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Perseverance 
Pays Off For 
Squint's Sixpence 

BY DEBORAH EVANS PRICE 

N.'ISHVILLE— Eai--f;itfhin(; 
lalunl backed by duggeil persu- 
rerance can be a winning coni- 
binaliun for an act and a recurd 
label. For proof, just look at the 
phenomenal success of Squint 
Entertainment and iLs flagship 
act. Sixpence None The Kicher. 
(Citutiuued nn imili- UH) 



IFPI Asl(s For Actiofl 
Agaiost Search Engine 

BY JEFF CLARK-MEADS 

LONDON — A gruundbreakitig at- 
tempt by the international record in- 
dustry to control piracy over the 
Internet may be 
dogged by an old 
problem. 

Labels have 
begun the first 
action against an 
Internet search 
engine company 
(BillbuardAi/b'/cn, March 25). But 
there are now indications that an 
obstacle that has often hampered 
them in the physical world — the 
indifference of law enforcement 




UMVD Unveils New 
Policies And Prices 



BY ED CHRISTMAN 

NEW YOKK— Universal Music and 
Video Distribution (I'MVD) has 
issued its new business policies and 
price structure, which management 
says it assembled by 
culling the best from 
those maintained by 
Universal and Poly- 
flram Group Distribu- 
tion (P(;D) before the 

parents of the 

two companies 
were merged. 

The policies, 
effective April a, include a CD price 
increase of H to 9 cents, depending 
on the list price and whetlier the new 
price iii compared with Universal's 
old price or KJIXs, In the new pric- 
ing structure, $16.98 titles carry a 




Kornblau Takes The Kt-inh At 
rniversal llmiu' Video . . . Vnm- (i 



$10.7>> cost and $17.y8 titles carry an 
$11.41 cost. 

The price increase follows close on 
the heels of those announced in re- 
cent weeks by Sony and WEA (Bill- 
board, March 13). 

Among the new poli- 
cies are: 

• A returns incen- 
tive/disincentive break- 
even of 16'» forne\V|irod- 

uct and »% for 

catalog product; 

• A change in 
I* n i v e r s a r s 
iKj.xlot size from 311 uniLs to 10: 

• A minimiun order of 10 units: 

• A lo(>se-pick charge of 30 cents: 

• A defective credit of .7,')^ on 
CDs and 1.5% for cassette pur- 

(Cont 'miifd on imae 88) 



Global Rockabilly Revival 
Spreads Rack To U.S. 



BY BRIAN LIGHT 

NEW YOKK— Rockabilly 
music, which has 
largely been aUsent 
from the national 
consciousness since 
its initial run of suc- 
cess in I'J.M-,!!), is 
enjoying an indie-le<l 
U.S. resurgence, 
fueled in [jarl by a per- 
sistent international liase that has 



kept the genre alive. 

In the years since 
\X» decline left a void 
in its homeland, rock- 
abilly music has con- 
tinued to thrive 
around the world 
through such labels 
as Goofin' in Van- 
laa, Finland; Kock- 
housc in Amsterdam; and 
(('otitinued ott miite ,S9) 
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HMV Ondergoes 
Top-Tier Clianges; 
Stocl[ Float Denied 

BY TOM FERGUSON 

L().MX).\~-Alan Ciles, chief execu- 
tive of HMV Media Group, has dis- 
missed speculation in the U.K. finan- 
cial press that a stock-market 
flotation of the 
company Ls immi- 
nent in the wake 
of major board- 
level changes 
(Billboardiiur- 
letin, March 25). 
Giles — managing director of the 
group's Waterstone's bookseller 
chain for the past six years — has 
become sole chief executive of the 
group. He had held that position 
jointly since March 1998 with Stu- 
art McAllister, who is leaving for 
(i\intiiiu('d (III iXitjCfSat 

Trans World Lays Out Plans For 
Camelot Integration . . . Page 6 

Oemo Shifts Seen 
In '00 RIAA Survey 

BY BILL HOLLAND 

WASHINGTON, D.C.-While rock 
and country remained the most 
]>()pular genres of prerecorded 
music in the U.S.. K&B showed a 
notable gain in market share in 
1998, according to the Kecording 
Industry A.ssn. of America (KIAA), 
which relea-sed its annual consumer 
profile March 23. 

In demographics, purchases by 
women out|)aced purchases by men 
for the sei'ond straight year. The sur- 
vey rewals a significant lncrea.se in 
music buying by older women and a 
drop in purchases by consumers 
aged 10-29. 
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AIN'T NO MOUNTAIN HIGH ENOUGH 

David Pullman proudly announces 
the Recently Completed 
ASHFORD & SIMPSON BONDS 



Creator of the Bowie Bonds , Motown Bonds, 
Holland Dozler Holland, Ashford & Simpson Bonds, 
Music Royalty Bonds 

' Hat, Stamil, mit, Found, fim and Only K Cm SKurUn 
fatun Music ud Igatttimut tOftSa 
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REGINA GARTER'S HIP 'HEART' STRINGS 



If music were a self-ordained life force that could change form 
and chemistry at whim, crackling lilie lightning, sobhing lilte an 
infant, and then cutting lilie a broadsword, it might evince the 
same metaphysical vigor as the impossibly supple jazz violin of 
Regina Carter. Watching Carter cut loose behind Cassandra Wil- 
son in November 1997 during Wilson's .si.\-night Traveling Miles 
tribute to Miles Davis in the "Jazz At Lincoln Center" series, this 
writer was amazed at Carter's ability to effortlessly elude her 
instrument's supposed limitations. By far the most effectire soloist 
in the ensemble, Carter nearly stole the show^ from both its vocal 
star and the late horn legend that all hands had assembled to honor, 
her brilliantly blue.sy improvisations hiinging an impeccable note- 
finding precision to even the purely percussion passages. 

Besides contributing to Wilson's acclaimed new "Traveling 
Miles" album (Blue Note), Carter is about to unveil the third and 
best collection of her own recorded work, "Khythms Of The Heart" 
(Ven«, due May 4). If her previous two releases on Atlantic ("Regi- 
na Carter," 199.5; "Something For Grace," 1997) had 
a lithe but often lineal' mood, the new album signals 
the ascendance of an inspired new performer in the 
contemporary jazz panorama — because hers is now 
a mature talent with intuitive dazzle to burn. 

"For me, singers have the ideal medium to ex- 
press themselves — they arv the instrument," says 
Carter with an emious laugh. "But for me, the vio- 
lin seems Hke a vocal chord, a phj-sical appendage. 
It's almost like the instrument and I have a secret 
together; the instrument kiiun-s what I feel. 

"And I think a lot of it has to do with the way I 
was taught," Carter continues, referring to the Su- 
zuki method of musical instruction, which was de- 
velojjed between the 19;i()s and W.'iOs by MaLsumo- 
to, Japan-biised violinist/educator Shin'ichi Suzuki, 
who maintained that any child coukl achieve a high 
level of musical competence given the proper stim- 
uli. "It's supposed to be a very loving method, in 
which you treat your instrument like your own 
child, holding it with care, protecting it. That'.s a 
special outlook and responsibility when you yourself are a child," 
adds Carter, who's now in her early :30s, "and it gives you a special 
bond. The Suzuki method tries to get the child Iwfore 12, when 
you still don't (juestion youreelf too much." 

However, Carter, who began her study before entering grade 
school, didn't learn to read music at the recommended age of .5 
but rather at 9. "My teacher, Jeanne Ruppert, e.\perimented and 
left some parts of the method out, but not being able to read until 
so late made me anticipate the music in my own way. I'd hear 
where the progressions and formulas on a lot of Bach pieces like 
the Double Violin Concerto were going, and I'd play in the right 
key, but I'd often land on a different note becau.se of my own sen.se 
of anticipation rather than a .strict reading of the piece. 

"Yet it may have heljied my improvisation," she says, "becau.se 
she would sing a made-up melody and then tap you on the shoul- 
der to pick it up, until she tapped someone else to take it over." 

An example of the instinctive dividends of this well-schooled 
union of attuned ear and innate invention occurs on Carter's 
reimagining of "Papa Was A Rollin' Stone." Rather than heading 
straight to the main melody of the 1972 Temptations hit, she o|x;ns 




instead by riffing on the signature phrases from the old string 
arrangement's distinctive countermelody. "Those string parts 
were so great!" Carter exclaims. "So I tmk a few parts I knew 
people w'ould instantly recognize to pull them in." The original 
run-through was an 18-minute jazz/soul jam that settled into a 
reggae groove, and the delightful surprise appearance of Wilson 
in the final stage of the song was another impromptu decision, the 
singer getting a demo tape to hatch her vocal approach only the 
night before the official recording date. The interplay between 
Wil.son and the instrumentalist was virtually a vocal duet, and 
thanks to Mark Ledford's arrangement and support from gui- 
tarist Rodney .Tones, piani.st Werner Gierig, ba.ssist Peter Wash- 
ington, drummer Lewis Nash, and percussionist Mayra Casales, 
it's one of the most marvelous jazz jaunts of the year. But the key 
ingredient may be Carter's uncommon outlook on the expressiw 
glue her \iolin offers: "I see the instrument itself as a raice, and 
my fingers on the strings are the lips that form the words. I even 
make sure I breathe a certain way when I play to 
make my instrument more human." 

Carter was born in Highland Park, Mich., one of 
three children (she has two older brothei-s, Danny 
and Reginald) by Ford Motor Co. worker Dan 
Carter and the former Grace Williamson, a kinder- 
garten teacher (to whom "Something For Grace" 
was dedicated). Since jazz wasn't part of her par- 
ents' home record library, she didn't get wind of 
anjlhing so exotic as the fiddling of Stephane Grap- 
IX'lli, Jean-Luc Ponty, and Noel Pointer until high 
school. Later study at the New England Con.serva- 
tory segued into more immersion in jazz at Michi- 
gan's Oakland University, where she joined the 
school's big band and gigged with trumpeter Mar- 
cus Belgrave. She also played with the Detroit Civic 
Orchestra, with a funk act called Brainstorm, and 
in the all-female quintet Straight Ahead. 

Carter lived in Germany from l!)^!) to 'S7, a trav- 
el impulse translating into a longer stay when she 
fell in love with a guy in Munich. Between stints a.s 
an au pair and a violin tutor at the local U.S. militar)- ba.se. she toiled 
most days transcribing the horn parts from CharUe Parker stan- 
dards like Benny Harri.s' "Ornithology" in order to shift her tone 
and attack away from string fugues. After the romance "fizzled," 
Carter returned to the States and eventually moved to New York 
in 1991 after meeting reedman Marty Erlich during a prior visit to 
play at her brother Reginald's wedding. Eriich hel[>ed her land a 
slot in the String Trio Of New York. She's since played with the likes 
of Aietha Franklin. Coolio, Lauryn Hill, Mary J. Bhge, Billy Joel, 
Dolly Parton, and Wynton Marsalis, and three years sitting in with 
clmmiiga band Johnny Almenth'a Y Los Jovenes Del Barrio recon- 
nected her to the I.«itin mu.sic she'd initially explored through her 
Michigan friendship with organist Lymon Woodard. The latter 
experience informs two of the most exhilarating cuts on "Rhythms 
Of The Heart": Steve Turre's "Mojito" and a pairing with Brazil- 
ian guitarist Romero Lubambo on his s|)arkling "liy The Brook." 

"Since I was a child," says Carter, "I've believed that there' wouki 
Ik less angst, prejudice, and ignorance if everyone learned to play 
an instrument. We're all so guarded, but I know that when I play 
my violin, people can hear and see my real, complete self." 
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RETAIL SINGLES: GOT YA COVERED 

Great ai-ticle by Ed Christman regaHing 
cover vei-sions of hit singles and the lack of 
availability of their corresponding originals 
("Cover Versions Add Vuq\ To Debate Over 
Singles At NARM," Billboard, Mareh 27). 

For a label like ours, it's a simple equa- 
tion: A) A commercial single is no longer 
required to chart on any of the relevant 
Billhoiird charts. B) To get a single thningh 
the proper retail channels, much of it mu.st 
be given awa.v. Of course, what doesn't sell 
can be returned for full credit. What does 
sell must be replenished with additional 
free product. C) The manufacturing cost 
alone becomes a hindrance, and we are bet- 
ter off putting those funds into radio pro- 
motion, or co-op programs for the corre- 
sponding albums. This is a business most 



independents cannot afford to be in. 

Rick Rosenberg 
National Sales Direclor/Edel America Records 
New York 

A RETAILER ON EMINEM & RESPOND' 

I re;id the recent Music to My Ears col- 
umn ("Eminem: The Best Way To 'Re- 
spond,' " Billboard, March 6), I have been 
offended by the photo (m the cov^>r of the 
HIminem relea.se since it arrived last month, 
but the [later] article (" 'Respond' Offers 
Antidote To Music Hateful To Women," Bill- 
board, March "27) discussing its content 
truly outraged me. i have an 11-month-old 
daughter and mvn a store called Booksmith/ 
Musicsmith. After learning W'hat I have 
been selling to the youth of my area, I 
dropi»d the title and replaced it on my sales 



wall with the title suggested in the articles, 
"Respond." Universal and Interscope ought 
to be ashamed for selling this to kids. 

r^alt Reid 

Owner, Booksmllh/Musicsmith 
Orleans. Mass. 

EMINEM'S RAP: FDR THE RECORD 

l^clilor's note: In Billboard's March 27 
covTer story. " 'Respond' Offei's Antidote To 
Music Hateful To Women," Eminem was 
quoted as telling MTV News, in resiionse to 
the March 6 Music to My Ears column, 
"This guy is trying to pass judgment, Hke, 
'He really doesn't love his daughter, and he's 
making fun of the relationship.' " For the 
record, there were no such passages any- 
where in the column, and it had no mention 
whatsoever of the rapper's daughter. 
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39 
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RAP 

* WHAT S IT GONNA BE ?l 
BUSTA RHYMES FEAT JANET • \>. :ih f 
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ROCK / MAINSTREAM ROCK TRACKS 

* HEAVY ' COtlECnVE SOUL ' Atlantic 


83 




ROCK / MODERN ROCK TRACKS 

* EVERY MORNING • SUGAR RAY • lava 
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TOP 40 TRACKS 

* BELIEVE • CHER • wabtjeb bhos 
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• TOP VIDEO SALES • 

* MULAN * ItAlT UISAET HCMt V1UEU 


75 
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DVD SALES 

* m£ WATERBOY • TOUCHSTONE HOWE V10CO 


75 
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KID VIDEO 

* MULAN • WAIT CWNFT HOME VtDCO 
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RENTALS 

* THERE'S SOMETHING ABOUT MAJTY > FOXVIOEO 


76 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* U/ANDER THIS WORLD • JONNY LANG • A4M 



CONTEMPORARY CHRISTIAN 

* THE NU NATION PROJECT ■ KIRK FRANKUN • GOSPO CENTWC , intebscope 



GOSPEL 

* THE NU NATION PROJECT • KIRK FRANKUN • GOSPO CENTRIC 



KID AUDIO 

♦ ^*ANNHEIM STEAM»OLi£R MEETS THE MOUSE 
MANNHErM STEAWROLLEB ' ^^MFg|^ Aij r.BW^^LiNf 



THF Rll I nriAPP LATIN 50 

* Aa MY HITS ■ TODD MR EXITOS • SELENA • EVil LATIN 



MUSIC VIDEO 

* N THE MIX WITH N SYNC ■ N SVNC • BMG ViDCO 



REGGAE 

* STRICTLY THE BEST 2 1 • VARIOUS ARTISTS • - v 



WORLD MUSIC 

* ROMANZA- ANDREA BOCaU • miups 



THIS WEEK THIS WEEK THIS WEEK BlllbsOrd THIS WEEK THIS WEEK THIS WEEK 
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6 Trans World Entertainment 
Corp. gets ready to integrate its 
latest ocquisltion, Camelot Music, 

AwiiTi B Mmic 

a FteMitlvR Turntable: Wnrnw 
Music Group ups David Johnson 
to executive VP/general counsel. 
1 2 l^fThhie Willinms r;omt>ines 
tlis two hit oltwms on 'The Ego 
Has Londed,' 

1 3 ThA Ran t- HmliB K, Ihfi 
Blowtish's lowyer ond manager 
launch their own manogement 
company 

1 6 Botscore: The (tolling 
Stones gross mote than $4 mil- 
lion at the First Union Center in 
Phlladelphio- 

1 8 Continental Drttt: Chicago 
native Gaby makes his marl< with 
Q sharp styte ot teen-lrlendly pop, 
20 Popular Uprisings: Jon 

Rondoll steps into the spotlight 
with debut solo set on Asylum, 



t2STH«IINmiS«nSUIITE 
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35 pBvlews ft Previews: Tinn 
Arena, Ned Sublette, and Ellon 
John & Tim Rice's "Aida" are in 
the spotlight, 

38 RftB: Eric Benefs sopho - 
more set, "A Day In The Life,' is a 
high priority at Warner Bros 

Wnrih ftn«Ml«i- Nn-; third 
album reveals the rapper's lyrical 
depth, 

40 Ttie Rhyttim Section: Busto 



REVIEWS ftPIEVIEWS 

fl 
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Rhymes scores his first No, 1 on 
Hot R&B Singles & Tracks, 
43 Dance Trai: New Ynrk- 
bosed Liquid Groove stays strong 
Vfltti H20's "You Can Run , . .' 
45 Country: Joe Ditlie's 'A 
Night To Remember' reflects 
changes in the singer's life, 

49 Classical/Keeping Score: 
The six btogrophicol episodes ol 
tbe "Great Composers' series ore 
set to run on PBS in Apnl 

50 Jazz/ Blue Notes: Drummer 
Ginger Boker letums to his joz2 
roots with his new group, the Den- 
ver Jozz Quintet To Octet, 

51 Songwriters > Publishers: 
Publishers' promotions help keep 
their back catalogs olive, 

?i3 Prn Aiirtin- Allpn ,SiflR<; 
plons to expand his Ocean Way 
complex 

S3 Latin Motos: Havana 
Caliente gets off to o blazing start 
with on all-star label lounch patty. 

mnRHHTumi 

56 France's largest music mer - 
chont attracts cnticism tor offenng 
downloadable music tor sale. 
S« HIHnfltiBWnrlil- Rliir 
debuts dt Ifie top ol the U.K. 
album chart 

50 Blobal Music PulsK Tni- 



warvese composer Lee Sin-VOn 
and lyricist Patricia Ho win the top 
prize at the Asia Song Festival 

HiRCHmira 8 MunniiM 

67 Representatives from relail 
and radio discuss the benefits of 
partnering strategies. 
67 Buying Trends: Soundolo 
stats reveal TV's growing Intlu- 
ence on consumer buying habits 

70 Retail Track: The Music 
Monitor Network odds Down in 
the Valley to its indie retoil mem- 
ber lineup, 

7 1 Declarations ot Indepen- 
dents: The Assn, for Independent 
Music gears up tor its annual con- 
lab, to be hekJ in l^ay in Atlonta, 

73 Sites * Sounds: 
Amazon com reveols its plans to 
sell digital downloods, 

74 Home Video: F-commerne 
and Web-bosed promotions for 
videos gain momentum, 

75 SiMit Tg|>: Pnnnsnnin Inlsr- 
active Medio is closing, 

76 Child's Ploy: The third 
releose in the Minnesofn Orches- 
tra's 'NolesAliver series sets Dr, 
Seuss to music 

Pbobhammihg 

8 1 The FCC has given the go- 
aheod to several recent radio/ 
label promo deols. 




82 MiYftniBs: B(i7 Lutiimonn's 
■Everybody's Free (To weor Sun- 
screen)' gets big reoction at radio, 

83 The Modern Age: Dovetoil 
JoinTs Chuck Giodteiter explains 
why his lyrics leave room lor 
interpretation, 

85 Music Video: MTV plons 
anotfier VJ search in which view- 
ers con vote tor their favorite can- 
didates. 



CLUSICU/KEEPIIK SCBIE 1 
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80 Update/Good Worts: The 

ViStoCore Foundation mokes a 
young cancer patient's dream 
come true, 

93 Hot 100 Singles Spotlight: 

Four months after the revomping 
ot The Billboard Hot 100, some 
chart criteno ore refined. 



OA Betwaen the gullets- With 
this issue, Billboord recognizes the 
RlAA's new diamond certiticatkxi. 



Online 

■77 f;in««m«i.1 

98 Market Wahih 

98 Chart Beat: Shnnice sets n 
new record with a 75-point jump 
on The Billboard Hot 100, 
98 Honietront: 1 999 Directory 
ot Funporks & Attractions is now 
available 



t GUEST COMMENTARYJ 



Domestic Acts Are Still Relevant In Europe 



BY GERD GEBHARDT 

Anyone working in the entertainment 
business who has an international outlook 
is perfectly aware that, these days, there 
are mixed messages coming out of Eu- 
rope. 

The continuing drive toward a single 
market — Europe as "one country," pow- 
erfully defined by its unfolding single cui'- 
rency — seeiTLs inexorable. It mu.st be \erj' 
tempting for hussineaspeople everywhere 
to regard us all as "Europeans" now, re- 
sponding to economic imperatives as if we 
were all the same. 

Yet we also see that the citizens of 
Europe do not want their indiridual cul- 
tures subordinated or homogenized and 
that they do want much of their popular 
entertainment — music, television, 
mm'ie.s — to reflect those individual cul- 



tures and their own identities. 

This has never been truer than nrjw in 
Germany, Europe's largest individual 
music market. Last year, our record indiLs- 



^ 'The citizens of Europe 
W iwant their popular 

' '^Hf entertainment to 

f tmi reflect their individual 
cultures and their own 
I identities' 
Gerd GebhardI is chairman ol the 
German Phonographic Academy and 
president ol Warner Music Central 
and Northern Europe. 



try sold 60 million albums and 20 million 
.singles featuring domestic repertoire — 



that is, German ai'Usts and music. Erery 
second single and every third album 
bought here was creatively born inside the 
country. Last year alone, there were some 
•M new rifimegtin art.s that hmkp intn the 
limelight. 

Sometimes, more than oOOf of the music 
on the German charts is of domestic ori- 
gin. This is twice as much as 10 jears ago. 
In an earlier Billboard Commentary, my 
colleague Thomas Stein of BMG pointed 
to one significant date — Nov. 7, 1995 — 
when seven out of the top 10 albums were 
by German acts (Billboard, March 9, 
199(i). As 1 write ihis, I'ne out of the top 10 
albums meet that description. 

Moreover, the market Is a melting pot 
that accommodates any number of musi- 
cal genres, from traditional mikxiiimic to 
fCniifiiiufd on poffc 19) 



Commentaries appearing on this page ser^'e as a forum for the expreKsion of views of irenerul interest. The opinions offered here are nut nei-essarily those of 
Billboard or its manairement Commcnlarieit should lie submitted to ('ommentar>' Editor Muril.vn .\. Citlen, Killbfiord. lln>adwtiv. New York, N.V. 1IH):W. 
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www.yamaha.com is an IBM e-business, ^imi 

Yamaha Global Jukebox Technology puts digital music on the Web. IBM technology puts it at your fingertips. 



Hollpood Forms R&B 
Arm, Bowing Witli 'PJs' 



BY MEUNDA NEWMAN 

LOS ANGELES— Hollywood Rec- 
ords has launched an R&B music 
division helmed by 
industry veterans 
Byron Phillips 
and Michael Ti-ay- 
lor, both of whom 
carry the title 
senior VP/GM. 

"We plan to 
have a global Phillips 
music company," 
says Bob Cavallo, chairman of the 
Buena Vista Music Group (BVMG), 
Disney's recorded music and music 
publishing arm that includes Holly- 
wood Records. 

"That's our mandate, and it would 
be kind of foolish to have a record 
company that didn't include [this] 




market," he adds. "In the U.S., 30% 
of the records sold are urban, so it 
just seems logical that we would 
have urban, Latin, 
and country divi- 
sions." (Hollywood 
started a Latin 
division this past 
fall; the country 
division. Lyric 
Street Records, is 
THAYLOR based in Nash- 
ville.) 

The R&B division kicks off with 
the release of the soundtrack to 
"The PJs," the weekly Claymation 
TV series produced by Imagine 
Television and Disney's Touchstone 
Productions. 

To be released on Tuesday (30), 
{Continued oil paf/c it7) 



Trans World Maps Its Strategy 



BY ED CHRISTMAN 

NEW YORK— With its acquisition of 
Camelot Music scheduled to be com- 
pleted in mid-April, Trans World 
Entertainment (jorp. should gener- 
ate more than $80 miUion in earn- 
ings in its current fiscal year, which 
ended Jan. 30. 

That's the prediction made by Bob 
Biggins, chairman/CEO of the Al- 
bany, N.Y.-based chain, at a "Vendor 
Appreciation" dinner held March 16 
at the Rainbow Room here. 

When the Camelot acquisition is 
finalized. Trans World will begin the 
task of integrating the two chains, 
W'hich together will haw about 1 ,000 
stores with some 5 million square 
feet of selling space and estimated 
revenue of $1.2 billion. 

The acquisition "gives us great 
market penetration in the Southea.st 
and opens up the Southwest for us," 



Higgins said. The integration of 
Camelot also represents "our great- 
est challenge," he noted (Billboard- 
Bulletin, March 25). 

But he reminded vendors that last 
year Trans World had "already suc- 
cessfully inlegi'ated Straw- 
berries, and those stores are 
performing their highest 
numbers ever." Trans World 
acquired the Strawberries 
chain at the end of 1997 and 
began integrating the chain 
in l[m. 

Higgins said the company will be 
dirided into two operations, one for 
mall-based chains and one for free- 
standing stores and outlets located 
in strip malls, with each having its 
own management team. "They are 
two totally different businesses," ex- 
plained Higgins. "It will allow us to 
execute better." 



w 

TRMIS WORLD 
EnEiniiiKiiT 



In addition, Higgins said that 
Trans World will work on its brand- 
ing. Currently, Trans World oper- 
ates under a number of different 
store logos: Record Town, Coconuts, 
Tape World, Planet Music, Straw- 
lierries, and Waxie Maxie's. 
Additionally, Camelot uses 
three logos — Camelot, the 
Wall, and Spec's Music. 

Higgins said that within 
a year, all the mall stores 
would oixjrate under a sin- 
gle brand, although he added that 
the choice of which one had not yet 
been made. As for the freestanding 
operation, he said that the company 
will use three brands: Strawberries 
in New England, Spec's in Florida, 
and Coconut'i in the Midwest and 
Northeast He said each brand was 
strong in its respectire area. 

ICoiftitiiied on iHlfje 87) 




Sugar Coated. Before taking the stage at their recent sold-out Roseland Ball- 
room show in New York, the memt>ers of Sugar Ray were presented with a plaque 
signifying gold certification of their album "14:59." Shovm in the front row, from 
left, are Nick Casinelli, senior director of retail information/A&R rep at Atlantic; 
Sugar Ray's Stan Frazier and Craig Bullock; and bant3 manager Chip Quigley. In 
the back row, from left, are Sugar Ray's Murphy Karges and Rodney Sheppard; 
Ahmet Ertegun. co-chairman/co-CEO of the Atlantic Group; Lava Records presi- 
dent Jason Flom; Sugar Ray's Mark McGrath; Steve Davis, senior VP of artist 
development at Atlantic; and Rick Froio, senior VP of sales for Atlantic. 



With HanHlia At Helm, 
ARIA Resliaaes Ageada 



More Siiifts At Uoiversai 

Kornblau Takes Charge Of Video Dimion 



TV Stations Go To 
Court To Reduce 
ASCAP'sFees 

BY IRV LICHTMAN 

NEW YORK— In the first legal 
round to determine a new five-year 
rate agreement, close to 1,000 local 
TV stations have gone to court in an 
attempt to compel ASCAP to reduce 
the fees it charges them to play the 
songs cleared by the performance 
right society. 

The action, filed March 19 in U.S. 
District Court here, claims that re- 
duced rates are justified by shifts in 
TV programming and viewing that 
have led to less music being used in 
local and .syndicated TV progi-ams. 
In particular, the local .stations argue 
that this is reflected in the giwth 
of local news and talk shows. In addi- 
tion, they point to the reduction of 
the viewing audience over the last 
decade in terms of total viewers and 
share of audience. 

The stations also want ASCAI^ 
whose annual local TV receipts are 
close to $100 million under blanket 
licensing agreements, to reduce the 
cost of a "per program" license. 
Under this license, stations can save 
(Vontinued on page 96) 

Matador, Capitol 
Are Parting Ways 

BY CHRIS MORRIS 
and ED CHRISTMAN 

LOS ANGELES— Matador Records 
and Capitol Records are ending their 
three-year relationship, and Mata- 
dor's founding partners will again 
assume complete ownership of the 
label, according to sources (Bill- 
boarABuUetm, March 25). 

Capitol acquired 49% of Matador 
in 1996 (Billboard, June 15, 1996) 
and had distributed albums by such 
Matador acts as Liz Phair, the Jon 
Spencer Blues Explosion, and Paw- 
ment through EMI Music Distribu- 
tion. (The remainder of Matador's 
(Continued on pa/je HK) 



BY CHRISTIE ELIEZER 

SYDNEY — With its new chairman 
and board installed, the Australian 
Record Industry Assn. (ARIA) is 
ready to tackle a marketplace that's 
seeking new options in the wake of a 
debilitating struggle to block paral- 
lel imports. 

The three main issues that ARIA 
aims to tackle this year are ensuring 
greater policing of piracy, passing a 
long-awaited bill on digital distribu- 
tion and broadcasting, and increas- 
ing radio airplay for new local acts. 
The body represents more than 80 
labels, which generate a total of $1 
billion Australian ($637 million) in 
annual domestic sales. 

It was announced March 10 (Bill- 
boardBulletin, March II) that 
Denis Handlin, CEO/chairman of 
Sony Music Entertainment Aus- 
traUa, had been unanimously chosen 
as chairman of the eight-person 
ARIA board, which meets every six 
weeks. Handlin and executive direc- 
tor Emmanuel Candi will shape 
ARLA's agenda through 1999. 



Elected as vice chairmen at the 
same time were Brian Harris, chair- 
man of Warner Music Australia, and 
Tim Prescott, managing director of 
BMG Aastralia. Howewr, Harris has 
since departed Warner (Billboard- 
BuUetin, .March 17). A decision on 
his replacement at ARIA will be 
made at the board meeting in late 
April, according to the association's 
GM, Jim White. 

The nine-year battle to prevent 
parallel imports (Billboard, Feb. 20) 
effectively ended when the govern- 
ment pushed through changes to the 
Copyright Act last July The fight 
has left its mark on ARIA, draining 
morale and finances. 

Record company executives agree 
that the government's portrayal of 
major labels during the campaign as 
greedy — and protective only of their 
own interests— left its mark on con- 
sumers. 

Explains Candi, "After nine years 
of being on the back foot in defense 
mode and concerned with selling 

(Continued on ixifie HG) 



BY EILEEN FITZPATRICK 

LOS ANGELES— Just one year 
after its video divi.sion was reorga- 
nized, the executive ranks at Uni- 
versal Studios Home Video are 
changing again. 

Effective imme<liately. Universal 
Music and Video Distribution 
(IIMVD) executive VP/GM Craig 
Kornblau becomes president of the 
video division, in charge of U.S. and 
Canadian operations. Kornblau will 
retain his title at IIMVD, according 
to Universal Pictures president/COO 
Chris McGurk ( BillboardA/Orf in, 
March 23). 

In a related move, executive VP 
Bruce Pfander, who was in charge of 
domestic marketing, has resigned. 
Kornblau says that Pfander will be 
replaced. 

The video unit has been without a 
president since February 1998, when 



BY DON JEFFREY 

NEW YORK— Yahoo!, the Inter- 
net portal company, is said to be in 
talks about acquiring online audio 
and video streaming company 
Broadca.st.eom, according to pub- 
lished reports. 

Asked about a possible Broad- 
cast.com deal at a media confer- 
ence March 24 here, Tim Koogle, 
chief executive of Yahoo!, said he 
had no comment, but he added 
that the company was looking for 
strategic acquisitions. 

A spokeswoman for Broad- 
cast.com also declined comment, 
citing company policy. 

When the rumors surfaced 
March 22, Broadcast.com's stock 
soared $31.50, or 37%, making it 
Nasdaq's biggest gainer of the day. 
Over the next two days, though, 
shares fell more than 4%, to close 
at $111,125. Yahoo!'s stock fell 
more than 5% on the speculation. 



longtime home video head Louis 
Feola was named president of the 
then newly formed Universal Fami- 
ly & Home Entertainment Pi'oduc- 
tions (Billboard, Feb. 14, 1998). 

In March 1998, Pfander's ap|X)int^ 
ment prompted the formation of an 
"executive office" team to run the 
video division (Billboard, March 7, 
1998). That structure will now be 
abandoned. 

"A year ago, we had a tremendous 
increase in product and were not 
prepared to handle that" says Korn- 
blau. "Most of that is over, and the 
video division now needs one leader 
with one vision." 

In addition to studio product, 
Kornblau points out, the division 
picked up product from Dream- 
Works SKG, October Films, and 
Lions Gate. 

(Continued on page 93) 



then recovered the next day and 
closed at $160.50. 

"We will continue to do acquisi- 
tions," Koogle said at the Big Pic- 
ture media conference sponsored 
by investment bank Schroders and 
entertainment publication Variety. 
The biggest of Yahool's seven 
acquisitions so far has been 
GeoCities, which develops com- 
munity sites on the Internet in a 
stock deal valued at $4.5 billion. 

"We can do good acquisitions and 
integrate the companies purchased 
quickly," Koogle added. "We've built 
a team in-house to evaluate thou- 
sands of deals." 

Broadcast.com, which provides 
Webcasts of concerts and radio pro- 
grams, is one of the most heavily 
trafficked sites on the Internet, 
pulling in 4.6 million visitors in Feb- 
ruary, according to Media Metrix. 
Yahoo! was the leading Web site, 
with 30.6 million visitors. 



Yahoo! tyeiog BroateasLeoni? 
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Horseshoe Casino crowd. 



If you think that all casino crowds are the same - think again. 



the Horseshoe Casino are the greatesl fans in 
world. They love music. And they i<now how 



treat a star with raw excited passion. Bluesville, in 

the Horseshoe Casino, is the South's newest, state- 



of-the-art music venue. And artists like Vincc Gill, Faith 




SHOWCASE NIGHTCLUB] 



McGraw are just a few who have experienced (he thrill of 
performing in front of our fans. So when it comes to casino 
fans, the crowds at Bluesville Showcase Nightclub in the 
Horseshoe Casino really know how to light it up. For more 
ndy Wright, Integrity Events at 615-777-5766. 



I m 

Thank you Academy of Country Music for 
the Casino of the Year Nomination! 




HORSESHOE 

CASINO«HOTEL<^ 
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Music Publishing Exec 
Milce Stewart, 70, Dies 



BY IRV LICHTMAN 

NEW YORK— Mike Stewart, one 
of the dominant music-publishing 
executives from the early '60s on, 
died March 22 
at his home in 
Beverly Hills, 
Calif.He\va.s70 
and had been 
battling cancer. 

Known as an 
astute, forward- 
looking publish- STEWART 
er. Stewart saw 

global publishing links as a key to 
substantially increasing the value 
of copyrights. 

In the decade before his death. 
Stewart, who also had high-level 
record company experience, 
served as a consultant to the 
music publishing interests of Uni- 




versal — now containing both the 
MCA and PolyGram catalogs — 
placing considerable cmphasLs on 
the .Japane.se market. 

"I found Mike to be one of the 
most creative publishers I ever 
met," says Hal David, the lyricist 
and former president of ASCAE 
Some of David's works were pub- 
lished by Stewart, and David also 
was a colleague of Stewart's on 
the performing right society's 
board of directors for many .wars. 

"He had |the knackl of getting 
a song moving with the right 
record," David adds. "He always 
kept his word and never made a 
commitment or promise that he 
didn't come through on. He was a 
super guy to work with." 

Al "Tellor, the music industry 
(ConfhiHf'fi OH jxtfn' H7) 



Holiy Suit Seel(s iWasters 

Family Alleges Longtime Fraud, Theft 



BY CHRIS MORRIS 

LOS ANGELES— The surviving 
family of rock'n'roll legend Buddy 
Holly has sued MCA Records, two 
members of Holly's band, and a co- 
executor of the estate of the musi- 
cian's manager/producer in Texas 
state court, alleging that nearly 40 
years of fraud, forgerj-, theft, and de- 
ception has cast them millions in roy- 
alties. 

The suit was filed March 1.5 in the 
137th District Court in Lubbock, 
Texas, by Maria Elena Holly, the 
singer/guitarist's widow; his broth- 
ers Larry and Travis HoUey; and his 
sister Pat Holley Kaiter. (Holly's 
given name was Charles Hardin Hol- 
ley.) Named as defendants in the 
action are MCA; bassist Joe B. 
Muuldin and drummer Jerry Allison 
of the Crickets; and Lyie Walker, co- 



executor of manager/pi-oducer Nor- 
man Petty's estate. 

The .suits seeks a declaration that 
Holly's heirs control the musician's 
masters and the return of the mas- 
ters from MCA; an accounting of 
royalties owed; and compensatory 
and punitive damages to he deter- 
mined at trial. 

Holly— who died Feb. 3, 1959, at 
the age of 22 in the crash of a singlo- 
engine plane in Iowa — recorded 
with the Crickets for Brunswick 
Records and as a solo artist for Coral 
Records. 

According to the suit, while 
MCA — which has extensively reis- 
sued the Holly catalog — "claims to 
be the successor-in-interest" to 
Holly's contracts with those labels, 
"the BO-called recording agreements 
(Colli ill tied uii paf/i- 19) 



Smith Tops List Of Dove Wioners 

Rice, Knapp Among The Newer Artists To Be Recognized 



BY DEBORAH EVANS PRICE 

NASHVILLE— The Go.spel Music 
Assn.'s (GMA) 30th annual Dove 
Awards, held March 24 at the Nash- 
ville Arena here, honored the in- 
dustry's established talents, .such as 
big winner Michael W. Smith, and 
lauded newcomers like Jennifer 
Knapp. 

Members of the latter group, 
retailers say, stand to gain the most 
from the '99 edition of the show, which 
this year is being broadca-st OT<er se\'- 
eral weeks in syndication (previously 
TNN had aired the ev^?nt). 

"The arti.sts who are usually 
affected most by awards shows are 
the artists who are not as well known 
yet," says Jon Kerlikowske, GM of 
Tower Records Nashville. "Estab- 
lished artists will see some impact 
on their sales, but not as dramatic." 

Among those established acts 
whose popularity seems likely to just 
keep rising is Smith, who received 




No Place Like Heatseekers. Ckjuntry 
singef Sara Evans models her Billboard 
Heatseekere T-shirt, presented for her 
climb to No. 1 on the Heatseekers chart 
In the March 6 issue with her RCA 
Nashville album "No Place That Far." 
The album's title track also reached No. 
1 on the Hot Country Singles & Tracks 
chart. Evans is continuing her U.S. tour 
with upcoming dates in Lynchburg, Va. 
(April 10); Montgomery, Ala. (May 30); 
and Cleveland (June 13). 



six accolades, including artist and 
producer of the year, as well as pop/ 
contemporary recorded album for 
"Live The Life." 

Other multiple honorees were 
Southern gospel patriarch Bill 
Gaither and Kirk Franklin, who each 
took home four awards — Franklin in 
the urban song 
and contemporary 
gtjspel album cate- 
gories and Gaither 
in the Southern 
gospel song and al- 
bum categories. In 
addition, the late 
Rich Mullins was smith 
named songwriter 
of the year, and his "My Deliverer" 
won song of the year. 

Among the newer faces receiving 
multiple h(mors was Chris Rice, a 
singer./songwriter signed to Smith's 
Kocketown label who won his first 
Dove Award in the male vocalist cat- 
egory and won another for his [jar- 
ticipation in "E.xodus," which was 
named special event album of the 
year Gotcc Records' Knapp won new 
artist of the year and rock recorded 
song of the year honors for "Undo 
Me." .Jaci Velasquez, 1997's new 
artist of the year, took home the fe- 
male vocalist Dove. Avalon, last 
year's best new artist winner, re- 
ceived three Doves, including inspi- 
rational .sotig ("Adonai") and |X)p/con- 
temporary .song ("Testify To Love"). 

Hosted by John Tesh, the show 
was produced by High Five Enter- 
tainment and was slated to air on 
various stations between March 24 
and April 12 through a .syndication 
agreement with Central City Pro- 
ductions. The awards were wted on 
by the more than 6,000 members of 
the 3.5-year-old GMA. 

Michelle Fink, a manager with 
Blanton/Harrell Management 
(Smith, Amy Grant), says the fact 
that the show is being .syndicated 
this year should have an effect on 
.sales figures. 

"Tlic show airing on different net- 
works, on different days, and multi- 
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pie airings in .some mai-kets could re- 
ally impact sales in a different way 
this year," Fink says. "I'm not trying 
to discount the viewership of TNN. 
I just think it creates a different 
type of opportunity, that people will 
catch it that maybe wouldn't have be- 
fore because of the different times 
and networks car- 
rying it. It will be 
interesting to look 
for bumps 
sales.' 
The following is 
partial list of 
Dove Award win- 
ners: KNAPP 

Artist of the 
year: Michael W. Smith. 
Male vocalist: Chris Rice. 
Female vocalist: Jaci Velasquez. 
Group: Point Of Grace. 
Songwriter: Rich Mullins. 
New artist: Jennifer Knapp. 
Producer: Michael W Smith. 
Song: "My Delivierer," written by 
Rich Mullins, Mitch McVicken 

Shortform music video: "Enter- 
taining Angels," Newsboys (Star 
Song). 

Longform music video: "My 

Utmost For His Highest— The Con- 
cert," Cindy Morgan, Avalon, TwUa 
Paris, Steven Curtis Chapman, 
Bryan Duncan, Sandi Patty, Nancy 
Knox (Myrrh). 

Musical of the year: "Mary Did 
You Know?," David Guthrie, Bruce 
Greer (Word Music). 

Special event album: "Exodus," 
dc T-A\k, .Jars Of Clay, Sixpence None 
The Richer, Cindy Morgan, Chris 
Rice, the Katinas, Third Day, Crys- 
tal Lewis, Michael W. Smith (Rock- 
etown). 

Pop/contemporary album: "Live 
The Life," Michael W. Smith (Re- 
union). 

Contemporary gospel album: 

"Nu Nation Project," Kirk Franklin 
(Gospo Centric). 

Traditional gospel album: 
"Christmas With Shirley Caesar," 
Shirley Caesar (Myrrh). 

(Continued on page R7) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. David H. 
Johnson is named executive 
VP/general counsel at Warner 
Music Group in Burbank, Calif He 
was senior VP/general counsel/ 
secretary at Sony Music Enter- 
tainment. 

Marc Benesch is appointed 
senior VP of TVT Records in West 
Hollywood. He was founder of Clas- 
sified Entertainment. 

Carol Chen is promoted to VP of 
design, Epic, and Gail Marowitz is 
promoted to VP of design, Columbia, 
at Sony Music Creative Services in 
New York. They were design direc- 
tors at Sony Music Creative Ser- 
vices. 

Mike Ragogna is named A&R 
supervising producer at Buddha 
Records in New York. He was direc- 
tor of catalog at Razor & Tie Enter- 
tainment. 

Jive Records in Los Angeles 
names Jonathan McHugh VP of 




JOHNSON BENESCH 



creative development. He was VP of 
soundtracks at New Line Cinema. 

Daniel Seliger is promoted to 
director of marketing at Rawkus 
Entertainment in New York. He was 
director of retail marketing. 

Angelica Cob is promoted to na- 
tional director of media relations at 
Atlantic Records in New York. She 
was director of media relations, West 
Coast 

Scott H^ducky, Josh Lindner, 
and Bill Richards are promoted to 
regional directors of sales at MCA 
Records in New York, Chicago, and 




CHEN MAROWrrZ 



Washington, D.C., respectirely. They 
were local marketing managers. 

Ronda Geilman is promoted to 
manager of special products at 
Rhino Records in Los Angeles. She 
was special products coordinator. 

Tim Hunze is promoted to 
director of creative services at 
Hamstein Nashville. He was cre- 
ative manager 

PUBLISHERS. Corinna Fernandez is 

promoted to VP of human resources 
at Warner/Chappell Music Inc. in 
Los Angeles. She was director of 




RAOOGNA McHUGH 



human resoiu-ces. 

RELATED FIELDS. Chuck Berk is pro- 
moted to senior executive manager 
of ad\'erti.sing/promotion at AEI Mu- 
sic Network, in-flight division, in 
Orange, Calif. He was an account 
executive in media. 

Mitchell & Titus LLP in New York 
names Gregory Collins partner. He 
was managing director of Collins, 
Austin & Co. 

Michelle Harris is named direc- 
tor of sales and marketing at Pacif- 
ic Time Entertainment in New York. 




SELIGER FERNANCteZ 



She was second VP at Chase Man- 
hattan Bank. 

Kristin McNamara is named 
development and acquisitions man- 
ager at Lyrick Studios in Dallas. She 
was part of the original-program- 
ming comedy -series department at 
HBO. 

Kaleidoscope Sports & Enter- 
tainment in New York names Edd 
Griles president/ CEO of the enter- 
tainment division. He was produc- 
er of the Miss Universe, Miss USA, 
and Miss Teen USA pageants at 
CBS. 
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Capricorn Picks Up 
JaGi( Logan's 'Buzz' 



BY DYLAN SIEGLER 

NEW YORK— Americans love 
tales of rags to riches, humble 
everymen who make it big on raw 
talent and strength of character. 
So when singer/songwriter Jack 
Logan's Twin/Tone-Medium Cool 
album "Bulk" w"as released in 1994 
(Music to My Ears, Billboard, May 
28, 1994), Logan's gig as a swim- 
ming pool pump repairman got 
nearly as much attention as the 



resents "the first time I went into 
a studio with sophisticated equip- 
ment, an engineer, and a producer 
and made a real grown-up record," 
says Logan, whose kitchen-table 
songwriting collaborations and 
tendency to record in barns and 
living rooms are almost as well- 
knovs'n as his motor repair job. 

Producer Kosmo Vinyl, who was 
first introduced to Logan's work 
through "Bulk," says he was flab- 




rough-hewn songs on his 42-song, 
double-disc debut. 

"I caught some flak for that," 
says Logan, whose musician 
cohorts in the Athens, Ga., area all 
pointed out to him that they have 
day jobs as well. "In a way I was 
just more open about the fact that 
my day job was more important to 
me than pursuing the rock dream, 
sleeping on floors and having the 
van break down — but that's what 
I'm going to do now." 

In support of his new album, 
"Buzz Me In," due May 11, Logan 
will hit the road this spring, with 
Atlanta-based Capricorn Records 
footing the bill and friends the 
Possibilities backing him up 
onstage. Capricorn signed Logan 
after his former label home. Rest- 
less Records, declined to release 
"Buzz Me In" when it was record- 
ed two years ago. 

The 14-song "Buzz Me In" rep- 



bergasted to find that Logan was 
still working a day job after cut- 
ting .such a "knockout" album. "I 
didn't think it was quaint at all — 
I thought it was criminal. He was 
a major talent, and I wanted to 
help him," says Vinyl, who 
approached the artist with a deal 
Logan says he couldn't refuse. 
They spent 26 days completing 
"Buzz Me In" on a budget of 
$9,000. 

"It was a real eye-ojjening expe- 
rience," says Logan. "I had never 
had a palette to work with, and 
suddenly if we wanted a marimba, 
some gospel singers, an actual 
string section, he could round it 
up." 

Logan continues, "Up until then 
I had no oversight committee to 
speak of, and it's passible to paint 
yourself into a corner — in this 
case, Kosmo had a real \nsion." 

(Continued oil page 97) 



Cray Brings Bis 'Slioes' To B]|l(o 

Label Bow Finds Guitarist Playing With Southern Soul Sound 




BY CHRIS MORRIS 

LOS ANGELES— For its debut 
Rykodisc album, "Take Your Shoes 
Off," due April 27, the Robert Cray 
Band largely leaves behind the blues 
for a funky foray into deep Southern 
soul. 

Troy Hansbrough, director of 
A&R and Cray's product manager at 
Rykodisc, says, "He went and made a 
classic soul album. That's a timeless 
sound, but hardly anyone's making 
records that sound like that anj-more 
. . . From a marketing standpoint, 
Robert's been 
making albums for 
20 years now, and 
we knew we would 
have a challenge if 
he made just 
another great 
Robert Cray al- 
bum. But I think cray 
he went and made 
an album that not only .stands apart 
from the rest of his albums as some- 
thing fairly unique but also stands out 
as unique among the rest of the con- 
temporary musical landscape." 

Allen Larman, roots mu.sic buyer 
at the Rhino Records retail store in 
L.A., hails Cray's new record as a 
giant step. 

"I think it's the best thing he's done 
in years," Larman says. "In a w'ay, 
Robert Cray needed to reinvent him- 
self and do something different. This 
is a perfect whicle for him. It'll defi- 
nitely cross over, and the people who 
are fans will be happy with il; too." 

Cray arrives at Rykodisc after 13 
years with Mercury Records, which 
co-released the singer/guitarist's 
breakthrough album, the double- 
platinum "Strong Persuader," with 
HighTone Records in 1986. 

Cray explains, "We went with the 
indie because we wanted some more 
attention paid to us. That was a m^or 
deciding factor . . . When Rykodisc 



came into the picture, they said the 
right things. We checked on their 
track record, and they spend a lot of 
time with the records they do release." 

Cray has established his reputation 
as a song-oriented performer of 
sophisticated, melodic blues. But the 
musician — ^who cites such R&B and 
soul/blues musicians as Sam Cooke, 
Junior Parker, and Bobby "Blue" 
Bland among his influences — has 
always sported a strong soul influ- 
ence in his music. He gives that strain 
full rein on "Take Your Shoes Off." 

Cray gives much of the credit for 
the sound and stylistic content of the 
album to drummer/producer Steve 
Jordan, who helmed the project, and 
to the material on hand during the 
sessions. 

"It was a result of the writing that 
came about this time, the songs that 
we brought in," Cray says. "'Then on 
top of that, [of] the covers that came 
in, one of them was from [veteran 
soul producer] Willie Mitchell, one 
from ["Mustang Sally" writer] Sir 
Mack Rice — those came through 
Stew. Then, some of the players that 
Steve brought in, that he knew and 
had worked with before — it's a com- 
bination of those things." 

Cray himself wrote or co-wrote 
six of the album's 12 songs; his mate- 
rial Ls published by Y.B. Grooves and 
Robert Cray Publishing. 

Cray is supported on "Take Your 
Shoes Off" by his longtime band — 
keyboardist Jim Pugh, bassist Karl 
Sevareid, and drummer Kevin 
Hayes (who uncannily echoes the 
late Al Jackson's tom-tom-driven 
style on a couple of tracks). 

The punchy Memphis-style horn 
arrangements for the album (which 
was actually recorded in Nashville) 
were produced by some players who 
know their way around a Bluff City 
backbeat, including the Memphis 
Horns (trumpeter Wayne Jackson 




and saxophonist Andrew Love, who 
have recorded frequently with Cray 
since "Strong Persuader"), Memphis 
saxophone stalwart Jim Spake, ses- 
sion vet Jim Horn, and regular 
Rolling Stones sideman Bobby Keys. 

One special thrill for Cray was the 
participation of Mitchell, the pro- 
ducer of classic sides by Al Green 
and Ann Peebles, who created the 
horn arrangement for the album's 
leadoff track, "Love Gone To Waste." 

"It was the coolest thing in the 
world," Cray recalls with a laugh. 

"Steve always 
talked of him real- 
ly highly. I forget 
the exact title that 
he has for him — 
'Our Father' or 
something like 
that." 

While many lis- 
teners still casual- 
ly classify Cray as a bluesman, the 
musician himself realizes that, with 
records like his Rykodisc bow, he has 
moved somewhat beyond category. 

Asked what slot he thinks his mu- 
sic fits in, he says with a chuckle, "I 
don't know, 'cause I like a lot of dif- 
ferent things, and I think they all 
seep into what we put out and what 
we perform onstage. It goes from 
one thing to another The solos aren't 
the conventional blues solos, and 
then there are some blues songs. 
Then we have .some soul things, and 
then you hear some different influ- 
ences, Jimi Hendrix and things like 
that, creep through, and soul singers 
and all that." 

Hansbrough says that "24-7 Man" 
will be the album's first emphasis 
track. "We're going to be working 
that to both triple-A and rock radio," 
he says. "Then we'll be working the 
album generally to pubUc radio and 
to blues and soul specialty shows." 

(Continued on page 87) 
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Williams' 'Ego' To Land in U.S. 

Ex-Take That Member's Capitol Set Combines 2 U.K. Albums 



BY MICHAEL PAOLETTA 

NEW YORK— Former Take That 
teen idol Robbie Williams had all the 
makings for a juicy episode of VHl's 
"Behind The Music" — sex, drugs, 
alcohol . . . and eventually rehab. Of 
course, that was before he success- 
fully reinvented himself as a major 
pop/rock artist. 

In his native U.K., Williams, who 
is signed to Chrysalis/EMI, is re- 
sponsible for two successful sets: 
1997's "Life Thru A Lens" and 
1998's "I've Been Expecting You" 
(Billboard, Oct. 3, 1998). 

On May 4, Capitol will issue 
Williams' U.S. debut, "The Ego Has 
Landed," a compendium of his two 
U.K. sets. 

"I love the fact that my best songs 
are on one album," he says. "What's 
most interesting is how all the songs 
work together. I was very angry 
when I made the first album. Lyri- 
cally, I wasn't aware. I didn't think I 
could sing. Coming out of Take That, 
I had no self-esteem. On my second 
album, I was less angry and defi- 
nitely not as twisted and bitter." 

In combining the two albums, 
Capitol president/CEO Roy Lott 




believes "The Ego Has Landed" of- 
fers "the best of both worlds, kind of 
like the greatest hits." 

The 14-song Guy Chambers/Steve 
Power-produced collection will be 
preceded by 
"Millennium," 
which goes to 
modem AC, main- 
stream rock, 
modern rock, 
and top 40 radio 
stations April 6. 
During his 
wiLLWMS tenure at Arista, 

Lott was respon- 
sible for signing Take That to the 
label. "It was during the group's 
'Back For Good' phase," Lott notes. 
"It was very clear that Robbie 
didn't fit into that whole teen phe- 
nomenon thing. And as soon as we 
picked up the album, he left the 
group. 1 must say, he's really come 
into his own." 

Williams — who is managed by 
Tim Clark, David Enthoven, and 
Gabby Chelmicka of London-based 
IE Music Ltd. — couldn't agree 
more. "I'm just being me, actually," 
he says. "Back then, I was conform- 



After '80s Fame, A Wiser Nik 
Kershaw Returns On Pyramii! 



BY CHARLES KAREL BOULEY II 

LOS ANGELES— On his new 
Pyramid Records set, "15 Min- 
utes," '80s-era pop star Nik Ker- 
shaw playfully explores Andy 
Warhol's 15-minutes-of-fame theo- 
ry. 

A decade after scoring a pop 
smash with MCA's "Wouldn't It Be 
Good," Kershaw returns May 4 
with a collection that aims to be 
more than a comeback attempt for 
a faded pop star. More accurately, 
it's a sharp chronicle of an artist's 
experience in becoming a "normal" 
person after a bout with fame. In 
fact, the lead single is "Somebody 
Loves You," w^hich takes a sharp 
poke at the hollow adoration of star- 
dom. 

"During the '80s, I was 'Nik Ker- 
shaw: Pop Star,' " he notes. "That's 
what everybody else wanted me to 
be. I tried to play that role. It's very 



difficult to know^ who you are when 
all of that is going on. When it all 
finished in 1989, I went through a 
period of really wondering who I 
^^^^^ really was, be- 



^^^^ 



cause I wasn't a 
pop star any- 
more." 

During that 
period, Kei-shaw' 
didn't leave mu- 
sic behind en- 
tirely. He worked 
behind the scenes, 
writing and pro- 
ducing songs for Elton John, Boy- 
zone, and Chesney Hawkes, among 
others. But something happened 
while he worked with other ar- 
tists. 

"It was quite frustrating after a 
while, because when you're writing 
for someone else, you can't say any- 
(CoHlimn'd oh /Kiffc IS) 
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ing to be a member of a group. That 
taught me a big lesson: You can't 
conform to something you're not. In 
the end, it's just not going to work." 

Prior to his solo career and after 
his Take That departure, Williams 
made it difficult for people to take 
him seriously. 

"I'd been cocooned for .so long that 
when I was finally released, I didn't 
have a clue as to what I was doing," 
Williams admits, "I was very young 
and very stupid." 

In his homeland, Williams scored 
(Coniinued on pafie 16) 



Workin' II. Pop diva Taylor Dayne, center, is flanked by Donny and Marie 
Osmond after appearing on their nationally syndicated TV talk show. Dayne is 
touring the U.S. in support of her latest disc. "Naked Without You." The title cut 
from the Neptune/River North set, her first album in four years, has begun to get 
airplay from AC and top 40 stations. 



Oootie's Manager, Lawyer Form Mgmt. Firm; 
Zappas Get 'Happy'; Benescli In At TVT 



Back to school: Rusty Harmon and Richard 
"Gus" Gusler, Hootie & the Blowfish's manager and 
lawyer, respectively, have started a new management 
company named Management 101. 

The first client of the Raleigh, N.C.-based company is 
Lapdog, the new gi-oup formed by former Toad 'The 
Wet Sprocket guitari.st Todd Nichols and bassist Dean 
Dinning. Harmon continues to manage Hootie & the 
Blowfish out of the Columbia, S.C.-based Fishco office. 
The Blowfish have no stake in the new venture, which 
is owned by Harmon and Gasler 

"Gus and 1 had been talking about the possibility of 
starting a management company 
because we really enjoy working 
together," says Harmon. "The 
night [Hootie & the Blowfish] did 
their show at House of Blues in 
L.A. in September, Todd was there, 
and he told me Toad w'as breaking 
up and he was starting a new pi-o- 
jcet. He asked me if I was interest- 
ed in managing him." 

The members of Toad The Wet 
Sprocket go back a long way with Harmon, GiLsler, and 
the Blowfish. Toad gave the BlowUsh one of their first 
breaks by allowing the gi-oup to open for it on a West 
Coast tour leg long before "Cracked Rear View" took 
off nationally. The Blow-fish later repaid the favor by hav- 
ing Toad open for them. 

Management 101, which also includes manager Lynn 
Oliver, may land some other acLs, but neither Harmon 
nor Gusler is in any huiTy. "We're going to take .some 
time to get the company up and running," says Harmon. 
"I don't ever want to be in a position where I can't attend 
to a Hootie matter. I have to make sure my time is allot- 
ted properly and make sure I'm not o\'er my head before 
wc add more acts." 

Gusler adds that he and Harmon are more interest- 
ed in working with established arti.sts — for the time 
being. "We're open to any calls, but I don't think we'd 
necessarily be ready to jump on a brand-new band a-s 
much as an existing band who might want to make a 
change in management It's much more time consum- 
ing to take a band from that infant stage. We've done 
that, we're capable of that, and we're not opjwsed to it, 
but I think we're probably looking for a band that's al- 
ready known a little bit" 

Gusler, w-ho also worked as a concert promoter for 12 
years, will continue to handle his legal client* with the 
help of associate Susan Carr. 

'The first onler of hu.siness is landing Lapdog a label 
deal. In terms of what he'd Uke in a record company, 
Nichols says, "We're ju.st looking for someone who will 
let us do what we want to do, let us manage our career 
the way we want to. Columbia was a supportive label for 
a lot of years; there's not too many people that we still 




by Melinda Newman 



know there. Who knows where we'll end up." 

Nichols and Dinning have already recorded four songs 
for a demo, and Nichols says he's written around 20 in 
total. "Some of the stuff I'd written for the last Toad 
album in mind. It's kind of a continuation of the .stuff I 
was vvTiting with Toad; it's a little more ujjbeat, but it 
has the Siime kind of introspection." 

For Nichols, the joy of putting leather a band again 
is ob\ious. "I'm having a blast" he says. "Tbad felt like 
it was becoming something we had to do. I.,apdog feels 
like something Dean and I want to do; it feels like fun." 

A ROUND FOR THE HOUSE: 
"Happy Hour," a variety show 
hosted by Dweezil and Ahmet 
Zappa, debuts Saturday (3) on the 
USA Network. The sho«; a wacky 
cross betw'een "Laugh In" and 
"The Match Game." features 
celebrity guests, as weU as musi- 
cal performances. Among the acts 
appearing in the first few episodes 
are Lou Rawls. Lisa Ixieb. Reel 
Big Fish. Taylor Dane, Berlin, Tonic, and Nancy Wil- 
son. The house band is led by bassist Leiand Sklar. 

At a taping, the program scoms that it was tailor- 
made for the Zappa brothel's. Hut that wasn't the case. 
"The show is based on a European show. The U.S. ver- 
sion was already in production, and the host they had — 
I don't know who that was — fell out," says Dw"eezil. 
"They called me and Ahmet in for a meeting, and four 
dajfs later we were taping the first show!" 

The Zappas have taped the first 1.3 episodes of 
"Happy Hour" and plan to start taping another seven 
shortly. Dweezil. while very happy with the first round 
of musical guests, hopes to snare even bigger artists on 
the next go-round. "When you're taping a show that no 
one knows anything about, you're just happy to have 
someone come on period." he says. "Now that we're 
doing more, w'e'll be able to get more people. But at first 
you can't just tell people it's a good time and to do the 
shcuv. They have to have something to see." 

TvT KEEPS GROWING: TVT has named Marc 
Benesch senior VP Benesch. formerly w ith Priority 
Records and Interscope. will be based in the West Coast 
office and will head that operation. 

"It's an envininment that's ripe for indie labels that 
are going to take an aggressive approach." Benesch .says. 
"With all the consolidation, with all the quality groups 
out there that may be unsigned at the moment .vnu need 
to be able to mo\e at the diup of a dime. ITVT president] 
Steve Gottlieb is in-house day-to-day We can go into a 
meeting at any giren moment and walk out w ith a clear 
duection and the proper tools to get the job done." 

(Cotttinited on page 17) 
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O.K. Drum'n'bass Star DJ Rap Targets II.S. With Debut Higher Ground Set 



BY JUNE JOSEPH 

NEW YORK— Long considered the 
first lady of Britain's underground 
drum'n'bass movement, DJ Rap hits 
the U.S. May 18 with "Learning 
Curve," her self-produced m^or-label 
debut on Columbia's Higher Ground 
imprint 

Known for her scaring, dub- 
heavy DJ sets, as well as 12-inch 
releases via Proper Talent, her 
indie label, she has made an album 
that is the first commercially acces- 
sible outing in her 12-year career. "I 
wanted to make sure there were 
songs that people could get into, not 
something that would Just be out 
there," she says. "This is my first 
full-on vocal, which is totally away 



from what I've been doing." 

The affable DJ/producer, who is 
managed by Ian Clifford and pub- 
lished by Mute, says the aptly titled 
"Learning Curve" allowed her to ex- 
plore the craft of songwriting, an 
arduous process that took four years 
and culminated in her 12-cut Higher 
Ground/Columbia release. 

"I'm constantly writing songs . . . 
300 songs later, this is what I've come 
up with. It's been a long process," she 
says. "I love writing songs. One day 
Vm writing drum'n'bass, the next I'm 
doing something else. I need that 
variation." 

Written, engineered, and pro- 
duced by the East London native, the 
album, which has already spawned 



two top 30 singles in her native Brit- 
ain, is an eclectic affair that show- 
cases the top mixologist's love of 
music — both 
club- and pop-ori- 
ented. However, 
while "Learning 
Curve" has a 
mass-appeal aes- 
thetic, the unify- 
ing factor is the 
heavy beat quo- 
Dj RAP tient DJ Rap is 

known for. 
"It's everything," she enthuses. 
"All the genres I like all together. I 
like the oM '70s and '80s bands. I'm a 
huge Genesis fan. I love Grateful 
Dead, Nirvana, Bjork, TVxn Amos, and 




Personal portraits of over a dozen divine divas, 
from Nina Sinrane, Aretha Franklin, & Diana Ross, fo 
Patti IjaBelle, Whitney Houston, and Janet Jackson 



THE SOULFUL 



Dl 



By DAVID NATHAN 

Foreword by 
LUTHER VANDROSS 
Profiling ttie greatest female 
rhythm and blues vocalists of 
the past three decades as never 
before, David Nathan celebrates 
these outstanding artists in 
fascinating, unsanitized, behind- 
the-scenes portraits. All of the 
pieces are based on the author's 
long-standing personal relation- 
ships with the women featured, 
and are an outgrowth of both 
his in-person interview sessions 
and informal chats. The result is 
an entertaining, candid look 
at the ups and downs of each 
performer's career, as well as 
how these African-American 
women have wielded 
power in a basically white, 
male-dominated industry. 

400 pages. 6x9*. 49b&wlllus. 
$24.95, hardcover 0-8230-8425-6 
Wherever books on music are sold, 
or call 1-800-278-8477 

BILLBOARD BOOKS 

An imprint of 
Watson-Guptill Publications 




"David has spent his life loving 
and writing about the greatest 
women R&B singers of our time. 

7776 Soulful Divas shows that his 
understanding of them as people is 
as deep and soulful as the music 
they sing. Definitely a must for 
any fan." —Bonnie Raitt 

"Gripping and informathre." 

—Jamie F. Brown, publisher. 
Sister 2 Sister magazine 

"Tilings you would only leii 
a friend — dial's what David 
Nathan was able to capture." 

— Ashford & Simpson 

"Cleveriy biends fascinating facts 

about the personal histories of 
these soulful divas with unique 
insights based on his relationship 
with each legendary woman." 
—Fred Bronson, author of 
The Billtmrd Book of 
Number One Hits 

"A heartfelt, intimately 
researched book." 

—Nelson George, author of 
Ttie Death of Rhythm and Blues 
and Hip Hop America 



Roachford. I'm into trance, techno, 
and house. I'm into so much. But I 
like a beat, and that's how I thread it 
all together" 

Bom Charissa Saverio, 30-year old 
HI Rap first ventured into the club 
scene at age 14. By 1991 she had 
established herself among the elite 
drum'n'bass DJs within Britain's 
then burgeoning jungle scene. Soon 
after setting up her respected indie, 
she was moving impressive numbers 
of self-penned underground club 
cuts, including her seminal first re- 
lease, "Ambiance: The Adored"; 
drum'n'bass classics such as "Spiri- 
tual Aura"; and her first album, "In- 
telligence." 

As she recalls, "I opened my own 
label, and it did really well . . . and it's 
still doing very well, thank you. The 
first record I ever made sold 35,000 
copies and went straight into the 
charts. I'd sold 80,000 before I signed 
to Sony." 

She adds, "I'd never sign my jun- 
gle to a nugor label, because the jun- 
^e I play and make is very street, and 
I'm very happy with where it is. It 
only sells 5,000 or 6,000 per release. 



Blllboad. 



It doesn't need marketing or radio or 
anything. I hare a passion. I'm very 
protective of my label. It's my baby." 

DJ Rap is embraced by both the 
elitist underground jungle contingent 
and mainstream drum'n'bass fans, 
and it wasn't long before the msuore 
came knocking at her door. 

"It took two years after my first 
album to do the demo for [Sony]. I 
wanted it to be so good, they couldn't 
say no," she says. "Sony is a label I've 
always wanted to be signed to. 
They're totally credible, and they let 
me be independent They've got Leflr 
field and Grooverider on their label, 
so they must understand." 

The label's conrniitment to DJ Rap 
and the "Learning Curve" project in 
Europe is evident in its marketing 
strategy. By aggressiwly pushing her 
to media and garnering a spot on the 
upcoming "Go" movie soundtrack, the 
label will aim to replicate DJ Rap's 
European success stateside, trans- 
forming the producer/DJ poftwhouse 
into a highly visible personality. 

With the pop mainstream's 
heightened interest in electron- 
(Continued on page 17) 
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Each monthly issue of ICE brings you the 
scoop on hundreds of upcoming releases 
from every major and independent record 
label - the exact release date, interviews 
with key industry executives and ortists, 
noteworthy songs, guest stars and other 
informotion you won't hnd anywhere 
else. We don't review new releases and 
reissues, we preview ^em... weeb ahead 
of time. If it's coming out on CD, you'll 
find it in /Cf I 

FOR A FREE SAMPLE COPY or to subscribe, 
coll us toll-free at (800)647-4423, visit 
our web site at http://wv™.icemagazine. 
com/ice or drop us o line at PO. Box 
3043, Santo Monica, CA 90408. 
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WILLIAMS' 'EGO' TO LAND IN U.S. 

(Continued from, page 12) 



a hit with his first post-Take That 
single. Titled "Freedom," it paved 
the way for "Life Thru A Lens," a 
"sleeper" hit that took 28 weeks to 
reach No. 1. The album's turning 
point arrived with the Elton John- 
hued "Angels," a single that spent 
14 weeks in the U.K.'s top 10. 

Recounting the entire experi- 
ence Williams can only smile and 
laugh. "The album had sold about 
33,000 copies, which is bullshit as 
far as I'm concerned," Williams 
says. "Then 'Angels' was released, 
and suddenly the album sold 
300,000 copies. Two weeks later, it 
went double-platinum. I was a very 
happy boy." 

Williams' publishing is handled 
via EMI Music/BMG Music. 

In 1998, Williams' sophomore al- 
bum, "I've Been Expecting You," 
entered the U.K. album chart at 
No. 1. After one week, it was cer- 
tified platinum. The set's first sin- 
gle, the John Barry-sampled "Mil- 
lennium," also entered the chart at 
No. 1. 

On Feb. 16, Williams topped the 
1999 Brit Awards, scoring three 
victories: best British male solo 
artist, best single ("Angels"), and 
best video ("Millennium"). 

Given such a strong U.K. run, 
Williams' "The Ego Has Landed" 
is poised to break big in the U.S. 

"We have been given an incred- 
ible, yet challenging, opportunity," 
says Lott. "He has the potential to 
appeal to everybody. He doesn't fit 
into any one niche. His music 
doesn't exist within one format." 

John Peake, PD of top 40/main- 
stream KRBE Houston, sees Wil- 
liams' ability as a live performer as 
key in his development. 

"I recently attended his concert 
in Dublin and was blown away," 
Peake says. "He's a natural per- 
former." 

Overseas, Stacy Conde, senior 
director of marketing at the label, 
says that Williams' fan base is a 
cross section of teens and adults. 
In the U.S., she says, "initially, the 
label will court college-age con- 
sumers and teenagers. In other 
words, the MTV crowd. We really 
don't want the tcenybopper audi- 
ence. No Tiger Beat pinups for 
Robbie." 

Additionally, Williams attracts 
both guys and girls, says Conde. 
"Guys want to be like him, and 
girls want to be with him." 

From the start, Capitol opted 
for a low-hype, organic marketing 
approach to this project. Last 
October, the label had the artist 
perform at an intimate showcase 
in New York, followed by a similar 
gig in Los Angeles last January. 

In April, Conde says, Williams 
will do retail/radio showcases in 
San Francisco, Boston, Atlanta, 
and Minneapolis. 

In North America, Williams is 
booked by Marty Diamond of New 
York-based Little Big Man; in all 
other territories, he's booked by 
Ian Huffam of London-based Hel- 
ter Skelter. 

On May 4, the same day "The 



Ego Has Landed" arrives in 
stores, Williams embarks on a two- 
week U.S. club tour that begins in 
New York. Additional cities are 
Philadelphia, Boston, Atlanta, 
Chicago, Detroit, and Toronto. 
Williams will also make an appear- 
ance on "Late Show With David 
Letterman" the week of the 
album's release. 

In June, the singer will do sev- 
eral West Coast dates, including 
Seattle; Vancouver, Wash.; Port- 
land, Ore.; San Francisco; Los 
Angeles; Phoenix; and Denver. 

"The potential is definitely there 
for Robbie," says Ben Clark, prod- 
uct manager of Los Angeles-based 
Virgin Entertainment Group, who 
says sales of the import "I've Been 
Expecting You" have been brisk at 
Virgin Megastores. He credits this 
to Williams' high profile in British 
culture/lifestyle magazines. 

"Initially," Clark says, "the 



album was selling strictly in our 
major metropolitan stores, but it 
recently began spreading out to 
suburban stores. 'That, in turn, has 
spurred sales of his debut import 
album. We're dealing with a true 
pop artist here." 

Clark says "The Ego Has Land- 
ed" is a very strong album. "In 
fact," he adds, " 'Millennium' was 
one of my favorite singles of last 
year. And while 'Angels' is not my 
cup of tea, I predict it will be the 
song to break him here." 

KRBE's Peake agrees. " 'Mil- 
lennium' is a good pop song, but 
'Angels' is the smash. It has a 
strong emotional connection with 
listeners. It's powerful. 

"Of course," continues Peake, 
"it's always difficult to predict if a 
British success story will hit here 
in an equally big way. But after 
seeing him perform live, I'd say 
he's got a great chance." 
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DJ RAP 

(Continued from page H) 

ic/dance acts like Fatboy Slim, 
Sony label executives are optimistic 
about DJ Rap's prospects. 

"MTV playing Ritboy Slim is not an 
anomaly Thk is an increasing trend," 
says TtHn Corson, senior VP of mar- 
keting at Columbia- "Music's becoming 
wide open now. We're initially posi- 
tioning DJ Rap as a fashionable, cutr 
ting-edge recording artist, not just a 
DJ. We're erossdng her over to differ- 
ent markets, not just the club scene." 

Michele Albert, marketing direc- 
tor at Columbia, agrees. "She'll be 
marketed to college radio in addition 
to her club base. We've also linked 
her to Internet sites such as Netmix, 
SonicNet, and MTV's electronica 
site. We've even gotten involved in the 
fashion industry to promote her." 

"It's time for a woman to take con- 
trol," says Corson. "And DJ Rap is 
great She's smart, talented, beauti- 
ful, and credible. She has the whole 
package. She's terrific, and this is a 
great opportunity. We feel great 
about the project and are definitely 
in this for the long haul." 

While DJ Rap, who is booked by 
Peter Elliot, says she hasn't thought 
about breaking America, she waxes 
philosophical about the prospect. 

"I just »"dnt to do the be.st I can do 
and see what happens," she says. 
"Just give it a go. I don't care if it's 
popular or not. I just want to do the 
best I can. There's no pressure from 
Sony; they're so good to me. I'm just 
happy to be having a go." 



THE BEAT 

Bene.'ich. who has a background in 
promotion, says his first duty Is "to 
build the promotion department as a 
whole nationally," he says. "We need 
to develop an elite team that can com- 
pete nationwide. We already have 
some people in place, but I'm in the 
process of intennewing and hiring." 

In an effort to help the company 
grow while remaining independent, 
TVT recently obtained a loan of more 
than $23 million through CAK UnivCT- 
.-ial Credit Corp. (Billboard, March 6). 

StUFF; Former Spice Girl Geri 
Halliwell (should we now call her Solo 
Spice?) will release her debut single 
as a solo artist May 17 in the U.S. on 
Capitol Records. The track, "Look At 
Me," will be issued commercially in 
the U.K., where Halliwell is on EMI, 
May 10. The album is slated for rel- 
ease this siunmer . . . Nashville Pussj' 
has joined the Marilyn Manson tour 
as opening act, following Hole's 
departure in mid-March. Former 
opener Monster Magnet moves to the 
second bill spot . . . Five openers have 
been selected for the R.E.M. tour, 
which starts Aug. 9. First is Mercury 
Rev, who will be followed by Wilco, 
Spacehog, Elf Power, and Olivia 
Tremor Control . . . John Mellen- 
camp starts a 40-city tour with Son 
Volt May 5 in Houston . . . Hootie & 
the Blowfish begin a U.S. tour April 
23 in Charlotte, N.C. Shawn Mullins 
will be on the bill from June 1 to July 
4. 
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Introducing 
Condom Discs 
by Lifestyles. 
The easy-open, 
easy-on condom. 

Lifestyles spoke to Siousands 
of 18 to 24-year-olds and 
created the condoni package 
they were looldng for — 
easy-open, easy-on UfeStyles 
Conkm Discs. Ifs ttie first 
really big condom packaging 
innovation in 100 years! 

Each Conlom Disc features a peel 
off lid ttiat opens with zero hassie. Inside, 
the UfeStyles Condom is always right side 
up for easy^m use. And. our unique Condom 
Disc package, available in 3 and 6 packs, 
assures freshness and reiiabil%. 



And since UfeStyles ahways leads the category 
witti breakthrougti ideas, we'il be supporting 
Condom Discs with our own concert tour, 
featuring one of the lioltest bands on the 
college circuit. We also continue to support 
all our brands with national TV and print 
campaigns, aggressive sampiing, and our 
unique Retailer UKator Program that drives 
customers right through your doors. 

The all-new Condom Discs fnwn UfeStyles. 
The easy-open condoms that are sure to open 
up a brand-new world 
of profit For details, 
call l^rol Carrozza 
at 1-600-524-1377, 
Ext 804. Check out 
(HT Website at 
www.lifestyles.coni 
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THE NEW MUSIC SHOWCASE 
www.billboardtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



0 Check out BTN's New Volume Membership Discounts! 

BillboariJ Talent Net has developed a new volume discount program for 
independent music companies wishing to sign up for three or more simultaneous 
Professional Memberships. 

• Give your entire artist roster prime Internet exposure to talent scouts 
worldwide. 

• Take advantage of BTN's extensive online and offline artist promotion services. 

• Increase site traffic to band and company web sites, building a global fan base. 

(►) For more information on these volume discount rates, please contact Peter Kohan 
bv phone at (212) 757-2031 or via e-mail at pkohan@billboardtalentnet.com 



Well-known as one of Madonna's background vocalists, Donna Oe Lory and partner 
Cameron Stone have created Bliss. De Lory has previously gone to the top of the 
charts as a solo artist in Japan and had a Top 10 dance hit in the US. The group's 
new album Bliss - Love Never Dies received a strong review from Billboard, noting 
of De Lory: "..she breathes immeasurable depth into lyrics that read like romantic 
poems and heartfelt confessionals." The band is currently touring the cast coast, 
hitting the west coast in May. 
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For details about these and other up and coming artists visit our website at 
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KERSHAW 

(Coyitinued from page 12) 

thing, really," says the artist, who 
is published by Rondor/Zomba. 
"Either you're working with an 
artist who's got something of his 
own to say, or you're just writing in 
a vacuum . . . writing generic pop 
lyrics that don't mean a whole lot to 
anybody." 

After a while, Kershaw started 
having more "personal ideas that 
weren't going to work for anybody 
else. So I just did them. I put them 
down on tape just to get them out 
of my system, because they were in 
the way, so to speak." 

Once those songs were on tape, 
they found their way to several 
U.K. label executives — including 
Allen Jacobi, president of Pyramid, 
who had no idea that the demo was 
from an artist with Kershaw's his- 
tory 

"I listened to the whole album, 
and I said I had to have this 
record," says Jacobi, who adds that 
the material showed a completely 
different side of Kershaw from his 
previous work. 

At a time when a glut of '80s-era 
acts are being revived, is there 
room for one more? 

"I thought there was going to be 
a great deal of resistance. The 
opposite is true," Jacobi says. "He 
is truly reinvented." 

Kershaw says he's apprehensive 
about being shoved into a wave of 
'80s nostalgia. "The '80s revival is 
not good news for me," he says. 
"There's nothing about the '80s that 
I particularly want to revive." 

But if Kershaw has a dim view of 
his heyday, then why return to the 
pop world? 

"Nobody is going to believe that 
I've got no ulterior motive — other 
than I've made an album that I'm 
really proud of and want to share," 
he says. "I'm actually quite a lot 
better than I was then. 'The differ- 
ence is that when it started the first 
time, I wasn't a fully formed human 
being. I was 23 when it all hap- 
pened. I've realized over the years 
what a privilege it is to be able to 
write and to sing your own songs 
and to have anybody at all interest- 
ed in them." 

Getting people interested in the 
project is a task Jacobi is ready to 
tackle. "I see this fitting in across 
the board, like an Eagle-Eye Cher- 
ry record, in terms of formats," he 
says. "I don't see any reason why 
anyone that played that record can't 
play this one. It's a little smoother, 
a bit more polished, which gives me 
some extra formats on one side and 
maybe a few less on the other." 

Some indie retailers are already 
high on the project. "There could- 
n't be a better time for this record," 
says Marlon Creation, manager of 
Record Kitchen, a retailer in San 
Francisco. "The beauty of this 
album is that it doesn't poach his 
old material. He's familiar, and the 
music is fresh and in the pocket" 

Kershaw is eyeing a small-scale 
concert tour this spring, and his 
manager, Mickey Modern, is Uning 
up gigs throughout Europe and the 
U.S. 
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UNSIGNED ARTISTS AND REGIONAL NEWS 



FEEL THE FUNK: In a field of sound-alike R&B yellers. Gaby 
is a rare treat. He combines the bravado inherent in his colleagues 
with a teen-friendly pop sensibility that begs comparisons to the 
current brigade of platinum boy groups. 

That stylistic balance makes sense, 
since the Chicago native is being men- 
tored by tunesmiths/musicians Tim 
Gant and Mike Gray (aka G-Sharp 
Productions), who have penned materi- 
al for the Backstreet Boys and Aretha 
Franklin, among others. For Gaby, 
they've cooked up a jam-filled disc 
that's triggered an increasingly hot 
major-label bidding war 

All of this sits well with Gaby, who 
says, "I used to have visions as a kid of 
being an entertainer" 

When a label does eventually nab "^^^ 
Gaby, it'll also be getting a project 

ready for release. The eponymous disc deftly darts from the 
smooth old-school soul of "Emotional Hold" to the mass-appeal pop 
tone of "Open Your Mind" and "All I'm Thinking Of." Also con- 
tributing solid tracks to the set are local studio heroes Mike Dunn, 
Steve Grissette, and Maurice Joshua. 
For further information, contact Gant at 888-491-3139. 

Doctor BEAT: when Scott AUn Russell's parents told him to 
have a backup plan to his music career, he took them seriously. He 
went out and became a doctor — while also aggressively pursuing 
his passion for synthetic pop music & la Joy Division and Depeche 
Mode. 

"Actively balancing both careers has been like walking a 
tightrope at times, but it's also been great," he says. "For me, being 
a doctor has alleviated a lot of the 
pressure connected with having a 
music career. I don't agonize about 
bills, so I'm extraordinarily free cre- 
atively." 

And that freedom has resulted in 
"Welcome To My World," a fine 
homemade disc that the New 
Orleans-based Russell is shopping 
for national distribution. It's a well- 
timed recording, given the industry's 
(as well as the general public's) 
growing fascination with '80s nostal- 
gia. Cuts like the richly atmospheric 
"''='="='^ "Can You See Me" and the plaintive, 

Erasure-like "I Just Don't Care 
Anymore" perfectly capture the icy-cool, Anglo tone of that era's 
music while injecting a competitive, '90s-leaning Euro-NRG feel. 

Right now, Russell is dividing his time between daily duties as 
an HIV medical specialist and a string of club gigs in support of 
the disc. He's also mulling over several offers for European licens- 
ing, which could result in a tour this fall. 
For further information, contact Russell at 888-394-1267. 

Demo diaries: As shopping and showcasing unsigned acts 
becomes an increasingly active business, it's getting difficult to 
sift out the legit entities with decent contacts. One of the better 
outlets of exposure right now is a Web site called Demo Diaries 
(www.demodiaries.com). 

Created and edited by Gary Savelson, this fairly new site (which 
has been up and running for less than six months) profiles up-and- 
coming artists and bands — including information on their com- 
mercial radio play, record sales, press, audience draws, and con- 
tacts. Savelson also presides over a subscriber E-mail list that 
touts the acts featured on the site. That list includes a credible 
array of msgor-label A&R execs, managers, lawyers, and booking 
agents. 

To receive the E-mail service, call Savelson at 914-725-2763 or 
E-mail xendo@aol.com. 
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BUDDY HOLLY SUIT SEEKS MASTERS 



(Continued from page li) 

relied on by MCA are vioid and unen- 
forceable, and in certain circum- 
stances, outright forgeries." 

The action claims that some of 
Holly's contracts were signed when 
he was a minor and are therefore not 
enforceable; other contracts made by 
MCA with Petty were purportedly 
signed after MCA was notified that 
IVtty had been discharged as Holly's 
manager. Still other pacts were 
signed by MCA and Holly's late par- 
ents, Lawrence and Ella Holley, 
though "MCA knew that the parents 
had no authority to contract for 
those recordings." 

The suit also alleges that a docu- 
ment dated March 10, 1959, bearing 
Maria Elena Holly's signature and 
assigning certain royalty rights to 
Mauldin and Allison, is a forgery. 

The document states, "MCA — 
itself greedy to profit from Holly's 
recordings — became knowing and 
willing participants in what can only 
be described as a massive, decades- 
long bootlegging effort allowing 
MCA to reap enormous profits from 
Holly's recordings in utter deroga- 
tion of Holly's common law and statu- 
tory rights as a recording artist." 

■This campaign also involved the 
theft of unreleased recordings, ac- 
cording to the suit. 

Petty allegedly made surrepti- 
tious copies of tapes by Holly that 



Maria Elena Holly gave to the musi- 
cian's parents after his death for 
safekeeping, and he later over- 
dubbed and released them through 
MCA "without [Maria Elena's] 
knowledge or permis,sion." 

Furthermore, the suit claims, in 
September 1984, a month after Petty 
died, MCA dispatched an employee, 
Steve Hoffman, to Clovis, N.M., 
where he received 79 previously un- 
released Holly tracks from Walker, 
without the knowledge of Petty's 
widow and co-executor Vi Petty. 

"Maria Elena Holly was not in- 
formed of the transfer of these tapes 
until much later," the suit alleges. 
"Had she been aware that Petty had 
them in his safe, she would have de- 
manded possession, since they were 
her property stolen by Pfetty." 

Ongoing attempts to settle the 
multitude of controversies involving 
Holly's recordings have been scut- 
tled repeatedly by MCA, according 
to the heirs. 

The action alleges that in late 
1995, the Holly family entered nego- 
tiations with MCA in order to resolve 
disputes over the musician's record- 
ings. At that time, the label was 
preparing to release the all-star 
Holly tribute album "Not Fade 
Away"; the set would include an elec- 
tronic mating of a 1958 private re- 
cording by Holly (one of the tapes 



allegedly misappropriated by Petty) 
with new vocal backing by the Eng- 
lish group the Hollies. 

The Holly heirs threatened to sue 
MCA to block the release of the trib- 
ute album if a ,'!ettlement could not 
be reached. On Jan. 3, 1996, MCA 
and the Holly family executed a set- 



tlement agreement, which, among 
other things, increased the royalty 
rate on Holly's recordings from S%- 
10% to 16% for all participants. 

However, the suit claims, "the 
months, and eventually the j'ears, fol- 
lowing Jan. 3, 1996, haw been filled 
with MCA's continuous efforts to 



forestall closing on the settlement" 
A spokeswoman for Universal Mu- 
sic Group says the company has not 
been served with the suit and does 
not comment on pending litigation. 
James Zwickel, Mauldin's Na.sh\ille- 
based attorney, says he has not re- 
ceiwd the complaint. 



COMMENTARY 

(Continued from page i) 

sclilager, from dance and techno to 
hip-hop and rock/pop. And when it 
comes to hearing and seeing music 
from home and abroad, German con- 
sumers hare more choice than erer, 
thanks to the dedicated, 24-hour 
music TV channels Viva and MTV 

Television — and now the Inter- 
net — ^forces all of us to live in a global 
\nllage, but there's still an increasing 
inclination to keep up with our own 
language. We see this firsthand in the 
music business, particularly in the 
singles market, where younger-demo- 
graphic buyers appreciate German 
lyrics more and more. For those fans, 
it's easier to idealize an artist who is 
available and accessible on a regular 
basis. 

Through such accessibility, by the 
way, two of the most successful 
groups in the world today earned the 
loyalty of German fans: the Back- 



street Boys and 'N Sync. They start- 
ed in Germany and were eager for 
e\"ery possible promotion opportunity. 
Because of that more or less daily 
availability, they became heroes here 
and sold millions of records long be- 
fore America discovered them. 

These two groups speak and sing 
in English, of course, so there's anoth- 
er mixed message. Perhaps j'ou don't 
have to use the local language to suc- 
ceed, but you'd better be available 
enough to compensate. What's that 
cliche? You can pretend to care, but 
you can't pretend to be there. 

Being there works for Alanis 
Morissette. Just a few weeks ago, she 
performed at the German record 
industry's annual Echo Awards in 
Hamburg, just as she put the 1996 
Echo show into her then exploding 
work schedule. Morissette was in 
good company this year, too: R.E.M., 



Lenny Kravitz, Eros Ramazzotti, the 
Lighthouse Family, and Cher came 
to share the spotlight with such 
bright German stars as Xavier 
Naidoo, Modern Talking, Die Fan- 
tastichen Vier, and Marius-Miiller 
Westernhagen. 

The stature of the international 
artists who appeared at Echo '99 
was further evidence of Germany's 
importance as a music market. 
Tho.se acts, their management, and 
their record companies understand 
what it takes to succeed in the new, 
self-confident Europe. Others do 
not, preferring to concentrate on 
their own home market — or making 
the trip only if there's no success at 
home. 

That type of thinking is simply not 
in sync with today's reality, in Ger- 
many or Europe as a whole. 

No mixed messages there. 
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Randall's record- 
ing DEBUT: Jon Randall 
got his big break in country 
music as a member of 
Emmylou Harris' band. 
Now he steps into the spot- 
light with his debut solo 




Rising Dancehall Stars. 

Tanto Metro & Devonte are 
getting radio attention (or 
ttielr single "Everyone Fails 
In Love," the title tracl< to 
the duo's debut album on 
VP/Penthouse Records. 
The song has already got- 
ten spins on mainstreanr 
R&B stations WJHM Orlan- 
do, Ha., and WJBT Jacl<- 
sonville, Ra. Tanto Metro & 
Devonte are part of the 
dancehall ensemble 
Shocl(ing Vibes, and the 
duo frequently collabo- 
rates with Beenie Iwlan. 



album, "Cold Coffee Morn- 
ing," due April 27 on Asylum 
Records. 'Two videos from 
the album — the title track 
and "She Don't Believe In 
Fairy Tales" — have already 



gotten significant exposure 
onCMT 

Asylum VP of marketing 
and sales Walt Wilson says 
of the music industry's early 
reaction to the album, "The 
general interest, at the least 
the preliminary interest, is 
because Jon is known from 
his days as a backup musi- 
cian and as a songwriter. 
People are pleasantly sur- 
prised at the level of Jon's 
talent and the quality of his 

songwriting. He 

has a hip follow- 
ing." 

Wilson adds that 
Randall is "90% 
confirmed" to join 
George Strait on 
his stadium tour, 
which runs through 
June. 

D ANGER 
AHEAD: Danger- 
man — a New York 
duo consisting of 
Chris Scianni and 
Dave Borla — has 
been making an 
impact on the Mod- 
ern Rock Tracks chart with 
the song "Let's Make A 
Deal." 

The song is from Danger- 
man's self-titled debut al- 
bum, set for release Tuesday 
(30) on 550 Music. The album 
was produced by Brendan 
O'Brien, who's worked with 
such hit artists as Pearl 



Hopping Off The Qramma- 
train. Pete Stewart, the for- 
mer lead singer of the defunct 
contemporary Christian rock 
band Grammatrain. makes his 
solo debut with his setf-trtled 
album on ForeFront Records. 
The album was produced by 
dc Talk member Michael Tait, 
and Stewart played guitar on 
dc Talk's "Supernatural" set. 
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Rotating top 10 lists of best-selling titles by new and developing artists. 
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1. Sixptncc Nona Th« Richtf Siitxncf Nov The flicntf 

2. Kid Rock Devil W/Ihoul A C»js« 

3. Rve Fiv« 

4. Lm Ann MtomKh Some Trungs l Know 

5. Sara Evarn No Place That Far 

6. ttof D. Marctr How BIg'A Boy Art YA? Volum* 5 

7. TiM WllkkMoni Noltiing But lout 

8. Th« nf% HoxSat Man 

9. Divine FAiry T8«i 

10. Smndukt SevenduM 


MIDDLE ATUNTK 

1. B«tti Orton l>ntrjl RtM-rvaticn 

2. In NuUani Princesses Nutiienno 

3. Tito Roin AMerus Y F^as 

4. Kid Rock Devil Wilhoul A Cauw 

5. Ehrts Crespo Sugvcmente 

6. FW« Fwe 

7. Siipenci Nww Tht Rich* Sopence None The Rtcher 
B. Prince Paul Pnnce 01 Tbitves 

9. Trlrmee 5:7 Trir-.-lee 5:7 

10. Dropklch Murptiyi Tne Oar^s Alt Here 



Jam, Stone Temple Pilots, 
and Rage Against The 
Machine. 

ChROMA-ZONE: Canadi- 
an singer/songwriter Laurel 
MacDonald blends tradi- 
tional Celtic with pop on her 
latest Wicklow Records al- 
bum, "Chroma." 

Wicklow Records — co- 
founded by the Chieftains' 
Paddy Moloney, his man- 
agers, and BMG Classics — 
already released in 
February a Mac- 
Donald EP called 
"Wingspan," which 
featured the song 
"A Wing And A 
Prayer," the lead 
single off "Chro- 
ma." Tour plans for 
MacDonald are in 
the works. 

Dave & buddy: 

Concord Jazz re- 
cording artists 
Dave McKenna 
and Buddy De- 
Franco have done 
several solo albums, 
and the two veterans teamed 
up for the 1996 album "You 
Must Believe In Swing." 
McKenna and DeFranco 
have joined forces again on 
their latest album, "Do Noth- 
ing Til You Hear From Us!" 

The album features noted 
jazz guitarist Joe Cohn. The 
improvisations include mate- 



rial written by DeFranco, 
who has been named best 
clarinetist 20 times in Down 
Beat magazine's annual poll. 
The TS-j'ear-old DeFranco 




NewYbrkSalia. Ned 

Sublette has been part of 
New York's music scene 
for a number of years as a 
singer, songwriter, and pro- 
ducer in Latin and alterna- 
tive music. His solo debut 
album, "Cowtxsy Rumba" 
(due April 6 from Palm Pic- 
tures), is country music 
with a Cuban salsa flavor in 
both Er>glish and Spanish. 
The album features a line- 
up of noted Latin musi- 
cians. Including Cuba's 
famous rumba band Los 
Munequitos De Matanzas. 
Sublette is working on a 
book about salsa. 



has also worked with such 
big-band greats as Tommy 
Dorsey, Glenn Miller, and 
Count Basie. McKenna has 
worked with Gene Krupa 
and Stan Getz. 
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BY FRED BRONSON 



LONDON — ^The four members of Abba were already well-known individually in Sweden 
before they came together as a group. Agnetha Faltskog and /Vnni-Frid Lyngstad had suc- 
cessful solo careers, while Bjorn Ulvaeus was in a popular folk group called the 
Hootenanny Singers and Benny Andersson was in a pop group known as the Hep Stars. 
One faielul day, the tour buses for the Hootenanny Singers and the Hep Stars were trav- 
eling down the same road and the groups slopped to 
meet each other for the first lime. They got together 
that night for a party after their respective gigs, mark- 
ing the first lime that Ulvaeus and .\iidersson sal down 
and talked with each other. Before their groups broke 
up, Ulvaeus and .\ndersson became romanlically 
involved with Faltskog and l.yngslad, respectively. 

The foursome formed a cabaret act that was fairly dis- 
astrous, bul Benny and Bjiirn wrote a pop song called 
"Hej Gamla Man," which was ilie lone highlight of the 
act. They decided to locus on being a pop group, which 
soon look the name .Abba, with each member loaning 
their first initial to the group's name. 

With influences as diverse as the Beach Boys, Phil 
Spector, the Kingston Trio and skiffle music, .Abba cap- 
tivated audiences with tightly produced pop arias sport- 
ing lieautifid harmonies. It might not have been "cool" 
or "hip" to admit to liking .\hba in an age when album- 
oriented rock artists ruled, bul time has provided \indi- 
calion to Abba-lovers wtio, with the release of Erasure's 
"Abba-csque" EP in 1992, were finally given permission 
to come out of the closet about their deep and unyield- 
ing devotion to the Swedish quartet. 
Tweniy-five years after their breakthrough with 
"Waterloo," a greatest-hits collection titled ".Abba Gold" continues to sell 1 million copies 
per year and has reached the amazing figure of 13 million albums sold worldwide. 

We met with Bjorn Ulvaeus in the cozy library of a West End hotel in London to discuss 
Abba's silver anniversary. Ulvaeus had just come from a rehearsal of "Mamma Mia!," 
a musical based on the songs of Ulvaeus and Andersson. The show will open at the Prince 
Edward Theatre on .April 6 — the 25th anniversary, to the day, of ihe group's career- 
launching victory with "Waterloo" at the Eurovisioii Song ("ontest. 

f.W,!,,,,..,/ „„ /,,; ,,-:'/ 
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ABBA 

25th anniverdary 

mmm take jt all 

Abba Atop j he Charts 

The following list of Abba's top 20 hits in the U.S. was compiled by Chart Beat columnist Fred 
Bronson based on a point system developed for his book, Billboard's Hottest Hot 100 Hits." 
All 20 of the singles on this chart were issued on the Atlantic label in the States. "Dancing 
Queen" may have been the quartet's only American No. 1, but "Take A Chance On Me" racked 
up more points and thus is Abba's most successful hit on the Hot 100. 



1. Take A Chance On Me, 1 878 

2. Dancing Queen, 1 977 

3. The Winner Takes It All, 1 88 1 

4. Waterloo, 1 874 

5. Fernando, 1 876 

6. Does Your Moi her Know, 1 878 

7. Knowing Me, Knowing You, 1 877 

8. The Name Of The Game, 1 878 

9. S.O.S., 1 87S 

(o. I Do, I Do, 1 Do, I Do, I Do, 1 876 
ti. When All Is Said And Done, 1 882 

12. Honey, Honey, 1 874 

13. Chiquitita, 1 880 

14. Mamma Mlv, 1 876 
IS- Super Trouper, 1 88 1 




Super Troupers: from left, B)drn Utvaeus, Agnetfu Faltskog, Annl-Frkj 
"Frlda" Lyngstad, Benny Andersson. 



f6. Money, Money, Money, 1 877 
17. The Visitors, 1 882 
«8. Angeleyes, 1 878 

19. On And On And On, 1 88 1 

20. Voulez-Vous, 1 878 



BJORN UUTAEUS: THE BILLBOARD INnRVIEW 

Continued from fw^t '21 

You surprised me at MIDEM this year when 
you referred to yourself as "an ex-pop star." 
For many peopie, Abba is stili part of the pres- 
ent, even though the group hasn't been 
together for 17 years. How much of Abba is 
part of your past, and how much Is part of 
your present? 

Right now, a lot is present. Before I started working on 
"Mamma Mia!," there were many other things that were 
"present," so Abba was something of the past, although 
one is reminded of it all the lime. The (act tnat people are 
still interested after 2,5 years is flabbergasting; it's not 
real. 

H's very simiiar to "Star Trelt." After three years 
on TV, the series was canceiled, and that was tlie 
end of it. But tite fans wouldn't let go, and H was 
only through their persistence that tlie films were 




made, as weii as three other series. Instead of 
disappearing, it became a billion-doliar fran- 
chise. Would we have had this Abba revival for 
the last seven years If It hadn't l>een tor the fans? 

No, I don't think so. They're extremely important and 
loyal, and have been for such a long time. ,\nd I suppose 
there are new ones coming in all the time. I'm grateful to 
(hem. 

Let's go l>ack to a time wtien there were no AMia 
fans. When you were growring up, did you watch 
the Eurovision Song Contest? 

It wasn't that ijnpi)iiam to me. I remember certain 
songs, like "Puppet On A String." They were really good 
songs in the beginning; people took an effort. 
Your first Eurovision experience pre-dates 
"Waterloo" by two years. You entered the 
Swedish Melodifesthralen with "Better To Have 
Loved," a song written for Lena Andersson. 

.She was huge in Sweden at the time. We were working 
in Polar Music's office from 9 to 5 as songwriters and pro- 
ducers. She was to enter Eurovision and had to have a 
song, so we wrote one. We wanted to break outside the 
borders of Sweden. That was one of the first attempts. The 
only launching pad that really existed for us was 
Eurovision, because to send songs out was hopeless. No 
one ever paid an> attention. 

She didnt win that Swedish heat, but you entered 
the following year as songwriters and artists on 
"Ring Ring." And that song wasn't chosen by tlie 
Judges In Sweden to go to Eurovision. 

1 here w;is an uproar itl the papers from people writing 
in, "How can you choose the wrong song?" It was .so evi- 
dent, and "Ring Ring" became a huge hit and the other 
one just a minor hit. 

(-'inlinufil tin /m^f 26 



Catalog Is The Name Of The Game 




Bniversal/PolyGrain will continue to mine the Abba cata- 
log in 1999. A limited edition of 'Abba Gold," the disc 
that has already sold 13 million units worldwide and 
continues to sell over a million copies per year, was issued 
March 29. Digitally remastered in 24-bit from the original 
multitracks, it features the signatures of the four members 
on the jewel case and new liner notes by Abba historian Carl 
Magnus Palm. This edition will only be available through the 
end of 1 999. A contemporary edition of a singles box issued 
in 1984 by Epic Records in the U.K. will be re-released by 
Polydor U.K. on April 5. It's a 29 CD-single package, featur- 
ing all of the original U.K. A and B sides, with a bonus disc 
of "Waterloo" in Swedish, according to Jackie Stansfield, 
senior international product manager of Universal/PolyGram 
International. Packaged in a tin box, the pressing is limited 
to 20,000 copies. ■ 
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Tht 25th Amiivtrsary Ctltbratton 

The Real Sroup with Frida • Mike Love 
Erasure * Peter Cetera A Ronna Reeves 
Go West • Bananaramat • Hazell Dean * Irma 
Army of Lovers * Abbacadabra • Evan Dando 
Ash • Information Society • E-Rotic • CoCo Lee 
Sofia A Michael B,Tp[etow • The Wedding Band 

Take A Chance On This 

The ^tr<5t ever tribute in the USA in honor ojj the world'd all-time greatest pop hand 

IN STORES MARCH 30 

To check cut the ABBA Tribute call - 
(212) 290-1500 code^3C2 

H..,.^_ www.repeat6erie6.ccm 




25th anniverdary 



Words Dn Music 

Jorgen Larsen, chairman and CEO of Universal Music Inlernationai, Is now, by a twist of fate, united with the band that 
he helped launch on its way to global stardom. As managing director of CBS Sweden from 1972 to 1978, he was asked 
permission in early 1974 tor one of the company's solo artists, Agnetha Fallskog, to join the fledgling Abba. "We reached some 
token financial arrangement," recalls the ever-understated Larsen. 

But his involvement went beyond that. As a favor, Larsen also participated in placing the single "Waterloo" in major markets 
and asked colleagues at the CBS U.K. company to consider it. 

"1Wo months later, the band won the Eurovlsion song contest," recalls Larsen. "Everyone can remember where they were when 
that happened, like they can remember where they were when JFK was shoL I was at a hotel in Gloucestershire, taking some 
time off." 

Larsen's participation led to a long-term relationship with the British label. "Tfie band was with CBS In the U.K. since then and, 
of course, they sold millions of records," he says, "and their involvement remained until the deal with PolyGram." 

Following PolyGram's 1998 merger with Universal, the Abba catalog has become one of the jewels in the crown of the new 
company's back repertoire. 

"It's such a household name, it's like a brand in Its own right," says Larsen. "It's a fine body of work. We can mix and match 
[It In] almost any combination, and one is almost assured an incredible commercial success." —Dominic Pride 



In the history of Abba, the name of the late Stig Anderson is unavoidable. The band's manager, publisher, co-writer and 
mentor, he is credited with being the behind-the-scenes lorce that drove Abba's global success. 

Stig or "Stikkan" Anderson, as he was known, formed publishing company Sweden Music and Polar Records, which, between 
them, looked after rights to much of the Abba catalog. Anderson sold the two companies to PolyGram in 1990. When he died in 
September 1997, he was still working with PolyGram, remastering Abba's catalog. 

In 1994, he gave an interview to Billboard in which he said he believed the band's visual image and its distribution was central 
to Abba's global success. "The base is the song. It has always been," said Anderson. "The talent must be there. Then there's the 
hard work to market iL The marketing has changed through the years, but the image is now just as essential as the record lo get 
the 20-plus audience. 

"I was really the first one to think of this. Back In '74, when we had 'Waterloo' and we won the [Eurovlsion] Song Contest, I 
started to film. In those days, we had 16 mm film, and we sent It all over the world." 

The idea was a novelty, recalled Anderson: "People asked me what I was doing. I said, 'I'm sending film to people so they can 
see the act in Chile, Japan or Australia. Our people in Japan could take it to the TV station and show It.'" It was this innovation 
that contributed to global success, Anderson maintained. "That was how it started in a big way with Abba in Australia. All of a 
sudden, when you could actually see the act, we were No. 1. That's why we had a film for every single since the beginning. We 
couldn't travel to all these countries, so we sent a film to 60 different countries, and it was shown everywhere. This was very 
Important for Abba." — O.R 

UMMK e're happy to announce that we were wrong. We were 11 million albums wrong. When [Polydor U.K. special projects 
WW manager] Chris Griffin and I were putting together 'Abba Gold,' we tried to estimate how much we were going to sell. 
First, we said 1 million, but we stretched it to 2 million— which we believed was a very high estimate. It's now reached 13 million 
copies sold, a very delicate mistake! It still moves 1 to 2 million copies a year, so it's not over yet." 

— ingemar Bergman, managing director, Sweden Music 



{{■Viewed in a historical perspective, Abba Is one of the 10 greatest pop bands in the entire world. Every week, we're still 
W getting requests from all over the world from concert promoters who ask about reunion concerts. We went to Waterloo 
the day after their [Eurovlsion Song Contest] victory, after an invitation from the mayor there. Waterloo's a small town, and, when 
we came, the streets were filled with people. I thought, 'This has to end up in a catastrophe.' It ended up in total chaos, and we 
had to take the car and drive from there. It was a very short visit to Waterloo." 

— Thomas Joliansson, founder and managing director of EMA Teistar, 

wtiicli promoted Abba's worldwide tours 



UM first heard about Abba in ■'>te 1972 at CBS Records, when they were known as Bjfirn, Benny, Agnetha & Anni-Frid and I was 
I manager ol international A&R for CBS. 

"Stig Anderson, their manager, had known me because of my former band, the Zombies, for whom he was Scandinavian 
sub-publisher. He sent me a tape of them singing 'Ring Ring' in Swedish, which I loved. I played 11 lor Dick Asher, then MO of 
CBS Records U.K., who thought I was nuts to want to sign a Swedish band, until I told him they could sing in six languages! 

"So, I signed them (my very first signing!) to a singles deal lor a £500 advance against 10% royalty, and released 'Ring, Ring.' 
It barely scraped the bottom of the chart. I was distraught. 

"Then, a tew months later, an excited Stig arrived with a new tape of Sweden's entry to the Eurovlsion Song Contest: 'Waterloo' 
by the newly named Abba. All of us at CBS were knocked out and fully expected it to be a smash, whether or not it won. Of 
course, the rest is history. 

"But then, in a very sweet gesture, Bjdrn asked me to go to Stockholm lo remix 'Ring Ring' with him and Benny and spend the 
weekend with them, Agnetha and Anni-Frid on their private island. It was idyllic, especially being woken up and served breakfast 
in bed by Anni-Frid! 

"Congratuiations and best wishes to Abba and the late Stig for their great, and greatly deserved, success!" 

— Paul Atlcinson, VR cataiog A&R, Capitol Records 



' CCn bba's records remain masterpieces. Even after all these years, they're as fresh as ever. Their songwriting and produc- 
■ft tions are In a class by themselves. I have had the pleasure ol meeting Abba several times, and I will always cherish the 
memories." —Neil Sedaka 



BJARN ULVAEUS: THE BILLBOARD INTERVIEW 

What was the winning song called? 

The straight tiansiation into English would be "Vour 
Breasts Are Like Nesting .Swallows." 
After not l>elng chosen to represent Sweden at 
Eurovlsion two years in a row, you weren't dis- 
couraged? 

No. We had tremendous self-confidence because of the 
huge hit we had with "Ring Ring" all over Scandinavia and 
Holland and Belgium. And we weren't discouraged, 
because we knew they were going to change the jury sys- 
tem. 

Instead of "experts," Sweden asked a Jury made 
up of the public to choose the entry for 1974. And 
you had to choose between two songs to enter, 
"Hasta Manana" and ■mVatarioo." 

It might sound ludicrous today, but then it was quite a 
hard decision to make. "Ha.sta Manana" was a solo for 
Agnetha and a good tune, more in the Eurovision vein 
than "Waterloo," but we chose "Waterloo" because it was 
much more fun to perform. It was riskier. We took a 
chance, knowing it was going to be dilferent from all the 
others. It could have been "Hasta Maiiana," and this 
would never have happened. It would never have won. 
Were you certain tliat ■MWaterioo" was going to 
win? 

We were not in any way fceling like favorites. That's how 
it seems now to everyone, but being there — Olivia 




Newton-John, for heaven's sake! And I think Mouth & 
MacNeal had a huge hit before. 

Most people think of Eurovlsion as a three-tiour 
television show, but It's actually a week-long 
event that includes rehearsals, press confer- 
ences and parties. What do you remember most 
alXNit that week in Brighton, England? 

We changed into our stage outfits at the hotel, and a bus 
came to lake us to the arena. I was overweight and 
couldn't sit down because my trousers would split. And 
then there was some kind of mistake when we won and 
were going on suge as writers first. Stig [.*\nderson] and 
Benny [.^ndersson] managed to get up there, but this 
guard said lo me, "No, it's for the writers." "But I am onel" 
"No, no, in that outfit? Write*rs don't look like that." 

You remained in the U.IC the day alter your 
victory. 

Everyone else left immediately. We stayed on at the hotel 
for one day, just talking about what might happen now. 
Planning and thinking, trying to realize that we were in 
that situation all of a sudden. The world was opened to us. 
You can imagine — you go to Brighton, and you are this 
batid which is very well-known in Sweden but not outside. 
And bani! One night, and it all opens up. .And, if vou have 
something to deliver after that, it is a launching pad. 
Nothing was like it. 

How soon after Eurovision was the single of 
"Waterloo" issued? 

Stig piepaied tile release nl the lecorcl. rlu-\ sliip[)f<l 
ilu-iii the dav after, not just in the U.K.. but evervw-here. 
You were signed to different labels in different 
countries — Epic in the U.K. and Atlantic in the 
U.S., for example. Was this by design? 

1 hat was Stig's idea, again. He said this label is better in 

Cimlinttrd im fiatt 2H 
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MBA 

25th annivenary 

"Maninia Mia!" 

M uasim 

Boasting a score of 27 Abba songs written by Benny Andersson and Bjom Ulvaetis, the pro- 
duction has been attracting interest from all over the world and is expected to be one of the West 
End's most popular attractions this summer 

BY FRED BRONSON 




LONDON — (Composers of Uiealrical musicals strive to have 
audiences walk out of their shows huiiiining the score. It's 
going to be a little bit different with "Mamma Mia!," opening 
April 6 at the Prince txlward Theatre in London's Wesi End. 

The audience Is going to walk into the theater humming 
the songs, because they're already going lo know them. 
Boasting a score of 27 /\bba songs written by Benny 
Andersson and Bjorn Ulvaeus, "Mamma Mia!" has been 
attracting Interest from all over the world during its 
rehearsals and is expected to be one of the West End's 
most popular aitrat lions this summer. 

Hie idea for "Mamma Mia!" began with Judy Cniymer, a 
television-pixxiuction executive involved with "Chess," who 
wanted to do a TV program based on Ablm songs. Ulvaeus 
gave his blessing and suggested she find someone to write the 
story, but he and ,\ndersson weren't planning to be involved. 

MOTHER-AND-DAUGHTER REUNION 

Craymer met with various writers who came up with 
different ideas. "People wanted animals in it, and it was 



going to be a panto at one point." says Ulvaeus, referring 
to the British pantomime tradition. "TTitn, about two 
years ago, I was with my wife and daughters in London to 
see 'Grease.' Walking through the West End, I thought it 
would be great to have a show here again, because there's 
such an atmosphere. When I saw 'Grease,' it wasn't very 
good that night, but people loved the hits. A story and 
hits. And suddenly, I could see what potential a show like 
'Mamma Mia!' could have. That's when I got involved." 

Dramatist Catherine Johnson had a two-hour meeting 
with (Craymer, and, as she stood to go, an idea popped into 
Johnson's head about a mother-and-daughter stor)' where 
the daughter was getting married. Johnson wrote an 
eight-page treatment indicating where the songs might go, 
and her idea became "Mamma Mia!" 

Having worked in a record store in Bristol in the late 
'70s, Johnson was familiar with Abba's hits. "But I didn't 
know the back catalog/' she explains. "It was an organic 
process, looking at the lyrics, knowing it was going lo be a 
two-generational theme, That meant we could use some of 
the more poppy, upbeat songs for the younger generation 
and the ones that are about disappointment and heart- 
break for the older generation." 

Johnson realized that the songs were stories in them- 
selves. "We haven't taken liberties; we didn't have to twist 
the songs around," she says. "There are some we've used 
in a ver)' unusual way that makes perfect sense. It's being 
bold with the songs and not thinking of them as being 
sung by two female vocalists, but thinking who could sing 
this. Once you free yourself up, there are all kinds of possi- 
bilities. Thev will sound fantastic. Tlicy will sound like 
Abba." 

Ulvaeus explains why: "I asked [Abba engineer] Michael 
B. Tretow to use the original tapes, and I gave them to om- 
Swedish arranger, and he transcribed everything. So, in 
rehearsals, it sounded right immediately. By playing the 
tracks at a very high level, the actors can hear exactly what 
we did, and they sing like that, The foimdation for this was 
to do it as it was." 

NO CLUNKINESS 

Hits like "Dancing Queen" and "Knowing Me. Knowing 
You" will be accompanied by lesser-known tracks like "Our 
Last Summer" and one Abba song that has never been 
released in its c<miplele form, 'Just Like That." 

"There's one very well-known song that didn't work at 
all, which may turn up at some point during the evening 
in some context," John.son reveals. "Tliat's "Waterloo." It's 
very difficult to make that work in the stor)' without it 
being a clunky moment." 

A cast album featuring lead actors Siobahn McCarthv. 
Lisa Slokke and Andrew Langtree (the laitei two are gratl- 
uates of Paul McCartney's Liverpool Institute For 
Performing Arts making their West End debuts) will be 
recorded during the summer for an Octolx.T release on 
Polydor. ■ 



BJORN ULVAEUS: THE BILLBOARD INTCRVIEW 

CorUinufd from page lY) 

this country, that label is better in that territory, so we went 
with that. 

■Waterioo** made the top 10 on the Billboard Hot 
100, which was unusual for a Eurovislon Song 
Contest winner. Did the U.S. sudcess surprise 
you? 

Not really. Any record that has that kind of success in 
Europe, the Americans were bound to be curious about. 
So it got played a lot. It was more rock n" roll than 

sch lager. 

There was no avalanche of hits after "Waterloo." 
What happened? 

It was a very difficult period. The obvious song to 
release was "Honey Honey," which had been covered [by 
Sweet Dreams in the U.K.]. But we thought we should 
release something that was more rock 'n' roll. "So Long" 
was more in the vein of Sweet and Mud and all those 
groups. That was a mistake. But everyone had decided 
we were a one-hit wonder because we came from 
Eurovision. And, with very few exceptions, they are one- 
hit wonders. So that helped, especially in the U.K., to 
hold us back. We didn't have anything really good on 
that first album to release [as a single]. We tried a remix 
of "Ring Ring," but everything failed. So it was back to 
writing. iSnd we did every television show in the U.K. 
that we could; we worked really hard. We went back to 
write and be better, not thinking "hits " It was the same 
attitude we always had: be as good as possible, treating 
every song as though it could be a single, never know- 
ingly rrcording "B" tracks. 

It would have been easy for your label In the U.K. 
to give up on you. 

Yes. /Ml of a sudden, it wasn't a Rolls Royce when they 
picked us up at the airport. That was a duel It was an 
uphill struggle. I still remember thinking to mvself, 
"Maybe that's all it was. " I don't remember that with fond- 
ness. But then "S.O.S." took us back. It was not No. 1, but 
top five. With "Mamma Mia," it started in Australia, and 
everywhere else. 

You went on to have nine No. 1 hits In the U.K., 
but, In the U.S., "Dancing Queen" was your only 
No. 1. Did the U.S. market feel like a stniggle for 
you? 

We always felt like we'd give them three days and they 
wanted three months. We didn't want to travel that much. 
It was easy lo go lo Hamburg and do television and then 
go home. But .*\merica, they wanted us to tour. If you look 
at other groups that made it in America at that time, 
there's not one that didn't spend months and months in 
the States, either playing or going to radio stations. We 
were not prepared to do that. We said, "OK, so we're not 
big in America. We don't care. We don't want to go." 
Having a child was a big factor, too. 
What were the most outstanding moments during 
the time Abba was a group? 

We never met any politicians of the sort of Stature you 
would have thought. But there were great personal 
moments. I can remember, to this day, the great kick 
Benny and I had out of writing "The Winner Takes It All." 
when we wrote the melody. I had a great kick out of 
"Super Irouper" when we heard it played back. 
What do you think of Abba's popularity today? 

The '70s were bound to become nostalgia, as all other 
decades have. Usually, when there's a nostalgic wave like 
that, the ones who were in the forefront become the 
standard-bearers. 1 think they get more attention than the 
others who had one or two hits. Other than that. I don't 
know. It's up to others to dcc:ide why, I think. 
The resurgence of Interest in Abba can be traced 
to Erasure's *'Abba-esque" EP In 1992. 

We were immensely flattered, And they didn't tr\' to 
copy us al all; ihey did it iheir way, which was verv gof)d. I 
totally enjoyed it. 

Are you surprised the resurgence has gone on for 
seven years now? 

I'm completely surprised. When we took that "break" [in 
1982], I thought that was that. Forget about it. it's not 
going to mean anything more in my fife. Thai was stupid, 
of course, but that's the way I felt. VS'e were on to this musi- 
cal and new and different things, but Aliba was .something 
people would forget. So you can imagine my surprise 
when it wasn't quite like that. I don't know if it has any- 
thing to do with die fact we never made any kind of come- 
back. I don't think there's anv other group with that 
degree of success that hasn't had a comeback. 

Tlie pressure must be Incredible, and not just 
from the fans. I'm sure people have offered you a 
lot of money to come biack for a day, a night, an 
album. What do you say to them? 

We've had ridiculous offers for just one television show. 
We just say no. If we were to come back — which is not 

Omtinutd'm f»i^( 12 
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Bjorn Again would like to congratulate ABBA on the 25th anniversary of winning the 1974 
Eurovision Song Contest with 'Waterloo' and say "Thank you for the music!" 

Bjom Again — the number one ABBA tribute show in the world and one of the most successful entertainment concepts — are currently celebrating one 
of their own milestones - their 10th Anniversary since their first show in Melbourne in 1989. Career highlights include: 

• Over 1500 live shows in major venues, rock festivals, universities, colleges, 
ballrooms, arenas and stadiums in over 40 countries worldwide 

• Over 40 performances at top rock festivals worldwide 

• 3 sellouts at the Royal Albert Hall, London 

• Spice Girls Support UK Stadium Tour inci Wembley Stadium Sept '98 

• Hong Kong hand-over June '97 

• lOO's of corporate shows incI IBM, Sony, Microsoft, Saab, Volvo, Warner Bros., 
golf tournaments, awards ceremonies, casinos and grand prix events etc. 

• Top 25 UK hit with "A Little Respect" Nov '92 

• Members of the audience have included rock stars, movie stars and other 

famous celebrities including Tom Jones, Nirvana, U2, Def Leppard, Robert 
Plant, Fergie (Duchess or York), The Spice Girls, Metallica, Catatonia, Toto, 
Simply Red and Robbie Williams etc. 

"Maybe the most entertaining band in the world today" - Time Out New York,'97 
"If ABBA ever reformed they wouldn't be as much fun as Bjorn Again" - Q Magazine UK 
"Fabulously Flawless" - Rolling Stone USA, '97 
"Fans had better make the most of Bjorn Again because that's the closest they are going to get to seeing ABBA. Long may 
it continue because ABBA will never reform!" - Benny Andersson of ABBA, Feb '99 
"ABBA-solutely brilliant" - Evening Press, Dublin 
"Phenomenal" - Stage and Television, UK 
"The best of luck. Anyone who looks like me ought to have a successful career!" - 
Bjorn Ulvaeus of ABBA, Sweden '90 

10th ANNIVERSARY WORLD TOUR 1999 

JANUARY - JULY: UK, Europe & private shows worldwide 
AUGUST: Australia and Europe 
SEPTEMBER/OCTOBER: United Kingdom 
OCTOBER/NOVEMBER: USA and Canada 
NOVEMBER/DECEMBER: United Kingdom and Ireland 



MANAGEMENT 

B.A.Ents Ltd UK, PC BOX 4058. MAIDA VALE, LONDON, W9 3ZT 
Tel: 44 181 960 5862 Fax: 44 181 964 2474 Email: John@bjornagain.com 

WORLDWIDE REPRESENTATION 

USA and CANADA: MVO New York Tel: 212 840 6011 Fax: 212 840 7033 
EUROPE: Primary Talent International, London Tel: 44 171 833 8998 Fax: 44 171 833 5992 
AUSTRALIA: Premier Artists, Melbourne Tel: 61 3 9699 9555 Fax: 61 3 9696 0807 




www.bjornagain.com 



AflRA Eurovision 



25th anniversary 



In '74, TTie Song 
Contest Met Its 



II 



Waterloo 




1988 — 




The Huffjpecin ^ffj-jdc; 
and ffi'jfiy otiier Ji 
Wiiccfied liv.' 



Iittle did Marcel Baison of France know what he was 
starting. Inspired by the success of Italy's San Rcmo 
song festival, Baison came up with the idea for a song 
competition that would bring the nations of Europe 
closer together in the first decade after World War II. 
Produced by the then-new European Broadcasting 
Union, the first Eurovision Song Contest had only seven 
countries competing when it took place May 24, 1956, in 
Lugano, Swil/crland. More than 40 years later, the annual 
contest draws a television audience of 300 million viewers 
from all over Europe, and more than 30 countries, includ- 
ing many from Eastern Europe, are eligible to compete. 

In its four-decade history, EuroWsion has yielded a num- 
ber of worldwide hits. Tlie most successful group to ever 
come out of the contest is Abba, who parlayed its 1974 win 
with "Waterloo" into global success. 

FIRST "VOLARE," THEN "WATERLOO" 

"At that time, it was the one and only vehicle to reach out- 
side Sweden," explains Bjorn Ulvaeus. "Because Uiere was no 
way an)'one in England or America would listen to anything 
coming from this obscure country. Vou could send them your 
tapes, knowing they threw them away immediately. So the 
only chance was to enter Eurovision with a song, and thai had 
such an impaa in Europe at that time." 

Other well-known names have also competed. Celine 
Dion. Julio Iglesias, Nana Mouskouri, Olivia Newton-John 
and Cliff Richard have all been Eurovision contestants. Of 
tho,se five, only Dion has won the competition. She was a 19- 
year-old unknown when her 1988 entry for Switzerland, 
"Ne Partez Pas Sans Moi," beat the U.K. entry by one point 
in a cliflhanging vote. 

A song doesn't have to win the Eurovision Song Contest 
to be an international hit. In 1958, Italy's Domenico 
Modungo placed third with "Nel Blu Dipinto Di Blu," 
which came to be known as "Volare." Nine years later, Vicki 
Leandros represented Luxembourg with "L'Amour Est 
Bleu." It placed fourth, but was more successfril when 
recorded as an instrumental by Paul Mauriat under the dtle 
"Love Is Blue." And, in 1996, Australian singer Gina G went 
to bat for the U.K. with "Ooh Aah...Jusl A Lilde Bit." The 
juries voted it eighth, but the public had its own say. The 
single topped the British chart and became the most suc- 
cessful British entry in Hot 100 hision, peaking at No. I2in 
the U.S. 

TRANSSEXUAL VAMP 

TTie modernization of Eurovision can be traced to the 
U.K.'s 1995 entry, suggests Tip Sheet publisher Jonathan 
King, who oversees the Great British Song Contest as the 
music executive for the BBC. Britain sent a melodic rap 
song by Love City Groove in '95. Since then, there has been 
a boy band from Hungan', a rapper from Denmark, a neo- 
modern dance act from Iceland and a transsexual singer 
from Israel who has become an icon in the international gay 
community. 

Eurovision has become more contemporary in other 
ways, too. The system of small juries in each country decid- 
ing the outcome has gone by the wayside; the winner is 
determined by televoting, with people all over Europe hav- 
ing five minutes to cast their vote by telephone. And the 
1999 contest will be the first in 25 years to have a "free lan- 
guage" rule, where countries can enter songs in any lan- 
guage they wish. It will be the first dme since Abba won by 
singing "Waterloo" in English that entrants can opt for this 
choice. 

The 1999 contest will be held in Jerusalem on May 29. fol- 
lowing the tradition where the winning countn,- oecomes 
host the following year. This year promises to be another 
conlemporar)' competition, with a teen trio from Malta, a 
boy band from Israel and a 17-year-old female singer from 
Austria among those looking for an entr)- to the world stage. 

— EB. 



CC^H bba's contribution to popular music Is 
ffttmore than just a catalog of outstanding 
songs and performances on record. They were the 
first In the rock-music era to show that a world- 
wide impact upon contemporary music does not 
have to originate from the United States or Great 
Britain. Their great hit songs sound even better 
now than they did when they were first popular; 
the theatrical works that Bjdrn and Benny have 
subsequently produced have more than matched 
up to the phenomenal standards they established 
in their Abba days." —Tim Rice 
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BJORN ULVAEUS: THE BILLBOARD INTERVIEW 

Cmlinutd /mm fnif^t Jfl 

going to happen — the motivation has to be something 
completely different from money. It has to be the feeling 
lliiU we have soincthiiig to give. 

Meanwhile, you and Benny are about to have your 
third musical open. That's If you don't count 
"Abbacadabra!," which played at the Lyric 
Hammersmith in London during the Christmas 
1 983 season. 

Alain Bonblii, who wrote (the musicals] "Les Miserables" 
and "Miss Saigon," was our publisher in France. He was 
one of the people we trusted when chtM)5ing sin- 
gles. We'd send out [song-s] to three or Four key 
people around the world, and he was one. 
'Abbacadabral" was his idea. It was originally 
done in France. We didn't have anything to do 
with it. We just said, "O.K., you can, do it." 
So he took your songs and wrote new 
French lyrics to fit the story. 

.And then Cameron Mackin[o.sh got interested 
and wanted an English version. The lyrics were 
by Don Black, and tiaine Paige was in it. 1 never 
saw it. 

Did having your songs performed in a 
stage musical like "Abbacadabral" 
inspire "Chess" In any way? 

.\o. Om interest in diania with music had 
started much earlier tlian that. We talked about 
it as early as 1975, 1976. We talked about not 
only writing a song thai is three or four minutes, 
but something llial is within a context where you 
have to adapt to a dramatic flow. Our first 
attempt was a tour we made at the end of the 
'70s, in wiiich wc Iiad mini-uinsicals called "The 
(iirl With C'lolden Hair" and " Thank Y'ou For 
The Music." It was a ver>' loose little story. W'e 
discussed [writing a musical] more in 1981, when 
we weren't having as much fun in the .studio any- 
more; we were really running out of energ)'. We said, 
"Let's do something else for a while." Benny and I went olT 
to write a musical, and the girls did their solo albums. It 
was never the intention that we should stop forever. 
The musical turned out to be ''Chess," written 
with Tim Rice. Were you and Benny theater- 
goers? 



AaBA 

25th anniverdary 




No, and not really musical fians, cither. It's very strange, 
isn't it? We liked the old classics like "Mv Fair Lady" and 
"West Side Story," but it was Tim and Andrew [Lloyd 
Webber] w ho really kicked our interest, because what they 
did was so different and exciting. 
When did you first get the Idea to do your next 
musical, "Kristina Fran Duvemala"? 



At the end of the '80s, we decided to write a new musi- 
cal- We wanted a really strong story, which wasn't the case 
with "CZhess." We said, "W'hen the English write musicals, 
they search their literature, so why shouldn't we .search 
ours?" Vilhelm Moberg is one of our most famous authors, 
so we decided on that one although it was ver\' dangerous 
because he's close to (iod and you don't mess about with 
his stuff. We got the rights immediately because his chil- 
dren thought it was a brilliant idea. It opened in 1995 in 
Malmo [Sweden]. 

The novel Is about Swedish Immigrants coming 
to America, and you decided to write It in 
Swedish. 

That was a big decision. But, since that was 
the novel we decided on, it was clear we'd be 
silly to try and write it in English. But I'm cur- 
rently translating it. As soon as "Mamma Mial" 
is out of the way, I will start again in earnest. 
I'm 20 to 2.') minutes into it; the show runs 
under four hours. 

Do you have a target date for opening 
"Kristina" in the U.S.? 

We are working with the idea of starting it in 
Minneapolis and then taking it to Broadway. It's 
still playing in Stockholm. We'll finish in June, 
then it will have played to over I million Swedish 
people — one-ninth of the population. 
And now your next musical, ''Mamma 
Mia!," opens in London's West End on April 
6. It just happens to be 25 years to the day 
after you won the Eurovislon Song Contest 
with ''Waterloo." Who planned to open the 
show on your sliver anniversary? 

How am I going to explain this to people? It is 
coincidence. \Ve decided on that date, and then, a 
couple weeks after, someone said, "But that's..." 
.ind it was a complete shock to me. I did not knowl 
But it is an omen, isn't it? ■ 



Abba tribute comments were toinpiltil b\ Billboard 
international music editor Dominic Pride. Scandi- 
navian bureau chief Kai Lofthus. contributing editor 
Paul Sexton and contributor Debbie Galante 
Block 
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Mm SpaMlng-Carole Brou^M 

Bocu Music Ltd. 
1. Wyndham Yard 
Wyndham Place 

London :7,>HP ■ 
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Look what 
ABBA starteil... 

Swedish music is exploding. 
We thank ABBA for the music 
and salute them! 

For more help with using the 
potential of COOL SIllEDEN for 
your market please contact 
Export Music Sweden. 




iMusic Sweden] 



EXPORT MUSIC SWEDEN (ExMS) AB 

Box 27 327 SE- 102 54 Stockholm Sweden 
Telephone +46-8 783 88 00 Telefax +46-8 783 95 10 
e-mail exmsestim.se Web Site. http://w«vw.exm5.<:om 



AaBA 

Thank you for 
the music. 

Corel 

Thank you for 
your generosity. 

Stig 

Thank you for 
everything. 

Rest in peace. 



Brian 
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Thank You For The Music 

Congratulations On A Quarter-Century 
Of Musical Excellence 




From The Universal Music Group U.S. 



Create a page for your ardst 
CHI bDlbo^.com 



With over 8,000,000 monthly page 
views, more than 1,600,000 monthly 
visits, Billboard.com is the top music 
information source on the v^eb. 

Announcing 'new this week^ 

An icon with your album cover graphics 
prominently displayed on the billboard.com 
home page and other high traffic areas. 
1 OOK guaranteed impressions per week 
on the album icon. 

•Create links to any web address 
from the 'new this week' page 

•Tie in retail promotions with 
coupons and other information 

•Design flexibility to create 
a unique and powerful page 

•List touring, appearance and 
other publicity information 

Put the power of billboard.com 
to work for you! 

Call for information- 
New York: 212-536-5004 
Los Angeles: 323-525-2307 
Nashville: 615-321-4297 
UK/Europe: 44-171-323-6686 
www.billboard.com 
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Tommy Henriksen 

Tommv Hertrtkscn 
Capitol 7243-4-94863-2^ 

A rxhfy lextmed, excittng blend of lock, pep and 'voitd mosK. the 
setf-tlled Ctfsiol Reconls debu by sinjeritongvnrei &nd 
(nujii-msiramensJist Tommy Hennksen engendezs the kmd of bstenei 
exctemen tnd eahwasm >kst signifies the amvel of e mejor nev 
ajtisi Henhltjen, confidert end assuieaviho« the veneer of anogsjtce 
or cockmess, epiomses the street swr/y of « miuici&ii vho ias 
suivtved the bumps andbnuses of life in the vo^ of iDck'n'roll 
Undemeahthe svtrhng rfajntuns end surceai atmospheric fltrvorof 
muyofthe cas on "Tommy Heimksen" is the rav energy of a m«ji 
for vhom music ts a Mebiig passion 



Tommy vorked vih differen L A bands mxil 1 991, vhen he 
moved to Nev York and bough a 12'*iack Akai and gave 
himself tvD years to vne songs vihotf having to get a dnriob 
A tape of frveitmes made is vtytotbc desk of C«piol AaR 
execulrve Steve Ptfchmthe spring of 1998 and lieralty vthm 
days. Tommy signed a deal vihtne label TV resuk is a singular 
aid highly met ive record thei defies coii^>aiison vxhary 
other musK cunren^ being made 

LINKS 



Tommi) Henri fcsen'j stngle 
'I See The Sun~ alio appears 
on the 'Blast From The Past' 
Soutttftrack " 



Blasi From Tm Past SoufKirack 



Henhksen on the thmn's dmaty "Well. *I See The Sun' is 
aboil seemg someone's pecioneliy and character trass tb« m«y 
not alvaysbevDndeifal. We all have those trois. me uxluded 
The soae is ibon seeing past tha to the real essence of vho they 
•R "Rigli HeR BtrK^Sade'vabaBadthtt deals vthgnevins 
lAich if foaqlmg Pvt bMnthnnieh myself vth my mother 
and ttcy gmdteher And "BeyouiLifo is eskmg thai very 
qoesiion, becaose ve'd all hke to knov vbtf mign be after t. me 
especta%t' 
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^ B'WITCHED 

mODUCtR. Ray -Mjdnmn- H#ag» 
Epk 69751 

This girl group from IrelaiwJ, which has 
publicly stated it wanL** to cater to the 
demographic that's too tfoutig to listen to 
Sl)ice Girls, delivers with an album that 
has 'teeny-bopper" written all over il. The 
predictably cute and bubbly act has 
already scored with the lead single, "C'est 

Vie," and could easily follow suit with 
other sparkling tunes, including "Kev It 
Up." which features an animated bassline; 
the ballad "To You I Belong"; and the 
effervescent "Rollcrcoaster." On the other 
side of the s|)eftrum are such silly mo- 
ments as "Let's Go (The B'Witched Jig/' 
and the Spice Girls rip-<jlT"I-'ivak Out." 
Another pjige from the ImkiK that hnnight 
you 'K Sync, the Backatrcet Boys, Britney 
Spears, Joey Mclntire, et al. 

LACH 
Blartt! 

PROOUCER Richant) Bararw 
fortified 1S03 

With a distinctive Bob Dylan-meeL-^-FVed 
Schneider singing voice and an endearing 
blend of punk songwriting style and jangly 
acoustic guitar. Lach is essentially synony- 
mous with the obscure ami-folk genre. 
Here, the l>Tics ache with self-conscious 
hilarity and post-adolescent longing ("Kiss 
Loves You"), while the structure and 
instrumentation (harmonica, horns, bon- 
g<»s. and Hammond m-gan) suggest a more 
matuiT musical context. I'unky \iolin is the 
most t]*iun)phant and catchy addititin 
("Sometimes The Songg"), while the 
seething "Ctiftee Bkck" antl "Ungrateful" 
are fueled by speeily energ>'. Lach's 
.scratchy, conversational schtick grates on 
the nenes after loo many listens, recalling 
Itliitto rather than the Violent Kemmes. 
Hut in m<Kleration. this is a wholly enjoy- 
able voyage into a strange and brilliant 
musical mind. Contact; 212-7H0-9(KJ. 
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^LORRIE MORGAN 
My Heart 

rRODUCER. Cuba FVtoct 
BNA 07863-fi7763 

WTiile still very much her own woman. 
Lonie Morgan is :is close as any conteni- 
jjoi-ai-y counti'y fenmle singer to approach- 
ing the masterful tough-but-\sith-a- 
teardrop voice of the late Tammy W\-nette. 
With new producer Csaba Petocz adding a 
diiiTtness to her stiund. Morgan tackles 
some big and tragic themes herv. I^slie 
Satchers "Between Midnight And Tomor- 
row" is a kick-ass weeper with a touch of 
greatness. The emotional duet with 
Sammy Kershaw on the lush "Mayl>e Not 
Tonight" (produced by song co-writer 
Keith Stegall) finds her on the road to 
country divadoni. Kim Kichey's "Here I 
Go Again" and the Roliert John "Mutt" 
Langc Br\'an Adams song "The Only 
Thing That Looks GikkI On Me Is You" let 
Morgan keep her pop chops w orking. And 
"On This Bed" hy husl»and ,Jon Randall 
turns a IkmI into a place for WTestling with 
the co.smic is.sues of love and eternity. 

LILA McCANN 
Something In The Air 

fROnUCtR Mart. Si-m 
Asylum 623SS 

With only her second album. Lila McCann 
ser\'es notice that she's in this business 
for the long haul. With a rapidly maturing 
voice and delivery, growing skills as a 
writer, kt^en song sense, and obvious coun- 




PRODUCERS: Mick Jonei. David Tyson, MHw 
Atanavefl. Jim StRnmifl 
Epic G9339 

What will it take to break this tantaliz- 
ing pop singer/songwriter in the U.S.? 
So far, U.S. radio has not rewarded 
Australia's biggest-selling female 
artist in history with substantial air- 
play — a haffling enigma — but the 
pieces are in place on this stunning 
set, which follows 199fi's "Don't Ask" 
album. Tina Arena has called upon a 
slew of hea\ >'weights — Diane \Vai-i'en, 
Walter .\fanasiefF. and Jim Stein- 
man — and the result is a solid chal- 
lenge to i*eigning diva Celine Dion. 
There are the hair-raising ballad 
romps "Sixteen Years" and "No 
Shame," the beautiful love song and 
international smash "Bum." and a 
killer update of Foreigner's "I Want To 
Know What Love Is" (produced by 
writer Mick Jones, who altto provides 
hacking vocals). In addition. "In Deep" 
includes the sweeping fin>t single, "If I 
Was A River," from Warren, and "! 
W^ant To Spend My Lifetime Loving 
You," a duet with Marc Anthony and a 
top 10 hit in Europe. Anyone who has 
ever embrami pop music at its l»e-st 
should latch onto this radiant collec- 
tion. Arena has glorious pipes, a 
charismatic presence, and the song- 
ttTiting »av\y of a lifelong hitmaker. 



try sensibility, McCann is displa.ving the 
attributes that have worked so well for 
female country stars before her. In a 
musical genre with a strong history of 
wise-beyond-their-years female singers, 
the high school junior deftly balances the 
fine line l>etween counti-j' and pop and 
delivers a .st rong set of solid songs. She 
and producer Mark Spim concentrate on 
S4ings that flirt with serious love but are 
more often than not about the fii'st blmim 
of innocent love, as in "When You Walked 
In My Life," "Crush." "Hit By Love," or 
the title cut. She's got plenty of time for 
the rest later. 
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VARIOUS ARTISTS 

Elton John & Tim Rke's Aida 

PRODUCERS various 
Rocket/Island 314 524 628 
A superstar extravaganza that only Sir 
Elton John — and "Lion King" collabo- 
rator Tim Rice — tould muster, "Aida" 
is the album inspii-ed by the stage 
show of the same name. Not a cast 
album i>er se, this version of "Aida" dif- 
fers somewhat from what theater audi- 
ences have heard in Atlanta. (The shov\' 
is scheduled to open in Chicago this fall 
and New York next year.) But the 
songs — all of which feature .John's 
music and Rice's Ijiics — remain the 
same. Participants include John, Sting, 
Tina TVimor. Spice Girls, Bo^^-z II Men. 
Shania TVain, I./enny Ki-avitz, James 
Taylor, Kelly Price. Dru Hill, and 
"Aida" stage stai-s Heather Headley 
and .Sherie Scott. John duets with 
LeAnn Rimes (on the top W hit "WVit- 
ten In The Stai-s"). Janet .lackson ("I 
Know The TVuth"). Lulu ("The Mes- 
senger"), and Headley and Scott. For 
the most part, the songs are well-suit- 
ed to their interiireters. especially in 
the case of Spice GirLs ("My Strongest 
Suit"). TXirner ("Easy As Life"), and 
Sting (the reggae- flavored "Another 
Pyrami<l," featuiing Sly & Robbie). 
With the hitmaking power of the fea- 
tured stars and a clutch of powerful, 
radio-friendly songs. "Aida" is certain 
U} make an impact on the charts. 



^ GtNUWINE 
100% Ginuwine 

PHODUCiHS: vjriu;!-. 
550 Musk 69598 

Breaking fmm the played-out disafTection 
of Teddy Riley's new jack swing, the 
Washington, D.C., crooner's sophomore 
set improves on the template for romantic 
hip-hop'soul antics established by his 
llHtti platinum debut. "Ginuwine The 
Bachelor." That old-school love is echoed 
and made even more |)ersuasive, accord- 
ing to today's hardcore standards, by 



VITAL REISSUES' 



SHEENA EASTON 
No Sound Bu( A Heart 

f^KODUCLRS ^tiit kjrranv Dav<d LeflrwiJ. KeHh Dla- 
'no'i'] Nitartj MidiA-ji WaUen 
One Way 9986725 

U.S. fans of ".*S()s cliail tniiitistay Sheeiia 
Kaston missed out on this lltST album 
when laliei wranglings with EMI pre- 
vented its release in the SUiles. While it 
WHS available in Japan and Canada 
(where it went gold) as an import, a new 
deal made by One Way with KM I not 
only brings it to the I T.S.. at last, but 
allows for the eventual rerelease of each 
nf Kaston's seven EMI albums, includ- 
ing previously vinyl-only B-.sides and 
soundtrack .^elections. Highlights of this 
highly pleasing pnyect — the last In-fore 



she joined MCA and iwjunped her 
fresh-faced image into fimky dance diva 
a la "The l>over In .Me" — Include The 
.\rtist Formerly Known As Prince- 
[lenned harmonic melotlnuna "Eterni- 
ty." emotion-rippling signatui-e ballad 
"Still Willing T*) TVj;" and jazzy "No 
Ordinaiy I-ove," a.t well as four bonus 
Il-!*ideA=ioundtraek songs that will make 
followers froth with glee. Also includes 
"The Last To Know." a song recorded by 
Celine Dion on her fii-sl English album 
four years later. Meanw hile, llie career 
of the L.A.-ba.^l Easton is .still kicking, 
witli a C4)nsistent How of tour dates 
acniss the l'..S. unci a new M( 'A-Japan 
album, "Home," in str)iTs there Maivh 
Contact: .MS-4M»-:t2.HK. 




NED SUBLETTE 
Cowboy Rumba 

PftOOuCEiiS Ned Subietie. Ramfin Oflawto 
Palm Pictures 2020 

Sometimes, an identity crisis is the 
best thing that can happen to a man. 
Ned Sublette should know. A Texan 
who grew up in Louisiana. Te.\as, and 
New Mexico — and learned S|>anish as 
a child — Sublette couldn't decide 
whether to be a cowboy troubadour, a 
musicologist, a New York avant-rock- 
er. a laliel owner, » songwriter, a <.*las.si- 
cal guitari.sl. or a Cuban music entre- 
preneur, so he decided to In; all of I-he 
above, and then some. Appropriately 
titled "Cowboy Rumba," his latest out- 
ing distills those two strains in his mu- 
sical essence. Although on paper It 
might sound contrived, on record, 
Sublette turns out impassioned and 
convincing versions of such staples as 
"Ghost Riders In The Sky" and Buddy 
Holly's "Not Farle Away" in collabora- 
tion with the likes of Dominican pro- 
ducer/arranger Ramon Orlando. Puer- 
to Kican vutitm virtuoso Yomo Toru. 
and Cuban bands NG La Banda and 
Los Mufieijuitos I)e Malanzas. The 
rest of the tracks are Sublette origi- 
nals, some of them peppererl hy his 
(piirky. bilingual banter. An improba- 
ble but highly entertaining project. 



mostly Timbaland-produced. emotionally 
WTought tracks constructed from stacks 
of thick, dramatic chords, lush hack- 
ground harmonies, and lumging hip-hop 
beats. Despite the abdominal sLx-pack. 
this tenor's strength is not in v<K-al mus- 
cle but sensitive and sultry interpretation, 
and his gift for articulating the ambigui- 
ties of the manVoman thing with appar- 
ently autobiographical candor. "Same 01' 
G." from the "Dn Dolitlle" soundtrack, 
and the lead single. "What's S*i Differ- 
ent?," are just two of this set's prime 
booty-knocking highlights. Where others 
lapse into dull misogvTiy or over-the-top 
theatrics. GinuvWne courts his love-object 
status with an engaging mix of vulnerabil- 
ity, aching piission. and a touch of self- 
deflating humon 



BILL BRUFORD'S EARTHWORKS 
A Part. And Yel Apart 

PRODUCER- BrI Bnjfofd 

[MKipUrt* Global Mobil* 9905 

Revered by rock fans for his intricate \ier- 
cussion work with Yes and King Crimson, 
drummer Bill Bruford has always paid 
moi'e than a passing nod to juzz. It is no 
Huii'rise, therefore, that Bruford has 
si>ent the past rlecade splitting his time 
between art rock excursions and his jazz 
band. Earthworks. For this outing. Bru- 
ford eschews his trademark electronic 
percussion for something more organic — a 
ple-asant. primarily acoustic, quartet 
record. Bruford's stellai* drumming is as 
impresjiive as ever, as he effortlessly 
we-aves his complex rh.vthms in and out of 
the music, sitting busy figures comfort- 



ably within the band's bebop and fusion- 
laced framework. Rock fans will have 
plenty to mai-vel at, while jazz fans can 
enjoy a solid, thoughtful jazz gntup with 
more than a hint of artful adventuntus- 
nes.s. Contact: ;i2;t-M7-;n94. 



^ CAROLINA SABINO 
La Puerta Azul 

PRODUCERS Mau"Cio Kremw. Rotwrl Taylof 
Sonolui/Sony 83000 

This |)retty 21-year-old actress fi"om 
Colombia, who is scheduled to perform a 
showcase April 20 at Billlioard's 10th 
annual International Latin Music Confer- 
ence, comes up with a solid label debut 
replete with hooky love songs propelled 
by smart pop/rock arrangements and her 
pleasant, slightly airy mezzo. Now star- 
ring in a soap opera that has hit big in 
Puerto Ric{) — a key market in the ir.S. 
I-atino music sector — Carolina Sabino 
has a solid chance to make noise at radio 
with a chugging leadnff single of wistful 
romantic notions. "Cuento De Domingo." 
Other singles prosjiecUs include the 
atmospheric, midtempo rock lament 
"Sola Edad," and "C'omo Me Duele," a 
tri.ttful recount of lost love embellished 
with dramatic strings and .'ityhsh backing 
vocals. 



CLASSICAL 



-A- MAHLER: SYMPHONY NO. 8 

London Symphony Orchestra; BBC Chorus; Jascha 

Horenstein, conductor 

PROO'^CEH I'.ot V.'alskvrylh 
BBC Legertds 4001 

Of all .Mahler's .symphonie.s. the Kighth 
(the 100-rninute "Symphony Of A Thou- 
sand") is the one that requires a leap of 
faith for even his staunchest admirers. 
But this historic performance — pirated 
for yeai-s and issued officially here for 
the fu-st time, in the initial installment of 
the "BBC Legends" series — has been 
coveted as a prime example of the tran- 
scendent Maliler experience. Led hy 
soulful veteran Jascha Horenstein, the 
London SjTOphony and vocalists galore 
shook London's Royal Albert Hall to its 
foundations in 1!>59 with this premiere 
U.K. performance. The remastered ver- 
sion of the early stereo recording helps 
impart a convincing imme<iiacy to the 
work's charged sprawl, and a fascinating 
20-minutc interview with Horenstein 
apijears as a bonus. The first of the "BBC 
Legends" includes Sviatoslav Richter in 
Schubert, Rudolf Kempe in Brahm.'i, and 
Con.stantin Silvestri in Tchaikovsky, 
among several great .-icts. Rackcfl in the 
U.S. by Koch. 



^ HELEN BAYLOR 
Live 

PRODUCER Bi l UatM-n 
Verily 43124 

Helen Baylor's late.sl in her six-album, 
decade-long career is the shining gem in a 
jewel-enci-usted crowTi. She continues to 
combine all the fervor and commitment of 
serious, get-down. Simday-moming 
church with creative instincts and vocal 
chojys that commandingly run the gamut 
from contemporarv' R&B and soulful pop 
to jazz and traditional gospel. Stiindouts 
are many on this multi-formal master- 
work. The ofl-flone Rich MulUns classic 
"Awesome God" Ls given the ride of its life, 
as Baylor and jjoxlucer Bill Ma.xwell con- 
tinue to draw from a deep well of imagina- 
tion and inspiration. Baylor hits straight 
on the heart with the hymn "Great Is Thy 
Faithfulness," featuring a brilliant solo 
and jazzy touch from renowned bassist 
.Abraham Lalw)riel. Longtime fans will Ik? 
thrilled to hear Baylor better than ever. 
The uninitiated could find no better place 
to begin. 



■ | DIIUBa SPOTLIGHT: Releases deemed tjy the review editors to deserve special attention on the basis of musical mentanrt'orBillb^ potential. VITAL REISSUES: Rereleased altxjms ot special artistic, archival, and commercial interest, anrt ootstandmgcollec- 

HLDIIMu* lions o( works by one or more artists. PtCKS(^): ^4ew releases predicted to hit the top haff of the chart m the corresponding format. CRITICS CHOICES (* ); Ne* releases, regardtessof chart potential, highly recommerxjed because ol Ihieir musical ment. 
MUSIC TO MY EARS(J3): New releases deemed Picks wlitch were featured in the *Mustt To My Ears" column as Deing among tne most significant records of the year. All albums commercially available in the U S. areeligiWe SerxJ review copies to Paul Vema, Billboard, 1515 
Broadway, New York, N Y. 10036- Send country albums to Chet Flippo. Billboard, 49 Music Square W.. Nashville. TN 37203. Send Latin albums to John Lannert. 1814 Fern Valley Road, Louisville, KY 40219 Other contnbutors Irv Lichtman (Broadway.'cabaret'N.Y); 
Brad Bambarger (ciassical'N Y); Steve Graytxm(|a/?;N,Y), [)eborah Evans Price (contemporary Crir(Stian,'NasHvillol; Gordon Ely i.gospoO, John Diliberto (new age). 
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^ DRU HILL Ydu Are Everythinc i4 09) 

PR0OUC£ftS; Sisqo, Dulch 
WRtTCR: not listed 

PUBLISHERS: Da tsh Ent«1*inmerrt. ASCAP. Sony/ATV 
Songs UC/Music Evcfyoiw Cam. 6MI 
llJind 80072 ICO pnyno] 

The second single fronra Dru Hill's sopho- 
more album, "Enter The Dru," is pre- 
dictably satisfying, uith the act's tyjiically 
gritty, rough-ridinj: vocals taking their 
place at center stage. Man, it seems like 
these guys could potentially make the 
alphabet song worthy of note. Even so, 
Dru Hill is on the \erge of becoming its 
own cliche, becoming less distinctive and 
more repetitive. Must every love song con- 
tain the words "I'm »orry"? And we could 
do without the borrowed opening line from 
Silk's 1993 hit "Lose Control." We're still 
betting that these guys have the mettle to 
take it all the way, but perhaps it's time for 
a little self-exam. Maybe group member 
Woo<iy's departure will mean a fresh, new 
direction for this overtly talented crew. 

* TEXAS In Our Ufetlme 4 

PRODUCER; Jchnny Mac 
WRITERS McElhone. Spfteri 
PUeuSHER: EMI Publishing Ud, 
Universal 1480 icd uroma> 

One of the more inexplicable mysteries of 
life is why ihis British band of infinite tal- 
ent ha.*, not been embraced by U.S. pro- 
gi*ammers. Its previous album. "White On 
Blonde," scored five top 10 hits overseas, 
Including twrt No. Is. Now. with the fii-st 
cut from its forthcoming album — "The 
Hush," due here May 18 — it's time to 
change history with "In Our Lifetime." a 
joy-ridden midtempo kicker that beauti- 
fully displays the (JIasgow, Scotland-root- 
ed band's signature brand of blue-eyed 
soul. Topped with unique ;Vsian flavorings 
amid a full-bodied hotbed of clever pro- 
duction elements, this Ls vintage Te.xas: at 
once intelligent, aptly me!o<lic, and as 
catchy as youi* fu-st favorite song. Then 
there are the vocals of Shai'lene Spiteri, 
which are husky without being gritty and 
are as unique to her as this band is to the 
hearts of much of the European continent. 
Ladies and gentlemen, there are no e-xcus- 
es here. This beautifully constructed pop/ 
modem song is not only a hit but an 
immediate reaction record, stu^ to ignite 
this well-deserving, world-class band like 
a match to well-aged kindling. 

BOYZONE No M^er WM (4 361 

PRODUCERS: Jrin Slei.-iman, ArxJrew lloyd Webber, Nigel 
Wnghl 

WRITERS A-L, WeWwf. J Sle<WTtan 
PUBLISHERr nol I>«kJ 
Mercury 469 'itanswio vojiai 
Is there room for just one more photo- 
genic lx)y group'.' Sure, why not. This 
quintet displays ail the necessary ele- 
menta on this lovely ballad — co-penned by 
theater legem! Andrew Lloyd Webber — 
starting with an impassionetl blend of 
soulful lead vocals and soft, almost pillowj* 
harmonies. The real clincher i.* the hric's 
us-against-the-world tone, which will have 
teenage romantics empathizing and get- 
ting teary-eyed. This all sits very well 
against producer/co-writer Jim Stein- 
man's appropriately dramatic arrange- 
ment which could prove equally accessi- 
ble to young and mature (i*ead: AC) 
audiences. TUken from the act's recent 
album, "\STiei-e We Belong." 

SHOOTER Ufe'sA8ttch<3 30) 

PRODUCERS: Luciano Capama. Patrick Kdry, David 
Thompson 

WRITERS: L Csporaso, P Kelly, D Triomcaon 

PUBLISHER. EMI Muiic 
REMIXEH Cntii Loid Alge 

C2 Recorcts/Columbia 41868 (CD pnxnoi 
Newcomer Shooter is actually Luciana 



Caporaso, a female solo artist cruising 
down the siune highway as Natalie 
Imbruglia. "Life's A Bitch" is a radio- 
friendly, guitar-derived popper (particu- 
larly on the Chris Lord-Alge mix) with 
enough clever lyrical turns, background 
cutie effects, and a catchy chorus to stir 
[M)tential interest at top 40. But whether 
it's truly memorable enough to break 
through the pack is a question only pro- 
grammers can an.swer. 

DAVID BURRILL Jump Ttw Rump (7 1 1 1 

PRODUCER DavHj Burrili 
WRITER: not listed 
PUBLISHER- rwt listed 
REMI)(£RS: Guiseppe 0.. Dawd eumll 
EmPowcr 9B64 (CD nmge] 
This sometime adult-film star has been 
gradually building a recording career for 
several years now. and he's finally cooked 
up the jam that could spark serious cross- 
over radio intei-est. Despite its goofy title, 
"Jump The Ftump" is an ap|>ealing. fairly 
credible Miami-bass ditty, replete with icy- 
cool synth loops, spine-crawling beat rolls, 
and a clever intenw'stion of "Take Your 
Time" by the S.O.S. Band, Kor a spicy, 
more uptempo vibe, investigate Guiseppe 
D.'s thumpy disco remix, which has the 
perfect balance of old-school pt-rcussion 
ami '90s-style techno noise. Proof that you 
can never predict the source of the next 
potential smash. 



R & B 



^WILLIE MAX l'mNotYourGirtMendi2 52) 

PROOUCEH. nol'iiled 
WRITER' not Jlsled 
PUBLISHER: nol nsted 
Motown ICD pr<Hno> 

Much like the members of 7()2 and Des- 
tiny's Child, the three sisters in Willie Max 
are blessed with smooth voices that blend 
together like icing on cake. The lead 
singer's Janet Jackson-esque purring 
works quite well with this hass-heax-y 
track. The memhpi-s of Willie Max don't 
deviate much from the current all-girl-trio 
formula — catchy Krics. tight harmonies, 
and a dance-worthy track — hut they don't 
really have to. now do they'f For right now, 
it's a lot of fun — ami a must for R&B radio. 

PEABOBRYSON Did V»u Ever Know i4 t n 

PRODUCER- fteabo Bryson 

WRITERS: P Bryson. R Troupe 

PUBLISHERS PB.R N Music, ASCAP; Cwhead Music, 

A5CAP 

PrWat« Mu»ic 99-09 icq noira) 
One of K&B/AC's purest voices is back 
with a self- penned produced tune that 
glows like candlelight. Bryson's e\'er-silky 
vocals profess everlasting love on this opti- 
mistic signature ballad that will remind 
adult K& B audiences of hits like "Can You 
Sto)) The Hain" and "A Whole New World" 
with Kegina Llelle. Indeed, what a beauti- 
ful vdice this artist |>ossesses. The one 
down note here is the production, which at 
times comes across as dateil and demo- 
like. It's disappointing, because the mix is 
barren to the jwint of taking away from 
Bryson's magnetic pipes. Is it too late for a 
gloiSfier remix? FVom the upcoming 
"Unconditional Love," dup April 24. 



COUNTRY 



► TRAVIS TRin Start The Car (3:321 

PRODUCERS: Bil'y Joe Wait-e* Jr, Trains Tritt 
WRITER: J. Co* 

PUBLISHERS EMi Bl3Ckwoad Mu&ioColelsion Mmk, BMI 
Warrwr Bros. PR0-CD-9718-R ICO pfomol 
TVitt puts it in drive with reckless aban- 
donment, careering enthusiastically into 
the bluesy countr>','rock side of his musical 
I>ersonality on this terrific record from 
rock/'pop artist Jude Cole. {In fact, it was a 
single for him several years ago.) There's 
so much here to enjoy. This sin^e Ls an 
aura! feast, from the insinuating guitar 
work and enthi-alling gosiiel -tinged back- 
ground vocals to TVitt's gritty, wailing tour 
de force performance. TVitt's last few sin- 
gles have faded to crack the top 20, but 
instead of jilaying it safe with a sweet love 
ballad or lightweight good-ol'-boy bar- 
room anthem, he's delivering meaty goods 



with this fiery, passionate, country/rock 
tune. It may be a bit too in-your-face for 
programmers used to being spoon-fed 
vanilla pabium, but here's hoping TVitt's 
risk-taking will be rewarded by country 
radio programmers not afraid of the 
genre's outlaw roots. 

^ DEANA CARTER Angels Workini Overtime 

(3 58) 

PRODUCERS Deana Carter, Chns Farren 

WRITERS: M, Dulirmy, M. Lunn 

PUBLISHERS: Uicruethouse Mus«&E>isjgn MusK^^Mufiic 

CorpyLunnmusic. ASCAP 

Capitol 12388 (CD promo) 

After a string of hit singles, including such 
chait -toppers as "Strawberrjf Wine" and 
"How Do I (Jet There," C'artcr's last sin- 
gle — the adventurous and intriguing "You 
Still Shake Me"— didn't find favor with 
country radio, peaking at No. 36. But she's 
rebounding swiftly and effectively with 
this unusual story song about a girl who 
has "angels working overtime." It's a solid 
number, and Carter's performance ex'udes 
that sweet ethereal quality that is consis- 
tently appealing. The production is effec- 
tive, except for some sound effects that 
are more annoyingly distracting that com- 
plementary. All in all, it's one of those 
records with a "triumph over adversity" 
theme that should find a wide audience. 

★ MARY CHAPIN CARPENTER Almost Home 

(3:39) 

PRODUCERS: Marv Chapin Carpenie*. Blake Chanoey 
WRITERS M C Carpenter. B Nielsen Chaprnw. A Robofi 
PUBLISHERS: Why Walh Mu5i^Almo Music CorpjSNC 
SonEi'An*a Mus'C, ASCAP 
Columbia C5K 42001 ICD ptomol 
With the exception of charting last 
December with Randy Scruggs on "It's 
Only I^ove" from his "CrowTi Of Jewels" 
album. Carpenter has been absent from 
BiUboanl's Hot Country Singles & Track.s 
chart since May 1097, when she peaked at 
No. 64 with "The Belter To Dream Of 
You" from her album "A Place In The 
World." This fine single is the first release 
from her upcoming album. "Party Doll 
And Other Favorites." Carpenter penned 
the tune with Bi'th Nielsen Chapman and 
Annie Roboff (responsible for Faith Hill's 
"This Kiss"), and it's a vibrant musical 
outing that could .signal a return to promi- 
nence for this talented singer/songwriter. 
Carpenter's evocative vocals infuse any 
song with |>assion and integrity, and she's 
particularly effective on this poignant 
!>iic. She co-produced the outing with 
Blake Chancey. and the production lets 
the song breathe and soar in a way that 
makes it a most affecting anthem. "Almost 
Home" should have country radio saying 
"welcome home" to Carpenter. 



NEW & 
NOTEWORTHY 

BiaiE She Wants Ybu.H 

PRODUCERS' Jim Marr, WemJy Pags 
WRITERS, t l**rt, R Sh(vi>* 
PUBLISHERS; Poi/Grani lrl«iiaHanaV'><il & Rim, 
ASCAP 

REMIXERS: Slew Cr\a<tt^. CTurles Otwtu. I«n 

Virgin America 13660 '.cz< pnyw] 
FVesh-faced iG-year-old ingenue Billie 
I'aul Pi[>er has just arrived stateside, 
foll(»\viiig tiuve No. 1 singles in the 
I'.K, — including this one — and a plat- 
inum album, "Honey To The B," to be 
dropped here in May Yes, the bubbly, 
carefree "She Wants You" is reminis- 
cent of the girlish innocence of Ameri- 
can songliird Britney Sitears in terms 
of vocals and bouncy musical styling, 
though Billie possesses a little more 
grit in her voice. Any station with a 
penchant for the current hot youth 
movement will find this a perfeet play- 
mate for "N Sync, Spice GirLs. 98', imd 
the like. Plain and simple, this spirit- 
filleii pop number evokes a sunny-<lay 
feel — this Is a no-brainer. ^Vlso avail- 
able on the CD jiromo are a disco mix 
and the slightly toughened Cibola mix. 
.\ fitst-spin winner. 



HEATHER MYLES Love Me A imt Bit Longer 

(3:231 

PRODUCERS: Mitnaei Dumas, Heather Myies 
WRITER: H Mytes 

PU8LISHER: Myles O'Music/Haopy Valley MitSK. QMI 
Rounder CO PR 1133P (CD promo) 
Fr>r those who like their country music 
authentically countrj' — infused with 
integrity and deUvered with an earthy 
intensity — Heather Myles is the real deal. 
The Southern California native has a dis- 
tinctive voice. Listening to her. you can 
almost .'imell the smoke from the honky- 
tonks and heai- the cninch of gravel under 
bus wheels. She's been described as a 
female Dwight Yoakam, but oven that lofty 
praise doesn't do justice to her musical 
gifts. This single is from her Rounder 
album "Highways & Honky Tonks." and 
lest anyone be scared off by her traditional 
reputation, this single should be very palat- 
able to mainstream country radio. The lyric 
is about tiying to rekindle love amid the 
hectic pace of everyday life, w hich many 
people will readily relate to. Myles' perfor- 
mance i.s totally engaging, and tlie pn>duc- 
tion is fresh and inventive. This reeoitl Ls a 
winner that desen es attention. 



NILS PEHER MOLVAER Ligotage i6 22) 

PRODUCERS: N. Mdvae', ManfnM Etchw 
WRITER: N. Malvae* 
PUBLISHER. N. Molvder/ECM Wf\ag 
ECM 78Ua-2S560 (CO EP) 

"Ligotage" is a fresh recording by Norwe- 
gian new-jazz tnmipeter Nils Pptter Mol- 
vaer, issued as a foUow-up to his excellent 
1998 ECM debut album, "Khmer" Indebt- 
ed to the slo-mo aesthetics of ambient 
provocateur Jon Hassell and energized by 
the avant-Kiiro club scene, "Ligotage" 
surrounds Molvaer's sibilant horn with 
haunting atmospherics and the subtle 
sinew of his ace electric band. The EP in- 
cludes a Mother Nature's Cloud'^ihower 
Show rembt of a previous single, "Song Of 
Sand," as well as the lyrical "Khmer" 
track "On Stream." Ideal for progressive 
college and public outlets, this Ls jazz with 
no fear of the digital age. 



GOSPEL 



► LEE WILLIAMS & THE SPIRITUAL QC'S 
I've Learned To Lean (6-05) 

PRODUCER GeoigeDean 
WRITER: L Williams 
PUBLISHER: Jam»f|e Music, BMI 
MCG MCGP-01 (CD promo) 

For years a popular act thi*oughout the 
.Southeast, Lee Williams & the Spiritual 
QC's released their first migor-label album 
in Januar>: This cut has spread across 
gos[)el radio like a raging hnish fire. Re- 
edited and e\'en more radio-readj; the new 
vei*sion should provide all the impetus 
needed to propel this driving gospel-rocker 
fiill-speed on the top 10 tr^ector>' it's 
already riding. Sizzling vocals wear the 
gos|>el-(|uartet tradition as a badge of 
honor, while a relentless, rocking rhythm 
section bums like a locomotive, throttle 
wide^tpen. Six minutes of solid smoke. Di.*- 
tributed by Navaire: contact 770-821 -54:J3- 



DANCE 



^ GERALDINE HUNT & PRINCE QUICK MIX 
Can'l Fake The Feeling 

PRQ0LX:ER: Pukx Quxk Mix 
WRITERS; K,Y Dyson, G. Hurt 
PUBLISHERS: Memoty Lane, BMl; Hygroton, PROCAN 
REMIXER: Pnice QuKk Mut 
IWisted America 55540 u?'mi:h vngiE) 
Hunt's 1981 dancefloor classic gets a nifty 
'90s makeo>'er by underground club king- 
pin FVince Quick ML\. w ho injects a nice bit 
ofdeep-hou.se flavor into the jam without 
obliterating iLs retro-dLsco charm. Hunt's 
spanking-new performance of the song 
crackles with a lot more sass and an edge 
that can only come from Uring life. PQM. 
meanwhile, proves once and for all that he 
has the potential for a career fai" beyond 
the narrow -cast dults that he's now revered 
for. Simply put. this man has an intriguing 
pop touch that needs to be further devel- 



oped. A mouthwatering preview into 
PQM's forthcoming debut dLsc. "Speak!" 




^ LARRY STEWART StUI In Love u 57) 

PflODUCtR not IrtlW 
WRITERS: L Stcwrt, TL i»nm 
PUBLISHERS Careers^BH&PxJpopiSWI Working tor m* 
Mari'Sones PolyGfjirn IrtemJlional. BMI 
Windham Hill 9903 <C0 promol 
Restless Heart lead singer Stewart moves 
away from the safety of his countn,' i-oots 
for a bold dhe into pop waters. "Still In 
Ivove" is a lovely, irustantly endearing pop 
ballad that could evolve into a multi-format 
smash given the right dose of promotional 
TLC. Stewail's voice has devplo|)ed a sub- 
tle rasp that gives his material an earthy, 
empathetic texture. He delivers a perfor- 
mance here that's dripping with dewy- 
eyed romance, and he's complemented by 
wonderfuU.v dramatic piano lines and 
sw eet orchestral floiuishes. A fine pre\ ievv 
into the forthcoming disc "Learning To 
Breathe" that will open at AC radio Iwfore 
conquering the rest of the world. 



ROCK 



CREE SUMMER Revelation Sunshine (3 52 1 

PROOUCER; Lenny Kravftz 
WRITERS: C.S francka. G. Bell 
PUBUSHCR: Naheo NeepM MirWMSFLR BMI 
Work 41891 iCO promo) 

The influence of producer Lenny Kravitz 
helps this track glow with a professional- 
ism and bohemian charm it might other- 
wise lack. Cree Summer — yes. Lisa 
Bonet's friend on "A Different World" and 
the voice of Angelica on "RugraLs" — wraps 
her notably Alanis-like vocal cords aroimd 
the song's rambling stj-uctuiv of acoustic 
giutars. purring organs, and subtle drum 
loops with an almost-|ksyche<leIic air. The 
IjTics assist in tie-dyeing the song's 
ficcnerir; with the catchy chorus hinging on 
the IjTic '"Out of my mind'tnto yours" and 
a whirring mcllotron adding to the tiip. 
But thLs is a '90s pop .';ong, after all, and 
the track never gets weird or leaves the 
artist's gi'asp. making for an accessible 
number with Seal-like depth. We've heard 
all the elemental; before, but this particuiai" 
amalgam, like spring, is fresh and new. 

SHaSYSTARNER Don't Let Them irx. nming 

PRODUCER; Craig Sireet 

WRITEH S. Slaf'iw 

PUHllSHEn. T.hVf Prarl Music. ASCAP 

Wamer Bros. 9595 iCO pnynol 

Newcomer Shelby Starner's folky, self- 
penned mantra to the strength of a woman 
certainly demonstrates the singer/song- 
writer's passion for other women in the 
field. Her trembly vocal [K^rsona conjures 
images of Cyndi Lauper, Fiona Appkf, or 
even Donna Lewis, while the structure of 
the song is a dead ringer fur any (»f Jewel's 
B-sides. Melodically and instnimentally, 
this is straightforwai'd lo-fi. w hich works 
OK, but it's hardly adding anvlhing that 
we haven't already heard from the healthy 
crop of innovative female artists inundat- 
ing rock and top 40 airwaves. 



RAP 



JARULE Holla Holla .3 Ml 

PRODUCERS. Tai, Irv Gotti 
WRITERS: J. Alkins. T Grew, I. Lorenzo 
PUBLtSHtR- rxrt listed 
Def Jam 31212 iCD promoi 
The first single from Ja Rule's upcoming 
debut album, "Venni, Vetti, Vecci." is a 
fashionable head-nodder that dares you 
not to react. Yes. his voice sounds a little 
like that of labelmate DMX. But ,Ja will 
rule the airwaves because this track's 
beats — courtesy of Tai and Irv Gotti — are 
simply sublime. And the hook is so darn 
catchy that even if you fail to find immedi- 
ate favor with the song itself, you'll have 
the words "holla holla" in the back of your 
mind all day long. This is the track hi|)- 
hop fans would make if they were rappers. 
Programmei-s should be sure to put it in 
heavy rotation. Your listeners v^ill love you 
for it. 



Biyni EC* PICKS (►); Newreteases with the greatest chart potential- CRITICS CHOICE (*); New releases, regardless of potential chart action, which the reviewer highly recommencJs because of their mijs»cat nient. NEW AND NOTEWORTHY: Highlights rtewarvl 
QlNQLEUa developHngacls worthy of attention. Cassette, vinyl wCD singles equally appropriate for more than one ffxmat are reviewed in the category with the broadest audience. All releasesavaiiatile to radio and'or retail in the U.S. are eligible for review. Settd 
copies to Chock TaylOf, Billboard, J 51 5 Broadway, New York. N Y 10036. CotJtitry singles should be sent to Deborah Evaris Price, Billboard. 49 Music Square W., Nasfivitle, Tenn. 37203- Coritnbutors: Dylan Sieglef (N Y) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



ROY ORBISON: THE ANTHOLOGY 
KuHur.'Wnite 5iai Video 
55 mtnutts. S19.95 

This retrospective on the towering 
presence and influence of the great Roy 
Orbiwon includes remembrances and 
anecdotes from a host of current music 
taijtemakers, including Bono, the Bee 
Gees, Robert Plant, k.d. lang, and pro- 
ducer Don Was. While it lacks commen- 
tary from Orbison himself, the video 
makes up for it with performance 
footage and videoclips from 13 songs. 
All the best-known hits are here, 
including "Oh, Pretty Woman," "It's 
Over," "Only The Lonely." "You Got It," 
and other well-known Orbison classics. 
What makes this video a standout is the 
selection of clips, which span every 
stage of his career. For example, there's 
an early solo version of "Crying" as 
well as a more recent rendition Orbison 
performed with k.d. lang. "The Anthol- 
ogy" is timed for release to coincide 
with what would have been Orbison's 
63rd birthday in April. Contact: 800- 
458-5887. 

WALK AROUND THE BLOCK WITH BARNEY 

Lynck Studios 

50 minutes, $14.95 

Getting to know the people and places in 
your neighborhood is the centerpiece of 
the newest Barney video, one of the best 
to date. When a disheartened delivery 
woman winds up with a heap of packages 
with lists of contents but no address 
labels, Barney and the kids volunteer to 
figure out where the boxes belong and 
deliver them to their rightful owmcrs. 
Their journey takes them to the baker>; 
the barbershop, the grocery store, the 
flower shop, and other friendly places 
about town, where they sing songs and 
learn about the kinds of products and 
services offered. The tape includes a 
host of colorful backdrops and also 
packs several safety messages about 
crossing the street and other everyday 
occurrences. 

ENTER THE YO-YO ZONE: X-TREME YO YO 

Sim I [a I Enlenainmenl 
52 minutes, $12.95 

The concept of extreme yo-yoing might 
seem a bit far-fetched to tho.se who 
think of the bouncy plastic disc as 
merely a child's toy. But for the twen- 
tysomethings featured in this video, 
their lives and lifestyles reflect a pas- 
sion for the yo-yo that few others have 
achieved. Packed with eye-popping 
feats and dripping with endorsements 
for trick yo-yo manufacturer ProYo, 
the tape is a journey into the yo-yo 
fast lane. Tricks abound in fast and 
furious fashion, followed by an in- 
depth explanation complete with slow- 
motion clips. Peppering the proceed- 
ings are colorful pop quizzes that test 
viewers' yo-yo knowledge about .such 
matters as when the first commercial 
yo-yo debuted and the oldest toy in the 
world. The footage is backed by a 
killer soundtrack from a handful of 
indie acts, including Roxy Saint. Gina 
Schock, and Plastic 17. 

THE BATTLE FOR MIDWAY 

Natranal Geograptiic Home Video/Wamer Home V>d«) 
85 mlnutas. $19.98 

History buffs who still have not had 
their fill of World War II fodder this 
season will soak up this documentary 
about one of the war's most notorious 
battles. Rather than provide a linear 
summary of the Midway conflict, the 
tape focuses on the recent deep-sea 



mi.ssion undertaktm by Titanic discov- 
erer Dr. Robert Ballard to locate the 
remains of the USS Yorktown and four 
Japanese carriers. The exact where- 
abouts of the ships had been a mystery 
for more than 50 years, primarily 
because eyewitness accounts during the 
heat of battle were conflicting and 
proved unreliable. Narrator Peter Coy- 
ote augments footage of the Ballard 
exploration by filling in historical 
blanks about the battle, tying current 
findings to the haunting past. 

THE DEAD SEA SCROLLS 

Goldhil Hone Media 
55 mJnulit, $19.95 

Hidden away in a cave in what is now 
Jordan sometime between 2 B.C. and 
70 A.D., the Dead Sea Scrolls were dis- 
covered in 1947 by a Bedouin shep- 
herd. It was undeniably one of the 
greatest archaeological finds of the 
20th century and also sparked one of 
the most heated, and continuing, 
debates about the history of Christian- 
ity and its links to Judaism. The mean- 
ing of the scrolls is discussed in this 
tape, which presents the opinions of 
scholars who tell us about various 
ancient peoples and religious prac- 
tices. While all believe the scrolls 
serve as a link between the Old and 
New Testaments, the experts are 
sharply divided about the translations 
of the documents and some of the con- 
ventional conclusions that have been 
deduced from them. Contact: fi00-2r>0- 
fiTfiO. 

CATDOG: TOGETHER FOREVER 

Paiamount Homo Video 
57 mkiutM, $12.95 

Talk about an odd couple! Packing a 



similar comedic punch as acerbic 
chuckler "Ren & Stimpy," this animat- 
ed Nickelodeon series about a cat and 
dog who are, literally, connected at the 
hip comes to video for the first time. 
Both "Together Forever" and its com- 
panion "CatDog Vs. The Greasers" 
contain five cartoons straight from the 
TV show, plus one bonus short. 
"Together Forever" serves as an excel- 
lent introduction to the unlikely sib- 
lings and the all-important "CatDog" 
premise of whether a sloppy, impulsive 
canine and cunning, finicky feline can 
inhabit the same body without driving 
each other completely mad. Episodes 
include "Dog Gone," "Flea Or Die," and 
"CatDog's End." 

RAPMANIA: THE ROOTS OF RAP 

Rpal Enlcrtai'irncnt 

56 minutes, $14.99 

The bicoastal parly staged in 1990 to 
celebrate 15 years of rap music was 
one for the record books in terms of 
both the depth and breadth of the 
artists it attracted. Filmed at New 
York's Apollo Theater and the Palace 
in Los Angeles and hosted by Doctor 
Dre and Ed Lover with Fab Five Fred- 
die, the event brought together more 
than 40 seasoned acts and then rising 
stars, who each performed one song 
for partyers on jam-packed dance- 
floors. The A-list includes the Sug- 
arhill Gang, Def Jef, Young M.C., LL 
Cool J, Tone Loc, !cc-T, Run-D.M.C, 
and Kool Moe Dee — some more elo- 
quent than others, all incredibly 
pumped to be there. Real Entertain- 
ment is releasing a single "Rapmania" 
tape containing highlights, as well as a 
three-tape boxed set that documents 
the event in full. 



ENTER*ACTIVE 

BY BRETT ATWOOD 



SILENT Hia 
Sony PlaySUtlon 

The recent commercial success of Cap- 
com's "Resident Evil" and its sequel 
"Resident Evil 2" has brought new life 
to the horror adventure genre, and 
Konami's first stab at the genre is a 
real winner. This psychological thriller 
begins as main character Harry Mason 
and his daughter crash their car while 
avoiding a young girl who is wandering 
in the road. Mason awakens from the 
crash to discover that his daughter has 
disappeared. Players wander through 
the city of Silent Hill in search of the 
missing child, but the quest is ham- 
pered by attacks from several pos- 
sessed creatures that lurk within the 
dark shadows surrounding the city. 
Adolescents will adore the abundance 
of blood and gore, but the real thrill is 
in what players don't see onscreen. 
Mind-altering music and creepy camera 
angles pla_yfully hint at what might sud- 
denly pop out at gamers. This nerve- 
racking stylistic approach makes 
"Silent Hill" stand out from the crowd- 
ed pack of horror games entering the 
market. It is being released on the 
heels of the company's other critically 
acclaimed adventure game. "Metal 
Gear Solid," and Konami is quickly 
establishing a solid reputation among 
adventure gamers. 

EVERQUEST 

989 Studw 
PC CO-ROM 

The most anticipated (and delayed) 
online game of the year has finally 
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AMT BEACH. PASSIONATE ViaORIAN: THE 
LIFE AND WORK OF AN AMERICAN COMPOSER 
By Adrienne Fried Block 

OxJonl Univcnity Preu 

Even though Amy Beach 
(1867-1944) was one of the bet- 
ter-known American classical 
composers of her day, her life's 
work has long been overshad- 
owed not only by the output of 
her European contemporaries 
but also by the work of such 
New England peers as Arthur 
Foote and Edward MacDowell. 

Up to now. several theories 
have been offered to account 
for this lack of attention. Gen- 
der bias is a common explana- 
tion for Beach's scant recogni- 
tion; her inopportune timing as 
a Romantic during the waxing 
of modernism is another. That 
her compositions are just plain 
inferior to those of her coun- 
terparts is also an unfortunate 
contention. 

Musicologist/historian Adri- 
enne Fried Block helps put the 
debate to rest in her fastidious 
new biography of the composer, 
'Amy Beach, Passionate Victori- 
an: The Life And Work Of An 
American Composer." Rather 
than making excuses for Beach's 
absence from the history books. 
Block reverently and explicitly 
writes the composer in, giving 



her credit that is long overdue. 

Born in New Hampshire and 
reared in Boston, Beach came of 
age amid the Victorian mores 
that kept most women in corsets 
and confined to the parlor. While 
her male counterparts were 
studying overseas alongside 
German masters, Beach was 
playing piano recitals in her 
hometown. 

Block expounds upon the cir- 
cumstances — namely outright 
gender discrimination — that 
impeded the composer's early 
ascent. In doing so, she side- 
steps the potholes of both revi- 
sionism and sloganeering, as 
well as underlines the impor- 
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tance of Beach's New England 
milieu to the development of her 
Impressionist art. 

Beach's emergence as a 
pianist and her life as a compos- 
er are meticulously researched 
and set down by the author, 
from the reviews of Beach's ear- 
liest public performance (at age 
7) to the jewels she left behind 
in her will. But perhaps the 
biography's most resonant sec- 
tion is "Beach The Modernist?," 
in which Block illuminates 
Beach's tentative steps toward 
the avant-garde. In light of the 
obstacles the composer over- 
came to create even the conser- 
vative music she did, the 
achievement of her incipient 
experimentation takes on added 
luster. 

While "Amy Beach, Passionate 
Victorian" is not a light read and 
will interest music scholars 
most, the accessibly worded 
score analyses and extensive 
photo plates help cushion the 
ride for the lay reader. And neo- 
phytes and connoisseurs alike 
might find the reading experi- 
ence more compelling if done to 
the sonic accompaniment of 
Beach's shimmering solo piano 
music, recently traversed by 
Joanne Polk in a three-disc 
series on the Arabesque label. 

DYLAN SIEGLER 



arrived. The multi-player 3D adventure 
"Kverquest" was worth the wait, as it 
offers a significant advancement in 
graphics and technical expectations for 
online gaming. Those who meet the 
hefty minimum hardware requirements 
(3D accelerator-equipped Pentium 166 
with at least 32 megab.vtes RAM) will be 
rewarded with an unparalleled adven- 
ture that will keep many phone lines 
tied up for hours. Gamers start off in 
the safety of a specially designed basic 
tutorial. But anxious players who 
bypass the tutorial and dive deep into 
the game may find themselves over- 
whelmed by the sheer amount of 
onscreen options and activity. Once 
you're connected to the Internet, the 
real game begins. Hundreds of other 
players inhabit this virtual gaming 
world, which contains multiple quests. 
Players can join forces to form their 
own guilds or go it alone. The game is 
launching in about 12 cities and has 70 
game zones to explore, and it is expect- 
ed to expand in the near future. The 
first month of play is free, but then 
users must pay $9.89 per month to keep 
connected to the online community. This 
is one of the best games of the year, and 
the ever-changing nature of "Ever- 
quesi" is likely to give it long legs at 
retail. 



AUDIOBOOKS 

BY TRUDI MILLER ROS6NBLUM 



SELECTED STORIES 
By Jeffrey Archer 
Read by Martin Jarvis 

Harper Audio 

6 hours (urubridfeO). $25 
ISBN 0-694-52056 X 

Veteran actor/narrator Martin Jarvis is 
superb as he reads these clever, com- 
pelling short stories from master Jef- 
frey Archer. The best stories here 
involve people trying to outsmart each 
other, such as an adulterous husband 
who believes he has committed the per- 
fect murder; a chess master who gam- 
bles on a game with a beautiful woman; 
a pompous twit who tries to prove that 
the president of a wine club is a fraud; 
and two lifelong friends who become 
inexplicably involved in a very nasty and 
very public argument. But there are also 
other, less twisted tales to listen to, 
including "Christina Rosenthal," a 
poignant tale of a doomed romance; and 
"Old Love," about a couple who show 
their deep affection by constant bicker- 
ing. Jarvis' dry, ironic voice is perfectly 
suited to Archer's style, and he's partic- 
ularly skilled at creating voices that 
allow the listener to really "see" the 
characters he portrays. 

STEAL AWAY 
By Kathartfw Clark 

Read by Mary Beth Quillin-Gr^r and J. Charles 

Hisii Aud otttxiki (ill imprint at Biiilianoe Corp. I 
3 hours (abridged}, $17,95 
ISBN 1-56740-813-3 

This tale of a child's abduction moves at 
a brisk pace tu a satisfying conclusion. 
Nine-year-old David is riding his bike 
home from school when a stranger in a 
van tells him that his parents have been 
killed and that he's in danger. David en- 
ters the van only after the stranger re- 
veals the secret password that David's 
mother Rachel uses. Meanwhile his dis- 
traught parents notify the police, who 
are unhelpful. But the parents begin to 
piece together clues on their own to 
solve the mystery. Quillin-Gregor reads 
the sections relating to Rachel's experi- 
ences, and Charles reads the portions 
about what David is going through. 
Both narrators do a good job. although 
there was no need to use more than one 
narrator, since the entire book is in the 
third person. In addition, both are 
called upon to voice both male and 
female characters in their respective 
sections of the text. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies lo Catherine Applefeld Olson, 622 Oai^ley Place. Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Brett Atwood. Billboard, 5055 Wilshire Blvd., 
Los Angeles. OA 90036 AUDIOBOOKS: Send review copies to TnJdi Miller Rosenblum, 202 Seeley St.. Brooklyn, N.Y 11218. BOOKS: Send review copies to Bradley Bambarger. Billboard, 1515 Broadway, New Yorfc. N.Y. 10036 
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Warner Bros. Puts High Priority On Eric Benet's 2nd Set 



BY DAVID NATHAN 

LOS ANGELES— The high antici- 
pation at radio and retail for Eric 
Benet's all-important sophomore al- 
bum — bolstered by the success of 
the first single, a cover of Toto's 
"Georgy Porgy" that teams Benet 
with Faith Evans — suggests that 
the talented singer/songwriter is 
geared for a commercial break- 
through. 

Set for an April 27 street date, "A 
Day In The Life" boasts 13 tracks, 
11 of which were co-written by 
Benet; the artist also covers "Dust 
In The Wind," a 1978 top 10 hit for 
Kansas. Producers on the album in- 



clude Wyclef Jean, Somethin' For 
The People, A Tribe Called Quest's 
All Shaheed Muhammad, Brian A. 
Morgan, James Poyser, Vikter 
DuPlai.x, Sauce, and longtime Benet 
associates Demonte Posey and 
George Nash Jr. Special guests on 
the album include Tamia, Roy 
Ayers, and Me'Shell Ndegeocello. 

"Warncr Bros. VP of A&R for 
urban music Alison Ball-Gabriel, 
who served as executive producer 
for "A Day In The Life," notes, 
"Eric and I talked about his growth 
level and where he wanted to go 
with the album. We didn't want to 
change him, but we wanted this to 



he an 'in your face' record without 
taking away from his musical roots. 
One of the first producers on the 
record was Ali Shaheed Muham- 
mad, and the three songs he did on 
Eric really shaped the base of the 
album. Then we brought in Wyclef 
to give us a funkier side and Some- 
thin' For The People for a little 
more of a commercial edge so we 
could approach radio w^ith some 
uptempo songs." 

Milwaukee native Benet explains 
his own approach to the project: "I 
look at this album as a natural con- 
tinuation of what I did before. I had 
some ideas floating around, and I 



Magic Johnson Adds Misic Management 
Arm; Kelly Price Hits Setback In lawsuit 
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AGIC JOHNSON SCORES AGAIN: Earvin 
"Magic" Johnson has announced the creation of 
Magic Johnson Mu.sic Management, anotlier division of 
his ever-growing Magic .Johnson Enterprises. 

Most people are awai'e of the Magic John.son The- 
aters, but the former basketball superstar has added 
several arms to his entertainment empire, which 
includes a film and TV division. Magic Johnson Man- 
agement (which represents such actors and comedi- 
ans as Steve Harvey, Vivica A. Fox, and Lisa 
Raye), and the record label 
Magic 32 (Billboard, Oct. 
17, 1998). 

Magic Johnson Music 
Management represents 
Mase, Kelly Price, Boyz II 
Men, and 'Tracy Spencer. 
Negotiations are in the 
works to manage several 
other top R&B acts, accord- 
ing to -John.son. 

"I've pulled together sev- 
eral artist managers who 

have held their ow-n companies and united them all 
under the Magic .John.son Music Management banner. 
We brought over Quadree El-Amin, who has man- 
aged Boyz II Men under Southpaw Management, as 
well as director of music Phil Robinson and Jeff 
Dyson and Karen Levy. All have had years of work- 
ing in music, with m^or artists such as Janet Jack- 
son," says Johnson. 

And by combining people who have experience in 
artist management with his resources in the enter- 
tainment industry, Johnson feels the synergy will be 
explosive. 

"I'm putting together the people who know how to 
manage with my expansive resources. I add [to the 
mix) the corporate world and the entertainment con- 
tacts. Today, you have to be much more than ju.st a 
singer. The same for managers. You can't just be one 
or two guys trying to manage several groups and 
make all the right connections. 

"We're looking at the larger marketing opportuni- 
ties. Yes, .vou do have to deal with Ihc labels and take 
care of that business, but there is also movie-s, televi- 
sion, and spokesperson opportunities. Artists arc so 
marketable and so popular now. We've already got 
Mase reading for four or five different parts, and he's 
never had that before. These are the things that he's 
always wanted to do and hasn't been given the chance 



to pursue, until now;" adds John.son. 

As an entrepreneur, Johnson says, he feels more ful- 
filled than ever before. "I can impact and affect peo- 
ple's lives more now- than as an athlete. I help to cre- 
ate jobs in the inner-city communities, whether 
through the movie theaters we build or the business- 
es W'e open. Once basketball ended — it was over. The 
things I do now will carry over for years." 

Pricey dispute: in a foUow-up to the Kelly 
Price litigation against her label T-Ncck Records and 
its principal, Ronald Isley, a Los Angeles Superior 
Court judge declineil Price's request for a restraining 
order enjoining T-Neck from 

1 asserting any claims to 

A Price's services as a record- 

jy ing artist (Billboard&uy- 

■^^J letin, March 22). In the 

breach-of-contract suit filed 
^» by Price Feb. 22, the singer 

M^^^^ claimed no contract existed 

0^^^f^ between her, T-Neck, and 

I distributing label Island 
Records, but a judge found 
differentl.v. Price's attorney, 
Joseph Porter, says the 
vocalist will continue to argue her case at trial. 

The law'suit hasn't stopped Price from pursuing 
other entrepreneurial endeavoi's. The .singer has start- 
ed her own "full-figured" clothing line, designed for 
and by large-size women. Price will model the women's 
wear at the forthcoming fund-raiser "A Salute To 
African-American Designers." 

PrIME-TIME TV: Contemporary gospel artist and 
Grammy Award winner Kirk Franklin takes his Nu 
Nation tour to TV on Easter .Sunda.v, April 4. The con- 
cert, w'hich will also feature CeCe Winans, newcom- 
er Trin-I-Tce 5:7, and Crystal Lewis, will air on BET, 
Action, and pay-per-view. 

The 13th annual Essence Awards take place April 
30 in New York. This year, Lauryn Hill and Franklin 
are among the people being honored for their signifi- 
cant contributions to the African-American commu- 
nit.v. Fox will air the ceremony in mid-June. 

Diva returns; Cherrelle, an R&B songstress 
from the '80s, returns with the album "The Right 
Time" on Pbwerhou.se Records, in stores April 13. The 
album features the Stevie J.-produced title track and 
a reunion with Alexander O'Neal on the cut "Baby 
Come To Me," as well as a bass remix of their classic 
duet "Saturdav Love." 



started solidifying them and com- 
ing up with new ones about a year 
ago. Most of the songs are based on 
real-life experiences: I would flip 
through old notebooks and diaries, 
and I might sec a particular pas- 
sage that would inspire a lyric." 
Benet adds that he enjoyed work- 
ing with collaborators like .Jean 
(who co-penned the track "Loving 
Your Best Friend" with the artist) 
and Poyser and DuPlaix, whose 
credits include projects from Lau- 
ryn Hill, Erykah Badu, and the 
Roots. "I think producers in hip- 
hop are more willing to explore cre- 
atively rather than R&B producers, 
who have a tendency to be stuck in 
narrow [musical] confines," he says. 

Expanding on the base created 
with "True To Myself," Ben6t's 
199fi debut for Warner Bros., his 
sophomore set is a 
major domestic and 
international priority 
for the company, ac- 
cording to label exec- 
utives. "We started 
this campaign in 
early January," says 
Dwight Bibbs, senior 
VP of urban promo- 
tion and marketing. 
"In addition to a 
postcard mailing to 
radio, retail, and be 
press, we serviced a 
12-inch single of 
'Georgy Porgy' to record pools, mix 
shows, and urban rhythm and 
crossover stations on Jan. 5. We got 
a great reaction, and by Feb. 9, the 
radio impact date for the single, 
there was a lot of momentum build- 
ing for Eric's new project, espe- 
cially in key markets such as 
Atlanta, Chicago, and Cleveland." 
Bibbs adds that a sampler contain- 
ing two songs will go to radio dur- 
ing the first week of April. "A Day 
In The Life" will be serviced to 
radio April 9 along with a second 
single, "Spend My Life With You" 
(featuring Benet and Tamia). 

INDUSTRY INTEREST 

People at both radio and retail 
are particularly enthused about 
Ben6t. "I've heard the new album, 
and I think it's going to do even bet- 
ter than his first record with all age 
groups," notes Eve Erbach, as.soci- 
ate manager at Musicland's Oak 
Brook. III., store. "He has a greater 
vocal confidence and a wonderful 
style that is smooth and jazzy. His 
first record did well for us, espe- 
cially because of tracks like 'Femi- 
ninity' and "Let's Stay Together.' 
We're already getting some re- 
quests for the new album, and 
there's some strong anticipation." 

Jay Alan, assistant PD/music 
director at WGCI Chicago, concurs; 
"Tracks from Eric's first album did 
really well for us. 'Georgy Porgy' 
has been a smash among all demos 
for us. The combination of Eric and 
Faith is phenomenal, and even our 
hardcore hip-hop evening jocks 




have been demanding it for their 
shows. The listener response has 
been great." 

Helen Little, operations manag- 
er at WUSL Philadelphia, says, 
"Some of our .vounger audience is 
familiar with the song from the 
hook that MC Lyte used on her 
[1992] record 'Poor Georgie,' and 
Eric's single is something we can 
program all day. There is a whole 
new generation of people who are 
now getting into music done with 
real musicians, and that audience is 
catching up to where Eric's been 
musically for years." 

Craig Kostich, senior VP of artist 
development at Warner, says a full 
campaign is planned for Ben^t: 
"The video [directed by Little X] 
for 'Georgy Porgy' went to BET, 
MTV VHl, and the Box on March 
15, and it will also be 
included in a .special 
presentation kit with 
a marketing planner 
that we're sending to 
key retail outlets. 
The key market 
retail awareness 
campaign kicks in on 
April 23, when WEA 
and Warner Bros, 
retail teams will be 
delivering merchan- 
r^T dising [to] emphasis 

markets Los Ange- 
les, New York, San 
Francisco, Chicago, and Milwau- 
kee, and then we'll be filling in addi- 
tional markets once the album is 
released. We're planning advertis- 
ing with BET and at selected radio 
stations and an extensive consumer 
advertising campaign with four- 
color full-page ads." 

TARGET DEMO 

Responding to Benet's appeal to 
female audiences, Warner will be 
doing a CD mailing via lists 
acquired from the publication Hj^ic 
Hair to black hair salons nation- 
wide. Kostich adds that Benet's 
release "will be an enhanced CD 
with a multitude of artist images, 
lyrics, and a bio." 

Of prime importance, Benet will 
embark on a series of live dates Fri- 
day (2) covering San Francisco, 
L.A., San Diego, Las Vegas, 
Phoenix, Denver, Houston, New 
Orleans, and Atlanta. The per- 
former will do an industry show- 
case April 27 at the Supper Club in 
New York, according to Bibbs. 
While additional TV appearances 
had not been solidified at press 
time, Benet taped a segment of 
"Motown Live," featuring five 
songs, Feb. 24. An air date has yet 
to be announced. 

Paul Penrose, sales representa- 
tive for Valley Media, expects 
Benet's upcoming tour to affect 
advance orders for "A Day In The 
Life." "So many of today's artists 
can't perform, but Eric puts on a 
very powerful .show. He has a ton of 
((^outiHHf'd Oil jHH]c il) 



38 



BILLBOARD APRIL 3, 1999 



Bibood HOT R&l 

APRIL 3 i999 ^^^^r ^■^^^■^IH 


B 


^ OIHIOI CO COMPILED FROM A NATIONAL SAMPLE OF BROADCAST DAT* SYSTEMS 
I Allllnl lA RKB RADIO PLAYLISTS AND RETAIL STORE SALES REPORTS 
J WilWiafcfcW COLLECTED. COMPILED, AND PROVIDED BY SOUNDSCAN. 

I.&TRACKS iii">> 


THIS 
WtEK 


UST 
WtEK 


2 WKS 
AGO 


is 


TITLE ARTIST 

PRODLCtR iSONGWH If IMPRIfJ? i NUM6E°.P='0>/C"I0N LABEL 


PEAK 
f^iSITION 




THIS 
WEEK 


LAST 
WEEK 




V/KS, ON 
CHART 


TITLE ARTIST 

PPC'DUCtR I50NGWRITERJ IMPRINT & NUMBER-'PROMOTfON LABEL 


PEAK 

P0SIT10M 


CD 


2 


20 


10 


-^^M NO. 1 

WHAT'S IT GONNA BE?! * 1 •!«< x Ng. 1 BUSTA RHYMES FEAT. JANET 

OELlIt ;T ! AROBERSONJ iCHDJ (DfLlPMODE'EL£KTRA64051;t£G 1 


1 




42 


34 


22 


TRIPPIN' • TOTAL FEATURING MISSY ELLIOTT 

U t.LIOn 0 PEARSON IM ELLKjn.D PEARSCW.I MOSLEVK SmfV,; RAYNORl iC! (DI CT>(Xj m 90r 79I35,*RIST* t 








56 




IF 1 LOSE MY WOMAN * KENNY LATTlMORE 

DSiMf.' ■ n ! '.Ml ■ : . . '.",1 ■', ■■ llj (V) COLUMBIA ;9120' t 


50 


2 


1 


1 


19 


HEARTBREAK HOTEL A WHITNEY HOUSTON FEAT FAITH EVANS & KELLY PRICE 

S:;JL^'. - . K^;.HL(N.ISAVAG£> Xf (Dj T! I(, Afi.STA 136;9 1 


1 


51 


52 


51 


19 


RUFF RYDERS' ANTHEM * DMX 

;■ iiUMur.:. K DLWi ill kUif RYDEftS &6Ei217'.OEF JAM t 




CD 


3 


5 


IS 


ALL NIGHT LONG * FAITH EVANS FEATURING PUFF DADDY 

■_i#^jO;«53MilTO,!FILSy*.'WHR5H«t(mW»fi«£:; ^:ilDiW301^>:iVfirM 


3 


52 


5] 


46 


10 


\Aif\f\c ^ cMrv^D nf%r*^^ ctati iDiMr* hiivcti^ai Ahir\ citrKin 
Wl/Ur * blNLKJr UUuli rLni UKliNu MTbl lrs,AL RriU rJtMU 

P.1P.CRAIG e (SNOOP DOGG.MYSTIKAL, FIEND) IC/ (D) (Tj NO LiMr! SMWPRIOR'TV T 


31 


CD 


; 


7 


9 


IF YOU (LOVIN' ME) * SILK 

OE'JTL K.DICKER&ON ^l^ D)C*t"30'. i fi.DB^Ri.^N L Vr-.O IP : -LLiVBYi.C: X ElE«TRA M07it£G t 


4 




73 




2 


HATF MF NntA/ NA<s FFATI IRINf^ PI IFF HADnY 

G WAR[■^n^:l Kn[ i •0'iE.;-UQET MAROW*0,S,aARNESJ.0LIVIER,N JONES.A MOODYi CftUMBlA ALBUM (SJT 


53 


CD 


21 


31 


1] 


Greatest Gainer/Sales 

WHEN 1 CLOSE MY EYES .. SHANICE 

w :^f.•^B^'.^ : .--MpeELL i sava&e) to (D) laface aiaevARiSTA t 


5 


54 


40 


37 


16 


SOFTEST PLACE ON EARTH XSCAPE 

. tF-.jM,\!, ij IHCMAS,. Ti.nr/P50M (V) SO SO DEF ALBUM CUliCOLUMaiA t 


28 


55 


49 


45 


[] 


BREAK UPS 2 MAKE UPS * METHOD MAN FEATURING D'ANGELO 

F N- ■. ;.M.V. ■ -.r.-r-i ■. ::LiViEft,SBARNES,DANGEL0.aG0O0MANi llj 0£F JAM 563-105' t 


29 


e 


4 


3 


10 


1 STILL BELIEVEFURE IMAGINATION A MARIAH CAREY FEAT. KRAY2IE BONE i DA BRAT 

S JCHC*N M ./ASjN^A WMAIO.BCWTARELU L BftOSSEA NEWLET) (CHD) (UMT7 M (XKOtUUBI* 79093 t 


3 


56 


53 


55 


14 


THE LOVE WE HAD [STAYS ON MY MIND) DRU HILL 

■-■ ■ Ill UNIVEHSIIV ALBUM CJT.'tSLAWD 


48 


CD 


6 


8 


1 


NO SCRUBS * TLC 

K BRIGGS (h BRIGGB.K BURGESST COTTLEi ICl ^01 LAFACE 24385'ARISTA 


6 


(57) 


58 


66 


11 


DA GOODNESS * REDMAN 

I-'.JH... •.■,.,.LL '^IL.:: L K •;__!.:^;OPO!IZ'JLI lTlOEFJAMM6S3ft 


54 


8 


5 


2 


V 


YOU * JESSE POWELL 

C Pri.ANO iC ROLAND, J POWELL) iCl :D: SIAS ^,=iW:if.*CA t 


2 


CD 


65 


86 


3 


WHO DAT * JT MONEY 

■■.Vt^TjTUCNr'.IUtKEDtSr.WMWTONrAE.DOdVS; iTl TON' WRdCeySEE WtRD 53*7r,'™iaBT> t 


58 


9 


8 


9 


18 


EX.FACTOR LAURYN HILL 

1 M . . ; aEiirmS.MBIRGUAN.UHUliSCfRSIj&S.CCCUS.GUaCE.CMXOS:' I'i'J SIFTHCOSE *19JM CUTXIX^WBI* t 


7 


53 


59 


54 


^ 


RESPIRATION * MOS DEF & TALIS KWELI ARE BLACK STAR FEAT. COMMON 

Lj r- 'L' i|- ;M IH,T GREENt.L.LTNN, t COTTRELL* (CI ID)ITI RAWXUS 63i/3:TR10RIIY t 


54 


10 


11 


10 


20 


SWEET UDY TYRESE 

I"; CH^.i..-':TtRS IJ 1 AUSTlN.r TAVLOR.C FARRAR) RCA ALBUM CUT t 


9 


60 


63 


60 


20 


CHANGES 2PAC 

i->AiM..R :.h-fl»>US,D, EVANS BHORNSeVi AMAflU'DEATH ROW ALBUM CUT,'INrE'*SCOPE t 




11 


10 


6 


23 


FADED PICTURES * CASE 8. JOE 

Ot 1 i TMut.'4_-. J THCWPSON) IC) ID) DEF JAM 566494 t 


3 


(E) 


66 




2 


1 DCAI 1 V 1 lUC IT ^ UADI \Atr\Dt D miT kilACC I UCI 1 V DDIfT 
1 KtALLT Line 1 1 W nHKLLM WUKLU rLH 1 . M/Ut & nLLLT rnlUL. 

■ ■If- o«ssam«!rH^Hirwflwocjvi<BW"ti:ta«ffi£.Ka«£: iT:*:.nM»0E?i9Cf*'axii«8J> t 


61 


62 


61 


71 


3 


MAKEDA LES NUBIANS 

L-L. _iUusyRT,LSFAUSaBRI,MBaRHi«i OUTOWHUIliMEBOClAvE ALBUM CJl.Vlt^l^ t 


61 


12 


14 


14 


11 


YOU GOT ME . , THE ROOTS FEATURING ERYKAH BADU 

THE GRAND NEGAZ (T TROTTER.ATHOMPSON.J SCOH.S STORCH.THE ROOTS E JEFFERSI (II MCA t 


II 


(M) 


72 


76 


3 


THUG MENTALITY KRAYZIE BONE 

p.' 111 ■ .■■ nr.L.i .. .■. y StlfERTI MDTHUUSTiUTHl-tSS AlBUMCUt.'HELAllVlty t 


63 


13 


12 


12 


12 


I'M NOT READY * KEITH SWEAT 

K SWEAT,: L niE PI <K ^'A'EAT j LlHEE MI.W JONESl ICMD) ELEKTRA 64062.EEG t 


12 




NEW^ 


i 


^ Hot Shot Debut m 

iVS OV^ NOW DEBORAH COX 
KAfGEL iK_GIST,T.STINSON JAC«ONAJACtlSON.D.G«IFnN) ABiStA AlBaM CUT t 


64 


14 


13 


11 


19 


WHEN A WOMAN'S FED UP R. KELLY 

R 'ELL* P ■f'-uVi JWEALBUMCUTt 


5 


IS 


9 


4 


22 


ANGEL OF MINE A MONICA 


2 


R J£RK)N5 :h lAapL'. : ' I ."; J J' iRtSTA 13590 » 


6S 


57 


58 


12 


AS GEORGE MICHAEL WITH MARY J. BLIGE 

BAp'TiCEi'SWOttDERi t?: IMPQR' ALSIM CUT t 


57 


GD 


20 


26 


8 


-^^M Greatest Gainer/Airplay 

ANYWHERE 1 12 FEATURING LIL'Z 


!6 


W) 


68 


72 


6 


HERE 1 GO * INFAMOUS SYNDICATE 

!, ,|.- -, 1 , -ir.RlATtO.E WIIS0%,SCUHIIS1 ICl ll) RH AtiViTV | ;/l f 


66 


67 


55 


6i 




oUUrAMflN LUvtK * CMILU UtUAKoL rLAl. LKIt-K btKMUiN fit KtUMftlV 

[ --.I.' ■. - ■. .iVL L ■ -MO\,j,WATSON.C0eBAR<;El ICKHIX) MOTOWM'KEDAR 56233'i\JNiVERSAL t 


55 


OD 


19 


21 


10 


GEORGY PORGY ERIC BENET FEATURING FAITH EVANS 

&:'.'[ fOR *h[ PEOPLE iD F PAlCMl WARNER BfNDS ALBUM CUT t 


17 


6A 


64 


65 




IF EVER ♦ 3R0 STOREE 


64 


18 


15 


13 


30 


IT AIN'T MY FAULT 1 & 2 * SILKK THE SHOCKER FEATURING MYSTIKAL 

rP.MC. T' . '!■'" i^.i-i-hf" Mvrii'.M 1 iCf ICiiTi HO LIMIT 5347Q'PRIORITY t 


5 


1 "I.: (C)iDl YAB Y\;M,'tL£KrRAM057/I£G t 




70 


81 


g 


DA ART OF STORYTELLIN' (PART 1) OUTKAST FEATURING SLICK RICK 

[: HCiJi tC.'.SHEAT3_A P*nON A.BENJAMINl LAFACE ALBUM CUTi'AfilSTA t 


69 


QD 


23 


25 


6 


GIRLFRIEND BOYFRIEND BLACKSTREET WITH JANET 

Ll. 1 ■ -■ ■- . . ■■.T^lr^S.[JEF^RI[Sl MANAieUMCUI.'lNTERSCOPC » 


19 


(Iff) 


74 


91 


3 


SLIPPIN' DMX 

UJ iHLH It S'WMOhS M.GOUEi.G WASlNGTOfvJR i RUf F RVBERS ALBUM CUMIEF JAM f 


70 


20 


17 


16 


22 


HARD KNOCK LIFE (GHETTO ANTHEM) • JAY 2 

V^''.h y~ KING IS CAfiltfi MJAMtS.C STROUSt.MCHARNIN) ICI ID) IT) ROC A-f ELU 5*i6977;DtF iAM t 


10 




79 


80 


g 


i,.,H.f -■'b-'i':i' LAfACE ALBUM CUTARISTA f 


71 


QD 


22 


24 


g 


NANN * TRICK DADDY FEATURING TRINA 

R,';.Hl!,:.i;; F.iN- i^ri'-ir, ^ ■■: i;.ir,-„N;-,; XHOl ;t>SLIP H SHOE ?-l7;WA«L0CK * 


21 


72 


71 


59 


5 


WHY-O-WHY * B.C. 

n CM; '.TiiB CLEVIS) lOlDi RED ANT 15307 f 


59 


22 


IG 


15 


27 


NOBODY'S SUPPOSED TO BE HEREA DEBORAH COX 

.'. ."-.'■.■.ViMl.'L (.■ J.- 1 1 .-. i L'.r.' j[;!?I:AN' iC; IDllTl (Ki ARISTA I2b50 t 


1 


QD 


NEW^ 


1 


808 BLAQUE 

H i-L.Ly POKE J, rCNt rH KtLLV N RtEDl TRACK MASTERS ALBUM CUT'COLUMBIA t 


73 


dD 


21 


23 


10 


WHAT'S SO DIFFERENT GINUWINE 

1 "i..'.. : f.'.:>Lti. 550 MUSIC ALBUM CUr.'EPIO 


21 


74 


69 


6< 


5 


WE BE PUTTIN" IT DOWN * BAD AZZ FEATURING SNOOP DOGG 

!. - . '.' ■ i "M (CmDI ;T? ;9STRtlT b34fe^i'?RIORny f 




24 


18 


18 


8 


MY NAME IS * EMINEM 

L" vK'l' r.UHnPi-.Dfi UftLL.SIFffiEj 111 Wta'AFTERMATH 950iOMMTERSCOPE t 


18 




NEW^ 




GANGSTAI GANGSTA! (HOW U DO IT) * C. WEBB FEATURING KURUPT 

L_"L I.'-: .■.L-:iL^,',_,iu"', (CKDl (DHUMIUTV 6*317/L1GHTYEAR t 


75 




56 


67 


7 


ONE MORE TRY DIVINE 

0£NZiL fOSTER.T MCELROV (G MiCHAELI fCHDJ PENDULUM 1533aRtD ANT t 


25 




88 




2 


vniiv fl r^ANVTA DI milk 

I j.. ■ "1. , PROFILE ALBUM CUIiARISTA 


76 


26 


28 


28 


9 


LIFE K-CI & JOJO 

R KLlLf IR KELLY) ROCK WNftMCA SOUNDTRACK CUT'INTERSCOPE ' 


26 




81 


84 




HAPPILY EVER AFTER CASE 

. ■. ■ .■. II : HENDERSON) D£f JAM ALBUM CUT 


;/ 




41 


50 


3 


MY FAVORITE GIRL * DAVE HOL LISTER 

s 'jHriA'. !'".Pr J'. [. -■iL.iSTEf^.T TUM^'fvM MNCHEN!' (CI (E» DEF SQWri ' .;>,>,',■.; :;kS t 


27 


78 


82 


74 




MORE FREAKY TALES * TOO SHORT 

I- ■■ ■■ : r.' !■ - II .'. ■,' n:MtlNS,SS0Wlt5j IC) 10) (Tl SHCflT 47571,'jlVE 


50 


28 


26 


27 


15 


WATCH FOR THE HOOK * COOL BRECZE FEAT. OUTKAST. GOODIE r/r - ■". /. IT" ■ "TOR 


18 


79 


75 


64 


20 


GHETTO COWBOY • MO THUGS FAMILY FEAT. BONE THUGS-N-HARMONY 

■ ■ ■■■..:*i,nGfitLfl,J3L«»;[ = Lin.'Si>,i"iN'riMD. Ci ,D'MC'It-Jfo-«-J^HL£iri:'C^'PElATr.TY t 


14 


' Vji'^ji: V :■ " .■.-^v«f sE.i.ccr'.iKX&fiTi C'Dl.i --• ■ -.-.'.nt 


\jmj 


90 


82 


14 


GOING HOME WITH ME JERMAINE DUPRI FEAT. KEITH SWEAT & R O.C, 

.'11 1 ■ -'1 ifX.H f-ARMRJR 1 IVI SO'SO D£f AlBjy^Uh-aLUMBIA i 


57 


dD 


35 


44 


e 


GET INVOLVED RAPHAEL SAADIQ & Q-TIP 
R unnL''^ U-1 H iK 5AA0lG.Q-TlPl MOTOWN SOUNDTRACK CUT'HOLLYWOOO * 


29 


81 


77 


70 


9 


RFUni IITirtN KIPk rPAMKI IN 
h \ ■ i-<A',MIN i' JtRKtNS) GOSFO CENTRIC ALBUM Cur.'lNTERSCDPE 1 


59 


CD 


37 


53 


4 


FORTUNATE MAXWELL 

H oL'.U '.tLLfi ROCK LANDilNIERSCOPE SOUNDTRACK CUL-COLUMBIA 


30 


82 


84 


90 


5 


TWO TURNTABLES 8> A MIC BLACK MOON 

F; I "jF- ■ p. ■■ \\VX>\ K Ki DUCKDOWN album cut .PRIORITY t 


82 


31 


29 


29 


21 


LOVE LIKE THIS • FAITH EVANS 

« .tWV'"\ f.Wfi.SCRHWFCflD.CEMEHV.EEOWAffKNROOGtnS) iClfD.iiT IXI MD BOV 791 i ?iA<l1SIA t 


2 


83 


87 


83 


13 


i; Kt.l O'C'.; ^ 'ZHl. ifi KELLY !:,MAniELD,J.OLIVl£R,5,BARNt5! JIVt ALBUM CUT 


80 


QD 


32 


35 


4 


MY FIRST NIGHT WITH YOU * MYA 

H iVAKf ,'. .' 'l:,'. (CI (D) UNIVEBSITV 97049<1N7ERSCOPE t 


32 


® 


98 


98 


4 


STAND UP * CHARLI BALTIMORE FEATURING GHOSTFACE KILLAH 

R7 " " L'NE. [: OOLES J.BROWN L CCl.LlKS,F,WtSL£r,C.BOBBini (C) fO) iT) UNTERTAINMEUT 79094.'EPK; t 


84 


QD 


67 


77 


4 


WHAT'D YOU COME HERE FOR? TRINA & TAMARA 

SAUCE lSAUL"t.A 5LAT£S,1 POWtlL.T POWELL) iC) ID) II) «1 OOLUMBtA 79127 t 


33 




86 


79 


17 


SILLY HO TLC 

, r--\'::\ i;; -■■ V-A I. LAFACE ALBUM CUIi'ARISTA 


21 


cs» 


34 


41 


5 


SiniNG HOME TOTAL 

9l»>,l D watiriL-' KW>(T H PIHHE O KNGHTSANCElETTIE J.£lUPtK.»tlTEttM,£ JOHWONI EUU; BCY W3JM Cl/r.'WST* t 


34 




RE-ENTRY 


19 


HANU IN rlANU UJ UUIK r tA 1 LlnllNb cv\\j II nurtb & tL UbHAKlib 

[.J Jl 1- j: , i *.,2\D II NONt.CL DEBARGEI PROFILE ALBUM CUTrARlSfA t 


66 


35 


24 


22 


20 


HA * JUVENILE 

W FRESH (JUVENILE. M FRESHI CT) CASH MONEY 562H','UhlVERSAL * 


16 


87 


76 


57 


18 


HOT SPOT * FOXY BROWN 

1 ,.I . 1 i. ^ 11 CARrEH.I.LORENZO.R MArSi IT) OEF JAM 5*6499* t 


22 


36 


30 


30 


6 


NA5 IS LIKE * NAS 

Dj^RfM.;^: ' ■■-■f.i-i- \ .'f^ESI IT) (XJ COLUMBIA 79113* ^ 


30 


(88) 


NEW^ 


1 


OOH WEE WEE CHEROKEE 

:h--, jK::f ■,fi:h!-iLEV(CMEROKEE.M MCKINLEY) RCA ALBUM CUT t 


88 


37 


31 


19 


22 


TAKING EVERYTHING • GERALD LEVERT 

l^-"i TF iii,-^' : .'.'iSy I BROWDES.A R06ERSCNI ICl ;0> [Ti (XL EASTWESI 64061 LEG t 


3 


(89) 


NEW^ 


1 


I'M YOURS * QUINCY JONES FEAT. SIEDAH GARRETT & EL DEBARGE 

U JiNi.;- /JNLi H BENNETT (R aENNtTT,0 T.CARTER.E DAWKINS/ (Ct IDI QWEST 16987,'WARNER BROS f 


89 


38 


25 


17 


25 


THESE ARE THE TIMES DRU HILL 

[■■-!'. F "F.'AS .iVavFACE.D 1HC41AS; fVI DNFVERSIly ALBUM CUTISLAND f 


5 


90 


85 


78 


!8 


I'M YOUR ANGELA R. KELLY & CELINE DION 

H IT ay 1 iCi iDm'T; :v) Jivi 42557 1 


5 


QD 


39 


52 


8 


JIGGA WHAT... * JAY-2 FEATURING BIG JAZ 

1 MFiALANU i CA.nIL«,J BURKS.I MDSLEYI It) ROC.A FELLA lEtW MONET, CASH. HOESIVOEF ;AM T 


39 


91 


89 


88 


[| 


HEAVEN MUST BE LIKE THIS D'ANGELO 

i "iniLaPOOKlJLVilLLIAMS.MJimES.LBONNtR.CSATCHELLMPIERCt) VIRGIN SOUNDTRACK CUT 


74 


CD 


60 


73 


4 


HOLLA HOLLA * JA RULE 

lA 1 GOTri 1. AIMNSJ GREEN.I LORENZOI IM) (Tl (XJ MURDER IHC 566959-'OEF MM t 


40 


92 


78 


63 


16 


ANOTHER WAY * TEVtN CAMPBELL 

I,' ■ ■ I-:-.- iRTER.MKINCHEN) (C) rDI QWEST 1 71 /aWARNER BROS, t 


25 


41 


33 


33 




CAN 1 GET A... * JAY-Z FEATURING AMIL (OF MAJOR COINZ) & JA 
1 FFFCni.L L FFLia IS CARTER,! LORENZO J ATKINS.R WAYS! IT' CEF JAM %7^^^3• T 


6 


93 


83 


69 


11 


LOBSTER & 5CRIMP TtMBALAND FLATURING JAY Z 

IM. Ml ,nirLR) BLAOlGROUNDALBUT^ CUT ATLANTIC f 


59 


42 


45 


40 


15 


IT'S ON DJ CLUE FEATURING DMX 
CL.JL,DL1F^D IE SIMMONS E SKAW.K lEILLJ WILDER! RCC A FniA A.BL'M CUTHEf JAM 


39 


® 


94 




2 


BE FAITHFUL * FATMAN SCOOP & CROOKLYN CLAN FEAT. FAITH EVANS 

; ■,i. ;,^H.v...,- jj Hi/fOj SiZZAHANDZ.DJ fii;,FATIAAN SCOOPI lT)AV8e6* 


94 


43 


38 


42 


18 


MONEY, CASH, HOES * JAY Z FEATURING DMX 

SiVIZZ BEnS 1? CAF7TFfi F S1MU0NS,K OEANI FTi ROC A Ff FLA !io6H3i-;DtF JAM t 


36 


95 


91 


94 


7 


LOVING VOU STILL* TAMIA 

1 -VV •: :K'MOMSl ■;Ci (DI QWEST 1711 T-WARNER BROS 


78 


44 


36 


32 


23 


NOTHING EVEN MATTERS LAURYN HILL FEATURING D ANGELO 

1 F.IL ;i .11,1 RUFFHOUSE ALBJM CUT,.C(XUM61A 


25 


(3D 


NEW^ 


1 


RYOE OR DIE RUFF RYDERS FEAT. THE LOX, DMX. DRAG-ON & EVE 
- ■■ -ILLE SMMCNSO artlES; PHillPS S m3S,£ Jil«fi£S,« SWWLS: iT' B-Jff 9»l?INI£BK0Pt 


96 


45 


44 


36 


22 


DOO WOP (THAT THING) • LAURYN HILL 

L RILL IL MI.L ICHDXTl (V) (JO RUFFHOUSE 78868.001 UMBIA t 


2 


97 


92 


93 


16 


1 WILL GET THERE • BOYZ II MEN 

. ; . J WARRENj lOlDl DREAMWORKS 59018 t 


23 


4« 


43 


38 


24 


HAVE YOU EVER? * BRANDY 

[ FFiFTFF r Af'^SFL. (CM0MV1ATLANTX:841961 


2 


98 


93 


96 


18 


HOLD ME * BRIAN MCKNIGHT FEATURING TONE & KOBE BRYANT 

1". ' L ■■. ■ /JL ti V:nNtGMT,S BARNES, J C OLIVIER, J BARNES, K, BARNES) ICl ID) (Tl MOTOWN 860*85 f 


12 


47 


48 


49 


9 


RUFF RYDERS ANTHEM (REMIX) DJ CLUE FEAT, DMX, JADAKIS STYLES. ORAG-ON I EVE 

, . , ; F-.,:^.y,5WAL.5F5H*A^flLLiSlWM3«SXDEAN,tJEFFFJ%i fiOC-AFELLA *LB.M aFTTEF JM 


47 


99 


95 


92 


17 


DO YOU FEEL ME? (...FREAK YOU) * MEN OF VIZION 

F lE^'. -i', III F iESf"JS,i|i L DANJ-LS P WiLLIAMS,5R ,G SPtNCER IH.A,FULLEH| (CI (Di MJJ,WDfiK /HfleitPIC f 


45 


48 


47 


47 


60 


TOO CLOSE* NEXT 

fA.&iE,:i!LiHTY''„S(5l,C U6.lM,lil..Jj^'. ^FFFF,,V..F i..Fl :,m„;f ? UL'jFF ■ Ai.-F? F F • , j; ,f.,i ; fjf," ; 


1 


100 


99 


99 


5 


SECRET * STRAWBERRI 


96 



0 Records with the greatest airplay and tales g*>ns Vi>s week. Greatest G*n«/Sale& and Greatest Ajiplay are aMaDed, rHpectiveiy, for it>e largest sales and airplay increases on the chart, t Videodip avdilabtiiy indicates retail sinsie availatiie. Gold and Platinum sirsles are cthervnse inoicatBd.-:.; Retail Laortch^ Irvdicatas 
firat wwk that retail reka« rmpactj sorig's Cttaifpasitlon. Ai«play-anly songs arc not eligitHe tor tne Hat RAB Sm|[les & Tracks until [tw^ reach (he Icq 75 tt>e Mot RIB Airplay chart. •Recwtflng InOuslry Aisxi, Of Amenca (RIAAl certmcatran fw net shipment of 500,000 miits (Go*dJ ARIAA cortifcation 10( net ihiprnwit ol 

1 mifiKXi units (Plalinum). wnti additional million indxated by a number toliowinE (tie symbol (CI Cassette single available (0) CO Smgle avaiiable, (M) Cassette rnaw-singte auB>lable. (T) Vinyl rriaxi-single availatile (V) winyl single available. ()() CD rnaxi-single available Catalog numljer ii tor (D). • InOcates (D) uiwailaWe. « 
ii»tiicti casp calalcg numlief is har (C). (X), (Tl or (Ml resoeciiwly. based on availaWrty 0 1999, Billb<»n3/BPt CommunKatwns and SoundScan, Inc. 
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Hot Rap Singles . 


THIS 
WEEK 


UST 
WEEK 




WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE SALES REPORTS 
COlLtaED. COMPILED. AND PROVIDCD B» „ 

Sou ftdSc 3 n * 

TITLE lllllll ARTIST 

IMPRINT & MUMBER^WSTRIBUTING LABEL 


CD 


1 


50 


3 


No. 1 /Greatest Gainer 

WHAT'S IT GONNA BE?! BUSTA RHYMES FEAT JANET 

IL'.ir. ■ |.'--M!-.?.-ji rrr-;.i •-.Jn^; irri ZwnkialNo I 


2 


3 


2 


13 


HARD KNOCK LIFE (GHETTO ANTHEM) • JAY-Z 

■ ■ . •,■[ . I M t 


3 


2 


1 


5 


IT AINT MY FAULT 2 SILKK THE SHOCKER FEAT MYSTIKAL 

Xi ID; iTj NO UMIT &3*7QPR»0fiiTy t 


G) 


4 


5 


6 


NANN TRICK DADDY FEATURING TRINA 

.:n :tiSup-n-suoe.^.i''a'*»i.0C': f 


i 


6 


4 


15 


VIM7CHF0II THE HOOK HXJt BBtEZI FEAT (XITWST, GOOOIEMOej WITCHOOaOR 


6 


5 


3 


6 


NAS IS LIKE 

I. IXICULUMBIA 79113* t 


NAS 


W 


23 


26 


4 


HOLUHOLU 

;MI (T. iK: MURDER 'K S*«959Milf RCURV » 


JA RULE 


t 


7 


6 


10 


VWXJF SNOOP DOGG FEATURING MYSTIKAL AND FIEND 

:ci.;o;iTiNOUMtTL.^4t.r(. L'H t 


> 


8 


7 


4 


RESFIRATION MOS DEF ( TAIIB KWELI ARE BLACK STAR FEAT COMMON 

:CI iDi iTi RAWKUS &3J73.PRlOfllTY t 


10 


9 


9 


7 


HERE 1 GO 

;CI ;0 (TiREUTMTY ini t 


INFAMOUS SYNDICATE 


11 


11 


10 


13 


MORE FREAKY TALES 


TOO SHORT 


12 


10 


8 


20 


GHEnO COWBOY • MO THUGS FAMILY FEAT BONE THUGS-lt-HARMONy 

.CI <D:. MC THUGSRUTMLES5 1 7C7,'REUniVlTY t 


(3D 


21 


30 


3 


GANGSTAI GANGSTA! (HOW U DO m 

ICHDI'lTi HUUILIFf 54317illGHTrEAR I 


C. WEBB FEAT KURUPT 


CS) 


13 


12 


7 


STAND UP CHARl 1 BALTIMORE FEAT GHOSTFACE KILUH 

:0 iTi jrjT[R7A7.M£NT 79094 tPIC t 


15 


12 


11 


4 


WE BE PUTTIN' IT DOWN BAD A2Z FEAT SNOOP DOGG 

:r. Ti 19STHELT -7 14'.= 7.sir,RiT'r I 


QD 


IS 


16 


11 


FREE YOUR MIND GOLD FEAT LAYZIE BONE, MENENSKI, TEE & HALO 

: : :[| PWU 700 - 


17 


14 


14 


19 


WHO LET THE DOGS OUT? 

;Ch:D»WIHGSPANCK102 


CHUCK SMOOTH 


11 


IS 


19 


21 


THE REAL ONE THE 2 LIVE CREW FEATURING ICE-T 

XMDfiTiLiL'JOE 89!* 7 


(S) 


22 


17 


22 


JUST DON'T GIVE A F*« EMINEM 

:CI ;d: lUi I' 1*1 WtaAfTLHHHH97(MWNTERSCOPE 


® 


20 


18 


4 


MY NAME IS 

7 '7.7z Af'L^MflTH 9KM0*1NTERSC0PE t 


EMINEM 




4< 




2 


YOU GOT ME THE ROOTS FEATURING ERYKAH BADU 


® 


NEW^ 


1 


RYDE OR DIE RUFF RYDERS FEAl THE UOX, DMX. DRAG-ON I EVE 

71 BUFF RYDERS 9504.^'. NTfRSCCRf 


23 


18 


15 


23 


PUSHIN' WEIGHT • ICE CUBE FEAT MR. SHORT KHOP 

:c|.;D,inPRIORITYS345«t 


24 


19 


20 


5 


HA 

:7 1 CASH f>CNEy 962347UMVERSAL ( 


JUVENILE 


2S 


24 




2 


BE FAITHFUL FATMAN SCOOP t CROOKLYN CLAN FEAT FAITH EVANS 

i7i 4V8 86' 


21 


25 


13 


22 


DOO WOP (THAT THING) • 

:Cl 'ID; 171 IKI RL-tE'lOC^C 'fi^ofcCOLLWiJIA 


LAURYN HILL 


27 


27 


23 


28 


INVASION Of THE FLAT BOOTY B" 

..CI id; 171 SMCf.-! .iiVE 


•"'S TOO SHORT 


2> 


17 


22 


5 


ON DEADLY GROUND 

ICI 17' r.7.>r.>.7i : .7*NUGRL/V 


PSYCHO VS. IRISCIENCE 


29 


2e 


28 


3 


H«*" WHAT!! 

:CI 141 OUTHOUSE 016S' 


WHIP 


30 


30 


29 


14 


FREE t SINGLE 

CI ;•; OSOOOl* 


B DA OUTTA SIGHT CHILD 


QD 


35 




2 


1 REALLY LIKE FT HARLEM WORLD FEAT MASE I KEUY PRKE 

. 7.. ..1 1 ■ .1 ,■ ■■ I ..c.i'.'BIA t 


32 


29 


24 


7 


REMEMBER ME BALLIN 

' I ■ - : •: '.[.-. i;D7.ntLAliviTy 


INDOG 


® 


36 




8 


EVERY THING 1 WANT TEE KEE FEATURING DAIMON 

.1 ' ; 1 .. .1 , . .■. ,. 17'WHITE LION * 


34 


28 


21 


6 


PHD. IPLAYA HAT4 DEGREE) TOKY O FEAT KEVIN GARDNER i REIMINE 

:ci ID' EPIC.. i-EA.t. I.e.'-' 


3S 


34 


34 


10 


BEAT OF THE DAY (THROW YA HANDS UP) Dj S&S FEAT B B O 

7 rH.'.|.-, 1 7P7 37r.7M4E"CuRy t 


30 


32 


25 


4 


MONEY CASH HOES JIGGA WHAT? 


JAY-Z FEATURING DMX 


37 


31 


33 


16 


YOU SCARED. YOU SCARED/DJ WILL U PLEASE PLAY RAHEEM 

.Ml 17' ■ 7..- . 1 :i : 1'. •■ 


® 


45 


41 


87 


WW DO U WANT IT/CALIFORNIA LOVE A 


2PAC (FEAT KC AND JOJO) 

7^' i7.LA7»D f 


31 


43 


40 


9 


BREAK UPS 2 MAKE UPS METHOD MAN FEAT D'ANGELO 

n.tDEFJAf/ ... ; ■ ■■ i.i..'77y ( 


40 


38 


35 


23 


WHATCHA WANNA DO? MIA X FEAT CHARLIE WILSON 


® 


NEW^ 


1 


BOOT UP OR SHUT UP 


JOE BUKK 


42 


39 


27 


16 


LIZARD-LIZARD NO GOOD-N-JIGGIE FEATURING LUKE 

7 1 . 1 . • 7 .ODD e^P&flCA t 


43 


33 


31 


11 


DA GOODNESS 


REDMAN 


® 


Rt-EUm 


31 


lUKIKEffiFOHmOU'ltEMilKEDnaiRA lOOO HW FUT UMn J. BUS 

7; " ■ .! • •>■■ ..''.7' .-.7 18 78 MERCURY t 


45 


44 


32 


22 


MONEY'S JUST A TOUCH AWAY MACK 10 FEAT GERALD LEVERT 

I 1 II .. . 1. , 1. .... .7, .lU t 


40 


50 


38 


31 


STILLAGTHANG 

- .1 71 NOUHIT III ■ . t 


SNOOP DOGG 


47 


49 


39 


30 


SUPERTHUG (WHAT WHAT) 


NOREAGA 


40 


37 


36 


53 


THROW YO HOOD UP MR. MONEY LOC FEAT ABOVE THE LAW 

" '71 , -71 ■. .ITI 7,77U 


® 


M-EiiTirr 


20 


ENJOY YOURSELF 

■ i;. III! :i4R '7.; i: i m-zersji t 


A+ 


® 


RE-EKTRT 


26 


LOST IN LOVE 

., Ill ■.4LI-rli ■ 1 .. |.'..IAIf7S 


NASTYBOY KLICK 



R&B 



U S I c 



Mas Mixes Rhyme And Reason On Columbia Return 



( ) Reconh witti tlw greatesl ules gains this week, t Videocllp availability. # Reconling IndustrY Associatiofi al 
America (RIAA) certiTicalion hw net shipment ot 500,000 units IGM). A RtAA ceitificalion for nel shipriTent al 1 
million units (FTtatinum). (C) Cassette single available. (D) CO sin0e availatile (M) Cassette niaxi.single availatile. 
CT) Vinyl maxi single available (V) Vinyl single availabe. (X) CD maxi-single availabe. Catakig number is for (D). * 
Indicates (D) unavailaMe. In wliicb case, catatog numbei Is lor (C), (X), IT) or (M) i«specttvety, based on availability, 
e 1999, BillboanVBPl Communications, arid SoundScan, Inc 



'I AM.. .."THE THIRD SET from 
critically acclaimed rapper Nag, &ae 
April 6 on Columbia, reflects the 
depth, diversity, and gift for the telling 
detail that ha.s made the 25-year-old a 
hip- hop obsession. 

His stunning 1994 debut, "lUmatic," 
displayed the needling lyrical intelli- 
gence and vivid expression of hip-hop's 
cultural consciousness that wrestled 
the spotlight from the West Coast's 
funk and grandiosity domination and 
helped the music achieve a new the- 
matic and stylistic balance. Two years 
later, as alter ego Nas Escobar, his "It 
V/as Written" went double-platinum in 
the U.S., according to the Recordiivg 
Industry Assn. of America. The 
release sold another 700,000 units 
internationally, with approximately 
480,000 racked up in Europe alone, 
according to his label. 

"For months, customers have been 
asking for a new Nas album," says 
Violet Brown, urban music buyer for 
the Torrance, Calif.-based Whore- 
house Entertainment chain. "Based oh 
requests, this album could debut at No. 
1 , and based on the content, it could be 
strong for a very long time. Every Nas 
release has been heavily anticipated." 

That hunger for new Nas material 
was barely appeased by the past year's 
bustling trade in several bootleg tapes. 
One, "Nas 2000," contained 14 of the 
60-plus new tracks from which the 
artist culled the 12 carefully crafted 
songs of "I Am . . ." 

"At first, I wanted to cry," says Nas 
of the bootlegging. "But after a while, 
I realized how much they wanted me 
back. It assured me that what I've 
done over the years has been recog- 
nized by the streets. With so many 
other artists coming out, you forget 
that and get lost in the .storm. 

"After a year and a half of record- 
ing," he adds, "I've found the songs 
that fit what I want to .say." 

Where some MCs pull a word out 
for the sake of a rhyme or a beat, 
meaning and rhythm are absolutely in 
sync for Nas. His writer's gift leaps 
out in rhymes like "Mama shoulda 
chained me to the radiator/Why 
not?/Maybe it coulda saved me from 
the Mock," from "New York State Of 
Mind, Pt. II." In "I Want To Talk lb 
You," Nas is the ghetto activist. 
Searching in vain for a scrap of empa- 
thy in a centuries-long history of cru- 
elties, he directly addresses "Mr Pres- 
ident," "Mr Mayor," and other de facto 
rulers, spitting his litany of accusa- 
tions and demanding change. Mourn- 
ing fallen MCs in "We Will Survive," 
he hovers at the gulf between day-to- 
day existence and the life of the soul. 

"I don't have fun just saying words," 
he says. "It doesn't move me." Typi- 
cally, Nas has a lot on his mind, and he 
expresses it in this set with keen 
awareness of the techniques of good 
storytelling. Rugged romance joints 
like "K-I-SS-I-N-G" and "Undying 
Love" — a tale of infidelity, homicide, 
and suicide that closes with the words 
"we elope," punctuated by a gun- 
shot — shift as suddenly as a simimer 
wind to boisterous street anthems 
sung alongside compadres Scarface 
("Favor For A Favor") and DMX 
("Life Is What You Make It"). "Hate 




Me Now," a euphoric indictment of 
player-haters, features Puff Daddy, 
cast not for his mike skills but his per- 
sonification of the ultimate in hip-hop 
"flossing." 

The intensity of Nas' hip-hop drama 
bleeds into the set's quasi-operatic 
tracks, which are helrried by Timba- 
land, DJ Premier, and the Track 
Masters — all at the top of any MCs 
wish list Their sonic theatrics clearly 
serve Nas' distinctive flair. 



"It covers diflTerent moods," Nas 
says of the set "But, at the same time, 
I wanted to make people feel where 
I'm coming from and the people I like 
to »7ork with, then put the tracks in a 
»7ay that's in a Nas vibe and [that] will 
please different audiences." 

All the set's moods and warring 
impulses come together in "Nas Is 
Like," a collage of human contradic- 
tion under-painted with the artist's 
"One Love" wish. 

Raised in the housing projects of 
Queens, N.Y., Nas got early inspira- 
tions from sources as diverse as sem- 
inal master wordsmith Rakim; books 
ranging from Donald Goines' lurid 
inner-city epics to Jackie Collins' 
expertly crafted pulp; and, most 
important, his father, singer/musi- 
(Conlmtied on page 50) 




I HEY KEEP GOING AND GOING: Busta Rhymes Featuring 
Janet's "What's It Gonna Be?!" (FlipMode/Elektra/EEG) surges 
2-1 on Hot R&B Singles & Tracks, marking the rapper's first time 
in the No. 1 box on that chart. Sales were the dominant factor in 
the rise, as core-store activity picked up more than 54% over the 
prior week, widening its chart-topping margin on Hot R&B Sin- 
gles Sales. As mentioned in the Rhythm Section last issue, the 
song needed at least a 25% spike in sales and an audience rise of 
about 2 million impressions to have a shot. Radio audience growth 
more than met those requirements, picking up more than 4.8 mil- 
lion. The new airplay and his innovative video also earn Rhymes' 
album "E.L.E.: Extinction Level Event: The Final World Front" 
Greatest Gainer on Top R&B Albums, moving 18-14. 

It was a high-stakes, do-or-die week for the song, as sales points 
for TLC's just-released retail single "No Scrubs" (LaFace/Arista) 
will be factored into next issue's equation, making it an almost- 
certain No. 1. In fact, street-date violations on "No Scrubs" were 
strong enough to place it at No. 41 on Hot R&B Singles Sales. 

Rhymes' rise marks the end of a 21-week run for Arista 
RecordE?, which ties the record for most weekft at No. 1 on an R&B 
Singles chart by one label. Deborah Cox's "Nobody's Supposed 
To Be Here" hit No. 1 on Hot R&B Singles in the Nov. 7, 1998, issue 
and held that mark 14 weeks, until it was replaced by Whitney 
Houston's "Heartbreak Hotel" in the Feb. 6 issue. The record it 
ties wa.s set by the Imperial label when its franchise artist Fats 
Domino had four singles hold down No. 1 on the Rhythm & Blues 
Records chart consecutively from Dec. 8, 1956, through April 29, 
1957. Had "Heartbreak Hotel" held the No. 1 position this issue. 
Arista would have had the longest run not only in Billboard's mod- 
ern era, which began in 1965, but in the 57-year history of our 
R&B singles charts. 



Wi 



f HAT'S SO DIFFERENT? With the foundation laid at R&B 
radio by "Same 01' G" (Blackground/Atlantic), a hit that appeared 
on the "Dr Dolittle" soundtrack, and the top 25 success of his cur- 
rent "What's So Different" (550 Music/Epic), Ginuwine's sopho- 
more set, "100% Ginuwine," lands Hot Shot Debut at No. 2 on Top 
R&B Albums. This marks his highest rung on the R&B album list, 
as "Ginuwine The Bachelor," his first outing, peaked at No. 14 on 
the R&B album list, riding the strength of "Pony," which spent 
two weeks at the top of Hot R&B Singles . . . This issue, Billboard's 
charts reflect the Recording Industry Assn. of America's new dia- 
mond award (see Between the Bullets, page 96), a new designa- 
tion for titles that ship 10 million copies or more. Since our sin- 
gles charts already used a diamond symbol to indicate videocllp 
availability, that symbol will be changed in order to reduce at-a- 
glance confusion. Effective this issue, videocllp availability on all 
singles charts will now be indicated with a dagger footnote, which 
will appear to the right of the label and catalog number. 
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BiboodTOP R&B ALBUMS 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVIDED BY SoundScan* 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


it 


ARTIST TITLE 

IMPRINT & NUMBEROJISTRIBUTING LABEL (SUGGESTED LIST PRICE Oft EQUIVALENT TOR CASStTT&CDl 


PEAK 
POSITION 
















1 


2 


1 


4 


TLC lAFACE 36G55VARISTA i 11 ^S'l ■ ,98» 3 e! Nft. 


! FANMAIL 


1 


(T) 








— Hot Shot Debut 






NEW^ 


1 


GtNUWINE KO M-JSIC 69503- tPiC 11 1 9& Eaio.Sfil 


100%GINUWINE 


2 




NEW^ 


1 


SOUNDTRACK ROCK LAND90314*/lNTERSC0PE(ll.9a'17 9e) 


LIFE 


3 


4 


3 


2 


— ^ 


EMINEM Wra'AFrERMATH902e7*rtMTERSCOPE (11.9*17.981 


THE SLIM SHADY LP 


2 


i 


4 


3 


30 


LAURYNHILL A*^^^^^ ^^^^^ ^^^ THE MISEDUCATION OF LAURYN HILL 


I 


t 


1 


95 


3 


C-MURDER WLIMIT50035'jPfB0Rrr¥U1.96fI7.9S) 


BOSSALIWE 


I 


(7 ) 


6 


5 


20 


JUVENILE • CASHMONEV53162AJNIVERSM.I10.9a'I&-9e) 


400 DEGREEZ 


4 


(8) 


7 


6 


14 


DMX RUF RiDER&tCF iAM SJBUO'iMDKURY I11.9B Ea>17 961 FLESH OF MY FLESH BLOOO OF UY BLOOD 


1 


19) 


NEW^ 


1 


BLACK MOON DUCk down S0D39</PRI0RITY 110.98/16,961 


WAR ZONE 


9 


10 


8 


4 


4 


THE ROOTS MCA 119fl8* (10 9^16 96) 


THINGS FALL APART 


2 


u 


10 


7 


19 


R. KELLY A' JlVt 41625* (19 98/24 981 


R_ 


I 


(12) 


12 


IS 


19 


112 • BADBOr 73O21*yARISTA(l0,9a'16.9e) 


ROOM 112 


6 


13 


11 


S 


25 


TYRESE • RCA 66901* (!■: 9b:i:. 58 QB 


TYRESE 


6 










m Greatest Gainer 






(E> 


IS 


16 


U 


BUSTA RHYMES ▲ LLt-. EXTINCTION LEVEL EVENT: THE FiriAL WORLD FTiONT 

aiPUJDr;atKiRA62:i:'.tE0(U 'jh-u -mi 


2 




14 


10 


26 


JAY-ZA' R(X;.A-FELLA'DEF JAM 5569O2*jMERCUR'r(I0-98Ea'16,9Bl* 


VOL 2... HARD KNOCK LIFE 


1 


If 


5 




2 


MA5E PRESENTS HARLEM WORLD ui our/so so ocr 69503',coujmbia n i 


981417981 THEMOVEUEKT 


5 


17 


13 


11 


21 


DRU HILLA UNIVERSITY/ISLAND 524S42/MtRClJRY(10.98EQ'17.98) 


ENTER THE DRU 


2 


18 


9 


— 


2 


SOUNDTRACK jive 41671( 1 1 9&1 7 98) 


THE CORRUPTOR 


9 


( 19) 


17 


15 


17 


JESSE POWELL Silas ] 1 789/MCA (10,9&16.98) ■ 


'BOUT IT 


15 




21 


14 


17 


2PACA^ ■■"."•-t. r.: ROwgojor I'JTtRi^rc-E r,:. •,s,.2i 58j 


GREATEST HITS 


1 


(21) 


22 


17 


44 


DMX A* RUFF RYDER&DEf JAM SM227*fli4ERCURlf (1 1 .98 £(VI7,9ej 


IT'S DARK AND HELL IS HOT 


1 


22 


le 


9 


10 


SILKK THE SHOCKER r«o limit .uuli-vr tm iv .;o<jft :7^ri. 


U\{<[}t MAN 


I 


(23) 








Pacesetter 




29 


28 


26 




WWW.THUG.COM 


23 


24 


19 


12 


9 


FOXY BROWN A viOLATORiDEF jam 558933*/MERajRr (10.98 ECVlB.Sa) CHYNA DOLL 


1 


C25) 


25 


22 


14 


VARIOUS ARTISTS • F^-A-FEOADEFiW uani'FVEMXiRy (10.38 E0i6« 


OJ CLUE? THE PROfESSONAl 


3 


26 


24 


19 


26 


KIRK FRANKLIN • GOSFO centric 90I7&WTErSCOPE(109a'l7.9BI 


THE NU NATION PROJECT 


4 


27 


IS 




2 


SHMNCE UmCE 2G056-/AR)SrA l lO 96/16.96] 


SHAN ICE 


IS 


28 


2S 


23 


18 


WHITNEY HOUSTON A' ARISTA 19037* (II 9Wt7 96) 
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WARNER BROS. PUTS HIGH PRIORITY ON ERIC BENET'S 2ND SET 

(Continued from page S8) 



talent, and we expect the album to 
be a major release for us. The last 
record did well, particularly in the 
Bay Area, Houston, and New York, 
and accounts are already asking for 
the new record." 

The global significance of Benet's 
upcoming release is underscored by 
comments from Michelle Hunter, 
Warner Bros." director of interna- 
tional marketing, and Linda 
Bracero, director of artist develop- 
ment for the label. "Eric's last 
record developed in various pock- 



ets throughout the world, specifi- 
cally in Japan, the U.K., France, 
and the Netherlands," says Hunter 
To tie in with the March 24 release 
of the album in Japan, Benet spent 
a week there starting in mid- 
March, according to Bracero. A 
promotional visit to France, the 
Netherlands, Germany, and Den- 
mark will begin April 7, with an 
April 15 showcase in Stockholm. 
That will be followed by a week of 
live dates in the U.K. starting April 
18. 



As in the U.S., "A Day In The 
Life" will be issued in all those ter- 
ritories, as well as Canada, Spain, 
Australia, and New Zealand, on 
April 27. 

"We have been putting all the ele- 
ments, including club, radio, and 
media support, in place prior to 
Eric's European visits," says 
Hunter "This is a major project for 
us internationally, and later in the 
year, we plan to have Eric return to 
the territories where the album is 
released." 



For Ben^t, the attention being 
focused on "A Day In The Life" by 
Warner Bros, both domestically and 
internationally is "an expression of 
the faith and confi(ience the label 
has shown since I recorded the first 
album. I knew with the type of 
record I delivered, it wouldn't nec- 
essarily be easy, but if the compa- 
ny was committed to the long haul 
and hung in there with me, I could 
have some nice momentum by the 
time I got to my second or third 
project. The buzz and excitement 



on my new album is almost over- 
whelming, and I feel so blessed. I 
can feel that there's a momentum 
coming from the first single and 
that people can see we're building 
a story rather than just a flash in 
the sky." 

Benet's songs are published by 
India B. Music/Songs of PolyGram 
International/Putty Tat Music 
(BMI). He is represented by David 
Lombard Management; Cara Leviria 
is his agent at the WilUam Morris 
Agency. 
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Liquid Groove Keeps Up Tlie Fiow Witli H20's 'You Can Run . . 



Higher: Over the course of five 
years. New York-based indepen- 
dent Liquid Groove Records has 
transformed itself from a little 
label that could to the little label 
that did. In doubt? Consider the 
label's strong, focused discogra- 
phy, which includes "Find A Way" 
by Manix!, "Beautiful Dreams" by 
Massflow, and "Satisfied"/"Take 
Me Higher," "Livin' For The 
Future," "Nobody's Business," and 
"You Can Run . . ." by H2O. 

While the majority of these 
never left the borders of the 
underground club scene, "Satis- 
fied"/"Take Me Higher" and 
"Nobody's Business" managed to 
cross over into the pop main- 
stream in the U.K. when they 
were licensed by London-based 
AM:PM. Not bad for a label run 
out of a 300-square-foot office 
(with an adjoining 300-square- 
foot studio) in downtown Manhat- 
tan. 

The guiding light behind the 
label is 34-year-old Swiss DJ/pro- 
ducer Oliver Stumm. Having 
sharpened his musical craft since 
the early '80s, Stumm was one of 
the first DJs in Switzerland to 
program house music. Since mov- 
ing to New York in 1991, Stumm 
has concentrated on establishing 
himself as a producer in the club 
community. Of course, that doesn't 
mean he no longer finds time to be 
a DJ. On the contrary, most week- 
ends will find him manning the 
turntables at clubs in New York, 
Switzerland, or the U.K. 

But these days, the young entre- 
preneur is looking toward the April 
20 release of "You Can Run . . .," 
the stunning debut album by his 
alter ego, HgO, which was issued 
last May in Switzerland (on Sony 
Switzerland) and Austria (on 
Sony Austria). The stateside Liq- 
uid Groove version has been 
slightly altered from the previous 
releases. 

"Basically, I used Switzerland 
as a test market," says Stumm. "I 
saw what worked and what didn't 
and made changes based on that. 
I discovered that I wanted it to be 
more homogenous. 

"Actually," he continues, "it was 
more of a deadhne issue. I was in 
a big hurry to finish the album 
and have it released [in Switzer- 
land]. I already knew there would 
be changes made for other mar- 
kets." 

All of this said, "Dee Jay" and 
"Falling By Faith" replace "Keep 
Me Satisfied" and "Keep On 
Searching," while the act's remake 
of Ronnie Dyson's Paradise 
Garage classic "All Over My Pace" 
has been remixed. 

Although "You Can Run . . ." is 
steeped in rhythms of the dance- 
floor, it's not a typical dance 
album. In fact, those expecting an 
album overflowing with peak 
housers in the style of "Take Me 
Higher" may be slightly disap- 




by Michael Paoletta 



pointed. 

With a variety of tempos, beats, 
and featured singers (Paul 
Alexander, Billie, Gianni 
Gabriel, Henry Casper, Bettina 
Koester, and Cleon), the 11-song 
collection is reminiscent of the 
way club DJs once programmed 
their music: starting at a slower 
beats-per-minute rate and gradu- 
ally building from there. It's about 
creating a mood. And nobody's 
more ready than Stumm. 

"I liked not having to create 
tracks solely for the dancefloor," 
Stumm admits. "I Uked being able 
to branch out and show all the col- 
ors of clubland. I like experiment- 
ing and using different inspira- 
tions. 1 don't like to stick to one 
particular formula, because I 
don't want to be bored. I want the 
music to be interesting and stim- 
ulating." 

Stumm is managed and booked 
by Zurich-based Nadia Rosasco. 

Rejoicing: Cher's "Believe" 
single and its namesake album 
continue to astound and amaze. 
The Warner Bros, single has 
logged 17 weeks atop the Hot 
Dance Music/Maxi-Singles Sales 
chart, making it the longest-run- 
ning No. 1 uptempo song on the 
chart; it has also spent three 
weeks at No. 1 on The Billboard 
Hot 100. The album of the same 
name is firmly ensconced in the 
top 10 of The Billboard 200. Addi- 
tionally, the single and album have 
sold, respectively, 571,000 and 
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1. SHE WANTS VOU BILLIE viliGm 

2. MARIA BLONOIE uxuc 

3. ' JOV t PAIN (DON'T VOU BELIEVE ME) 

MOA toMMT Bor 

4. IT'S OVEB NOW DEBORAH COX 
ARiSTA 

5. TURN ME ON DANNY TENAGLIA 
FEAT LIZ TORRES TwrsTEO 
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2. PUSH UPSTAIRS UNDERWORLD jao 

3. B BOY STANCE FREESTYLERS 

4. MUTUAL DAUBY wHiRiiNG 

5. MAMA SWEET DA HOOLioM 3000 
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965,000 copies, according to 
SoundScan. Not bad, eh? 

But there's more. Last week, 
Cher's follow-up single — the an- 
themic "Strong Enough" — entered 
the Hot Dance Music/Club Play 
chart at No. 37, making it the Hot 
Shot Debut. Furthering our Cher 
high is her confirmation to per- 
form (along with Whitney Hous- 
ton and Tina Turner) April 13 on 
VHl's "Divas Live '99" special, as 
well as her North American tour, 
which begins in mid-June. We can 
hardly wait for this one! 

Singles file: On April 19, 



East Side Records U.K. will issue 
"Was That All It Was," the new 
single from Hannah Jones. One of 
clubland's fiercest ruling divas, 
Jones effortlessly takes on this 
Jean Came disco classic, rework- 
ing it into her own peak-hour 
floor-packer. 

Of the mixes provided, we can't 
seem to get enough of the Love To 
Infinity master mix and the 
Rhythm Masters mix. Culled 
from the singer's forthcoming 
album ("Coming Back For More," 
scheduled for a June release), 
"Was That All It Was" will surely 
please the same contingent of the 



international club community that 
embraced the singer's "You Only 
Have To Say You Love Me," which 
peaked at No. 1 on the Hot Dance 
Music/Club Play chart the week of 
Feb. 28, 1998. 

Speaking of remakes, Abba- 
cadabra is at it again. On March 
22, Almighty U.K. released the 
act's kicky cover version of Abba's 
"Mamma Mia" — and the timing 
couldn't be better! On April 6, the 
Abba revival goes full speed ahead 
(again) with the world premiere of 
"Mamma Mia," a new musical fea- 
turing songs made famous by our 
(Continued on next page) 



React Inks Veteran Vocalists Staton, Martin 



BY PAUL SEXTON 

LONDON— Two of the most indi- 
vidual voices in dance music are 
being heard again thanks to an ex- 
panding U.K. indie. 

The London-based React 
imprint, which has built it's reputa- 
tion on such club compilation series 
as "Dope On Plastic" and "Real 
Ibiza," has signed U.S. soul/gospel 
queen Candi Staton and German 
siren Billie Ray Martin to new U.K. 
deals. With new material forth- 
coming from both .singers, React is 
well poised to e.\tend its reach in 
European and worldwide markets. 

"What's different about React is 
that we operate as an EC [Euro- 
pean Community) label that hap- 
pens to be 
based in the 

^HH|^B U.K.," saj-s label 
co-owner 
- Thomas Foley. 

^■j^^^BT "The U.K. tends 
^^■■I^B to ■ 
^^^^BHR island mentality, 
STAT0« but we try to 

model ourselves 
more on the Benelux labels, which 
are pan-European and have a small 
domestic market, so they have to go 
beyond their borders. Tliat to me is 
what the EC is all about." 

Staton's single "Love On Love," 
which has i-eceived upfront club and 
radio support, is scheduled for U.K. 
commercial release April 5. The 
song — a club hit for E-Zee Possee 
on Boy George's More Protein label 
in 1990 — precedes Staton's albiun 
"Outside In," tentatively scheduled 
for release in May. Also expected in 
May is "Honey," the label debut 
from Martin. 

Additionally, the label is develop- 
ing the trip-hop outfit Kitachi, 
which Foley destcribes as "a black 
Chemical Brothers." 

React has a series of internation- 
al distribution partnerships for its 
compilation material, including 
Rough Trade in Germany, Austria, 
and the Benelux territories, as \vell 
as Media Sept in France; its one 
blanket deal for all pi"oduct is with 



David Gresham Records in South 
Africa. 

Foley saj's React will look to se- 
cure international licensing for its 
individual artist material. "We're 
completely open to working with 
anybody," he saj's. "We're speaking 
to both major labels and indepen- 
dents." 





React was formed in late 1990 
and, after a recent restructuring, 
has a full-time London staff of 12, 
headed by Foley and A&R director 
James Horrock- 
s. Far from the 
usual industry 
background, 
Foley came to 
the dance com- 
munity from a 
job as an insur- 
FOLEY ance broker in 

the City of Lon- 
don. 

"I decided I didn't want to 
remain a gray man of [London's 
business district] for the rest of my 
life," says Foley. 

React's relationship with Staton 
goes back to its earlie.st days and to 
its spectacular debut in the U.K. 
singles market. 

In February 1991, British pro- 
ducer John Truelove used a sample 
by the veteran Alabama-born 
singer on "You Got The Love," 
which he recorded under the 
moniker the Source. Releasing 
"You Got The Love" on his own 
label (Truelove), it peaked at No. 4 
Qn the pop chart. Proving the dura- 
biUty of the track, a 1997 remix did 
even better, reaching No. 3. Foley 
estimates that, combined, the two 
versions have sold some 400,000 
copies in the U.K. 

Known more recently for her 
go-spel recordings. Staton has rere- 
corded her anthem "Young Hearts 
Run Free" for "Outside In." She 




also collaborated with .such revered 
U.K. producers as K-Klass on the 
album. 

Staton is managed by Simon 
Napier-Bell, best known for his 
broad managerial experience with 
acts like the Yardbirds, Marc 
Bolan, and T. Rex. 

"For a long time, I didn't feel I 
had anything to offer," admits Sta- 
ton. "I thought my day was over. I 
know how frustrating it is trying to 
make a hit record. But this was like 
a push into the mainstream, and I 
said, 'As long as I can sing good 
lyrics, I'm fine with it.' " 

Born in Hamburg, Martin mi- 
grated to London, where she be- 
came the lead singer for club- 
friendly 
Anglo-German 
outfit Electribe 
101. Later, as a 
solo artist, she 
signed to East- 
West. Recently, 
the singer/song- 
MAHTiN writer moved 
back to Ham- 
burg after ha\ing .spent 18 months 
in the U.S. 

She describes "Honey" as "lean- 
ing toward 'Your Loving Arms,' " 
referring to her 1994 solo release, 
which became a top 10 British pop 
hit when it was reissued one year 
later 

Martin — who is self-managed at 
the moment — says the album she 
has been working on is "mainly mid- 
tempo and ballads, with some Mem- 
phis soul-inspired stuff." She lived 
in Memphis for a spell and saj-s, "I 
feel niy musical roots are there." 

She also co-wrote a song for Sta- 
ton's album and retains her pub- 
lishing deal with Warner/Chappell. 

Foley is optimistic that both Sta- 
ton and Martin are ripe for re- 
emergence. 

"A lot of artists today have not 
paid their dues. With people like 
Debbie Harry and Cher doing so 
well, there's never been a better 
time for older women to be pop 
stars." 
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DANCE TRAX 

(Cimlinued from preceding page) 

fave Swe(iish popsters. "Mamma 
Mia" will be performed at Prince 
Albert Theatre in London's West 
End. 

Keep the FAITH: On Saturday 
(3), clubland's highly praised male 
vocalist Colonel Abrams — along 
with Colonel Records, Eightball 
Records, Authority Records, King 
Street Recordings, and the Robin- 
son Wall Project — will be debuting 
a monthly club happening at the 



Rio club in New York. 

Dubbing the first-Saturday-of- 
the-month party A Better Tomor^ 
row, Abrams promises a monthly 
event aimed specifically at "pro- 
moting new product from indepen- 
dent labels that don't always get 
the exposure they deserve. And 
we'll toss in a few club classics for 
good measure." For additional 
information, call 201-968-0599. 

Parting glances: on 



March 14, one of disco music's 
true pioneers, Gregg Diamond, 
died from gastrointestinal hemor- 
rhaging. 

Born May 4, 1949, in Bryn 
Mawr, Pa., Diamond — along with 
artists like Silver Convention and 
Donna Summer and producers 
like Giorgio Moroder and Boris 
Midney — will be remembered for 
championing the disco cause and 
helping establish the disco era. 

Diamond — together with 



bassist/production assistant Jim 
Gregory, guitarist/production 
assistant Steve Love, and engi- 
neer/co-producer/brother God- 
frey Diamond — created one of 
disco's first studio groups, Bion- 
ic Boogie. He later formed Star- 
cruiser. 

Featuring such vocalists as 
Luther Vandross, Gwen Guthrie, 
Cissy Houston, and Jocelyn 
Brown, Bionic Boogie wa.s respon- 
sible for many a disco hit, includ- 



ing "Dance Little Dreamer," 
"Risky Changes," "Hot Butterfly," 
"Chains," and "Cream (Always 
Rises To The Top)." 

Diamond also produced "More, 
More, More" for the Andrea True 
Connection and "Most Of AH" for 
Gloria Gaynor. 

Diamond is survived by his girl- 
friend, Claudia DeVecchi: his sis- 
ter, Bambi Marksohn; and his 
brothers, Godfrey Diamond and 
Jack Doroshow. 
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Epic's Diffie Makes Some Changes For 'Night To Remember' 



BY DEBORAH EVANS PRICE 

NASHVILLE— "I're always been a 
believer in the old work ethic — the 
harder you work, the luckier you get," 
says Joe Diffie. 

Feeling ewrything in his life was 
"stale," Diffie set out to make 
changes — he quit 
smoking, began 
managing him- 
self, and set out to 
write and record 
his "career al- 
bum." The result 
is "A Night To 
Remember," due 
May 18 on Epic. diffie 

"This is the 
best album of .loe Diffie's career," 
says Sony Music Nashville senior VP 
of sales and marketing Mike Kraski. 
"From a market perspectiw, there's 
only one message we want to send to 
the consumer, and that is 'Joe Diffie 



is the best country singer — period.' " 
Producer Don Cook agrees. "To 
me, this sounds like the real Joe 
Diffie," says Cook. "There are some 
real country songs. 1 Im-e it . . . It's Joe 
doing stuff he likes, and I think it 
translates into something good. The 
only agenda anybody has was Joe just 
being Joe." 

The album was co-produced by 
Cook and Ixjnnie Wilson (former lead 
singer for Bandana and an in-demand 
session drummer). Diffie worked 
with Cook and Wilson on three cuts 
for his greatest-hits package, but the 
new album marks the first time the 
three have worked on an entire pro- 
ject. 

"I've known Lonnie forever, and 
was .so thrilled that Don wanted to 
include Lonnie in on the production," 
says Diffie, "because Lonnie is one of 
the most talented guys in Nashville." 

"He's a rising star in the produc- 



tion world," Cook .says of Wilson. "I 
love the fact that he's doing his first 
project with me." 

When the trio began looking for 
.songs for the project, Diffie saj^s, the 
goal was "songs that put love in a pos- 
itive light, even if it was a leaving-type 
song. A lot of my songs in the past 
were songs that had a lot of pictures 
and characters in them — water taw- 
ers and pickup trucks. I wanted to do 
.something a little different. I feel like 
I've closed that chapter with the 
greatestrhits album." 

Diffie says the album employs dif- 
ferent instrumentation and different 
background vocals. "It's difficult to 
trj' to reinvent .vuurself," he says, "but 
this is a different direction. 1 feel like 
w^e kicked everything up to a new 
level." 

Kraski says Diffie is such a skilled 
vocalist, he could perform any type of 
music, but traditional country is 



Blue Plate Serves Op Bill Monroe At 
'Mouotaln Stage'; John Prine Beturns 



On TH E RECORD: The late Bill Monroe is the sub- 
ject of an unexpected new live album. Blue Plate Music 
will release "Bill Monroe: 
Live From The Mountain 
Stage" on May 11. 

The label has produced 19 
previous live artist compila- 
tions from the Charleston, 
W.Va. -based radio show 
"Mountain Stage." 
But, Blue Plate partner Dan Einstein tells 
Nashville Scene, he and partner AI Bunetta hadn't 
gone through the archives in some time."There may 
be things under your 




NashnUe 

Scene 



nose you don't see," says 
Einstein. 'Al said, 'Let's 
go through the archives 
again.' I found this Bill 
Monroe set, popped the 
tape in and realized 
there were 13 tracksl 
It's fantastic. Bill intro- 
duces all the songs and is 
excited onstage." 

The set, he notes, was 
cut in 1989 and is "a 
patchwork quilt of his 

stuff — gospel quartet numbers and traditional blue- 
grass. MCA Nashville [Monroe's label] and Bill's estate 
gi-aciously gave us their blessing to go ahead with it." 

Blue Plate is based in Nashville and is distributed by 
Distribution North America. 



by Chet Flippo 



FELCOME BACK: John Prine returns to touring 
and recording after a year-and-a-half absence, during 
which he underwent successful surgery and radiation 
treatment for cancer in his neck. His present tour 
dates run from late Mareh through June, ending with 
the Guinness Fleadh Festival June 26 in New York. 

Prine has been working on an album of duets with 
the likes of Lucinda Williams, Melba Montgomery, 
Connie Smith, Nanci Griffith, and Iris DeMcnt. 

People: On the heels of its successful "Trio" and 
"Trio 11" albums. Asylum Records has now signed 



two-thirds of that group to a duet album. The project 
pairs Emmylou Harris and Linda Ronstadt for what 
Asylum sa.vs will be an early-summer release. The two 
have been working with producer Glyn Johns, and the 
material is said to be heavily alternative. 

George Jones went home from Vanderbilt Medical 
Center on March 19, two weeks after his near-fatal 
car wreck. He'll continue recuperating at his farm in 
Williamson County, Tenn. 

Doug Stone .signs with Atlantic Records Na.shville 
. . . Diamond Rio signs with Ken Kragen for man- 
agement . . . Dwlght Yoakam will launch a book in 
April, an album in May, and a tour in June. Hyperion 
publishes his lyrics col- 
lection "A Long Way 
Home: Twelve Years Of 
Words" on April 18; 
Reprise releases "Last 
Chance For A Thousand 
Years: Dwight Yoakam's 
Greatest Hits From The 
'90s" on May 18; and 
Yoakam will begin a 
summerlong North 
American tour in late 
June, with dates to be 
announced . . . Dixie 
Chick Natalie Maines received a Distinguished 
Alumnus Award from the Berklee College of Music, 
during Berklee's annual student and faculty visit to 
Nashville in March. 

On the ROW: In other label news, new company 
DeltaDise (Nashville Scene, Billboard, March 13) is 
already downsizing and has dropped six staffers, in- 
cluding A&R VP Mike Daniel. 

The C>)untry Music Assn. presents an Artist's Way 
workshop Tuesday (30) and Wednesday (31) featuring 
Mark Bryan, contributor to "The Artist's Way" and 
co-author of "The Artist's Way At Work: Riding The 
Dragon." 

Music Row was awash in color March 23 as Asylum 
Records decorated the area \»ith hundreds of hehum- 
filled balloons to mark the release of Lila McCann's 
album "Something In the Air." 




where he excels. He also acknowl- 
edges that Diffie has had a string of 
novelty records that have perhaps 
garnered too much attention. "I think 
the industry has overplayed that," 
Kraski says. "There's a place for fun 
songs in country music, but, yes, it 
might have gone on one or two songs 
too long." 

Consequently, there are no novelty 
tunes on the album. "There are no 



ditties here," says Kraski. "He has a 
great sense of humor, but we can't 
risk him not being taken seriously as 
a great vocalist" 

Diffie readily admits he wanted to 
steer clear of humorous tunes on this 
project. "We focused tenaciously on 
songs that didn't have any kind of 
tongue-in-cheek humor," he says. 
"Those kind of songs have played 
(Continued on next page) 



New Live-Album Label From Billy 
Bob's Texas A First For A Veoue 



BY CHET FLIPPO 

NASHVILLE— Niche record labels 
continue to test the country market- 
place as Nashville's mainstream la- 
bels focus increasingly only on main- 
stream, contemporary artists. 

With labels .such as Rykodisc (Kelly 
Willis). E-Squared (Steve Earle and 
the Del McCoury Band). Madacy 
(John Denver), Intersound (T Graham 
Brown), and Skaggs Fkmily Records 
(Kicky Skaggs) repre.sented on the 
Top Country Albums 
chart artists and mater- 
ial formerly considered 
fringe releases are in- 
creasingly emphasized. 

Now, live country mu- 
sic gains a new emphasis 
with the launch of Live 
at Billy Bob's Texas, the 
fir.st record label begun by a venue 
and featuring only live albums 
recorded there. 

The 100,000-square-foot Fort 
Worth, Texas, venue, which calls itself 
the world's largest honky-tonk, has 
entered into a five-year partnership 
w ith the Fbrt Lauderdale, Fla.-based 
Smith Music Group to produce 
between 12 and 20 live CDs a year, re- 
corded in the club. 




First releases, due April 27. are by 
John Conlee, Eddy Raven, and Texas 
regional favorite Pat Green. 

Smith Music Group owner Rick 
Smith saj's the move was a natural one 
for a venue so associated with name 
countr>' concerts. "It's a unique venue, 
with 120 live name shows a jear, fea- 
turing artists ranging from up-and- 
comers to established superstars," he 
notes. 'And some of today's super- 
stars will come to iLs eventually. Our 
talent pool is enormous." 

And, Smith notes, 
Billy Bob's artist roster 
will include star artists 
who are no longer on 
major labels. "Some of 
these guys don't have 
record deals or don't 
want regular label deals 
anymore. They still v»ant to keep 
their names out there and have 
records out." 

The first recording made in the 
club for this series, he notes, was of 
Merle Haggard's New- Year's Eve 
.show last Dec. 31. It will he released 
in June, followed in Augu.st by albums 
by Roy Clark and a reunited Moe 
Bandy & Joe Stampley. 

(Continued on next page) 




Surprise For Wayton. Waylon Jennings, a special guest at the RCA Label 
Group (RLG) Country Radio Seminar showcase aboard the General Jackson 
showtxiat, dueted with new RCA artist Andy Griggs on Jennings' hit "Are You 
Sure Hank Done It This Way." RLG chairman Joe Galante then surprised Jen- 
nings with a plaque representing 1 5 million units sold during Jennings' years 
with RCA. Shown, from left, are Jennings, Griggs, and Galante. 
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EPIC'S DIFFIE MAKES SOME CHANGES FOR 'NIGHT TO REMEMBER' 



by Wade Jessen 

Gonna find me a bluebird: LUa McCann's first Utle on Top 
Country Singles Sales dominates the chart, as "With You" (Asylum) 
increases approximately 3,000 scans to shoot 4-1. Those sales also give 
McCann her first ink on The Billboard Hot 100, where the single bows 
at No. 97. On Hot Country Singles & Tracks, McCann's song gains 199 
spins to move 31-29 with airplay at 145 monitored stations. New airplay 
is heard at WGNA Albany, N.Y.; WKHK Richmond, Va.; WMIL Mil- 
waukee; WOCJY Memphis; and WQDR Raleigh, N.C. 

With 27 .spins each, airplay leaders this week are WQBE Charleston, 
WVa., and WSM Nashville; the overall airplay leader is KTOM Mon- 
terey/Salinas, Calif., with 117 plays to date. The videoclip aired 29 times 
on the Great American Country network and 14 times on CMT. 

"With You" is the lead single from McCann's .sophomore set, "Some- 
thing In The Air," which arrived at retail March 23. 

From Memphis to NASHVILLE: Following a March 15 repeat 
cablecast on TNN of a segment of "The Life And Times" profiling Roy 
Orbison, his "16 Biggest Hits" (Monument) takes Hot Shot Debut hon- 
ors at No. 75 on Top Country Albums, where it opens with approxi- 
mately 1,500 units. Other previous Orbison collections make notewor- 
thy gains, including "Super Hits" (Columbia), which scans 3,000 units 
to rise 15-S on Top Ck)untry Catalog Albums, up 5%. "The Very Best Of 
Roy Orbison" (Virgin), which narrowly missed charting on our catalog 
list, finishes with approximately 1,500 pieces. 

The biography .segment, which first aired on April 2, 1997, was given 
a prime-time position this time around, beginning at 8 p.m. ES'T. At 
press time, a network source tells Country Corner that no future air- 
ings of the episode have been slated. 

Tight as twin FIDDLES: country godmother Emmylou Harris 
once mused that "a shuffle is worth a thousand words." If that's true, 
Dixie Chicks' "Tonight The Heartache's On Me" (Monument) fili- 
busters Hot Country Singles & Tracks, where it opens with Hot Shot 
Debut honors at No. 62. New airplay is detected at WWWW Detroit, 
KKBQ Houston, and KMLE Phoenix. 

"Our single didn't ship until March 23, so this early activity is com- 
ing solely from album play," says Larry Pareigis, Monument promo- 
tion VP "For those who've quizzed us about (going for potential) 
crossover airplay, I guess the way to answer that is to ship a shuffle." 
Pareigis says group member/baiyoist Emily Erwin's recent Academy 
of Country Music nomination in the instrumentalLst category aLso sends 
a clear .signal that the band is committed to the country format 

With a classic country dance-hall beat, "Tonight The Heartache's On 
Me" is the fifth single from the quadruple-platinum "Wide Open 
Spaces," which scans more than 90,000 units to hold at No. 2 on Top 
Country Albums and finish at No. 9 on The Billboard 200. 

Wade Jeaaen can be reached via E-mail at wjesse7i@biUboard.com. 



(Continued from preceding page) 

themselves out I think radio is tired 
of them. I think the fans kind of got a 
little tired of them, and frankly I got 
a little tired of them. 

"And it has eclipsed [more serious 
songs]," Diffie adds. "People would 
say, 'Why don't you record more bal- 
lads.' If you listen to my albums, there 
is exactly the same number of ballads 
and uptempo songs, but when you 
have success with a certain type of 
song, everybody has a tendency to say, 
' Let's put another one out, because we 
had success with that last one.' " 

Kraski says the label will alert con- 
sumers to the album via ads in coun- 
try publications and on radio, as well 
as media opportunities and prime 



BILLY BOB'S TEXAS 

(Ccmiinued fnym preceding page) 

"We're also in negotiations with 
Waylon Jennings and Ray Price," 
Smith adds. "We installed a state-of- 
the-art digital studio in Billy Bob's, 
and we can do these recordings fair- 
ly economically." 

The record label has entered into 
an agreement with JRB Sales & Mar- 
keting of New York, Smith says, and 
releases will be in major retail 
accounts. The label is in negotiations 
for mjgor online and TV marketing 
outlets, he says. The CDs will also be 
available at Billy Bob's Texas, as well 
as to the club's maiUng-list members. 
Initial Texas promotional activities 
will include campaigns in the Tom 
Thumb and Randall's supermarket 
chains. 

"We'll do radio and print advertis- 
ing," says Smith, "and store 'Reward 
Card' tolders will be able to buy the 
CDs in-store on a pre-release basis. 
We'll also have the artists doing in- 
stores there. We're also working on a 
one-hour syndicated radio show called 
'Live At Billy Bob's Texas,' with Bill 
Mack a-s host" 

Famed Texas radio personality 
Mack (author of LeAnn Rimes' 
"Blue," among other songs) will also 
write biographies and Uner notes for 
the Billy Bob's live-album series. 
Western artist Dave Merrick has 
been commissioned to do artist por- 
traits for the album covers. 



positioning at CMT 

"We made presentations at [the 
National Assn. of Recording Mer- 
chandisers Convention] with all the 
msoor accounts," he says, "and they 
were very effusive in their comments 
about the songs and Joe's perfor- 
mance. Early reaction from radio has 
also been very positive." 

"Joe Diffie is going to the next level 
with his new CD," says WKKZ St. 
Louis music director Dave Louis. " 'A 
Night Tb Remember' is a grand slam, 
and this new album may make him 



the Mark McGwire." 

Kraski feels this will be one of 
Diffie's most successful projects. 
"What makes this different is Joe's 
invohrement as a writer," says Kraski. 
"Because he wrote so much of the 
material, he's more involved, he's more 
engaged on this album. Top to bottom, 
this is an incredibly deep album." 

Diffie is booked by Monterey 
Artists. He has his own publishing 
company, Difftunes (BMI), and his 
own management company, Third 
Rock Management 




Reba'a Award. Vince Gill surprised MCA Nashville labelmate Reba McEntire 
with the Country Radio Seminar (CRS) 1999 Humanitarian Award. Shown, from 
left, are Westwood One president of programming and Country Radio Broad- 
casters president Ed Salamon, Gill, McEntire, CRS keynote speaker Dick Clark, 
and CRB executive director Paul Allen. 




Casino Bosses. DreamWorks Records Nasfiville hosted a Monte Cario casino 
night at the Country Radio Seminar, with label artists Jessica Andrews and 
Randy Travis entertaining. Shown, from left, are Andrews, Travis, Dreamworks 
Nashville senior executive of promotion and development Scott Borchetta, and 
DreamWorks Nashville principal executive James Stroud. 
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Pacific 8M(WedeB«MWd Avenue, BMl«illtHlWi. BMI) 
73 FREE ME (Rich Hal.ASOm WBM 
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BMt/Sounds Of BoudiBaia. BMI) WBM 
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8 POWERmTHMB{Mji^Nice.BMI/An()enorvs- 
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BWMarii Alan SprinsBT. BMI) W/H6M 
46 SLAVETOTHEMSn(SorvsO(FWyGiamM\ 

BMtSeven Angals. BMl/Takeca lines. BUVfacissa Rrvei, 

BMLMRBI. BM) HL 
SO SOMETHIN'IOUT A SUNDAY («mo.ASCAP/T]addy Rab- 
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41 WHATS THE HATTER WITH YOU BMVCAkitt ASCAP) 
WBM 

52 WHEN MAMA AINl HAPPY (EM Black«mod.BMl> 
Land. BML'lIaieers-BMG. BMI/Sontanner. Blft^luantum. 
(ft«)HL 

44 WHO HEEDS PICTURES (tMlApnl.ASCAP/PlaidPaoley. 
ASCAPA^attte Call, ASCAP/Sea Gayte, ASCAP) HI 
9 WISH YOU WERE HERE (ADifl-R(ae.BMI/Sony/ATV Tree. 
BMl^r Bul)tM. BMIfiMon Unde. BMI) HUWBM 

29 WITH YOU (WB. ASCAP/Di^in' Upstream. ASCAP/S« 
Red tractor. ASCAP) WBM 

48 WRITE THIS DOWN (Neon Sky. ASCAP/lrving. BMLCoiter 

Bir,. BMI) WBM 
31 YOU OONl HEED h(E NOW (Blackened. SMD WBM 

30 YOUR OWN LITTLE CORKER Of MY HEART (EMI Aphl. 
ASCAPMaltz Imw. ASCAP/RckHaa. ASCAP] HL/WBM 

53 YOU STIi. SHAKE ME (DiBlaclcN<»d.BMI/Soivlstvid. 
BhUilission VUley, ASCAP) HL 

2 YDUWEREMWC(WDoByPLjddkn'.BMt/Bi«BMnHL 
22 WU WON'T EVER BE LONELY (Sony/ATV Tree. BMI/Mo 
Fuzjy Do, ASCAP.Tamoiis. ASCAP) HL 
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BILLBOARD APRIL 3, 1999 



Bibcxid HOT COUNTRY .S 



COMPILED FROM II K>riOII>L SAMPLE OF tIRPLIT SUPPLIED BY 
BROMCASI OAU STSItMS' RADIO TRACK SERVICE- 162 COUNIBY STA- 
TIONS ARE ELECTRONICALLT MONITORED 24 HOURS A DAY. I DAYS A 
WEEK- SONGS RANKU BY NUMBER OF DETECTIOIIS. 



THIS 
WEEK 




h 


IS 


TITLE 

PRODUCER fSONGWftlTEft) 


ARTIST 

IMPRINT L NUMBER/PflOMOTION LABEL 


PEAK 
POSITIC 














1 


1 


2 


17 


HOW FOREVER FEELS 2 M«ki » No I 

8 :a.'CJ /. r. .V ■, w MoeiXYT MULUNSI 


KENNY CHESNEY 

(C)<D)m8MfiS666t 


1 


2 


2 


1 


17 


YOU WERE MINE 


DIXIE CHICKS 
MONUMENT ALBUM CUT t 


1 


CD 


5 


8 


15 


I'LL THINK OF A REASON UTER 

M WRIGHT :J MARTI.N T NiCmOLSI 


LEE ANN WOMACK 

IV) DECCA 7207ertKA NASHVILLE 


3 


4 


4 


5 


13 


MEANWHILE 

T BPOWN.G STRAIT IJ f KNOBIOCM W MIXf HELD) 


GEORGE STRAIT 

IC) IDI (V) MCA NASHVILLE 72084 


4 


S 


3 


3 


23 


BUSY MAN 

1 KELTOK K STEWLL IB REGAN.G TERENI 


BILLY RAY CYRUS 
(V) MERCURT 566582 t 


3 


CD 


8 


9 


12 


1 CANT GET OVER YOU 

n CWK K flROOKS.R DUNN (H DUNN.T MCBRIDEl 


BROOKS & DUNN 

l^) ARISTA NASHVILLE 13152 


6 


CD 


7 


11 


22 


ORDINARY LIFE 

fj ' - r-r.-i-i B BAKER C MARHINGTOM 


CHAD BROCK 
(CUD) IV) WARNER BROS 17136t 


7 


8 


6 


7 


19 


POWERFUL THING 

TBhij.',-; -L - .',', . L lAiNDiRSON.SVAUGHMI 


TRISHA YEARWOOO 

(VI MCA NASHVlUE 72082 


6 


CD 


10 


13 


11 


WISH YOU WERE HERE 

CChAWUIKiA". . .'. 1. i I'iSON.O.MOORE) 


MARK WILLS 

(V) MERCURT 566764 


9 


10 


9 


4 


20 


1 DONT WANT TO MISS A THING 

M /.RIC-C .| v.*. ■, 


MARK CHESNUTT 

ICI (01 (VI DECCA 7207ft«CA NASHVILLE 


1 




14 


16 


9 


GONE CRAZY 


ALAN JACKSON 

(V) ARISTA NASHVILLE 13155 


11 


12 


13 


12 


26 


STAND BESIDE ME 

6 GALLIMORE.J.MCGRAW ISA. DAVIS) 


JO DEE MESSINA 

CURB ALBUM CUT t 


1 




16 


17 


21 


DRIVE ME WILD 

M * MilliPM WPANWIY IM A MILLERG HUBBARO.M LAWlERi 


SAWYER BROWN 

(C)(DI(V) CURB 73075 t 


13 


CS) 


18 


19 


10 


ANYONE ELSE 

PftXDfiLE- B 1 ytAL'ERjR ,C RAYE (R EOSTEfil 


COLLIN RAYE 
EPIC ALBUM CUT T 


14 


15 


17 


18 


12 


LOVE AINT LIKE THAT 

6 GALLIMCRE.F HILL (T GAETANOA J MASTERS! 


FAITH HILL 
WARNER BROS ALBUM CUT 


15 


16 


12 


10 


23 


UNBEUEVA8LE 

M D CUnUWMONO RIO I* ANDERSOS.J STEELE 


DIAMOND RIO 

(VI ARISTA NASHVlUE 131381 


2 


17 


11 


6 


27 


NO PLACE THAT FAR 

N mSONB CANNON (S EVASS.T SHAPIRO T MAI- "IN 


SARA EVANS 

(C) (DIIV) RCA 65584 t 


1 










AlRPOWER 






d) 


19 


21 


15 


HANDS OF A WORKING MAN 

8GAU!MJR£ V V.IILIAUS.JLMCWLINS1 


TYHERNOON 
EPIC AUtlM CUT t 


16 


OD 


20 


23 


9 


EVERYTIME 1 CRY 

IV S'EGALuB REGAN.K S'ALE* 


TERRI CLARK 

(V, MERCURT 566648 t 


19 










■ Greatest Gainer ■ 




CD 


25 


30 


7 


TWO TEARDROPS 

S*SR '.ih ij ='-„i- yjs S WARINER] 


STEVE WARINER 
IV)CWT0t5ID67» 


20 


QD 


22 


22 


12 


CAN T GET ENOUGH 

t ■ : ■'. ■ . ^ !^ K BIAHJ 


PATTY LOVELESS 

EPIC ALBUM CUT t 


21 


CD 


24 


24 


17 


YOU WON'T EVER BE LONELY 

D . . .'.'ii- H JL^NESI 


ANDY GRIGGS 
(CI ID) RCA 65646 T 


22 


23 


15 


14 


IS 


KEEPIN' UP 

0 CXX)KALABAMA (R OWEN,! GENIRY.G fOWLER.R ROGERS) 


ALABAMA 

RCA ALBUM CUT 


14 


CE) 


23 


26 


10 


I'M LEAVING 

PMCWflMNA I PR t. Ill BARKER.R MAR&N.LD LEWIS) 


AARON TIPPIN 

LYRK: STREn ALBUM CUT 


23 


CD 


26 


28 


1 


HILLBILLY SHOES 

JSC;; iL ).' '^1 jL" .'. MULLiS.B TAlTOftI 


MONTGOMERY GENTRY 

ICHOIIVI COLUMBIA 791151 


25 


CD 


27 


51 


3 


PLEASE REMEMBER ME 

B GAI : ' ■ : . : MCGRAW (R CROWELL.W JENNINGSI 


TIM MCGRAW 
CURB ALBUM CUT t 


26 


27 


28 


29 


11 


DON T COME CRYING TO ME 

TBR^.-.-. - . l;.EN! 


VINCE GILL 

(VI MCA NASHVILLE 72085 


27 


CD 


34 


35 


6 


MAYBE NOT TONIGHT SAMMY KERSHAW & LORRIE MORGAN 

K SIEOALL (K STEGALL.D HILL] fVI BNA'MERCURY 66729 t 


28 


CD 


31 


33 


10 


WITH YOU 

}f SRIPO f'F'iriP ' R "Rljrr 


LILA MCCANN 
(C)(0) ASYLUM 64052 t 


29 


CD 


33 


34 


9 


YOUR OWN LITTLE CORNER OF MY HEART 


8LACKHAWK 
(V) ARrSTA NASHVlUE 13158 


30 


31 


29 


31 


10 


YOU DON'T NEED ME NOW 

c e." ■ " .„;--■ Ail: 


CLINT BLACK 

RCA ALBUM CUT 


29 


CD 


36 


48 


s 


MAN! 1 FEEL LIKE A WOMAN! 


SHANIA TWAIN 

MERCURY ALBUM CUT t 


32 


QD 


32 


32 


12 


BETTER MAN 

:, F/" t' '. ! -'.■'. '. !: AWifitN,&,NICMOlSO« 


THE WARREN BROTHERS 

;C) (D) r^) BNA 65670 t 


32 


CM) 


35 


38 


7 


SHE'S ALWAYS RIGHT 

0 lOPNi:'! r, AA^hER iP BARNHART E HILl.R MCDONALD) 


CLAY WALKER 

GIANT ALBUM CUT/REPRISE t 


34 


CD 


38 


46 


5 


STRANGER IN MY MIRROR 

J STR0U3,B OALLIMORE.fi TRAV'S IS E'A'ING K WILLIAMS! 


RANDY TRAVIS 

DREAtiTWORKS ALBUM CUT 


35 


36 


30 


27 


17 


THAT DON'T IMPRESS ME MUCH 

R 1 iATvrv; 1?, I'A'MN R , ./'■Vr:: 


SHANIA TWAIN 

'. MERCbPT 566??0 t 


8 










■ Most Hen Stations ■ 




CD 


37 


43 


5 


WHATEVER YOU SAY 

P WORLEY,M MCSRIDE (T UAHTIN.E HIUI 


MARTINA MCBRIOE 
(V) RCA 65730 1 


37 



it 


UST 
WEEK 


;s 


il 


TITLE 

PRODUCER [SONGWRITER) 


ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 

POSITIC, 


(D 


39 


40 


8 


1 WAS 

ft LEHNirtG (C BLACC, P VASSAR) 


NEAL MCCOY 

IC) (D) rVI ATLANTIC 84456 t 


38 


CD 


40 


42 


9 


1 WILL BE THERE FOR YOU 

E uA. J'.' . '■ i • :■ J.'. . 1 ^i.J Li G,' SHAPIRO; 


JESSICA ANDREWS 

(O (D) IV) DREAMWOfULS 59021 t 


39 


CD 


44 


49 


6 


LITTLE GOOD BYES 

ri M ■ ■ - '. ' ! Fi ■ ",r:fnbergi 


SHEDAISY 

(C) (D) IV) LYRIC STREET 64025 T 


40 


dD 


41 


45 


12 


WHAT'S THE MATTER WITH YOU BABY 


CLAUDIA CHURCH 

ICMDl (V) REPRISE 1 71 12 T 


41 


CD 


45 


52 


4 


A NIGHT TO REMEMBER 

3 CcCP I ^^'IL■^ . "J T BARNES, T W.HALD 


JOE DIFFIE 
£F*IC ALBUM CUT t 


42 


43 


43 


41 


11 


SAY ANYTHING 

R Hr "-R '. M r'-" ':. MCANALLY.R HERRiNG) 


SHANE MCANALLY 
MCGCURB ALBUM CUTiCURB f 


41 


CD 


49 


53 


8 


WHO NEEDS PICTURES 

1 R' >■ . ' ! DUBOIS, F ROGERS) 


BRAD PAISLEY 

ICI ID) IV) AHiSTA NAytV'LLt 131frf) t 


44 


CD 


46 


50 


7 


WHAT ABOUT YOU 


SONS OF THE DESERT 

it J (D) t'*JC /9 1 1 6 t 


45 


CD 


57 


69 


4 


.SLAVE TO THE HABIT 

D HUTT (KOSTAS.T K£ITH,C ONNDN) 


SHANE MINOR 

MERCURV AlBUM CUT t 


46 


CD 


51 


65 


3 


ONE HONEST HEART 

D M"i ' ■- ',' ■■■ 1 [) MALLOT. F.J MYERS G BAKER) 


REBA 

(V) MCA NASHVILLE 7^094 


47 


CD 


58 


„ 


2 


HELLO L O V E, 


JOHN MICHAEL MONTGOMERY 
ATlANTlC ALBLfM CUT 


48 


CD 


55 


55 


4 


WRITE THIS DOWN 


GEORGE STRAIT 
MCA tiASHVlUE ALBUM CUT 


49 


CD 


54 


58 


4 


SOMETHIN BOUT A SUNDAY 

,', ■■.(MAN,T NICHOLSI 


MICHAEL PETERSON 

ICI ID) (V) REPRISE 16995 


50 


51 


53 


56 


5 


IT'S ABOUT TIME 

■ -■ . . iMD SANDEFiS E.HILL) 


JULIE REEVES 
VIRGIN ALBUM CUT f 


51 


52 


48 


39 


16 


WHEN MAMA AIN'T HAPPY 

in- .. . . ''iViRD T Ni^HOLS) 


TRACY BYRD 

IC( (Of (Vl MCA NASHVILLE 72083 


31 


53 


47 


37 


11 


YOU STILL SHAKE ME 

D i.j-R't ' " 1 A 1- ■■■ F . C.ATCHER T ROUtLLIERJ 


DEANA CARTER 

(V) CAPITOL 58760 t 


36 


® 


64 


61 


4 


SINGLE WHITE FEMALE 

r BKL'Wi H :JiU'iOf\ N WILSON :S SMITH.C 0 JOHNSON) 


CHELY WRIGHT 
MCA NASHVILLE ALBUM CUT f 


54 


CD 


60 


63 


10 


HORSE TO MEXICO 

C MOWAflO A SMiTH (P S£BCRT, J. MCELROY) 


TRINI TRIGGS 

if^'i tr\\ f\j^ urfuniBfi 7WAjnififl 

ILJ lUi \V} NILi^JfVUflO /JMhwvW 


S3 


56 


50 


47 


7 


IF A MAN ANSWERS 

I STROUD T KEIT1 IT ILEITH C CANNOWl 


TOBY KEITH 
<V) MERCURY 566912 


44 


57 


52 


44 


14 


NO MORE LOOKING OVER MY SHOULDER 

B ) WALKEP„fi T TPITT ^M RETERSl^.C WISEMAN) 


TRAVIS TRITT 
(Cl (Dion WARNER BROS, 17l08t 


38 


58 


59 


59 


8 


LET'S START LIVIN' 

B HILL IG GRAND S BICE) 


GIL GRAND 

MONUMENT ALBUM CUT 


55 


(D 


62 


68 


5 


SUNDOWN 

C TOUNCB CHANCEl (G.LKIHTFOOT) 


DERYL DODD 
COLUMBIA PROMO SINGLE 


59 


CD 


74 




2 


1 KNOW HOW THE RIVER FEELS 

M Li CLRIE DlAlt*0NO fi/J (SO JC«ES,A,POWERS) 


DIAMOND RIO 
Ort ARISTA NASHVIIU 13153 


60 


(D 


67 


70 


12 


BARLIGHT 

L ■.; ROei'^O") C Rri^rv:'*. 


CHARLIE ROBISON 

(C) (D) LUCKY DOG 79061/COLUMBIA T 


60 










m Hot Shot Debut ^ 




CD 


NEW^ 


1 


TONIGHT THE HEARTACHE'S ON ME 

P.WCRL' ■ R L-^'i'J 1 ■ I.' A Ri'.^IS,j MACRAE.a MDRRISSON) 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


62 


CD 


NEW^ 


1 


ANGELS WORKING OVERTIME 

LI I..-,- '1 I ■ L', ',' [ ...-''.LI LUNN 


DEftNA CARTER 
CAPIT3L AL&JM C^T 


63 


64 


63 


64 


4 


BABY AIN'T ROCKING ME RIGHT 

J Ln^ ■; - LL-'.if« j(M NESLER.T MAfl'IN 


MARK NESLER 

ASiaUM ALBUM CUT 


62 


65 


61 


60 


6 


LIFE GOES ON 


JAMES PROSSER 


69 




y iiK ■ 


(C) (D) (V) WARNER BROS 17111 t 


66 


68 


62 


9 


SATURDAY NIGHT 

EjM.i: ■,■,', ■• IfV^ARTl 


LONESTAR 
(C'lDl BNA6S694 


47 


dD 


NEW^ 


1 


FROM THE INSIDE OUT 

J ST^ : - ■-. -lESONAAASET) 


LINDA DAVIS 

ORLHWWORKS ALBUM CUT T 


67 


88 


69 


73 


( 


HAPPY EVER AFTER 

G Ml. Hi. . .'. . — -M BROWN (G NICMOLSON.K WELCHI 


T, GRAHAM BROWN 

INTERSOUND ALBUM CUT t 


68 


69 


66 


67 


5 


NO EASY GOODBYE 

DtllO,J.. R .MI'R 1 I'JLIAND) 


SOUTH SIXTY FIVE 

(CiiDl !ViAriANTiCB44S7t 


56 


CD 


NEW^ 


1 


COWBOY CADILLAC 

B Hrh.r- 1^ i,r: t ■ .vir)Li/.') D M wells) 


CONFEDERATE RAILROAD 

AILANLC ALBUM CUT 


?0 


71 


65 




2 


GOOD IDEA TOMORROW 


DERYL DODD 

COLUMBIA ALBUM CUT 


65 


CD 


NEW^ 


I 


FOOL. I'M A WOMAN 

N WaSOf) B CANNON IS EVANS,M BERG) 


SARA EVANS 

RCA ALBUM CUT 


72 


73 


71 


66 


5 


FREE ME 


WAYNE TOUPS 

BTM ALBUM CUT 


66 


CD 


RE-ENTRY 


2 


COLD COFFEE MORNING 

I .. 1 ■ '.,) RANDALL) 


JON RANDALL 
ASVLUM ALBUM CUT 


71 


75 


72 1 


2 


BOY OH BOY 

T MASELDEN flTAVITSUN.DJUHNSON (S WILKINSON.A WTLKINSON 


THE WILKINSONS 

QAMT ALBUM CUTffTEPRiSE f 


72 



O Records showing an increase in detections over ttie previous week . reganJless o* chart movement . Ajrpowe* awanJed to those reoortis wtiich atta<n 
3000 detections tor the IrrsI time Titles twiow the top 30 are removed from K» chart alter 20 weeks t Videodip avaiiability. Catalog number is lor 
CD single, or vinyl single if CD single is unavailaEile. (C) Cassette single atfailatMlity, (D) CD singte availability (M) Cassette maxi-single availabiirty. 
(T) Vinyl maxi-single availabiirty. (V) Vinyl single availatnlity (X) CO max'-single availability c 1999, Biliboartl/BPi Cot^munications. 



Bilxxid. Top Countpy Singles Sales 



IM APRIL 3, 1999 



COMPILED FROM A NATIONAL SAMPLE Of RETAIL 
STORE, MASS MERCHANT, AND INTERNET SALES 
REPORTS COLLECTED. COMPILED, AND PROVIDED BY 



ilifir 



THIS 

WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


TITLE IMPRINT t NUMaewCTsraiBuriNG LASa 


ARTIST 


(D 


4 


9 


5 


WITH YOU AsnuMwoeatEQ 


ULA MCCANN 


2 


1 


2 


20 


FLY (THE ANGEL SONG) giamt iTm/WAANERBROS, 


THE WILKINSONS 


3 


3 


1 


9 


HOW FOREVER FEELS iiu t5666M.& 


KENNY CHESNEY 


4 


2 


3 


16 


1 DONT WANT TO MISS A THING DECCH 7M78«c« Nashville 


MARK CHESNUn 


S 


5 


4 


11 


MEANWHILE/YOU HAVENT LEFT ME YET mca Nashville Host 


GEORGE STRAIT 


6 


6 


S 


14 


SOMEBODY'S OUT THERE WATCHING EPIC raoMSOKv 


THE KINLEYS 




7 


6 


22 


HOLD ON TO ME atulmic 34 i97iAG JOHN MICHAEL MONTGOMERY 


HI 


IS 


25 


3 


HILLBILLY SHOES coi umsia 191 li'soNV 


MONTGOMERY GENTRY 




10 


12 


5 


YOU WON'T EVER BE LONELY RCA 6S64&'RLG 


ANDY GRIGGS 




11 


10 


6 


1 WILL BE THERE FOR YOU Dreamworks &BO2uimERSC0PE 


JESSICA ANDREWS 


u 


9 


7 


7 


DRIVE ME WILD CURS 7307S 


SAWYER BROWN 


u 


8 


8 


9 


ORDINARY LIFE WARNER ffiws, 17I3« 


CHAD BROCK 


13 


12 


11 


55 


THISKISSA »VAR'(FR ilRC?'; 17247 


FAITH HILL 



23 



NEW^ 



20 — 



NEW^ 



NEW^ 



TITLE IMPfilNT& NUMBCRIDSTHBUTING lABCL 



ARTIST 



IF I LOST YOU WARNER BROS, I71S2 



TRAVIS TRITT 



HOW DO I UVEA' CURS 73022 



AMONG THE MISSING BNA 6K4SWi 



MICHAEL MCDONALD & KATHY MATTEA 



NO PLACE THAT FAR rca 655e*Rl0 



Vt» ALRIGHT/BYE BYE • CURB 73034 

WHATS THE MATTER WITH YOU BABY warmr BROS. 17112 



JO DEE MESSINA 



CLAUDIA CHURCH 



LITTLE GOOD-BYES lyr-c sttjeet f,4O2M«LLTWO0O 



SHEDAISY 



SOMEONE YOU USED TO KNOW ipic 790117SONV 



NO MORE LOOKING OVER MY SHOULDER warhcr BROS 17106 



TRAVIS TRITT 



HORSE TO MEXICO/STRAICHT TEQUILA CURS 73066 



WHO NEEDS PICTURES arista '1 



BRAD PAISLEY 



FAITH OF THE HEART CAPHOt S8757 



SUSAN ASHTON 



O Records wlltl the peatesi sjles g&lns this week. •Recording Industry Assn, ol America certiflcetion for net shilXTient of SOO.OOO units 
(Gold}, A RIAA cwtiEtcation for net stripment of 1 fnillion units (Plaltnum). vrllh multimillion titles Indicated by a numeral following the sym- 
bol, e 1999. BillboanVBPI Communications and SoundScan. Inc 
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Bib»ad TDP CflOHTBY ALBUMS 



COMPILED FROM « NITIONtL SIMPLE OF 
RETAIL STORE, MASS MERCHiWT. UNO IKTIR- 
KET SALES REPORTS COILECTED. COHPIIEO, 
AND PROVIDED n SoundScan* 
lllllll 



THtS WEEK 


LAST WEEK 


2 WKS AGO 


1 

5 

o 


ARTIST TITLE 

IMPfnNT I NUUeCnOISTRlBUTING LABtL (SUGGESTED LIST PRICE OR EQUfVALCNT FCA CASSETTtCO] 


PEAK POSITION 




J 


J 


72 


No. 1 

SHANIA TWAIN A' MtRCuRT ll099£a'17M) 25*«ia«lNol COMEONOVER 




2 


2 


3 


W 


DIXIE CHICKS A* monument 6ai9VSONr IIO 98 Eai6.98] ■ WIDE OPEN SPACES 


1 


3 


3 


2 


3 


GEORGE STRAIT UU NASHVIILE 70050 II0.9»I6 381 ALWAYS NEVER THE SAME 


2 


4 


4 


4 


18 


GARTH BROOKS CAPITOL 97424 U9.9&26.981 DOUBLE LIVE 


1 


5 


7 


8 


48 


FAITH HILLA'WA<«Efin»S.46790ll0.9»l6.9e> FAITH 


2 


6 


6 


5 


3 


KENNY CHESNEY B»A 87»!>1IIG (lO me m EVERYWHERE WE GO 


5 


7 


5 


9 


19 


SOUNDTRACK A S50 musk 6S97ltnc 111 98 Eai7.98l TOUCHED BV AN ANGEL: THE ALBUM 


3 


1 


8 


7 


6 


EMMYLOU HARRIS. LINDA RONSTAOT, DOLLY PARTON ,p,Q „ 


4 


9 


10 


11 


53 


JO DEE MESSINA • curb 77904 (l0 9CVie 981 I'M ALRIGHT 


6 


10 


9 


6 


4 


TRACY BYRD MCAfWSHVILLE 70048 i:0 9a:6 ?6I KEEPERSAiREATEST HITS 


5 


11 


12 


20 


94 


TIM MCGRAWA'CURS7;886ll09a'16 98l EVERYWHERE 


1 


QP 


18 


21 


82 


-^^^fl r^QFATPQT r^AIMFR 

MARTINA MCBRIDEA I'CAS/E.iMiGiiawioSji EVOLUTION 


4 


13 


IS 


IE 


46 


MARK WILLS • MERCURY 536317 (to 98ECI^16 98) D WISH YOU WERE HERE 


8 


14 


13 


15 


44 


SOUNOTRACKA'CAPIT0L934O2(10.9&17.9B) HOPE FLOATS 


1 


15 


11 


10 


3 


SAWYER BROWN CURS 77902 (10.98(18.981 DRIVE ME WILD 


10 


le 


14 


14 


21 


SARA EVANS RCA 676S3;RLG (10.96/16.98) ■ NO PLACE THAT FAR 


11 


17 


20 


17 


34 


DIAMOND RIO • ARISTA Nashville 18866 ()o.98/16 98i unbelievable 


9 


11 


19 


18 


30 


Sh^^if5^i',oa«,,.Q«, FORTHERECOfiOiAl NUMBER ONE HITS 

PC* ^i;frn*<LG 119 9ii'?B 98) 


2 


u 


16 


13 


32 


VINCE GILL # MCA NASHVIIII 70017 (10.9&16.98) THE KEY 




20 


17 


12 


6 


"S5'5(S!^»I2miif lin 9a')6 98! ' ^ "'^ * 


6 


21 


21 


22 


79 


AMSTAM^Hvi f'"'!?*' 1 0816 38i ™^ GREATEST HITS COLLECTION 


2 


QD 


23 


26 


26 


LEE ANN WOMACK DECCA 7(]04(VMCA NASHVILLE (10 9&16 98) ■ SOMETHINGS 1 KNOW 


20 


23 


22 


19 


3 


STEVE EARLE AND THE DEL MCCOURY BAND Tur uni ikjtaim 

t',r.ii.siT 1064(10.9ai6 98) THE MOUNTAIN 


19 


24 


24 


23 


29 


ALAN JACKSON A arista Nashville 18864 110.96/16.98) HIGH MILEAGE 


1 


29 


27 


28 


24 


AARON TIPPIN ITRIC street 6S001HOlLTvroOO (10.98/16.981 WHAT THIS COUNTRY NEEDS 


25 


21 


29 


27 


42 


BROOKS & DUNN A Afl^ANASKVILU 18865110.98(16.961 )F YOU SEE HER 


4 


27 


26 


25 


22 


TOBY KEITH • MERCURy S58962 (10.98 E(V16.98I GREATEST HITS VOLUME ONE 


5 




28 


29 


8 


En «»"^? w: m ^"^ VOLUME 5 


13 


29 


25 


24 


32 


THE WILKINSONS giant 24699/WARNER BROS. 110.98/16 96] ■ NOTHING BUT LOVE 


16 




31 


33 


3 


KELLY WILLIS RTKOOISC 10458 (6.9a(11.98)H WHAT 1 DESERVE 


30 


31 


32 


31 


82 


I?.'5^^™^!!J?f?9P™', - (SONGBOOK) A COLLECTION OF HITS 
MCA NASHVIILE 70011 (10 9a i!i ■'J) ' wwi.i.v,iw w 


1 


32 


30 


34 




SWA EVAIMIIIIinHM(MI»MN»MCa)EAOI/LnRtE MORGAN rmutun^ rjiKururnir 
BNA 6779miU!ll0.9(H69S) CWdLACdSS-GlRlS HKHTOUT 


30 


CD 


35 


38 


44 


TERRI CUUtK MERCUfrr 55821 1 (109^6.98) HOW ) FEEL 


ID 


34 


34 


30 


46 


JOHN MICHAEL MONTGOMERY Atlantic 83104/ag no 9»ie 981 LEAVE A MARK 


IS 


39 


33 


32 


22 


"^^i"*? j'iw'l^Te 98) EVERYTHING'S GONNA BE ALRIGHT 


6 


36 


37 


37 


80 


YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 


1 


37 


40 


35 


4« 


GEORGE STRAITA MCA HASHVILLE 70020 (10 98(16.96} ONE STEP AT A TIME 


1 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


1 

X 
o 

O 

3 


AKTIaT llILt 
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PEAK POSITION 


38 


39 


45 


36 


VARIOUS ARTISTS ARISIA NASHVILLE 18860 (10.98/16.981 ULTIMATE COUNTRY PARTY 


12 




4« 


41 


75 


JOHN MICHAEL MONTGOMERY • ATLANTIC8306(VAG(109a/16 9SI GREATEST HITS 


5 


40 


38 


36 


46 


LEANN RIMES A CURB 77901 (10,9»I7 981 SrrriN'ON TOP OF THE WORLD 


2 


41 


36 


39 


41 


CLAY WALKER • G)ANT 2470CVWARNER BROS (10 9&16 981 GREATEST HITS 


9 


42 


43 


46 


23 


BILLENGVALLWARNERBROS.47O90(10.9&16.98) DORKFISH 


16 


43 


42 


42 


20 


BILLY RAY CYRUS mercury 558347 (10 98 E<V16 981 SHOT FULL Of LOVE 


32 


44 


41 


40 


69 


GARTH BROOKSA*CAP)TOL56599(109»169SI SEVENS 


1 


45 


45 


47 


36 


TRISHA YEARWOOD • MCA NASHVlUE 70023 (I0.9EV16.96) WHERE YOUR ROAD LEADS 


3 


40 


44 


43 


42 


REBA MCENTIRE A MCA NASHV)L1£ 70019 (10.98(16.96) )F YOU SEE HIM 


2 


47 


48 


72 


39 


JOHN DENVER MAOAO 4750 (5 96(7.96) THE BEST OF JOHN DENVER 


38 


40 


54 


51 


72 


SAMMY KERSHAW • mercury 536318 (1098 El»6.98> LABOR OF LOVE 


5 


49 


52 


54 


82 


COLLIN RAVE A 

OTC " " * M. i;n OKI ™t BESTOFCOaiN RAYE — D)RECT HITS 


4 


50 


53 


«8 


88 


KENNY CHESNEY • B>IA6749«/liLGII0.9»16.96) 1 WILL STAND 


10 


51 


58 


58 


43 


STEVE WARINER • CAPITOL 94482 110 98/16.981 BURNIN' THE ROADHOUSE DOWN 


6 


52 


49 


52 


29 


TRACY LAWRENCE ATmNTe 93137/AG 110 98/16 981 THE BEST Of TRACY UVKRENCE 


13 


53 


55 


50 


46 


GARTH BROOKS CAPITOL 94572 144 98 CD) THE LIMITED SERIES 


1 


54 


60 


55 


48 


vraN 9i301 (7.ijr2.9e) m "°« BOY ARE YA? VOLUME 4 


19 


55 


51 


44 


9 


NEJU. MCCOY Aluwnc 8317Q'AC no 9*16,981 ■ THE LIFE Of THE PARTY 


24 


50 


47 


59 


6 


TIM WILSON CAPna98889l7 96/16.98lB ITS A SORRY WORLD 


44 


(ID 


64 


67 


2$ 


LYLE LOVETT OIRB ll>3UKA<18.9»4.9ei STEP INSIDE THIS HOUSE 


9 


51 


56 


49 


100 


GEORGE STRAITA' MCA NASHVIIU USS4 110.90(16 961 CARRYING YOUR LOVE WITH ME 


1 


59 


63 


56 


74 


ROY D MERCER 

S 21 m .^M 2 98, B * BOY ARE YAT VOLUME 3 


31 


to 


59 


62 


32 


WILLIE NELSON COLUMBIA 69322A£GAn (7.98 EIVl : 98 16 BKSGEST HTTS 


48 


81 


57 


61 


36 


COLLIN RAYE EPIC sas/b-SONY (10 96 EQ'16 9S) THE WALLS CAME DOWN 


8 


(2 


61 


57 


18 


SOUNDTRACK • WEAMWORHS 5004M»TERSC0« (10 98(16 W) THE PRINCE OF EGYPT-KASWILLE 


8 


C3 


65 


64 


48 


RANDY TRAVIS WEAMWORKS 5003A(INTERSCOPE (10.98(16.96) YOU AND YOU ALONE 


7 


(4 


62 


53 


23 


e^!" 110 m ^° ^^^^ looking over mv shoulder 


IS 


CM) 


72 




28 


m Pacesetter m 

WILLIE NELSON iJl*t.D ^^^as^AMERCUP' i;a ?a Ea'l6.9a) teatro 


17 


to 


70 




4 


CHAD BROCK WARNER BROS 47071 (10.96/16 90) CHAD BROCK 


65 


67 


67 


65 


25 


-.mum 98-16 981 BLACKHAWK 4 - THE SKVS THE UMIT 


25 


66 


50 


69 


8 


GEORGE JONES epic 69319/SONY (7.98 C(yil 98) 16 BIGGEST HITS 


50 


69 


66 


70 


44 


JEFF FOXWORTHY warner Bros 46861 (109&16.98) totally committed 


9 


70 


69 


63 


8 


RICKY SKAGGS shaggs family 1001 (9 9*15 96) ANCIENT TONES 


53 


71 


74 




2 


SOUTH SIXTY FIVE atuntic 83124/ag 110 9*16 981 SOUTH SIXTY FIVE 


71 


72 


75 


73 


43 


TY HERNDON EPIC 68167/SOm (10.98 E(V16.96] BK» HOKS 


22 


03) 


RE-EKTRT 


78 


DIAMOND RIO arista NASITVILLE 18844 (10.9*16 38> GREATEST HITS 


8 


74 


73 




88 


LILA MCCANN • asylum 6204Z'EEG 110 98/16 98) ■ ULA 


8 


OD 


NEW^ 


1 


m Hot Shot Debut ■ 

ROY ORBISON MONUMENT.IEGACY 69 73aSONT 17 98 £(J11 98) 16 BIGGEST HITS 


75 



G]) Albums with (he giMtest sale's gams Itiis week. •Recording Industry Assn. Ot Ameriu (RIAA) certification for net shipment of 500.000 album unrts (Gold). ARIAA certification for net shipment of I million units (Platinum). ^ RIAA certification for r>et sMpment oi 10 million units 
iDtamond). Numeral lollowinR Platinum or Dianxxrt symbo* indtcates album's midti platinum lev«l. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by tf>e number cA discs antVor (apes. 'Astensk indtcates LP is avail- 
able. Most tape poces, and CD prices for BMG and WFA labels, are suggested lists Tape pnces marked FQ. and all oI^er CD prices, are equivalent prices, which are protected from wholesale prices. Greatest Gamer shows chart's largest unit increase Pacesetter indicates biggest percentage 
growth. HeatieeKer Impact shows albums removed from Heatseekers tfiis week, B8 indicates past or present Heatseeker title, 'E 1999. Billtx>ar(VBPI Communications, ar>d SoundScan, Inc. 
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1 


SHANIA TWAIN MERCUfn622886ll0 98EQ/179S)H 54 m 


4IO Jl No. 1 THE WOMAN IN ME 


215 




2 


GARTH BROOKS«'°CAmiX 29689(109^16.98) 


THE HITS 


187 




3 


ALAN JACKSON A' AHtSTA NASHVILLE 18801 (109*16.98) 


THE GREATEST HITS (XILLECTION 


178 




4 


HANK WILLIAMS. JR. A' CURS 77638 16 98^ 96) 


GREATEST HITS. VOL 1 


250 




6 


TIM MCGRAWA'ajRB77659(9 9ai5 981 


NOT A MOMENT TOO SOON 


260 




5 


SHANIA TWAIN • mercury 514422 (7 98 Eail 98) 


SHANIA TWAIN 


125 




7 


PATSY CLINE A* MCA NASHVlUE 12 17.9a'12 g«) 


12 GREATEST HITS 


526 




15 


ROY ORBISON COLOMBIA 67297/SOr(V (5.98 E(^.98) 


SUPER HITS 


70 




9 


CHARLIE DANIELS • epic 64182/SONY (5 98 Ea'9 98) 


SUPER HITS 


218 




10 


DEANA CARTER A* CAPITOL 37514 (10 98^15.96) ■ 


DID 1 SHAVE MY LEGS FOR THIS? 


133 




13 


VINCE GILL A' MCA NASHVILLE 11047(10 98/15 981 


WHEN LOVE FINDS VOU 


240 




14 


HANK WILLIAMS mercury 636029 (7 98 E(V1 1.98) 


20 OF HANK WILLIAMS GREATEST HITS 


75 




11 


WILLIE NELSON • Columbia 641B4;sony (5 98 E(» 98) 


SUPER HITS 


237 
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ARTIST TITLE 
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ii 


14 


8 


TRAVIS TRITTA warmer BROS 46001 (]0 9»15 98l GREATEST HITS — FROM THE BEGINNING 


176 


IS 


12 


ROY D, MERCER virgin 54781 (7.9&]2 98)H HOW BIG'A BOY ARE YA> VOLUME 1 


98 


16 


19 


THE CHARLIE DANIELS BANOA'EnC3a79VSONYl7 98E(>ll.9Bl A DECADE OF HITS 


480 


17 


i; 


GEORGE STRAIT A' mca Nashville 10651 no 98/15 98) PURE (^NTRY (SOUNDTRACK) 


335 


11 


18 


VINCE GILL A^ MCA NASKV)1LE 1 1394 (lO 98/16 98) SOUVENIRS 


156 


11 


20 


LEANN RIMES A' curb 77B21 (10 96V16 98) BLUE 


141 


20 


16 


GEORGE JONES A epic 4077&'SONY (S 98 E(V9.98) SUPER HITS 


391 


21 


21 


PATSY CLINE mca NASHVlUE 20265 (2 98(5 98) HEARTACHES 


15 


22 


25 


PATSY CLINE A mca Nashville 4038 (7 98/12 98) the patsy cune story 


219 


23 




CLINT BLACK A RCA 666;i/RLG THE greatest HITS 


122 


24 


24 


ROY D. MERCER virgin 54782 (7 98/12 98] HOW BKS'A BOY ARE YA? VOLUME 2 


93 


25 




CONWAY TWITTY MCA NASHVILLE 5976 19.98^1 98) 20 GREATEST HITS 


15 



B ol oWer ilbum TcHsl Chart Wteta column rtAecli combined w 



Citobg Mums are 2.yest-<iMtitlath« have Ultcnbekwrto. 100 on The B«boirt 2C , „ 

tiAution fv nfl ihiR(TiBnl of 1 mAon unti (Platwiuml, ^ RIAA cfliAnlion for nfl iTiipmani c* 1 0 rnillion unrtt (Diimondl MurTwral toHowinc Platinum or Ownond nmtnl 
twr o( Dscs antVor tap«s. 'AsIhhIi inilicitBf mi^ W is VHi<at<e Mo« taiw pnxi. ind CD pncn tor EMG and WEA iiMs arc suKHteci Msts lapt pKcs umtM EQ. and another 



wnml on Top Country Atxjrra and Top Country Catatog •Rncxiidine Industry Aon 01 Arnanca IfttAA) otrtAcabon ior n« stHfyncnt of 500.000 Mwm unais (Gotdl. * RtAA C«- 



CD tnoes, m Hjumient pncei. whcti are cnlecWd tnsni wtioieMie pncn. I 



a and SoundScan. bK. 
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Artists & Music 




BBC 




by Bradley Bambarger 



UN THE AIR: Although there are other explanations, 
of course, one reason why classical music seems to be 
a more popular commodity in the U.K. and the rest of 
Europe than in the U.S. is that TV arts programming via 
the BBC or the French- 
German Arte channel re- 
mains fairly ambitious. 
Such context provides a 
key that unlocks the con- 
tent. In April, the U.S. will benefit from a series of 
BBC-originated programs, one that sets the right tone 
for making classical music accessible without draining 
the art of its soul or sense. 

Co-produced by the BBC with Thirteen/WNET New 
York and NVC Arts, "Great Composers" is a six-part 
aeries of colorful, compelling one-hour film biographies 
that airs via PBS nationwide: Mozart and Beethoven 
on April 14; Wagner and Mahler, April 21; 
Tchaikovsky and Puccini, April 28. In the works for 
four years, the series cost some 2 million pounds ($3.26 
million) to produce — and it looks like it Evocatnely shot 
on location around Eu- 
rope, "Great Composers" 
pairs world-class artists 
and scholars (and art- 
ist/scholars) invoking 
their respectivE specialties; thus, among many others, 
you see Robert Levin on Mozart and Charles Rosen 
on Beethoven, Daniel Barenboim on Wagner and 
Henry Louis De La Grange on Mahler, and Evgeny 
Kissin on Tchaikovsky and Jonathan Miller on Pucci- 
ni. Each of the programs is beautifully narrated by ac- 
tor/director Kenneth Branagh. 

"Great Composers" is a marvel in the way it com- 
bines scholarly analysis with human interest, music- 
making with scene-setting. And the combination of art- 
ists represents something of a small miracle in terms 
of rights negotiation, as nearly every m^or record label 
contributes a star or two. With NVC Arts a Warner 
Music company, the Teldec and Erato rosters are 
tapped significantly, and a couple of BBC orchestras 
also pitch in. But all the artist/composer matchups are 
more than apt. Violinist Maxim Vengerov is ideal on 
Tchaikovsky whether he is on Teldec or not, and get- 
ting the thrilling Nikolaus Harnoncourt to conduct 
the Beethoven symphonies for the camera would have 
been a coup for any filmmaker. 

If "Great O)mposers" has a weakness, it is that you 
can't help wishing for more of its strengths; if the pro- 
grams were just a bit longer, then Jos* Cura wouldn't 
have had his tensely wound "E Luce\'an Le Stelle" from 
Puccini's "Tosca" truncated; Vladimir Ashkenazy 
might have played more than a few precious bars of 
Beethoven's "Hammerklavier" sonata; and mezzo 
Charlotte Hellekant could have moved us with more 
of Mahler's "Kindertotcnlieder." Still, the series pre- 
sents much music and some rare moments with artists 
who are nearly as eloquent talking as they are per- 
forming: hevin barely pauses for breath as he enthuses 
over Mozart's formal perfection after rapping out a cou- 
ple of his early pieces at the harpsichord; Mikhail 
Rudy talks from Tchaikovsky's piano in St fttersburg, 
pointing out the composer's special place in the hearts 
of Russian musicians; Thomas Hampson expounds 
inimitably on Mahler in speech and song; and Baren- 
boim conducts his Berlin Staatsoper orchestra in "Die 
Walkiire" and "Gotterdammerung," even as he con- 
cedes the great divide between Wagner's abhorrent 
personality and his visionary art- 
While the colossal lives of the "Great Composers" are 
compressed to just an hour each, the programs man- 
age to touch upon neglected gems (Tchaikovsky's sym- 



phonic ballade "The Voyevoda," Mahler's early Piano 
Quartet), along with the established masterpieces. And 
the series alwaj's finds room for the telling moment, via 
an illuminating anecdote or jierceptiv^ aside. The violent 
opening of Beethoven's Fifth Symphony "isn't music," 
Harnoncourt says. "It is political agitation." Peerless 
Mozart scholar H.C. Bobbins Landon explains how the 
dramatic death of the world's most beloved composer 
was due to the flu. British composer Robin Holloway 
sees not only the dawn of modern music in Wagner's 
orchestra but the foreshadowing of cinema in his the- 
atrics. Marina Mahler describes her grandfather's 
souring of the glorious with the grotesque as the work 
of a haunted man. Puccini's old neighbors gossip amus- 
ingly about the composer's elaborate efforts to hide his 
serial womanizing from his wife. And sage SL Peters- 
burg Philharmonic conductor Yuri Temirkanov 
shows how the descending structure of Tchaikovsky's 
final work, the "Pathetique" Symphony, mirrors the 
downward scale of Russian funeral bells. 

According to "Great Composers" executive series 
producer KriSs Rusmanis, the films averaged some 
1.2 million viewers when they aired in the U.K. last 
year— far more than the 500,000-800,000 that would 
be considered successful for the usual BBC arts pro- 
gram. The series won the Royal Philharmonic Soci- 
ety's '98 award for best musical broadcast, and the 
BBC is already discus,sing a sequel production. NVC 
Arts issued "Great Composers" on home video in the 
U.K. last year to encouraging sales, and the company 
releases the series May 4 in the U.S. as a four-video- 
tape set, at $89.97. (The set includes the documentary 
on JA Bach that PBS bizarrely dropped from its line- 
up of "Great Gjmposers," apparently for small-mind- 
ed reasons of two-per-night .sjTnmetry; contributors 
include conductor John Eliot Gardiner, pianist An- 
dr^ SchifT, and scholar Christoph Wolff). 

Tb Rusmanis — a veteran musician and BBC producer 
who is now a freelance documentary producer in Ger- 
many, as well as an opera director and conductor in Italj' 
and the Czech Republic— "Great Omposcrs" struck a 
chord with the British public because "it offered depth 
without speaking down to people," he says. "What was 
different about the series for the 
BBC is that it was designed for the 
general music lover, veering away 
from the more ambitious but eso- 
teric music programs that BBC2 
had been producing. With 'Great 
Composers,' we wanted to concen- 
trate on the icons of classical music. 
But we also wanted to combine musical history with social 
context, as well as put performances by great artists with 
discussion as to why the music of these composers still 
communicates so vividly after all this time." 

Half of the 2 million pound "Great (Composers" bud- 
get came from Thirteen/WNET and NVC Arts, with 
the other half contributed by the BBC. Rusmanis is quick 
to credit the support of former BBC2 controller and cur- 
rent Channel 4 chief Michael Jackson for the series, 
and he thinks new BBC2 controller Jane Root is "as 
keen as ever" to stand by the channel's commitment to 
classical music. BBC2 is in the midst of working up a six- 
part series on 20th-century British composers. 

Rusmanis says phms for a CD-ROM to accompany 
each of the "Great Composers" films were scrapped due 
to the difficult rights negotiations for multimedia. But 
future productions will no doubt incorporate the poten- 
tial costs and benefits of DVD, which he thinks will 
make classically oriented films far more attractive than 
they currently are on video. "In a format like DVD," he 
says, "documentaries can serve as learning tools that 
you can return to like books on a shelf And I think that 
artists will begin to see how working with broadcasters 
on these things will ultimately help them." 

In the U.K., "Great Clomposers" jumped from Sat- 
urday to Sunday nights across its seven weeks, hardly 
advantageous scheduling. "But the series still drew an 
unheard-of number of viewers for a classical program," 
Rusmanis says. "I think that shows there is still a large 
audience out there that is interested in classical music, 
if it is presented to them in the right way." 
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TOP CLASSICAL ALBUMS. 
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ARTIST TITLE 
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ANDREA BOCELLI • 

PHIMt-S itJCl MO % Ea'I7.96t 



42M«laatNo. 1 



ARIA - THE OPERA ALBUM 



ANDREA BOCELLI • 

PHILIPS 5i3 123 ( 1 0 98E(yi7.9S) 

ANDRE RIEU 

PHILIPS 4SS7914 (10.9B E(VI7.9S] 



VIAGGIO ITALIANO 



ROMANTIC MOMENTS 



YO-YO MA 

SONY CLASSICAL 60680 MO 98 E(J16.98) 



SIMPLY BAROQUE 



CECILIA 8ART0LI/BRYN TERFEL 

LONDON AS892a (10,98 t(^16-98) 



CECILIA i BRYN: DUETS 



VANESSA-MAE 

ANGEL 8082 [9 9a'16.9a) 



THE ORIGINAL FOURS SEASONS 



CARRERAS-DOMINGOPAVAROTTI (LEVINEI « 

ATLANTIC 83110 (14 9W19.981 



THE 3 TENORSr PARIS 1998 



SOUNDTRACK 

SONT CLASSICAL 60394 [10,98 E(V16.9e) 



HILARY AND JACKIE 



DON CAMPBELL 

CHII DRfN S GROUP 84291 (8 98/1 5.961 



THE MOZART EFFECT-VOLUME 1 



DON CAMPBELL THE MOZART EfTECT; PLAYTIME TO SLEEPYTIME 

CHILDREN'S GROUP 84306 (8.9&1S.96I 



ANDRE RIEU 

PHILIPS 534266 (10 98 E< V16,981 

BARTOLI/BOCELLI/TERFEL 

DC 459:46 ;17 98 TQ CD) 



A HYMN FOR THE WORLD 2 



WYNTON MARSAUS 

SONY CUVSSICAL 60804 (10,98 £0(16.961 



CLASSIC WYNTON 



YO-YO MA 

SONY CLASStCftL 63122(10,98 Eai6 98! 



PIAZZOLLA: THE SOUL OF THE TANGO 



DON CAMPBELL 



THE MOZART EFFECT STRENGTHEN THE MIND 



TOP CLASSICAL CROSSOVER. 



CD 



CD 



CD 



11 



13 

Qi) 



15 



NEW^ 



CHARLOTTE CHURCH 



VOICE OF AN ANGEL 



SARAH Bim^TMAII L TXE LONIXW STMPHOHY ORCHESTUt 

NEMO sTl'Dig..-.n(;i l sf.b 1 1 ;g qR lfi 9fli H| 



TIME TO SAY GOODBYE 



LONDON SYMPHONY ORCHESTRA (HORNER) A 

SONY CLASSICAL 60G91 1 10 98 EUTC 96> 



BACK TO TITANIC 



JOHN WILLIAMVCHRI5T0PHER PARKENING 

SONY CLASSICAL 61649 110,9 ECJ16 981 



HELMirr LOTTI 

RCA vtCTOR 63 300 ( lO ^^l 7 981 i 



GOES CLASSIC 



VARIOUS ARTISTS F«V*ROni S FRIENDS FOR THE CHILDREN Of UBERIA 

LONDON 460600 (10 98 E<V16,981 



SOUNDTRACK 

LONDON 4607% (10 98 Eai6,981 



BOSTON POPS ORCHESTRA (LOCKHART) 

RCA VICTOR 68901 ( 10,9eV16,98l 



THE CELTIC ALBUM 



VANESSA-MAE 

VIRGIN 45443 (9 9a'16.98) 



ENGLISH CHAMBER ORCHESTRA 

I riNOC N 4Finnn'9 ; 1 c 9a TQ' 1 7 98 

LONDON PHILHARMONIC ISCHOLEsT 

POINT MUSIC 464145(10.98 ECVl 7,981 



JOHN BARRY: THE BEYONDNESS OF THINGS 



KASHMIR: SYMPHONIC LED ZEPPEUN 



SOUNDTRACK 

MILAN 35850 116 98 CO) 



THE TRUMAN SHOW 



THE TALIESIN ORCHESTRA (SAYRE) 

INTERSOIJNO 37 1 5 ; 1 5 98 CO) 



MAIDEN OF MYSTERIES 



LOS ANGELES GUITAR QUARTET 

SONY CLASSiCAL 60274 110.98 EQ(16-9S) 



L.A.G.Q. 



JOHN BAYLESS 



>,'78 



ROMANTICA 



C~) Albuim with the greatest lales g»ra this wesk. # Recarding Industry Asm 01 Amcnci (RIAAI cerlilicalion lor net iTiiprnenl 
of 500,000 album units (GcM). A RIAA certification Ic nd sh^menl ol I millioo units (PtjtmumI ^ RIAA certification iDr mi 
sTHXTWnl at iO mHon units (Dtsrnondl Nuir>w»i li^Ucmng Platinmri or D>arTiond ^ymtwl •n(l>catn album's mufli-(Mtinum liml 
fa bOHK] ich, and douHlr MturTK wth a ninrwng tirrw of 100 minults or moni, Itw RIAA mi^i(^*s slupmanh by th* number of 
discs amVor tapes. 'AsUnUi indcalEs uinyl ai^j^bte Bindicates past w present Heatseehet tHe OtsHcM MkHm coniOKt Haa 
have a wiiciesalc con be^wee>1 S8 98 and 112 97 CDs wth a whote&ale pixe low>«r trian te 9B aow on CltUKAi Budtet C 
1999 BillbwnVBPl Ommun^jiioro »n<l SwinuScan. loc 



TOP CLASSICAL MIDLINE 



1 VARIOUS MOZART FOR YOUR MIND philips 

2 VARKMJS BUILD VOUR BABrS BRAIN 
THROUGH MUSIC SONY CLASSICAL 

3 VARKMJS MOZART IN THE MORNING PHILIPS 

4 VARKMiS MOZART FOR MEDITATION philips 

5 VARIOUS MOZART FOR MOTHERS-TO-Be 
PHILIPS 

6 VARKMIS BABY NEEDS MOZART OELOS 

7 VARKMiS PACHELBEL CANON RCA VKTOR 

8 VARKMIS ONLY CLASSICAL CD YOU NEED 
RCA VKTOR 

9 PHlL.OftCH.(ORMANDY) ORFF: CARMINA 
BURANA SONr CLASSICAL 

10 CARRERAS-DOMINGO-PAVAROTTI A 
TENOR'S VALENTINE SONY CLASSICAL 

11 VARKMIS NPR-MlUSTCNeSOF MILENNl- 
UM: GREAT HLM MUSIC SOnY CLASSICAL 

12 VARKMIS THE GREATEST OPERA SHOW ON 
EARTH LOMOON 

13 VARKMIS HAYDN & BOCCHeRINI: CELLO 
CONCERTOS EMI CLASSICS 

14 VARKMIS BRIOrS GUIDE TO WEDDING 
MUSIC ANGCL 

15 VARIOUS MOZART FOR RELAXATION RCA VIC- 
TOR 



TOP CLASSICAL BUDGET 



1 iOHN BAYLESS BEATLES GREATEST HITS 
INTERSOUND 

2 VARIOUS 25 PlANO FAVORITES VOK 

3 VARIOUS MOZART 25 FAVORITES VOX 

4 VARKHiS MOZART-GREATEST HITS REFER 
ENCt GOLD 

5 VARKMJS 20 CLASSICAL FAVORITES MaDaCy 

6 VARKMJS BEETHOVEN: GREATEST HITS RCF- 
ER£NCE GOLD 

7 VARIOUS BEETHOVEN: 25 FAVORITES VOX 

8 VARKMJS 25 CLASSICAL FAVORITES vox 

9 VARKMIS 25 GUITAR FAVORITES VOX 

10 VARKMIS CLASSICAL MASTERPIECES maOACY 

11 VARKMIS GERSHWIN: AN AMERICAN IN 
PARIS MADACY 

12 VARIOUS CLASSIC LOVE MOOOS maoacy 

13 VARKJUS BACH'S GREATEST HITS REFERENCE 
GOIO 

14 VARIOUS TCHAIKOVSKY-GREATEST HITS REF- 
CRCNCE GOLD 

15 VARKMIS MOZART SYMPHONY NOS. 40 & 
41 MAOACV 
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Top Jazz Albums. 


THIS WEfK 


1 LAST WEEK 


1 WEEKS ON 
CHART 


COMPILED FROM A NATIONJU. SAMPtE Of RETAIL STORE. MSS MERCHANT AMD llfTERNET 
SAUS REPORTS COLUCTCD. COMPILED. AND PROVIDCD BY SoundScan^ 

ARTIST lllllll TITLE 

IWWINT & NUMKfVWSTRieUTING LABEL " 








No. 1 




CD 


2 


20 


VARIOUS ARTISTS 32 JA22 32101 


lUl FOR THE'oPEN road 


2 




7 


VARIOUS ARTISTS 32 JAZZ 32106 


JAZZ FOR WHEN YOLTRE ALONE 


3 


3 


40 




JAZZ FOR A RAINY AnERNOON 


CD 


5 


29 


VARIOUS ARTISTS 32 JAZZ 32097 


JAZZ FOB THE QUIET TIMES 


i 


4 


22 


HERBIE HANCOCK verve S57797 


GERSHWIN'S WORLD 


t 


6 


82 


DIANA KRALL IMPULSE' 233/GAP B 


LOVE XENES 


7 


7 


7 


MIIES DAVIS usACY eusamuMaiA 


LOVE SONGS 


1 


B 


3 


DIANE KHINIR Atlantic 831 sm 


MUSIC IS MY LIFE 


(JJ 


14 


11 


PAIKKIA BARBER PRCMONmON ;<l 


MODERN COOL 




12 


3 


TERENCE BLANCHARD C0lLJMnA«l67l 


JAZZ IN FILM 


QD 


11 


6 


DONALD HARRISON IMPULSE! 2S3<1HP 


FREE TO BE 


12 


10 


88 


VARIOUS ARTISTS GRP 9881 


PRICELESS JAZZ SAMPLER 


13 


9 


50 


VARIOUS ARTISTS RCA VICTOR 68967 


FABULOUS SWING COLLECnON 




18 


7 


VARIOUS ARTISTS WGHEROCTAVEJAZZ/MieHEROCTAVE JWWVIRGIN 

JAZ2 A SAINT-GERMAIN 


15 


16 


69 


SOUNDTRACK 

Mil PA.:,o ^ViAR'irR Bfi^JS MIDNIGHT 


N THE GARDEN OF GOOD AND EVIL 


16 


IS 


2 


STACEYKENT CHIAROSCURO 217 


THE TENDER TRAP 


(TTl 


NEW^ 


VARIOUS ARTISTS CONCORD MZ2U02C0NC0RD 

JA2Z AT NIGHTS END 




13 


20 


GARV BURTON/CHICK COREA/PAT METHENV/ROV HAYNESMVE HOUAND 




LIKE MINUb 


CD 


24 


16 


SOUNDTRACK verve 557550 


NEXT STOP WONDERUND 


20 


17 


3 


JIMMY SCOTT ARTISTS ONLY 01 1 


HOLDING BACK THE YEARS 


21 


21 


70 


HARRY CONNICK, JR. OOLUMBIA 687B7 


TO SEE YOU 


22 


2S 


44 


DIANA KRAU 

IMPULSE! 9S2iiaiP STEPPIN' OUT - THE EARLY RECORDINGS 


23 


19 


11 


VARIOUS ARTISTS MAMaS8665 


KINGS OF SWING 


24 


20 


43 


JOHNSCOFIELO verve 539979 BB 


A GO GO 


25 


23 


16 


PONCHO SANCHEZ concord PICANTE i847AXNC0RD 

AFRO-CUBAN FANTASY 


TOP CONTEMPORARY JAZZ ALROMS„ 








^4 No. 1 




1 


1 


4 


BONEY JAMES WARNER BROS. 472S3 


4 weeki 3| No. 1 
BODY LANGUAGE 


2 


2 


7 


QUINCY JONES QWEST 4649aWARNER BROS 


FROM U WITH LOVE 


3 


3 


70 


KENNY G A' ARISTA 18991 


KENNY G GREATEST HITS 


4 


4 


25 


WIU DOWNING 8. GERALD ALBRIGHT 

VEIJVE FORECAST =,!!7611VtRW 


PLEASURES OF THE NIGHT 


5 


5 


20 


NAJEE verve FORECAST S59062/VERVE 


MORNING TENDERNESS 


o 


6 


21 


KIRKWHALUM WARNER 8R0S. 47124 ■ 


FOR YOU 


7 


7 


59 


DOWN TO THE BONE NU GROOVE 3004 ■ 


FROM MANHAHAN TO STATEN 


(S 


9 


42 


GEORGE BENSON GRP9906 


STANDING TOGETHER 


9 


8 


22 


PETER WHITE COUjueiA 69013 


PERFECT MOMENT 


QD 


12 


4 


3RD FORCE higher octave 47099rVIRGIN 


FORCE FIELD 


n 


10 


95 


BONEY JAMES • WARNER BROS. 46548 ■ 


SWEET THING 


12 


11 


41 


FOURPLAY WARNER BROS. 4692 1 


4 


13 


15 


27 


RICKBRAUN ATLANTIC S314UAfi 


FULL STRIDE 


14 


13 


5 


NELSON RANGEU SHANACXE50S2 


ALWAYS 


IS 


16 


10 


NAJEE CAPITOL 23735 


BEST OF NAJEE 


16 


14 


31 


WALTER BEASLEY SHANACHIE 5048 ■ 


FOR YOUR PLEASURE 


17 


18 


32 


MEDESKI MARTIN t WOOD BUIWIE930 


I'CAPnolllB 

COMBUSTICATION 


18 


17 


20 


KIRK WHALUM 

WARN£RGOSPtL4/113rtVARf€R8fl06. THE GOSPEL ACCORDING TO JA7Z. CHAPTER 1 


19 


19 


40 


MARCANTOINE ntC9926A;rpB 


MADRID 


(D 




VARIOUS ARTISTS RAZOR t TIE 89008 


SMOOTH SOUNDS 


21 


21 


6 


GOTA INSTINCT 400 


LETS GET STARTED 


22 


22 


18 


WAYMAN TISOALE ATLANTIC 83129»AG 


DECISIONS 


23 


20 


23 


BOBBY CALDWEU 

SIN niTOMF 3=170 TIMELINE — THE ANTHOLOGY PART 1 


24 


23 


49 


KEIKO MATSUI COUNTDOWN 1777MJLO ■ 


FULL MOON AND THE SHRINE 


(D 


RE-ENTUr 


WARREN HILL ANTONESIDISCOVERT 7707&SIRE 

LIFE THRU ROSE-COLORED GL j. i 



Artists & Music 



Baker Renews Jazz Roots With New Group 



mental 10 mU H on uVb tDianicivl). Numeral faltaAing PWimn or Diafficnd 9finxt indicates album s nxjlt^i:«atTwn lew! fa 
ixmO seb. and doubla afewre viWi a luminB ftne ol 100 maiutBB or mm, ttw RIAA muHiplIra yiipmcr^ ty Vv num 
andfertapeE. AHalbuTsarailatilemraiiateBndCO. *AsttnsAin*cala5viiT)4auaiaUe.MindiC9Ii!^ pAti ur iim^ts^ H 
w», el999,8illt)niidlBHComn>aTlc*oitt.OTlSoijndScin.ln& 



Back home, again: WhUe Gin- 
ger Baker's name is inextricably 
linked to the late-'60s group Cream, 
he was a jazz musician long before he 
joined Eric Clapton and Jack Bruce 
in that pioneering rock band. "Jazz is 
not new to me," the drummer says, 
citing a 1960 issue of England's Jazz 
Times magazine. "I was written up 
there; I was first discovered as a jazz 
musician." 

Following the release of his two 
acclaimed dates with guitarist Bill 
Frisell and bassist Charlie Haden as 
the Ginger Baker Trio (1994's 
"Going Back Home" and 1996's 
^^^^ "Falling Off The 
^HHH Roof," both 

Atlantic), jazz has 
.^-l rediscovered Baker. 
J In his constant desire 
^^^4^ . 1 to "move forward," 
^^R^^ J the British-born 
^^^Ht'JI drummer has assem- 
BAKER bled a loose aggrega- 
tion of musicians 
known as the Denver Jazz Quintet 
To Octet (or DJQ20). As befite its 
name, the group is a revolving array 
of players who reside in Denver, 
Baker's home for the past decade. 

"As I met jazz musicians [in Den- 
ver], we started organizing concerts 
after the matches at my polo club," 
says Baker, who initiated the club 
because of his disdain for America's 
organized version of the sport "I in- 
vited [trumpeter and primary DJQ20 
composer] Ron Miles to play with us, 
and he eventually became the jazz 
director of the polo club." 

Baker laughs at the notion, adding 
that Miles' job was to "make certain 
there was a band each week, since the 
lineup constantly changed." 

The culmination of Baker's weekly 
merger of music and sport is "Cow- 
ard Of The County" (Atlantic, Tues- 
day [30]). All of the DJQ20 (Baker, 
Miles, tenor player Fred Hess, gui- 
tarist Todd Ayers, pedal steel gui- 
tarist Glenn Taylor, organist Sham- 
ie Koyston, pianist Eric Gunnison, 
and acoustic bassist Artie Moore) 
performed after Baker's polo match- 
es at some point (labelmate James 
Carter joins the band on four of the 
album's tracks). 

Most of the group's material comes 
from the pen of Miles. While the trum- 
peter's writing is characterized by 
abrupt shifts in meter and tempo, his 
songs achieve an adv^turous elegance 
that transcends their often fragment- 
ed structures. "When I first saw the 
music written out, I toM Ron he had to 
be kidding," says Baker. "It was so 
complicated, we had to rehearse each 
section at a time. But by the third 
rehearsal, we put the sections togeth- 
er, and it all started to make sense." 

Baker contributes two original 
compositions, including "Cyril Davis," 
named for the late British harmonica 
player with whom the drummer 
played in the early 1960s as a mem- 
ber of Alexis Comer's Blues Incor- 
porated. In keeping with the aes- 
thetic established on Baker's prevkius 
trio outings, "Coward" was recorded 
live in the studio. Each track is a first 
or .second take; the entire recording 
was completed in two days. 



Baker is moving to South AMca in 
April, where he plans to reside per- 
manently. "I hope to establish both 
jazz concerts and polo matches in my 
new homeland," he says. "Everyone 




by Steve Graybow 

I've spoken to [in South Africa] feels 
that apartheid was wrong, and it's 
time for a change in attitude. I plan 
to bring my band there. Hopefully, 
the gap between the races can be 
bridged through music." 

Jazz on TV: Jazz Alley TV has 
secured actor Michael Douglas to 
host "Jazz (Dolony," which documents 
a two-week meeting between 26 
young jazz musicians and a panel of 
artists/educators, including Herbie 
Hancock, Wayne Shorter, and Dr. 
Billy Taylor. 



"Most people don't realize that 
Michael Douglas is a huge jazz fan," 
says Kenneth Burgmaier, Jazz 
Alley's producer. "Bringing a person 
of his caliber to a jazz project gives it 
a higher profile and will hopefully 
bring more people into the music." 
The show airs nationwide on PBS sta- 
tions later this year. 

AnD: Blue Note Records' New 
Directions Tour features a band con- 
sisting of four of the label's young 
leading lights — Stefon Harris, 
Jason Moran, Greg Osby, and 
Mark Shim. Designed to bring jazz 
to new audiences, the tour plays in 
venues that typically do not feature 
jazz. New Directions will run through 
April ... Trumpeter Jon Faddia has 
joined the faculty of the State Uni- 
versity of New York's Purchase (Col- 
lege. Faddis will begin teaching in 
the fall; he is the first artist-in-resi- 
dence for the college's jazz program 
. . . The Blue Note club's record label 
subsidiary. Half Note, has secured 
distribution through Platinum Enter- 
tainment Initial releases will appear 
in April 



WORDS AND DEEDS 

(Continued from page iO) 

cian/spoken word artist Ohi Dara. 

"He influenced me to want to do 
this, period," says Nas. "He's my entire 
inspiration, because not only does he 
do music, he's also into theater and 
other things. That's what really 
inspired me about entertainmentr— 
touching the whole world." 

"Nas is currently one of the most 
important voices in hip-hop," says 
Denunette Guidry, senior VP of black 
music for Columbia Records. "He's 
been with us since 'Halftime' [Nas' 
first sin^e] frnm the '92 *Zebra' sound- 
track, and we're proud to have been a 
part of establishing this artist's right- 
fill place within contemporary music." 

The label serviced "Nas Is Like" to 
various mix-tape artists and radio for- 
mats in January and February. "Hate 
Me Now" went to R&B and crossover 
radio March 1 7, and a video will debut 
the weekend before the set hits stores. 

Mike Love and the Diz (aka the 
Bad Boyz), DJs at WGCI CSiicago, s^y 
that they haven't heard the whole 
album, but "Nas Is Like" is in the sta- 
tion's rotation. "We're also club DJs," 
says Love, "and 'Hate Me Now' and 
'Doctor Knockboot' are extremely hot 
on the street 'Doctor' is off the hook 
in the clubs. It reflects Nas' under- 
ground, raw talent as the 'keeping it 
real' single. 'Nas Is Like' is a more 
mature-sounding Nas that a;9)eals to a 
wider range of audience, and 'Hate Me 
Now' is the grab-you-by-the-throat 
single, the dramatic party rocker." 

Guidry says Columbia's retail 
strategies include "a m^or one-stop 
campaign; an aggressive outdoor ad 
campaign that consists of sniping and 
ads on bus benches, billboards, and 
subways; and a massive snippet aware- 
ness campaign that started in Ffebru- 
ary, with both urban and alternative 
street teams." 

"We also started n^jor cable ads in 



March," Guidry notes. "We have 
incredible images for the album [coter] 
that enabled us to have some advanta- 
geous pointof-purchasc [items]." 

An extensive promo tour of prima- 
ry and secondary markets will laiuich 
on release date. From May 5 until 
June 14, Nas will tour with R. Kelly. 

The set releases simultaneously 
internationally and is being set up on 
the streets overseas. Says Guidry, 'An 
Internationa] tour is under discusocn." 

Nas also plans to follow up on his 
film experience, having co-scripted 
Hjrpe Williams' '98 movie "Belly." 
This month, hell shoot a documentary 
"home movie about where I'm from, 
my projects, what inspired me to rep- 
resent QB [Queensbridge, N.Y.], and 
what I had to make it out o(" he sayF- 
"It's all going to be on film." Nas' HI 
Will record label will release the film's 
soundtrack, "The Queensbridge." It 
will feature acts on the HI wni roster, 
including Nature and Bravehearts, 
and pioneer rappers MC Shan and 
Mariy Marl. 

The rapper says he also has "two 
[film] stories in my head that I w^t 
to pin down. I have a time-machine 
stOTji Eke a 'Back lb The F^iture' com- 
edy, and a story about a guy and his 
father, based on a friend of mine and 
his father I have a lot of things in my 
head; I just want to focus on one of 
them and get a deal. It's all about being 
recognized and hitting a certain 
plateau where you're recognized and 
you make history, so to speak. There's 
still lots of room for me to travel 
upward toward more notoriety and 
making a bigger difference." 

Contact Elena Oumano at 212-591- 
1619 (phone). 212-5SS-S862 (fax), or 
Eouynavjo@aoLcom (E-mail). Her 
mailing address is 51 Macdougal St., 
SiOe 180, New York, N.Y. 10012. 
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Back Catalogs Prove To Be Bich Besources 

Publishers' Promotions Help Give Old Songs New Leases On Life 



BY NIGEL HUNTER 

LONDON— Viable back catalog is a 
perennial source of income and a 
dependaUe foundation on which music 
publishers can build current and 
future activitjes. Good catalogs, like 
real estate, accrue in value, and some 
old songs often ei\joy profitable new 
leases on life and treatments many 
years after they were first published. 

Multinational companies of the size 
and scope of EMI Music Publishing 
(EMIMP) and Warner/Chappell 
Music (WCM) — recognized as the two 
top publishing empires in the world — 
have back catalogs of formidaUe pro- 
portions and staffers whose sole 
responsibility is to activate and exploit 
the rich resources. 

"Our catalog dates back to the last 
century," observes Bob Clifford, 
standard catalog manager at 
EMIMP U.K., "and about the oldest 
song that still gets some action is 
'Two Lovely Black Eyes,' written by 
Charles Coborn and published by 
Francis, Day & Hunter in 1886. We 
haven't got everything for every- 
where in the world, and things are 
changing all the time." 

WCM stretches back to 1811, 
when Chappell & Co. was founded in 
London. Standard repertoire man- 
ager Caroline Underwood identifies 
"Cavalleria Rusticana" by Pietro 
Mascagni, premiered in 1890, as 
probably the oldest work about 
which there are still inquiries. The 
WCM back catalog contains a wide 
variety of material, from the classi- 
cal ou^ut of Sir Arnold Bax through 
the Ught-music standards written by 
Eric Coates and the sophistication of 
Noel Coward to the rich song lega- 
cies of George Gershwin, Cole 
Porter, and Irving Berlin, among 
many others. 



"This is the centenary year of Noel 
Coward's birth," she points out, "and 
that's generating a lot of interest and 
action, particularly in synchronization 
terms. The Dinah Washington record- 
ing of his 'Mad About The Boy' has 
done well in association with Levi's 



Where synchronization is con- 
cerned, both WCM and EMIMP vrork 
closely with the estates and adminis- 
trators of their standard songwriters. 
The companies are scrupulous about 
the kind of contexts in which songs are 
used, according to the wishes of the 
songwriters or their estates. A classic 
example of a rqected synchronization 
inquiry was the time that "Don't Stand 
So Close To Me" — written by Sting 
during his days in the Pblice £md pub- 
lished by Virgin Music — was refused 
use by a deodorant company. 

"Writers are naturally very cau- 
tious and selective about the sync use 
of their material," observes Annette 
Barrett, WCM's creative and interna- 
tional director "Quite often they don't 
want their work to be associated with 
various products for aesthetic reasons 
or personal beliefs. But they do gen- 
erally recognize the value of advertis- 
ing usage in terms of income and 
back-catalog activation." 

"Tfe estates of most standard song- 
writers are cooperative where syn- 
chronization is concerned," adds 
Underwood. "It all depends on how the 
songs will be used in commercials or 
movies. Sometimes agencies approach 
us about a specific song they wish to 
use or come with a brief explaining the 
circumstances and setting of the com- 
mercial or movie and ask us to suggest 
something suitable." 

Barrett notes, "Quite often we 
receive a storyboard, so that we get a 
clear idea of what's required Agencies 



generally are quite knowledgeaUe and 
appreciate the depth and breadth of 
our repertoire and the experience 
we'v^ built up in promoting it" 

An increasingly popular way for 
music publishers to disfjay their wares 
is by creating CDs containing the main 
works of individual songwriters as 
performed by leading artists associat- 
ed with the songs. EMIMP was 
involved in a collection from the well- 
remembered EMI Harvest progres- 
sive label featuring such acts as Pink 
Flqyd and Pete Brown. 

"We don't publish all the tracks fea- 
tured," remarks Clifford, "but the 
interest and attention such a compila- 
tion attracts makes it well worthwhile. 
We also put together here in London a 
CD boxed set of Diane Warren's songs 
for wwldwide use among advertising 
agencies and movie companies. An 
earlier two-CD compilation originated 
in the States contained standards 
written by Walter Donaldson per- 
formed by a variety of worW-famous 
artists. 

"The upside of a huge catalog like 
EMIMP's is the wealth of material 
available," observes Clifford. "It has 
songs for any occasion. But you need 
to act in an advisory and consultant 
capacity with prospective clients and 
be sensible in how much you pitch for 
a project You can't send someone 100 
songs, even if they're all eminently 
suitable. But putting some of your 
best-known writers' work together 
and sending it to appropriate people 
for future reference is well worth the 
effort I'm always keen to cooperate 
with our contemporary writers in 
every way to promote their work. One 
of our m^jor names is Les Reed, who 
wrote 'It's Not Unusual,' 'Delilah,' and 
"The Last Waltz,' among many others. 

(CoTitinued on page 80) 



'THEY'RE PLAYING MY SONG' 



•■.\llni(;htlon(;" 

Written by Charlie Daniels, Taz 
DiGregorio, Charlie HajTiard. 
Jack Garin, Bruce Brown 
Published by Cabin Fever 
Music'Miss Hazel Music/MCA 
Music (HMD 

One of ttie gnaUst thrilts for o?i 
artintjmt beginning to carve kis or 
her mm path in the mtisic industrj/ 
it tfw oppofiunUy to work with one 

ofh is or her herws. For Edd ie 
Montgomery and Troy Gentry mVjo 

wake up the new Columbia duo 
Montgomery Gentry. Ilmt opportn- 
n ity came when they rpeorrled "AU 
Night Long" for their debut albtan, 
"Tattom & Scam. ' due April l.i. 
The song was origiTmUy recorded 
by Charlie Daniels tm his I'MS Lib- 
erty Records album, "America, I 
Believe In Yim." Mmiiginnery 



and Gentry knew the song ivas 
perfect for tJieir own raucous 
style, and the icitig on the cake 
ivas getting Daniels to perform it 
mith them, 

"His son, Charlie Jr., had come out 
and seen as play. He was really dig- 
ging our stuff, and he sjud, 'I'm 
going to pitch you some of my 
dad's stuff.' " says Eddie 
Montgomery. "So he sent a 
song over that Charlie had 
on one of his earlier albums 
called 'All Night Long.' Me 
and Troy thought it wDuld Ix" 
great if we could haw Charlie 
sing it with us. So Charlie Jr. called 
him up, and he said he'd love to." 

"It Was breathtaking," Troy Gen- 
try says of recording with I^nieLs. 
"We grew up in the honky-tonks 
and bars playing cover songs all our 
life and, of course, playing a whole 




lot of Charlie Daniels. To actually 
ha\« him come in and perform one 
of his songs with us was just the 
greatest natural high a musician 
could lia\e." 

Gentry says he wasn't familiar 
with "All Night Long" before 
Daniels' son pitched the song. "They 
brought it over, and somebody 
brought it to our attention that 
it was a song off one of his ear- 
lier albums," .says Gentry. "It 
was new to me, but after 
hearing it it was the same ol' 
Charlie Daniels great rockin' 
country." 
What makes it work as a 
Montgomer>' Gentry .song? "Lyri- 
cally, it talks about stajing out par- 
tying and having a great time," 
Montgomery says. "As far as the 
lyrics go, it fits the Montgomery 
Gentry image. We open our show 
with Charlie's song." 



SOIVICB. CREDITS 



THE HOT 100 

* Bffafl HIggin*, Sluarl McLennen. Paul BArry, St«M Torch ' 
WB/ASCAP, Wsmw ChappiAl/PRS 



Xanomanla/PRS, 



HOT COUNTRY SINGLES t TRACKS 

HOW FOREVER FEELS • WanMI Mobley. Tony Miidlru • WartMr-T>iTwrlan*/BMI, Naw 

WoriiajBMI, WB/ASCAP 

HOT R4B SINOLES 

WHArS IT GONNA BE? • T SmWi, Darrall AHamby, AnUonalla Robaraon • TZlah'a/BMI, 
Wamar ChappaVBMI, 2000 Wana/ASCAP, Wamar Chappall/ASCAP, TonI RoM/ASCAP 
WB/ASCAP 

HOT RAP SINOLES 

WHArS IT GONNA BE? • T. Smith, Darrell Allamby, AnUonatla Robaraon • rZIah'a/BMI, 
Wamar ChappaWBUI 2000 Watta/ASCAP. Wamar Chappall/ASCAP, TonI Robl/ASCAR 
WB/ASCAP 

HOT LATIN TRACKS 
nUOiHTA BIANCA • Juan Lula Quarra • Karan/ASCAP 



Theater Writers Were Fighting 
Sociai Injustice In Their Times, Tno 



u 



NTIMELY COMIC REUEF: It 
is both understandable and un- 
settling to hear that a song has 
been removed from a show that's 
been revived from a past era that 
got a laugh out of stereotyping. 

It should be noted, however, that 
rarely, indeed, are such songs thor- 
oughly mean-spirited and de- 
meaning to the subject at hand. But 
sensitivity to stereotyping these 
days may be justified even if no evil 
flows from the content of the lyric. 

(Are there, by the way, political- 
ly incorrect melodies? Perhaps the 
Yiddish flavor of Flagin's numbers 
in "Oliver!" is one example.) 

In Irving Berlin's "Annie Get 
Your Gun," "I'm An Indian, Too," 
essentially a laundry list of Ameri- 
can Indian tribal names (some of 

which are com- , 

ical fabrica- 
tions), is a casu- 
alty in the 
successful new 
revival of the 
classic on 
Broadway. 

A City Cen- 
ter "Encores!" 

revival of Rodgers and Hart's 

"Babes In Arms" this season had 
an unusual casualty in that one of 
the numbers, "All Dark People (Is 
Light On Their Feet)," had its verse 
sung but not its chorus, while its 
title in the program was changed to 
"Light On Their F^t" 

And the record wouldn't be com- 
plete if refereiKe were not made to 
songs, written in the early part of 
the century, that were known as 
"coon songs," of which America's 
finest writers were co-authors, in- 
cluding Jerome Kern. One of 
Berlin's early hits, "Cohen Owes 
Me Ninety Seven Dollars," is an 
example of a Jewish writer re- 
flecting long-held stereotypes 
about Jews. 

In truth, in generations gone by 
almost all ethnic groups were treatr 
ed by the popular culture of the d^ 
with comic generalizations. Per- 
haps it's notable that not much e\'er 
happened to these oddities, with the 
exception of Berlin's "I'm An Indi- 
an, 'Too," which owes much of its 
fame to Ethel Merman, who orig- 
inally rattled off those tribal names 
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by Irv Lichtman 



to the rafters. 

The great show writers did much 
better in their associations with 
truly wonderful songs, far longer 
lasting, that took the matter of rac- 
ism more seriously. 

Kern, of course, collaborated 
with Oscar Hammerstein II to 
write "Or Man River," not a call to 
arms to end iiyustice, but a very 
sad resignation to the fact of it 

Berlin's "Suppertime" is about a 
mother telling her kids their father 
is not coming home because, it is 
made known in the song's stage ver- 
sion, he was the victim of a lynching. 

Hammerstein wrote the wnrds to 
"You've Got To Be Taught" for 
"South Pacific," set to Richard 
Rodgers' insistent melody. Later, 
R&H wrote a song, now virtually 
unknown, 
called "All 
Kinds Of Peo- 
ple" for a failed 
musical, "Pipe 
Dream." It is 
anundesencd- 
ly neglected 
call for broth- 
erhood amid 

differences. 

Songs by others will always be 
around to sound the call for justice, 
most notably E.Y. Harburg and 
Jay Gorney's "Brother, Can You 
Spare a Dime?" Ironically Harburg 
collaborated with composer Bur- 
ton Lane to write a hit show in 
1947, "Finian's Rainbow," that 
made mincemeat of racial preten- 
sions, but it too is said to be under- 
going book revisions for a contem- 
plated Broadway return. 

When tlie time came to get seri- 
ous about iivjustice, the great show 
writers eouM make their point with 
persuasive power. 

Print on print The following 
are the best-selling folios from 
Warner Bros. Publications: 

1. Celine Dion, "Let's IVIk About 
Love." 

2. Jimmy Buffett, "Songs You 
Know By Heart" 

3. "Star Wars TVilogy— Special 
Edition." 

4. "City Of Angels," soundtrack 
selections. 

5. Shania Twain, "Come On Over." 
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Sides Expands Ocean Way Intn Former Grundman Space 



Another week, another jolt: 
After we just finished documenting 
two incidents that rocked the L.A. 
and New York mastering communi- 
ties — the abrupt departures, 
respectively, of Stephen Marcu8sen 
from Precision and Scott Hull from 
Masterdisk — Los Angeles entre- 
preneur Allen Sides has taken over 
the studio recently occupied by 
Herb Jung's Time Capsule Master- 
ing. 

Sides plans to build a large, 5.1- 
channel control room and a smaller 
mixing studio in the building, which 




by Paul Vema 

he owns. The rooms will become 
part of Sides' Ocean Way complex, 
which comprises two rooms adjacent 
to the building in question, plus 



other studios in Los Angeles and 
Nashville. 

Sides' decision to take over the 
space was motK-ated by two coincident 
events: the January purchase by Cello 
Studios of three of Sides' Ocean Way 
rooms and Jung's decision to termi- 
nate his lease due to financial difficul- 
ties (Billboard, Jan. 30). 

"It worked out incredibly well for 
U.S," says Sides of the changes in the 
building, which is located at 6050 Sun- 
set Blvd. "At the time we leased the 
space to Jung, we didn't know we 
were going to sell the three other 



Ocean Way rooms." 

Sides is in the process of tearing 
down the existing studios at 6050 Sun- 
set — built by mastering legend 
Bemie Grundman, whose move to 
premises around the comer on North 
Gower Street precipitated Jung's 
shortrlived move — in order to accom- 
modate a large mixing room whose 
centerpiece will be a 120-input Sony 
Oxford digital console. 

A smaller studio at 6050 will house 
a custom Ocean Way/API console for- 
merly from Ocean Way Studio B, 
according to Sides. (Studio B will get 



CB-R Inms Massive Erawth In A Wide Range Bf Marliets 



BY PAUL VERNA 

NEW YORK— As recently as a few 
years ago, it would have been incon- 
ceivable for recording studios, dupli- 
cation houses, and consumers to 
replicate CDs in-house. At the most, 
facilities might have a single CD-re- 
cordable (CD-R) drive to make real- 
time one-offs but, even then, the 
blank media was too expensive to do 
it en masse. 

Fast-forward to the late '90s. 
These days, it seems, professional 
studios, production houses, software 
developers, duplicators, and even 
many project studios have the capa- 
bility to chum out CDs — often faster 
than real time and in multiples. Fur- 
thermore, markets that aren't asso- 
ciated with optical storage, such as 
churches, hospitals, and banks, are 
investing in CD-R technology. 

According to Santa Clara Con- 
sulting, 660 million blank CD-R discs 
were sold worldwide in 1 998, and 1 .5 
billion to 2 billion are forecast for 
2002. On the recorder side, research 
firm Data Quest estimates that 2 
million units were sold in 1998, and 
14 million are projected for 2002. 

Sources say those numbers repre- 




Ch«velle Gets Electrical. Squint 
Entertainment act Chevelle worked on 
its debut album at Chicago studio 
Electrical Audio with noted studio n^n 
Steve Aibini. Shown in the back row, 
from left, are Chevelle member Pete 
Loefnef. Squint founder Steve Taylor, 
and Chevelle member Sam Loeffler. 
Pictured in the front row, from left, are 
Chevelle's Joe Loeffler and Albinl. 
Chevelle's album "Point #1" is due 
May 4 on Alternative Distribution 
Alliance-distributed Squint. 



sent a staggering growth curve, 
even by today's standards. Industry 
consultant Robert Starret, a colum- 
nist for E Media magazine, says, 
"The first CD recorder, made by 
Yamaha in 1988, sold for about 
$35,000. It could record audio, but it 
couldn't record CD-ROM without 
adding hardware. The first CD- 
ROM sj-stems in the lato '80s sold for 
$141,000. Since then, the price has 
plummeted." 

In 1999, a stand-alone audio CD 
recorder can be purchased for less 
than $500, and computer-based CD- 
R drives — which can record audio 
and CD-ROM data — bottom out in 
the $200 range. Furthermore, the 
price of media has gone from a high 
of $80 per disc to less than $1 each. 

Driving the trend toward multi- 
ple-disc systems are companies like 
CD Cyclone, Mediastore, and Micro- 
boards, which last year introduced 
modular CD-R towers that operate 
at up to four Umes real time and can 
duplicate anywhere from two to 30 
discs at a time. Some models have 
sophisticated loading and printing 
features, as well as PC interactivity 
that allows users to customize the 
duplication process. 

Heather Barger, marketing man- 
ager at Lake Forest, Calif.-based CD 
Cyclone, says, "We have three mtyor 
targets for our products: software 
developers, replication houses, and 
audio broadcast and video. All of 
the.se customers see a need for data 
storage and distribution, and now 
they also see a cost-eflectiveness to 
have it in-house." 

Other natural venues for CD-R 
include record labels. For instance, 
Atlantic Records in New York has 
brought some of its CD manufactur- 
ing in-house. For quick turnaround 
services like promotional advance 
CDs, that system is more flexible 
and more cost-effective than sending 
the job out to the manufacturer, ac- 
cording to label sources. 

Despite its robust growth in the 
last few years and its rosy forecast, 
CD-R faces formidable obstacles, 
according to Nicolas Darveau, pres- 
ident of customdisc.com, a custom- 
CD Internet service. Darveau says 
CD-R is a transitional format that 
will eventually be superseded by 



flash-memory devices such as the 
new wave of MP3-based units. 

"Most people will bypass CD-R 
and put music on flash devices," says 
Darveau. 

Another threat to CD-R is DVD- 
R, the recordable counterpart to 
DVD, which offers approximately 10 
times the storage space of CD. How- 
ever, sources say it will take DVD 
years to develop the critical mass 
that CD-R has already establi-shed. 

Starret says, "If it takes five more 
years for us to have $200 DVD re- 
corders, you've got a lot of life left in 
CDs. By then, youll have an installed 



base of billions of discs and millions 
of players." 

Even CD-RW — an erasable, re- 
cordable CD format — is not likely to 
supplant CD-R, despite offering 
advantages, according to Starret. 

"There's some practical ifse to 
CD-RW," says Starret, "but there 
are problems. There are few CD 
players that will play back CD-RW 
media. I -see it as a format in search 
of an application." 

CD-R, by contrast, is the "pre- 
ferred" form of storage, says Star- 
ret. "It's something that everyone 
can afford." 



a large discrete Nevie board that's in 
the process of being built from Sides' 
large stock of parts.) 

Because both of the new rooms will 
be linked to Ocean Way's tracking 
facilities next door, there will be no 
need for cither to have recording 
spaces of their own, other than a small 
ov^rdub booth for the Oxford studio, 
according to Sides. 

The Oxford room will occupy the 
studios originally used by Grundman 
and engineer Brian Gardner, plus a 
lounge. The smaller .studio will reside 
in Chris Bellman's old room. 

As for Jung, he is retreating to 
Long Beach, Calif, after a humbling 
experience trying to make it in the 
cutthroat LA scene. 

"I took on more than I could han- 
dle," he says. "I couldn't find people 
to share the burden quickly enough, 
so it was either stay tiiere and die or 
get out while I was still aliw." 

Despite the upheaval, Jung »^ for- 
tunate to return to his original space, 
ensuring a small measure of continu- 
ity at a tumultuous time. 

"I went back to the same suites I 
was in before, and they're totally the 
same, untouched," says Jimg. "If I for- 
got to vacuum when I left, it was me 
that had to vacuum when I came back 
in. I was up with full audio a couple of 
days later, working on a project for 
Time Bomb Records." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (MARCH 27, 1999) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


ADULT CONT 


TITLE 
Artist 
Producer 
(Label) 


BELIEVE 
Chef/ 

Mark Taylor 
Brian Rawling 
(Warner Bros.) 


HEARTBREAK HOTEL 
Whitney Houstoa' 
Soulshock, Kartin 
(Arista) 


HOW FOREVER FEELS 
Kenny Chesney/ 
Buddy Cannon 
Norro Wilson 
(BNA) 


EVERY MORNING 
Sugar Ray 
David Kahne 
(Lava Atlantic) 


ANGEL 

Sarah McLachlaa' 
Pierre Marchand 
(Arista) 


RECORDINS 

STUDIO(S) 

Engineeris) 


DREAMHOUSE 
(London) 
Mark Taylor 


CROSSWAV 
(Mendham, NJ) 
Manny Marroquin 


WOODLAND 
(Naslwille) 
Billy Shenffi 


SUNSET SOUND/ 
SWINGHOUSE 
(Los Angeles) 
David Kahrw 


WILDSKY 
(Morin Heights, 
QUEBEC) 
Pierre Marcfund 


RECORDING 
CONSOLE(S) 


ZMxUeSBw 


SSL9000J 


New 8068 


Custom APR 


Helios 


RECOROERIS) 


TascamDABS 


Shider 48 track digital 


Sony 3348 


StuderABOO 


Otari Radar System 


MASTER TAPE 


MattllHi.g 


Quantegy 467 


Sony 3348 


BASF9O0 


no tape used 


MIX DOWN 
STUDIOISI 
Engineerts) 


DREAMHOUSE 
(London) 
Dejiter Simmons, 
Rodney Jerkins 


LARRABEE NORTH 
(Los Angeles. CA) 
Manny Marroquin, 
Soulshock 


STARSTRUCK 
(Nashville) 
Kevin Beamish 


SCREAM 
(Los Angeles) 
David Kahne 


WILDSKY 
(Morin Heights, 
QUEBEC) 
Piene Maicliand 


CONSOIE(S) 


2 Madde 8 Bus 


SSL 900J 


SSL J9000 


SSL90O0 


Helios 


RECORDER(SI 


TascamOABS 


Sony 3348 


Sony 334»Studef 820 


Pni Tools 


MT 


MASTER TAPE 


MaadlHiB 


Quantegy 467 


Quantegy 499 


BASF 900 


no tape used 


MASTERING 
Engineer 


PRECISION MASTERING 
Stephen Marcussen 


MASTERDISK 
Tony Dawsey 


GEORGHOWN 
MASTERS 
Denny Pun:eil 


PRECISON MASTERING 
Stephen Marcussen 


MASTERDISK 
GregCalhi 


CD/CASsrrrE 

MANUFACTURER 


WEA 


BMG 


BMG 


WEA 


BMG 



e 1999, Billboard/BPI Communications. Ho4 100, R&B & Country appeat in this teatufe each ttm«; Mainstream Roch, Modefn Rock, Rap, Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graybow. Telephone 2 1 2-536-536 1 , 
fax 212-382-6094, sgraybow@biltboard.com 
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Havana Caliente Gets Off To A Hot Start 



CaLIENTE stays HOT: As 
Havana Caliente's ruthlessly profi- 
cient Cuban dance band Adalberto 
Alvarez Y Su Son was heating to a 
slow boil, the last of three artists who 
performed during Caliente Enter- 
tainment's launch fiesta of the label 
on March 16, Joan Osborne, could be 
seen on the balcony of New York's 
Bowery Ballroom caught in the vise 
of an involuntary, bemused gyration. 
Could it be the singer was trying to 
get back a Latino groove she might 
not have ever known she had? 

No doubt. And Osborne was not 
alone, as a veritable goulash of spirit- 
ed — and I do mean spirited — Latinos 
and gringos were sashaying across 
the Bowery dancefloor in a mostly 
vain, but invigoratingly joyous, 
attempt to keep pace with Havana 
Caliente's rhythm-intensive Cuban 
artists Barbarito Torres and Pfedro 
Luis Ferrer. 

As label launch parties go, 
Caliente's shindig certainly made a 
positive impression. The music was 
happening, the big-name electronic 
media was in attendance, as was a 
host of top brass from Atlantic Rec- 
ords—Havana Caliente's distribu- 
tor — plus assorted celebrities. 

Ahmet Ertegun, Atlantic's leg- 
endary founder, was on hand, along 
with a cadre of top Atlantic execu- 
tives, such as Craig Kallman, Phil 
Wild, Ron Shapiro, Tony O'Brien, 
and Vicki Germaise. 

Also bobbing and gyrating at 
Caliente's swell soiree were screen- 
writer/film director Julian Schna- 
bel; former New York Sen. Al DAm- 
ato; supermodel Stephanie Seymour 
and her husband, polo star Peter 
Brant; Eddie Rodriguez, owner of 
fashion designer Wilke Rodriguez; 
Tico Torres, drummer with Bon 
Jovi; Paddy Moloney of the Chief- 
tains; and Ingrid Lauder, scion of 
the perfume manufacturer 

And as one of CaUente's triumvi- 
rate of gifted acts was performing, 
Caliente partner Marfa Zenoz was 
on the balcony, making sure another 
artist was conducting a TV interview. 

Torres' disc "Havana Cafe" leads 
off the trio of releases from Havana 
Caliente, which will drop the album 
April G. Alvarez's album ".Juy:ane|i) 
Con Candela" is slated to be issuiii 
April 20. with Ferrer's self-titled .st t 
due May 4. 

Each of the recordings is a sonica - 
ly .solid slal) of contemporary Cuba i 
music. Ah-arez's disc .sports the bes t 



Notas 




albums by Karen's Amanda Miguel 
and Sonia Silvestre. 
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^riElNEKEN DOES D.R.: On Sat- 
urday (27), the yHeineke n En Vivtf 



hy John Lannert 



chance of scoring airplay at U.S. Lati- 
no radio, as his sound most closely 
resembles the tropical grooves cur- 
rently in favor in Puerto Rico, New 
York, and Miami. 

Regardless of the future album 
sales of its artists, Caliente got its la- 
bel off on the right foot with a viva- 
cious throwdown that ended with 
Osborne mugging for the cameras 
with Ferrer, who may be collaborat- 
ing with the vocalist on a songwriting-v 
project in the coming weeks. ) 

"t/ONFERENCE DOINGS: With 
less than a month remaining before 
Billboard's 10th annual International 
Latin Music Conference, the lineups 
for the panels and showcases are 
being completed. 

Set to perform at the April 21 
showcase is Delia Dfaz de Villegas, 
a recent emigre from Cuba who has 
performed throughout the Car- 
ibbean, Central America, and Eu- 
rope. She was one of the fmalists in 
the 1991 OTl song festival as a rep- 
resentatiwSf Cute. 

Virginia di Gregorio is scheduled 
to participate in the publishing panel. 
She is coordinator of the Latin catalog 
for BMG Music Publishing US. Latin. 

Also slated to take part in the 
press and publicity panel is Alba V. 
Eagan, director of marketing and 
promotion for Sony Latin. 

SoUNDSCAN ADDS G.D.: Effec- 
tive this issue. Gran Discoteca, one of 
Puerto Rico's largest retailers, has 
become a reporter to SoundScan, 
which measures sales for The Bill- 
board Latin 50. Sales data from 12 of 
the company's 16 stores are included 
in The Billboard Latin 50, which is 
unpublished this issue. The balance of 
the stores should be reporting with- 
intt)^ nrvt r'lipln "f vrrln 



KaHEN SNAGS A VIKING: Karen 
Publishing has signed a distribution 
IBct with Viking Distribution (.'orp., 
sister company of Caiman Music. The 
deal takes immwiiate effect. The ini- 
tial albums to be dropped under the 
accord April 27 are as-yet-untitled 




CON LOB MEJORES 
PfiECIDS EN: 
MANHATTAN LATIN 
MUSIC CENTER 
471 WEST CENO ST. 
TEL: [E1S] 563-<150a 
FAX: laiS) SB3-S048 
http!//ww%M.kiibanay.con> 



concert series stops in Altos de 
Chav6n, Dominican Republic, where 
a top-notch assortment of Latin jazz 
notables is scheduled to perform, 
including Hilton Ruiz, Giovanni 
Hidalgo, Juan Pablo Torres, Hum- 
berto Ramfrez, and Johnny Pa- 
checo. 

Also set to appear are pop/R&B 
thrush Taylor Dayne and pop group 
No Merey. 

Promoting the show is Cardenas, 
Fernandez & Associates. 



\Fe 
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ANGO TIME: Gidon Kremer, 
Pablo Ziegler, and Gary Burton are 
booked to appear in "Tango Magic," a 
tribute concert to tango maestro 
Astor Piazzolla slat«d to take place 
April 6 at New York's Carnegie Hall. 

Kremer has been nominated for a 
Grammy for his recording of Piazzol- 
la material, "Marfa De Buenos 
Aires." Ziegler, who was the pianist^ 
arranger for Piazzolla, is making his 
Carnegie Hall bow as a featured art- 
ist Burton, renowned for his artistry 
on vibraphone, also has recorded 
songs from PiazzoUa's repertoire. 
Also set to appear are Orpheus 
(Cont inued on next page) 

LATIN TRACKS A-Z 

miE (PuMis 

la uxmwLEii 

24 UXMUCHM mtlUHFAMOS, CONTIQOKBMG SonKS, 
ASCAP/?Wf Int'l . BMI] 

31 AGUA(CancioiHS<]elinun<lo.BMi/Wa(iwClup|]«ll. 
BMI) 

13 UIOR PUTOmCO (FUininp. BMI) 

18 ASILUCUTETUaemlii.ASCAP/Urifninci). 
ASCAP/Wanm-Tamertaiw. BHI/Oui LiHnin. 
BMl/KafIa Aponte, BMI) 

37 BOHEMIOD€AnC)OM(Co|iyti|tilCantiiil) 

26 BOMROM DE A2UCJUI (No Utile Fish. 
ASCAP/BiOkyunioii) 

21 CDEI (Iter hi ! . BMI) 

IS DEIASU TWO (199BDMIP HUSK. BMII 
AC DESniESDETI...OU[;(iigilC.«SCAP/MCA.>SCAPI 
12 EIITIIEUI<nU{Cii[rrngMCl»MI 
23 ES EUA LA CAUSA (ADG.SESAC) 
S ESE (Ventura. ASCAP] 
IS HUEUAPEUailXD'NcoM'l. BMI) 

38 I Snu BEUEVE Oom Stwces. ASCAP/Qiiysalls. 
HSCAP/ColBemsEMI, ASCAP) 

34 IHEVnABLE (fl PP. BML/Sony/AIV Latxi. 6MII 

II MEESTOTACOSniMBKAIIOOAnilnletsoilt, 
»SMP) 

28 MEESim«0l<IEII»)L0CO(Foi<bl>a.ASCAPI 
33 ME QUEDE COD LAS CAWU (Unimusio. ASCAPI 

4 ME«OrA«mARQEEMNEDK)(Wam>iTain<tin. 

BMI) 

30 MIEMTE (Fonomusic. BMI) 

25 HUCHACHO SOLITARIO (EMI April, ASCAP] 
8 IIECESITOCICCIBTE(SegSon.BMI) 

8 mNA BOIIITA (Sony Docos. ASCAP) 
3 HO PUCOOOIVIDAS (Ventura. ASCAPI 
3C HO SABES C04IO DHElf (Nm Ediliw, EMOA. SESAC) 
7 NUHCATE0LV10AIIE(EMIA|Kil.A2CAP} 

1 PALOMITA BIAHCA (Karen. ASCAP) 
38 PASIOH {A^l SysteflK) 

17 PEROOHAME (Cop(rictit Contrail 

28 PIENSO EH Tl (l»B Deep MiiW, BMI) 

14 QUE HWITO (Pacific. BMI) 

20 QUE HAtRIA SIDO K Ml (Hex Edition EMOA 
SESAC) 

2 SI TE PUDIERA MfHnR ((>>sma. SESAC) 

35 IE »AS (FI.PP. BMI) 

27 TIEMiU Ml PIEl (Musk R&HCA. ASCAPI 

32 n(FI.PP.BM/SoiD/AIVLatin.BMII 

III n lim« Dmp Miisc. BMI) 

22 UM PAISIHA MAS ISanAMonio Music. BMI) 

5 UHAV02 EH EL ALMA (JKMCASCAP/MCA. ASCAP) 
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WEEK 


UST 


2 WKS. 
AGO 


WKS. ON 
CHART 


COMPILED fROW A NATIONAL SAMPlf OF AIRPLAV SUPPLICO BY BROADCAST 
DATA SYSTEMS' RAOK) TRACK SERVtCt 98 LATIN MUSIC STATIONS ARE EL£C- 
TRONirALLY MONITORED 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK 

ARTIST TITLE 

IMPRINT/PflOMOTIOH lABCi PRODUCER (SONGWRITER) 


CD 


2 


1 


7 


^^^^w i ^^^^^ 

JUAN LUIS GUERRA 440 PALOMITA BLANCA 

KAREWCAIMAN 2 wmlaat No 1 l.LGUtRRA u I GUERRAJ 


CD 


3 


3 


10 


MARCO ANTONIO SOUS SI TE PUDIERA UENTIR 

tc-NOvis;i t b ;■ .:r •-< ■ l S' 


3 


1 


5 


7 


MOO NO PULJO OLVIDAR 

SOf*"V DISCOS A JA£N [A.TALAMANU: A t^LLir.N I TCSiUS) 


4 


4 


6 


36 


VICENTE FERNANDEZ ME VOY A QUITAR DE EN MEDIO 

SONV DISCOS PRAURt;(M MONIERROSASI 


(D 


8 


8 


5 


MILLIE UNA VOZ EN EL ALMA 

m IkV'i ' .-f PiKti.G MARQUO) 
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29 
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CONJUNTO PRIMAVERA NECESITO OECIRTt 

■ J GUILLEK iR GONZALEZ MORA) 
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12 


ENRIQUE IGLESIAS NUNCA TE OLVIDARE 

H.PE=:£Z-BOT(JArE IGLESIASi 
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GRUPOMANIA NINA BONITA 
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JERRY RIVERA ESE 
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NOELIA TU 

fr.\-.Vi'..A t M :ESTEFANOi 
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PEPE AGUILAR ME ESTOY ACOSTUMBRANDO A Tl 
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TIRANOS DEL NORTE ENTREGA TOTAL 

SO'.* LUiC'J'i NOT LISTED INOI LS'EO; 
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32 


_ 


2 


LOS TUCANES DE TUUANA AMOR PLATONICO 

m LATIN t G TELIX iW OUINTERO LARA) 


14 


14 


20 


22 


LOS MISMOS QUE BONITO 

[Ml lAT N I LOS UlSUOSiM E CASIRO> 


15 


9 


13 


6 


GISSELLE HUELE A PELIGRO 

.■'■■i.:.A,L.'.t.^LM ■. MTEJAOA.B.CEPEOA(AUANZAN£fiO) 


11 


IS 


10 


21 


CHAYANNE DEJARIA TODO 

ESTEFMO(ESrEfANO) 


OD 


20 


21 
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LUIS FONSI PERDONAME 

!■. „-,L , ■■ ■ ' '■ iJfl iCBUNES) 


QD 


17 


15 


13 


JUAN GABRIEL CON BANDft EL RECODO ADORABLE '.'ENTIROSA 

■■•■■k.^e'.'L- L,.'.' i-T-rL JGABRiEL) 
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19 


35 
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LUIS ENRIQUE ASI LLEGASTE TU 
-i. : LATl-O l LEMliQUEUtJIAI<(.AFOME.L£NRIQUE MLii»C :£M3S) 


» 


16 


12 


30 


VICTOR MANUELLE QUE HABRIA SiDO DE Ml 

■-. ■ OALFANNDCiALIANNO) 


a 


10 


9 


19 


TIRANOS DEL NORTE CREl 

i ■■■ . I - . J '.'ART NEr.,C MOWE) 


d) 


33 


24 
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EZEQUIEL PENA UNA PAGINA MAS 

•C'nJv SA E PENA IR CiARCIA HAMIfiEi) 


(D 


27 


36 
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LOS TEMQtARIOS ES ELLA LA CAUSA 

' CNOu 54 A A A1.HA lA A ALBAI 
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RE-EKTm 
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LOS TRI-O ADORACION 

AWiCLAyMCi LAI 'i t A.FACCi IR.CARDENAS C. ESTRADA! 


29 
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14 
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SERVANDO Y FLORENTINO MUCHACHO SOLITARIO 

•VLA LAIiNA 1 RM0NTA\£R,R,SANCH£Z,TMARRUfO*RMONrANER> 
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23 


30 
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CHARLIE CRUZ BOMBON DE AZUCAR 

y» G[:«a.'A-L* LAI W S GEORGE [C.TOLON.M WlLP*rm: J L£NGa,C f Wl^-i* Lt-'^EAfC' 
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JAVIER I/^J'^^'"'^ ^^^^ 


20 
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CHAYANNE PIENSO EN Tl 
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JORDI ME ESTOY VOLVIENDO iCO 

fCNCWiSA ■- " 
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ROBERT AVELLANET Ml r N te^ 

WWM t I.INFA«TE(R.PEt<L. i.J.l -A'.' jS, 
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NEW^ 
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JARABE DE PALO AGUA 
■ ■ r. J DWORHiAK UARABE DE PAlOJ 
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11 


13 


SHAKIRA TU 

S.MEBARAK R ,LMENDE2 (S.MEBARAK R.D.OfiRIEN) 


33 


31 
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PEDRO FERNANDEZ ME QUEDE CON LAS GANAS 

.-:.-.■'^^u^Tlt^o h.patron iL Dt lacolinai 
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NEW^ 
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SHAKIRA INFVITARI F 

V. N ' jlS.:OS S MEBARAK R,,L FOCHOA (S MEBARAK R ,L FOCHOA] 
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CARLOS PONCE TE VAS 

■ Ml liTIN r K.SANTANDER IK SANTANDEH) 
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NEW^ 
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MARC ANTHONY NO SABES COMO DUELE 

J Li.jOiCA-FAr.t.a.1 
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37 


33 
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VICENTE FERNANDEZ BOHEMIO DE AFICION 

SGN'' n^MS I'RAMlBf; ,M URIsTA.i 
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34 
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LIMITE PASION 

fODVLN'HXl'GHAM LAIINO JCARKIllO -ILUREAL) 
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MARIAH CAREY 1 STILL BELIEVE 

COtUViei*. WNY OSCOS t S JOROAN.M mason (A ARMATO.B CANTARELLIJ 
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CRISTIAN DESPUES DE TI...QUE? 

iSiCLa-BMO LAIIN t fl PEREZ (R PTREi') 


POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 



21 STXnONS 



1 MDO SONT DISCOS 
NOPUEOO OLVIDAR 

2 MILLIE EMI LATIN 
UNA VOZ EN EL ALMA 

3 JUAN LUtS GUERRA 440 
WtihWWt PALOMITA BU^NCA 

4 NOELU FONOVISA 
TU 

5 MARCO ANTONIO SOLIS fONO 
VISA SITEPUDIERAMENTIR 

6 ENRIQUE IGLESIAS FONO 
VISA NUNCA TE OLVIDARE 

7 CHAYANNE SONY DISCOS 
DEJARIA TOOO 

S JERRY RIVERA SONY DISCOS 
ESE 

9 LUIS FONSI UNIVEJtSAL LATI 
NO PERE}ONAME 

10 VICENTE FERNANDEZ Sony 
DISCOS ME VOY A QUITAR, 

11 LUIS ENRUUE RODvt^K)LY 
ClfWMUliNO ASI LLEGASTE TU 

12 LOS TRI O ARIOLA/BMC LATIN 
ADORACION 

•13 CHAYANNE SONY DISCOS 
PIENSO EN Tl 

14 JARABE DE PALO EMi latin 
AGUA 

15 MARIAH CAREY i:v.vi k'^;.:- 
: ' ^.TIL m E'.'E 



18 STATIONS 



1 JUAN UJIS GUERRA 440 
M^^ESCAMAN PALOMITA BLANCA 

2 GRUPOMANIA SONY 0*SCOS 
NINA BONITA 

3 GISSELLE APtOiA/WQ LATIN 
HUELE A PELIGRO 

4 MOO SONY DISCOS 
NO PUEOO OLVIDAR 

5 JERRY RIVERA SONY DISCOS 
ESE 

6 ViaOR MANUELLE SONY 0<S^ 
COS QUE MABRIA SiDO D£ Ml 

7 LUIS ENRIQUE RCOYtrtTOLY 
GRAM LAiiNO ASI LLEGASTE TU 

8 CHARUE CRUZ 5JR GfOR&L'WtA 
LAr-** BOMBON DE AZUCAR 

9 MILIIE EMI LATIN 
UNA VOZ EN EL AIWA 

10 SERVANDO Y FLORCNTIHO WEA 
LAitNA MUCHACHO SOLITARIO 

1 1 NOEUA FONOVISA 
TU 

12 ROBERT AVELLJWET RUM 

MIENTE 

13 MARC ANTHONY RUM 
NO SABES COMO DUELE 

14 JARABE DE PALO emi latin 
AGUA 

15 MARtAH CAREY COLUMBIVSONV 

I STILL BELIEVE 



65 STATIONS 



1 CONJUNTO PRIMAVERA 

FONOVISA NECESITO DECIRTE 

2 MARCO ANTONIO SOUS fono- 
VISA SI TE PUDIERA MErfTIR 

3 u>5 tucanes de tuuana 
EMU^TIN amorputonico 

4 aim (ukcl con bwh a recooo 

NKlAMiAnN AOOUBlfMENTnOU 

5 EZEQUIEL PENA FONOVISA 
UNA PAGINA MAS 

6 LOS TBMERARIOS FONOVtSA 
ES ELLA LA CAUSA 

7 VICENTE FERNANDEZ SONY 
DISCOS ME VOY A QUITAR,,. 

8 PD>E AGUILAR MUSART/BAL 
BOA ME ESTOY, .. 

9 LOS MISMOS EMI LATIN 
QUE BONITO 

10 TIRAHOS DEL NORTE SONY 
DISCOS ENTREliA TOTAL 

1 1 TIRANOS DEL NORTE SONY 
DISCOS CREl 

12 LIMITE RODVFN'POLYGRAM 
LAriNO PASION 

13 VICENTE FERNANDEZ SONY 
DISCOS BOHEMIO DEAFKtON 

14 INTOCABLE EMi LATIN 
PERDEDOR 

15 RAMON AYALA V SUS BUVOS Oa 
NORTE r ■ . PATAQA 
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Over 16.000 cummt and updated 
HsUngs woildwide - complete wtth 
key contacts, phone & rax numbers, 
addresses, e-mail addresses and 
website listings. 

■ Record labels Music distribution companies 

• Wholesalers & Distributors " Video companies 

• Music publishers • CD. CD-ROM & Video 
disc manufacturers " Equipment manufacturers 

• Accessory companies * PR companies 

• International listings • Associations and 
professional organizations * Performing and 

mechanical rights organizations 

• Music libraries • Entertainment attorneys 

• Importers/Exporters • Replicators • Duplicators 

• And much more! 

To order send payment for $139 plus $6 S&H ($14 lor international 
orders) witli this ad to: Billboard DIrsctoriM, P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY. 
NJ. PA. CA. TN. MA. IL. OH. VA & DC. Orders payable in U.S. 
funds only. All sales are final 

FOR FASTEST SERVICE 
CALL (800) 344-7119. 

Outside the U.S. (732)363-4156. 
Or fax your order to (732) 363-033S. 

Now available on diskette and mailing labels. 
For rates call Mike Fouratt at (212) S36-5017. 
To advertise call JeH Serrette at (212) 536-5174 

www.billboard.com 



Artists & Music 



NOTAS 

(Continued from preceding page) 

Orchestra, tango vcKalists Maria 
Grana and Jos^ Angel Trelles, and 
Ryota Komatsu, a bancLonedn phe- 
nom from Japan making his U.S. pre- 
miere. 

"T^ngo Magic" is part of Carnegie 
Hall's "Grand Masters" series, which 
includes "All Jobim And More" 
(Sept. 24) — a tribute concert to 
Brazil's legendary composer Anto- 
nio Carlos Jobim — and "The 80th 
Birthday Tribute To George Shear- 
ing." 

L.A. FEST CELEBRATES ITS 
lOTH: AT&T Fiesta Broadway, 
which is scheduled to take place 
April 25 in Los Angeles, is boasting 
a stellar array of Latino musical tal- 
ent to celebrate its 10th anniversary 
with performances by, among others, 
Fonovisa's Los Tigres Del Nortes 
and Ana B&rbara; Hollywood 
Latin's Chris P^rez Band and 
Nydia Rojas; Universal Latin's 
Marcos LIunas and Moenia; 
WEAMex's Banda Machos; BMG's 
Ilegales and Pablo Montero; and 
Sony Discos' Tatiana Bolanos. 

Besides its musical menu, the 36- 
block party boasts a theme park that 
houses an art workshop for children, 
a health expo, and a soccer and base- 
ball park. AT&T Fiesta Broadway is 
being promoted by its owner. All 
Access Entertainment 

MaZZ'S new LOOK: Joe Lopez, 
former front man of EMI Latin's 
star Hsjano band Mazz, has formed a 
new group called La Nueva Imagen, 
whose maiden album is expected to 
drop on EMI Latin in the second 
quarter. Mazz's latest EMI Latin 
album, "Cuantas Veces," earned a 
trophy March 20 at the Tejano Music 
Awards in the album of the year, 
orchestra or group, category. 

Stateside briefs: wea uti- 

na singer/songwriter Mikel Erent- 
xun, the former lead singer in Span- 
ish rock duo Duncan Dhu, is .<:lated 
to play Wednesday (31) at JC Fan- 
dango in Anaheim, Calif. The open- 
ing act is Grital's Volumen Cero. By 
the way, WEA Latina is scheduled to 
drop Duncan Dhu's "Greatest Hits" 
April 6. 

Also booked to appear at JC Fan- 
dango on April 4 and 6 is Universal's 
Argentine rock hero Miguel 
Mateos. Opening for Mateos is L.A. 
electronic pop act Desvio. 

RMM salsa icon Marc Anthony is 
slated to perform a benefit concert 
Saturday (3) at Roseland in New 
York. Proceeds will go to Anthony's 
Casas Para Mi Pueblo project, whose 
funds are earmarked for housing 
con.struction in Puerto Rico for vic- 
tims of Hurricane Georges. 

Almo Sounds' much-heralded 
Ozomatii is the lone Latino act 
booked to play at Wyclef Jean's 
third annual Haitian Benefit concert, 
which is set to take place April 17 in 
Miami. 

On March 22, Texas Gov. George 
W. Bush, along with state congres- 
sional leaders, honored Sony Diswos 
Tejano group La Mafia with a "con- 
current resolution" that recognizes 




Sony tnia Prestige. Sony Discos recently signed a three-year deal wtth Pres- 
tige Productions that calls for Sony to distribute an as-yet-unnamed new record 
label owned by Prestige. Shown seated, from left, are Jeff Young, VP of sales 
and distribution for Sony Discos, and John "Gungie" Rivera, president/CEO of 
Prestige Productions. Pictured standing, from left, are Jorge Mel^ndez, VP of 
finance and operations for Sony Discos; Bill Marin, president of the new label; 
and Oscar Llord. president of Sony Discos. 



the band's musical career. 

Astor Place pop/flamenco act 
Alabina is booked to play April 10 at 
Foxwoods Casino in Mashantucket, 
Conn. 

Grupo Exterminador has re- 
signed with Fonovisa. 

Chart notes, radio: After a 
one-week absence, Juan Luis Guer- 
ra 440 recaptures the high chair on 
Hot Latin Tracks with "Palomita 
Blanca" (Karen/Caim&t). The Do- 
minican group's hit ballad, which 
notched 17 million audience impres- 
sions, is the eighth song to occupy 
the No. 1 spot on Hot Latin Tracks 
since the Feb. 13 issue. 

"Palomita Blanca" remains No. 1 
as well on the tropical/salsa genre 
chart for a second week in a row 
with 9.7 million audience impres- 
sions. 

MDO's just-ousted chart- topper 
"No Puedo Olvidar" (Sony Discos) 
holds down the top spot on the pop 
genre chart for a second straight 
week with 11.6 million audience im- 
pressions. 

Coi\junto Primavera's "Necesito 
Decirte" (Fonovisa) climbs to the 
apogee of the regional Mexican 
genre chart this issue on 9.8 million 
audience impressions. 

With "Necesito Decirte" also leap- 
ing 21-6 this issue on Hot Latin 
Tracks, Fonovisa Ls the first label in 
more than one .year to challenge 
fiony's entrenched hegemony at the 
top of the chart. Each label owns 
four tracks in the top 10 of this 
issue's Hot Latin Tracks. 

Chart notes, retail: 

Thanks to smash albums by EMI 
Latin icon Selena and Sony Discos 
idol Ricky Martin, sales of titles 
appearing on The Billboard Latin 50 
sold 167,000 units, a paltry 500 
pieces lower compared with last 
issue. The Billboard Latin 50, whose 
sales are tabulated by SoundScan, is 
unpublished this i.ssue. 

Incredibly, this issue's tally is 
nearly double the number (86,000 
units) sold during the .similar week 
in 1998. And last .year was a record 
war for the U.S. Latino music indus- 



try, according to SoundScan. 

Selena's "All My Hits— Todos Mia 
Exitos" retains the No. 1 slot on The 
Billboard Latin 50, despite an 8% de- ' 
cline in sales that leaves her great- 
est-hits set standing alone at the top 
of the chart by only 1,000 imits. 

"All My Hits— Todos Mis Ebdtos" 
sold 23,500 units, good enough to top 
the regional Mexican genre chart for 
a second straight week. The title 
does sink 59-74, however, on The Bill- 
board 200. 

Has anyone gained more from a 
Grammy performance than Martin? 
Since his Grammy gig Feb. 24, the 
Puerto Rican singer's 58-week-old 
"Vuelve" has found new life at or 
near the top of The Billboard Latin 
50. This issue the No. 2-ranked al- 
bum stayed at 22,500 units, while 
maintaining the uppermost nmg on 
the pop genre chart for a fourth 
week running. Though it slips 70-74 
on The Billboard 200, "Vuelve" sete 
a record for chart longevity for a 
full-length Spanish-language disc — 
27 weeks. 

Buoyed by a 39% spike in sales to 
9,000 units, Elvis Crespo's "Suave- 
mente" (Sony Discos) jumps 6-3 on 
The Billboard Latin 50, as it regains 
the throne on the tropical/salsa 
genre chart. "Suavemente" re- 
enters The Billboard 200 at No. 152. 

Los Tri-O's "Nuestro Amor" 
(Ariola/BMG Latin) moves down 3-4 
on The Billboard Latin 50, even 
though sales of the title rose ^% to 
8,000 units. Likewise, "Nuestro 
Amor" ticks down 162-164 on The 
Billboard 200. 

Sales STATFILE: The BiUboard 
Latin 50: this issue: 167,000 units; 
last issue: 167,500 units; similar 
week last year: 86,000 units. 

Pop geiu^ chart this issue: 63,500 
units; last issue: 64,500 units; simi- 
lar week last yean 38,000 units. 

Tropical/salsa genre chart: this 
issue: 38,500 units; last issue: 37,500 
units; similar week last year: 22,500 
units. 

Regional Mexican genre chart: 
this issue: 58,500 units; last issue: 
58.000 units; similar week last yean 
24.000 units. 
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CONFERENCE+ AWARDS 

APRIL20-22.1999 • FONTAINEBLEAU HILTON, MIAMI 



Now in its 10th year . . . 

The largest and most exciting conference ever! 



GROUND-BREAKING 

PANELS ^ * 

KEYNOTE ADDRESS: Ricardo 1 Dopico, 

RIAA Director, Latin Music 
Billboard's Charts • Alternative/Latin Rock 

• Retail • Press & Publicity 

• Special Publishins Panel - 
audition your demo for critiques 

SIZZLING 

NiGmriME SHOWCASES 

WELCOME RECEPTION sponsored by 
Caiman, People En Espanol & Bacardi 
SONY SHOWCASES 

JacI Velasquez, Son By Four, Los Fugitivos, MDO, ' 
Mellna Leon, Carlo Silver, Carolina Sabino & El Bonche 

MORE SHOWCASES Sponsored by Caliente Entertainment 

• Charlie Cruz, Sir George • Millo Torres Y Ei Tercer Planeta, WEA 

• Oble Bermudez, BUG • Luis Fonsi, Universal Music 

• Arthur Hanlon, Max Music • Amparo Sandino, EastWest 



^ JUST ANNOUNCED . . . ^ 

We're going to Television ! 

LATIN iwy^jj^pg^^^^ 

To be broodcosi in May on the 
US. Spanish-language network BvB 

Awards show seats are limited to registered attendees 

After Party exclusive SDircts sponsor ■ 30MNNIE WALItER BLACK LABEL 



DISCOUNTED AIRFARE 

American Airlines 
80CM33-1790 
Befer to Index #: 11769 



HOTEL 

Fontainebleau Milton & Besort 
4441 Collins Avenue, Miami Beach 
for reservations call: 1.800.546.6666 
conference room rate: $165 



CONTACT 

niclKleQulgley 212.536.5002 



For more info & updates www.billboard.com 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



France's FNAC Selling Music On Web 

But French Authors' And Labels' Bodies Have Concerns 



BY REMI BOUTON 

PARIS — France's larRest music mer- 
chant, FNAC, has become the first 
major retailer in Europe to offer 
downloadable music for sale on its 
Web site, but the project has already 
attracted criticism from labels and 
authors' bodies. 

French authors' body SACEM and 
labels' bodies SNEP and UPFI have 
all expressed their doubts about the 
ser\ice, which comes through a deal 
between the chain's online mail-order 



operation FNAC Direct and Swiss- 
based soft^rare-development cranpany 
AudinSoft(Bill- 
boardBulletin, 
March 19). 

The service, 
launched March 
18, allows users to 
buy downloaded 
music via secure 

MP3 files from the FNAC Web site 
(www.fnac.fr). Some 1,.50() French 
songs from about 90 indie labels — 




Spanish Retailers To Bow 
Electronic Shopping Weh 



BY HOWELL LLEWELLYN 

MADKID— Two .Sji;inish retail 
chains will launch what they claim 
to be the world's fii-st "rii-tual .•i\iixT- 
slore" in mid- April. 

The new electronic shopping 
operation. ViaPlus (ISillboard/Ai/- 
lelin. March 23K is lx.'ing launched 
by state-owned, tobacco-bast^cl 
■•etiiilerTalKU'alera, and High Street 
clothes-Uised meR'hiuit Cortefiel. It 
will Ik! accessible at 1 ,(XX) automat- 
ic .sales (loints, from which usei-s c;m 
oixler a bniad rangi- of meix'liandi.sc 
from wine to sound carriers. Music 
orders will be fulfilled by the 1 1- 
store niusic/lKXiks merchant Crisol. 
which operates in Madrid, Bar- 
cvlonii, and Valencia. Tahacalera and 
Cortefiel are jointly investing 2.').2 
million euros ($27..') million) in 
ViaPlus. 

When talks began on the project 
liLst year, the mu.sic/books .supplier 
was to he French music market 
leader FNAC, whose second-largest 
sales territory is Spain. However, 



FNAC has since decided to go it 
alone, launching a Hi.spanic elec- 
tronic i-etail ser\'ice on the Internet 
by the end of next .year. FNAC, 
which has .51 .stores in F'rance, also 
operates fom' outlets in Spain and 
plans til open two moi^e this year, in 
France it launched its own FNAC 
Diroct Intemet service in 199<) (see 
.stor.y, this page). 

Consumers using the ViaPlus 
sales points can make purcha.ses 
either by cash or credit card, accord- 
ing to Ana Valencia, C^irtefiel's di- 
rector of external relations. "We 
haw decided on this .system lxw;iu.se 
no knowledge of the Internet is 
needed," .she says. "Also, you do not 
get a receipt or a guarantee when 
buying from the Internet [which 
ViaPlus customers will receive |. 
ViaPlus is aime<i at Ixrth the Inter- 
net and pre-Intcmet generations." 

She adds that the sales points are 
not like bank automatic teller ma- 
chines but are dcsignetl to Ix? "wry 



including techno specialist F Com- 
munications and world music label 
Globe Music — will initially be avail- 
able. 

The catalog was already download- 
able from AudioSoft's own «rww.city 
music.com Web site, where it will con- 
tinue to be available. The invwiwment 
of FNAC will "enhance this catalog, 
and its strong brand in France will 
help the online music commerce to 
take off," says Frangois-Xavier Nut- 
tall, AudioSoft CEO. 

In the U.S., the five m^or labels' 
experiment in digital downloading 
directly to end-users, the Madison 
Project, is set to launch in late spring 
in San Diego (Billboard, Dec. 2(), 
1998). But Nuttall says, "Contrary to 
the Madison Pn)jec-t [approach], I con- 
sider that selling music Ls a full-time 
(Couiintu'd oil pane liO) 



LARAS To Launch Latino 
Grammy Awards In 2001 



BY HOWELL LLEWELLYN 

MADRID— The Latin Academy of 
Recording Arts and Sciences 
(LARAS) has announced that the 
inaugural Latin Grammy Awards 
ceremony is to be launched in 2001. 
The move ends months of .speculation 
over the issue. 

LARAS executive director Sergio 
Rozenblat says the idea of a separate 
Latin Grammys program was a "7- 
year-old dream" of Michael Greene, 
president/CEO of LARAS' parent 
body, the U.S.' National Academy of 
Recording Arts and Sciences 
(NARAS). That trade body has orga- 
nized the Grammy Awards for the 
past 41 years. 

Though the site of the first Latin 
Grammy Awards has not been deter- 
mined, Rozenblat indicates it would 



Mosic Via Satellite In Japan 

Sony To Provide Content For Mew Service 



BY STEVE McCLURE 

TOKYO— The Sony group has eon- 
firmed media reports here about its 
plans to di.stribute music via satellite 
starting in April. 

Sony will pro%'ide music content in 
cooperation with Sony Mu.sic Enter- 
tainment (Japan) through SKYPer- 
fecTy a digital satellite broadcaster 
in which Sony is the largest share- 
holder. Operating the new service will 
be Sony .subsidiary Digital Media En- 
tertainment (DME). 

Using the service, SKYPerfecTV 
subscribers will be able to download 
CD-quality content to MiniDiscs or 
other recording media using a dedi- 
cated Sony device. The move is 
expected to be opposed by some 
artists and industry groups because 
of concerns ov^r copyright protection. 

A spokesman for the Recording 



Industry A.ssn. of .lapan says the orga- 
nization is leaving it up to individual 
member companies to decide whether 
to support the Sony plan. An executive 
at one of Japan's biggest labels says his 
company is taking a wait-and-see 
stance on .satellite di.stribution of music. 

"We are watching with curiosity 
what Sony is going to do," he says. 

At press time, Sony had not official- 
ly announced its plans for the project 

Victor Co. of Japan (JVC) and Nip- 
pon Telegraph and Telephone Corp. 
have announced plans for a similar 
joint project beginning thus fall. 

While DME will initially provide 
music by independent unsigned acts 
at no charge to viewers, Sony appar- 
ently hopes other music companies 
will give permission for their content 
to be distributed — for a fee, lower 
than CD prices — ^via the new service. 



rotate among countries in Latin 
America and the Iberian Penin.sula. 
Teddy Bautista, executive president 
of Spanish authors' body SGAE, 
adds that "if the event were staged 
in Madrid, Barcelona, or Seville, it 
would be great, but we must bear in 

The U.S. Grammy 
ceremony would 
retain its five 
Latino awards 

mind that NARAS is a deeply Amer- 
ican organization." 

Rozenblat stresses that the U.S. 
Grammy ceremony would retain its 
current five Latino awards cate- 
gories, because "the Grammys re- 
flect only the U.S. market — it could 
easily be the case that an artist could 
sweep the U.S. Grammys' Latino 
section ba.sed on U.S. members' 
votes and do nothing in the Latin 
Grammys, and vice versa." 

In addition, Rozenblat is calling 
for all Latino music profes-sionals in 
Spain to join LARAS. Their mem- 
bership would entitle them to vote 
for nominees in the U.S. Grammys' 
Latino categories, as well as for the 
Latin Grammys. 

Rozenblat says that the LARAS 
members who tack the Latin Gram- 
mys project include .lulio Iglesias, 
Ricky Martin, Emilio Estefan Jr., Glo- 
ria Estefan, Alejandro Sanz, Miguel 
Bosh, Shakira, Juan Luis Guerra, 
Chayanne, and .Jose Feliciano. 

Bautista says that LARAS and 
SGAE will work together to defend 
issues affecting the Latino music in- 
dustry. 

Asuisiance m preparing this story 
was provided by John Lannert in 
New York. 
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Piracy Draws Protest In Hong Kong 



BY OWEN HUGHES 

HONG KONG— Nearly 2,000 people 
marched through the streets of Hong 
Kong March 17 to protest piracy with- 
in the music and movie industries, but 
it remains unclear how much long- 
term impact the initiative will have in 
the face of rampant piracy. 

The protest was organized by a 
coalition of copyrightrbascd industries 
as part of what it describes as "our 
concerted efforts to arouse public 
awareness and sympathy." 

Hours before the start of Anti-Pira- 
cy Day, 350 customs officials raided 70 
shops and seized $684,000 worth of 
pirated CDs and Video CDs and 
arrested 37 people in an operation 
code-named Thunderbolt. All those 
arrested vrere charged and released 
on bail. 

The seizure underlined the reason 
for Anti-Piracy Day, says consortium 
spokeswoman Vicky Wong. "It is a 
newer-ending prodem, and we have to 
make the public aware of how serious 
it is," she adds. 

Hong Kong's music industry saw 
rerenues fall in 1998 to their lowest 
level in a decade, with about $100 mil- 
lion in sales, compared with $180 mil- 
lion in peak years, Wong says. 

Hong Kong's chief executive, Tung 
Chee-hvra, accepted a petition at his 
office from locally bom movie super- 
star Jackie Chan calling for tougher 
action against piracy, after a march 
through the central business dLstricL 
Record labels, retailers (including 
HMV and Blockbuster), and members 




Hong Kong-born movie star Jacky Chan makes a speech before presenting an 
anti-piracy petition to the territory's chief executive, Tung Chee-hwa. Tung is 
seen standing behind Chan. Also seen are a number of Hong Kong's most pop- 
ular music and movie stars along with, at bottom left, Norman Cheng, chairman 
of the local group of the Interr^ational Federation of the Phonographic Industry. 



of Hong Kong's movie industry were 
among those taking part. 

Cinemas closed for the day, and 
Metro Radio had a 10-hour blackout 
on its Hit Radio channel. Stuart Fras- 
er, commercial director of HMV in 
Hong Kong, estimates that 60% of 
CDs sold in Hong Kong are pirated. 

Hong Kong is considering various 
ways of fighting piracj; including fin- 
ing consumers for possessing illegal 
CDs and movies. But the customs offi- 
cers' imion belie\'es that its attempts 
to fight the illicit trade are hampered 
by a manpovrer shortage. 

One member, Chan Wai-yin, says 
officers had to be seconded from other 
operations to take part in Thunder- 
bolt because currently there are only 



100 specializing in anti-piracy. "It's 
impossible for them to cover every 
corner of Hong Kong," he says. 

Chan also criticized the govern- 
ment's creation of 159 new customs 
posts in the coming financial year, 
claiming they would mainly work in 
other areas besides piracy. 

Calvin Leung, head of the intellec- 
tual property investigation bureau 
with Hong Kong customs, says that 
since raids on manufacturers last year 
netted $5 million worth of pirated discs 
and closed 68 factories, many plants 
have moved to Macau. After manufac- 
ture in the Portuguese-administered 
enclave 60 miles from Hong Kong 
across the Pearl River delta, the discs 
are smuggled over by boat 



M'hPirac]/ Mayes PrapasBil By Malajisian Eay't 



BY STEVEN PATRICK 

KUALA LUMPUR, Malaysia— The 
announcement of new government 
anti-piracy initiatives (Billboard- 
BuUetin, March 22) has been enthu- 
siastically welcomed by the local la- 
bels' body in this country, where the 
piracy rate is estimated locally at 



50% of the music market. 

The Recording Industry Assn. of 
Malaysia (RIM) is applauding the 
moves, which have been proposed by 
two government ministries. In one, 
Energy, Communications and Multi- 
media Minister Datuk Leo Moggie 
has outlined proposals for a new 



More Defections At VGI 

Westside's Fisher, Crimson's Fitt To Depart 



BY TOM FERGUSON 

LONDON— The restructuring of 
the music units owned by U.K. retail 
group Kingfisher's VCI subsidiary 
(Billboard, Jan. 23) Ls continuing as 
several key executives depart. 

The departures 
of the Westside 
label's managing 
director Bob 
Fisher and Crim- 
son Productions 
GM Adrian Fitt 
(Billboard£u/- 
FisHER letin, March 22) 
come two months 
after it emerged that the operations 
of VCI Group pic's two midprice/hud- 
get compilaticHi albums companies, 
MCI and Crimson Productions, 
were to be integrated under the 



MCI banner. MCI managing 
director Peter Stack has since left 
the company, which is now headed 
by Ian Foster, previously trading 
controller at EUK, Kingfisher's 
music/video distribution sub- 
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sidiary. Foster reports to VCI pic's 
managing director, Richard 
Green. 

Crimson was launched in 1996 
and had until now operated as a sub- 
sidiary of EUK. In April 1998, it ac- 
quired Demon Records' parent, F- 
Beat Records (Billboard, April 18, 
1998), for approximately 2 million 
pounds ($3.26 million). The deal 
(Continued on patje 72) 



copyright law that would enforce 
more stringent control over the pro- 
duction of optical discs. 

Sandy Monteiro, GM of RIM, says 
he believes that there are 18 licensed 
plants and 30 unlicensed plants 
operating in Malaysia and that opti- 
cal disc production is 10 times the 
total legitimate demand. Monteiro 
insists that under the new proposals, 
"even licensed plants will have to 
meet inspection criteria." 

The second initiative by the same 
ministry will be a review of the 
Copyright Act of 1987 that will make 
it easier for intellectual property 
owners to enforce their rights. Mon- 
teiro says that under the current law, 
distributors and agents represent- 
ing foreign copyright works find it 
hard to prove tlie line of ownership. 
Both initiatives were announced 
March 18. 

Meanwhile, Datuk Pahamin 
Rejaib, chief secretary of the Min- 
istry of Domestic Trade and Con- 
sumer Affairs, is forming an anti- 
piracy task force, which will include 
representatives from his ministry; 
the Ministry of Energy, Communi- 
cations and Multimedia; police; local 
authorities; customs; and represen- 
tatives from the computer software, 
\ideo, and music industries. The first 
meeting of the body was to take 
place March 26. 
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IN 1998, HAMBURG-BASED INDEPENDENT record company edel AG had its 
most successful year since its 1986 launch, according to preliminary results 
released March 18. They show that edel, which floated on the Frankfurt 
stock exchange in September, saw sales grow 37.6% to 284.4 millkin deutsche 
marks ($159 million) in the year ended Dec. 31, 1998, up from 206.7 million 
deutsche marks ($115.7 million) in 1997. Pretax profits 
were 92..3% higher at 22.5 million deutsche marks ($12.6 
million), compared with 1 1.7 milUon deutsche marks ($65 
million) the previous year, according to the company. The 
label's success, notably internationally, has also fueled its 
rise on the stock market, where its price has risen from 98 deutsche marks 
($55) in September to its current level of around 650 deutsche marks ($364). 
Only 22.4% of its stock is held by outskie shareholders; the remainder resides 
with edel CEO Michael Haentjes. gesa biknkraut 

TtiE HITS UNDER THE HAMMER international auction of original lyric sheets 
and memorabilia, held March 22 at London's Sound Republic, raised an 
estimated 150,000 pounds ($240,000) for the Nordoff Robbins Music Ther- 
apy and Norwwxl Ravenswocxl children's charities. Buyers included Emma 
Bunton, (Baby Spice of the Spice Girls), who bid 3,100 pounds ($4,960) for 
the lyrics of Madness' "Our House," WTitten on a mahogany door, the high- 
est individual sum raised was 10,000 pounds ($16,000) for the handwritten 
lyrics of George Michael's "F^th," one of several late donations to go under 
the hammer of the guest auctioneer, film director Michael TOnner. 

PAtn, SEXTON 

MNW RECDRDS GROUP HEAD OF INTERNATIONAL John Cloud has decided to 
leave the St<x?khoIm-based indie, ending the confusion about his future 
following the abrupt exit of longtime CEO Jmas Sjostrom on Feb. 24 (Bill- 
boardAiQetin, Fci). 25). In a letter to Billboard, he says that he is leaving 
"after 10 creative, fun-filled years of licensing and exploiting Swedish 
music for MNW Records Group. At the moment, I have no concrete plans 
for the fijture; nevertheless, people are calling, and some interesting oppor- 
tunities are arising," Cloud says that he Ls likely to stay at MNW for a 
while in order to finish ongoing projects, such as the exploitation of the 
MNW dance act Bosson in Brazil. Cloud initially said he would depart with 
Sjiistrom, who exited after a hostile takeover of MNW by the Swedish 
invBstment company Traktor, but Sjostrom's replacement, Peter Yngen, 
said Cloud would be stSQing (BillboardAtOett^ March 1). 

KAl tt. LOFTHUS 

ADRIAN BERWICK, LABEL MANAGER at BMG Ricordi's BMG Italy, is under- 
stood to have also taken the reins at the n^jor's other main imprint, Rieor- 
di, which deals exclusively with local repertoire. Sources say the label had 
been "seriously under-performing" prior to the departure of Ricopdi man- 
aging director Giorgio Penis in January. The company wouH not confirm 
Berwick's additional role until a legal wTangle over Penis' departure is 
resolved. Sources suggest that confu-mation will come as part of a wider 
restructuring of all BMG Ricordi activities later this year, mark dezza.\i 

PANOS THEOFANELUS is the new managing director of 
BMG Greece, replacing CJeorge Levendis, who was named 
in Januarj' (Billboard, Jan. 23) as VP of international at 
Arista Records in New York. Athens-based Theofanellis 
moves from Warner Music Greece, where he has served 
for 12 years, most recently as director of marketing/A&R 
for Greek and international repertoire. Hell report to 
Richard Griffiths, chairman of BMG U.K/lreland and executive VP of 
BMG Central Europe. to.m ferglson 

BRmSH INDEPENDENT LABEL TELSTAR ENTERTAINMENT wiU open its first 
office outside the U.K. in late April in Stockholm. A long-established com- 
pilations specialist, TteLstar has a small roster of current artists, notably 
chart act E-17. The Telstar Sweden operation will be headed by Par 
Stavborg in an as-yet-untitled position. He is now creative director at 
Arcade Sweden. A .staff of five viill report to him, and Stavborg will report 
to joint managing director/deputy chairman Neil Palmer, international 
business affairs director Graham Williams, and A&R director Mark Jol- 
ley at Telstar's London headquarters. Telstar also plans to establish offices 
in Norway and Denmark. Telstar Sweden will mainly operate as a record 
company, but Stavborg will also look into pan-Scandinavian Internet oppor- 
tunities. ANDERS LUNDQUIST 

FORMER WARNER/CHAPPEU MUSIC U.K. managing director Robin God- 
frey-Cass is understood to have concluded a deal with Sony Independent 
Labels Europe for an undisclosed new music venture. Godfrey-Cass is 
now based in London, following a two-jear .stint as executive VP of West 
Coast operations for EMI Music Publishing. He could not be reached for 
comment adam wurrE 
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HITS OF THE » WORLD 



JAPAN 


(Deinpa PublKaUons IrK-} 03/29/99 


GERMANY (Media CmM) 03/23/99 


U.K. (Cop)il01lca1> 03/20/99 


FRANCE (SNEP/IFOP/TltB-UvB) 03'13/99 




SINGLES 


TMS 


LAST 
WFFK 


S«Mil£S 


IMS 


LAST 
WBK 


SINGLES 


TMS 
WBIX 


LAST 


SINGLES 


1 


1 


DANGO SAN KYOOAI KENTARO HAVAMI ETC. ran 


1 


1 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


1 


NEW 


BLAME IT ON THE WEATHERMAN B*VmCHED EPIC 


1 


1 


TU M'OUBUERAS LARUSSO GOECWMI 












>fvtj*OyGH TR*0£ 






WHEN THE GOING GETS TOUGH 6(}YZ0NE PCiYoaa 


2 


3 


BK BK! WOOLS EMILIA uaiytasAi 




NEW 


RESPECT THE POWER OF tOVE NAMIE AMURO 


2 


2 


CHANGES 2PAC irv&TOUGH trade 


3 


3 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


3 


4 


BELIEVE CHER wea 






MIX TttMC 


3 


3 


PRETTY av (FOfi A WHITE GUY) THE OFFSPRING 


4 


NEW 


STRONG ROBlJIt WILLIAMS cmrisaus 


4 


2 


L'AME-STRAM-GRAM MYLENE FARMER POlYOav 






SAYONARABUS YUZU smtAACO. 






COLIMSIA 


5 


4 


WE LIKE TO PARTY! VENCjABOYS FYlSiYivA 






UFartHSAl 


4 


NEW 


DON'T LEAVC ME BEHIND AMI SU7UKI SONT 


4 


6 


hlARIA BLONDIE BnoMCVRCA 


6 


2 


BETTER BEST FORlioTTEN STEPS auulNl 


9 


5 


UVIENEH'APPRENDRIEN UANE F(X.Y virgin 


5 


5 


HARU-SPRING HYSTERIC BLUE som 






MIC Uficnra cada eit-a 

nic WICi/Cft ^nKA HCA 


7 


6 


IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS- 


6 


8 


KING OF MY CASTLE WAMDUE PROJECT nmw 


g 


NEW 


COSMIC LOVE NANASEAIKAWA CUTTIMlEDac 


6 


10 


BOOM, BOOM, BOOM, BOOM! VENGABOYS motor 






TON ARISTA 






SOFFY 


7 


3 


PURE YAMEHAIDE KINKI KIDS JOHiiiii'i Ehiu<i*J»*- 


7 


4 


STRONG ENOUGH CHER wea 


8 


NEW 


MY LOVE KELELERCX: WILD CAROPQIYDOR 


7 


7 


YOU DON'T KNOW ME ARMAND VAN HELDEN 






UCNT 


a 


7 


YOU ARE NOT ALONE MOOCRN TALKING 


9 


NEW 


MUSIC TO WATCH THE GIRLS GO BY ANDY 






BAFFQAYURIVtRSAl 


a 


4 


MOVIN' ON WITHOUT YOU (MAXI) HIKARU UTADA 


9 


8 


MiWSAfBMG 

BIGBIGWOftLO EMILIA unkirsm. 


10 


9 


WILLIAMS CCUAWa 
TENDER BLUR fggo 


B 
9 


6 
9 


PARISIEN DU NORD CNEB MAMI 3, K-MEL v»Gai 
CHANTER POUR CEUX QUI SONT LOIN DE CHEZ 

EUX LAAM OOEOFami 

HEARTBREAK HOTEL WHITNEY HOUSTON FEA- 
TURING FAITH EVANS & KELLY PRICE ARISTA 
TOUS L£S MAUX D'AMOUR NORMA RAY MB 

LA DIFFERENCE LARA FABIAN POLYOQnAMFvtasAL 
MAISOUI ESTLABELETTE MANAU POLYOOFtua- 
vtasAL 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 


9 

10 

11 

12 


7 
11 
6 


BELIEVE YUKO YAM/^GUCHI MCnctAv 
WIHTER, AGAIN GLAY UMUMfTd 
AUTOMATIC (RMAI) MIRAKU UlALfA TOSHIBMMI 
NAGAI TA¥E1KI NO YONI THE BRILLIANT GREEN 


10 
12 


9 
12 


DIE LAENGS7E SINGLE DER WELT 2 WOLFGANG 
RETRY fcRKX* 

PHUTURE VIBES MELLOW TRAX FwrooB 
WESTSIDE TQ epk 


11 
12 
13 
14 


8 
NEW 
7 

5 


STRONG ENOUGH CHER WEA . 

PUSH UPSTAIRS UNDERWORLD JBcn7 

AS GEORGE MICHAEL & MARY J. BLIGE EPIC 

YOU STOLE THE SUN FROM MY HEART MANK: 


10 
11 


NEW 
10 


13 
14 


9 
16 


SO YOUNG THE YELLOW MONKEY njM House 
LET YOURSCLF GO, L£T MYSELF GO DRAGON 


13 
14 


NEW 

17 


DONT STOP ATB MOTOii 

IT S NOT RIGHT BUT ITS OKAY WHITNEY HOUS- 
TON ARIDLA 


19 
16 


NEW 
NEW 


STREET PREACHERS caic 

KiaiN'TIME TINA COUSINS EASIcax BLOOJivc 

SEE THE STAR DELIRIOUS? FuaiOJS 


12 
13 


12 
13 






ASH vicToa 


15 


NEW 


BEATBOX ROCKER WESTBAM KA 


IS 


17 


RUNAWAY THECDRRS lAMaaaiATuwncftASTWtST 
CHANGES 2PAC .<VE 


14 


14 






PRECIOUS TIME SPEED TonFaoonr 


16 


13 


NARCOTIC UQUIDO virqin 






OGAUMSIA 


16 


18 


MOVIN' ON WITHOUT YOU HIKARU UTADA lOSHi 

BA-CMI 


17 
18 


NEW 

15 


REALUFE BONJOVI wea 
FLYAWAY LENNY KRAVITZ virgin 


19 
20 


11 
NEW 


WISH 1 COULD FLY ROXETTE aoaiTE RtcoaoiaoMui 
LET'S GET DOWN SPACEDUST EASnnsF 


19 


NEW 


BOOM, BOOM, BOO«ll, BOOMI VENGABOYS scoa 
PXMJNIVtRSAL 






KONO AINO TAMENI CHAGE & ASKA TOSHeA.EM 


19 


14 


WHEN YOU'VE GONE BRYAN ADAMS FEATURING 






ALBUMS 


16 


19 


TELL ME WHAT YOU UKE JESSH» jntanRGiN 


Is 




SOMEDAY SOMEPLACE EVERY UTTLE THING MX 
TRAX 


20 


16 


MEL C, PCKtElOB 

GET FREAKY MUSIC INSTRUCTOR FEATURING AB 


1 
2 


NEW 
1 


BLUR 13 FOOO 

STEREOPHONICS PERFORMANCE AND CtXKTAlLS 


17 


11 


BELU DANIEL UVOIE S GAROU I PATRICK FIORI 

POMUEflOFFY 






ASA GA HATAKURU DREAMS COME TRUE kshiba- 

EM 






ALBUMS 


3 


2 


V2 

THE CORRS TALK ON CORNERS l«3AawA/ArLafFnc/ 


J8 
19 
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NEW 


SIKIDIM TARKAN pco^jnfversal 

PUT YOUR HANDS UP BLACK & WHITE BROTH- 


20 


15 


LOVE IMPACT MAX avamu 






MODERN TALKING ALONE {THE STH ALBUM) 

HANSAifiMG 






EASTWtST 






ERS happvj^c^ 




ALBUMS 


1 


1 


4 


3 


ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 








1 
2 
3 


1 

NEW 
NEW 


HHURU UnUM first love loeMtftaeMi 

CHARA STRANGE FRUITS epic 

avi lui uauacawi avii_ui y a.fvm> 


2 
3 


2 
3 


CHER BEUEVE wea 

FALCO THE FINAL CURTAIN— THE ULTIMATE BEST 

OF EMI 


5 
6 


8 
4 


CMBYSALIS 

BRTTNEY SPE/U?S , , BABY ONE MORE TIME jivE 
LAURYN HILL THE MISEDUCATION OF LAURYN 

HILL RlJFFHOtiSf.T.CIIIMBIA 

M/U4IC STREET PRE/I£HERS THIS IS MY TRUTH 
TELL ME YOURS EPtt 

THE CORRS FORGIVEN. NOT FORGOTTEN usajwA' 


1 
2 


1 

2 


ALBUMS 

LARA FJUIAN LIVE POLTDCFlut»(vtaaAL 
SOUNDTRACK NOTRE DAME DE PARIS pommuokt 


4 

5 

s 


NEW 

2 
3 


SURFACE PHASE MEROjaY 

T.M. REVOLUTION THE FORCE ANTiwos 

YJkEN STAFF ROLL *vDi trax 


4 

5 


5 
4 


BRITNEY SPEARS . . . BABY ONE MORE TIME 

JIVE/ROUGH TRAOE 

ROXETTE HAVE A NICE DAY noxEiTE recoroingstmi 


7 

a 


12 

10 


3 
4 
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3 
7 
5 


MANAU PANIQUE CELTIQUE POLYixmjNrvtRSAL 

MANU CHAD CLANDESTINO vaiGai 

THE CORRS TALK ON CORNERS UMavaiATiaNTKi 

EASTWEST 


7 


4 


KiniiU aMIIPM MUZAI MUKAIUKIAMU TOSIMIA EM 
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NEW 


BLUR 13 EMI 




AIlANTIGfASIWEST 

STEPS STEP ONE EBuUJnfE 

THE CARDIGANS GRAN TURISMO STOCMaiLM^KaYDOa 


6 
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9 
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NEW 


SOMETHING ELSE 502 TOSHCA-Ew 

KEKTAHO HAYAMI ETC NHK OKA/^SAN TO ISSYO 


7 
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6 
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XAVtER NAIDOO NICHT VON OIESER WELT iPfZPtc 
THE OFFSPRING AMERICANA ccxumbu 


9 
10 


14 
16 


LIANE FOLY ACOUSTIQUE virgin 

HELENS SEGARA COEUR DE VERRE oeLaFKOeasT 

WEST 

CHER BELIEVE wea 

CELINE DK>N S'lL SUFFISAIT D'AIMER COLUMBIA 
SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAU 


10 




PONY CANTON 
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13 


2PAC GREATEST HITS jtvtwouGH tbaoe 


11 


17 


MJUWNNA RAYOFUGHT HMlMwmA 
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11 
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TLC FANMAIL BMO 






LENNY KRAVtTZ 5 virsin 


12 


18 


FATBOY SLIM YOU'VE COME A LONG WAY. BABY 
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6 


11 


NEW 


ORIGIN/U. LOVE HENSHIN ivrficwoH 


11 
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WHITNEY HOUSTON MY LOVE IS YOUR LOVE ario- 






SKINT 


10 
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12 
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HITOMI H AVOTRAX 






LA 


13 
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WHTINEY HOUSTON MY LOVE IS YOUR LOVE 






POHMillOFFY 


13 


NEW 


JEFF 8ECK VYHC ELSE Eaic 


12 


RE 


GEORGE MICHAEL LADIES t GENTLEMEN: THE 






ARISTA 


11 


NEW 


VARK>US ARTISTS PREMIERE CLASSf icstilimioi 


14 


5 


ZARD EIEN BGIuai 






BEST OF GEORGE MCHAEL EHC 


14 


6 


GEORGE MKHAEL LADIES i GENTLEMEN: THE 


12 


NEW 


BLUR 13 EMI 


19 


14 


MR. CHILDREN DISCOVERY TOrSFACTMv 


13 


NEW 


SILVERCHAIR NEON BALLROOM EPIC 






BEST Of GEORGE MICHAEL EPIC 


13 


10 


THE OFFSPRING AMERICANA COLUMBIA 


16 


11 


LAURYN Hia THE MISEDUCATION OF LAURYN 


14 


18 


WESTERNHAGEN RADIO MARIA wea 


15 


11 


VAN MORRISON BACK ON TOP pointblamkiVircin 


14 


14 


BISSONABISSO RACINES vz«offy 






HILL sour 


15 


10 


MADONNA RAY OF LIGHT uaverkwea 


16 


7 


CHER BELIEVE WEA 


19 


20 


MATMATAH LAOUACHE trua\sony 


17 


NEW 


BUCK-TICK BT vicm 


16 


17 


SCHURZENJAGER ES HORT NIE AUF mokA 


17 


NEW 


BETH ORTON CENTRAL RESERVATION HEavEniY 


16 


13 


GAUA/^ ^ADnm GAUA^r PADnrKI fvrna^iM 

MVWiC UAHUUf anVAuc uAnL.rE.nl OOLUMBIA 


IS 


9 


KUROYUME EMI 1994-1998 BEST OA WORST 


17 


NEW 


UDO JUERGENS ICH VYERDE DA SEIN amxa 


18 


13 


ABBA GOLD— GREATEST HITS POiYDOa 


17 


17 


MADONNA RAY OF UGHT uaverickavea 






TQGMIBUaM 


18 


15 


LAURYN HILL THE MISEDUCATION OF LAURYN 


19 


9 


KULA SHAKER PEASANTS, PIGS i ASTRONAUTS 


18 


RE 


WHITNEY HOUSTON MY LOVE IS YOUR LOVE Aanra 


19 


16 


VARIOUS ARTISTS DANCEMANIA SPEED 2 TCSHIBA. 






HILL ccxuueiA 






coujueiA 


19 


15 


Wia SMITH BIG WILUE STYLE coluubfa 






EM 


19 


12 


BAP COMICS t PIN-UPS cui 


20 


NEW 


DUSTY SPRINGFIELD THE BEST OF UEKCUBYAaii 


20 


RE 


1 Al IDVU Ull 1 TUC AilCCIM ITATinM riC 1 A< IDVM 


20 


13 


SOUNDTRACK FINAL FANTASY VIII DHiiaieE 


20 


RE 


HEINZ RUDOLF KUNZE KORREKT wEA 






ffiRsnYTV 






HILL SMAIL/SOWY 


CANADA (SoundScan) 04/03/99 


NETHERLANDS IStiditini! M<«a Too 100) 03/27/99 


AUSTRALIA (aria) 03^2/99 


ITALY 


Mu»ueDisch</FIMI) 03/22/99 




SMGUS 


1HB 
NBK 


usr 

MEEX 


SMGL£5 


IMS 
WOK 


LAST 
WOK 


SMGLES 




SMGLfS 




1 


THE ANIMAL SONG SAVAGE GARDEN COLUMWSOm 


1 


1 


. . . BABY ONE MORE TIME BRTTNEV SPEARS 


1 


1 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


M 


1 


OGGI SONO K) ALEX BR1TTI UNrvutSM. 


2 
3 
4 


2 
3 
4 


GOODBYE SPK:E GIRLS vMurmii 
BEUEVE (IMPORT) CHER WAfmcfl 
(GOD MUST HAVE SPENT! A LfTTLE MORE TIME 


2 


2 


Jlv&'Z0*A8A 

THE LAUNCH DJ JEAN DniOANCE 


2 


2 


aVE;UU5HR0OW'FtSTIVAL 

THAT DON'T IMPRESS ME MUCH SHANIA TWAIN 


2 


2 


. . . BABY ONE MOflE TIME BRITNEY SPEARS 


S 


6 


ON YOU N SYNC bca 

KISS ME SIXPENCE NONE THE RICHER souiriT/ 


3 
4 


5 
3 


TARZAN S JANE TOY-BOX EHL 
CHANGES 2PAC JOUBA 


3 


3 


POLTTXWUNIVERSAL 

AMTHEM FOR THE YEAR 2000 SILVERCHAIR >«;R- 


3 


4 


PRETTY FIT (FOR A WHITE GUY) THE OFFSPRING 


s 


6 


COlUAAeiACOtUMSlA 

CANDLE IN THE WIND 1997/SOMeTHING ABOUT 


9 
6 


NEW 
4 


WE'RE GOING TO IBIZA VENGABOYS JOUSA 
SIMARIK TARKAN aoLFOCn 


4 


4 


UUIVSOfFT 

THIS KISS FAITH HILL wea 


4 


6 


CAI/HAi lU TUC CALJADA AU^^Iltd 






THE WAY YOU LOOK TONHiHT ELTON JOHN uta 


7 


8 


NARCOTIC LIQUIDO viRGm 


9 


6 


THE ANIMAL SONG SAVAGE GARDEN wu 


5 


7 


BOOM, BOOM, BOOM, B0(H4[ VENGABOYS time 






CUWf 


a 

9 


9 
14 


IN DE WOLKEN DE KAST caa 
WONDERFUL UFE MATHILDE SANTING epic 


6 


9 


NO MATTER WHAT BOYZONE poiydofvumversaa 


6 


3 


2 TIMES ANN LEE EMCtroi 


7 


7 


VmrTTEN IN THE STARS ELTON JOHN & LE/WN 


7 


7 


LULLABY SHAWN MULLINS COLuusiA 


7 


5 


BLA BLA BLA GtGI O'AGOSTINO BmiMEDu 


S 

9 


11 
9 


RIMES ciai&nooETMCRCuav 

WE LIKE TO PARTYI VENGABOYS cawnuoous/ 

SnaCILT flWTMM 

BLUE MONDAY ORGY ELEMEMTREEjfiEraSEAVARNER 


10 
11 


7 

10 


HOW WIU 1 KNOW (WHO YOU ARE) JESSICA FQL- 
CKER ZOMBA 

SAME OL' GWHAT'S SO DIFFERENT GINUWINE 


8 
9 

10 


11 
NEW 

5 


HAVE YOU EVERT BRANDY WEA 

WHY DONT YOU GET A JOBT THE OFFSPRING 

COLUUnA 

TOUCH IT MONIFAH uwYERSat 

JACKIE B.Z. FEATURING JOANNE SHOCK 


8 

9 

10 


17 
10 
8 


AS GEORGE MICHAEL & MARY J. BLIGE Engsmv 
UN INVIERNO DA BACIARE MARINA REI viRGm 
FLAT BEAT MR. OIZO ltvu oneajnivcrsal 


10 


8 


MUSK SOUNDS BETTER WITH YOU STARDUST 






EPIC 


S 


11 


13 


NOTHING REALLY MATTERS MADONNA wea 


11 


10 


KXAE/VlfiCaVEMI 

HARD KNOCK LIFE (GHETTO ANTHEM) REMIXES 

JAY-7 pre * rrimCFF jAAA^rRCuKT 

JACKIE'S STRENGTH TORI AMOS atlantk:wa«meb 

KEEP A UD ON THINGS CRASH TEST DUMMIES 


12 
13 


15 
6 


AS GEORGE MICHAEL & MARY J. BLIGE Eaic 
1 WANT TO SPEND MY UFETIME LOVING YOU 


12 
13 


12 
10 


CHANGES 2PAC jrvE.«uSHRCOiA«0NY 

CMTJ TAKE MY EYES OFF OF YOU/DOO WOP 


12 

13 


9 
12 


9 PM. (TILL 1 COME) ATB Moctt 
BEUEVE CHER wEA 


12 
13 


NEW 

16 


14 


16 


TINA ARENA & MARC ANTHONY cctUMfliA 

rrS NOT RIGHT BUT ITS OKAY WHITNEY HOUS- 


14 


NEW 


(THAT THING) LAURYN HILL Columbia 
LAST TO KNOW HUMAN NATURE cauMOiA 


14 

19 


U 

20 


BIG BIG WORLD EM?UA uwersal 
TENDER BLUR iQOUOM 




VIIVARISTamG 






TON BMC 


19 


19 


TRJWEOY/HEJIRTBEAT STEPS jfve/mushroom/soffy 


16 


14 


TONITE SUPERCAR time 


14 


15 


1 STILL BEUEVE UARIAJH CAREY cn.uueiA.SWY 


19 


NEW 


HARDER DAN IK HEB8EN KAN BLOF EUl 


16 


18 


FLY AWAY LENNY KRAVITZ virgin 


17 


15 


SENZAPIETA ANNAOXA coujweu 


IS 


14 


STAY THE SAME JOEY MCINTYRE (2«0IIY 


16 


13 


10 KLEINE TUINKABOUTERS/TERING TUBBIES 


17 


IS 


HOW DO 1 DEAL JENNIFER LOVE HEWITT WEA 


18 


NEW 


ERASE/REWIND THE CARDIGANS POLnxwiUNrviR- 


16 


12 


HEARTBREAK HOTEL WHITNEY HOUSTON FEAT 






ONE TWO TRIO K0C3H 


18 


14 


WE UKE TO PARTY! VENGABOYS SKXIK 






SAL 


17 
IS 


17 
18 


FAITH EVANS & KEUY PRICE aristamjg 

HAS IS LIKE MAS CCUiXnASaiv 

YOU DONT KNOW ME ARMAND VAN HELDEN 


17 
IB 


12 

11 


PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 
C0U/UB4A 

BEUEVE CHER WAR»ER 


19 
20 


20 
NEW 


WHEN YOU'RE GONE BRYAN ADAMS FEATURING 
MEL C. AaMTjNwERSAi. 

SAVE TONIGHT EAGLE-EYE CHERRY ixjLYOOaajai 


19 
20 


16 
18 


CASSIUS 1999 CASSIUS vtmiN 
WOULD YOU ... T TOUCH 4 GO V2 


19 


13 


UGmNING/MERCURY 

GIVE IT TO YOU JORDAN KNIGHT •miHCcat 


19 


NEW 


HETPLOPIIED PLOP uehcuhf 






VERSAL 






ALBUMS 


20 


RE 


BEC/UISE OF YOU 98' MOTOWHaACRCURVAJMIWEaSAl 

MBUMS 


20 


NEW 


IF YOU BELIEVE SASHA WABKER 

ALBUMS 


1 


2 


ALBUMS 

SHANIA TWAIN COME ON OVER mercury.'Universal 


1 


NEW 


PINODANIEU COMEUNGEUTOALl'EQUATORE 


1 


1 


BRITNCY SPEARS . . . BABY ONE MORE TIME avEAMG 


1 


1 


ILSE DELANGE WORLD OF HURT wARRCa 


2 


1 


SILVERCHAIR NEON BALLROOM uuRuuivsIinY 


2 


NEW 


LUCIO BATTISn 1 MITI MUSICA — LUOO BATTISTI 


2 


4 


SHANU TWAIN COME ON OVER MEacuRY 


2 


2 


U2 THE BEST OF 1980-1990mE B-SIDES 


3 


7 


BEE GEES ONE NIGHT ONLY POLTDOIVUNrvERSAL 






NUMERO UNCVeuC 


3 


2 


VARIOUS ARTISTS 1999 GRAMMY NOMINEES 






ISUUCFMEaCURY 


4 


3 


THE OFFSPRING AMERICANA Columbia 


3 


1 


LITFIBA INFINITO uuvEMi 






WAANCR COaiPHATKM UNITlWAHNCR 


3 


3 


ACDA S DE MUNNIX NAAR HUlS S.M aaljsom 


5 


6 


U2 THE BEST OF 19801990 islamofuniversai 


4 


2 


BIAGIO ANTONACCI Ml FAI STARE BENE mercurt 


4 


3 


CHER BELIEVE >wm[a 


4 


4 


BEE GEES ONE NIGHT ONLY poiydor 


6 


5 


FATBOY SLIM YOU VE COME A LONG WAY BABY 


9 


3 


ALEXBRFTTI IT. POP-SAN REMO EOITKIN uwvd)- 


5 
6 
7 


NEW 

5 
6 


SILVERCHAIR NEON BALLROOM EaiCAOaY 
THE OFFSPRING AMERICANA couwsuvsoan 
TLC FANMAIL LAfAC£'AaiSTAflMG 


9 
6 


5 
14 


VOLUMIAI VOLUUIAI bug 

MATHILDE SANTING S THE OVERSOUL 13 TO 


7 


4 


COLLRABIA 

LAURYN HILL-THE MISEDUCATION OF UURYN 
HILL COLUMBIA 

VON OA SHEPARO SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) EPH: 

KORN FOLLOW THE LEADER EPC 

THE LIVING END THE LIVING END Eui 

JEWEL SPIRIT EASTWEST 


6 


7 


CARTOONS TOONAGE EM 


S 


8 


VARIOUS ARTISTS MC MARIO MIXDOVm 99 
SOm/SOMY CXSCOS 


7 


7 


OTHERS EPIC 

HERMAN BROOD BACK ON THE CORNER BUG 


8 


9 


7 
8 


10 
4 


THE CARDIMNS GRAN TURISMO polvdcw 
FIORDXA MANNOIA CERTE PICCOLE VOCI 


9 

10 
11 


7 

14 

9 


LAURYN HILL THE MISEDUCATION OF LAURYN 
HILL auETHOUSCAXUIMBIAAONY 
EMINEM THE SUM SHADY LP wuWTEaiAAmmrtRSCOat 
VARIOUS ARTISTS BIG SHINY TUNES 3 


S 

9 
10 
11 


6 
NEW 
9 
U 


ROB DE NIJS BALLADES EMi 
ANDREA B(XELLI SOGNO 
EMMASHAPLIN CARMINE MEO [Ui 
MADONNA RAVOFUGHT UAVERHXWARaER 
DE DUK HET BESTE VAN uercury 


9 
10 
11 


8 

10 
12 


9 
10 


6 
8 


LAURA PAUStNl LA MIA RISPOSTA cccv«MMEfi 
THE OFFSPRING AMERICANA oxuMfliA 


12 


U 


SKY PIECE OF PARADISE EJa 


12 


NEW 


BLUR 13 EMI 


11 


5 


DOWN LOW MOONLIGHT EABt/mi 


13 


10 


EVERLAST WHITEY FORD SINGS THE BLUES 


12 


12 


13 


13 


VAN MORRISON BACK ON TOP viRGn 


12 


15 


R.E.M. UP wAJtNEn 


TOAMY BOYWAaXLR 


13 


16 


GEORGE MKHAEL LADIES & GENTLEMEN: THE 


14 


18 


CHER BELIEVE wu 


13 


16 


CHER BEUEVE wea 


14 


12 


VARIOUS ARTISTS 1999 GRAMMY RAP NOMINEES 


14 


13 


BEST OF GEORGE MKHAEL epic 


19 


19 


FIVE FIVE BUG 


14 


12 


ANGGUN ANGGUN epc 






WARNCR COMaiLATIOH UWlT.WAaWtH 


MARCO BORSATO DE BESTEMMING PGEVUoa 


16 


RE 


B-W(TCHEO B-WITCHED EPIC 


15 


NEW 


BLUR 13 FocoiMi 


15 


15 


VARIOUS ARTISTS MUCHDANCE 1999 BUG 


19 


10 


BRITNEY SPEARS . . . BABY ONE MORE TIME 


17 


14 


HOLE CELEBRITY SKIN GEFFErwjNwtRSAL 


16 


13 


COLLECTIVE SOUL DOSAGE ATlAiniov«««R 






ZOUBA 


IS 


RE 


FARNHAM, NEWTON-JOHN. WARLOW HIGH 


16 


19 


ROXFTTE HAVE A NICE DAY nwrnE RfCORWNOiw 


17 

la 


NEW 
18 


ROBBIE WIUIAMS THE EGO HAS UNDED EMi 
SOUNDTRACK SASRINA THE TEENAGE WITCH 


16 
17 


8 
15 


2PAC GREATEST HITS ZOUBa 

FREE THE SPIRrr FREE THE SPIRIT mercury 


19 


NEW 


LIGHTS FROM THE MAIN EVENT BMC 

WENDY MATTHEWS STEPPING STONES— BEST OF 


17 
18 


14 
11 


ZUCCHERO BLUE SUGAR POiTOOfl 
ANNAOXA SENZAPIETA cOLUueu 


19 


16 


GEFTEWUNWEaSAL 

SUGAR RAY 14:59 laviVAnaNnc^vARNEa 


IS 


NEW 


BLOF HELDER Lui 






Bta: 


19 


NEW 


KULA SHAKER PEASANTS. PIGS & ASTRONAUTS 


20 


NEW 


FATBOY SUM YOU'VE COME A LONG WAY. BA8Y 


19 


19 


PHIL COLUNS . . HITS oarrer 


20 


16 


TIM ROGERS WHAT RHYMES WITH CARS & GIRLS 






COLUMBIA 






vFRamui 


20 


NEW 


VENGABOYS GREATEST HITS zouba 






BUG 


20 


9 


MARIAH CAREY #rS couiweu 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 



HITS OF THE WORLD 



■VI 



INI 



EUROCHART 



04A)3/9g 



SMGt£5 

. . . BABY ONE MORE TIME BRITNEY SPEARS Jivr 
PRETTY FLY [FOR A WHITE GUY) THE OFFSPRING 

aXUMBIA 

BIG BIG WORLD EMILIA univirsal 

CHANGES 2PAC am*ru.jvi 

STRONG ENOUGH CHER wea 

BELIEVE CHER wtA 

MARIA BLONDIE bl<roNCX-RCA 

TU M'OUBUERAS LARUSSO Ootm-EMi 

BUME IT OH THE WEATHERMAN B'WrTCHED 

WOBMTPiC 

BOOM. BOOM, BOOM, BOOM! VENGABOYS vw- 

LEM.'Jtrt 



CHER BELIEVE wea 
BLUR 13 FDOOWRLOPMONE 

BRITNEY SPEARS . . BABY ONE MORE TIME Jivt 
THE OFFSPRING AMERICANA oxijwbia 
ROXETTE HAVE A NICE DAY RCBfrrt BfcORDiNCMHi 
LAURYN HILL THE MISEDUCATION OF LAURYN 

HILL RUFIMCXJ3L'CO(.UMB4A 

THE CORRS TALK ON CORNERS i^saj^vaailantk 
MODERN TALKING ALONE (THE 8TH ALBUM) 

HANSA 

VAN MORRISON BACK ON TOP uiiLfOiKTBUMUViR- 

Gl^ 

THE CARDIGANS GRAN TURISMO imupquhv 
sriXKMOiM 



MALAYSIA 



(RIM) 03/23/99 



lACT 
HSK 

NEW 



ALBUMS 

ZlANAZAIN 2IANAZAJN bug 

VARIOUS ARTISTS GRAMMY NOMINEES [POP 

ROCK GOLD) wwiwR 

VENGABOYS THE PARTY ALBUM music sircet 
MARIAH CAREY #18 sour 

VARIOUS ARTISTS MTV FANTASTIC FEMALES sony 
MICHAEL & VtCTOft FEEL LIKE SEEING YOU kxk 
ANGGUN SNOW ON THE SAHARA sony 
911 THERE IT IS fMi 

Sm NURHAUZA & NORANIZA lORIS SERI BALAS 

SUWAH 

THE OFFSPRING AMERICANA sONr 



IRELAND 



(IRMWChart-Tfack) 03/18/99 



IMS 
HBOC 

1 



LAST 
WOK 

1 ■ 



Sff«GL£S 

. . . BABY ONE MORE TIME BRITNEY SPEARS jive 
VIWEN THE GOING GETS TOUGH BOYZONE poit- 
Dcn 

WE UKE TO PARTY! VENGABOYS TOSirtvfc 
PROTECT YOUR MIND DJ SAKIN & FRIENDS POSm- 

CHANGES 2PAC jive 
TENDER BLUR fOOD 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 



BETTER BEST FORGOTTEN STEPS jivE 
ENiOY YOURSELF A+ umversm. 
MARIA BLONDIE bcyowowa 



BLUR 13 FOOD 

LAURYN HIU THE MISEDUCATION OF LAURYN 

KILL RUFFHOUSEAmiMBJA 

THE CHIEFTAINS TEARS OF STONE ACa 

THE CORRS TALK ON CORNERS i«iUVA/*luwiic/ 

EASTWESr 

STEREOPHONICS PERFORMANCE AND COCKTAILS 

w 

FATBOY SLIM YOU'VE COME A LONG WAY BABY 
ABBA GOLD— GREATEST HITS poivdor 
ROBBIE W1LUAMS I'VE BEEN EXPECTING YOU 



VARIOUS ARTISTS EUPHORIA ielsiw 

VAN MORRISON BACK ON TOP ochi/pontbianka'IR- 



AUSTRIA 



(Austrian IFPI/Austria Top 40) 03/23/99 



SPAIN 



(AFYVE/AIEF MB) 03/17/99 



SWtOfS 

NOTHING REAU.r MATTERS MADONNA wu 
IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS- 

TON ARIOLA 

MARIA BLONDIE arkxa 

YOU GOTTA BE DES REE OK 

YOU'RE NOT ALONE MODERN TALKING AKU 

AS GEORGE MICHAEL & MARY J. BLIGE [PIC 

I STILL BELIEVE MARIAH CAREY cauWA 

STRONG ENOUGH CHER WIA 

DREW A CHERI AUSTRALIAN BLONDE fiCA 

NOCHES DE BOHEMIA NAVAJITA PLATEA Y ALBA 

MOLINA CHRT5AII5 

ALBUMS 

HEVIA TIERRA DE NADIE Hisnvon 

LA OREU DE VAN GOGH DILE AL SOL [Fic 

EL CHAVAL DE LA PECA EL CHAVAL DE LA PECA 

WUi 

ALEJANDRO SAN2 MAS wtA 
CHER BEUEVI ivtA 

ROXETTE HAVE A NICE DAY ROXinc RECOSmNGSlMI 

VAN MORRISON BACK ON TOP vinGm 

lARABE DE PALO DEPENDE MKm 

PEDRO GUERRA RAI2 *niolA 

VICTOR MANUEL CAOA UNO ES COMO ES ARIOIA 



HONG KONG (IFPI Hong Kong Group) 



03/ia^9 



ALBUMS 

ANDYHUI FAITH WITH HEART golast 
JACKY CHEUNG SOMEONE PtxroftAMUNivERMi. 
KELLY CHEN TRUE FEEUNG GO EAST 
ANDYLAU HOME SWEET HOME music iMPKr^BMG 
SHINO SHINO AvtxiRAX 

ANDY HUl ULTIMATE BEST OF THE BEST— ANDY 

HUl CAFHIAI. AJtTISrS 

SAMMI CHENG LISTEN TO SAMMI WARr<eft 
SAMMI CHENG ULTIMATE BEST OF THE BEST- 
SAMMI CHENG capitai arisis 
WIUIAM SO TOO NICE GO tAST/DEOCA 
RENXIANQI LOVE PACIFIC ROCH 



BELGIUM 



(Promuifl) 03/2€^9 



SINGlfS 

. . . BABY ONE MORE TIME BRITNEY SPEARS 

irVL'ZOMBA-RCOGM TRADE 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 

SONY 

KING OF MY CASTLE WAMDUE PROJECT arcade 

STRONG ENOUGH CHER warner 

POCO LOCO POCO LOCO GANG arcade 

UKE THE WIND VANESSA CHINlTOR cnktarcade 

CHANGES 2PAC jive>20MBA-rough IRACC 

TU M'OUBUERAS LARUSSO CHI 

ENJOY YOURSELF A-t- UNIVCRSAL 

AF5CHEID VOLUMIA! 8MG 

ALBUMS 

CLOUSEAU IN STEREO LMi 
DEUS THE IDEAL CRUSH ismNQUNrvOtSAi. 
LARA FABIAN UVE polyookuniversal 
CHER BELIEVE warner 

SOUNDTRACK NOTRE DAME DE PARIS poumeojni 

VtfiSAl 

2PAC GREATEST HITS jivwoMBA-RajcM iRAOt 
THE CORRS TALK ON CORNERS usamkaiumtk/ 

WARNED 

ROXETTE HAVE A NICE DAY roxette RECORorNCMi* 
BRITNEY SPEARS . . . BABY ONE MORE TIME 
^70WaA-R0UGf1 TRAOC 

UNDERWORLD BEAUCOUP FISH jsovzmts 



SWITZERLAND 



(Media Conlrol Switzerland] 03/2B/99 



SINGLES 

. . . BABY ONE MORE TIME BRITNEY SPEARS 

JtVLfKXjGH IRMDC 

A KLAHA INDIANA A KLANA INDIANA CMi 
PRETTY FLY (FOR A WHITE GUT) THE OFFSPRING 

SONY 

STRONG ENOUGH CHER warmer 

NARCOTK LIOUIDO vrCin 

LEAH ON ME 2 4 FAMILY sony 

YOU'RE NOT ALONE MODERN TALKING hammsmg 

HOW WILL I KNOW JESSICA tivEMlUGH TRWC 

NIEW1EDER SARA bmc 

MIAMI WILL SMITH wny 

ALBUMS 

THE OFFSPRING AMERICANA sony 

FALCO THE FINAL CURTAIN-THE ULTIMATE BEST 

OF EMI 

MODERN TALKING ALONE (THE 8TH ALBUM) 



BRITNEY SPEARS . . . BABY ONE MORE TIME 

J'VLROLIGM THA&E 

CHER BELIEVE warncn 

WOLf GANG AMBROS VOOM VOOM VANILLA CAM- 
ERA BMG 

XAVIER NAIDOO NICHT VON DIESER WELT SONY 
ROXETTE HAVE A NICE DAY ROxEnE fltcORDING&o* 
SCHURZENJAGER ES HORT NIE AUF KOCH 
WILL SMITH BIG WILLIE STYLE Sony 



SMGUS 

. . . BABY ONE MORE TIME BRITNEY SPEARS 
JlvLVUSIKVERTRlEB 

CHANGES 2PAC xyiwusikvertrieb 
BIG BIG WORLD EMIUA universoe 
PRETTY FLY IFOR A WHITE GUY) THE OFFSPRING 

SOWY 

STRONG ENOUGH CHER yyaanch 
WHEN YOU BELIEVE WHITNEY HOUSTON ( MARI- 
AH CAREY SONY 
MARIA BLONDIE mta 
NIEWIEDER SARA BMO 
MIAMI WILL SMITH SONY 
NARCOTIC UQUIDO vncm 

ALBUMS 

BRITNEY SPEARS BABY ONE MORE TIME 

IIVE'MUSIAYERYRIEB 

GOTTHARD OPEN bmg 

ZURI WEST SUPER 8 wtyyu 

GOLA UT U DERVO SOUND SERvicE^wo***!; 

ROXETTE HAVE A NICE DAY ROXETTE recoreknosemi 

FALCO THE RNAL CURTAIN— THE ULTIMATE BEST 

OF EMI 

MODERN TALKING ALONE ITHE STH ALBUM! 

HANSA«MC 
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TAIWANESE COMPOSER Lee Sin-Yun and 

lyricist Patricia Ho won top prize in the 
unpublished song category with their lively 
rock tune "Jian Hong Dian" (Hearts), which 
Ho performed at the fourth annual Asia 
Song Festival (ASF) in Kuala Lumpur. Sec- 
ond prize went to Philippine lyricist/com- 
poser Trina Belamide for the power ballad 
"No Less," sung by vocalist Dessa, while 
composer Azlan Abu Hassan and lyricist 
Rizal Kamaruzzaman from host nation 
Malaysia won third prize for "Pengorbanan" 
(Sacrifice), which was performed by female 
duo Azlina and Liza Aziz. Dessa took the 
award for best performance. Ho is signed to 
Taiwan-based label Mandala. Winning the 
ASF's Minora Endoh Award were South 
Korean composer Sohn Moo Hyun and 
lyricist Lee Hyun Gyu, along with per- 
former Jang Hye Jin. The award was pre- 
sented by Endoh, chairman of the Japanese 
Society for RighLs of Authors, Composers, 
and Publishers and the event's honorary 
judge. Malaysian performing right society 
MACP and the Minora Endoh Music Foun- 
dation organized the festival, with support 
from the Nippon Foundation. The event was 
held at the studios of TV station NTV 7, 
which taped the performances for later 
broadcast. STEVE -McCLUKE 

SECRET GARDEN'S new 

album, "Dawn Of A On- 
tury" (Mercury/Univer- 
sal), will be thoroughly 
promoted in the U.S. this 
month via a docimientary 
made by U.S. public-TV 
network PBS. The duo's 
Oslo-based management. Continental, has 
also organized concerts in the U.S. to be 
arranged concurrently with TV broadcasts 
of the docimientary, which will also be made 
available on video and DVD. The duo's pre- 
vious albums, "Songs From A Secret Gar- 
den" (Mercury/PolyGram) and "White 
Stones" (Mercury/PolyGram), spent a num- 
ber of weeks on Billboard's Top New Age 
Albums chart, seUing a total of 1.5 million 
units, according to Uniwrsal Music in Nor- 
way. The duo, Rolf Lftvland and Fionnuala 
Sherry, have recently commenced a three- 
week promotional tour throughout Asia. 

KAI K. LOFTHUS 

FOR THE SECOND TIME in four years, a north- 
ern Spanish bagpipe and flute player has 
shaken the Spanish music scene. First it was 
Galician genius Carlos Ntinez; now it is 
Hevia, from the neighboring Celtic region of 
Asturias. Hevia has climbed to the top of the 
charts with his EMI-Hispavm debut album, 
"Tierra De Nadie" (No Man's Land), after 
selling 220,(X)0 units in five months. There are 
two main differences between Hevia and 
Nunez, whom critics dub "the Jimi Hendrix 
of the bagpipe." Hevia plays an electronic 
bagpipe that he invented and which does not 
involve any lung activity, whereas Nuiiez 
combines traditional Oltic formats — from 
wet and windy Galicia in the far northwest — 
with contemporary rhythms. Hevia, who also 
plays the traditional (slightly smaller) Asturi- 




SECHET GARDEN 



an bagpipe, delivers an unchallenging musi- 
cal version of Oltic folklore. But it sells, and 
the presence of European EMI executives at 
a recent Madrid concert means that "Tierra 
De Nadie" is being released worldwide — 
Europe in April, the U.S. in June through 
Virgin/Higher Octave, Latin America in 
June, and later in Asia. 

IIOWEU. LLEWEIXYN 

THE FIRST MANILA Blues Summit, which will 
have a revolving slate of Philippine musicians 
and singers performing at various Manila- 
area nightspots for 12 straight weeks, began * 
March 19. All shows will be broadcast over 
Manila radio station RT 99.5 FM every Fri- 
day beginning March 26. Shows will feature 
such bands as Razorback, signed to Sony 
Music Entertaiiunent Philippines, as well as 
the Mexican Blues Band; the Jerks, signed 
to Star Recording; and guitarist Jun Lopito. 
Says Blues Summit producer Tata Francis- 
co, "There's some talented people interested 
in the blues here, and we want to make more 
people aware of this music." uavid gonzales 

LEGENDARY CZECH band Plastic People Of 
The Universe began an inaugural tour of 
North America March 14. The band, whose 
mid-'70s arrest unified the dissident move- 
ment that eventually overthrew the former 
Czechoslovakia's 0)mmunLst government, Ls 
also supporting the release of its albums in 
the U.S. and (Canada. The band is not playing 
new material, but fans do not seem to mind; 
they are turning out for the musical experi- 
ence. The Plastics' unique sound — described 
as the Velvet Underground with a Ontral 
European twist — takes listeners on a wild 
ride combining classic rock riffs with a 
driving bassline, free sax, viola, keyboards, 
drums, and dark, droning, sarcastic lyrics (in 
Czech) representative of the bleak Commu- 
nist era. In Washington, D.C., the band shone 
on rocker "Toxika" (Toxins), the avant-garde 
"Okola Okna" (Around The Window), and the 
jam number "Magicke Noci" (Magical 
Nights), wYhich showcased each musician and 
ended in a frenzied climax. Creative differ- 
ences threaten the act's future, so this could 
be its first and last tour there. 

ROBERT GRAY 

EUROPEAN AND SOUTH AMERICAN audiences 
will get a taste this month of French saxo- 
phonist Julien Lourau and his group Groove 
Gang when they tour to support "City Boom 
Boom," a hip-hop-drenched, rhythm-heavy 
collection of tunes incorporating Eastern 
European, African, Latin, gospel, and other 
influences. Until now a Warner Jazz project, 
the album has become a priority at the m^or 
and will soon be released through its compa- 
nies in the U.K., Scandinavia, and Argenti- 
na. "What makes our generation special," 
says Lourau, named jazz new talent of the 
year at France's Victoires De La Musique 
awards in Ftebruary, "is that we grew up with 
a lot of different music in our ears, from rock 
to ethnic music, from funk to jazz." The 
group played at last simuner's Montreux Jazz 
Festival and has just released a five-track 
remix of "City Boom Boom." TERin' berne 
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Edwin Moves Away From Mother Earth With Solo Bow On Epic 




BY LARRY LeBLANC 

TORONTO— Former I Mother Earth 
front man Edwin doesn't downplay the 
pressures he faced in recording his 
debut Epic Records solo album, 
"Another Spin Around The Sun," due 
for domestic release April 27. 

FbUowing his 1997 decision to quit 
one of Canada's top rock bands, he 
admits, "I was scared until this album 
was completed. Scared in terms of the 
pressure on me, and wondering if I 
was ever going to 
make another re- 
cord." 

To oversee pro- 
duction of his 12- 
song album, Edwin 
enlisted the skills of 
relatively unproven 
Canadian produc- edwin 
eVengineer Matt 
DeMatteo, who has co-produced Ash- 
ley Maclsaac and Big Wreck. 

"I didn't want a big-name producer 
to help me make a great record," 
explains Edwin. "I was looking for a 
young guy with amazing talent who 
would be my right-hand man and be 
fully honest" 

DeMatteo provides guitar, key- 
boards, and programming on the al- 
bum, on which Edwin co-wrote five 
tracks with David Martin (sec story. 



SPANISH RETAILERS 

(Continued from page 56) 

attractive, colorful, and user-friend- 
ly" and that items such as CDs vnll be 
delivered to buj'ers' homes by courier 
vrithin three days of ordering. Some 
700 of the sales points will be in 
Spain's distinctive estancos, state-run 
shops selling cigarettes and postage 
stamps. The rest will be in a broad 
range of outlets, including Cortefiel 
stores, and the product range will 
include 27,000 items. 

Valencia says the number of sales 
points will be mcreased according to 
demand. 'This is a service directed at 
everybody from housewives with their 
weekly shopping basket to executives 
too busy to browse around stores." 
She adds, ."There is nothing like 
ViaPlus anywhere else in the world." 

FNAC's director general in Spain, 
Miguel Barroso, says, "We were ini- 
tially on board with the ViaPlus pro- 
ject, but we then re-evaluated the sitr 
uation and decided that our electronic 
retail priorities did not go in that direc- 
tion. A company like FNAC needs a 
different electronic sales avenue. 
\MPlus is a valid route, but we have a 
different evaluatwn [of E-commerce]. 
Our area of action will include much of 
Latin America, and we shall sell 
records, bocks, and other leisure prod- 
ucts through the Internet, beginning 
in Spain before 2001, then entering 
Latin America on a staggered basis." 

FNAC is to open stores in the next 
few weeks in Buenos Aires and Sao 
Raulo, Brazil (Billboard, Jan. 9), and it 
already has three stores in Lisbon, 
Portugal. "With the inclusion of Por- 
tugal and Brazil, we shall [launch] a 
parallel [Internet] service in Por- 
tuguese," says Barroso. 



this page) including the lead single, 
"Trippin' " (written with Ben Dunk), 
"Hang Ten," and "Theories." One 
track, "Better Than This," was com- 
pletely written by Edwin, credits on 
the others being shared with seven co- 
writers. 

The album is built around a combi- 
nation of soaring electro-funk and 
songs for people who cherish I Moth- 
er Earth's rawest work. 

"It's good driving music," Edwin 
suggests. "I wanted a roller coaster of 
emotion and vibe throughout so you 
feel like you're on a journey. I didn't 
want it too [mainstream]." 

He acknowledges that he also 
sought a smooth transition from his 
former group. "I wanted a record 
which lea\"es options open for my next 
record," he sal's. "V/e had trouble pKk- 
ing the Dead] single 'Trippin' ' because 
of trying to figure out what image we 
want to portray." 

"Trippin' " was serviced to Onadi- 
an rock radio Mareh 22. "It's a rock 
track, featuring Edwin's signature 
vocal style, that will appeal to his I 
Mother Earth fans," says Vel Omazic, 
director of national promotionAideo 
for Sony Music Entertainment ((3ana- 
da). 

Kneale Mann, music director at 
alternative rock CFNY Toronto, 
agrees: "When you think of IME 
songs like 'So Gently We Go' and 
'Another Sunday,' it fits." 

lb set up Edwin's album in Canada, 
Sony led with a teaser campaign 
March 9 on national music TV channel 
MuchMusic that runs until release 
date. Starting April 19 in Vancouver, 
Edwin will visit radio, media, and 
retail outlets in m^or (Canadian cities. 



Omazic adds, "He will also tour heav- 
ily in Canada this summer"; a mar- 
keting blitz on the album will run 
throughout the simimer 

"When Sony gets behind something 
(Canadian, they generally make it hap- 
pen," notes Tim Baker, buyer with the 
TorontoJased Sunrise Records, which 
operates 30 stores in Ontario. "I'm 
expecting this to be a good record, and 
I expect it to sell." 

I Mother E^arth was formed in 1990 
in Toronto, signing in 1992 to a co-ven- 
ture deal brokered between Capitol 
Records (U.S.) and its Canadian affil- 
iate, EMI Music Canada. Its 1992 
debut album, "Dig," and the 1996 fol- 
low-up, "Scenery And Fish," per- 
formed well in (Canada but fared poor- 



ly in the U.S. According to the band's 
former manager, Bob Luhtata, who 
now manages Edwin, 'THg" has sold 
120,000 units in Canada, "Scenery 
And Pish," 320,000. 

Edwin's departure from the group 
had been antk^ipated for some time. As 
a non-writing member, he had publicly 
chafed at the creative control of the 
group's songwriting team, brothers 
Jagori (guitar) and Christian (drums) 
IVinna. Additknial contributing factors 
to Edwin's exit were his recording in 
1996 with Victor, Rush guitarist Alex 
Lifeson's side project, and the expira- 
tion of I Mother Earth's recording con- 
tract in December 1996. 

Says Edwin, "[1 Mother Earth] 
thought they had Uie [creative] bases 



covered on their own. C^itol drt^jping 
us meant that if [the band] had signed 
another recording deal, it would have 
been another five years of my life. I 
wasn't into that at all." 

I Mother Earth replaced Edwin 
with Newfoundlander Brian Byrne, 
and in late 1998, the group signed with 
Mercurj- (Canada), which will release 
a new album June 22. On hearing that 
Edwin had left the band, Sony Music 
Entertainment (Canada) A&R co- 
head Mike Roth was intent on signing 
him. However, there were snags. 

"Edwin brought in 10 original 
songs, but I thought he wasn't ready," 
says Roth. "I suggested several peo- 
ple for him to write with, including 
David Martin." 



Uartitt Making Hame With CaWntiag Brei'its 



TORONTO— With five co-writes on 
Edwin's "Another Spin Around The 
Sun," songwriter David Martin's ca- 
reer is set to receive a significant 
boost 

Birmingham, Ala.-born Martin al- 
so has co-writes on a trio of upcom- 
ing Epic albums: five on Canadian 
country singer Tara Lyn Hart's 
"Stuff That Matters" debut album, 
due in May in Canada; four songs on 
Canadian Roberta Michele's pop- 
styled debut set for this summer; and 
five tracks on the sophomore album 
by Canadian rock band Dunk (for- 
merly known as Starkicker), due this 
fall. 

"As these records start to click, 
David's life is going to change," pre- 
dicts Rick Camilleri, president of 



Sony Music Entertainment ((Canada), 
while Michael Roth, co-head of A&R, 
calls Martin "my secret weapon." 

A decade ago, while creative man- 
ager at EMI Music Publishing Cana- 
da, Roth was im- 
pressed by a 
Martin song. When 
he became creative 
director at Sony 
Music Publishing 
Canada shortly 
afterward, his first 
MARTIN signing was Mar- 
tin, then a Los An- 
geles resident. 

By 1989, Martin had moved to LA 
after a six-year spell as a Nashville 
songwriter "I figured Nashville vras 
the place to be," he says Martin. "So 



I got a job as a cook . . . and wrote 



iger at EMI Mus 

1 



Martin's initial break came in 1982, 
co-writing with pop singer Greg 
Guidry on his "(Join' Down" (Colum- 
bia), which hit No. 11 on the Billboard 
Adult Contemporary chart and No. 
17 on the Hot 100. 

Martin moved to Toronto three 
years ago to work more closely with 
his acoustic/pop band Hemingway 
Omer, currently on hold due to his 
increased collaborations. 

"When I write with an act I don't 
presume to know what they should 
do," says Martin. "I want to hear 
vfhat they want to do. Then, hopeful- 
ly, we can put our ideas together and 
then come up with something good." 

LARRY LeBLANC 



FRANCE'S FNAC SELLING MUSIC ON WEB 

(Continued from, page 56) 



job and that retailers are in the best 
position to do it online because they 
have the knowledge of pricing policy, 
promotion, and point-of-sale advertis- 
ing. The Internet will not bypass re- 
tailers in the economic chain." 

FNAC Direct manager Luigi Gro- 
pallo says FNAC's move "initiates a 
new era in electronic distribution 
that delivers real advantages. The 
consumer enjoys access to a far larg- 
er choice of musical genres, and the 
music industry commands immedi- 
ate worldwide distribution for its 
artists." 

He adds, "AudioSoft allows FNAC 
to finally offer an alternative to piracy 
by offering legal downloadable music." 

AudioSoft will collect the mechani- 
cal royalties — representing 10% of the 
end-user price. TTiey royalties are then 
sent to Swiss authors' body Suisa for 
redistributkm to its relevant sister bod- 
ies. 

Explains Philippe Person, AudioSoft 
VP copyright affairs, "Some down- 
loadable titles are actually based in 
both Switzerland and the U.S. In those 
cases, we credit the authors' society of 
the country from which the title has 
been downloaded." 

However, SACEM board member 
Catherine Kerr Vignale insists, "SA- 



CEM considers that the contract be- 
tween Suisa and AudioSoft does not 
allow the company to sell downloaded 
music in France. If Suisa wants to 
clear the rights for Swiss [copyrights], 
that's its own problem, but we don't 
have any mutual agreement that allows 
[Suisa] to do it for France." 

AudioSoft says it also has deals in 
place with U.S. performing right 
groups BMI and ASCAP which cover 
the 30-second extracts of songs that 
can be listened to by users browsing 
the site, and is negotiating with the 
National Music Publishers' Assn. in the 
U.S. 

AudioSoft is poised to enter the US. 
market by linking with U.S. digital- 
music source AMP3.com, with whom 
it will launch a secure payment service 
for downloaded music (Billboardfiil- 
ktin, March 22), and has plans to open 
a San Francisco office. 

"The main asset of our security 
technology is that it is open to all stan- 
dards, from MP3 to the new Microsoft 
MS Audio 4.0," says Nuttall. 

The AudioSoft software is based on 
a proprietar)' technology called Audio- 
Soft File Structure. Electronic pay- 
ment is made using either the French 
Klebox or U.S.-developed Cybereash 
systems. The company's BackOffice E- 



commerce system processes reports of 
listening and downloading, and 
AudioSoft then pays the appropriate 
rights holders. 

"Each time a title is bought" Nutr 
tall explains, "we send that informa- 
tion electronically to the rights hold- 
ers — the producers and publishers." 
Regular payments to the appropriate 
rights holders follow. 

"The pricing policy is similar to 
[CD]. The producer fixes a wholesale 
price for each title, and the retailer is 
free to fix its retail price," Nuttall ssq^. 
The retail prices for an individual song 
are in the $1.25- $2 range. 

At French indie labels' body UFFL 
GM Jerome Roger suggests that con- 
fidence in the new service may be pre- 
mature. "AudioSoft and FNAC," he 
says, "are coming a little too early on 
this market because both the techni- 
cal and the legal framework are not 
ratified. Thus downloaded sales are not 
yet secure, even if they are a huge 
opportunity for the music business." 

Herve Rony, GM at SNER concedes 
that "with the msgors in the US. hav- 
ing the Madison Project and now in 
Europe FNAC/AudioSoft with the 
indies, the electronic music business is 
clearly starting." 

However, he cautions that "beyond 



the main legal and technical questkins, 
there are still many questions, includ- 
ing the price of the music, the ability to 
buy only individual songs — so what 
about the album? — and the question of 
licensing by territory." 

SACEM's Vignale says, "Tbday we 
are ready to sign up for such services 
but not necessarily with the music 
provkters [such as AudioSoft/FNAC]." 

She adds, "With jiiysical records, it ' 
is not the CD plant that pays the 
mechamcal rights but the label, and the 
Internet does not necessarily mean 
that the whole process of dealing with 
ri^ts and pEQrments has to change. 

"Our rates are ready," Vignale 
insists, "but we will sign only if vte are 
sure that the fffoducers have given the 
authorization to download their titles, 
and at the moment only a few indies 
have accepted [this deal]. 

"Also, we need different guarantees 
from the provider than we do with 
CD," she says. "We need to have the 
control of the quantity of titles down- 
loaded; we need to have a control cn a 
price minimum; we need financial 
guarantees in case of bankruptcy of 
the music provider. AudioSoft [doesn't] 
give those guarantees, and that's the 
reason why we have not signed any 
deal with them" 
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^yiUMIBOUION 

PARIS — It is true that Paris has a 
strong and deep cultural history, 
but this world -renowned capital is 
far more than the City of Lights 
known to tourists. Along with its 
surrounding suburbs, Paris has 
nearly 1 1 million inhabitants, or 
19% of the total population of 
France. (Considering how central- 
ized this country is on political, eco- 
nomic and cultural levels, it makes 
sense to say that Paris is "La 
France." 

Business and media are concen- 
trated in the center of the city. The 
French affiliates of almost all the 
multinational record and publishing 
companies are based here, along 
wiUi the headquarters of Fiance's 
major independent labels, ihc 
French collecting society SACEM 
and other industry orgiinizations. 

The broader metropolitan area, 
meanwhile, is the cradle of creativity 
for a wide range of musical genres. 

Just as France won the 1998 
World Cup thanks to a mulli-cthnic 
football team, so the music scene of 
Paris benefits from diverse influ- 
ences, from African rhythms to 
electronica and rap. It is a scene 
thai can be Ijolh nitting-etige and 
traditional. Jazz still flourishes in 
the clubs of St. Germain des Pr^*s, 
and chanson lives on in the 
Olympia, the famous concert hall 
thai was reconstructed two years 
ago. 

As the 20th centur)' began, Paris 
was tfu: place for creators — whether 
painters, writers, philosophers or 
musicians. Alter World War 11. the 
creative lights of the city dimmed, 
and, through tlie '60s and '70s, it 
seemed Paris was following interna- 
tional music trends while contribut- 
ing little excitement of its own. 



The center of f mnce 
Hosts A. Multicultural 
Musical Mosaic 



WORLD'S CROSSROADS 

That changed in the '80s, 
as Paris became the cross- 
roads of African music and a 
cauldron of wor!<llK-ai. Mory 
Kanle, Toure Kunda and 
Youssou N'Dour were 
among the many French- 
speaking Af rican artisLs who 
came to Paris on their way to 
intemaiitmal careers. "Thai 
is still die case today," says r 
Philippe D^indes, A&R 
executive with Sony Music 
France. "1 don't know any 
successful French-speaking 
African act who has not 
stopped off in Paris." 

Many Af rican music outlets still 
exist in the 18th arrondissement in 
the north of Paris, but today many 
performances are more clandestine, 
"flic reason is a strengthening ol 
the immigration laws, says 
Christopher Meyer, manager of ihe 
jtVfrica Fete, who has been involved 
in the African music .scene in Parts 
for 20 years. "Young African acts 
don't try to come to Paris any- 
more," he says. 

Now, however, African and 
Mediterranean music is strongly 
established in the city through the 
children of the immigrants of the 
'50s and '60s. Groups such as Bisso 
Na Bisso (V2 Music) are bringing 




Khaled 

back African sounds mixed with 
rap. 

Along with its numbered 
arrondissements, Paris has num- 
bers U) ideniity its administrative 
departments or districts. 'Ilie 93rd, 
in the noilh of Paris, is a .strong- 
hold for rap acts, but the 91st and 
94Ui departments also are very 
active. "Paris is the heart of the 
French rap scene, even if Marseille 
in South France is competing," says 
Desindes at Sony. 

Rai, the musical genre bom in 
Africa in the 1980s, also is increas- 
ingly present in the city, with acts 
such as Khaled, Faudel and Cheb 
Mami working here. Some streets 



down Montmartre near 
Barbes look like North 
Africa. "Paris is vibrant, with 
a lot of cultural influences 
meldng together and an 
improving quality of pro- 
duction that we haven't had 
before," says Desindes. 

"When I first arrived in 
Paris, many years ago. it was 
hard," says Dutchman 
Michael Wijricn, CEO of 
^ F.astWest France. "For a few 
years, Paris had lost its musi- 
cal edge. Obviously, this city 
is not made for rock bands, 
but, thanks to world music, 
rai, rap and, now, electronic music, 
the Paris scene is very aaive." 

BOOMING ELECTRONICA 

Electronic music is indeed boom- 
ing in Parts. Internationally 
acclaimed techno acts and DJs. 
such as Laurent Garnier, Daft Punk 
and Air are only the tip of the ice- 
berg. Paris is nurturing techno 
labels and clubs, and one radio 
station, named FG, airs techno 
music 24 hours a day. "Paris is an 
essenual place for elearonic music 
worldwide." says FG CF-O Henri 
Maurel. 

La-st September, Paris hosted its 
first Techno Parade, the idea of for- 
mer Minister of Culture Jack Lang. 



A wave of techno music played as 
ravers and revelers noisily wove 
their way through the streets, cul- 
minating in a nighttime open-air 
concert. 'ITie rave parade, which 
featured 30 floats playing different 
strains of techno music — from jun- 
gle to house to more hardcore 
forms — meandered through central 
Paris, ending at the Place de la 
Nation, a square where the guillo- 
une fell during the French 
Revolution. At nightfall, <ls the 
parade drew to a close, headline 
acts Freon and Kojak played for a 
crowd estimated at around 
100,000. 

For two years, Paris also has had 
an annual event bringing together 
labels, distributors and promoters. 
Mix Move is an international meet- 
ing of people involved in new 
music, multimedia technolog)' and 
DJ culture. It drew more than 
22,000 visitors and 20 exhibitors in 
1 998, and a concurrent three-day 
music festival included the DMC 
Technics World DJ Championship, 
drawing participants from 30 coun- 
tries. 

ENTERTAINMENT DISTRICTS 

Paris is a big city, of course, yet it 
is a coinparatively compact one. 
The different music centers are not 
far from one anodier. Among die 
best-known entertainment districts 
is Pigalle and its Moulin Rouge. For 
the past 1 0 years, this area that 
never sleeps has seen a tran.sforma- 
tion. Although it still draws tourists 
with sex shops and cabarets that 
Parisians never enter, a number 
of more notable concert halls and 
clubs have opened as well. Pigalle 
today brings together a range 
of musical activity, from music- 
instrument shops to concert venues. 
Continued on page 62 
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'Caeh city ^etA iU turn to be 'hot.' Today, it U ParU' turn once asain. 
Parii hat long been a capital cloMlcal culture, but, tu the &potlisht 
$eU on London or Berlin or Barcelona. Pari* has made a renewed e^ort 
to welcome the world. 

"For a long time, PariiianA 
viewed themsetvei at 
sut$lclent. waiting |or the world 
to «how up at tfieir door. Since 
the 19604, ttiere has been a criiU 
on a cultural level, with mmie 
in particular, a* Anslo -American 
40und4 dominated the scene. 
Today, the city is coming back, 
electronic mu4lc, which u elo«e 
to me, ha« become a senre in Its 
own right, as Important as rocfc. 
And thU muAlc ii a better 'fit' 

tor the French than rock, which Ia an 'ethnic' mtulc from the I/.S. and 
the Anglo-Saxon world. 

"france htu nexfer had— and wilt never have— a big rock group with 
International iuccesi. electronic music is totally different, ft belongs to 
the classical-music tradition of France, and It follows the great experi- 
ences 0$ composer Pierre Schaefter's muAlque concrete o| 50 years ago. 
He was already sampling noises, believing that the only dlt|erence 
between mu4lc and nolae is the Intention o| the creator. Thu4, electronic 
music comes $rom Paris (and K6tn. with StockhauAen). There Is a Justice! 

The more / travel, the more f am happy to he back In Paru. But there 
is also a dark side o| Paris. Betiniteiy. France is not a musical country. 
From the nunery ichooU to the muAlc Indiutry, there is no musical edu- 
cation, no training ^r the pro|eulonal4. AUo, our industry needs to be 
more structured and learn to Apeak with one voice. 

"A French artist has to work twice as hard as anywhere else to reach 
an international level, and that'i the reason French acts rarefy go 
abroad— except probably in the electronic- muAlc genre. A* long as miuic 
is not given iti due in France, we will get only what we de&erve. yet. we 
have excellent acts and one of the best audiences in the world. The prob- 
lems lie in the record eompanicA and media that come between the acts 
and the audience. 

"When I wtis in BruuelA to present the petition o( $00 £uropean act« 
in favor ot copyright protection on the Internet, no French TV journalists 
were Interested In that question. So this huge cultural evolution 0$ Paris 
now needs to be followed by an enlightened mentality. " 

—JCAN-MICHEL p^kJtC. a pioneer of electronic music with such albums as 
"Oxygene." Is now the IFPl's European artist spokesman to the European 
Parliament. He has performed ^ur mqior outdoor concerts and light 
shows in PariA over the past two decades. ■ 
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such as La Cligale, L'Elys^e Mom- 
martre, Le Trianon, Le Divan du 
Mondtr, such clubs as La Loco- 
motive, and bars such as die MCM 
C^^. all along the same boulevard 
from Barbes to the Place Clichy. 

La Bastille, the site of the turning 
point of the French Revolution in 
1789, today is an important focus 
of the music scene. A new Opera 
opened here a decade ago. and 
the surrounding neighborhood 
has since sprouted a concentra- 
tion of bars and clubs offering a 
wide range of electronic music 
and DJ sets. And yet, the era of 
the street accordion is not totally 
forgotten, and the sounds of the 
accordion musette mix with jazz or 
alternative rock in some of the 
bars of rue de Lappe, just behind 
La Bastille. In this area, also, are 
the headquarters of Radio Nova 
and Oui KM. 

From Pigalle, one can walk west 



on the rue Saint-Paul and arrive in 
the center of Paris — the Place du 
(ihatelet, near the Latin Quarter, 
the site of the big student demon- 
strations of 196B, and not far from 
Saint-Germain des Pr^s. Here, the 
music scene is more conventional, 
with traditional jazz, chanson and 
classic music offered. 

Heading further west on the rue 
de Rivoli, one passes the Place de la 
Concorde, to head up the Champs 
FJysees, home to both a Viigin 
Megastore, with more than 100,000 
titles in stock, and its main com- 
petitor, Fnac, located a short dis- 
tance away. 

On the Champs tlysees you can 
find tlie hippest club in the capital, 
Le Queen, and some verj- chic 
nighlspoLs catering to well-heeled 
youth. But perhaps the best musi- 
cal moment on the Champs Elys^e 
comes, as it did last July, when tens 
of thousands crowded the street to 
mark a World C^up victor)' to the 
true Parisian sounds of the '90s— 
rap and rai and football chants. ■ 



nets To Folloiii 



Billboard eorre&pondent Cecile Jeaeyre oi^erd a ieleetion ojj Pamian 
arti6t& saining wider attention on the French mu&ic scene. 



JEAN-JACQUES 
NYSSEN 

From his bedroom, Jean-jacques 
Nyssen has created his ailisdc uni- 
verse: "Mireille" the alarm clock 
strikes the beat; "Mortimer" the 
vacuum cleaner is the amplifier; 
the pans "Nicole" and "Carole" are 
drums; "Jennifer" is the name he 
gives to his sampler. All contribute 
to what the Belgium-born Nyssen 
calls his "chamber orchestra." 
Signed to Odeon/F.MI, Nyssen 
released an intimate, electro-pop 
debut single, "Curriculum Vitae," 
last year Discovered by the French 
TV presenter Thierry Ardisson, 
who offered him a publishing deal, 
Nyssen has become a mainstay of 
the Parisian live scene over the past 
decade. Alone on stage, surround- 
ed by his equipment. Nyssen may 
look like a curiosity, but he quickly 
seduces his audience with his styl- 
ish and humorous songs. At 33, 
Nyssen also is the principle song- 
writer for female singer Clarika. 
with whom he duets on the compi- 
lation album "Comme Un Seul 
Homme" on Labels/Virgin. 

LA GRANDE 
SOPHIE 

Creator of what she calls 
"kitchen music" — music describing 
such daily chores as washing dish- 
es — La Grande Sophie was discov- 
ered through Life Live In The 
Bars, a nightlife association in 
Paris. Born in Marseille, the very 
tall brunette (hence her name) 
moved to Paris in 1994 and wrote 
her first musical, "La Maree 
D'intox." Boosted by exposure on 
the Radio Nova compilation album 
"Le Son De Paris," La Grande 
Sophie released her first album, 
"La Grande Sophie S'aggrandit," 
in 1997 for Compagnons de la 
Tete de Mort/Melodie. Performing 
solo or with her band, Sophie plays 
the guitar and sings in the traai- 
don of French poetry and chanson. 




Seeking inspiration in everyday 
life, she turns any daily activity 
into a song, blending humor and 
lucidity. Currendy touring around 
Paris, La Grande Sophie is negou- 
ating with labels for the release of 
a new single. "LAmour Ne 
Pardonne Pas." 

LE MAXIMUM 
KOUETTE 

"Desperately seeking a pro- 
ducer" could be the motto of Le 
Maximum Kouette. The group was 
formed in 1993 by five women, 
each drawn by an ad posted in a 
local bread shop. Choosing new- 
names — Nini Coxinelle, Sister 
Moon, Cathy Banzai' and Paka 



Performing every fortnight, Le Bal 
attracts more than 2.000 hns as it 
covers French and intemadonal hits 
from the '40s to the "80s. Its cre- 
ators, Fabrice Terrier and Stephane 
Gotkovski, see Le Bal as an alterna- 
tive to the Parisian techno scene — 
"a place to have fiin, dance, talk 
and maybe flirt" from 1 1:30 p.m. 
until 6 in the morning. 

PARIS 
COMBO 

Fronted by chanteuse and song- 
writer Belle du Berry. Paris 
Combo has come up through the 
Parisian cabaret scene with a Jazzy 
and intriguing twist on the chan- 
son tradition. Du Berry has been 




La Grande Sophie 



Le Maximum Koufllf 

Zubrowska — they jumped into the 
rock scene with what tJiey call a 
"happy, punky energy" that mixes 
rock roots, a punk attitude and 
raga sounds. Performing more 
than 250 concerts in France, from 
bars to larger venues alongside 
more established acts such as 
Louise Atiaque, FFF and Les 
Innocents, Le Maximum Kouette 
has bea>me a favorite of both 
underground and national media. 
Shortly after its creation, the band 
appeared on compilations includ- 
ing "Le Recueil 94" (Musidisc) and 
"Le Son De Paris" (Radio Nova) 
before releasing its first live EP, 
"En Concert De Paris." in 1996. 
Awarded the second prize at the 
Selection Fair, a national talent 
contest, Le Maximum Kouette 
has resumed touring the clubs of 
Paris. 

LEBAL 

Ever since its formation in 1995 
in the legendar)' Elys<^es- 
Montmartre venue, Le Bal has 
gained increasing fame around 
Paris. Viewed as both a live dance 
party and a loosely organized band, 
drawing musicians from various 
Parisian alternative- rock groups, Le 
Bal has welcomed such prestigious 
guests as the Blues Brothers. Lio. 
Pigalle and Tom Novembrt- 



compared, inevitably, to Eldith 
Piaf. while the group's guitar 
arrangements have recalled the 
music of Django Reinhardl. 
Trumpet player David Lewis has 
traced Paris Combo's sound to the 
influence of flamenco, blues and 
the cabaret tradition that fiour- 
ishe<l in Paris in the years before 
World War 11. The "Paris Combo" 
debut album has been released by 
Boucherie Productions in France 
and licensed for North America to 
Tinder Records, a California- 
based independent world-music 
label, through World Music 
Distnbuuon. ■ 
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Large Capacity 
Bercy. 8 boulevard de 
Bt-rt y, 75012, Paris. 
Le Palais des Congres. 
2 place de la porte 
Chaillot, 75017, 
Pjiris. 
Palais des Sports, 1 
place de la Porte de Versailles, 
75015, Paris. 
Stade de France, 1 rue Francis de 
Pressense, 93200. Saint-Denis. 
This 80,000-capafity sudiiim has 
hosted ihe likes of Johnny 
Hallyday and the Rolling Stones. 
Zenith-Paris, 21 1 av Jean Jaurds, 

75019, Paris. 

Medium Capacity 

Le Bataclan, 50 boulevard Voltaire. 

75011, Paris. 
Casino de Paris, 15 rue de Clichy. 

75009, Paris. 
La Cigale, 120 boulevard 

Rochechouart, 75017, Paris. 
LEUysee Montniartre, 72 boulevard 

Rochechouart, 75018, Paris. 
Olympia, 28 boulevard des 

Capucines, 75009, Paris. 
Le Rex, 1/5 boulevard 

Poissonniere, 75002, Paris. 

SmaU Capacity 

Le Cafe de la danse, 5 passa^ 
l.ouis Philippe, 75011, Pans. 

Le Divan du Monde, 75 rue des 
Martyrs, 75018, Paris. 

La Locomotive, 90 boulevard de 
Clicy. 75018. Paris. 

La Maroquinerie. 2'i rue Boyer. 

75020, Paris. 

New Morning, 7/9 rue des Petites 

Ecuries. 75010. Paris. 
Le Petit Journal Montpamasse, \^ 

rue du Commandant Mouchotle, 

75014, Paris. 
Theatre de la villa. 1 6 quai de 

Gesvrcs. 75001, Paris. 
Le IHanon, 80 boulevard de 

Rochechouart, 75018, Paris. 

Oubs 

Les Bains, 7 rue du Bourg-l'Abb^, 
75003, Paris. The place to be 
seen for Parisian show-business 
stars. 

Le Caveau de la Huchette, 5 rue 

de la Huchette, 75005. Paris. 
Jazz. 

Cithea, 1 14 rue Oberkampf, 7501 1, 

Paris. Trip-hop. house, junele. 
La Fl^he d'Or. 102 bis rue de 

Bagnolet, 75020, Paris. Techno, 

chanson. 
Le Gibus, 18 rue du Temple. 

75001, Paris. Rock, world music, 

techno. 

Glaz^Art, 7/15 avenue de la Porte 
de la Villette. 75019, Paris. All 
j^enres. 

MCM Caft. 92 boulevard de 
Clichy, 75018. Paris. Operates as 
a live-concert showcase and cafe 
under the licence of music-video 
channel MCM. 

Le Queen. 102 avenue des Champs 
Elysecs. 75008. Paris. The gay 
club of Paris, considered one of 
the hippest nightspots in the city. 

Le Reservoir, Hi rue de la Foi^e 
Royale. 7501 1. Paris. Funk, soul, 
saisa. Afro-Cuban. 

Rex Club. 5 boulevard 
Poissonniere, 75002, Paris. 
Techno, house. 

What's Up Bar, 15 nie Daval, 7501 1. 
Paris. House, techno, acid jazz. 




Majors 

BMG, 4 place de la 
Bourse, 75002, Paris. 
.Artists: the female 
duo Native, Patrick 
Bruel, Cape Verdian 
singer Cesaria Evora, 
Enzo Enzo, Elsa, 
Lokua Kanza, Khadja Nin. 
EastWest, 69 rue de Monceau, 
75008. Paris. Artists: MC Solaar. 
Oph(^lie Winter, Silmarils. 
EMI, i'i rue Camille Desmoulins, 
92130, Issy l.es Moulineaux. 
/\riists: 2Be3, Charles Aznavour. 
Emma Shapplin, Corsican group 
I Muvrini, CnSrard Man.sei. 
Sony Music Entertainment, 1 3 1 
avenue de Wagram, 75017, Paris. 
With about 27% of the French 
market, Sony also is a leader in 
the distribution of such indie 
labels as Une Musique, M6 
Interactions, V2, Trema, 
Almosph^riques, Atoll Music, 
Double T, Francis Dreyfus Music, 
and Pomme Music. Sony's own 
best-selling acts include Patricia 
Kaas, Jean-Jacques Goldman. 
Francis Cabrel, Pascal Obispo, the 
rap group NTM, the .Mrican 
vocalist Wes. the Asiatic singer 
Anggun, Jacques Dutronc, 
Nathalie Cardone, rapper Stomy 
Bugsy, DJ Cam, Hubert Fehx 
Thicfaine, Mcnelik, Fonky Family 
and the DJ Cut Killer. 
Universal Music, 20 rue des 
Foss^es Saint-Jacques, 75005, 
Paris. In the wake of its merger 
with PolyGram, Universal claims 
nearly 50% of the domestic- 
repertoire market, according to 
CEO Pascal Negre. Best-selling 
acts include Florent Pagny, Lara 
Fabian, rap act Manau, Johnny 
Hallyday. Eddy Mitchell, Mylene 
Farmer, Vanessa Paradis. Alain 
Bashung, the rock group Noir 
Desir. Khaled and Zazie. 
Virgin, 1 1 place des Vosgcs. 75004, 
I^iris. Includes the imprints 
Source. Delabel and Labels and 
best-sellers Manu Chao, Jean- 
Louis Aulwri, Julien Clerc, Alain 
Souchon, Etienne Daho, Daft 
Punk, Air, the Marseille rap 
group 1AM, Tonton David, 
Orchcstre National de Barbes, 
Doc Gyneco, Cheb Mami, Eric 
Serra, Alain Souchon and Jean- 
Louis Murat. 
Warner Music, 102 avenue du 
president Kennedy. 75016, Paris. 
Artists: the chanson singer 
Jacques Higelin, Dany Brillant, 
V^ronique Sanson. Helena 
Noguerra. 

Independents 
Atmospheriques, 10 rtie 

Chabaiuiais. 75002, Paris. Artists: 

Louise .'Utaque, Mellow. 
Boucherie Productions, 15 bis rue 

du Plateau. 75019. Paris. ArtisLs: 

Pigalle, Les Gar^ons Bouchers. 
Cobalt. 145 rue de Menihnontani, 

75020. Paris. Artists: Double 

Nelson, Tao Ravao, Vincent 

Bucher. 

DoubleT Music. 21 rue de Tehe- 
ran. 75008. Paris. Artists: Sinse- 
millia, .-\d-Hoc-l, .Aston Villa. 



Dreyftis Jazz. 18 rue de Tilsitt. 
75017. Paris. Artists: Michel 
Petrucciani. Didier Lockwo(xl, 
Birelli Lagrene, Richard (>allia- 
no, Michel Portal. Eddy Louiss. 

F Communications, 20 rue Richer, 

75009, Paris, .\rtists: Laurent 
Garnier, Galliano. 

Hopi Mesa, 36 rue des C^vennes. 

75015, Pari.s. .Artists: Rene Aubry, 
Henry Torgue Sc Serge Houppin, 
Jean-Phillipe Gtjude. 

Last Call, 223 avenue Pierre 
Brossoletle, 92100. Montrouge. 
Artists: Screamin' Jay Hawkins, 
(]alvin Russell. 

Musisoft, 85 rue Fondary, 75015, 
Paris. Specializes in world music, 
eleclronica and rap. Artists: 
Geoffrey Orjema, Kiissav leader 
Jacob Desvarieux. 

Naive, 9 rue Victor Mass^ 75009 
Paris. Artists: Le Tone. LTNO. 

PLVS, 1 1 rue de Clichy, 75009. 
Paris. Artists: Miossec. 

Pro-Zak TVax, 85 rue Jules Ferry, 
93170. Bagnolet. .Artists: Seven 
Dub, Kojak, Cesar de Melero. 

Pschent, 3 cite de Tameublement, 
7501 1, Paris. Artists: Charles 
Schillings, Warrio, Modern 
Bazaar. 

Rue Bleue. 14 rue Bleue. 75009. 
Paris. World-music and Latino 
artists: Sawt EI Atlas. Bratsch, 
Cyrius. 

ly^ma, 52 bis avenue d'l^na. 

75016, Paris. Artists: Michel 
Sardou, Catherine Lara, 
Matmatah. 

V2 Music, 17 rue Bouchardon. 

75010, Paris. Arti.sts: Passi, 7xze 
Mago, Bisso Na Bisso. 

Yellow Productions, 40 rue des 
Blancs Manteaux, 75004, Paris. 
Artists: Dimitri From Paris, The 
Mighty Bop, Louise Vertigo, 
Bang Bang, Kid Loco. 



French retailing has 
been transformed in 
recent years through 
ihc sale of music, 
often at deeply dis- 
counted prices, 
through the "hyper- 
market" chains, such as 
Carrefour, Leclerc and Auchan, 
which have numerous otulets 
throughout the suburbs of Paris. 

Chains 

Fnac, 67 boulevard du g^ndral 

Leclerc. 92612. Clichv. 
Headquarters of the feading 
French specialty-music chain, 
which has 12 stores in the Paris 
metropolitan area. It also sells 
books, videos, software and elec- 
tronic and photo devices. 

Madison/Nuggets. 4 boulevard de 
TEut ope. 91323, Wissoux. This 
chain has some 20 medium-sized 
outlets l(Kated primarily in the 
suburbs of Paris. 

Viigin. 103 rue de la Boelie, 75008. 
Paris. Virgin has five locatif)ns, 
including its megastore on the 
(-hamps-Elys6es. 

Specialty -Music Retailers 
Anvers Music, 35 l^nilevard 
Rochechouart, 75009, Paris. .A 




leader in the siile of .Afro- 
Claribbean music. 

Boogie. 61 rue Louise Michel. 
92300, Levallois Perret. Blues 
specialists. 

Boulinier, 20 Boulevard Saint- 
Michel, 75006, Paris. A good 
source of secondhand CDs. 

Breizh, 10 rue du Maine, 75014, 
Paris. Specializes in Celtic music 
from Britain, Ireland and other 
regions. 

Le silence de la rue. 39 rue 
Faidherbe, 75011. Paris. 
Specializes in punk and hardcore 
but also raga dub and electronic 
music. 

Monster Melodie, 9 rue des 

Dechargeurs, 75001, Paris. One 

of the few remaining ouUets for 

rock, punk and hard-core music 

on vinyl. 
Paris Jazz Comer, 5 rue (le 

Navarre, 75005. Paris. 
Techno Import Distribution. 16 

rue des Taillandiers, 7501 1 , Paris. 

Specializes in techno, house and 

electronic music. 



RECOSDMa 

STUDtOS 



Hocco Studio, 13 rue 

Camille Groult. 
94400, Vitry-sur- 
Seine. Sessions: 
Faudel, Jean-Michel 
[arre. N TM. 
Latitude 101. 101 rue 
Alexandre Dumas, 75002, Paris. 
Sessions: 1AM, Mori Kante, Zouk 
Machine. 
Plus XXX Studios, 37 rue des 
.Annelets, 75019. Paris. Sessions: 
David Bowie, Simple Minds, MC 
Solaar, Air. 
Studio de la Bastille, 8 passage St 
Scbastien, 7501 1. Paris. Sessions: 
Neg' Marron, {^harlelie (Couture, 
D. Abuz System. 
Studio de la Seine, 8 1 0 rue 
Traversiere, 75012. Paris. 
Sessions: Khaled, Roger Waters, 
Dominique Dalcan. 
Studio Marcadet. 52 avenue du 
Pdt. Wilson. 93210, La Plaine 
Saint-Denis. Sessions: Reciprok. 
Oph^lie Winter. 
Studios Ferbcr, 56 rue du 
Capitaine Fcrber. 75020, Paris. 
Sessions: Manu Chao, Francis 
Cabrel, Cut Killer. 
Studios grande armee, CIP 96. 
Palais des congres. Place de la 
porte Maillot, 75853, Paris. 
Sessions: Prince. Elton John. 
Tina Turner, I\XS. 
Studios Guillaume Tell, 20 avenue 
de la belle Gabrielle, 921.50, 
Suresnes. Sessions: Youssou N" 
Dour, Johnny Hallyday, Michel 
Sardou. 
IWin Studios, 2 avenue du 
marechal Maunoury, 75016, 
Paris. .Sessions: Etienne Daho, 
D(K Gvneco. 



Paris is home to the 
French hea<l(juarters 
of all the publishing 
companies afliliaied 
with the major labels. 
I lere is a sampling of 
the city's independent 





Delabel Editions. 24 Place des 

\'osges. 75003. Paris. 
Editions Levallois. 21 rue de 

Teheran. 75008. Paris. 
Les ^itions productions Georges 

Mary. 8 rue Lincoln. 7500H, 

Paris. 

Editions Salabert, 22 rue 

Chauchot, 75009. Paris. 
Matisse Music, 1 Villajuge, 75015, 
Paris. 

Paul Beuscher. 27 Boulevard 

Beaumarchais, 75004, Paris. 
Peermusic, 5 rue Lincoln, 75008, 
Paris. 

Raoul Breton, 3 rue Rossini, 

75009, Paris. 
You You Music, 69 rue de 
Monceau, 75008, Paris. 



Radio 

Europe 1, 28 rue 

Francois. 75008, 
Paris. A full-service 
radio network. 
Europe 1 

Communications also 
run.s the .AC-oriented Europe 2, 
2 (iold REM and urban -oriented 
Skyrock (the latter is set for sale 
to an as-yet- unnamed buyer). 
NRJ. 22 rue Boileau, 75016, Paris. 
The group runs four radio net- 
works, including the top 40 NRJ, 
the leading radio network in 
France; the .AC-oriented Cherie 
FM, the oldie-formatted Nostalgie 
and the oldie- and comedy- 
formatted Rire & Chanson. 
Radio France, 1 16 avenue du 
president Kennedy, 75016, Paris. 
This public network includes the 
full-senice France Inter, all-news 
France Info, jazz and other musi- 
cal programming on Fip, the 
France Culture service, classical 
France Musique. Radio Bleue 
and international channel RFL 
RTL. 24 rue Bayard. 75008. Paris. 
The ful!-ser\'ice leader among 
commercial radio networks in 
Paris and France. CLT-owned 
RTL also operates the AC- 
orienied R'TL2, the top 40/ 
dance-fbnnatled Fun Radio. 

Speciatiy Radio 

Ado FM. 66 bis avenue Jean 

Moulin. 75014. Paris. Rap and 

groove music. 
FG. 51 rue de Rivoli, 75001, Paris. 

House and techno. 
Oui FM. 2 rue de la Roquette, 

7501 1, Paris, The Parisian rock 

outlet owned by Virgin. 
Radio Nova, 33 rue de faubourg 

Saini-.Antoine, 7501 1, Paris. 

World music, techno and rap. 
Voltage, 15 rue Galvani. 75017, 

Paris. The leading dance-format- 
ted station in Paris. 



Television 

Canal +. 85 quai Andre 
Citroen, 75015, Paris. 
Pay TV channel with 
more than 4 million 
subscribei's. Presents 
some free nuisical 
performances. 
France Television, 3 boulevard du 
Cieneral Martial Valin. 75015. 
Paris. Tliis public-u*Ievision net- 
work runs the two public chan- 
nels France 2 and France 3 and 
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also broadcasts ihe Vicloires de la 
Musi(|iic. 

M6, 89 avenue dii General de 
C.aulle. 92575. Neuilly. National 
channel (lia( leatures music pro- 
gramming din ing 'MY/c ol its 
schedule. It als{) runs ihe 
cahle/satellile nuisic cliannel MG 
and Fun TV, in parinership with 
Fun Radio. 

MCM, 109 rue clu laulxnng Saint- 
Honore, 75008. Paris. Leading 
national musical cable/satellite 
chaiuiel aimed at viewers aged 
15 to 35. M(;M also runs other 
music channels, such as MCM 
.\frica and Mux/ik. featuring 
classical, jazz and world music. 

TFl, I quai du Point du Jour. 
92656, Boulogne. I he leading 
Free national TV channel, wiih an 
average 35^1 audience share. 



lyade Publications 
La Lettre du Disque, ;Ui 
rue de Roniainville. 
75019. Paris. Weekly. 
subscripti(m-<>nly 
trade newsletter. 
Ciirciilalion; 500. 
Music Info Hebdo, 12 
nie Mozan. 92000. Clichy. A 
weekly trade mag*a/ine. 
Circulation: 6.0(K) paid and 6.000 
promotional copies. 

Newspapers 

Le Monde, 2 1 bis rue Claude 
Bernaid. 75005. P-ans. Tlie Ix-st- 
known newspaper in France 
offei"s regular coverage of the cul- 
tural and business aspet^s of the 
music industry. Fhe weekly 
"Aden" section, issued Wednesday 
and produced in asstxiaiion with 
I.es Iniockuptiples. prinides con- 
ceit and e\eni listings. 
Circulaiidn: 395,000. 

Liberation. 1 1 rue Beranger, 75003, 
Paris. Two to five pages of arts 
coverage each day includes 
album and conceit reviews and 
music-news briefs. Circulation: 
1 70.000. 

Magazines 

VAfftcke. 12 lue Mo/^rt, 92000, 
(^)ich). Rap monthly. Circulation: 

33.(M)0. 

Blah Blah, 67 Ixmlevard du general 
Lecleic. 92612. Clichy. Tliis free 
monthly magazine owned by 
retailer Knac covers all genres 
that the chain stocks. Circulation: 
80,000. 

Coda, 9 passage de (a imee, 75019. 
I*aris. 'Feclmt>-specialist monthly. 
Circulati(m: 30.000. 

Les Inrocks. 144 rue de RivoH, 
75001, l*aris. Weekly rtxk-ciilture 
magazine features artist inter- 
views and reviews of albums, 
films and t}<M>ks. ('irculation: 
38.000 

Jazzman, 12 place Henri Bei^son, 
75009, Paris. Receni tdvci ofiliis 
jazz monthly was Michel 
Petrucciani. (arculation: 20.1M}0. 

Latine, 6 rue Uamieiis. 92100, 
Boulogne. Monthly f<r>cus on 
French chanson and pop. 
(arculation: 25,000 in France and 
5,000 abroad in markets includ- 
ing Quebec, Japan, Belgium and 
.Mrica. 

Magic!, 8 iKiulevard de 

Menilmontant. .Sixt iaiizes in 
upcoming acts from techno, pop, 
nxk and rap genres. Carculali{)n: 
13,500. 



Nova Mag, 33 rue du Fg .St- 
.\ntoine. 75(tl 1, Paris. A city 
mag;i/ine published monthly by 
Nova Press, pait of the same 
company that operates Radio 
Nova, with coverage of url>an, 
world, techno and rap genres. 
Circulation: 50.000. 

Radikal, 155 rue Beranger, 
92700. (lolombes. (Covers hip- 
hop culture and includes a sup- 
plement, "Watch I5is." specializ- 
ing in reggae. (!irculation: 
22.00(t. 

Rock £!? Folk, 12 rue Mo/iiri, 92000. 
Clichy. Oners a wide range of 
genres monthly but specializes in 



rcxk. Circulation: 15.000. 
Technikart. 2 rue de la R(K|uelle. 
7501 1 , Paris. *I*his cultural 
monthly magazine follows new 
trends and technolog\ with a 
f(xus on nuisic. Circulation: 
45.(M)0. 

Telerama, 36 rue de Naples. 
75008. Paris. Weekly coverage 
of I \'. cinema, concert pro- 
grams and album reviews in a 
wide range of genres, from clas- 
sical to jazz to world to chanson 
to rock. Circulation: 775.000. 

World, 1 rue Rougeinont. 75009. 
Paris. World-music monlhlv. 
Circulation: 20.(M)0. ■ 
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It's 1999 and Hard Music /Metal is still alive and kicking ass. 
Black Sabbath and Iron Maiden are blasting back on the scene 
with revival tours. Limp Bizkit, Korn and Marilyn Manson are ripping 
up the charts. Buck Cherry has "Lit Up" the airwaves and Metallica 
and Motley Criie are still making noise. 

Crank up the volume and join Billboard's 
celebration of the resurgence of Hard Music/Metal. 
This is one party you don't -want to miss! 
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Retail, Radio fliscuss Partnering Strategies At HARM Panel 



BY MEUNDA NEWMAN 

LAS VEGAS— Like any real mar- 
riage, the union between radio and 
retail can be long and fruitful if 
both parties listen carefully to the 
other one's needs. 

That was the message at March 
9's "Marriage Of Radio And Re- 
tail" panel at the annual conven- 
tion of the National Assn. of 
Recording Merchandisers, held 
here. 

"My store operated without a 
modern [rock radio station] for 
eight years," said Don Van Cleave, 
owner of the Birmingham, Ala.- 
based Magic Platter Compact 
Disc. "When Dave Rossi [PD of 
WRAX Birmingham! came to 
town, it got the ball rolling. We 
realized that people were listen- 
ing. We started stacking every- 
thing they added." Additionally, 
the retailer, who advertises heavi- 



ly on the station, will often offer 
discounts on titles the station is 
pushing. 

Similarly, the radio station can 
use the retailer as a barometer "If 
someone doesn't purchase a rec- 
ord that we're playing 30 to 40 
times a week, it's probably not 
going to work for us; we use Don 
as a marketing tool," said Rossi. 



"We have an army of people that 
if we play something, they march 
into Don's store and buy it." 

The station and the retailer are 
now pairing together to help break 
Aware/Columbia Records act 
Train, utilizing strategies em- 
ployed by Rossi when he was at a 



modern rock station in Charles- 
ton, S.C. "I used to do stuff with 
Carl Singmaster [owner of Mani- 
fest Discs & Tapes). We took 
bands and made them superstars 
in our market — acts like Wilco 
and the Jayhawks." 

Mike Dreese, CEO/founding 
partner of Boston-based Newbury 
Comics, noted that his chain reg- 
ularly ties in with Boston-area 
stations WFNX, WBCN, and 
WAAF. 

"Our best customer service is 
having product in stock," he said, 
so that radio listeners can find the 
records they're hearing. He noted 
that recent area successes promot- 
ed by the chain and stations include 
Godsmack and Limp Bizkit. 

However, he said that the alter- 
native and rock radio trend toward 
making the DJs the stars, as in 
Howard Stern, has hurt artists. 



Maillson Bearbarn Buys Stake In familji Clirlstian 



BY PATRICIA BATES 

NASHVILLE— Family Christian 
Stores is securing both financing and 
retail advice from Chicago-based 
Madison Dearborn Partners Inc., 
which has agreed to buy a m^ority 
stake in the Grand Rapids, Mich.- 
based retailer. 

The financing will help the 
already large chain — with some 300 
locations across the U.S. — grow fur- 
ther Family Christian Stores domi- 
nated the $4.3 billion Christian retail 
market in 1998 with .$227 million in 
revenue. Some 20% of that total — or 
about $46 million — was deriwd from 
music sales, according to Jim 
Rcimann, executire VP/COO. 

Madison Dearborn could end up 
owning as much as 70%-809^ of the 
Christian merchandiser, according 
to Craig Wassenaar. senior VP/CFO 
of Family Christian Stores. 

"This is the first time we have 



invested in Christian bookstores," 
says Benjamin D. Chereskin, princi- 
pal in Madison Dearborn and now 
one of fiw directors of Family Chris- 
tian Stores. "We will hav^ voting con- 
trol, but we are passive in that we will 
be following in the direction of what 
they ha\e already been executing." 

Family Christian Stores says it 
needs the capital for 60-70 new loca- 
tions planned this year; it also values 
the opinions of Madison Dearborn on 
specialty retailing, says Wassenaar 
Madison Dearborn has had previous 
experience with Consolidated Stores, 
Sterling Jewelers, General Nutrition 
Centers, and the Sports Authority, 
among othei"s. 

Madison Dearborn Partners 
finances lewraged buyouts by com- 
panies' managers and recapitaliza- 
tions and equity transactions with 
mid-sized firms. It oversees $4 bil- 
lion in such sectors as consumer and 



industrial services, natural re- 
sources, communications, and health 
care. 

"Their principals value Family 
Christian Stores' ministry and mis- 
.sion," says I^es Dietzman, president/ 
CEO of Family Christian Stores. 

Family Christian Stores suspend- 
ed a propo.sed initial public offering 
last October becau.se of volatile mar- 
ket conditions at the time. While this 
would have given the retailer capital, 
it would not have offered the input 
that the Madison Dearborn pact 
brings, says Wassenaar 

"We have demonstrated that we 
can grow fast, because we expanded 
by 100 stores in 1998," he says. "We 
hsKe a proven track record for Madi- 
son Dearborn, because we also ac- 
quired 56 of Joshua's Christian 
Stores last yean" 

■ Since that acquisition in May 1998, 

(Contiiiiierl on iwge 7 J) 



"You win tickets to a show in con- 
tests where you say the wackiest 
place you had sex, instead of 
knowing something about the 
band. Also, any artist with a 
human foible is pounced upon. It's 
a problem for us in trying to build 
long-term careers." 

Samplers coordinated by local 
radio stations, many of them fea- 
turing national artists, and sold 
through local outlets, can also 



boost business for both the station 
and retailer 

Jay Levy, associate editor of 
Radio & Records Retail, a fax pub- 
lication, noted the success of a 
sampler by San Francisco con- 
temporary jazz station KKSF that 
was sold at local Tower outlets. "It 
did very well, and it became a per- 
ception thing — it was a charity 
sampler — that helped both enti- 
(Conti7ined on poge 72) 



Soundata Stats Offer Good, 
Bad News On Mosic Boying 



Although there wasn't 

much music heard at the music 
merchandisers' convention last 
month in Las Vegas, attendees did 
get their ears full of statistics 
about the selling of mu- 
sic. 

At a well-attended 
seminar on consumer 
research during the 
National A.ssn. of Re- 
cording Merchandi.sers' 
annual event in March, 
representatives of the 
Soundata National Music 
Consumer Study and 
Strategic Record Re- 
search presented their 
most i-ecent findings. In 
the last Buying Trends 
column, Strategic's re- 
sults on Internet usage 
were highlighted. This week the 
spotlight is on Soundata. 

Soundata, a unit of SoundScan, 
conducts research through panels 
of music consumers culled from 
I'andom nationwide phone calls. Its 
most recent study, conducted last 
year, yielded valuable insights on 
music-buying beharior in the U.S. 



BUYIN 
TREND 




by Don Jeffrey 



Mike Shalett, COO of Sound- 
Scan, presented both encouraging 
and discouraging new's at the sem- 
inar for the industi-y. 

First, the good news. Despite 
frequent reports that 
Americans' leisure dol- 
lars were being 
stretched too thinly 
aci-oss a widening range 
of options, Soundata 
found that only 31% of 
consumers were spend- 
ing less money on music 
than they were fhc years 
ago. 

Radio is still the pri- 
mary means by which 
people find out about 
new releases that they 
buy, the survey pointed 
out, but it indicated that 
radio's influence may be ebbing. 
Twenty-four percent of those sur- 
veyed cited it; the year before, it 
was named by 28%. Wliat increased 
in impact? Television, to 14% from 
11%. 

But the research did vindicate 
radio somewhat, reporting that 

(Cutttinai'd on page 72) 
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newsline... 

K-TEL DISTRIBUTION has signed Queen Latifah's new independent R&B 
label, Jersey Kidz, to a two-year exclusive distribution deal. The label 
had been set for distribution through Island Records before that 
major label was downsized in the Universal/ PolyGram merger 
Jersey Kidz, a division of Klavor Unit Entertainment, is the 20th 
label to join the roster of K-tel International's 
New York-based independent third-party dis- 
tribution unit, which is known as KTD. It began 
operating in 1997 under the direction of Duncan 
Hutchison. The first release on Jersey Kidz will 
be "Resurrection" by Lords Of The Underground on April 6. 

Some of KTD's other distributed labels are Deff Trapp Records 
and Down Low Records (R&B), Hallucination (dance). Backstage 
(bass), Jamdown (reggae), and Blu.xo Records (rock), 

BARNES & NOBLE and Bertelsmann have filed with the Securities and 
Exchange Commi.ssion for an initial public offering (IPO) of stock in 
online retailer barnesandnoble.com, of which each company owns 
50"^. Approximately I5'J-20'S of the company's stuck will be sold in 
an II'O led by Goldman Sachs and Merrill Lynch. 

COMCAST, a large operator of cable-TV .systems, has acquired anoth- 
er cabler, MediaOne Group, in a stock deal valued at about .$48 bil- 
lion. The deal will create the nation's third-largest cable company, 
w'ith 1 1 million subscribers. Philadelphia-based Comcast also owns 
the TV shopping network QVC, while MediaOne, formerly the cable 
subsidiary of Denver-based telephone company US West, owns 25.5'? 
of Time Warner's film, TV and cable assets. 

MEDIA METRIX, which measures traffic on Internet sites, reports that 
Yahoo! was the most-visited Web site in February, with 80.6 million 
unique visitors (which means specific visitors to a site are counted 
cmly once). The top-drawing music-related site was retailer Ama- 
zon.com, in 16th place with S.6 million visitors. Real.com, which 
streams music to computers, w'as No. 18 with 7.!) million visitors. 

SONY CLASSICAL says that excerpts from its album "The Prayer 
Cycle" will be featured on the ABC Television 12-hour prime-time 
series "The Century," which airs March 29 and 
April 1, 3. 5. and 8 and was commissioned for 
the turn of the millennium. Artists on the 
March 23-released album — a nine-movement 
symphony composed by Jonathan Elias — 
include -lames Taylor, Alanis Morissette, Linda 
Ronstadt, guitarist John Williams, Perry Far- 
rell, Salif Keita, Yungchcn Lhamo, Ofra Haza, and the late Nusrat 
Fateh All Khan. 

NO LIMIT ENTERTAINMENT, the company formed by rapper Master R 
has entered a marketing partnershij) with sneaker manufacturer 
Converse that will create a co-branded line of footwear and other 
products. With a purchase of Converse/No Limit footwear, consumers 
will get an exclusive Master P CD single. 

THE CONSUMER ELECTRONICS MANUFACTURERS ASSN. says that video 
hardware sales remained sti'ong in February, as sales of VCR decks 
rose 8'f over the same month last year to 1.2 million units. Sales of 
combination TV' VCR units rose 40';f in the month to 249,000. 

TRANS WORLD ENTERTAINMENT says that it has linked its Internet 
store (www.lwec.coml with amplified.com to launch a digital-down- 
loading and custom-comjiilation service, which will offer selections 
from amplified's catalog of more than 7,500 songs. 

VIACOM has offered to purchase the 20% stake in TV producer 
Spelling Entertainment that it doesn't 
already own for .$9 a share, or about .$162 
million. Viacom said it would consolidate 
Spelling, which it acquired in the purchase 
of Blockbuster, with its Paramount Televi- 
sion (iroup. Spelling's programs have included "Melrose Place" and 
"Beverly Hills, 90210." 

ARTISTDIRECT says that its music Web site, the Ultimate Band List, is 
giving away CDs as part of a promotion with the DreamWorks act 
Buckcherry. Consumers who order the band's debut album from the 
Web site before its April 6 street date will receive a second CD of 
their choice for fi'ee. Buckcherry's eponymous album is priced at 
S8.99. 
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Entrepreneurs Discuss Niche-Based Success 

HARM Panelists Recount Filling Vacuums In Music Marketplace 



BY CHRIS MORRIS 

LAS VEGAS— The panel discus- 
sion "The Keys To Retail Success," 
held March 11 during the National 
Assn. of Recording Merchandisers 
(NARM) Convention at the Las 
Vegas Hilton, may have been better 
titled "Finding Your Opening." 

A panel of six music industry 
entrepreneurs looked back on the 
histories of their companies, and 
mo.st revealed that they have flour- 
ished by addressing a perceived 
vacuum in the marketplace and sup- 
plying goods and services to con- 
sumers who weren't being ad- 
dressed by existing outlets. 

Michael Rigby, president/COO of 
Richmond, Va. -based Fresh Picks 
Inc. (selected this year as NARM's 
medium division wholesaler of the 
year), .said that his company's pro- 
gram of placing mu.sic product in 
supermarket locations reaches the 
types of cu.stomei"s — such as women 
older than 30 and children younger 
than 15, who often shop with their 
parents — who aren't usually wooed 
by conventional music retailers. 
' Rigby noted that 70% of the 
money spent in supermarkets goes 
to unplanned purchases and that 
Fresh Picks relies on the.se kinds of 
impulse buys. "We are really not 
taking business away from anybody 
else . . . but realizing sales that 
would not have happened other- 
wise," Rigby .said. 

Jerry Grizzle, chairman/presi- 
dent/CEO of the Oklahoma City- 
based franchise chain CD Ware- 
house, said he "saw a tremendous 
franchising vehicle" in used CDs, 
which "gave validity to pre-owned 
music." 

Using a system that tracks each 
SKU through the chain and recom- 
mends pricing per unit and payback 
to the consumer, CD Warehouse's 



DISTRIBUTORS. John Underwood is 

named sales manager at SMD in 
Norcro.ss, Ga. He was VP of sales at 
Ichiban Records. 

HOME VIDEO. Vini Bancalari is 

named director of production/dis- 
tribution and Gary Needle is named 
director of programming/product 
acquisition at I'OCUSfilni Enter- 
tainment in Ossining, N.Y. They 
were, respectively, founder of Elite 
Entertainment and president/ 
founder of Needle & Associates. 

.Mark Woolley is promoted to 
director of marketing at Columbia 
TriStar Home Video in Culver City, 
Calif He was marketing manager 

Universal Pictures in Universal 
Cit,v, Calif, names William A. Sut- 
man CFO. He was VP/controller at 
Universal Studios. 

NEW MEDIA. Nick Turner is 

appointed VP of ARTISTdirect in 
I-ncino. Calif. He was VP, West 
Coast, of N2K's Music Boulevard. 



.system has grown from 100 stores 
and $24 million in sales in 1997 to 
340 stores and a projected $90 mil- 
lion in sales this year 

Tim .lones, who directs music 
compilations for the Seattle-based 
Starbucks Coffee Co., came to the 
firm from such mu.sic retail opera- 
tions as Discount Records and the 
Musicland Group. 

Jones recalled that when he was 
w(U"king behind the counter at a 
Stiirbucks store in Seattle, he was 
frequently asked by his customers, 
"Why don't you sell the music you 
play [in the storeJT' This question 
led .lones to pose another: "Is this 
customer not in traditional [music | 
retail?" 

'We are really not 
taking business away 

from anybody else 
. . . but realizing sales 
that would not have 
happened otherwise' 



•lones noted that the first Star- 
bucks compilation album, a jazz set 
produced in association with Blue 
Note Records, sold a staggering 
77,000 units within nine weeks. The 
coffee firm has since offered pack- 
ages featuring Chicago blues, reg- 
gae, African music, and singer/ 
songwriters. It's now working on an 
Americana collection. 

"The idea is to put music into the 
hands of customers who can make it 
a traditional sale," .lones said. "A lot 
of these people w'e see are in our 
path more than in [music retail's] 
path." 




TURNER FLANAGAN 



MUSIC VIDEO. Bill Flanagan is pro- 
moted to senior VP/editorial direc- 
tor at VH 1 in New York. He was an 
executive producer. 

MANUFACTURING. Maxell Corpora- 
tion of America in Fair Lawn, N..I., 
promotes Don Patrican to executi\x» 
VP of sales and marketing. He was 
senior VP of sales and marketing. 

MERCHANDISING. Nickelodeon in 
New York names Leigh .Anne 
Brodsky senior VP of consumer 
products. She was senior VP of 
marketing at Golden Books Enter- 
tainment (^Jroup. 



Keith Clinkscales. president CEO 
of the reigning youth-oriented black 
music magiizinc. Vibe, said that his 
publication was founded on what he 
considered a void in the market. 

He noted that Rolling Stone 
"stayed on the classical [rock] music 
patli . . . That opened the door for a 
magazine like Vibe to come along." 

He added, "If you're going to be 
in the game, you have to be » illing 
to challenge the best in the game." 

Such a challenge to Rolling Stone 
and other high-profile music mags 
has paid off for Vibe and its sister 
publications: Clinkscales cited cur- 
rent circulation figures of 700,000 
for Vibe, .500,000 for the alternative 
rock publication Spin, and 300,000 
for hip-hop magazine Blaze. 

Clinkscales said that Vibe plans 
to launch its own retail stores, with 
sections dedicated to product from 
such companies as I>ef .lam and Bad 
Boy. He did not say how the compa- 
ny might address po.ssible conflicts 
between these marketing opportu- 
nities and his publications' editorial 
objectives. 

George Daniels, owner of 
George's Music Room in Chicago, 
said that when he opened his down- 
town record operation in 1969, he 
made his first mark by selling hash 
pipes and rolling papers after con- 
ventional retail chains were forced 
to back out of that business by the 
major labels. 

"We .started making a hellified 
margin on drug paraphernalia," 
Daniels remembered. "We became 
the head stores." 

However, as catering to that trade 
became dicier for some merchants, 
Daniels decided to change his shop's 
orientation. He said, "I started 
adding more music . . . [while] my 
com|)etitors were on the six o'clock 
news, handcuffed, being led out of 
the stores." 

Mike Di-ee.se, CEO of the 20-store, 
Boston-based Newbury Comics 
chain (NARM's large-division i*etail- 
er of the year for l!)i)9) noted that his 
company has always focused its 
attentuin on the sale of ancillary non- 
music product lines. "The manage- 
ment understands that it's good to 
sell lots of high-margin items tu lots 
of people." Dreese said. He added 
later, "You've got to case the world 
for interesting, flukey things." 

Dreese noted that Newbury is 
unusually purchasing-intensive, 
with a staff of 10-12 jx^ople im-olved 
in the buying. He added, "What the 
customer wants is the product, not 
the service." 

While the panelists all found prof- 
its in unexplored terrain, some were 
outspoken in their doubts about 
sales prospects on the Internet. 

Dreese called the Web "a big 
black hole . . . into which we poured 
buckets and buckets and buckets of 
money . . . We've probably poured a 
miUion dollars down that rat hole." 

Grizzle added sharply, "I don't 
know how long our industry will 
allow people to show .$45 milliim- 
per-quarter losses." 
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BMG Distribution Confab Puts Product, Performance In Spotlight 





During the Arista presentation, joint-venture label Bad Boy 
Entertainment displays new releases. Shown, from left, 
are Peter Jones, president/CEO of BMG Distribution and 
BMG Associated Labels; Michael Dornemann. chairman 
of BMG Entertainment; Sean "Puffy" Combs, CEO of Bad 
Boy Entertainment; and Clive Davis, president of Arista 
Records. 



BMG's New York branch wins the convention's Gold Cup 
Challenge. Shown, at far left, is Rick Cohen, senior VP of 
sales and strategic planning; at center front are Rick Blei- 
weiss, senior VP of marketing and branch operations, and 
Amy Wachtel, marketing coordinator. 



Up-and-coming Arista/Nashville artists perform at the 4lh 
& B club. Shown, from left, are Brad Paisley, Shannon 
Brown, Clint Daniels, and Sherne Austin. 



Sliown onstage after Shanice's performance, from left, are 
Clive Davis, president of Arista Records; Antonio "L.A." 
Reid, co-founder of LaFace Records; Shanice; and Peter 
Jones, president/CEO of BMG Distribution and BMG 
Associated Labels. 



Ik . 



Pictured at a Jive Records presentation, from left, are Bob 
Moretli. VP of field operations at BMG Distribution; Barry 
Weiss, president of Jive Records; Gene Fink, VP of video 
sales at BMG Distribution; Bob Anderson, senior director 
of national sales at Jive Records; Tom Carrabba. senior 
VP/GM of Jive Records; and Peter Jones, presidentyCEO 
of BMG Distribution and BMG Associated Labels. 




SAN DIEGO — BMG Distribution's convention in January here featured 
product presentations from its owned and distributed labels and live 
performances from new and established artists. 




Loud Records act Five Young Men, from left, are Carroll "CB" Braddy. Roman 
Tarplin. Gregory Kirkland Jr., Bruce Mayhew II, and Bradford McWhorter. 
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Windham Hill artist Jim Brickman is presented with a plaque to commemorate 2 
million sates in the U.S. for the albums "The Gift," "By Heart," and "Picture This" 
and double-platinum sales in the Philippines for the album "Ballads" {for sales 
of 80,000 units). Shown, from left, are Steve Vining. president/CEO of Windham 
Hill; Dave Yeskel, VP of sales at Windham Hill; Brickman; Peter Jones, presi- 
dent/CEO of BMG Distribution and BMG Associated Labels; and Ron McCarrell. 
VP of marketing at Windham Hill. 




The members of Alabama present Peter Jones, president of BMG Distribution 
and BMG Associated Labels, with a plaque to thank him for BMG's support of 
their double-platinum album "For The Record: 41 Numl>er One Hits." Shown, 
from left, are Mark Herndon of Alabama; Strauss Zelnick, presldent/CEO of 
BMG Entertainment; Teddy Gentry, Jeff Cook, and Randy Owen of Alabama; 
Joe Gatante. president of RCA Label Group; Jones; and Butch Waugh, senior 
VP/GM of RCA Ubel Group. 



Arista recording artist Deborah Cox closes the convention 
with a performance. 



RCA artist Natalie Imbruglia is presented with a double-platinum plaque for "Left 
Of The Middle." Shown, from left, are Dave Novik, senior VP of A&R at RCA 
Records; Anne Ban^ett, Imbruglia's manager; Jack Rovner. executive VP/GM of 
RCA Records; Imbruglia; Bob Jamieson, president of RCA Records; Richard 
Griffiths, chairman of BMG U.K. and Ireland and executive VP of BMG Central 
Europe; David Fitch. VP of national sales at RCA Records; Julie Bruzzone, VP of 
marketingyartist development at RCA Records; Peter Jones, president/CEO of 
BMG Distribution and BMG Associated Labels; and Strauss Zelnick, president/ 
CEO of BMG Entertainment. 
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Merchants & Marketing 

Music Monitor Expands Nat'l 
Networii; Trillium Fnr Stessei 



Networking: The Music Mon- 
itor Network has added Down in 
the Valley to its member lineup. 
With the addition of the chain, 
which has four stores in the Min- 
neapolis area, and the opening of an 
additional outlet by Dimple Rec- 
ords — bringing that company's 
total store count 



RETAIL 
TRACK 

by Ed Christman 



to three — the 
network now 
consists of 74 
stores, which 
have a com- 
bined selling 
space of 240,000 
square feet The 
seven chains — 
the Record Exchange of Roanoke in 
Charlotte, N.C.; Compact Disc 
World in South Plainfield, N..I.; 
Nashville-based Cat's; Gallery of 
Sound in Wilkes-Barre, Pa.; Record 
Express in South Windsor, Conn.; 
Dimple Records in Roseville, 
Calif.; and Golden Valley, Minn.- 
based Down in the Valley — have 
combined sales of $70 million, 
according to a press release from 
the organization. Collectively, their 
in-house publications claim a 
monthly circulation of 170,000. 

For its spring promotion, the 
network — which apparently hates 
the term "coalition" — manufac- 
tured 20,000 copies of a CD sam- 
pler featuring new and developing 
artists to be given away with the 
purchase of a record from a fea- 
tured artist. Acts participating in 
the sampler, called "Monitor 
This!," include Creed, Marvelous 
3, Citizen King, Mercury Rev, 
Finger Eleven, Wilco, Lit, Spy, 



Joe Henry, Crash Test Dummies, 
Sebadoh, Lo-Fidelity Allstarg, 
Fatboy Slim, Gus Gus, Latin 
Playboys, Cassius, Ani DiFran- 
co, Jason Falkner, Big Rude 
Jake, and Wes Cunningham. The 
next edition of "Monitor This!" is 
being produced in early April for a 
June 1 street 
date. 

U PSTART: 
Larry Stessei 
has formed 
Trillium 
Entertain- 
ment, a con- 
sulting firm 
that will offer development of total 
marketing strategies for both artists 
and labels, as well as creating busi- 
ness plans for start-up labels. Stessei 
also says he can offer independent 
labels advice on running their oper- 
ations more efficiently. 

Stessel's 25-year career in the 
music industry includes a long 
stint at the company now known as 
Sony Music Entertainment, during 
which he held a number of posts, 
including senior VP of interna- 
tional marketing, as well as senior 
VP of marketing for Epic Records. 

After leaving Sony, he was GM 
of Mercury Records and then GM 
of EMI Records. He most recent- 
ly was president of Independent 
National Distributors Inc., the 
independent distributor that was 
dissolved during Alliance Enter- 
tainment Corp.'s Chapter 11 reor- 
ganization. 
Trillium already has landed a 
(Continued on pafje 72} 
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AFIM Convention Set For May; Caroline Pacts Witli Ipecac 



On tap at AFIM: We know that 
some folks still may not have un- 
packed their bags from the National 
Assn. of Recording Merchandisers 
(NARM) Conrention, but it isn't too 
early to get yourself booked for the 
'99 confab of the Assn. for Indepen- 
dent Music (AFIM). 

AFIM, to be held May 19-23 at the 
Marriott Marquis in Atlanta, re- 
mains the only industry conference 
devoted solely to the indie sector of 
the business. As usual, it will offer a 
variety of info to participants rang- 
ing from neophytes to vets. 

The convention kicks off again this 
year with a daylong series of "crash 
courses" for indie newcomers on 
May 19. (These intensive panels 
require a separate registration fee.) 
The sessions will COT<er the basics of 
legalities and accounting, production 
and manufacturing, .sales and mar- 
keting, distribution, and reaching 
consumers. For the third year in a 
row. Declarations of Independents 
will be on hand for this last panel. 

The convention proper will be 
kick-started May 20 with a kejTiote 
address by Tommy Boy Records 
founder/CEO Tom Silverman. 

While not all panehsts have been 
finalized, the panel lineup promises 
some interesting debate and poten- 
tial fireworks. 

On May 20, "The Harry Fox 
Agency — What Every Label Must 
Knoft'*' will feature a presentation by 
Ed Murphy, president/CEO of the 
National Music Publishers' Assn. and 
the Harry Fox Agency. "Secret Pot 
Of Gold— Alternative Ways To Sell," 
moderated by Chad Darnell of 
Etherean Music, will include Vir- 
ginia Callaway of High Windy 
Audio, Wayne Erbsen of Native 
Ground Music, Susan Anderson of 
Putumayo World Music, Kristine 
Hadrits of Rivertown Trading Co., 
and Deborah Block of Round River 
Records. 

The May 21 panels bow with "Re- 
tail Coalitions — The Giant Killers," 
moderated by Nina Easton of MDI 
Distribution/404 Music and includ- 
ing George Daniels of George's 
Music Room, Lorraine Murphy of 
LBM Records, and Dresh Dawi^jan 
of Twelve Inches Dance Records. 
Duncan Browne of Newbury 
Comics will moderatfi "Does Modern 
Distribution Suck?," an annual fi"ee- 
for-all. Scott Perry of the Coalition 
of Independent Music Stores will 
moderate "Corporate Branding — 
Milking The Cash Cow," with Travis 
Brock of Tempo Inc., Dean Gebert 
of Mindspring. and Mike Kee of 
modern rock WNNX (99X) Atlanta 
as panelists. Nina Dryer of City Hall 
Records will moderate "Retail 
Micromarketing In The Era Of 
National Accounts." 

A sure crowd-pleaser will be the 
May 22 panel "$10 Million Worth Of 
Mistakes," moderated by Alligator 
Records' Bruce Iglauer; recounting 
fabled business gaffes will be Mitch 
Satalof of Hired Gun Marketing, 
Ron Alexenburg of National Record 
Co., John Kunz of Waterloo Rec- 
ords/Watermelon Records, ax-Pass- 











wmm.. 





by Chris Morris 



port Music head Toby Knobel, and 
Browne. Silverman will moderate 
"SoundScan — Setting The Record 
Straight," while a session on "How 
To Make Money, Not Lose It, On The 
Internet" will be moderated by Liq- 
uid Audio VP of Internet sales 
Charley Prevost. 

The annual trade show will run 
May 20-21. Genre special-interest 
groups will meet May 21-22. Bayside 
Entertainment Distribution will host 
the May 19 welcome reception: the 
evening "Indie Lounge" talent show- 
cases w ill be hosted by M.S. Distrib- 
uting, MDI, and Navarre Corp. The 
convention climaxes with the pre- 
sentation of the Indie Awards on 
May 22. 

And, for those who enjoy pain and 
embarrassment (and who doesn't?), 
JazzTimes' annual Softball game will 
take place at noon on May 20, so 
bring your mitt. 

Ipecac, anyone? CaroUne Dis- 
tribution in New York has sealed an 
exclusive distribution pact with 
Ipecac Recordings, an imprint 
founded and operated by Mike Pat- 
ton (of Faith No More and Mr. 
Bungle) and Greg Werckman, for- 
mer label manager of San Francis- 
co-based indie Alternative Tentacles. 

The deal kicks off April 27 with 
the release of a self-titled album by 
Fantomas, a group featuring Pat- 
ton, Buzz Osbourne of the Melvins, 
Trevor Dunn of Mr Bungle, and ex- 
Slayer drummer Dave Lombardo. 
Ipecac also plans to release three 
new albums by the Melvins, the 
Washington state-bred group that 
influenced Nirvana: the first of 
these, "The Maggot," hits stores 
May 18. 

Flag waving: Not many artists 
also work at the top of a distribution 
company that sells his or her prod- 




uct to retail. 

But Alicia Rose, whose day job is 
GM at the Portland, Ore.-based dis- 
tributor the Northwest Alliance of 
Independent Labels (NAIL), has her 
own disc to plug at the moment. 
Billed as the accordion-grinding 



Miss Murgatroid, she just released 
"Bella Neurox," a collaboration with 
ex-that dog member Petra Haden, 
on L.A.'s WIN Records. 

"It's a delicate balance between 
the two things," Rose admits of her 
double life. "If something good is 
happening [with the record], I've 
almost got to keep it to myself." 

Rose, who grew up as a nonmusical 
member of what she describes as "a 
super-musical, but badly musical" 
family, came to her instrument as a 
20-year-old in San Francisco, when 
she spied someone playing an accor- 
dion in a cafe. "I said, 'This is the fan- 
ciest fucking instrument I've ever 
seen in my life. It looks like a game.' " 

She took lessons and ultimately 
electrified the instrument — "That's 



when Miss Murgatroid was born." 
She compares her approach to the 
accordion — an instrument typically 
associated with cornball music — to 
that of such experimental precursors 
as Pauline Oliveros, Guy Klu- 
cevsek, and Astor Piazzolla. 

Rose met violinistypianist/man- 
dolinist Haden through Tom Grim- 
ley of WIN when Haden came to 
Portland for a NAIL label summit. 
Rose says, "The last week she was 
here, we started playing, and within 
the first five minutes, we'd already 
written a song." 

"Bella Neurox" is a wonderful 
impressionistic work that features 
both dreamhke instrumentals (with 
Haden's solo work riding Rose's rich 
chordal underpinning) and a few 



blissed-out a cappella vocal duets 
that would make a Beach Boy 
swoon. 

"It's unhke anything else," Rose 
says. "The only thing I can compare 
it to is the Rachel's ... or Rasputi- 
na, but not so goth." 

The duo has done some scoring 
work for the independent film "Baby 
Love." Rose and Haden recently did 
a Northwest tour and will appear 
April 10 at a festival at Houston's 
Rice University. An L.A. record 
release show is planned in May. 

However, given Rose's responsi- 
bilities at NAIL, a long tour is pret- 
ty much out of the question. "I love 
doing these little weekend tours," 
she says. "I can't really get in a van 
and go." 
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RETAIL, RADIO DISCUSS PARTNERING STRATEGIES AT NARM PANEL 

(Continued fmm page 67) 



ties." 

While a communion between radio 
and retail can often work most inti- 
mately on a local level, nationwide 
radio groups can also be partners 
with retailers. 

For John Madison, senior VP of 
Chancellor Radio Group, the oppor- 
tunity for retail is the reach adwitis- 
ing on radio can provide. "Retailers 
and labels have spent less and less 
money [on radio advertising in the 
past few jBars]; the .sales perspectiw 
has diminished," he said. "The pro- 
motion directors and MDs still haw 
great ties with retail. But if [ Best Buy 
senior VP of merchandising and mar- 



BUYING TRENDS 

(Continued fhtni ixtqe 67) 

nearly one out of every two eonsumera 
(49%) named radio advertising the 
most influential form of adreitLsing in 
purchasing music. Television adver- 
tising was in second place, but much 
farther dovm at 23%. Magazine adver- 
tising, in third place, only made an 
impression on 8% of respondents, 
according to the study. 

Many obserwrs are fond of mak- 
ing comparisons between the music 
and movie industries, saying that 
music is steadily mo\ing toward the 
movie model, where the first week of 
a new release is all-important and 
determines whether a project is a 
success or failure. But the Soumlata 
research shovre that music consumei-s 
may not be as quick out of the gate to 
rush to spend money on newly 
released music as moviegoers are 
with a film. 

The researchers asked consumers 
how much time had elapsed betw^n 
fmding out about a new release and 



keting) Gary Arnold looked at his 
expenditures in radio and compared 
them to 10 j-ears ago, it would be min- 
imal." 

With consolidation at radio chang- 
ing the playing field, Madison said the 
smart retailer will learn how" to ex- 
ploit the new landscape. 

"If you took just our country net- 
work and owrlaid it with Wal-Mart, 
we have a station in every place 
there's a Wal-Mart," Madison said. 
"You have to figure out how to use 
what you have «ith these large radio 
groups." 

Furthermore, Madison said, while 
radio conglomerates are geared to do 



buying it The eagerest beavers were 
1 6% of the sample; they went out and 
bought the album the day they heard 
about it. But 19% of consumers said 
they waited at least a month before 
buying an album. Shalett concluded 
that music "doesn't go stale; it has a 
longer shelf life." 

The retail experience was a big 
part of Soundata's study. People were 
asked, for example, if they were now 
shopping most often for music in a 
different store than they had fre- 
quented the prerious year and what 
had made them change. The bad news 
was that despite all the cries that con- 
sumers craw convenience and selec- 
tion, what motivated them to change 
record stores was price. That was 
cited by 41% of respondents, up from 
39% the year before. Selection was 
only 23%, convenience 20%. 

More bad news for traditional re- 
tailers is that 18% of those sun-ejed 
.said they »T)uld buy more music in the 



nationwide buys, retailers in individ- 
ual towns can also benefit from the 
media giants. "You can go to Chan- 
cellor or CBS and say, 'I just want to 
go to your New York morning 
showu' " 

Retail and radio coexist under one 
roof at Nav^arre suiisidiary NetRadio, 
according to the company's VP of con- 
tent and commerce development, 
David Witzig. 

"We started building formats, and 
we now have 125 different channels, 
all individually programmed," said 
Witzig. "Our core market is people lis- 
tening through their Tl line at work. 
Our drive time is 8 a.m. to 5 p.m." 



0/ 



future through their computers than 
from stores. Among music-hungry 18- 
to 24-year-olds, the number of poten- 
tial online bujers totaled 24%. Those 
figures were from last summer, and 
they might be even higher now. 

Another statistic worth men- 
tioning about record stores con- 
cerns the cassette, which many 
retailers believe is being phased 



MADISON DEARBORN 

(Continued fivni ptiye 67) 

Family Christian Stores has been 
moving aggressively into such 
regions as the Northeast, We.st, and 
South — but only where it's feasible 
alongside existing independents, 
says Reimann. 

"We made it clear to Madison 
Dearborn who we are and what we 
can do and that we won't compro- 
mise that," sa.vs Wassenaar. "We've 
never done it — and never will — 
move in across from an indepen- 
dent if we can't get the deal we 
want and become their competitor" 

Chereskin says, "We work with 
the business model that a company 
gives us. By applying that, we feel 
there is a lot of opportunity with 
Family Christian Stores. We are 
looking at refining what they are 
doing with online sales and direct 
marketing and reinforcing their 
visibility and brand recognition in 



Listeners can go to a NetRadio Web 
site and purchase music they hear via 
their computer 

For example, this past Christmas 
season, NetRadio broadcast a 
Mannheim Steamroller-only channel. 
Consumers were then able to buy the 
act's albums and other merchandLse 
at www.netradio.net (Billboard, Dec. 
6, 1998). 

As listening to the radio via the 
Web continues to grow — Witzig cited 
an Arbitron study that said 13% of the 
American audience had listened to 
Internet radio — opportunities to 
expose arti.sts will only get bigger 
"We're a one-stop music station," he 



out by record companies in a 
shortsighted strategy. Consumers 
were asked what they thought of 
record stores' not selling albums 
on tape. Thirteen percent said 
that was a good thing, and 50% 
didn't care. But a significant num- 
ber of shoppers — Sti'X — found the 
trend troublesome and said they'd 
shop elsewhere. 



their Family Christian Stores." 

Wassenaar says Family Christ- 
ian Stores began operating in its 
37th state — New York — last 
November with an 8,300-square- 
foot location in the Bronx. It also 
finalized agreements on Feb. 1 to 
acquire two New Song Christian 
Bookstores in Woodstock, Ga., and 
Canton, Ga. 

"We have 35-40 letters of intent 
now from others who will be selling 
to us, and, to my knowledge, we 
have never had any not follow 
through on their commitment over 
the years," says Wassenaar. 

"We are purchasing another 
5,000-square-foot retailer on Long 
Island I N.Y.I this spring," he adds. 
"We think we will be selling more 
Hispanic product in New York, just 
as we are in Miami, Los Angeles, 
and southern Texas." 



said. "We're not going to make Garth 
Brooks any bigger than he is, but we 
will help the Cheryl Knights of this 
world." 



RETAIL TRACK 

(Continued from page 70) 

number of clients, including In- 
digoCity, an E-commerce Web site; 
Track Entertainment and Artist 
Management Group, which includes 
an event marketing sponsorship 
company; Milor Entertainment 
Group; and Diana Rcss Entertain- 
ment, which plans to start an inde- 
pendent label apart from Ross' 
obligations with Motown. 

Stessel says that through his 
experience and current affilia- 
tions, he can offer clients numer- 
ous services, including event mar- 
keting, corporate sponsorships, 
international marketing, radio pro- 
motion, distribution, Web site 
development, and finance sourcing. 

Stessel can be reached by E- 
mail at lrs212(a!aol.com. 



DEFECTIONS AT VCI 

(Continued twin page .j7} 

brought Crimson a substantial — 
albeit lai-gely licensed — iiack catalog, 
including most of EKis Costello's and 
Nick Lowe's albums. 

The operations of VCI's Westside 
label are being integrated into those 
of Demon. Although Westside 
founder Fisher (formerly of Sequel 
Records and Castle Communica- 
tions) is leaving the company. West- 
side will continue to operate as a 
label within the restructured Demon 
operation, which will be headed by 
GM Pete Macklin, who has been 
with the company for 15 years. 

Macklin, previously Demon's 
sales and marketing director, took 
up his new position March 22. 
Demon will now operate as part of 
the VCI Group's audio division, and 
Macklin will report to Foster. A 
VCI spokeswoman emphasizes, 
however, that "MCI and Demon will 
operate as separate labels, with 
their own management structure." 
She adds that the restructuring is 
"ongoing," noting that distribution 
arrangements for Demon are also 
under review. It has been con- 
firmed, however, that EUK will not 
be distributing the label, which cur- 
rently goes through "a number of 
distribution avenues" in the U.K., 
including Pinnacle. 

Following Crimson's absorption 
into MCI, Fitt departs at the end of 
March, as does Fisher Neither was 
available for comment at press time. 
It is still unclear what roles Crim- 
son's head of business development 
Tony Wheatley and head of licensing 
and .special products Paul Coldwell 
will play within the new structure. 

VCI's Green declined to confirm 
how many staffers the various com- 
panies employed prior to the re- 
structuring or how many the two la- 
bels would have on their books when 
the new structures are in place. 
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ARTIST III fill TITLE 

IMPRINT 1 ftUMBEHOlSTRIBUTING UKI. (SUG LIST PRICE) ■ ■ ■ ■ " 




I 


2 


METALUCA*" ^ 

ELEKTRA 61 n3*.tEC r. 1 9a 1 7,9c: 


METALLICA 

22 *w(<5 a; fifj 1 


397 


2 


1 


PAUL MCCARTNEY 8. WINGS 


BAND ON THE RUN 


118 


3 


4 


BOB MARLEY AND THE WAILERSA' 

TU-' -.'tHCJfty 11098 Ea'17 


LEGEND 

98,' 


509 


4 


3 


SHANIA TWAIN * ' 

Wi ■■ ' . -,':B86 110 98 Eai7 98: 


THE WOMAN IN ME 


212 


S 


5 


BOB SEGER t THE SILVER BULLET BAND A' GREATEST HITS 


230 


( 


7 


ALANIS MORISSETTE*" 

MAVERICK : .■."'.\rH BROS. in9ai7 98i|H 


JAGGED LITTLE PILL 


195 


7 


8 


PINK FLOYD ♦ 

CAPirc. -nCCl* 11:1 9Si'l 7,981 


DARK SIDE OF THE MOON 


1148 


1 


9 


DEF LEPPARD A VAULT - 

MERCURY 528718 1 IG 98 EQ 17 961 


GREATEST HITS 1980 1996 


126 


1 


10 


SUBUMEA' 

GASOiiNE ALLEr :;iiavcfti;0 9&i6 9H 


SUBLIME 


136 


10 


6 


SPICE GIRLS A' 

VIRGIN 42174* :i09a'17 98:' 


SPICE 


111 


11 


12 


KORN A 

IMMOHTAl — 9!i LQ' 1 c M8 BS 


KORN 


106 


12 


13 


GUNS N' ROSES ♦" APPETITE FOR DESTRUCTION 

GEr-t'. 7 . 1- : : ;:PE L6.9a'i: 9S: 


407 


13 


20 


JIMMY BUFFETT A' SONGS YOU KNOW BY HEART 

MCA !]C3j* 17 yji'li 98 


422 


14 


14 


MtTAaiCAA' 

EtEKTRA 1.081 7,tEG 1 ID 9a'16 981 


...AND JUSTICE FOR ALL 


467 


19 


18 


AC/DC ♦'• 

EASTWEST '1 4 : SEEC 1 1 1 9& 1 7 98 


BACK IN BLACK 


253 


16 


15 


BEASTIEBOYSA- 

E)EF IA'7 ■■ PY l7.98Ea'll 981 


LICENSED TO ILL 


390 


17 


16 


FLEETWOOD MAC A' 

WA--.-:- ■ i 99ai6 98) 


GREATEST HITS 


341 


11 


21 


KORN A 

iwlA0i71AL <)75b4,'tPIC 1 10,96 £a'16-96> 


LIFE IS PEACHY 


69 


19 


11 


CELINE DION*'* 

550 MUSIC ?7S41,EPIC !I0 98 EQ'17 98! 


FALUNG INTO YOU 


158 


20 


23 


PINK FLOYD*" 

COLUMBIA 36183' t^i ^I 98 


THE WALL 


519 


21 


22 


JAMES TAYLOR ♦ 

W"- ■, ■ (7 '4^ 1 1 98 


GREATEST HITS 


438 


22 


24 


DAVE MATTHEWS BANDA' 

RCA •-■-^-•4 :i,"^iL- 981 


CRASH 


15! 


23 


26 


BEE GEESA' 

POLYOOP aaT071,'IMtRSCOPt 113 96 EQ72 98) 


BEE GEES GREATEST 


63 


24 


19 


JEWEL A* 

ATIANTIC 87 7,X*, AG riO 9a'i7,9Si B 


PIECES OF YOU 


162 


25 


25 


AC/DC A' 

EASTWEST9:215.tEG :1 1 98 17 98 


LIVE 


70 


2« 


1? 


JAY-Z* 

rPEFJt^inc a rru A SOOACTPRlORirif (10,961716-98 


REASONABLE OOUBT 


27 


27 


28 


QUEEN A 

MOLLAVOCO 61266 ao 981 7 9SI 


GREATEST HITS 


303 


28 


27 


BLONDIE* 

CMfiV^Al 7. J^7,^-AP^Ta^ 1^98-11 98 


THE BEST OF BLONDIE 


38 


29 


34 


VAN MORRISON A' THE BEST OF VAN MORRISON 

POf'i • - ■ , ■.!■.■■ , ■ mi; 98,1 


419 


30 


31 


CREEDENCE CLEARWATER REVIVALA' 

FATfe, ii; 98,17 98 


CHRONICLE VOL. 1 


292 


31 


29 


TOOL A 

VOLCANO 31067' 110 9a 16 981 


AENIMA 


125 


32 


36 


METALLICAA' 

ELEKTRA6043g/EEG 110 98 16 98 


MASTER OF PUPPETS 


432 


33 


33 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

F.«r.', ■ - " " -p 


260 


34 


32 


THE OFFSPRING A' 

EPITA-H 8b4;:- , ; 98'ni 


SMASH 


18 


3S 




BRUCE SPRINGSTEEN A' 

COLUMBIA 67r6C' FQ 17 98J 


GREATEST HITS 


60 


31 


30 


SOUNDTRACK A- 

POLTDOft ;:i__-L.uNi:LR-iALI10 98Eai7 98 


GREASE 


304 


37 


38 


METALLICAA' 

MF OPLX.T I LKTRA 6039&IE EG 1 1 0 9& 1 6 98) 


RIDE THE LIGHTNING 


408 


38 


35 


MADONNAA* THE IMMACUUTE COLLECTION 

SIfiE 2644i]'-rtARNEFF BROS (13.3ai8.9SI 


260 


39 


« 


2ZT0PA' 

WARNER BF7CS 26846 :1C 98 16 98'i 


GREATEST HITS 


134 


40 




BILLY JOEL«" 

COLUt79ia 40121*115,98 E^'Bl 98 


GREATEST HITS VOL 1 & II 


222 


41 


41 


ELTON JOHN A' 

MCA 114B1 , 


LOVE SONGS 


86 


42 


47 


STEVE MILLER BANDA* 

CAPnOL 46101 ~..\-ti' 


GREATEST HITS 1974-78 


381 


43 




POISON* 

CAPITOL 53375 ' 7 9fi.;i 98] 


GREATEST HITS 1986-1996 


5 


44 


37 


GARTH BROOKS*" 


THE HITS 


179 


45 




STEVIE RAY VAUGHAN AND DOUBLE TROUBLE A GREATEST HITS 

eph;662;7* — . ,7 9R. 


52 


4« 


39 


AEROSMITHA' 

GF7 i ■, 9PE (12,98-17,981 


BIG ONES 


129 


47 




THE NOTORIOUS B.I.G. A* 

aAL 1- , ■ , , , ,' , ,;A ,19,9&24 981 


UFE AFTER DEATH 


SO 


48 


M 


EAGLESA' 

GEFFEN 2472MNTERSCOPE (12,98 1 7,961 


HELL FREEZES OVER 


213 


49 


15 


AUN JACKSON A' THE GREATEST HITS COLLECTION 

ARISTA 1ASHVIUE 18801 110 9816 981 


172 


SO 


44 


SARAH MCLACHLAN A> FUMBLING TOWARDS ECSTASY 

.,£-•■,,,- , - ,:, .74,:: =6 17 9S B 


229 



Amazon.coin Plans To Sell Digital Downloads 

Web Retailer Still Determining Pricing, Availability, And Technical Solutions 
Am 



rlAZON NEWS: The biggest boost 
yet for the emerging retail market for 
(iigitally downloaded music may soon 
come from Amazon.com, which will 
offer digitally downloadable songs on 
its Web site, according to the site's 
music GM, Jennifer Cast. 

Pricing and availability of Amazon's 
d(»wnloads w^ill be revealed when the 
site formally announces its plans in the 
coming months. No specific download 
solution has been selected for music 
delirery, but Amazon.com will use a 
technology that meets the music 
industry's copyright-protection and 
security concerns, says Cast. 

Amazon.eom Is banking heavily on 
original editorial content to keep its 
lead in the music E-commerce race. 
The Seattle-based company employs 
17 full-time editors and uses more than 
200 contributing writers. 

The retailer recently beefed up its 
music editorial offerings with several 
new features, including streaming 
audio commentaries on select titles. 

The new Internet audio program 
"Get Started In" features commen- 
tary on classical, jazz, and interna- 
tional music titles. National Public 
Radio commentator Ted Libbey and 
Amazon.com music editor Kevin Cole 
guide online con.sumers through musi- 
cal highlights of various featured 
albums, such as Thelonious Monk's 
"Underground" and Carlos Kleiber 
conducting Beethoven's Fifth Sym- 
phony and Seventh Symphony. 

Amazon.com is also expanding its 
"Essential Recordings" feature, which 
lists editor-selected recordings by 
artist, year, and music style. 



Wi 



CataiM albums are 2-vM' otd titles that nav« fallf n below No. 100 on The Billboard POO oi reissy*^ <i( oldtti albums 
Total Criart WeeKs column rellects comOittw) w«ks title n« appeared on The Billboard 200 and Tbp Pop Catalog 
Albums. • RecordlfiE inCustry Asm 01 America IRIAAt ceriilicaiKXi tof riet siiipment at 500.000 album units IGoW). 
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IINDOWS RADIO TOOLBAR: 
Microsoft's final release of its Inter- 
net E,xplorer 5.0 Web browser should 
boost the audieiKe of many Web-deliv- 
ered music providers. Internet Ex- 
plorer 5.0, released in mid-March, con- 
tains an integrated Web railio tuner 

Microsoft added the radio tuner into 
a new browser toolbar located below 
the Web navigation menu. Previousl.v, 
most Web stations have only been 
accessible via .separate brmsT^ers, .such 
as RealNetworks' RealPlayer or 
Microsoft's Windows Media Pla.vcr. 

Microsoft is targeting newbie Web 
users who might not feel comfortable 
downloading a separate radio play-er. 

Several new Web radio services 
have debuted .simultaneously with the 
new feature, including online music 
services from Launch Media, House 
of Blues, and Music Choice. 

Microsoft's latest move into multi- 
media streaming could eat away at the 
dominant market share of the sti-eam- 
ing technology company RealNet- 
works. However, RealNetworks has 
developed its own integrated radio and 
video toolbar for Internet Rxplorer. 

The RealNetworks toolbar features 
Web radio and multimedia highlights 
provided by the comiMmy's streaming 
directory, RealGuide. The RealGuide 
toolbar was developed under Micro- 
soft's Web Accessories plan, w hich 
encourages third parties to develop 
aild-on applications for its browser. 



SITES+m 
SOUNDS.IMI 
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While many third-party partici- 
pants are promoted prominently on 
Microsoft's Web site, the technology 
giant has apparently opted not to pro- 
mote the RealNetworks toolbar. 
Instead, Internet users must navigate 
to the RealNetworks Web site to 
download the toolbars separately. 

The two companies have been 
locked in a battle for market share in 
the emerging streaming-media mar- 
ket. Microsoft's much-publicized deci- 
sion to drop its 12% stake in the com- 
pany last year was interpreted by 
many in the industry as a sign of war. 

Despite some mumblings of a ree- 
ondliation between the t\TO companies, 
the battle is still very much on. 
Microsoft's soon-to-be-announced MS 
Audio 4.0 and SccureASF initiativies 
and RealNetworks' expected entry in 
digital distribution signify that a very 
hot Internet music market Ls about to 
get much hotter. Stay tuned. 



I ARNER OFFERS CUSTOM 
CDs; Another mtyor label is testing 
the cu.stom-dLsc market Warner Bros, 
.lazz is teaming with Cu.stomDi.sc.com 
on a promotion that lets Internet users 
create their own "Best Of Smooth 
■lazz" compilation. Consumers can 
choose 12 songs from a list of more 
than 50 tracks by artists such as 
George Benson, Dave Sanborn, and 
Al Jarreau. In addition to the cus- 
tomizable track listing, the CD title 
and artwork are also customizable. 

The online offering (at www. 
customdisc.comMarnerjazz) follows 
the retail availability of four TOlumes 
in Warner's "Best Of Smooth Jazz" 
series. "The 'Best Of Smooth .lazz' 
series probably underpeTformed in the 
traditional retail world, but there is an 
above-a\«rage interest in jazz among 
the Web demc^raphic," .says Randall 
Kennedy, VP of jazz sales and mar- 
keting for Warner Bros. "THs Ls a way 
to take adv-antage of that w ith a brand 
name that is already established." 

To promote the offering, both com- 
panies are giving away several prizes, 
including a trip to the Catalina Island 
Jazz Kestiv^, to thase who create the 
most innovative custom discs. Warner 
Bnis. artist Boney James will judge 
the contest entries based on title, 
cov^r, and song selections, according 
to CustomDisc CEO David Gould. 

The conte.st will be pi-omoted on the 
Web via partner sites Tower, Trans 
World, CD Universe, Microsoft Net- 
work, Xoom.com, and Spree.com. 

While many major labels are still 
wary that the custom-disc market 
might cannibalize sales of full-length 
CDs by single artists, the Warner 
Bros, jazz promotion signifies that 
some labels are cautiously exploring 
the basiness potential of the market 
Stamford, Conn.-based Cu-stomDLsc 



recently teamed with Elektra for a 
promotion for rapper Busta Rhyme.s. 

Spinning to the web: After a 

five-year e.xclusive run on America 
Online, Spin has finally arrived on the 
Internet at www-.spin.com. 

The music magazine mm-es to the 
Web in partnership with Scotts Valley, 
Calif.-based OnRadio, which is design- 
ing and maintaining the site's back 
end. Content from the site, which fea- 
tures original editorial content and 
Webcasts, w ill be repurposed and dis- 
tributed on OnRadio's network of 
more than 575 local radio station sites. 

Spin's syndicated radio .show, "Spin 
College Itadio," will be Webca-st on the 
site, which will also feature outtakes 
and extended editorial cuts from the 
popular print magazine. 

Spin.com will be heavily promoted 
in the magazine, including on the cover, 
according to Nathan Misner, director 
of media ventures for Vibe-Spin Ven- 
tures. The site aims to make money via 
adviertLsing and an E-commeree part- 
nership with Amazon.com. 

Spin. corn's sister site Vibe.com 
recently relaunched on the Web at 
www.vibe.com. The site was designed 
by TPI, the ethnic marketing division 
of New York-based InteractiveS. Con- 
tent from the site will also be syndi- 
cated to OnRadio's Web radio sites. 

Sound BYTES: Microsoft has 
mailed select media representatiwes a 
tea.ser postcard touting a "revolution- 
ary audio and video platform" known 
as Audi.see99. Could this be the con- 
sumer brand name for the technology 
giant's MS Audio 4.0? Microsoft is 
mum about revealing advance word of 
the product, which will be formally 
unveiled April 13 at a private party at 
the House of Blues club in Ange- 
les .. . MP3 Web site AMP3.com will 
begin selling Internet-delivered sin- 
gles for 99 cents a download using a 
secure digital-distribution technology 
from Audio.soft. The two companies 
formed a joint venture that will let 
AMP3.com track purchases, allocate 
copjiight payments, and report .sales 
back to artists using Audiosoft's pro- 
prietary technolog.v, which incorpo- 
rates MP8. Artists ifceive a ro.valt.y of 
two cents per download. The compa- 
ny also plans to gain revenue from 
brief audio ads that will appear at the 
beginning of some songs . . . Internet 
superstore Buy.com will expand into 
music sales in the coming weeks. 

Leading Internet paging company 
Mirabilis has added customizable 
sound samples to its popular softw~are 
ICQ (pronounced "I seek you"). Users 
of ICQ can customize their online 
pager alerts with .samples from music, 
movies, video games, and even talk 
radio hosts. Among the cun-ent offer- 
ings are The Artist Formerly Known 
As Prince, Howard Stern, and 
Gillian Anderson of "The X Files." 
The ei>ni|)anv, which has more than 25 
million registcral u.sers, is encourag- 
ing members of the online community 
to upload their own .sound samples to 
shai-e with the Internet audience. 
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Online Marl(eting Tal(es Off For Videos 

E-Commerce, Web-Based Promotions Gaining Favor With Studios 



BY STEVE TRAIMAN 

NEW YORK— No longer at the back 
of the pack, online marketing has bar- 
reled its way to front and center of 
video sales. Built on the promising 
results of last year's Web activities, 
the studios have constructed expan- 
sive plans for 1999. 

E-commerce is a particular focus 
of both 20th Century Fox Home 
Entertainment and Columbia TriStar 
Home Video. 

"With U.S. household PC penetra- 
tion upto51%atyearend, the recent 
holiday online shopping season creat- 
ed the equivalent of 1% of total retail 
[video] activity," says Kathy Barton, 
Fox executive director of online mar- 
keting. 

"That was tremendous compared 
with the prior year, and we expect it 
to triple for the 1999 holidays," t5ar- 
ton adds. "It's a significant market 
with radical growing pains, and we're 
looking for unique, .smart, and innov- 
ative n'ays to build and maintain our 
brand image." The studio's Web site 
is at www.foxhome.com. 

Columbia TriStar is equally opti- 
mistic. "As of last 

December, we've 
gone E-commerce 
with our site 
[www.cthv.com], 
which was com- 
pletely revamped 
last fall," says 
executive director 
of marketing 

Tracey Colona. 'At the same time, the 
retail-user database for our digital 
asset management site [www.dthvad. 
com] is approaching 1,000." That site 
is an aid to retailers. 

"They haw to apply for access," 
Colona explains, "and then they are 
pa.s.sword-apprm'ed for dowmloads of 
any advertising and marketing 
a.ssets, including ad mats, key art, box 
art, iniiet still photos, and — later this 
.year — video trailer clips and TV com- 
mercials." 

Fox is creating original content for 
both video and interacti\"e titles on a 
number of its projects. For the March 
2 DVD and VMS day-and-date 
release of "Ever After," online pro- 
motions started in February with a 
campaign using electi'onic postcards, 
or "E-cards." 

"We knew we had an ov-erenthusii- 
astic online audience of user groups 
and chat nxims for young w^men that 
were likely buyers of the video," she 
says. "It's a title that represents real 
congruity with the online audience for 
this film property." Fox has also 
stocked the "Ever After" Web site 
with features of an interactive CD- 
ROM game, including a sword fight. 

The studio is also looking for ways 
to use its extensive database of buy- 
ers to "upsell consumers on similar 
products," Barton notes. 

Fox Ls counting on it* Web site to 
develop sales for such recently pro- 
moted titles as "Great Expectations," 
which stars Gwyneth Paltrow, now 



'We expect online 
shopping to triple 
for the '99 
holidays' 



coming off an Oscar-winning perfor- 
mance in "Shakespeare In Love." For 
sci-fi fans, the BBC "Dr. Who" series 
is being tied online to buyers of "X- 
Files" episodes; so is the remastered 
collection of the "Alien" trilogy, due 
shortly. 

Theatrical connections still count, 
even in cyberspace. Fox's "Rodgers 
And Hammerstein Collection" is 
expected to get a boost from Warn- 
er's animated feature "The King & 
I," which rolls out to theaters this 
spring. Barton suggests that buyers 
of the animated feature "Anastasia" 
are naturals for E-mail advertise- 
ments for "Ever After." 

Barton adds, "We'll be leveraging 
our sports brand with a growing 
number of CBS Fox sports video 
releases to feed off the popularity of 
video games from our own Fox Inter- 
active division, as well as Electronic 
Arts and other game labels." 

Columbia's "virtual living room" on 
its home page offers a direct link to 
E-shopping. As of late February, all 
of its 200-plus DVD titles and the top 
2.50 catalog releases were available, 
plus new sell- 
through items. 
Gift boxed sets 
will be added 
next. 

"All prices are 
full list or mini- 
mum advertised 
price," says Fritz 
Friedman, 
Columbia's worldwide director of 
publicity. "This is a very important 
marketing tool for our traditional 
retailers and our consumers, encour- 
aging them to take a look at what is 
available on our site." 

A number of new promotions are 
highlighted, including the new 'Ani- 
morph-s" release cross-linked with the 
Scholastic Wob site, which lists relat- 
ed books and other licensed mer- 
chandise. A sweepstakes for Colum- 
bia's 75th-anniversary collection 
kicked off March 15 with a grand 
prize of a trip for two to Hollywood. 

"All [contestants] had to do," 
Colona says, "was click on the entry 
form, fill it out, and send it online." 

The anniwrsary collection is going 
out in four waves of about 2a titles 
each; the first ware was in February. 
Retailers have a special floor display 
that they can fill with their choice of 
several products. 

The studio's digital asset manage- 
ment site was announced at last sum- 
mer's Video Software Dealers Assn. 
Conrention and went up last August. 
"While a growing number of our tra- 
ditional video retailers are using an 
expanding number of a\'ailable mar- 
keting aids," Colona says, "some of 
the more aggressiw online retailers 
are also taking advantage of the 
materials." 

Fox's Barton is equally bullish 
about E-commerce interest. "It's 
great to work with more and more 
Web retailers, who are continuously 



going after collectors of our studio 
classics," she says. "These buyers are 
more technically advanced and are 
likely to have more disposable income, 
which makes them ideal customers. 

"A lot of what we've focused on," 
she adds, "is targeting the consumer 
with an integrated entertainment 
experience that offers them access to 
video, publishing, and licensed mer- 
chandise. We have a dialog on the Web 
with our customers, and it's an effec- 
tive mechanism to find out what is 
and LS not effective in marketing our 
products." 




Columbia TriStar's Web site icon, a rotx)t, keeps busy stocking the shelves of 
ttie studio's virtual store with current titles; shown here is "Nowtiere To Run." 



Simitar Navigates Brave New World Of 
DVO Budget Pricing; New Hires At Image 




THSS 



Bottoms UP: DVD player sales have accelerated 
quicker than any consumer electronics gadget in recent 
memory. That's the good news. Disc prices, meanwhile, 
are decelerating almost as fast. That's the bad nevvs for 
margin-conscious suppliers and retailers. Like it or not, 
price competition is a fact of life among program ren- 
ders who don't hare the hit titles or a strong catalog to 
support list abore $20. 

Simitar Entertainment is a ca.se in point. In order to 
hold on to its market share, now about 2.8%, according 
to VideoScan, "we had to 
move our price point 
down again," says sales 
director Greg Glass. As 
of Feb. 1, the Minneapo- 
lis-based label began 
rolling out a $7.98 Une of 
DVD releases expected 
to sell for $.'5.99, com- 
pared with $14.98 and 
$19.98 for Simitar's high- 
end product. The latter 
will be used "sparingly," 
he emphasizes. 

Glass is starting with 29 budget titles and will arid 
7.5 later this year "The margins are tight, but we believ'e 
TOlume will make the difference." He's adamant about 
the strateg)': "The whole point of DVD is to get to this 
point. This will be the year when budget DVD makes a 
statement." Budget pricing plays to a company 
strength. Glass says. Among the independents, Simitar 
is the only one to do its own DVD authoring and com- 
pression, thus keeping a lid on costs. 

The vendor isn't ignoring VHS, as witness the effort 
behind "Enter The Yo-Zone: X-Treme Yo-Yb." which 
streets March 30. But tape has already taken a back 
seat to DVD. According to Gla.ss. di.sc .sales will account 
for 60% of revenue and cassettes 40% when the current 
fiscal year ends April SO. At last count, the .split was .50- 
.50. "DVD is our whole world," he say.s, anticipating the 
erentual demise of VHS. 

Glass expects a strong retail response to the budget 
line from Musicland and Target Stores and E-com- 
merce .sites like DVD Express and DVD Empire. (In 
fact, DVD Empire In Mars, Pa., appears ready. It has 
just instituted "creryday low prices" for releases — 30% 
off erery studio title except Disney mmies, which get a 
27% di.scount.) Target reportedly plans to move DVD 
software, including Simitar selections, from the con- 
sumer electronics "bullpen" to displays in the video 
department 

De.spite the low price, Simitar isn't stinting on the 
expense of anti-theft source tags. Otherwise it stands 
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to lose mass merchants demanding protection. "What- 
ever the studios are going to do, we'll do," Glass main- 
tains. "We will not allow that to slow us down one bit" 

Influx: Image Entertainment continues its conver- 
sion to DVD from laserdisc with three new hires: Barry 
Gordon, formerly with STV Communications, joins as 
director of business dewlopment responsible for open- 
ing sales and distribution channels; Wayne Mooney, 
formerly with Pioneer Video Manufacturing's author- 
ing and compression 
group, director of pro- 
duction; and Marty 
Sikich, formerly Virgin 
Retail Group's national 
video product manager, 
director of purchasing. 

DVD revenues in the 
third quarter that ended 
Dec. 31 were up 218% 
over the previous year 
and accounted for 70.2% 
of sales, or $15.9 million. 
Among the hotter nontheatrical titles this year should 
be "Sunday In The Park With George." the Stephen 
Sondheim mu.sical. Sondheim. director James Lapine. 
and stars Mandy Patinkin and Bemadette Peters 
provide audio commentary. The all-principals bull ses- 
sion is a Broadway first -says Image's Garrett Lee. 

FiNIS: We don't normally write about PR firms, whose 
job, if they do it right, is to remain invi.sible. But there's 
room for an exception, such as the closing of Amy Alter 
Associates, a 15-j^ar fixture on the home video .scene in 
New York. Bender Goldman & Helper is taking over 
Alter accounts, including CBSVFox Video, which relo- 
cated to LA. a few years ago; Fox Lorber; and Colum- 
bia House Video Library. As pail of the deal. Bender has 
hired Alter account executive Harriet Brand. She now 
reports to former Alter staffer Jeff Klein, senior man- 
ager of its New York office. 

Amy Alter, who wants to spend more time with her 
family, earned her strijws with CBS'Fox when the joint 
venture encompa.s.sed movies and nontheatrical. New 
York no longer has studio-sized opportunities and in fact 
few of any kind. So, bu.sinessvvLse, it's perhaps a good 
time to depart Her longtime partner, Jill Goldstein, 
apparently thought so; she left the agency several 
weeks ago (Picture This, Billboard. March 1.3). 

On THE MOVE: Veteran entertainment analyst Den- 
nis McAlpine has gone to Ryan, Beck & Co. from 
Joscphthal. He can be reached at 212-371-8880. 
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Panasonic Interactive Ciosing 



OHUTTING DOWN: After three 
years, I^naiionic Interactive Media 
will close its doors March 31 . Some 
of the venture's operations, howev- 
er, will be revitalized when a pro- 
posed executive buj™! is finalized. 

"We havie an agreement in prin- 
ciple with Matsushita 
[I^inasonic's parent com- 
pany]," says the divi- 
sion's former VP of sales, 
John Peterson. Peter- 
son, along with former 
executives Lou Viveros 
and David Kolov and 
outside partners, is nego- 
tiating the buyout 

The division's main 
product was its line of 
Ripcord PC games. Last 
year, Panasonic Interac- 
tive launched about 20 
DVD titles, including 
four highlighting the 1996 Summer 
Olympics and "The Twilight Zone" 
series. 

Peterson says that the new \<en- 
ture will not continue with its DVD 
business, focusing instead on the 
games market under the Ripcord 
banner. It also intends to develop 
console games. The DVD catalog 
will most likely be picked up by 
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Image Entertainment, which 
inked a distribution deal with Pan- 
asonic Interactire last October. 

"One of the reasons why the divi- 
sion had problems was because it 
was multi-focused," says Peterson. 
"We had games, we had children's 
product and then we had 
DVD." 

Peterson acknowl- 
edges that the Olympics 
releases were a "little 
disappointing," while the 
Image-distributed "Twi- 
light Zone" fared better. 
"Image was a great 
partner, and they did 
great" he adds. 

As a result of the shutr 
down, 35 people were 
laid off. When the buyout 
is completed, Peterson 
expects to retain about 
10 emploj'ees in a new location in 
Northern California. 

Shrinking inventory: 

Best Buy is again cutting back its 
VHS inventory in response to a 
changing market. According to 
video merchandising VP Joe 
Pagano, the chain will "taper" to 
(Conlinued on neict page) 
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Top DVD Sales 



NEW^ 



NEW^ 



7 13 



NEW^ 



COMPILED FROM A NATIONAL SAMPtE OF 
RETAIL STORE AND RACK SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED BY 



TITLE (RatintJ (Pnce) 



Label 

Oslritiijttnc Latel. Citaloc Numtw 



Principal 
Pertocmers 



THE WATERBOV (PC 131 129.99) 



No. 1 

TDuc.T5tc>-)6 Hons vlileci-Suer.a Vi^Ia 

M»a,^ tnr^^„n^^r^ llVl-i^ 



RUSH HOUR iK-m (24.98) 



New Une Home Vi6toW»im 
Home VUeo N4717 



Jackie Oan 
CtKis Rxk 



SOUMER 1R] (19.99) 



Warner Home Video 16958 



RONIN (R) (Z4.9B] 



MGhVUA Home VKtsc^mef 
Home Video 67439 



BULWORTH {ft] 04 96) 



FwVidn 41 10398 



V^nen Butty 
Halle Bf.trj 



EK]tAnaLACM0CRaU$TORT!FO-13l(349t) FbxVicteD 0392 



Drew Bwrymon 
Anieitca Huston 



(ME HARD TRILOGY 10) (7998) 



ARMAGEDOOM (PG-13} (29.99) 



Ibucftslone Home VxtecvBuena Vista 
Home Enlertjinmeffl 10008 



BniceWiHis 
BenMftech 



New Une Home WJeoWsmef 
Home Video N4&85 



UVING OUT LOUD ID] (24 98) 



New loK Home VxieofiNd/ner 
Home Video N4726 



Hotly Hunter 
Danny DeVito 



SNAKE EYES (R) (2999) 



Paramount Home VKleo 3354 1 



Nicolas Cage 

Gary Sinlse 



JOHN CARPENTER'S VAMPIRES 0012699) COumda TriStar Home Vkte 60306 



James Woods 

Dsnie! Baldwin 



LETHAL WEAPON 4 (R) (2498) 



Warntr Home Video 16075 



Mel Gibson 

Danny Glom 



THE TRUMAN SHOW (TO (29.99) 



Paramount Home Video 331 12 



Jim Carrey 
Laura bmp^ 



PRACTICAL MAGIC IPG-13) (24 98) Warner Home V 



Sandra Bultock 
Nicole Kidman 



FRIMY (ft) (24.98) 



New Une Home Video/Wamer 
Home Video N30I9 



ice Cube 
Chris Tucher 



BROKEN ARROW (R) (29 98) 



FoiVideo2l042 



Jchn TrarMlta 
Chnstian Slater 



URBAN UGEND (R) (26 99) 



ColumtM TnStar Home Video 03091 



Alicia Win 
Rebecca '">i, 



THE NEGOTIATOR (ft) (24.98) 



Warner Home Video 16750 



Samuel L Jackson 



20 2D ; 15 AUSTIN POWERS (PG-13) (24 9fl) 



New Uie Home VideoWanwr 



« 1999. BiHboarttBPi ConimuDicalions and VideoScan. Inc. 
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Top Video Sales. 


THIS WEEK 


UST WEEK 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

•^^K \jIbiA Principal 
Distributing Ljt>el, Catalog Number Performers 


ll 


Rating 






















1 


2 


7 


MULAN 


Wfatt Di?-ney Homf; Vid*^ 

Suena Viita Hnmp F nlerta(mier>l 4773 


Animated 


199« 


c 


2699 


2 


3 


6 


ANTZ 


Dreamworks Home Entertainment 
Unrvefsal Studios Home Video 83668 


Woody Allen 
Sharon Stone 


1998 


PC 


25.99 


i 




3 


EVER AFTER: A CINDERELLA STORY 


FoxVideo 0392 


Drew Barrymore 
Anjelica Huston 


1998 


PG-13 


1991 


M 
4 


10 


83 


101 DALMATIAMS 


Walt Disney Home Video 

Buena Vista Home Entertainment 15797 


Animated 


1961 


G 


2199 


E 

9 


4 


55 


AUSTIN POWERS 


New Line Home Video 
Warner Home VitJeo N4577 


Michael Meyeis 

Elizabettl Hurley 


1997 


PG-13 


14.98 


D 


S 


10 


TAE-BO WORKOUT 


Ventura Distnbution TB2274 


Billy Blanks 


1999 


fM 


39JS 


7 


12 




JANET JACKSON: THE VELVET 
ROPE TOUR-LIVE IN CONCERT 


Image Entertainnwnt 5517 


Janet Jackson 


1999 


NR 


1998 


8 


7 


5 


MTV: CELEBRITY OEATHMATCH 
ROUND 1 


MTV Home VkJeo 

Sony Music Video 51619 


Various Artists 


1999 


Wt 


12.98 


9 


11 


4 


PLAYBOY VIDEO CENTERFOLD: 
THE DAHM TRIPLETS 


Piaytwy Home Video 

Universal Music Video Dist. PBV0B38 


Various Artists 


1999 


NR 


1998 


1A 


9 


6 


CITt Or ANucLS 


Warner Hofiw VicJeo 16320 


Nicolas Cage 
Meg Ryan 


1998 


PG-13 


1998 


11 


6 


8 


PLAYBOY'S GIRLFRIENDS 


Playboy Home Vicleo 

Universal Musk Video Dist, PBV0837 


Various Artists 


1999 


im 


19.98 


12 


8 


15 


THE WEDDING SINGBl 


New Line Home Video 
Warner Home Video N4659 


Adam Sandler 
Dmv Burymon 


1997 


PG-13 


14.98 


13 


13 


4 


MTV: CELEBRITY DEATHMATCH 
ROUND 2 


MTV Home Video 

Sony Muskc Video 50038 


Various Artists 


1999 


NR 


1298 


14 


15 


18 


N THt MIX WITH N aYNCA 


BMG Video 65000 


'N SyrK 


1998 


NR 


19.95 


ic 

13 


16 


2 


DARK CITY 


New Line Home Video 
Warner Home VKleo N4730 


Rufus SevKll 
Kieter Sutheriand 


1998 




14.98 


16 


26 


13 


THE PARENT TRAP 


V/sIt Disney Home Video 

Buena Vista Home Entertainment 1055 


Dennis Quaid 
Natasha Richardson 


1998 


PG-13 


22.99 


17 


29 


8 


BiORK: VOLUMEN 


EleWra Entertainment 40199 


Bjork 


199« 


NR 


19.98 


18 


DE-ENTRr 


POKEMON: 1 CHOOSE YOU, PIKACHU 


Viz Video 

Pioneer Entertainment 000 ID 


Animated 


1998 


NR 


14.98 


19 


M 


5 


TELETUB6IES; NURSERY RHYMES 


Wamer Family Entertainment 
Warner Home Video B3750 


Various Artists 


1999 


NR 


14.95 


a) 


18 


18 


ARIHAuUJDON 


Touchstone Home Video 

Buena Vista Home Entertainment 41657 


Bfuce V^llis 
Sen Affleck 


1998 


PG-13 


19.99 


21 


17 


G 


GREAT EXPECTATIONS 


FoxVideo 4492 


Ethan Hawke 
Gwynetti Pattnjw 


I99S 


R 


1493 


22 


20 


21 


UON KING II: SIMBA'S PRIDE 


Wialt Dtsney Home Video 

Buena Vtsta Home Entertainment 8804 


Animated 


1998 


NR 


28.99 


Li 


19 


6 


MERCURY RISING 


Universal Studios Home Video 83590 


Bruce V^llis 
Atec Bahtwin 


1998 


R 


14.98 


<4 


39 


11 


METALLICA: CUNNING STUNTS 


Elektra Entertainment 40202 


Metallica 


1998 


NR 


19.98 


25 


27 


38 


ANDREA BOCELLI: A NIGHT 
IN TUSCANY A 


PolyGram Video 4400553973 


Andrea Bocelli 


1997 


NR 


24 9S 


26 


25 


8 


NOSFERATU THE VAMPYRE 


Anchor Bay Entertainment SV10641 


KUus Kinski 
Isabelle Adjani 


1978 


R 


14.98 


27 


34 


12 


U2: POPMART 


PolyGram Video 4400583033 


U2 


I99< 


NR 


19.95 


28 


M-Bnin 


TORI AMOS: THE COMPLETE 
VIDEOS 1991-1998 • 


Atlantic Video 83 154 


Tori Amos 


1998 


NR 


19.98 


29 


31 


16 


DR. DOUTTLE 


FoxV)deo2762 


Eddie Murphy 


1998 


PG-13 


19.98 


30 


NEW^ 


JIMI HENDRIX: LIVE AT THE 
FILLMORE EAST 


MCA Music Video 

Universal Music Video Dist. 11931 


Jimi Hendrin 


1999 


NR 


14.98 


31 


NEW^ 


APHEX TWIN: WINDOWLICKER 


Sire Records 

Wamer Home Video 35005 


Aphex Twin 


1999 


NR 


399 


32 


30 


E 


U.S. MARSHALS 


Vitamer Home Video 15625 


Tommy Lee Jones 
Wesley Snipes 


1991 


R 


19.98 


33 


21 


6 


JACKIE BROWN 


Miramax Home Entertainment 

Boena Vista Home Entertainment 1355803 


Pam Grier 
Samuel L. Jackson 


1997 


R 


22.95 


34 


35 


134 


THE LITTLE MERMAID: THE 
SPECIAL EDITION 


Walt Disney Home Video 

Buena Vista Home Entertainment 12731 


Animated 


1989 


G 


2199 


39 


24 


3 


THE AVENGERS *67 BOX SET 4 


A&E Home Video 

New Video Group 17150 


Patrick Macnee 
Diana Rigg 


1987 


NR 


29.95 


36 


23 


8 


TEKKEN: THE MOTION PICTURE 


A.D.V. Films GDI 


Animatad 


1999 


NR 


19.98 


37 


32 


2 


THE GIRLS OF SCORES 


Playtoy Home Video 

Universal Music Video Dist. PBV0839 


N^ruus Artists 


1999 


IK 


1998 


38 


33 


26 


JERRY SPRINGER-THE BEST OF 


Real Entertainment 6509 


Jerry Springer 


1998 


Ml 


1499 


39 


22 


38 


THE BIG CHILL: 15TH ANNIVERSARY 
EDITION ♦ 


Columbia TriStar Hon>e Video 01892 


William Hurt 
Glenn Ckise 


1983 


R 


14^5 


40 


38 


17 


BACKSTREET BOYS: NIGHT 

OUT WITH THE BACKSTREET BOYS A' 


Jive/Zomba Video 41657 


Backstreet Boys 


1998 


NR 


1995 



# RIAA goid cert, lor sales of 50.000 units or $1 million m sales at suggested retail. ARIAA platinum cert. Itx utes of 100,000 units or $2 million in sales at suggested 
retail. # IRMA gofd certilicatiixi tor a minimum of I25.000 units or a dollar volutne of %9 mitlton al retail For theatrically released programs, w ol at least ?5,000 units anc 
$i millton at suggested retail lor nonthealrlcai titles. IRMA platintim certilicalioo lor a mintmum sale at 250,000 units or a dolLar volurrw of S18 million a! retail tor 
tttealncally released programs, and of at least, 50,000 units and $2 million at suggested retail lor nontheatrical titles, 1999, Bitlboard'BPi Communications. 
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Minnesota Orchestra, Holly Hunter Set Dr. Seuss To Music 

S EUSS ON THE LOOSE: "Dr. alternative to A titles." Hollywood r^^^^^^^^HBHvfl f>t her reading to the score, "there KiDBITS: Scholastic's "The Magic 



Seuss on the loose: "Dr. 

Seuss's My Many Colored Days," the 
third and latest release in the Min- 
nesota Orchestra's acclaimed 
"NoteaMve!" series, arrives in stores 
Tuesday (30) at $14.95 suggested list 

Like its predecessors, "Nutcrack- 
er The Untold Story" and "On The 
Day You Were Bom," this cassette is 
a multimedia introduction to the arts, 
narrated by Academy Award-win- 
ning actress Holly Hunter, that 
includes computer animation and 
classical music. 

Glen Yunker, VP/director of sales 
and distribution for Oakland, Calif.- 
based Blackboard Entertainment, 
which distributes the Minnesota 
Orchestra Visual Entertainment 
series, says a number of prominent 
retail chains have picked up the title. 
Among them: Borders Books & Mu- 
sic, Hastings Entertainment, Holly- 
wood Video, and several Blockbuster 
franchisees. 

A mass merchant will bring in the 
title in May, adds Yunker, who plans 
a nationwide classical radio promo- 
tional campaign. 

Yunker says he commends these 
retailers for carrying "a series that 
introduces kids to the arts and is an 



Billboaid. 



alternative to A titles." Hollywood 
Video, for example, is running 30-sec- 
ond spots for "My Many Colored 
Days" on store monitors, Yunker re- 
ports. In addition to rental, he says, 
"I'm expecting to get a sell-through 
buy from them." 

The video will also be promoted on 
PBS, according to Bruce Becker, 
chief marketing officer for Minneso- 
ta Orchestra Visual Entertainment 
and an executive producer of the title. 
"We offer it to PBS stations at no 
charge. They get it off a satellite and 
can run it whenever they want." 

Becker, who notes that "Nutcrack- 
er" ran on 20 stations and "On The 
Day You Were Bom" on 14, says "My 
Many Colored Days" will be offered 
for broadcast in "late spring or early 
fall" Mailing and telemarketing cam- 
paigns will be utilized to encourage 
PBS outlets to pick up the show. 

"Children's videos normally don't 
gear themselves in this direction," 
Hunter says of "My Many Colored 
Days," a thoughtful, contemplative 
piece that explores a child's (and his 
dt^'s) emotional life. Different moods 
are keyed to different hues. Richard 
Einhom's music "stands on its own," 
she adds. "It's extraordinary." 
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Top Video Hentals . 








COMPILED FROM A NAnONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


1 LAST WEEK 




TrTLEffiMng) 


LiM Principal 
Oistritwtint LzM, Catjlog Number Pertonners 


1 


1 


6 


THERE'S SOMETHING 
ABOUT MARV 'Al 


No. 1 

F3xVrteofli78 


Ben SliiWr 
Csmefon Dat 


2 


2 


3 


RONINOt) 


MGM^ Home Video 
Wsmer Home Video M907439 


Robert DeNiR} 


1 


3 


4 


SHAKE EYES 0) 


PSfimoum Home VltJeo 33MI3 


Nicolas Cage 

Gar/ Stnise 


4 


6 


7 


RUSH HOUR (PC-131 


New Line Home Video 

Wamef Home VWeo N4687 


Jackit Chan 
Oif is Txtef 


9 


4 


5 




DmniiMXla Home Enlert*nment 
Untvena' Studoi Home Video 83668 


VltoDdy Allen 
Sharon Stone 


6 


8 


9 


THE TRUMAN SHOW (PGl 


Pjfjmoum Home Video 35597 


Jim Carwy 
Laura ^ -mi-, 


7 


7 


4 


PtUCTICAL MAGIC IPC 13) 


Wamef Home Video 16322 


Sandra Bullock 
Nicole Kidman 


1 


S 


5 


ROUNDERS (1!) 


Uirsmu Hofne EnlefttinmenI 

Buena Vsta Hone EntefUmmerd 159313 


Malt Damon 
Edward Norton 


9 


11 


2 


EVER AFTER: A CINDERELLA 
STORY (re-13) 


FcnVkleo 0392 


DnwBafrymore 
Anie^icd HusKin 


U 


NEW^ 


VniAT DREAMS MAY COME (I) 


PolyGram Vrteo 4400582753 


ftoUn WlllMni 

Cuba SooCine, Jr. 


u 


9 


2 


SOIDIER <R) 


Watrm Home Video IG958 


Kurt Russell 


u 


10 


3 


URSAN LEGEM) (R) 


CoiumtM8 TriSUr Home Vhtoo 
23091 


AtcIS Wtt 
FtebKC* G»yhcd'1 


13 


12 


S 


JOHN CARPENTER'S VAMPIRES IR) 


Columlxa TriStar Home Video 

■jji::4 


James VAxids 
Stept'^r BaMwin 


14 


14 


6 


MULAN (G) 


Walt Deney Home Video 

Buena Vis& Home Entertwiment 4773 


Animated 


15 


13 


10 


OUTOFSKSHTIRI 


UniwHl StudiM Home Vhtao 
83408 


George Clooney 
JennJfer icpei 


16 


IS 


12 


LETHAL WEAPON 4 IRl 


Warner Home Video 16075 


MdGdHon 
OJiny GlOWl 


17 


17 


10 


HOW STELLA GOT HER 
GROOVE BACK (Rl 


FotVOw 2767 


Angela BasseH 

Whcopi Goiater^ 


11 


15 


3 


PECKER (ig 


New Line Home Video 
Wamei Home Video N47i2 


Edward Furfong 
Oiristiiu Ricci 


19 


19 


13 


SIX DAYS, SEVEN NIGHTS (PG-ni 


loxhsto* Home vweo 

Bueni VisU Hon« EnttftamtM 1527803 


Htrrton Ford 
Anrte Heche 


20 


IE 


9 


54 00 


Uramn Home Enlec^rvnenl 


Mike Myers 



♦ IRMA gold certification tor a minimum ot 125,000 un.ts or a ni lL^f volume of $J million at retail 
fof theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ' IRMA platinum certification 'm a minimum sale of 250,000 units or a dollar 
volume of SI 8 million at retail for tfieatrically released pfDgrams, anrj of at least. 50,000 units and 
S2 million at suggested retail for nontfieatrical titles, c 1999, Billboard/BPI Communications. 



by Moira McCormick 

Hunter describes herself as "very 
oriented toward music." She's played 
trumpet, French horn, baritone, and 
"piano all my life." Having begun 
lessons at age 9, "I wanted to be a 
musician," although, she s^, "I hung 
up the idea of being a concert piimist 
at 12." (Hunter continued to practice 
"se\'eral hours a day" until age 19; she 
did her own playing in the 1933 movie 
"The Piano," for which she won a best 
actress Oscar.) 

Einhom's sophisticated score, 
Hunter obser\'es, "has a lot of melan- 
cholia in it," in intriguing contrast to 
Seuss' more childlike text. "I wanted 
my voice to be a foil to the music and 
also a little bit of a foil to the words." 
Hunter says she textured her perfor- 
mance so that "my voice sounds 
younger than the music, and older 
than the words." 

Unlike other voice-over sessions 
Hunter has done, the one for "My 
Many Colored Days" had her "re- 
cording with the music around me." 
Voice-over actors usually do their bit 
unaccompanied. Because she had to 

SHELF TALK 

(Continued from preceding page) 

approximately 3,000 titles over the 
next sewral months. 

"We're buying a narrower span 
because consumers are leading us 
there," Pagano says, "but we'll still 
carry about two or three times more 
titles than the mass merchants." Four 
years ago. Best Buy carried about 
10,000 releases; since then, the num- 
ber has dropped to 6,000. 

Pagano says that several factors 
have prompted the move, including 
the dominance of copy-depth pro- 
grams, which have limited the flow of 
direct-to-sell-through titles; the in- 
creased focus on hits; and the migra- 
tion toward a $9.98 price point 

"We're very concerned about copy- 
depth programs because some titles 
that would have normally gravitated 
toward sell-through are now being 
put out as rentals," he saj«, citing Fox 
Home Entertainment's high-priced 
release of "There's Something About 
Mary." 

"We would have loved to have had 
that at sell-through," he says. 

DVD has been a star performer at 
the chain, but Pagano says its soaring 
sales were not a main factor in the 
decision to cut back on VHS. "DVD is 
emerging rapidly, but we're serving 
two distinct customer bases," he says. 
"After all, 80% of our customers have 
a VCR." 

In fact, Pagano says, VHS sales 
were "up slightly" for 1998. "There's 
not a revolution, stampede, or time 
clock to switch to DVD," he says. 
"The consumer will lead us." 



fit her reading to the score, "there 
were more boundaries in this session. 
There was a time constraint." 

Hunter maintains that was a 
bonus for her as an artist. Instead of 
gi\ing multiple, differently shaded 
readings of the same line, "it gave 
me more control over my own [shad- 
ings), since it had to fit within a par- 
ticular time. This way, it allowed me 
to collaborate on the piece, to be 
more of a component" than just to 
take direction. 

As for the finished product, Hunter 
praises its sophistication. "It doesn't 
condescend to kids," she says. "It 
as.sumes they can absorb much more 
than people think they can." 



Billboard. 



IDBITS: Scholastic's "The Magic 
School Bus" video series adds "But- 
terflies!" on April 20 while undergo- 
ing a price reduction. Warner Home 
Video is moving the 19-titIe line from 
$12.95 to $9.95. Consumers can re- 
ceive a $5 rebate when they buy any 
two video titles and a "Magic School 
Bus" CD-ROM from Microsoft. 

"The Muppet Movie" is celebrating 
its 20th anniversary this year with a 
Columbia TriStar Home Video/Jim 
Henson Co. rerelease. Also due June 
1 at $14.95 are "The Great Muppet 
Caper" and "The Muppets 'Take 
Manhattan." The titles were previ- 
ously available through Buena Vista 
Home Entertainment 
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Top Kid Video. 




2 WKS. AGO 


;HART 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 






THIS WEE 


g 

wi 
I' 


TITLE 

Label, Distributing Label, Catalog Number 


*& 8 
11 


n 








No. 1 






1 


1 


7 


MULAN 

Walt Disrey • . -! - ri - -^i Vistfi Home Entertainment 4773 


19« 


ie,99 


2 


4 


19 


LION KING II: SIMBA'S PRIDE 

Walt Disney ila rii; Vii^i^c, Buena Vista Home Entertainment 8804 


199! 


2S.99 


3 


3 


5 


TELETUBBIES: NURSERY RHYMES 

Warner 1 . - M , Enlertainmen^Warner Home Video B3750 


1999 


14.9i 


4 


2 


29 


TELETUBBIES: DANCE WITH THE TELETUBBIES 

Warner 1 ' il. EntertainmenL'WarrJer Home Video B3748 


19S« 


14.95 


S 


5 


172 


LADY AND THE TRAMP 

Walt Dis-.ey ftome VideCk'Buena Vista Horrte Entertainment 582 


19S5 


28.99 


6 


K-Emn 


101 DALMATIANS 

Walt Dtsiev hiome VideckiBuena Vista Home Entertainment 15797 


19ei 


2(99 


7 


23 


3 


MARY-KATE t ASHLEY: YOU'RE INVITED TO A MALL PARTY 

Dualstar VrdeaWarnerVision Entertainment 454304 


1999 


1295 


8 


25 


3 


MARY-KATE t, ASHLEY: YOU'RE INVITED TO A COSTUME PARTY 

Dualstar VideaWamerVislon Entertainment 454305 


1999 


12.95 


9 


8 


15 


POKEMON: 1 CHOOSE YOU. PICKACHU 

Viz Videa'Pioneei Entertainment : ID 


1991 


I49S 


10 


12 


25 


SCOOBY'DOO ON ZOMBIE ISLAND 

Warner Tj -nly EntertainmentWarner Home Video H1424 


1991 


1996 


11 


6 


29 


TELETUBBIES: HERE COME THE TELETUBBIES 

Warner i ,!■-:;!. EntertainmentWarner Home Video B3747 


1991 


1495 


12 


9 


19 


MARY-KATE I ASHLEY: BILLBOARD DAD 

Dualstar VideoWarner Home Video 36519 


1991 


1996 


13 


7 


9 


BLUE'S CLUES: ABC'S AND 123'S 

NlcJ*elodeon video- Paramount Home Video 835743 


1998 


9.95 


14 


14 


19 


POCAHONTAS II: JOURNEY TO A NEW WORLD 

Wall (J - ■ Home Videa'Buena Vista Home Entertainment 12743 


199( 


26.99 


19 


13 


5 


BARNEY: SING It DANCE WITH BARNEY 

Bdfify Home v-ite-j II--' lyc-ii-:- Group 2030 


1999 


14.95 


16 


II 


15 


BLUE'S CLUES: BLUrS BIRTHDAY 

Nickelodeon Vktea/Paranwunt Home Video 838873 


1991 


9.95 


17 


1$ 


47 


ANASTASIA 

FoxVideo 


1997 


2698 


18 


NEW^ 


WINNIE THE POOH: SING A SONG WITH POOH BEAR 

Wall Dii-ifv Home VideaBuena Vista Home Entertainment 


1999 


1299 


19 


10 


7 


BLUE'S CLUES: RHYTHM AND BLUE 

Nickelodeon Video^Paranwunt Home Video 835753 


1998 


9.95 


20 


22 


57 


HERCULES 

Walt Dis-iey Home VidecVBuena Vista Home Entertainment 9123 


1997 


2699 


21 


NEW^ 


BARNEY: WHAT A WORLD WE SHARE 

B.irnr, Home VideoThe . .1 L.- i 


1999 


1495 


22 


20 


19 


BLUE'S CLUES: ARTS AND CRAFTS 

Nickelodeon Videft'Paramount Home Video 839163 


1998 


9.95 


23 


13 


19 


BARNEY'S BIG SURPRISE! 

Barn^-. Home VidecvThe ..-i ■ G-ouP' 2023 


I99t 


1999 


24 


19 


27 


BARNEY'S GREAT ADVENTURE 

PolyGr-jn- Video 40045005765 


1997 


22,95 


2S 


24 


177 


THE LITTLE MERMAID: THE SPECIAL EDITION 

Walt Disney Home Videa-'Buena Vista Home Entertainment 12731 


1989 


2&99 



♦ IRMA gold certificati:!n fcr a ninimum of IJ-j ..v\'s or a :i' .j i.i'>:- C'1 $9 miliion at retail 
for theatricaDy released programs, or of at least . ' < ,000 ur^its and $ 1 million at suggested retail for 
nontheattical titles. > IRMA platinum certification fu^ a minirnum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatncal titles, 'P 1999, Billt)oard/BPI Communkations. 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 
twalker@biUboara.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision mal<ers across the country and around the 
world by telling them about your product and 
service in the industry s leading news magazine. 



Billboard 



Classified 



• SERVICE & RESOURCES: $160 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : 5160 per inch/per week 

• RADIO HELP WANTED: S95 per Inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client 



DUPLICATION/ 
REPLICATION 



CD Replicadon 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



CD Replication 

• Rctall-Rcady Packages with Graphics 

• Bulk Replicallon (only 100 Min. Order!) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal wiih brokers when you can work direclly with our factory? 
Best Service... Best Price... Period. 

(212) 252-9300^ IeDRQPSISISFPLTDI 

Feel the POWER of Excellence ■ ^ ^-^H-^ --^-^l^ 

l-rce Cjlalog or ijinnc. 

/'Qnn\ /l^^ Q^<< http://www.europadisk.C(im 
(.OUU; 4JJ-OJJJ Major crrdil cards accepted 



1000 CD's S1I70.00 

1-3 color print ■ 
4 color insert * 
tray card * 
)ewel case ■ shrinkwnp 



Bulk CD's S0.6S 

ClIR Copies S.1.7S ind up 



ii l-U*.4M-(TU c.il i.t.T 




uiOi I riu I t-'»\ Lt- 



TOTAL CO. 
CD-ROM, E'CCS 
CASSETTE PRODUCTION 



www.digitalforce.com 
>J4< MADISOM tVEHUt MY, Htl0016> 



CD & CAssnn 

MANUHICTWIIIIG 



Serving the couimy with 
ovei 25 yean at experience. 
TTie SouthiRSt's prtTfiiete 
fuli'tervice manufacturing bcility! 

psnniiG • EMrnc oQin • sum mm 
mm umn i mm • mm ats 





1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 

3 Color nisr 

I noil viiiir Mjiur il Tiion 

CD SONIC 

l-KKH-CD St)NU; )iS7-W.j; 




We Anocifate Your Every Need 

CD REPUCATION 

Cassette Duplkation 
Graphic Design & Printing 
Digital Editing & Mastering 





llOD $1499 


CD PACKAGE: $975 


INCIUDES: 
• OHIGIIUimii • 1 colon 1 PAGE SOOKLH 
ANDTUHCMD-.ltOlORCOmif IS 
• lEwn lOU SHmKI WttP • OUICK TURIIHOUIID ■ 

' ^'jm j-ajr (vinl frorfy Mn *3int« ! iDnsJ 
IN-MXtUCD.VMniWS(TIIt[PUUTWClPinUtMC 


k INClUDtS: 
\ ORIGINAIION ' « PAGl BOOtlfT mlh 4 COIOI tOVEl, 
^ KDIOI »(K ond 4 (OLOK lUr (AID • 
' CDUItlflMS7[0iaRUEaiMPIIIIIIIIG. 

JEWEL m s mm m? • ouiu tumiaiiouno 

^ A5K 101 on FIU ItHMUE! 


7i?C.)Rainbe Records and Cassettes g 



1000 

COMPACT 
DISCS 

EACH> 



CASSETTES 

• DIGITAL BIN • 

EACH ^ 



ASSEMBLED AND SHRINKWRAPPED 
YOU SUPPLY PRINT. LABEL FILM, MASTER. 
CASSETTES UP TO C J5 LENGTH 



(800) 423-2936 

FAX (818) 569-3718 
sales@alsNre. com 
1016 W Isabel SI, 
Butbank, CA 91506 



CALL BILLBOARD AT 212-536-50SB 



1,000 CD'S OR 
CD-ROIVIS FOR $1000 



Complete Package: Free masicnng. 4 
page booWel. w/)eweis & wrap, full 
color pnn!. Rroltcr i.nfjiii'O welcome! 

CALL DMK. INC 213-386-3226 



1.000 bulk CDs: 

$670 

2 cotors on disc 



1.000 ntaitBMly CDs: 

$1,400 

pxluce ncUes All FILMS. 4-iiml 
4/1 lixfclrt, rigidgd ieweb t mt 

IMPIOSION PUBLISHING IMC, I «■ to ym 



1-888-323-5431 



I CiUBpncibtllntM 



posUri. 7 flidi CDVwi m4 
tots mri - il It ton ptictj' 



COMPACT DISCS • 75< EACH 


■it s a better DEAL!| 


Complete CD & Cassette Package]! | 


1 "add it Up" I 


CALL FOR QUOTE 


1 ,000 CD. 750,00 
1 ,000 J«w«l/Wfcp 300 00 
1,000 2 -Pg Book/Tray 240 00 
S 1,290.00 

From yout CD-1t.ody MotHf t 
rrlrn-Uwtr Film 


NATIONAL TAP&4)ISC 


1-800-874-4174 

1 1 I0-48tli Av«nu« North ■ NothvilU, TN 37209 | 



WORLD CLASS QUALITY CD A DVD REPLICATION 

SAVE UP TO $100 

D u m I M a o u m •riMTCii male 



i $0 = t ill 
S too : t tliO 



SOI CHi $ III 
1101 CDi ) 1111 



Tape & Disc 

MANUFAaURING vfiRlWltBESIGN • PRIimNG 




COMPLETE PEStGNEp PACKAGES 

UOWEST'PRtCES 
CO BOOKLET a^J^CAMP'PRINTING 

Call for n tuitom quote. 

1 -800-989-4487 



WWW.MIDWESTDiSC.COM 



46 PRODUCTIONS 

25 CDRs ■ $ 100 / 50 CDRs • $175 
100 CDRs - $250 / 200 CDRs - $425 
$5.00 OFF WITH THIS AD 
FramCDorCDR tama InclwlciCDR jewel box 
Vicxt prMUt)|uD CD label. A(MSl<ii Fofuitwril^i^ 
nMter. t33 fa »nalog niBtcr. Onlcn niBt tw prcpiKl. 

Sh^ini not induilcJ. 
Tel (800) 850-5423 Kmail: in foCs 46p.com 
VLut our Web Page at hi ipi/Avww. 46p.com 



PROFESSIONAL 
SERVICES 



ENTERTAINMENT 
ATTORNEY 

Prol & member of NARAS - available 
for consultation on recording contracts 
& any related music industry matter. 
CALL: 516-424^702 or 
EMAIL: JQIOR20444@ao).eom 



NEED PROMO & DISTRIBUTION 

BTH Etecords. nalcnal pfonwiion & distr*u1ion 
company W experience worigng vtf all leading 
national chatis, can help you gel into all ma^r 
national retail outlets. Contact BTH 
Records: P.O. Bo> 761, Plttitmrgh. PA 
15230.0761; CALL 412.621.0863 or FAX: 
41 2.621 -2S65 



CALL TODAY FOR A 
rmSK CATALOG 

(800) WAVE CD-I 



WWW.THIRDWAVEHE01A.COM 



• Compact Disc IVassing 

CD Audio & CO ROM 
PivMastelhg / Short-Run 
•Ckuctta Duplicatton 

•VInglPrwsIng 
• D««lgn/Fllin/Printlng 

W« mag IM tha aiiparts, 
but luhan It comaa to 
uotjr prqjact, miilr* ttM boaal 

l&MaxDish 



I BOO 681 OTOaj 



COMPUTER/ 
SOFTWARE 




888-222-4767 (loll free) 

Fax (919) 828-4485 
•.mail:SALES@ID<:S0FT,C0M 

WWW.IDCS0FT.COM ' 



The Computer and POS Solution 
tor the Music & Video Industi> 

[fjyoung 

»At:i ^9 V » T f M 

(888)658-7100 

■Chains 'Independents 'On»-Slops 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 




For Billboard Classified Advertising Call Tracy Walker at 1-800-390-1489 
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'lerial 



MUSIC MERCHANDISE 



THE D-J AND MUSIC SOURCE SIMCE 1975 WWW.rockandsoul.com 

ROCK AND SOUL 

462 7th Ave.. NewVStk. N.Y. 10018 (212) egs-sgsa/ Fax |212) 5M-5358 



MUSIC DEPT DJ.s HEAVEN ■ THE LARGEST SELECTION OF l?" VINYL LP's 

CD'S and CASSETTES • DISCOUNT PRICES! 
PRO D J DEPT: MIXERS • AWPS • SAMPLERS • TURMTABLES • CARTRIDGES 
EO'-: • DRUM MACMINrS • SPEAKERS • CASES • WULTI-TTW^KS 



concert5fi/f^com 

click to it now! 
the place for cool people 
to get cool stuff 
from cool bands, 
new stuff, old stuff, indie stuff 



MUSIC MERCHANDISE 



BUY DIRECT AlilD SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50C. Your choice from the 
mosl axtsnsNs listings available- For tree 
catalog call (609) 890^000. 

Fut (609) 890-0247 or wrtte 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 



FOR SALE 



I LPs « 12" 



45s 



im 01. r NX SETS • PiOurc Discs • Color Vinyl 
Tons ol current and ttanj-lo-find titles at the 
nasi prices ever! FREE CATUOGS! 
tWtiolBsalB only. CotilacI Chaz. 



GOTHAM DISTRIBUTION CORP. 

1-800-4 COTHAM • FAX: 1610)649-0315 

2324 Hanrf«d RMd • Mamt. n 19003 



CLASSICAL CD'S 

Budgets to Box Sets 
All Sealed - $1.50 each 
CALL David: 520-977-3691 



LISTENING STATIONS 




No more npi\n or 
wamnty problsmsl 

. Single or multiple play 

. Button or barcode activation 

. Volume control 

. Plays all tracks 

. Small size, hangs on the wall 



World's First Digital/Analog 
CD Listening Station 

Electronic chips prrxJuce the music 
so there are no moving parts. 



'0) 



(Sin 



'lor, 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play ' 
. Worry free! 



Vos(ech Corp. Fremont. CA FAX (510) 770-9992 




PUBLICITY 
PHOTOS 



WANTED TO BUY 




FREE 
Catalog ft Samplci 



B&W 

8x1 0's 

500 - "80 
1000 - '108 
B&W 
POSTCARDS 

500_-;65.00^ 



PICTURES 

1867 e FtarKlB Si . SuHa BB 

SpringfMld. MO 6S803 

<417) e6»-34$« Fm (417) U9-91BS 



BUSINESS 
OPPORTUNITIES 



CONCERT VENUE FACILITY 

Lwe musk: venue, nigntclub foe sate! 
Established repulaiKxi. exceilont 
location, solid clientele. National. 
regKnal & local acts showcased. 900-1000 
capacity. Priced to sal. Tumhey operation. 
Call Tlie Landmarli Group 
(804) 9S6-KMS Or (BM) 971 -61 40 
landrrMrtigroup9vpryne1.com 



WANTED TO BUY 



Going Out of Busirwss? 

Dropping Your Used Product? 

Selling your Collection? 



CASH (or CDs-DVDs-Videos 
Laserdiscs-Software-Audio Books 



Scon Henderson. 520-881-1744. UIO 
e mail: scotth@bookmans.com 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY; Awards. Contracts, Posters, 
Flyers, Concert tickets & Passes, 
T-Shirts, or ANY Promotional items... 
CALL: 800-459-9141 or 
Email: Oddtoe@eanhllnk.net 



WE BUY CDs! 

OPEN or SEALED • ANYQUANTITY • ANYGENRE 
T0LbFREE:(877)TURNITUP 
^ e-jiiail;lBfo®taraitiu.c«ai 



DISPLAY UNITS 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD*s kept in jewel boxes behind the counter. 



Full line ot counter, wall and floor displays 



Browser 

DISPLAY SYSTEMS 
CHICAOO ONE STOP. INC 
401 Will Suporior . Clilcar|«, IL BD6I0 
Phom: 312 822 '06?2 ■ Tollfrsr 800 822. «10 



MUSIC DISTRIBUTORS 



Your best Brazilian source.We have the largest selection, the lowest prices and the 
best and fastest turnaround. As wholesalers, we keep huge stocks of present and 
past hits from all the Major/Indie latiels. With our quality of customized service you 
will feel as if you were hereyourself doing yourown purchasest 

We will be visiting Midem Latin -come and talk to us between6/21&6/25.Callu$at 
(201) 417-9238 and set upan appointment with Henry&Tadeu. We will have 
incredible offers and the best deals for you 1 1 




SUPREMO Distribuidora de Discos e Grava^fiBS Uda. 

Export Department 

Rm do Seminario, 199 - Cooj.ll 
CEPOtOM-MO 
SioPailo-SP-Branil 
Fax:+551 1-229-60e9or Call: +551 1 -3326^42 
cnaii:wprefflexporti9sli.com.bf 



Best Price/Performance 

Listening Statipns! 



■ Audio/Video Listening Stations 

■ Kiosli Systems ■ CD Vending Machines 

■ Video Preview Systems ■ On-Line Internet Browser 

CD Sampler, 10-CD, 20-CD. also computerized system Itiat 
holds 50 CDs up to 50,000 CDs, 1 user up to 50 users. 
ImprovM Bottom Una 

■ Revenue Producing System 

■ Increases Sales from as per NARM sludy 

■ Plays Promolional Messages for Music El Nort-Music hems 

30 Day Money Back Guarantee 

TFhlt^i^D Phone (954) 946-1 303 

^Liyl\^K^M\ E-Mail; info@2enqor.com 
'Making wvvw.zenqor.com 

Technology Sing' ^ -800-736-7 1 54 




TOP S PAID 

For: Cd's, Lp's, Cassettes, 
Video. DVD. 
Call (201) 567-4614 
Fax 201-567-4268 
Nights 973-942-5216 



" WE ARC CASH BUYERS OF 
UNWANTED LFs, CASSTTES OR CD s. 

"No quantity Is too large 
ot smoll. We pay the fieigrit. Call: 

(609) 890-6000 



MUSIC DISTRIBUTORS ■ COLLECTIBLES 



AHN: SMART RETAILERS 

The Top Selling Titles for LESS 

siMPUcrry WORKS! 

•$16.98 (Ust) you pay only $10.49 
•$17.98 (List) you pay only $11.19 
Volume Discounts Available 

CALL: 516-580-1702 



UNBELIEVABLE VIIVYL 
ALBUM COLLECTIOIV 
FOR SALE 

1.850 LP. s ol R&R. RiB. POP, Funk. 
Jazz. Blues. Gospel & Dance + A/C. 
Span's 50's thru 90"8...95% In "MINT 
Condition. Some are Ccllectables. 
ONLY SERIOUS RECORD COL- 
LECTORS or RADIO STATIONS 
PLEASEII Call for catalog, ask for: 
Jetry Uvc...(S«I) 999.0462 



STORE SUPPLIES 



AUDITIONS 

Veteran music industry top executive 
noeds #1 songsAalent all categories 
tof publishing/major label posslt)lity. 
No Fee. Please SEND all responses 
to: Suite H, D«pt BB, 3532 Overland 
Ave, Los Angles, CA 90034. 



ANNOUNCEMENT 



BUFFALO'S ORIGINAL 
MUSIC BLAST 

Stcotul annual naiicmal indcpcntlcni 

music conference and showcase 
Scpi 9-11, 1999 In Buffalo, New York 
Infurmanon and Applications: 
www. bomblas t.com 
CALL: 716-604-6480 



For Classified Advertising Rates 

Call TRACY WALKER - 212-536-5058 
or 1-800-390-1489 



CASH $$$ ON 
THE SPOT 



FOR SCRATCHED, DEFECTIVE, 
USED & NON-RETURNABLE 
DVD'S & CD'S. ANY LOT SIZE. 



CALL MSA: 
561-272-8063. 



OR FAX: 561-272-8860 



FAX BILLBOARD AT 212-536.8864 




IMPACT UNITS 

Designed for Impact display 
of more Titles than Browsers 
DVD's • Videos • CD's 
Jewelbox • Nintendo 




FACTORY DIRECT PRICES 



• DVD & l-aser Displayers 

• Modular Browsers 

• Island Merchandisers 

• Storage Cabinets 

• Security Systems 

• Custom Counters 

• Category Signs 

2 Year "Unconditional Guarantee' 
on all JD Products and Services, 

• Free in-Store planning service 

• Se Habia EspaRol 

• Ships from Baltimore or Los Angeles 



JD Store Eqeipment 



For a Free Color Catalog Call (8001 433-3543 



fax: 13 Wl m iOlO • e-mail. JDSroregix.nelcom.com • Web ■ )i»p://www.iditore.com 
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STORE SUPPLIES 



T-SHIRTS 



HELP WANTED 



EVERYTHING FOR 
TODAY'S MUSIC RETAILER 



• Grid & Wood Fixtures 

• Security Systems 

• Siatvuall & Gridwall 

• Custom Interior Grapliics 

• Storage & Display Cabinets 

• Free Store Planning & Layout 



Repair CDs In IWnutes 
In Your Store! 




Fop a Free Catalog Call 1-800-999-0788 



SPECIALTY STORE SERVICES 



STORE 
SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 

1(800) 359-5038 



SONGWRITERS 



GRAND PRIZE: : 

. US$20,000 

HURRY! ENTER TODAY! 

Th« Wortd's Leading 
International Songwriting 
Competition 




For FREE information 

Cal to! IrM: Lxl 

1-877-USA-SONG ^ 

Outlld* USA cak 

(7811 397-02M 
wwiMLMngwriting.rMl 




SONGWRITER NEEDED 

Femata songwriter wanted to coUabcxale 
with tyridsl on a unique soundtrack. Dis- 
tribution channel already in place. Must 
be very creatrve & flexible, easy to work 
with, able to write rock, country, reggae, 
etc. ITie more vers We the bener. 
SEND rtsumt A demo (tape preterrtd) to: 
Daydreain Productions, P.O. Box 20230, 
Hot Springs, AR 71903. 



HELP WANTED 



RECORD LABEL 

See((S Production Manager. Will oversee 
day-tOKlay operations Including label 
copy, artworit, production & dislritxjtion, 
purctiaslng. advertising & merctiandising. 
Previous experience wiltiin a record latiel 
required. 

FAX rtaunM »/ aalaiy requlrnnenti to: 
323-463-9769 

EOE/AA 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmaker5.com 
InfoSdiscmakers com 



mmmi 



REAL ESTATE 



RETREAT, REFRESH, 
REHEARSE & RECORD 




In this large compound in Laguna Beach, 
complete w/ pool. spa. guest house & 
on-site rehearsal hall/recording studio. 
CALL Mike Eailey @ Hrst Team/Nolan: 
949^97-5454X165 



HELP WANTED 



CONTROLLER 

PrtH Pfctm ft Mio DistribatkM 

E)(C«pt)onal cppoftunity lo have imoact upon 
the powth of an entrepreneunal, crealrre. 
independent record label A distribution com- 
pany. Ryko Distribution Partners, in concert 
Palm Pictums, seeks an experienced 
Cofitofler. The position is based in New York 
& rBporls to the company CFO. Qualified 
candidates must be a CPA v(/ 5-7 yrs of 
propessive finance & accountine experiefice 
w/ sorrte baci<£round in the music or enter- 
taivnent business. 

For cortsMeratlon, pleaw submit your 
resume & cover letter to: 
Dawn Short, HR Director 
Palm Pictures, 
4 Columbus Circle 
5th FL, NYC NY 10019 
Fbc 212-«0fr-5B39 
Email: davm@lstBndllfe.com 
No Phone Calls Please 




ntlOMS3JUi£ 

FASHION 

Worldwide Distributors of Licensed: 
ROCK, COUNTRY, WRESTLING AND 
NOVELTY T-SHIRTS, STICKERS & MORE 

Call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside ihe U S, - 520-775-6649) 

bacstage@northlink.com 
wholesalecentral.coiiVbackstagefashion 



HELP WANTED 



WeVe got 

opportunities 



thax'll be 



In the evrr-ch4r>3in>g world oF music, one company is leddins tfve levolution away from 
the typical ■ the ordinary ■ tKe stdlus quo: InterndtiorMl Masters Publisfwrs. One of the 
world's largest direct mail publishen dr>d an inrtovator in music-and-inlormation products, 
IMP IS on the fast track to becoming a major presertce in the mustc industry How? By 
doing things diFFerently Going against the grain. Arxi following our instincts. Right now, 
as our product lines exparxJ, we're building a talented and ertergetic acative team to 
woric in our StamFord, CT offices. An eclectic crew of Editors, Designers, Pf»olo 
ResearcFiers arKl Freelancers- from entry to senior level positions. But there's a catch (of 
course) -you've got to love music. So whether you're into rocit, R&B, hip-hop or 
country-we'd lilcc to hear from you. IMP offers career-enlunong opportunities in a stim- 
ulating wori environment, as well as competitive salaries and comprehensive benefits. 

Send resume w/covcr letter to: Intematteaal Misten PuMlslien, 
Depertment TI-BU3, 300 Hrst Stamford PUce, liid Floor, Stamford, Ct 
0«fOS. Or fax to (S03) 14l-9t3l. 




SALES & INVENTORY ANALYST 

bamesandnobl«.com is looking for a dynamic Anatyst to )oln our 
team In building our Online Music & Video Store. 

Candidate must have a strong background in retail; traditional bncks and mortar stores or 
e-commerce. Extensw loiowtedge of spreadsheets, sales repoctng systems, and ability to wte query 
stnngs wTthin sales reporting software. 

ExtensfW knowledge of music retail w oifier retail inveniofy management, music or 
retail sales patterns, sales reporui^ and chstrtxition medianics. 3-5 years ot experience in sales and 
mventoiy anatysis. Online commerce experience is preferred and nvcniofy management ts desired. 
Extensive wonong krKiwledee of Access and ot^er database proffams required. 

Responsibilities will inclucfe: communcating all sales and >iventory positions to Merchandising and 
Operations and ensurvig there rs adequate stock to support merchandismg on the site. The Sales & 
Inventory Analyst wil nwMor l^e previous week's and month's saies as it relates to 
mcTchanchstftg dcasions, past and curent, idenb^ing trer>ds, corsicterine patterns. unA taking rxite of 
any in^giarities. 

If all above quaHflcadone are met, cand«)ates should fax. mail or e-mail rssune WITH SALARY 
REQUIREMENTS to: 

bamesand rwble.com 
Attn: HR 
76 9th Avenue 1 1th Floor 
New York. NY 10011 
Fax: 212-414-6394 

E-mail: resumeB@bamesandnoble.com 
EOE M/F 



For BiMboard Classified Advertising Call Tracy Walker at 21 2-536-5058 



REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE 



Regional 
Sales Manager 

Walt Disney Records is a world leader in inno- 
vati^Y, Kigh-quality family ludio enteilaln- 
ment, including motion piaure sourKliraclcs 
and children's story and music producis We 
are offering an outstanding opportunity for a 
sales professional to call on key accounts cov- 
ering i)ie southern U S The position is located 
in Dallas. 

The selected candidate will have 3 to 5 jears 
sales expenence m the record induslo' with a 
prm'en track record in building ke>' accounts, 
which will include mass, record retail and rack 
jobber accounts, generating optimum sales 
and implementing strategic marketing plans 
You will have a Bachelor's degree and comput- 
er expenence. Word. Excel, and PowerPoinL 

If ^'ou are a focused sales professional tt-ho has 
the desire lo join our aggressive team, w 
would like to talk with you. 
Please for^'ard vour resume in confidence to 
The Wall Disney Studios. StafHag 
Services, Job Code: CAPBB3RSM. 500 
S. Bacna VisU St, Barbank, CA 91921- 
7376. Fax: (B18) $63-35$l. EOE 

RECORDS 



ONE STOP SUES BEPS: 
WORK FROM HOME 

H you have an active independent retail 
account base and you'd like to work for a 
progressive, privately held One Stop from 
Ihe comfort of your horrw. Call Us. The 
AEC One Slop Group, a division of 
Alliance Entertainment will supply you 
with the best tools and set you up in your 
hon>e. We are looking to expand our resi- 
dent s^es network NOW! 

S«Bd m TMX nnuie lot 
Bob Eklxian 

VP of Independeat Sales 
JlEC One Slop Group 

4290 Coral Ridge Drive 

Coral tprisvi, FL 33069 
TMXt 954-25S-4917 



COPYRIGHT/UCENSING 
ADMINISTRATOR 

Inoependent music publishing company 
seeks indrviduat who has at least 2+ 
years experience with copyrights arnl 
mechanical licensing. Familiarity with 
syr>ch licensing, and performing rtghts 
society re^stration a plus. Must be com- 
puter literate. Mail or fax resume with 
salary requirements to: 

Director of Human Resources 
Cherry Lane (Music 
Publishing Co, Inc 
« East 32i>d Street 1 1tti Roor 
Naw York, NY 10016 
FAX: 212-447-6885 



VR SALES 

New Yort( based WEA-Disthbuted label 
group seeks experienced sales chief. 
Varied Repertoire: Rock, Rap, Work] 
Music, and more {see www, l.g htyear.com) 
FAX r*aume & salary requirements 
to: 212-563-1932 or 
EmaU: amt*01lghtyMr.Gom 



OFF AIR MUSIC DIRECTOR 

Top 20 CHR seeks Otf-Air Music Director. 3 
yrs exp. Selector exp necessary Part-time 
on-air duties. Must have solid relationships 
in ^ industry. 

SEND Tape A Resume to: 
Box 901 1 , Billboard Classified 
1515 Broadway, NYC, NY 10036 (EOE) 
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If you are a serious PRODUCER, 
COMPOSER or ENGINEER who 

gels excited at the prospect ol de- 
veloping a relationship with the 
WWF. send a tape of your music 
with recent resume today. Please 
note that tapes will not be returned. 
Human Resources Department B 
TITAN SPORTS, INC. 
1241 EAST MAIN STREET 
STAMFORD. CT 06902 

mi 



PROMOTION 
EXECUTIVE 

Sought by growing label wiih major 
dtslribution. Industry experience a 
must. Familiarity with NAC & NPR 
radio a plus. Motivated self-starter 
can work from anywhere. Must be 
team player & success oriented. 
Please SEND resnne & 
salary reqiiraiKiits (o: 
Box 9013. Billboard Classified 
1515 Broadway, NYC. NY 10036. 



MUSICIANS WANTED 

Sky Productions, has a job dTer tor eleven 
musictarts to perform for ente^lnment at 
resturants, nightclubs, & social events, to sing 
& play Mexican ballad music. It will include 
playing the harp, the piano, the guitar, and 
singing, to pertorm as a group. $450 each 
week per person, for eight hours each week, 
two nights a weeit. The nights will vary accord- 
ing to the iiineary. 3 years experience playing 
and singing s required. Booiclngs will cover 
ttw valley area of Texas, and Las Vegas, 
Nevada. Ttw job is temporary trom June "99 
10 May 20OO. Contact Mrs. Carmen Alvarez 
at 950^43-8750 or Send a return to 2816 
Tamplco. Hidalgo, Teat 78S57. 



ROYALTIES 
TO S40K 

Exp w/ publishing royls & mecharicals. 
CAROL: 212-889.8711 

1 8 E 41 9 FAX: 2 1 2«M71 8 SUITE 1 503 



INTERNET RETAILER 

looking for agents to secure content for 
digiial distribution, Sales background, 
knwidg of music biz, Inlemel literate. & 
contacts w/ indy labels. 

PU EMAIL to: Rich@incT^m or 
FAX: 212-«27-0509 



MIDDAY PERSONAim 

Top 10 seef(S Midday Personality. 3 yrs exp. 
Topical A lun. Must relate to midience S 
have on-air actrve phone exp, Many 
personal appearances. SEND Tape A n- 
tume to: Box 9012, Billboard Classified, 
MYC. KYI 0036. EOE 



Update 



CALENDAR 



litlboard Advertising 
212-536-5058 



MARCH 

Maich 27, 13tli Annual Genesis Awards. Beverly 
Hilton Hotel. Beverly Hills. CalK. 818-501-2275- 

March 27. PtX's One Year Anniversary Party 
And Benefit witti Better Ttian Ezra. Blackalicious. 
and Dttier surpnse guests, RoselaQd Ballroom, New 
M. 212-803-5490, iwiw.paaisaiiS , 

March 27. Your Backstage Pass To The Record 
Industry, presented by Silver Uning Eirtertamment, 
Fairrr)ont Hotel, New Orleans, 888-836-8086. 

March 28, Annual Conscious Entertainment 
Awards Show And Dinner, benefitine the Orre Child 
Our Village Scholarship Program, Roosevelt Hotel. 
Hollyvraod, 323-290-9283. 

March 30, A B.I.G. Night Out, a fund-raiser for 
the Christopher Wallace Memorial Foundation, Pier 
60, Chelsea Piers, Newftrk. 212-777-1570. 

March 30, SESAC/New Vorti Songnvriter Show- 
case, Gold Rush. New*rk- 212-586-3450 

March 30, American Federation Of Television 
And Radio Artists Presents Singers In The Spot- 
light, Planet Hollywood, Beverly Hals. Calif. 323-634- 
8143. 

APRIL 

Apnl 2, Songwriting Series, presented by Song- 



writers in the Round. Hollywood East Music Group, 
and ttie University of Miami's Music Therapy Depart- 
ment, Miami. 305-284-3650. 

Apnl 7. 14th Annual Imagen Awards, Beveify 
Hilton Hotel, Beverly Hills, Calif. 323-644-7965. 

April 9, Eighth Annual Music Video Production 
Assn. Awards, Egyptian theater, Hollywood. 323- 
660-9311, 

April 12, Gay/lssttian Music Awards, Manhat- 
tan Center, New York 718-398-6809, 

April 14. Fifth Annual Music Industry Dinner, 
sponsored by die luvenile Diabetes Foundation Inter- 
national, honoring National Academy of Recording 
Arts and Sciences president/CEO Michael Greene, 
Sheraton NewM Hotel and fcwers. New M. 212- 
888-7003. 

Apnl 16-19. Broadcast Education Assn. 44th 
Annual Convention, Las *gas. 202-429-3935. 

Apnl 16-20, Expand '99— Vibe Music Seminar 
And Vltiestyle. Jacot) lavits Center New M. 212- 
448-7328 

April 17, 10th Annual Rainforest Foundahon 
Benefit Concert, Carnegie Hall, New Yortt. 212-245- 
6570. 

Apnl 17, Your Backstage Pass To The Record 
Industry, presented by Silver Lining EntertainmenL 



GOOD WORKS 



I HE REAL MCCOY: VistaCare 
Foundation helped make a dream 
reality for Carolyn Milton, a B-j'ear- 
old with brain cancer in Terre Haute, 
Ind. She was flown to Austin to see 
Neil McCoy, her favorite singer, in 
concert March 20. Contact: Richard 
Fitzpatrick at 702-683^17. 

Caring concerts: The De- 
cember Amnesty Internationa] con- 
cert with Peter Gabriel, Page & 
Plant, Bruce Springsteen, Alanis 
Morissette, Kadiohead, Shania 
Twain, Tracy Chapman, and Yous- 
sou N'Dour will have its pay-per-view 
premiere Saturday (3). Vae teleca.st Ls 
sponsored by the Body Shop and Best 
Buy Contact: Beth Katz at 212-545- 
5839. 



The Rainforest Foundation's ninth 
annual Carnegie Hall Benefit Con- 
cert, sponsored by Revlon, will fea- 
ture performances by Elton John, 
Sting, James Taylor, Don Henley, 
Billy Joel, Ricky Martin, and other 
suri)ri.'!e gue.sts. It will be held April 
17 in New York. Contact: Mvra 
Scheer at 212-472-6441. 

The Tennessee Coalition to Abol- 
ish State Killing and .Tourney of 
Hope will hold a benefit concert 
April 12 in Nashville featuring 
Steve Earle, Jackson Browne. 
Emmylou Harris, Indigo Girls, 
and Sister Helen Prejean. It fol- 
lows a week of presentations across 
Tennessee on ending the death 
penalty. Contact: Grassroots Media 
at 615-340-9596. 



LIFELINES 



BIRTHS 

Twin girls, Katherine Ann and Han- 
nah Lee, to Kiki and Jeff Walker, 
March 11 in Boston. Mother is direc- 
tor of special evenLs for the British 
American Chamber of Commerce. 
Father is director of marketing for 
Rounder Records. 

Girl, Meagan Eileen, to Dcnise and 
Michael Harris, March 15 in Bar- 
donia, N.Y. Father is VP of finance 
and administration at Capitol Jazz 
and Classics. 

DEATHS 

Bob Cato, 75, of comphcations from 
Alzheimer's disease, March 19 in 
New York. Cato was VP of creative 
services at Columbia Records in 
New York from 1960 to '70, where, as 
art director, he created or super- 
\ised some of contemporary music's 
most notable album covers for artists 
such as Janis Joplin and Bob Dylan. 
He also worked on albums by 
Leonard Bernstein, Thelonious 



Monk, Johnny Mathis, and Miles 
Davis. He won two Grammys for 
"Bob Dylan's Greatest Hits" album 
in 1967 and Barbra Streisand's "Peo- 
ple" in 1964. The National Academy 
of Recording Arts and Sciences 
awarded him its President's Merit 
Award in 1997. After leaving Colum- 
bia, Cato held a similar post at Unit- 
ed Artists' recording and film units 
in Los Angeles. In recent years, he 
produced two books of photos and 
art associated with James Joyce. He 
is survived by his wife, Kate .Ten- 
nings. 



FOR THE RECORD 

Umar Bin Hassan's album 
"Bebop Or Be Dead" (Axiom/ 
Island) was released in 1993, 
not the year given in a story on 
the rap group the Roots in the 
March 27 issue. 



Crowne Plaza Hotel, Seattle. 888-835-8086. 

April 18, National Assn. Of Broadcasters Ca- 
reer Fair, Us Vegas. 202-429-5498. 

Apnl 19, Songwriters Guild Of America Annu- 
al Awards, honoring Ervin Drake, Wyndham Bel Age 
Hotel, West Hollywood. 323-462-1 108. 

Apnl 20, Keepers Of The Flame Dinner, honor- 
ing Edgar Bronfman, Charles Bronfman, and their 
families, WaMorf-Astoria Hotel, NewYM. 212-836- 
1676. 

Apnl 20-22. Billlnard International Latin Mu- 
sic Conference & Awards, Fontainebleau Hilton Re- 
sort and Towers, Miami Beach. 212-536-5002. 

April 22, Panel Luncheon, Assn. of Independent 
Music Publishers, Hotel Sofitel, Los Angeles. 818- 
842-6257. 

April 22-24, NEMO Music Showcase t Confer- 
ence And The Kahlua Boston Music Awards. Svns- 
sotel Boston, Orpheum Theatre, and various oOier 
venues, Boston. 781-306-0441. 

April 24, Millennium Technokigy Series: Down- 
loadable Audio — Future Shock For The Re- 
cording Industry, presented by the New Yorli chap- 
ter of the National Academy of Recording Arts and 
Sciences, Y»ebster Hall, New York. 212-245-5440. 

April 25-28, Louisiana Music-New Orieans 
Pride 1999 Conference. New Orleans 504-592- 
9800. 

Apnl 26-27. Second Music Law t Business 
Conference, Fairmont Hotel, New Orleans. 800-873- 
7130. 

April 28. A Celebration Of Dreams: A Tribute To 
Jeffrey Katzenberg, the Sheirill C Comin Human 
Relabons Award Dinner, sponsored by the American 
Jewish Committee, Regent Beverly Wilshire Hotel, 
Beverly Hills. Calif. 310-282-8080 306. 

April 30, Fourth Annual Audie Awards, pre- 
sented by the Audio Publishers Assn , Regal Biltmore 
Hotel, Los Angeles. 716-634-3215. 

MAY 

May 1. Second New Vorti Revlon Run/Walk For 
Women, with Emme, Kahe Couric. Cindy Ciawlord, 
Matt Lauer and Salma Hayek. Times Square, New 
York. 212-218-3327. 

May 1, Nickelodeon's 12th Annual Kkls' ChOKe 
Awards, Pauley Pavilion, University of (^lifomia-Los 
Angeles, Los Angeles. 310-752-8208. 



May 3. Second City Of Hope Celebrity Golf 
Tournament, El Caballero Country Club, Tarzana. 
Calif. 213-626-4611. 

May 3-5, @d:tech, Hyatt Embarcadero. San 
Francisco. 800-535-1812, www.ad-tech.com. 

May 5, Academy Of Country Music Awards. Los 
Angetes. 818-841-3003. 

May 5-9, Impact Super Summit Conference 
XIII. Fontainebleau Hotel, Miami Beach. 215-646- 
8001 

May 8, Slith Annual Revlon Run/Walk For 
Women, widi Halle Berry, Kim Delaney. Dennis Franz, 
and Steve Yljong. Memorial Coliseum. Los Angeles. 
310-393-6344. 

May 8- 1 1 , Audn Engineering Society Conven- 
tkw, MOC Center, Munich 212-661-8528. 

May 10, Fight Night 1999, benefiting DARE 
Amenca and die Sugar Ray Leonard itwth Founda- 
bon, Beverty Hilton Hotel, Beverty Hills. Calif. 310- 
550-7776. 

May 11-12. REPLMech Summit, Sheraton 
Mofarrei, Sao Paulo, Brazil. 914-328-9157. 

May 13, 24th Annual li. Martell Foundation 
Humanitarian Gala, honoring BMG Entertainment 
chairmarvCEO Michael Domemann. New York Hilton 
and Towers, New York. 212-245- 1818. 

May 13-15. Electronic Entertainment Expo, 
Convention Center, Los Angeles. 800-315-1133, 
www.e3e)(po.com- 

May 1 5, Your Backstage Pass To The Record 
Industry, presented by Silver Lining Entertainment 
Doubletree Guest Suites. Chicago. 888-836-8086. 

May 19-22, Emerging Artists I Talent In Music 
Conference, Showcase I Festival, Mirage Hotel 
and Casino, Las Vegas. 702-837-3636 

May 22-23. LA. Gospel Fesfivai. Tennis Center 
University ol California-Los Angeles, Los Angeles. 
770-717-7020. 

May 26, New England Vkleo Software Dealers 
Assn. Educational Forum And Trade Show, Bent- 
ley College, Boston. 800-949-8732. 

JUNE 

June 8-10, REPLItech North America, Moscone 
Center, San Francisco 914-328-9157 

June 14-19, 28th International Country Music 
Fan Fair, sponsored by die Country Music Assn. and 
the Grand Die Opiy. Tennessee State Fairgrounds, 
Nashville. S15-244-2840. 



BACK CATALOGS PROVE TO BE RICH RESOURCES 



(Ctnittttneii frtjin ptujr 'tli 

We're putting together a promo CD of 
his hits fnim his Donna MiLsic catalog, 
which EMIMP acquired some .years 
ago, to link up with his forthcoming 
U.K. tour featuring his orchestra, 
singers, and dancers." 

WCM is also active in circulating 
CDs of its songs. It's conscious of the 
future; it spon.soi-s the annual Vivian 
Ellis Prize, a contest to locate young 
writers with musical theater potential. 
Ellis w'as a longtime WCM songwriter 
who wTote hit shows like "Bless The 
Bride," "Mr. Cinders," and "The 
Water Gypsies," as well as penning 
"Coronation Scot," a perennial .syn- 
chronization orchestral favorite 
inspired by the eponjTnous train from 
the steam era. 

"Frank Military, senior VP of East 
Coast opei'ations, is pnxlucing a series 
of songwriter CDs in New Y'ork," com- 
ments Barrett. "He's done eight .so far, 
and they're great for promoting our 
songs. We haise constantly with him 
and .lay Morgenstern, executive 
VP/GM'of Warner/Chappell Inc., as 
well as all our branches arid a.ssociates 
around the world." 



"WCM has always had strong the- 
atrical involvement," notes Under- 
wood. "And we're very happy to be 
actively prrmoting show's, like the cur- 
rent London success 'Chicago' and 
forthcoming productions .such as 'Rag- 
time' and Cy Coleman's 'The Life.' 
Where song collections are concerned, 
we're creating our omi master library 
with plans to market it by mail order 
in the U.K. initially The first album 
will be a four-CD set of George Gersh- 
win material." 

For the last six months, EMIMP 
has been working on establishing its 
Web site, which lists 5,500 songs. "We 
regard them as our top titles," 
e.xplains Clifford, "and they will be 
constantly updated. The site will be 
accessible by the early .spring. Half of 
it is an open area for everjone to see 
what we've got The .second half Ls a 
fast-track Ucensing section to which 
there is a code for entry; it's intended 
for advertising agencies, record pro- 
ducers, compilation specialists, and 
film and radio producers. The Net will 
be really important in what we do in 
the next millennium." 
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FCC Green-Lights Promotional Deals 



This story was prepared by Frank 
Saxe, areporter for Airplay Mcmiors. 



An Intwcent Man. Billy Joel celebrated his 35th straight sellout show in Philadel- 
phia following an interview on classic hits station WMGK there. Pictured, from left, 
are assistant PD Christie Banks, Joel, and senior entertainment reporter Ed Sciaky. 



newsline... 

WHOK YANKS ARISTA THACKS. Country WHOK Coluitibus, Ohio, pulled 
four Arista tracks off the air and is refusing to play any new records from 
that label after competitor WCOL was giv^n a promotion from Diamond 
Rio's management company in which it was able to put two listeners 
onstage March 20 at a Diamond Rio/Martina McBride concert WHOK 
PD Don Cristi turned down another promotional package that included 
tour jackets, a limo, and backstage passes for the show, because he says 
he wanted parity with WCOL. On pulling the records, Cristi admits, "It's 
wry sad it came to that" He says the boycott will last until he sees how 
his station is treated at the next Arista show in Columbus. WCOL, mean- 
while, moved Arista artist Alan Jackson into heavy rotation. 

LUCENT PACTS WITH NASSAU FOR DAB TESTING. Lucent Digital Radio, one 
of three proponents working to set a digital audio broadcasting (DAB) 
standard, has pacted with Nassau Broadcasting Partners to test its in- 
band on-channel (IBOC) system. These are the first tests of Lucenf s IBOC 
DAB system with commercial stations. Testing will take place at the 15 
radio stations in New Jersey and two stations each in New York and Penn- 
sylvania. Nassau, meanwhile, has launched a national Internet division, 
offering the "ability to truly offer a complete media plan for our national 
and regional ad\'ertisers," saj's company president Joan Gerberding. 

WESTWOOD ONE UPS CHARLIE COOK. Westwood One VP of programming 
Charlie Cook is now GM of the network's Valencia, Calif, operations. HeU 
continue to oversee programming for WWl's 24-hour formats. 

ANNIVERSARIES ABOUND: COUSIN BRUCIE. STEVE DAHL, CASEY KASEM. 

WCBS-FM New York's legendary Cousin Brucie celebrated 40 years on 
the air in New York March 24. He joined the station in 1982, following gigs 
at WINS, WABC, and WNBC. He was inducted into the Radio Hall of 
in 1987. Meanwhile, Chicago radio pioneer StevB Dahl recently celebrated 
20 years OKer the airwaves. He is heard on WCKG Chicago and WRKR 
Detroit And further, top 40 icon Casey Kasem just celebrated the first full 

(Continued on page 8W 



NEW YORK— Officials at the Fed- 
eral Communications Commission 
(FCC) seem to have given the 
thumbs up to a handful of promo- 
tional deals recently cut between 
radio groups and record labels. 

Despite a March 17 Los Angeles 
Times article quoting unnamed 
sources saying that the FCC was 
looking into deals involving Chan- 
cellor Media and Emmis Broadcast- 
ing, FCC spokeswoman Rosemary 
Kimball says, "There is nothing 
going on here." 

Meanwhile, Cimiulus Media, whose 
exclusivity deal with independent 
promoter Jeff McClusky also figured 
into the Times story, emphasizes that 
although the FCC signed off on the 
deal after changes, there was never 
"an inviestigation" of the pact 

FCC enforcement chief Charles 
Kelley says his office has not moved 
forward beyond its tangential review 
conducted in January. "Things have 
not changed much," he says (Bill- 
board, Jan. 30, 1999). 

Executive with the groups cited in 
the story also say their organizations 
have not been contacted by the FCC. 

IT WAS NOT A PAID SPIN' 

Among the deals purportedly 
under review was a marketing pitch 
that Emmis' alternative station 
WKQX (QlOl) Chicago made to 
labels. The $3,600 offer gave labels 10- 
second liners adjacent to certain 
spins, as well as a place in QlOl dis- 
plays at Tower Records and Mu- 
sicland locations in Chicago. 

"It was not a paid spin. It was the 
same spin that any new record would 
get It had nothing to do with guar- 
anteed spins," says Emmis senior VP 
of programming Rick Cummings. 
Emmis saj-s fiw packages were sold 
between November and January, 
including a package that was sold to 
Mercury just before Christmas for 



the Cardigans' "My Favourite (Same," 
a track that was added to QlOl in 
November. 

Other labels that purchased adja- 
cent spot time from Emmis includ- 
ed Trauma Records for the Flys' 
"Got You (Where I Want You)," 
Restless for Econoline Crush's 
"Surefire," Virgin for Placebo's 
"Pure Morning," and RCA for the 
Eve 6 track "Leech." 

The program was dumped in Jan- 
uary after details surfaced in the 
press. "Perception equals reality, 
which is unfortunate, because it 
worked great for the labels," says 
station GM Chuck Hillier. 

Cummings says that he would 



welcome an FCC review. "We can't 
wait for it, so we can lay it out for 
them." 

A deal between Chancellor and 
A&M Records' Bryan Adams had also 
caught the FCC's attention, but no 
in\^estigation has commenced, accord- 
ing to Kelley Chancellor CEO Jimmy 
deCastro insists that IX) laws were bro- 
ken, calling it much ado about nothing. 

"Nothing we've ever done has been 
payola," he says. "We never guaran- 
teed any airplay of any kind." Feder- 
al law bars stations from accepting 
money for playing a song without 
informing listeners. 

Meanwhile, the FCC has signed off 
(Continued on page 8i) 




Boy Power. KZQZ (Z9S7) San Francisco recently hosted a night of stars, includ- 
ing 98' and 'N Sync. At top, tfw four members of 98' point to the hits, while below, 
the memtjers of 'N Sync flank listener prize winners at a pre-show meet and greet. 



The power of 
informatioii... 
ri^ht at your 
fingertips! 
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The 1999 Radio Power Book contains all the 
inf oimation to make your job easier. 
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Baz Luhrmann Boes To The Top Bf The 
Class By Applying Bis 'Sunscreen' 



*»Tic*w »iMMe<) Ki ifins in*r 400 *: 



TEELING FREE: It's like the whole 
country has entered group therapy. 

"You're not as fat as you think you 
are," we're being told. "Don't put up 
with people who are reckless with 
your heart." Or even, "Be careful 
whose advice you buy." 

Viilcan mind meld? The latest Cal- 
ifornia-bred trend? Another way for 
health maintenance organizations to 
trim their costs? 

Well, no, but the success of the 
highly unorthodox spoken-word 
"Everybody's Free (To Wear Sun- 
screen)" by Baz Luhrmann — from 
which these are some of the actual 
"lyrics" — is certainly setting radio's 
^^^^ traditional defini- 

^^^^^^^ tion of a hit on its 
^^^^^^^1 collective ear. 
f^m T "It is the most 

^ •!» requested song 
jL'' we've ever had, 

•I -A bar none," says 
.J ^S^^k SaraTrexler,PD 
of modern rock 
LUHRMANN KROX Austin, 
Texas. "I think 
the only thing that's even comparable 
is 'We Are The World.'" 

"It's absolutely the most response 
for a song we've ewer received," echoes 
Joanne Doody, PD of triple-A WXRV 
(ttie River) Boston. "It's one of those 
things that the first time you hear it, 
you know it's going to be huge." 

Adds Burt Baumgartner, senior 
VP of promotion at Capitol, "I've been 
involved with everyone from New 
Kids On The Block to Mariah 
Carey, and I don't know if I've ever 
seen anything explode like this. It 
touches everyone — teens and adults, 
men and women. It takes passive lis- 
teners and makes them active. I think 
that's why it's having success at every 
kind of format and ewry type of radio 
station." (In fact, the label plans on 
reaching an even wider audience with 
a Spanish-language version in the 
very near future.) 

"It's just so uplifting," says Doody. 
"It's advice that you ah'eady know, but 
nobody's ever put it together in one 
neat little succinct place. Plus, it's put 
together so well, with a great voice 
and music that really works." 

Adds Trexler, "I think it says it's 
OK to be you." 

Luhrmann .says that his attraction 
to the song's "lyric" came from its 
universal practicality: "It has no pre- 
tense of being profound. These are 
just some observations or sugges- 
tions. Because they are so honestly 
observed and offered, they have a 
profound reaction in the many people 
who agree or connect with the ideas. 
This connection between idea obser- 
vation and audience is something fun- 
damental in all art forms." 

The tale behind "Sunscreen" began 
in 1997, innocently enough, as a mock 
graduation speech written by Mary 
Schmich, a Chicago Tribune colum- 
nist (and writer of the comic strip 
"Brenda Starr") (Soundtracks and 
Film Score News, Billboard, March 



27). From there, a culture-bending 
phenomenon took hold when an 
anonymous college student known 
only as "Culprit Zero" dropped the 
column into his E-mail and deliber- 
ately misidentified it as an address 
given by Kurt Vonnegutat a Massa- 




by Chuck Taylor 

chusetts Institute of Technology 
commencement ceremony. 

The scoundrel sent it to a boatload 
of friends, who passed it on to their 
friends, and so on, until it spent much 
of last year working its way around 
the world. 

Enter Luhrmann, best known as 
the director of acclaimed films "WU- 



liam Shakespeare's Romeo -I- Juliet" 
and "Strictly Ballroom," who was in 
the midst of remixing songs from his 
movie soundtracks for an album on 
Capitol, "Something fbr Everybody." 

At 2 a.m. one morning, he coiyiu^ 
up the idea of taking what he thought 
was Vonnegut's speech and recording 
the narration atop an instrumental 
track from "Romeo -t- Juliet." 

Unable to reach Vonnegut, Luhr- 
mann was about to give up when he 
discovered the hoax. He contacted 
Schmich for the rights to licen.se the 
column, hired actor Lee Peny for the 
voice-over, and in an instant, 
drummed up a little musical history. 

But not so fast. After a successful 
run at Australian radio, the song was 
originally released to U.S. radio near- 
ly a year ago — and promptly fell flat 
because its original viersion was sevien 
minutes-plus (it included the chorus 
from the 1992 top 4(Vclub hit "Every- 
body's Free" from Rozalla). 

That is, until the staffers at mod- 
ern rock KNRK Portland, Ore., 
couldn't ignore listener reaction to the 
(Continued on page Si) 



Advice And Other Bits Of 
Wisdom From Mary Scliinicii 



FolUiwiiiy are fArcfpU of the text 
of the Chicago Tribune column 
from tvhich "Everybody's Free (To 
Wear Sutacreen)" takes its lyric. 

Ladies and gentlemen of the 
cla.ss of '97: Wear sun-screen. If I 
could offer j'ou only one tip for the 
future, sunsci'een would be it. The 
long-term benefits of sunscreen 
have been proved by scientists, 
whereas the rest of my advice has 
no basi.>! more reliable than my own 
meandering exjierience. I will dis- 
pense this adrice now. 

Enjoy the power and beauty of 
j'Dui' j"outh. Oh, never mind. You will 
not understand the power and beau- 
tj' of j'our .TOUth until they're faded. 
But triLst me, in 20 years, youll look 
back at photos of yourself and recall 
in a way you can't gnisp now how 
much possibility lay before you and 
how fabulous you really looked. You 
are not as fat as you imagine. 

Don't worrj' about the future. Or 
worry, but know that woiTying is a.s 
effective as trying to solre an alge- 
bra equation by chewing bubble 
gum. The real troubles in your life 
are apt to be things that never 
crossed your worried mind, the 
kind that blindside .tou at 4 p.m. on 
.some idle Tuesday. 

Do one thing every day that 
scares you. Sing. Don't be reckless 
with other people's hearts. Don't 
put up with people who are reck- 
less with yours. 



Floss. Don't wiiste your time on 
jealousy. Sometimes you're ahead, 
sometimes \'ou're behind. The race 
is long and, in the end, it's only with 
yourself. Remember compliments 
ym ivcenv. Forget the ia^ults. If you 
.succeed in doing this, tell me hinv. 

Keep j'our old lo\f letters. Throw 
away your old bank statements. 
Stretch. Don't feel guilty if you 
don't know what you want to do 
with your life. The most interest- 
ing people I kncAv didn't knmv at 22 
what they wanted to do with their 
lives. Some of the most interesting 
40-year-olds I kniAV still don't. 

Maybe you'll marry, maybe you 
won't Maybe tou'U havie children, 
maybe you won't. Maybe you'll 
diTOrce at 40. maybe you'll dance 
the funky chicken on your 75th 
wedding anniversary. 

Enjoy .vTxu' body. L'se it every way 
jx)u can. Don't be afraid of it or of 
what other people think of it It's the 
greatest instrument .vwi'U ever own. 

Dance, even if you have nowhere 
to do it but your living room. 

Read the directions, even if you 
don't follow them. Do not read 
beauty magazines. They will only 
make you feel ugly. 

Get to know your parents. You 
never know when they'll be gone 
for good. Be nice to your siblings. 
They're .your best link to your past 
and the people most likely to stick 
with you in the future. Understand 
(Continued on page 84) 
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Chuck Gladfelter of Dovetail Joint made an 
important decision regarding his music ca- 
reer when he was just a kid with dreams in 
Chicago. 

"I would listen to my favorite records and read 
the lyrics. I would find these cerebral and impor- 
tant meanings in songs, and the bands would be- 
come heroes, people I looked up to as a guy who 
dreamed of being in a band," says the vocalisf gui- 
tarist. "Then I would see some behind-the-scenes 
show or read an article where the songwriter would 
say that song was Just about getting drunk or laid. 
It blew it for me. Right then I decided that if I ever 
made it big, I wouldn't talk about why I wrote the 
song or what it meant to me. We try to leave room 

Billboard. 



for interpretation, because what fans hear is usually 
cooler than what I was saying originally." 

Currently up for debate is the deconstruction of 
"Level On The Inside," No. 17 on this issue's Mod- 




*lt*H nut lik«r I hud 
an <*piphany while 
writing til is parti c- 
ar 

DoittiUMnl 



em Rock Tracks. "If someone really listens to the 
pre-chorus, it should be pretty self-explanatory," 
Gladfelter says. "It's not like I had an epiphany 
while writing this particular song. It worked like 
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most of our songs. I come up with a riff, and then 
the band works on it until we've done the best we 
can. Then I go back and listen to the words I was 
mumbling while working on it, find the theme in 
the gibberish, and then fill in the blanks. It writes 
itself that way, I guess." 

It is his aloof modesty that has helped the group 
get this far and get through the disappointment 
of two failed record deals. "To be honest, we nerer 
even thought the record would come out. After two 
deals going sour, you get cautious. There are so 
many bands who don't even get to go this far," he 
says. "But we don't sit around and pat ourselves 
on the back. There's still a lot of work to be done 
if we want to do this for more than 12 months." 
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TRACK TITLE 

•ILiiUM IiTL- i- AN'" 


ARTIST 

IMPFINTil^RCAIOT'CN lAElE i 


CD 


1 


1 


II 


HEAVY ?«»s]i)to l COLLECTIVE SOUL 
COSBt ATIAHIIC t 


CD 


2 


2 


16 


ONE 

M- i:i,\N l-Wl^JN 


CREED 

WIND UP 


CD 


4 


5 


4 


MAS TEQUlU 

PtD VL'XXXi 


SAMMY HAGAR 
MCAt 


4 


3 


3 


20 


WHAT IT'S LIKE 

WHiTEY FORP SINGS THt BLUES 


EVERLAST 

TOMMY eCTY T 


CD 


5 


4 


II 


WHISKEY IN THE JAR 

rAR>,r,f ISC 


METALLICA 

ELEKTRAtEG I 


e 


6 


6 


4 


FREE GIRL NOW TOM PETTY AND THE HEARTBREAKERS 

ErHO WARNER BROS 


CD 


9 


13 


6 


ONLY A FOOL 

6' '01. R SIDE 


THE BLACK CROWES 

^^'£f^lC^^^lC0LLl^l6ll^ i 


> 


7 


7 


X 


FLY AWAY 


LENNY KRAVITZ 


9 


8 


8 


24 


WHATEVER 


GODSMACK 


d) 


II 


II 


10 


LIVING DEAD GIRL 


ROB ZOMBIE 


OD 


10 


12 


8 


WHY DON T VOU GET A JOB? 


THE OFFSPRING 

COLUMfi A t 


12 


13 


14 


to 


YOU BLEW ME OFF 


BARE JR. 

IMMCTTAL.ERfC 


13 


12 


10 


33 


DRAGULA 

HtlLPILl'i OEaKE 


ROB ZOMBIE 

CFEFEFWNTERSCOPE t 


QD 


18 


19 


7 


-^■^fl AlRpnWFR 
^^^^ 1 "1 1 ' ' • ■ I n 

WHY I'M HERE 

FEl^RU^RT :. J'J 


OLEANDER 

fi£PU QUO'UNI VCRSAL 


QD 


19 


22 


4 


^^^^ MmrUWtn 

HEY HEY 

^f-l CfliLlrhAL SMl COMPANY AHIHGLaiY 


BAD COMPANY 


(S) 


20 


21 


5 


■ AlRPOWER 

DIZZY 

OilTf UP THE GIRL 


GOO GOO DOLLS 

WWNCR BROS. 1 


OD 


31 




2 


LIT UP 

fcJCKCHEi(R> 


BUCKCHERRY 

CRE/iMWORfS t 


18 


14 


9 


20 


TURN THE PAGE 

CiAliAGE ISC 


WETALLICA 

niKTR^EFi-. T 


QD 


23 


25 


7 


FREAK ON A LEASH 

FOLLOA THE lEAPER 


KORN 
IMMCftTAL'EP'C » 


20 


15 


16 


30 


GOT YOU (WHERE 1 WANT YOU) 


THE FLYS 
DELICIOUS Vlf.YLTR«JMA t 


21 


16 


18 


8 


MALIBU 

CELEBRITf SWN 


HOLE 

0GC1MERSCOPE t 


CD 


22 


23 


11 


BLUE MONDAY 


ORGY 

ElEMESTRELREPRISE t 


23 


17 


17 


8 


HAPPY PILLS 

HARPY K, LIS 


CAN OLE BOX 
MAVIRICKWAWNER BROS 


QD 


25 


27 


6 


FREAK OF THE WEEK 

F-E'IALBUM 


MARVELOUS 3 

■IIFItLEKTRA'EEG 1 


QD 


24 


30 


4 


ANTHEM FOR THE YEAR 2000 

hlOU eALLRCOV 


SILVERCHAIR 

EPIC t 


QD 


27 


32 


4 


WANDER THIS WORLD 

WANDER THISWOOLil 


JONNY LANG 

AlW'IfinHSCOPE 


QD 


29 


36 


3 


FLY 

LOUDWOUTM 


LOUDMOUTH 


® 


28 


31 


7 


VINTAGE EYES 

S£CWD COMING 


SECOND COMING 

CAPIIOi. 


QD 


30 


26 


19 


FREE 

TRA;N 


TRAIN 
AWAREtOLUMBiA 


30 


21 


15 


16 


LEECH 

•VEb 


EVE 6 
RCA t 


31 


26 


20 


10 


HAUNTING ME 

DARKEST DAYS 


STABBING WESTWARD 

COIUMBIA 


QD 


35 




2 


MY OWN WORST ENEMY 

A PI ACE IS THE 5LN 


LIT 

RCA 1 


QD 


32 


40 


3 


SHAKIN' AND A BAKIN' 

■ r.,lNKYT 


HONKY TOAST 

650 MUSICIRG 


(D 


38 




2 


ALL THAT VOU ARE (X3) 


ECONOLINE CRUSH 

RtSTlfSS t 


35 


34 


28 


20 


KICKIN' MY HEART AROUND 

BY YOJR Si[:E 


THE BLACK CROWES 
AMERICAN'CCIUMBIA 


QD 


NEW^ 


1 


JUST GO 

OYSfUNCI.aN 


STAIN D 

FLIP.ELEMRAEEG t 


QD 


NEW^ 


1 


TEMPLE OF YOUR DREAMS 

f^WERTRIP 


MONSTER MAGNET 
AiM'-MERSCOPE 


QD 


NEW^ 


1 


BAWITDABA 

3F', 1 Wi-IBUTACAUSt 


KID ROCK 

TOP DO&'LAVfcAlLAHTiC t 


QD 


NEW^ 


1 


DESCENT 

CiHSDTETE 


FEAR FACTORY 

ROADRUNNER 


n 


40 




2 


EVERY MORNING 

14 '.9 


SUGAR RAY 

LAWAIiAMIC t 
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TRACK TITLE 

AEiTilS' 'II. 1 i T ASY 


ARTIST 

IMCFIIN'PPOF-C'ICjr. '.AEiEl 


1 


1 


1 


17 


EVERY MORNING i^ntiKK, : SUGAR RAY 

M so LAVA/ATLANTIC 1 


CD 


3 


3 


IS 


ONE 


CREED 


3 


2 


2 


26 


WHAT IT'S LIKE 

^■■ri ■ 1 : I—: SLUES 


EVERLAST 

TOMMY aOY f 


CD 


7 


9 


8 


MY OWN WORST ENEMY 


LIT 

RCAI 


CD 


6 


7 


10 


PRAISE YOU 

YUJ VE COWt A LONG WAY BABY 


FATBOV SLIM 
SKIM,'ASTRAIW£HILS t 


CD 


5 


5 


11 


HEAVY 

nnsAot 


COLLECTIVE SOUL 

ATLANTIC 


CD 


4 


4 


10 


WHY DON'T YOU GET A JOB? 

AMFHCASA 


THE OFFSPRING 

COLLMBIA I 


CD 


8 


6 


IS 


BLUE MONDAY 

CASOYASS 


ORGY 

ELEMiSTRELRFPH S£ t 


CD 


13 


17 


4 


NEW 

GC SiJLSOTRACH 


NO DOUBT 
WOR\ LR>S t 


QD 


14 


15 


9 


HEAD 

THE T-IRiiL KISSER 


TIN STAR 


11 


9 


10 


13 


FREAK OF THE WEEK 

FIEY AIGIIU 


MARVELOUS 3 

HIT, EL-KTRAEEQ Y 


QD 


17 


18 


5 


BETTER DAYS lAND THE BOTTOM DROPS OUT) CITIZEN KING 

MOiilL: iSTAIi S WAHSFR BROS ' 


13 


11 


12 


23 


CRUSH DAVE MATTHEWS BAND 

E;.., >, .,t 1 ,v ■■■■J ETWEE'S FYCA f 


14 


12 


14 


28 


NEVER THERE 

PRcii -.I. c , :i ! 


CAKE 

"PRICORN.MFRCIIRY . 


QD 


20 


20 


5 


■ AlRPOWER 

DIZZY 

D12ZV UP THE GIRL 


GOO GOO DOLLS 
WARNER BROS, t 


16 


15 


13 


31 


FLY AWAY 


LENNY KRAVITZ 

VlFYilS 1 


QD 


19 


19 


7 


^ AlRPOWER 
LEVEL ON THE INSIDE 

DOl 


DOVETAIL JOINT 

AWARLC; 


QD 


21 


21 


7 


■ AlRPOWER 
SHEEP GO TO HEAVEN 

prcs.osXjIng the wagic 


CAKE 

CA-°F»ICOftN/M£RaiflY t 


QD 


22 




2 


^ AlRPOWER 

PROMISES 

BURY THE HATCE-.ET 


THE CRANBERRIES 

ISLAND.MEHOJRY f 


20 


10 


s 


17 


MALIBU 


COLE 
5GCiST;FLi::P£t 


QD 


25 


27 


4 


ANTHEM FOR THE YEAR 2000 

NEC) BALLROOM 


SILVERCHAIR 
mcl 


22 


16 


11 


If 


LEECH 

FVE 6 


EVE 6 

RCAt 


QD 


24 


26 


7 


FREAK ON A LEASH 


KORN 
immortalepk: y 


24 


18 


16 


11 


ONE HIT WONDER 

S: .1 1 ^' -hi AITFR^^pW 


EVERCLEAR 

CAPlIOl • 


2S 


23 


23 


9 


PRISONER OF SOCIETY 


THE LIVING END 

reprise y 


QD 


27 


29 


5 


LIVING DEAD GIRL 

HELLe.iLLY LIELUXl 


ROB ZOMBIE 

GEFFES STERS-CGPE • 


27 


26 


22 


19 


MY FAVOURITE GAME 

CPAS •i:PISI/Cl 


THE CARDIGANS 

STCCAHOI M'MEfiCCRY y 


QD 


35 


40 


3 


LET S MAKE A DEAL 

□ ATFGERI.'AS 


DANGERMAN 

SSO MJSICIRG 


29 


31 


34 


3 


SAVE IT FOR LATER 

■JCOCKlASfTTES-S0<JNDIRAC<l 


HARVEY DANGER 
ISIAXIVMERCIIRY T 


30 


28 


24 


23 


SPECIAL 


GARBAGE 


(D 


NEW^ 


1 


ENDS 

WHiTEY FORD SINGS 't-E fllLES 


EVERLAST 

TOMMY BOY 


32 


30 


32 


4 


IT'S OVER NOW 

-TFFF FACI |-Y- SnilNC'RACK 


NEVE 

CCIUMR'A 


® 


37 


35 


3 


RICK JAMES 

Nllll-a MAIL- SKUllFUt 


JUDE 

MAVERIC^REPRISL 


34 


32 


30 


25 


PRETTY FLY (FOR A WHITE GUY) 

AMERICANA 


THE OFFSPRING 
COLUMBIA t 


35 


34 


31 


11 


FAITH 

THREE DOl EAR BllLYALL 


LIMP BIZKIT 

FlIBlNTFRSCOPf 1 


QD 


NEW^ 


1 


SHE'S SO HUGE 

HCL lOAY MAN 


THE FLYS 
OELYCICAJS V1NYLTRAUMA 


QD 


39 


39 


3 


MY NAME IS 

THE SLIM SHAOY LP W 


EMINEM 

EELAFTERMATHYSTEPSCOPE T 


38 


38 


36 


24 


DRAGULA 

I.IUFrilYMlUIlE 


ROB ZOMBIE 

GEFFEMSTERSCC.PE Y 


QD 


NEW^ 


1 


RUN 


COLLECTIVE SOUL 

F.0LLYWCOEVATLANI1C 


40 


29 


23 


23 


YOU GET WHAT YOU GIVE 

t.'F'eL ■ . ,L L ; ■ .l-LJ TOO 


NEW RADICALS 

MCA t 



HnS! 
IN 
TOKIO 

W»ak of March 14, 199$ 

®MoS«rubi/TLC 

<S) Push Upstaift / Underworld 

<3l Mvtnetl Machtnt Gun / Kula Shaktf 

Kokodaliiiushflt / Ringo Sfuins 
® Hasvan / G\tn Scoti 
lS> Btliavs / Chflr 
0 Every MonnitD / SuBW Rsv 
(S El-Factor /Laurvn Hill 
<Sl Ydu Get M« / The Roots FsBturtng 

Ervfcah Badu 
& Big Big World / Emiia 
<□> PratiB Y«i i Fatbay Slim 
O Tender / Bljr 
Q Eawer Theatre /XTC 
O I Still Believe / Mariah Cafty 
3 Movin' On Without You / Hikaru Utftda 
O Baby One Mora Tme/BntnaySpeart 
O Pretty Ry IFor A White Guyl / The Ottipring 
& Maria / Bhrnbe 

0 Qaorgy Porgv / Eric B«r>at Featuring 
Faith Event 

& Let YourieH Go. Let Myiall Go / Dregon Aah 
O Author Unltnown / Jaiwi Falknar 
® Mane/SoKeig 
& Anyoria Al All / Carole Kmg 
O Tune After Time / Cassandra Wilson 
& Lonely / Menil Bainbndga 
& ton Get What Vou Giva / New Radicalt 
©Only For rou / Sakura 
9 Namibia /Sugar Sou4 
9 Crash! / Propellefheads 
® Who's BMn Sleeping / Swing Out Slater 
® jjTtla Bit Of Lovin' / Keiie Le floe 
® Pick A Pan That's New / Stereophonies 
® Another Way / Temn Campbell 
® I Doni Want To Miu A Thing / Aerosmith 
® Uttte Piece Of Heaven / The Nevile 
Brothers 

9 Ain't No Moumin High Enough / 

Jocelyn Brown 
® Wish I Could Fty / RoKelte 
9 Cigarattej WiH Kill You / Ben Lee 
9 Enjoy Yourself /A-f 
® HikarinosasuhOL*e/Mr. Children 
® TG% - Yuugurenouta / Chare 
@ Nagartamatkinoyooni / The /Brilliant Srewi 
@ I'm Yours / Quincy Jones Featuring S*edah 

Garrett & El DeBarge 
& Angel Of Mine / Monica 
® Unforgivable Sinner / La«i« Merlin 
9 Omelet Man / Cariinhos Brown 
® APuute/Mw 

9 There Goes The Neighborhood / Sheryl 

ClDW 

& Take On Me / Real Big Fiih 

9 Beyond The Century / Adiemus 
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BAZ LUHRMANN 

(Cotttinued from page 82) 

track from the few times they had 
spun it and realized that with an edit, 
they had a hit on their hands. 

"The song got played in July and 
August last year in our 'Modem Mix' 
show, which runs weeknights and Satr 
urdays," says KNRK PD Mark 
Hamilton. "We started getting calls 
about it, and I was like, 'OK, what is 
this 'sunscreen' song they keep call- 
ing about?" 

As the summer progressed, "we 
got more and more calls and E-mails, 
so we decided to isolate it and take it 
out of the mix. We did some edits and 
dropped it in at night. The calls kept 
coming," he says. 

By the beginning of November, 
Hamilton was convinced that KNRK 
was on the verge of a phenomenon. At 
11 a.m. one day, he took the track to 
the station's midday man — and wait- 
ed for the reaction. 

"The phones were jammed for two 
hours, with 'What is that, what is 
that?' And I said, 'OK, then, this is 
going into rotation,' " he recalls. 

Hamilton then made DAT copies of 
KNRK's edit and sent it to other pro- 
grammers with whom he networked. 
Everywhere it was played, the song 
blew up. 

Like the others, Hamilton says, 
"This is the biggest phone reaction 
record I've ever seen, eivr. It's so 
huge." 

Since, "Sunscreen" has crossed 
from rock to top 40, where reaction 
has been as rampant: In the March 
28 issue of Top 40 Airplay Monitor, it 
had the most new stations at main- 
stream top 40, adult top 40, and mod- 
em adult. M Uyp 40 WXKS (Kiss 108) 
Boston, to name one, the song became 



the No. 1 request its first week out 

"There are a lot of songs that get a 
lot of requests, but not like this," says 
Kiss 108 music director David Corey. 
"We get phones every time we play it, 
with people wanting to know what is 
that, who is it, where can I get it, what^s 
the story behind it? That tells us that 
this is a very big reaction record." 

According to SoundScan, sales of 
Luhrmann's album "Something For 
Everybody" have increased more 
than 150% over the course of a week; 
the album debuted at No. 125 on The 
Billboard 200 in the March 27 issue. 
Sales in key markets have been mind- 
blowing, with scans in San Diego up 
5,240%, New York up 483%, Los 
Angeles up 109%, Sacramento, Calit, 
up 504%, and Portland up 163%, 
according to Capitol. 

Luhrmann, meanwhile, is pretty 
much shielded from "Everybody's 
Free's" mas.siv« success in the States, 
as he is working on the .screenplay for 



his next film, to be shot in November 
in Sydney and Paris. "Fbr this reason, 
I am really not connected with what's 
going on," he says. 

"It's great that Mary's observa- 
tions have been so universally em- 
braced by radio. I know from our ex- 
perience in Australia that it will reach 
a point of saturation, and I'm sure it's 
not too long before the sendups start 
happening. I just hope they're witty." 

Fbr her part, "lyricist" Schmich is 
at once amazed and weary of the at- 
tention that her practical advice has 
brought to the world — but she's also 
having a good time with it. 

"I'm mystified, amazed, and tired 
of hearing myself answer reporters' 
questions. But mostly I'm grateful for 
the odd chance to have my words con- 
nect with more people than I could 
have dreamed," .she says. "I really do 
appreciate the response, and all the 
more so because the circumstances 
are so bizarre." 



NEWSLINE 

(Conliniu'd fmm page 81) 

year of the return of "American Top 
40" on AMFM Radio Networks. With- 
in that period, his audience has rock- 
eted to more than 350 stations, 98 of 
thase in the top 100 markets, includ- 
ing No. 1 New York, where Kasem has 
just been signed to WHTZ (ZlOO). 

JOHN BOY AND BILLY CROSS TO COUN- 
TRY. The syndicated John Boy and 
Billy Big morning show signed on 
March 2.5 at its first country affdiate, 
WHSL Greensboro, N.C. Danny Hall 
retum.^ from mnrnings to afternoons. 




MICHAELS 

Did you hear about the late.st twister to touch dowTi in Oklahoma City? 
It's been targeting country music fans all over the region, who can 
access the online storm by logging on to the World Wide Web .site of 
country .station KTST at ww^v.thetnister.com. 

The station keeps country fans coming back with online photos from 
the recent Country Fest 98 featuring Chnt Black and friends. In the 
near future, one will be able to visit "The Twnster Country Store" on the 
Web site and purchase everything from hats and T-shirts to cup hold- 
ers and license plates. "People seem to love the photos of our staff and 

big celebrities that come by our 

studios or participate in our 
events," says KTST a.ssistant pro- 
motions director/Webmaster 
Destry Sanders. "We promote the 
.site on-air five times daily in pro- 
mos and liners. 

"We've been cited as one of the 
top sites to check out," he adds. "I 
think we have a really cool page." 

Sanders says he updates the 
page once a week or no less than every two weeks. "The next step is to 
add RealAudio," says Sanders. "If we can get in the budget, it would 
enable the site to be much more interactive with our Hsteners." 

Lessons learned? Imagine having a wonderfully detailed database of 
Twister hits with no way to retrieve the information, let alone use it. 
"The people we contracted to make up a database from the guest reg- 
istry somehow gave it back to us all messed up, where it would take 
weeks to decipher and reorganize it. So now I handle it a bit different- 
ly — I do it myself" 




and p.m. driver Travis Moore stsoB on 
for creative services. 

STAN MAIN HITS THE BOOKS. Veteran 
programmer Stan Main, most re- 
cently director of operation.s for CBS' 
Austin, Texas, cluster, including AC 
KKMJ, modern adult KAMX, and 
rhythmic top 40 KQBT, exits radio 
after 25 years to return to school and 
pursue a second career, which he saj-s 
will be either law or politics. Main 
says he's also looking to develop a 
.stand-up comedy routine. 



PROMO DEALS 

(Continued from page SI) 

on the exclusivity deal between 
Cumulus and independent record 
promoter McClu.sky, which Cumulus 
attorneys voluntarily pntsented to the 
FCC for review. Wording was 
changed in one paragraph of the deal, 
but the operation remains the same, 
giving McClusky access to Cumulus 
playlists and programmers. 

"The FCC is not now and never has 
conducted an investigation into the 
agreement between Cumulus Broad- 
casting and Jeff McClusky," empha- 
sizes Cumulus CEO Richard Ween- 
ing, who points out that it was 
Cumulus that submitted the deal for 
FCC approval on its own. "[After] we 
made [a minor] language change. 
Chuck Kelley advised us that the 
agreement war in compliance." 

"The agreement not only ensures 
compliance with the play-for-pay 
rules by centralizing the process by 
which playlist information is ex- 
changed across our 220 radio sta- 
tions, it also provides Cumulus with 
an important new revenue stream," 
adds .John Dickey, VP of program- 
ming. 

In January, Sen. Paul Wellstone, D- 
Minn., and Rep. John Conyers, D- 
Mich., requested that the commission 
open a review of the deal, but the 
FCC has not done so. 
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...BABY ONE MORE TIME BRITNEY SPEARS 
JIVE 
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SLIDE GOO GOO DOLLS 
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CD 
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DOO WOP (THAT THING) LAURYN HILL 


CD 


32 


33 


4 
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ADVICE AND WISDOM FROM MARY SCHMICH 



(Contintu'd fnjtH imqe 8^) 

that friends come and go, but with a 
precious few you should hold on. 

Work hard to bridge the gaps in 
geography and lifestyle, because the 
older you get, the more you need the 
people who knew you when you were 
young. 

Live in New York City once, but 
leave before it makes you hard. Live 
in Northern California once, but leave 
before it makes you soft 

Respect your elders. Don't expect 
anyone else to support you. Maybe 



you have a trust fund. Maybe jWIl 
have a wealthy spouse. But you never 
know when cither one might run out 

Don't mess too much with your hair 
or by the time you're 40 it wiU look 85. 
Be careful whose advice you buy, but 
be patient with those who supply it. 
Advice is a form of nostalgia. Dis- 
pensing it is a way of fishing the past 
from the disposal, wiping it off, paintr 
ing over the ugly parts, and recycling 
it for more than it's worth. 

But trust me on the sunscreen. 
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MTV Brings Back Its VJ Contest; 
New Affiliates For 'Sessions' 



MtV VJ CONTEST 1999: Here 
we go again. Last year, MTV held 
its first televised VJ contest in 
which MTV viewers did the vot- 
ing. The contest got so much pub- 
licity that we're not surprised 
MTV is doing it again. 

The winner of last year's con- 
test, an aspiring musician 
named Jesse Camp, has since 
appeared on the cover of Spin 
and signed a record deal with 
Hollywood Records (The Eye, 
Billboard, Nov. 14, 1998). 

But Camp's win didn't come 
without some controversy. His 
spaced-out, often incoherent 
persona drew mixed reactions 
from viewers. There were even 
published rumors that 

the contest, which 

allowed online voting, 
was rigged by com- 
puter hackers. MTV 
denies the contest was 
rigged. 

Judging from view- 
er comments on the 
Internet, many people 
who had a strong dis- 
like for Camp felt that 
the contest's first run- 
ner-up, Dave Holmes 
(a more "traditional" 
VJ type), should have 
won the contest. Just 
weeks after Camp won 
the contest. Holmes 
also became an MTV 
VJ. 

Unlike last year's contest, 
which held open auditions only 
in New York, this year's audi- 
tions will be held in Los Ange- 
les (April 6 at the Palace), 
Chicago (April 8 at MTV's 
Chicago office), and New York 
(April 12-13 at MTV headquar- 
ters). Contestants must be U.S. 
citizens 18 to 28 years old. The 
contest concludes April 17 with 
the finalists competing in a live, 
four-hour MTV special that airs 
at 2 p.m. EST. 

It goes without saying that 
you don't have to be a musical 
genius to be an MTV VJ, and 
style definitely can take prece- 
dence over substance. So we 
predict that another "extreme" 
persona will win the contest 
this time around. After all, bor- 
ing personalities don't bring in 
the ratings. 

This & THAT: "Sessions At 
West 54th," the critically 
acclaimed music series, has 
added 30 new affiliates, includ- 
ing KOCE-TV Los Angeles. 
WGBH-TV Boston, WTVS-TV 
Detroit, and WVIZ-TV Miami. 

Radiohead's behind-the- 
scenes film, "Meeting People Is 
Easy" (set for May 4 release on 
home video and DVD), is being 
shown in sneak-preview screen- 
ings in selected cities. Upcom- 




by Carla 
Hay 



ing screening dates include 
Tuesday (30) in New York at 
Life; April 9 in San Francisco 
at the Roxie; and April 15 in 
Chicago at the Music Box The- 
atre. 

VHl has promoted Bill 
Flanagan to senior VP/editori- 
al director and Eddie Dalva to 
senior VP of programming, 
acquisitions, and co-produc- 
tions. They were previously VP 
of their respective depart- 
ments. 

Production company David 
Naylor & Associates has signed 
director Steve Willis. He was 
previously represented by Au- 
tomatic Productions. 

The Launch Red- 
Eye Network — which 
consists of modern 
rock program "Music 
Link," pop show 
"Launch Top 21," 
R&B/hip-hop show 
"Urban Nights," pop 
show "Planet Pop!," 
country program 
"California Country," 
alternative/dance 
show "BPM," and 
modern rock pro- 
gram "Are-Oh-Vee" — 
will be airing on PBS 
affiliate KOCE-TV 
Los Angeles from 
midnight-1 a.m. every 
night, beginning April 
5. Multimedia compa- 
ny Launch has added its name to 
the Red-Eye Network because 
it now owns MusicVideos.com, 
the online counterpart to "Are- 
Oh-Vee" (The Eye, Billboard, 
Feb. 20). 

Local show spotlight; 

This issue's spotlight is on 
"Hip-hop Half-Hour," which has 
been on the air since 1988. 

TV affiliate: Cox Cable in 
New Orleans. 

Program length: 60 minutes. 

Time slot: 9 p.m. -midnight, 
Wednesdays; 10 p.m. -midnight 
Thursdays and Saturdays. 

Key staff members: Bobby 
Yan, executive producer; Jamal 
K. Payne, host/producer; Ta- 
mara Gaskins, music director. 

Following are the top five 
videos for the week of March 15: 

1. Black Eyed Peas, 
"Karma" (Interscope). 

2. Busta Rhymes, "Tear Da 
Roof Off/Party Is Goin' On Over 
Here" (Flipmode/Elektra). 

3. Chico DeBarge Featuring 
Erick Sermon & Redman, 
"Soopaman Lover" (Kedar/ 
Motown/Universal). 

4. DMX, "Slippin' " (Ruff 
Ryders/Def Jam). 

5. Fat Joe Featuring Big 
Pun, Cuban Link & Triple 
Seis, "Bet Ya Man Can't (Triz)" 
(Mvstic/Big Beat/Atlantic). 
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"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BPS) FOR THE WEEK AHEAD 



14 hountWIy 
1899 9th Slrett NE, 
WMhinfton, D.C. 20018 

1 BUckjtrwl W/jMwl, GirttrMncUeoyMefx) 

2 TIM Pbob FuL E/yhih Badu, Vni Got Me 

3 Cminem. My Name Is 

4 Liuryn Hill. Ex-Factor 

5 Mwi«h C*rty. I Still Believe 

6 112 F«aL Lil'i. Anywhere 

7 Ginuwtne, What's So Different 

8 Kety Prtcc, Secret Love 

9 hknica. Angel Of Mrne 

10 WMbwy Houiton, HeartbfBBk Hotet 

11 TatBl, Sitting Home 

12 Silkh The Shockv. II Ain't My Fault 

13 itSH Powell. You 

14 Faith Evani. All Night Long 

15 Metttod Man. Break Ups 2 Make Ups 

16 LMm. Bedtime 

17 Dave Hollitttr, My Favorite Girl 
16 Fory Brown, Hot Spat 

19 R. Kelty, When A Woman's Fed Up 

20 DMne, One More Try 

21 Timttaland. Lobster & Scrimp 

22 Hailtfn Wortd. I Really Like It 

23 Tyrese. Sweet Lady 

24 Cherake*. Ooh Wee Wee 

25 OutkatI, Da Art Of Storylellm' 

26 it Money. Who Dat 

27 Ghetto Mafia, On Da Grind 

28 Silk, l( You 

29 Fat Joe, Bet Ya Man Can't 

30 Kenny Lattimorc, If I Lose My Wonun 

^ NEW ONS ■ 

iay-Z, Jigga What... 

Lei NiMani. Uakeda 

Befera Dark F/Sote, BstKy 

Shae Jont», Bid Boy 

Donrwl Jones, Stio^ (Got Her Eyes On Uel 

Sllkk The Shocker. Somebody Like Me 

C-Murder, l>ke A iungie 

Mr. S«Tv-On. From N.Y. To N.O, 

Marc Dorsey. It You Realty Wanna Know 

702. Where My Girls At 

Juvenite. FolkM Me Now 

Chant! Moore, Chante's Got A Man 

Boottef F/McBreed, No Future 

KrayM Bone, Thus Mentality 

Brandy. Almost Oottsn't Count 



Continuous programmirv 
2806 Opryland Dr.. 
Naihvllle. TN 37214 

1 9ianii Twain, ThM Don! Impest Ut Uueh 

2 Shanli Twain. Marv' I Fed Uhe A Woman! 

3 Tffrt Clark, Everyt<me I Cry 

4 Patty Loveleu. Can^ Get Enough 

5 Ihi KMtyh Sometndy's Cut TTwi WUdting 

6 Garth Brooks, Tearin' it Up 

7 Wade Hayes. Tore Up Fnyn The Floor Up 

8 Collin Ray*. Anyone Else 

9 Sara Evans, No Place That Far 

10 Chad Brock, Ordinary Lite 

1 1 Kenny Chnney, How Forever Feets 

12 Hirtina McBrlde. Whatever You Say 

13 Ty Hemdoo, Hards 01 A Woftong Man 

14 DIxte Chtcki. You Were Mine 

1 5 Sons Ot The Desert. Wr-,at About You 

16 Tlw Wilkinsons. Fty (The Angef Song) 

17 Mofiiiofntry Gentry. Hillbilly Shoes * 

1 8 CMliM, Wtfl He ilitk Wi rcu B£T' ' 

19 Mbon Moortr. A Soft Ptace To Fall • 

20 Ctwiv WHght. Single White Female * 

21 South Siity Five. No Easy Goodbye * 

22 lawi r«*w ILm Mapn Vtft hot toffl ■ 

23 Shane Mirtor. Slave To The Habit * 

24 Deana Carter. You StiH Shake Me * 

25 Andy Grigjs. ''ou Went Ever Be Lonely ' 

26 Jo Dec Mesuna. Stand Beside Me 

27 Warren Brothers. Better Man * 

28 Lari White. Take Me 

29 Ncal McCoy. I Was < 

30 Faith Hill. Let Me Let Go 

31 Ula McCann, W'th You 

32 Jim WrttM, All My Life 

33 Brad Paisley. Wuc Needs Pictures 

34 Garth Brooks. U s Your Song 

35 The Tractors, Snortenin' Bread 

36 Sharte Mcanally. Say Anything 

37 Julie Reeves, if;, Atjout Time 

38 Shedaisy, L tt « Good-Byes 

39 Bellamy Brcthen, Seme BroWn Hearts 

40 Jeswca An<jrewi. i Will Be There For You 

41 Unda Davis. From The Inside Out * 

42 Great Divide, San Isabella ' 

43 iDedus T iM. C-d I StM Uy Fo> Tlts^ 

44 Itmn Prosser, Ule Gees On 

45 lina Tr«, t^r, U:rt LxtjngCw UyShcuCe- 

46 Dolly Paftan, The Salt In My Tears 

47 Dei^l Oodd, A Bitter End 

48 Diamond Rio. Unbelievable 

49 T. Graham Brown. Hapcy Ever After 

50 Dixie Chicks, Wide Open Spaces 

• IndKales Hot Shots 

^ NEW ONS 

Clay VMk»i. She's Ahvays Right 
Heather Mylcs. Love Me A UttK Bit Longer 
Joe Diflie. A Night To Remember 
The WUUnsons. Boy Oh Boy 



m 



Contlnuoui programmkig 
1515 Broadway. NY. NY 10036 

1 Eminem, My Name Is 

2 Monica. Angel Of Mine 

3 2Pac, Changes 

4 BrKney Spears, Baby On* More Time 

5 Kom, Freak On A Leash 

6 Sugar Ray. Every Morning 

7 Whitney Houston. Hearttmak Hotel 

8 Btackstreel W/Jaiwt. GirltrieniVBoylnend 

9 lyrctt. Sweet Lady 

10 The OHiprini, Why Don1 Wu Git A Job^ 

11 Liuryn HIM. Ex-Factor 

12 DMX, Slippin' 

13 Ho Doubt. New 

14 Orgy, Blue Monday 

15 Jewel. Down So Long 



16 
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17 Faith Evans. All Night Long 

18 Everlast. What It's Like 

19 Goo Goo Dolls, DiiTy 

20 Madonna. Nothing Really Matten 

21 R. Kdly. When A Woman's Fed Up 

22 Cher. Believe 

23 Hsrtem WorM, I Really Like It 

24 Alants MorlsMtle. Unsent 

25 Method Man. Break Ups 2 Make Ups 

26 Fatboy Slim, F>raise You 

27 TkniMland, Lobster & Schmp 

28 Gartuge, Special 

29 Ginuwine. Wnafs So Drfterent 

30 Roots Feat. Crykah Badu. You Got Me 

31 98 Degrees, The Hardest Thing 

32 Lenny Kravitz. Fly Away 

33 'N S)K, iGoe Vi^ ■u<k Sotm! A utM Van .. 

34 The Roots, What They Do 

35 Buita Rhyriwc, Put Your Hands Where-.. 

36 The HriDriOB B.I.G.. Uo ttonty Uo Pnbtenn 

37 Suita Rtrymcs F/Jaoet, Whars R Gonna Be 

38 The NotDfious B.I.G.. Big Poppa 

39 Oebenli Co. UobiMf'i SufgoKd To Be Here 

40 Marty Plenmind, Comm' Up Frcm Bel-ind 

41 Uase. Feel So Good 

42 Harvey Danger, Save It For Later 

43 The Notorious B.I.G., Hypnotise 

44 Miuy -Misdemeanor' CIIMt. Tr« Rain 

45 Will Smith, M>ami 

46 Sllkk The Shocker. It Am't My Fault 

47 Brandy. Have You Ever? 

46 Rob Zombie, Living Dead Girl 

49 Jay-Z Feat. Amil ft Ja, Can I Get A.. 

50 Uuryn Hill. Dm Wop (That Thing) 

" Indicates MTV Ejtclusrve 



Dovetail Joint. Level On The Inside 
Staind. Just Go 
Puya, Oasis 



THE CLIP LIST 



ratST 

Conttnuoui programming 
1515 Broadway. NY, NY 10036 

1 Cher. Believe 

2 Goo Goo Oolts, Slide 

3 Sarah McLachlan, Angel 

4 Sugar Ray. Every Morning 

5 Lenny Kravitz, Fly Away 

6 Madonna. Nothing Really Matters 

7 Shawn Mulllns. LuDaC^ 

8 Jewel. Down So Long 

9 AJanii Horlssette. Unsent 

10 Whitney Houston. Heartbreak HottI 

11 Shawn Mulllns. Shimmer 

12 Martah Carey. I Slill Believe 

13 Sixpence None Ttie Rkher. Krss Me 

14 Sheryi Crow. Anything Bjt Down 

15 Rolling Stones, Mr^mory Motel 

16 John Mellenump, I'rri Not Rumng An^nOfC 

17 Matchbox 20. Back 2 Good 

1 8 Eton Mn I. LiAnn Rimts. vmnan in The Stan 

19 Bkmdie. Mar>a 

20 Eafte-Eye Cherry, Save Ton«ht 

21 GartMga. Special 

22 Goo Goo Dolls, Di2Zy 

23 Jewel. Hands 

24 Lauryn Hill, tji-Factor 

25 EverUst, What Ws Like 

26 Hole. Malibu 

27 CollKttve Soul. Run 

28 Savage Garden, The Animal Song 

29 Harvey Danger, Save It For Later 

30 Third Eye Blind, Jumpe' 

31 Dave Matthews Band. Crush 

32 Barenaked Ladies, One Week 

33 Green Day, Time Ot Your Lite 

34 Sugar Ray. Fly 

35 Madonna. Ray Of Light 

36 Natalie ImtKuglia, Tom 

37 Jewel. You Wi-tp Meant For Me 

38 Ptui HcCartney t Wa«i, Band On The Run 

39 R.E,M.. The One I Love 

40 George Michael. Faith 

41 Madonna, Open Your Heart 

42 Whitney Houston, So Ennolional 

43 BUly Idol. Cradle 04 Lcve 

44 R.E.M.. Everybody Hurts 

45 Mariah Carey. Dreamlover 

46 Goo Goo Dolls, Name 

47 Jewel. Foolish Games 

48 Matchbox 20, Push 

49 Shiryl Oom, A Cnat^ MmU Do fou Good 

50 Sarah McLachlan, Building A Mystery 

m NEW ONS * 



Ewyfiody't Fite Ito Wsir Srfiowril 
Rkky Martin, Livin' La Vida Loca 
Eagle-Eye Cherry, Falling In Love Again 
Eric Banat, Georgy Porgy 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 3. 1999. 



Continuous program m ing 
1221 ColUnsAve 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

BusU Rhymes Feat. Janet, Whai't !l Gomi Be 

BOX TOPS 

Jordan Knlgtit. Give tt To You 

112 Feat. UPz. Anywhere 

Krazyie Bone, Thug Mentality 

The Roots Feat. Eiykah Badu, You Got Me 

Whitney Houiton. Heartbreak Hotel 

Jesse Powell, You 

Kom. Freak On A Leash 

FaKh Evarts. All Night long 

Blackstraet Feat, Janet. Girimend.'Boyfner>d 

Emirtem. My Name Is 

VtfVabays. We Like To Party 

Five, Slam Dunk 

inch Daddy. Nann 

2Pbc. Changes 

K-Ci ft JoJo, Lite 

Raphael Saadiq ft Q-Tip, Get Irwolvod 
Total. Sittin' Home 

SrMney Spears. . Batry One More Tinte 

Lauryn Hill, Ex-Factor 

R. Kelly. When A Woman's Fed Up 

Monica. A'lgel Of Miiie 

^ftese. Sweet Lady 

Mya. My First Night With You 

Master P. Kenny's Dead 

Hartem WorM, I Really Like it 

NEW 

2 Rude. Iniovalions 
Before Dark F/Sote, Baby 
Deborah Cox. irs Over Now 
DJ Rap. Bad Girl 

Dovetail Joint. Level On The lns«le 

Eric Benet. Georey f^>rgy 

Lit. My Own Worst Enemy 

Mariati Carey, I Still Beliew (Damizza Rema) 

Puya. Oa*'s 

Ricky Martin, Livin' La Vida Loca 
Robbie Williams, Millennium 
Staind, Just Go 



1B 

WNHVUeT MUM 



Continuous programming 
1515 Broadway 
New Vofk, NY 10036 

NEW 

Blur, TenOei 

Buccarieer Feat. RancM, Bruk Out 
Eagle-Eye Cherry, Falling In Love Again 
Kottonmouth Kings. Dog's Life 
Before Dark F/Sole. Baby 
Underwork], F>ush Upstairs 




Continuous programming 
299 Queen St Wast 
Toronto. OnUrie M5V2Z5 

Buti niiy*ei FmL Janet Whiti It Gcma Be (ne>) 

Utm tai 5mn Ci.i 'Ani r*« BTOn ^ CWl iiw:' 

Fmger Eleven, Above (new) 

Kim Slockwood. 12 Years old (new) 

Placebo, Every You, Every Me Inewl 

The Hiler Slwi LimK, My Only Hope (new) 

V.I.R. Michael (new) 

Alanis Moriitette, Unsent 

Lauryn Hill. Ex-Factc 

Everlast. What It's Like 

Sky, Love Song 

Monica. Angel Of Mine 

The Roots Feat. Erykah Badu. You Got Me 

The TraglcaDy Hip, Botx:aygeon 

Sugar Ray. Every Mommg 

The Othprinft Pretty Fly (For A Wnite Guyl 

Fatboy Slim. Praise You 

Crash Test Dummies, Keep A Lki Oi Thmg; 

Joee, Do ycu Right 

Eva 6. Leech 



Continuous programming 
Hawiey Cmcent 
London NWISTT 

Britney Spears, ..Baby One More Time 

Whitney Houston, rt's Hoi Rghl But It's Okay 

George Mlchad ft Mary J. BUge. As 

The Othpring. Pretty Fly (For A White Guyl 

Madoniu. Nothing Really Matters 

Ttie Cardigans, Erase'Rewind 

Hnc SM PMdeni <Qj 9c« ft Sun Am Ftt U, HisT 

Robbie Williams. Stronc 

2P»c, Changes 

Jeruiifer Brawn, Alive 

New Radkals. Get What You Give 

A+. En^oy VourseH 

Lenny Kravitz. Fly Away 

Jessica, How Will I Know 

Savage Garden, Tears 0* Pearfs 

The Corrs, Runaway 

ATB. 9 PM. (Till I Come) 

Dru Hill. These Are The Times 

CIter, Strong Enough 

Susta Rhymes Feat. JuHt. What'i It Gcnna Be 



COLLEGE 

television 
Network 



24 hours daily 
32 £ STth Street 
New Vork, NY 10022 

NEW 

Blackstraet Feat. Janet, Girlfnemi'Boy'nend 

Clowns For Progress, Inundated Man 

Divine. One More Try 

Eli. LiIc On The Edge 

Fountains Of Wayne. Denise 

Harvey Danger. Save It For Later 

Kom, Freak On A Leash 

Les Nubians, Les Fortes Du Souvenir 

No Doubt, New 

Placel>o, Every You. Every Me 

SemlsonIc, Secret Smile 

Silverchair, Antl>em For The Year 2000 

Smalltown Poets, There Is Only You 

Sparklehorse. Stck Ot Goodby^ 

Sip* Fary taiwh. i ti'-il-rsi J'^ap W icj" nf 



Three hours weekly 
216 W Ohio 
Chlcaco. IL 60610 



or Wayne. Denise 
Placebo. Every You. Every Me 
Buck Cherry. Lit Up 
Lit. My Own Worst Enenry 
Marvelous 3, Freak 01 Ttie Weeh 
Jewel, Dc^n So Long 
Big Rude Jake, Queer For Cat 
Blur, Tender 
Radiohaad, Palo Atto 
Stlv«rchair, Anthem For The Year 2000 
The Creatures, 2nd Floor 
Econolkw Cnish, All That You Are 
Spy. Baby 

ImpoHal Tean, Yoo-Hoo 



1/2-hour weekly 
46 Cifford St 
Brocklon. MA 02401 

SIhrerchali, Anthem Foi The Year 2000 
Marvelaus 3. Freak Of The Week 
Harvey Danger. Save It Fc Later 
Ladies Night, Keep Your Boots On 
Impeital Taen, Yoo Hoo 
Spy. Baby 

Lo Fidelity All Stars. Battleflag 

Lit. My Own Worst Enemy 
No Doubt. New 
Kom, Freak On A Leash 
Bladi Eyad Pms. Kanna 
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HMV'S BOARD SHIFTS DON'T SIGNIFY STOCK FLOAT, SAYS GILES 

(Continued from page 1) 



health reasons after 12 years at the 
helm of HMV 

McAllister has been absent be- 
cause of illness since July 1998, 
and during the past nine months 
Giles had taken on his responsibil- 
ities on a temporary basis. 

The other changes at HMV 
Media Group see Brian McLaugh- 
lin, managing director of HMV 
Europe, join the board, as will — 
from May 1 — David Kneale, the 
incoming managing director of its 
Waterstone's bookshop operation, 
who replaces Giles. Kneale joins 
from the drugstore chain the Boots 
Co. pic, where he is currently man- 
aging director for international 
retail development. The board's 
lineup is completed by finance 
director Neil Bright. 

The departure of McAllister and 
the boardroom changes provoked 
suggestions in the U.K. press that 
the group was about to move for a 
stock market listing. However, 
Giles dismisses those reports. 

"I can understand the reasons 
for speculating about the flota- 
tion," he says, "but it's the sad fact 
that Stuart is unable to return to 
the business which has precipitat- 
ed these changes — not an immi- 
nent flotation." 

When the group formed, it sug- 
gested that flotation might be 
looked at after 18 months, depend- 
ing on performance. In January, 
Giles said that he saw no need to 
modify that view, as the group was 
"well within" its borrowing facili- 
ties (Billboard, Jan. 23). "That sit- 
uation," he now says, "remains 
exactly the same." 



HMV Media Group was formed 
in March 1998 following the acqui- 
sition of music merchant HMV and 
bookseller Dillons from EMI and 
Waterstone's from WHSmith, 
Across nine countries, it operates 
207 bookstores, mainly under the 
Waterstone's and Dillons names, 
plus its 272 HMV stores. 

In a statement, HMV Media 
Group chairman Tim Waterstone 
pays tribute to McAllister and his 
contribution to the company, say- 
ing, "I would like to thank Stuart 
for his instrumental role in estab- 
lishing the HMV brand through- 
out the world over the past 12 
years and in helping to create 
HMV Media Group. On behalf of 
the whole board, I wish him the 
very best for his continuing recov- 
ery." 

Giles says his own role over the 
past nine months has been "a hold- 
ing operation." He adds, "Over a 
longer period of time, that starts to 
become untenable. Now, with the 
decision that Stuart is not going to 
come back to the business, I've 
been able to bring in a very high- 
caliber appointment to run Water- 
stone's. David Kneale brings with 
him a great deal in terms of sophis- 
ticated marketing expertise and 
practical experience of interna- 
tional retailing." 

The elevation of McLaughlin will 
further strengthen the board, 
Giles adds, particularly in view of 
the loss of McAllister's "immense 
experience and knowledge of music 
retailing." 

He continues, "With Stuart leav- 
ing, I'm delighted we've been able 



to appoint Brian. He is deservedly 
one of the most respected figures 
in the music industry and will 
bring a tremendous depth of prac- 
tical knowledge and expertise of 
the music business to the board. He 
also has the most extraordinary 
passion for HMV It's a deserved 
recognition of the achievements of 
HMV Europe in recent years." 

McLaughlin, who joined HMV 
in 1968, says he is "thrilled" at his 
appointment to the board. 

"I now have the chance to play a 
more strategic role in the develop- 
ment of HMV Media [Group]," he 
explains. "The aim is to turn the 
retail concepts that we've got into 
world-class retailers — whether 
that be Waterstone's, Dillons, or 
HMV. My main responsibility is 
going to be to continue to run 
HMV Europe, but I will also have 
a say in events at both Water- 
stone's and HMV across the 
world." 

McLaughlin, HMV Asia-Pacific 
managing director Chris Walker, 
HMV North America managing 
director Peter Luckhurst, and 
group business technology direc- 
tor Duncan Bell all now report 
directly to Giles. They had previ- 
ously reported to McAllister. 

Looking to the future, Giles con- 
cludes, "HMV goes from strength 
to strength in the U.K. and Ireland 
and indeed in Canada, but over and 
beyond that, there are some fan- 
tastic emerging opportunities in 
Japan, Germany, and Australia, 
and that is where our focus and 
investment lie." 



HMV To Offer Free Net Access 
Via Partnership Witli Yalioo! 



BY TOM FERGUSON 

LONDON — As observers digest 
the implications of changes in its 
boardroom, HMV has re-empha- 
sized its commitment to online 
retailing by offering customers 
free Internet access through a new 
partnership with Web directorv 
Yahoo! U.K. & Ireland (Bill- 
hoarABuUetin, March 25). 

Beginning Monday (29), free 
Internet-access CDs will be arail- 
able in the mjy'ority of HMV's 107 
British stores. Stuart Howe, GM of 
HMV Direct & E-commerce, says 
the Yahoo! deal makes HMV "the 
fu'st music-aligned Internet service 
provider in the U.K." 

Other high-profile U.K. mer- 
chants — notably electrical goods 
retailer Dixon's and the super- 
market chain Tesco — have recent- 
ly offered similar services to their 
customers, but Rowe says the 
HMV offering will be much less 
general than those. "We're really 
trying to appeal to music lovers to 
u.se our portal as the springboard 
onto the Web," he says. 

Once the CD is installed, cus- 
tomers with modem-equipped PCs 
and the Windows 95, 98. or NT 
operating systems can access a 
combined HMV/Yahoo! "welcome" 
page. This will haw a direct link to 
HMV's own Web site (www. 
hmv.co.uk), where consumers can 
order from a catalc^ of 7,000 titles. 
HMV is working on a new U.K. 
Web site for launch later this year. 



which Kowe .says will give access 
to "the full catalog — hundreds of 
thousands of titles." 

"The way we're coming at this," 
he adds, "is slightly different 
from, say, the Dixon's model, 
which is a general portal. Ours 
will have a music/video/games 
bias, with promotional offers, 
information about what's going on 
in-store — or in the music mar- 
ket — linked to the various genres 
on our Web site. Plus there's all 
the general information you'd 
expect from Yahoo!" 

OTHER MOVES 

A similar facility is being 
offered to customers at HMV's 
sister company, the bookseller 
chain Waterstone's; the U.K.- 
based international telecommuni- 
cations company BT is the Inter- 
net service provider. 

HMV's announcement came 
March 23, 24 hours before anoth- 
er major U.K. merchant, 
WHSmith, confirmed that it has 
entei-ed into agreements with the 
Microsoft Network and BT to 
develop its online presence, 
expected to he ba.ied on the Inter- 
net Bookshop service it acquired 
in .July 1998. 

Full details are due this spring, 
but WTlSmith confirms it will pro- 
vide "a fully fledged portal with 
free access to the Internet and a 
wide range of education and enter- 
tainment content." 



WITH DENIS HANDLIN AT THE HELM, ARIA RESHAPES ITS AGENDA 

(Continued from page 6) 



physical product, the board feels we're 
entered a new phase. It's time to be 
proactive rather than [defensive]. It's 
a liberated attitude, and everyone's 
keen to get into issues as the market 
changes and things like online and dig- 
ital become more important Denis is 
very focused on this mood for change 
and presenting a positi\'e image." 

In a statement, outgoing chair- 
man David Snell (who has retired) 
says that Handlin — a 30-year veter- 
an of the mu.sic business — Ls regard- 
ed as a leader in discovering and 
marketing new talent. "Denis has 
been heavily involved in industry 
issues, particularly those to do with 
protecting the rights of Australian 
artists and record manufacturers," 
says Snell. "He is the right person to 
work with the board and the indus- 
try . . . into the new century." 

The new board includes Paul 
Krige, managing director of Uniwr- 
sal Music; Tony Harlow, managing 
director of EMI Music; Roger 
Grierson, chairman/CEO of Festival 
Records; and John Evans, director 
of Startel Entertainment. 

Philip Mortlock, managing direc- 
tor of independent label Origin, was 
voted in to "[represent] ARIA's host 
of smaller label members," says 
Candi. Mortlock replaces Jon Sat- 
terley, managing director of Road- 
runner Australia (and now also of 
Mushroom Distribution Services). 

This month, largely due to Salter- 



ley's efforts, new criteria are being 
introduced to ARIA's alternative 
charts. Whether a relea.se qualifies 
as "altemati\'e" will be decided by an 
advisory committee of indie retail- 
ers and media. Any record certified 
platinum in Australia (70,000 units) 
is no longer eligible. 

Sales so far this year are flat, ac- 
cording to Candi. Whether that is 
product-driven or due to parallel 
imports has yet to be determined. 

"But in the short term, (the 
change in legislation] has created a 
chaotic marketplace, both for the 
service and the consumer," Candi 
says. "It's exactly as we predicted. 
Some retailers are lowering prices 
on some records and increasing 
them on others. We have .some retail- 
ers who put the cheaper [Asian- 
sourced] CDs out front and the Aus- 
tralian-made ones at the back." 

In February, Sony, BMG, and 
PolyGram reduced some current 
charting albums to $19.99 Australian 
($12.60) in what a Sony statement to 
retailers called "a creative market- 
ing response" to the new market- 
place. Both the government and con- 
sumer groups hailed the price drop 
as a "victory for consumers" and 
predicted the other majors would fol- 
low within six months. 

However, much still depends on the 
strength of the Australian dollar If 
it rises from its current worth — in 
which $1 Australian is worth about 



63 U.S. cents— to around 70 U.S. 
cents, that could open the market to 
imports from the U.S. and Europe. 

ARIA has abandoned plans to 
lobby for a repeal of the law. Howev- 
er, it is closely watching a test case 
launched last September by nine 
publishers and the Australian rock 
band Midnight Oil against Sydney 
importer Much More Music. When a 
consignment of cassettes from Asia 
was held back by Australian cus- 
toms. Much More took court action 
to have them released. 

Representatives of publishers who 
inspected the cassettes suspected 
they were counterfeit and launched 
proceedings to show proof of legiti- 
macy. The case is being brought by 
BMG Music, EMI Music Publishing, 
Virgin Music, MCA Music Austraha, 
PolyGram Music PubUshing, Rondor 
Music Australia, Shock Music, Sony/ 
ATV Music Publishing, Warner/ 
Chappell Music Australia, and four 
members of Midnight Oil. 

Stephanie Faulkner, a solicitor 
acting for the parties, says the action 
will te.st the artist provisions of the 
Copyright Act, one of which de- 
mands that an importer show proof 
it has authorization to ship from the 
country of manufacture. A judgment 
is not expected until late this year. 

ARIA's pressure has led the gov- 
ernment to agree that piracy is a 
worsening problem and that steps 
need to be taken at the policing and 



regulatory levels, says Candi. 

ARIA will be represented on a 
committee on piracy being set up by 
the government 

Legislation on digital delivery of 
music is also an ARIA priority. The 
government has produced a draft bill 
that the music industry is largely 
pleased with, although it's concerned 
that the bill allows carriers too much 
freedom without liabiHty and broad- 
casters too much scope to use 
recordings without permission. 

The go\'ernment has warned that 
if the bill is not passed in the third 
week of August, there will be no 
chance to look at it until next year 

The new board has already made 



releases went through several indie 
distributors.) Capitol had options to 
extend its deal with Matador for two 
years and to purchase the remaining 
51% of the company. 

However, sources say, after a fi- 
nancial settlement with Capitol, Ger- 
ard Cosloy and Chris Lombardi, who 
founded the company in 1989, will 
again control 100% of Matador, as 
well as the rights and contracts to all 
the label's acts except Phair 

Spokeswomen for Matador and 
Capitol declined comment. 

Matador has held talks with sev- 



a breakthrough in negotiations with 
the radio industry. Under recom- 
mendations to be made public in 
early April (and to be ratified by the 
local regulator, the Australian 
Broadcasting Authority), the current 
quota ruling — under which 25% of 
songs played must be by local 
arti.sts — would remain. However, an 
exception would be made for adult 
contemporary stations, where a 20% 
quota would apply 

Most important, the radio indus- 
try has agreed that a quarter of the 
main quota should be devoted to new 
music — defined as having been 
made during the last year, rather 
than in the last two years. 



eral distributors, including Ryko Dis- 
tribution Partners. Alternatiw Dis- 
tribution Alliance, and RED, about 
handling the label, sources add. 

The split with Capitol marks the 
second time that Matador has ended 
an association with a major; From 
1993 to '96, some Matador titles 
were distributed by Atlantic, which, 
unlike Capitol, held no equity in the 
firm. 

Last year. Matador generated an 
estimated $10 million in sales. One 
source says that 1998 was the most 
profitable year in the label's history. 



MATADOR, CAPITOL ARE PARTING WAYS 

(Continued from page 6) 
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TRANS WORLD SETS CAMELOT PLANS 

(Continued from page 6) 



One of the first tasks Trans World 
will tackle is the installation of its 
point-of-sale (P-O-S) system in the 
Caraelot stores. He predicted that 
the P-O-S rollout would be complet- 
ed by July and reminded attendees 
that Trans World had already suc- 
cessfully navigated the difficult 
waters of P-O-S installation last year, 
when it put the P-O-S system in its 
own stores. 

With the new P-O-S system 
installed chainwide, "it will give us 
a great second half of the year and a 
great holiday," Higgins said. 

Although Higgins did not mention 
it at the vendor dinner. Trans World 
has been telling the music manufac- 
turing community that it plans to 
keep both the Camelot and Trans 
World warehouses open. Together, 
the two facilities can handle about 
1,700 stores, which gives Trans 
World the ability to expand. 



Higgins pointed out that in 1998, the 
company accomplished a number of 
goals it had set "We wanted to drive 
comp-store sales," he said of a prima- 
ry one. "We did 10% in 1997 and 8% 
last year." He said he expects to post a 
positive comparable-store increase in 
1999 but did not specify a number 

However, according to one analyst 
who follows the company, at a recent 
Trans World conference call with 
Wall Street analysts and institution- 
al investors, Higgins projected that 
he expected same-store sales to 
increase 4% in the first half "and 
expected that to be up 5% in the sec- 
ond half," the analyst said. 

Overall, Higgins said he expects 
the chain to grow by 20% this fiscal 
year, with Trans World achieving 
total sales of $1.5 billion. Last year. 
Trans World generated a net income 
of $42.1 million, or $1.25 per share 
on a diluted basis, on sales of $698 



ROBERT CRAY BRINGS HIS SHOES' TO RYKODISC 



(Continued from page 11) 

He continues, "I would love to see 
the record cross over to modem AC 
ultimately, and I think there are 
songs on this album that could work 
really well at that format" 

Because "Take Your Shoes Off" 
emphasizes a fresh direction in 
Cray's music, retail will be critical 
for the project, Hansbrough says: 
"We're putting a lot of focus into the 
listening stations, because it's such 
an important record that people 
hear, ifbu put on the first track of 
this record, and you know that it's a 
very different record for Robert 
Cray. Our main goal is making sure 
that people are exposed to how the 
record sounds." 

A CNN "World Beat" special in 
Mj(y on the blues will feature Cray; 
^ykodisc is also targeting late-night 
talk shows for expo.sure near the al- 
bum's release date. 

The perennially hard-touring 
Cray, who is managed and booked by 
Mike Kappus at the Roeebud Agency, 



will be on the road extensively — "for 
the rest of this year and eren into the 
next year," according to Hansbrough. 

After a handful of U.S. dates in 
late April and early May, he will 
travel to China for a high-profile gig 
May 16. 

"It's the first open-air festival in 
Beijing," Cray says. "The Dirty 
Dozen Brass Band is going to be 
there, and then there are bands 
from other parts of the world. I 
think Hans Dulfer will be there 
from Holland, and Chinese bands 
and orchestras." 

Dates in France, Belgium, the 
Netherlands, and the U.K. will round 
out May. Hansbrough says, "Then he 
actually starts touring the U.S. in 
earnest in June, starting in the Mid- 
west and the Southeast and then 
working his way to the West Coast." 

The West Coast swing begins July 
7 in San Diego and works its way up to 
Seattle. Then, Hansbrough says, "he's 
back in Europe at the etid of July." 



million. 

Last fiscal year, for the first time 
since 1990, Trans World achieved 
profitability in ewry quarter, Higgins 
told vendors. In his talk with analj-sts, 
he predicted that Trans World would 
duplicate that feat this year. 

Moreover, while he initially pro- 
jected more than $80 million in net 
income this year, he later told ven- 
dors that his goal is $100 million. 
Also, he reminded vendors that as 
the music retail industry consoli- 
dates, he plans to be the eonsolida- 
ton 

In addition to noting the goals the 
company accomplished. Trans World 
acknowledged the ones it missed. 
For instance, the chain had intended 
to open 75 outlets in its last fiscal 
year but opened only 60. Also, it 
planned to double its FYE concept, a 
mall-based multimedia superstore, 
but added only two outlets to bring 
its total to seven. This year, Higgins 
says, his goal is to double the store 
count of that concept 

In the conversation with the ana- 
lysts, Higgins is reported to have 
said that the chain viill open 50-60 
stores this year, of which half will be 
relocations of existing stores. In 
addition to opening stores. Trans 
World has been aggressive in prim- 
ing its store portfolio. For instance. 
Trans World closed 27 stores in the 
fourth quarter last year. 

THOUGHTS ON NEW TECHNOLOGY 

As for the Internet, Higgins noted 
that the chain had opened for El-com- 
merce this year. Based on results so 
far, he said, "we are very excited, but 
we still have a lot to learn." But he 
predicted, "We will be a significant 
factor." 

Regarding digital distribution, he 
said he thought that the Madison Pro- 
ject, in which the raegors will test 
delivery of music to the home, would 
be good for the business. But he added, 
"If you want to download, we would 
love to have a machine in the store." 

Now, stores might offer 60,000 
stock-keeping units out of a total uni- 



MICHAEL W. SMITH TOPS THE LIST OF DOVE WINNERS 



(Continued from page 8) 

Country album: "A Work In 
Progress," Jeff & Sheri Easter 
(Spring Hill). 

Praise & worship album: "Focus 
On The Family Presents Renewing 
The Heart Live Hymns And Songs 
Of Worship," Kim Hill, David Zaffiro 
(Star Song). 

Inspirational album: "Comer Of 
Eden," Kathy TroccoU (Reunion). 

Southern gospel album: "Still 
The Greatest Story Ever Told," 
Gaither Vocal Band (Spring Hill). 

Instrumental album: "Acoustic 
Sketches," Phil Keaggy (Sparrow). 

Children's music album: "Veg- 
gie Tunes 2," Veggie Tales (Big Idea 
Productions). 

Modem rock/altemative album: 
"Fourth From The Last," the W's (5 
Minute Walk/Sarabellum). 

Hard music album: "Brightblur," 
Massivivid (Tattoo/Benson). 

Rap/hip-hop/dance album: 
"Heatseeker," the World Wide Mes- 
sage Tribe (Warner Resound). 

Rock album: "Anybody Out 
There?," Burlap To Cashmere 



(Squint Entertainment). 

Pop/contemporary song: "Testi- 
fy To Love," recorded by Avalon, 
written by Paul Field, Henk Pool, 
Ralph Van Manen, Robert Riekerk 
(Sparrow). 

Rock recorded song: "Undo Me," 
written and recorded by Jennifer 
Knapp (Gotee). 

Inspirational recorded song: 
"Adonai," recorded by Avalon, writ- 
ten by Stephanie Lewis, Lorraine 
Ferro, Don Koch (Sparrow). 

Traditional gospel recorded 
song: "Is Your All On The Altar?," 
recorded by Yolanda Adams, written 
by Elisha Hoffman, Percy Bady, 
Yolanda Adams (Verity). 

Bluegrass song: "He Still Looks 
Over Me," recorded by the Lewis 
Family, written by Mike Richards, 
Rodney Lay Jr. CThoroughbred). 

Country song: "Count Your 
Blessings," recorded by the Martins, 
written by Kim Patlon Johnston, Joe 
Johnston (Spring Hill). 

Southern gospel recorded song: 
"I Believe In A Hill Called Mount 



Calvary," recorded by the Gaither 
Vocal Band, written by Bill and Glo- 
ria Gaither (Spring Hill). 

Modern rock/altemative song: 
"The Devil Is Bad," recorded by the 
W's, written by Andrew Schar, Todd 
Gmener, James Carter, Brian Mor- 
ris, Val Hellman, Bret Barker (5 
Minute Walk/Sarabellum). 

Hard music recorded song: 
"Awesome God," recorded by the 
Insyderz, written by Rich MuUins 
with additional lyrics by Joe Yerke 
(Squint). 

Urban song: "Revolution," re- 
corded by Kirk Franklin, written by 
Kirk Franklin, Rodney Jerkins 
(Gospo Oniric). 

Contemporary gospel song: "Let 
The Praise Begin," recorded by 
Fred Hammond & Radical For 
Christ, written by Fred Hammond 
(Verity). 

Rap/hip-hop/dance recorded 
song: "Plagiarism," recorded by 
Grits, written by T. Carter, S. Jones, 
T. Collins, R. Robbins (Gotee). 



verse of about 250,000 SKUs. "We 
would like to have the rest available, 
too," he said. "The Internet will help 
us all do more business." 

On the other hand, Higgins said, 
the recent free digital distribution of 
a Tom Petty song, apparently autho- 
rized by the artist and/or his man- 
agement against the wishes of his 
label, sets a bad precedent "I didn't 
get into this business to give product 
away — it's got %'alue," he said. 

Another important goal of the 
chain is to be the "No. 1 company in 
breaking new artists," he added. 
Over the last few years. Trans World 
had become less aggressive in pur- 
suing opportunities with those kinds 
of artists, but he noted that Camelot 
had done a "great job" in that area. 

Near the end of his speech, Hig- 
gins thanked WEA and Sony Music 
Distribution for becoming the first 
majors to implement source-tagging, 
the practice of applying electronic 



article surveillance tags at the point 
of manufacture. But he added that 
he hoped the rest of the majors 
would follow suit by the end of the 
year and urged independent labels 
to also move toward source-tagging. 

He also noted that there seems to 
be a rash of price increases from the 
manufacturers and urged labels to 
price only superstars at the $17.98 
level. "New and developing artists 
should carry a cost of $6 so that we 
can sell it to our customers at $8," 
he said. 

Higgins also reminded the manu- 
facturers of the importance of the 
single in educating young consumers 
to buy music. 

Finally, he noted that the last six 
years have been tough ones for the 
industry and thanked the vendors 
for helping Trans World grow. 

"We are going into an era where 
we need our partnership to be 
stronger than ever," he said. 



MUSIC PUBLISHING EXEC MIKE STEWART DIES 

(Continved from page 8) 



veteran who worked with Stewart at 
United Artists' (UA) music division, 
says, "He was an extraordinary 
teacher and mentor and, more im- 
portantly, a great friend. He had a 
great sense of humor and under- 
standing of people and what made 
them tick. It's not well-known that he 
was a great mediator, and many times 
he plaj-ed that role behind the scenes 
between publishers and labels. 

"He had great empathy for all 
sides of a debate and a belief that 
common ground could be found," 
Teller adds. "He got along well with 
artists. We once went to visit Shirley 
Bassey at the Dorchester in London. 
He wanted to stop and get her flow- 
ers and bought four dozen roses. I 
thought it was excessive, but he said 
that nothing was excessive when it 
came to Shirley. Sure enough, she 
was thrilled and overwhehned." 

Stewart, who was raised in Balti- 
more, began his publishing career in 
the waning days of the Tin Ran Alley 
era in the '50s. 

Although he obtained a degree in 
aeronautical engineering, his inter- 
est in acting brought him to New 
York, where he eventually became 
both an artist manager and record 
producer He also was a partner in 
two publishing companies, Korwin 
Music and Dominion Music, whose 
hit copyrights included "Chances 
Are" and "Moments To Remember," 
performed by Johnny Mathis and 
the Four Lads, respectively, and 
"Never On Sunday," which was the 
title song of a movie smash. 

After selling his share of the pub- 
lishing companies to United Artists, 
Stewart was called upon to form a 
music division for UA, which he led as 
chairman of United Artists Music 
Group. The group incorporated label 
and publishing operations. During his 
years at UA, his company obtained 
Beatles copjTights resulting from the 
group's feature films for the company. 
It was at UA, starting with the film 
"What's New Pussycat?," that Stew- 
art and David began to work together 

Stewart spent 15 j'ears at the com- 
pany and greatly expanded its music- 
publishing copyright base, including 
the acquisition of the score for "Hair," 



the seminal rock muskal that spawned 
several chart hits. In 1 973, he negotiate 
ed UAs acquisition of MOM'S massive 
publishing and music print divisions. 

Artists signed to the label under 
his aegis include War, Electric Light 
Orchestra, Tina Turner, Kenny Riog- 
ers. Crystal Gayle, and Don Mc- 
Lean. Stewart also served as VP of 
UA's film division. 

After leaving UA in 1977, Stewart 
formed Interworld Music Group Inc. 
in partnership with Bertelsmann, 
the German firm that now encom- 
passes one of the world's leading 
music companies. As an indepen- 
dent Stewart's company developed 
strong worldwide ties through acqui- 
sitions and the nurturing of new 
songwriters. He sold his interest in 
the company four jears later 

In the early '80s, Stewart's deep- 
seated knowledge of UAs and MGNTs 
copyright hoMings became an impor- 
tant asset when he joined CBS as pres- 
ident of its music publishing operation, 
which made a successful bid to acquire 
the copyrights. That acquisition also 
included MGM's music print company. 
Big 3 Music, which was later sold to 
Ojlumbia Pictures Publications. 

However, Stewart was said to have 
failed in a bid to buy CBS' publishing 
interests when it was put on the sales 
block in the mid-'80s, losing out to a 
trio of partners — Stephen Swid, 
Martin Bandier, and Chju-les Koppel- 
man, who had formed a music com- 
pany eaUed SBK. 

Stewart's important roles in the 
music publishing scene helped get 
him elected to board positions at 
ASCAP from 1975 to 1989 and at the 
National Music Publishers' Assn. 
from 1976 to 1993. 

In 1987, he and his wife, Gabriel- 
la, formed a film company. Eastern 
Epic in India, which produced a 
number of features with m^jor stars 
of the country for the Indian and 
Asian markets. 

Funeral services for Stewart were 
scheduled for March 25 at Hillside 
Memorial Park in the Park Chapel 
in Los Angeles. In lieu of flowers, 
donations may be sent to the Cedars- 
Sinai Comprehensive Cancer Center 
in Los Angeles. 
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RIAA RELEASES 1998 CONSUMER PROFILE 



(Continued from page 1) 

While shopping at brick-and- 
mortar music retail stores re- 
mained by far the preferred choice 
for music purchases, Internet 
sales jumped to 1.1% of music 
sales in 1998 from 0.3% the previ- 
ous year. 

RIAA president/CEO Hilary 
Rosen says that the lines distin- 
guishing music genres have be- 
come so blurred — particularly for 
rap and R&B — that the trade 
group will consider amending the 
genre classification choices 
offered to respondents in the 1999 
U.S. Consumer Profile survey. 

In 1998, rock dipped to 25.7% of 
total sales from 1997's 32.5%. 
Country was flat, tipping from 
14.4% in 1997 to 14.1% last year. If 
sales of R&B and rap music — tab- 
ulated separately in the RIAA 
study — were to be combined, their 
total market share, 22.5%, would 
be a close second to rock and 
would eclipse the country catego- 
ry 

Contributing to R&B's 12.8% 
share, a climb from the previous 
year's 11.2%, were triple-platinum 
albums from Lauryn Hill, Jon B., 
and Janet Jackson, according to 
the RIAA. Purchases in the rap 
music category showed a slight 
decline, from 10.1% in 1997 to 
9.7% in 1998. 

Rosen says some of the gains in 
R&B and the corresponding per- 
centage drop in rap purchases may 
actually be the result of semantics. 
She suggested that some survey 
respondents chose to term more- 
melodic, "softer" rap/hip-hop pur- 
chases as R&B. 

"I think that an artist such as 
Lauryn Hill may view herself as a 
hip-hop artist, but it's clear that 
artists like her are often viewed in 
a more R&B or pop vein," says 
Rosen. 

Sandy Bean, VP of advertising 
and promotion at Troy, Mich.- 
based Harmony House, agrees, 
saying, "Rap is not going down — 
it's our third-highest genre, and 
R&B is fourth." 

Adds Rick Bleiweiss, BMG's 
senior VP of marketing and 
branch operations, "There is so 
much music that crosses bound- 
aries. Look at OutKast, look at 
TLC, Kirk Franklin. What are 
these? These are trans-genre 
acts." 

Rosen explains that "our con- 
sumer profile has always been 
based on the perception of the 
genre of recording that [con- 
sumers] bought, so that if they 
perceived Lauryn Hill as R&B or 
Garth Brooks as pop, that's how 
it's gotten categorized. I know that 
is different than the industry 
views genre, and I'm looking at 
ways to reconcile [that]." 

She mentioned as one possibili- 
ty "having respondents name the 
albums they bought so that we can 
check the genres." 

Two other categories that usu- 
ally generate second- and third- 
tier numbers — soundtracks and 
gospel — also showed gains. 

RIAA officials credit gospel's 
rise from 4.5% in 1997 to 6.3% in 
1998 to the crossover popularity of 
releases by the genre's new 
artists, such as Kirk Franklin with 



his "The Nu Nation Project." 

The slight hop in soundtrack 
sales, from 1.2% in 1997 to 1.7% in 
1998, can be easily attributed to 
blockbuster albums for movies 
such as "Titanic" and "City Of 
Angels." 

Pop showed a small uptick to 
10% from the previous year's 9.4%. 

AGING BUYERS 

Women made up 51.3% of total 
music purchases in 1998, accord- 
ing to the RIAA, which attributes 
much of the activity to the "Titan- 
ic" phenomenon combined with the 
success of female artists like 
Celine Dion, Shania Twain, Jewel, 
and Sarah McLachlan. 

"Our statistics show the same 
thing," says Harmony House's 
Bean. "Our top artists every week 
are also women." 

The over-45 boomer audience 
made its strongest showing yet, 
taking home 18.1% of purchases. 
That demo has nearly doubled its 
purchasing activity in the last 
decade. 

The youth demographics were 
flat at best, with the worst slip 
among 20- to 24-year-olds, a group 
that posted a 12.2% share, down 
from 1997's 13.8%. That age group 
bought only about half the record- 
ings their older brothers and sis- 
ters did a decade ago. Only chil- 
dren 10-14 posted a tiny gain, 
sprouting from 8.9% in 1997 to 
9.1% last year. 

Rosen says that the industry is 
facing an aging record-buying 
audience and must further stimu- 
late younger listeners to own pre- 
recorded music. "All of the sur- 
veys show that across the dem- 
ographic, music is incredibly 
important," she says. "What we're 
finding is that the disconnect 
occurs between the importance of 
music in people's lives and their 
need to own it. We clearly have a 
task as an industry to re-energize 
the desire to own music among 
young people." 

BMG's Bleiweiss says the tide 
may be changing. "For a long time, 
companies were targeting college- 
aged and older audiences, and 
teenaged buyers were being over- 
looked," he says. 

He mentions 'N Sync and the 
Backstreet Boys as examples of 
acts that younger audiences might 
call "their own," which might 
mean many more younger buyers 
in the next profile survey. 

In a prepared statement re- 
leased with its consumer profile, 
RIAA terms the youth market fig- 
ures "puzzling" and hints that 
alternative routes to music owner- 
ship, such as MPS files, may be 
contributing to the lackadaisical 
purchases. 

However, Ro?en adds, "I can't 
pro\'e that, and I think it would be a 
little [akin to acting like] Chicken 
Little at this point." She also points 
to recent Soundata research that 
shows that only 7% of music buyers 
have heard of MPS sites. 

Ken Feldman, HMV's head of 
marketing, says the youth market 
may make a comeback this year. "I 
can't believe it won't come back," 
he says. "You know, with last 
year's statistics, it could have been 



Consumer Profile 

Purchases By Genre 





1989 


1990 


1991 


1992 


1993 


1994 


1995 


199« 


1997 


1998 


ROCK 


41.7 


36.1 


348 


31.6 


30,2 


35,1 


33.5 


32.6 


32.5 


257 


COUKTRy 


7.3 


9.6 


12.8 


17.4 


18.7 


16.3 


16.7 


14.7 


14.4 


14.1 


RtB 


9.5 


11.6 


9.9 


9.8 


10.6 


9.6 


11.3 


12.1 


11.2 


12.8 


RAP 


6.4 


8.5 


to.o 


8.6 


9.2 


7.9 


6.7 


8.9 


10.1 


9.7 


POP 


15.0 


13.7 


12.1 


11.5 


11.9 


10.3 


10.1 


9.3 


9.4 


10.0 


GOSPEL 


3.1 


2.5 


3,8 


2.8 


3.2 


3.3 


3,1 


43 


4,5 


63 


CtASSIC/U. 


36 


3.1 


3,2 


3.7 


3.3 


3.7 


2.9 


3.4 


2,8 


3.3 


JAZZ 


49 


4.8 


4.0 


3.8 


31 


3-0 


3.0 


3.3 


28 


1.9 


OLDIES 


0.9 


0.8 


1-0 


0.8 


1,0 


0-8 


1-0 


08 


OS 


0.7 


SOUWITRACKS 


0.7 


0.8 


0-7 


07 


0,7 


1-0 


0-9 


OS 


1.2 


1.7 


NEW AGE 


1.4 


1,1 


1.3 


1.2 


1.0 


1-0 


0-7 


0.7 


0-8 


0.6 


CHILDREN'S 


0,3 


0.5 


03 


0.5 


0.4 


0.4 


0,5 


0.7 


0.9 


0.4 


•OTHER 


4.0 


5.6 


42 


6,4 


4,6 


5.3 


7.0 


5.2 


5.7 


7.9 



'The 'otner^ genre category mcluties elhnK, stantiatds. by band, sw^ng. Latin, elecfronc, instnmentai. 
comedy, spoken word, exercise, language. MK and hoHday musK 



Source: ReconSng Industry Assn. of America 



Purchases By Gender 


1989 1990 1991 1992 1993 
FEMALE 46,3 45,6 45 9 47,4 49,3 
HALE 53.7 54.4 54.1 52.6 50,7 

Source: fleawdiofl Industry Assn. of America 


1994 1995 1996 1997 1998 

47,3 470 49 1 61,4 51,3 
52.7 53.0 50.9 48,6 48,7 



more about older buyers coming 
into the stores for Celine Dion and 
'Titanic' rather than people trick- 
ling away." 

Feldman says that younger lis- 
teners are tracking new "teen" 



artists such as B'witched. 

RETAIL REIGNS 

Despite the Internet hoopla, 
most consumers are still doing 
their shopping at retail stores. 



Record outlets continued to be 
the leading source for prerecord- 
ed music purchases, but with a 
50.8% share in 1998 they failed to 
top the 51.8% posted in 1997. 
Indeed, music stores have seen 
their share drop steadily from 
71.7% in 1989, showing only a 
slight rebound in '97 from the 
49.9% posted in 1996. 

Meanwhile, sales in the "other 
store" cat«gory (mass merchants, 
electronics stores, etc.) rose from 
1997's 31.9% to 34.4%, bringing 
the combined retail buying seg- 
ment to a very healthy 85.2%, com- 
pared with 1997's combined retail 
figure of 83.7%. In 1989, "other" 
stores accounted for 15.6% of total 
music purchases. 

Mail order showed an uptick 
from 2.7% in 1997 to 2.9% in 1998. 
while the traditional tape/record 
clubs continued to decline from 
1997's 11.6% to 9%, the worst 
showing since 1990. 

The CD configuration's domi- 
nance of the market continued 
with an all-time high of 74.8% in 
1998 over 70.2% in '97. A decade 
ago, CDs accounted for 25.1% of 
purchases. Prerecorded cassettes, 
accounting for 54.8% of the mar- 
ket in 1989, sit at an unprecedent- 
ed low of 14.8% of purchases in 
1998. 

Research for the RIAA Con- 
sumer Profile was conducted by 
Taylor Nelson Sofres Intersearch 
(Chilton Research Services), 
which surveyed 3,051 music pur- 
chasers in the U.S. via telephone 
throughout the year. 



UNIVERSAL DISTRIBUTION ISSUES NEW POLICIES, PRICES 

(Continued from page 1) 



chases; 

• And retainment of the Univer- 
sal poUcy of giving credit for over- 
bought cassette singles, without 
accepting returns. 

As for catalog programs, best- 
selling titles and basic front-line 
product will be offered at a 4% dis- 
count, one week each month. In 
the case of the latter product line, 
it carries 150 days in dating if 
ordered during that week. The 
rest of the month, the basic front- 
line catalog carries a 3% discount 
and standard dating. 

As for Universal's midline, ac- 
counts can choose four two-week 
windows each calendar year, dur- 
ing which they will receive an 8% 
invoice discount and 30 extra days 
dating on all orders placed during 
those windows. 

Furthermore, Universal will 
also have an "events" program that 
will feature both catalog and cur- 
rent titles for "which there is a 
specific marketing focus, such as 
a major tour, a national television 
appearance, etc.," according to a 
policy letter sent to accounts and 
obtained by Billboard. 

Account reaction to UMVD's 
new set of business policies, price 
structure, and catalog programs 
was muted. 

Stan Goman, executive VP of 
operations at the West Sacramen- 
to, Calif.-based Tower Records/ 
Video/Books, says, "There wasn't 
enough not to like but not enough 



to like." But he notes that the 
UMVD changes contain a price 
increase, which he doesn't like 
very much. 

Jerry Adams, executive VP at 
the Troy, Mich. -based Harmony 
House, says the "catalog programs 
sound good," but adds that he 
wants to study the changes more 
closely before passing final judg- 
ment. On the other hand, he says, 
"in an age of shrinking margins, 
it's a price increase no matter how 
you look at it." 

POLICY SIMPLIFICATION 

But Ron Phillips, senior VP of 
purchasing at the Woodland, 
Calif.-based Valley Media, says, 
"The price changes don't bother 
me that much." Overall, he 
describes the changes as "a policy 
simplification that didn't have any 
dramatic effects on us one way or 
another." 

However, Bill Teitelbaum, chair- 
man of the Carnegie, Pa. -based 
National Record Mart, says he is 
disappointed in the UMVD poli- 
cies. "We don't think it achieves 
what Universal had the power to 
achieve, given their combination of 
the two companies' assets and cat- 
alog." 

UMVD president Henry Droz 
says that in trying to assimilate 
the policies of the two companies, 
senior management "took into 
account what was very popular 
from each" company. 



"We believe a major break- 
through is that, month in, month 
out, our entire catalog is available 
on discount," he says. "In addition, 
we gave our customers the ability 
to pick and choose on when" they 
want to feature it. 

Additionally, he argues that, 
thanks to the year-round discount, 
the break-even of 16% (which is 
higher than that allowed in the 
past by either PGD or UMVD), 
and the reduction of the boxlot to 
10 units from 30, the changes 
result in "more of a price reduc- 
tion than an increase." 

He says that the majority of ac- 
counts received the policies in an 
"overwhelmingly" positive manner, 
although he acknowledges that a 
few did not. 

"We tried to come up with 
something that would not harm 
our customers no mattec how they 
are conducting business," Droz 
says. "What you can't ignore is 
that there are costs that are based 
on the method of how our cus- 
tomers are doing business, and 
those costs should be passed on to 
where they are being generated. 
It isn't fair to pass such costs to 
customers that aren't incurring 
them." 

Droz adds about another issue 
dear to accounts' hearts, "It is our 
present intention to implement 
source-tagging in the next several 
months." 
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GLOBAL ROCKABILLY REVIVAL SPREADS BACK TO U.S. 




(Continued fru?Ti imge 1) 

Nervous Records and No Hit 
Records in the U.K. Also helping 
revive rockabilly are the reissue 
efforts of such labels as Ace and 
Charly in London; Collector Records 
in Oud-Beijorland. the Netherlands; 
Bear Family in Germany; and the 
Buffalo Bop series from Dee Jay 
Schallplatten in Hamburg. 

The genre, 
which was consid- 
ered to he 
launched the first 
time Elvis Presley 
sang a note for Sun 
Records (see story, 
this page), has 
KHEUZEH built a devout fan 
ba.se that supports 
both vintage and contemporary iwk- 
abilly sounds in the U.K.. France, 
Germany, Holland, Finland, Sweden, 
.Japan, Australia, Africa, Kuwait, 
Spain, the Canary Islands, and else- 
where (.sw story, page !K)). 

Outside of the U.S., independent 
label executives who are committed to 
rockabilly hare been mystified that 
the genre has not gained a consistent 
foothold in the U.S. Today, however, 
they agree that the American .scene 
is once again on the nio\'e. and they'i-e 
eager to expand the European net- 
work to connect with the UJS. 

"We've noticed a big surge of 
interest in rockabilly music in the 
States." says Frances Rockhuizen. 
co-founder of the Rockhouse label 
with her husband, Burt. "And that's 
lai'gely because of the Internet and 
Hep Cat." Hep Cat is an indepen- 
dent distributor based in Orange, 
Cahf 

ORIGINAL SOUND 

Gaby Maag. former editor of the 
Munich-based fanzine Rockin' '50s, 
also sees a resurgence but cites a 
different rea.son for it. 

"The .scene in the States is really 
growing, mainly because the bands 
are much better," Maag says. "In the 
early '80s, you had neo-rockabilly, 
and that was OK, but now there are 
more bands playing original authen- 
tic rockabilly and [hillbilly styles!. 
High Noon and Big Sandy [leader of 
the Fly-Rite Boys] are .so fantastic 
that they motivated many to start 
their own bands. There are so many 
bands around now, it's unbelievable." 

Darrell Ander.son, operations 
manager for the Oakland. Calif.- 
based HighTone Records, agrees, 
saying that rockabilly music in the 
U.S. "is the strongest it's been in 
quit* a few years." In addition to Big 
Sandy & His Fly-Rite Boys. High- 
Tone and its HMG imprint have a 
number of rockabilly-oriented acts, 
including Kim \A:nz & Her .Jaguars 
and Deke Dickerson. 

While an earlier U.S. reviv'al in the 
'XOs — led by the Stray Cats and 
Robert Gordon — primarily emulat- 
ed the styles of Presley. Gene Vin- 
cent, and the Johnny Burnette Rock- 
'N'RoU Trio, the current reviral also 
sees bands exploring traditional 
roots influences like swing, R&B, 
rockin' blues, honky-tonk, and espe- 
cially hillbilly bop. These diverse 
styles have all contributed, in vary- 
ing degrees, to the evolution of rock- 
abilly and authentic rock'n'roll. 

An informal international music- 
festival circuit, where labels and dis- 
tributors meet to exchange mer- 



chandise to sell in their respective 
coimtines, Is helping spread the word 
on the resurgent scene, as are a 
number of fanzines. 

Like the music, these rockabilly- 
oriented music festiv'als have begun 
to migrate back to the U.S. 

About 2, .WO fans and .some SO 
bands are expected to converge April 
1-4 in Las Vegas for the second Viva 
Las Vegas weekender. Artists 
expected to play include veterans like 
Mac Curtis and Curtis Gordon. Gor- 
don will be backed by a contempo- 
nu'y group. Hal Peters & His String 
Dusters, which will also perform sep- 
arately. Other acts on the bill include 
Marti Bnm & Her Hand. 

The promoters for the event are 
Barney Koumis. who owns No Hit 
Records, and Briti.sh expatriate Tom 
Ingram, who co-founded the Hems- 
by Music Festival, held semiannual- 
ly in Norfolk, England, and consid- 
ered the granddaddy of rockabilly 
festivals. 

Despite these positive signs, rock- 
abilly still faces challenges in mov- 
ing from a niche market to a wider 
fan ba.se in the U.S. 

For in.st<mce, "big" s;iles for many 
of the smaller labels feeding this new 
hunger still number in the thou-sands. 
And commercial radio support 




remains hard to come by, with ex\x>- 
suie primai-ily via a small but devote<l 
network of shows on college and pub- 
lic nulio stations, mainly in the fonn of 
sjx.'cialty progi-amming. 

The radio roadblock presents a 
dilemma for curient rockabilly prac- 
titioners, who welcome the invalu- 
able e.x|X)sure the medium offei-s but 
chafe at the compromises it some- 
times demands. 

Craig Maki, who hosts "Rockabil- 
ly Roll Call" on public station WDTR 
Detroit, says, "The current radio for- 
mat — unlike the '.50s — is too con- 
trolled. Unless rockabilly bands are 
willing to modify the .sound a little bit 
for airplay on modern country radio, 
I see little chance of a bieaktJirough." 

While this might be true, the 
notion of modifying the rockabilly 
sound is a sen.sitive issue. 

Rockin' Ronnie Weiser, who began 
Rollin' Rock Records in 1970, recalls 
that back then, when the label was 
hitting its prime, "I had people tell 
me, 'Keep the rockabilly .sound, but 
u|)date it.' Can you imagine that'.' 
How can .you u|Klate or improve on, 
say, the American flag, [Levi'sJ 501 
jeans, or a Tex Avery cartoon? That's 
all timeless. It was perfect when it 
was created; it simply can't be 
improved upon." 

'Trevor Cajiao, editor of the U.K.- 
based Now Dig This magazine, says, 
"There has got to be a good spai^se 
sound. If you listen to Carl Pcrkinis' 
Sun i-ecordings, they have got to be 



the epitome of what '.50s rockabilly 
is all about: an upright bass, drums, 
and guitar That's it." 

Big Simdy & His Fly- Rite Boys aie 
a conlem|)Oi-ary exiunple of a band that 
has mjmiiged to chiinge without com- 
pi-omising its traditional aiJjjroach. 

"My sound continues to evolve," 
.says bandleader Big Sandy. "I think 




BIG SANDY & HIS FLY.RITE BOYS 

it's important for us as a band to be 
less specific and try to include all 
this great American music from the 
'30s to the '60s into our sound. I love 
rockabilly, but I don't want to limit 
my.self." 

Another artist who is evolving the 
style while remaining true to its 
original framework is Wa.yne Han- 
cock, who records on Ark 21 and 
blends early-'ijOs hardcore hillbilly 
and honky-tonk sounds. ALso notable 
are the Derailers on Watermelon/ 
Sire, who create Buck Owens-.style 
honky-tonk, and the Vancouver- 
bassed Ray Condo & the Ricochets, 
who record their mix of hillbilly, 
R&B, and .jazz for the San Francis- 
co-based .Joaquin label. To a lesser 
extent. Junior Brown and BR5-49 
could al.so be considered rockabilly, 
although their styles are a Uttle clos- 
er to traditional country. 

While purists debate whether 
rockabilly should evolve to draw 
more fans. Gabby Ca.stallena. presi- 
dent of Hep Cat, says that the genre 
likely will grow regai-dle.ss, Ix^cause 
some of its fans also tend to favor 
similai' genres like swing, which is 
enjoying mainstream succe.ss. 

'There is a possibilit.y of people 
getting turned onto swing and then 
expanding into rockabilly music," he 
says. "It hasn't happened yet, but it 
will. Swing fans love to go out danc- 
ing, and rockabilly and honky-tonk 
go hand in hand with that." 

Another factor adding fire to the 
resurgence, not only in the U.S. but 
worldwide, is the Internet, accord- 
ing to .Josic Kreuzer, a rockabilly 
singer vvho.se debut album. "Hot Rod 
Girl." came out on her own San 
Diego-ba.sed SheDevil label in 1997. 

"There are several Web sites and 
interactive mailing lists on the Inter- 
net, and it really brings the people 
from scenes all over the world 
together as a community," says 
Kreuzer, who will release her second 
album, "As Is," in April. 

Pete Hokanen, owner of Goofin' 
Records, agrees. "If there is a great 
gig by .some band, the whole inter- 
activfe rockabilly world knows it in 
the same minute," he says. 

Offline, rockabilly fans stay tuned 
in to the scene via scattered pockets 
of radio support — mainly on pubUc 
radio shows hostetl by enthu.siasts — 
and several populjir fanzines. 

In Atlantic City, N..J., Chip Lamey, 
GM of Stockton State College's 
WLFR, says the station has three 
weekly programs devoted to rocka- 
billy: "Roatlhouse Fever," which he 
hosts, playing a 50A50 split between 



new and vintage rockabilly; "The 99 
Cent Bin," hosted by Eric Lentz, fea- 
turing mostly vintage music; and 
"The Crackerjack Show" with Amy 
Spano. which mainly profiles female 
rockabilly artists, new and old. The 
station puts out a fanzine, also 
dubbed Roadhouse Fever. 

SHAKING THE SHACK 

Another important radio program 
is in Seattle. "Shake The Shack." a 
weekly Friday-evening show, is host- 
ed by Leon Berman on public station 
KCMU. It's "the main reason why 
there is a thriving rockabilly scene 
in Seattle," says Marc Bri.stol, editor 
of the Duvall, Wash.-based publica- 
tion Blue Suede News. 

As a direct result of the populari- 
ty of "Shake The Shack." three relat- 
ed musical events have evolved in the 
city. The Rockabilly Ball is the 
longest-running annual rockabilly 
festival in the U.S.. held the la.st 
week of September. Meanwhile, 
every Wednesday, the Show Box pie- 
sents Pomade, a night featuring 
rockabilly and related mu.sical sti'les, 
complete with swing-dancing 
lessons. There's also a monthly 
Rockabilly Hell Night at the TracUir 
Tavern, which for three years has 
been bringing in national acts like 
Ronnie Dawson and Sonny Burgess 
for live performances. 

In .Santa Clara, Calif.. Stompin' 
Steve Hathaway has hosted "Cuper- 
tino Barndance" on public station 
KKUP for 2fi yeai*s. He sa.ys he has 
alwa.vs tried to mix contemporary 
sounds into a format focused on vin- 



tage western swing, hillbilly, and 
hai-d country styles. He s;i.vs he fre- 
quently has had to dig deep to find 
modern stuff worth playing. 

But over the last few years, he 
says, there "has been. like, an explo- 
.sion. There are so many great bands 
areund now." 

Hathaway says 
he plajv quite a hot 
of modern rocka- 
billy in iuldition to 
Hancock. Dale Watson, and the 
Derailers. He cites the Barnshakera, 
the Barnstompei*s, High Noon, the 
Lucky Stai-s, King Memphis, the Sloe 
Gin .loes, and the Dalhart Imperials. 

But even in places without reg- 
ular radio support, a rockabilly 
scene can thrive. In New York, the 
Rodeo Bar features national and 
international rockabilly bands 
every Saturday night. It also books 
l(K'al bands like Li'l Mo' & the Mon- 
icats. Rhythm Bound, and the Flea 
Bops. 

Magazines and fanzines also pro- 
vide the rockabilly scene with an 
imjiortant communications link. 

Bristol's Blue Suede News is the 
genre's main magazine in the LI.S., 
following rockabilly as well as other 
roots-oriented styles. It gets help 
from the Grindstone, a quarterly 
publication out of Studio Cit.y, Calif., 
that has a similar mandate and is 
edited by Cameron Davis. 

SMALL BUT STEADY SALES 

In tei'ms of record sales. Roy 
Williams, owner of London's Nerveus 
(('onthuied o)i next jMigc) 



MadBrn Rackabilljf Reaches 
Back Becaies far Its Boats 



Willie Elvis I 'ii'sley is nfteii cited 
as the fil'st I'ockabilly artist, mimy 
of IfKlay's leading rcK'kabilly ailist^ 
go back further in exploring the 
music's roots. Before Presley's 
lime, black blues had influenced 
hillbilly music as far back as .Jim- 
mie RiHigei*s and liah Wills. 

In the '40s, "all you couUl heai' 
was hillbilly. .Southern gospel, and 
blues," says guitarist Paul Burli- 
,son, the only surviving memlwr of 
the -Johnny Burnette Rock'N'Koll 
Trio. "So when we started per- 
forming as a trio in 1951, we 
jilayed an uptempo-.style country 
lieat with gaspel, blue.s, and a little 
swing mixed in." 

Around the same time, othei's 
were following their own muses. 
Hillbilly and R&B styles began to 
bleed together with a Ultlc more 
purpose — Bull Moose Jackson 
rec<irde<l Wayne Rainey's "Why 
Don't You Haul Me Off And Love 
Me." Moon Mullican recorded 
Tiny Bi-.«lshaw's "Well Oh Well," 
Wynonie Harris recorded Hank 
Penny's "Bloodshot Eyes," and 
hillbilly artist Hard Rock Gunter 
recorded the Dominoes clas.sic 
"Sixty-Minute Man." 

But all tho.se earlier efforts con- 
verged when Presley, guitarist 
Scotty Moore, and bassist Bill 
Black recorded five singles on Sam 



Phillips' Sun Records. Presley 
managed to cros.s musical and ciJ- 
tural Ixjundaries and create a new 
soimd that would forever change 
the shape of American music. 

After Presley went on to RCA 
and poj) stardom, Phillips, who 
had discovered him, began to 
develop the careers of many other 
historically significant artists, 
including .Johnny Cash, Roy Orbi- 
son, .Jerry Lee Lewis, and. most 
notably. Caii Perkins, whom many 
consider the quintettsential rocka- 
billy artist. 

The music indu.str.v bied to har- 
ness and homogenize the sound, 
Jjut rockabilly enthusiasts sa.v thai 
this only succeeded in destroying 
the miLsic's fire and spirit. Con.se- 
fjuently. mo.st of the great rwka- 
billy recordings were made in a 
short i>eriixl of time. 

Craig Morrison, author of "Go 
Cat Go: Rockabilly Music And Its 
Makers" (University of Illinois 
Press), describes 19.5(1 as the year 
of the "rockabilly gold rush." 

During the '(iOs, rockabilly 
almost faded into oblivion, over- 
sliadovied by the continuing evt)lu- 
tion of rock'n'roll. But in the early 
70s, Rockin' Ronnie Weiser played 
a key role in resurrecting it when 
he .started his own lecoifl label (see 
stoiy. page 90). bkian i.|(;ht 
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GLOBAL ROCKABILLY REVIVAL SPREADS BACK TO U.S. 

(Continued frtmi prf^cedhig page) 



Records, says, "On my label, our 
records sell the same way classical 
records sell You put a record out; there 
L*; no big surge in sales. It goes straight 
to back catalog. And you plan to haw a 
record that will still be viable in five, 
10, 1.5 years' time and still sell — and 
that's the modus operandi. We're not 
interested in charts and things. These 
are games for big [labels] to play." 

He adds that when a title is first 
issued, the vinyl configuration is the 
strongest seller, while CDs start 
slow but eventually sell better. 

In fact, Lars Strandheim — who 
owns Tail Records in Jonkoping, 
Sweden, home to one of the hottest 
rockabilly bands in Europe, Jack 
Baymore & the Bandits — says the 
label releases records only on vinyl 
LPs, 45s, and 10-inch records. 

"A 'gold record' for us is 2,000- 
2,500 [units]," says Strandheim. 
"Most others average 1,000-1,500 for 



10-inches and about .500-600 for 45s." 

Many rockabilly enthusiasts in the 
U.S. also like their music on vinyl, 
says Barbara Bernardo, manager of 
Pittsburgh-based Get Hip Distribu- 
tion; she reports that vinyl configura- 
tions account for more than half of the 
company's unit sales. 

In the U.S., HighTone's Anderson 
offers some total unit sales to help 
assess the genre's strength in this 
country. He says Lenz's self-titled 
album has done about 8,000 units, 
while the recent Dickerson album, 
"No. 1 Hit Record," has moved 4,000 
units. Big Sandy cSi His Fly-Rite 
Boys' last album, "Feelin' Kind A 
Lucky," sold about 15,000 units, he 
adds. The band just released an EP 
"Radio Favorites." 

In addition to serving as a distri- 
bution network for label execs and 
distributors from around the world, 
rockabilly festivals have helped pre- 



serve the link between contempo- 
rary bands and original artiste from 
the genre's "golden period." 

In Amsterdam, the Rock House 
Music Festival began in the mid- '70s; 
its past performers included artists 
like Perkins, Jack Scott, Carl Mann, 
and Barbara Pittman. In 1977 in 
London, a major attraction of the 
then rapidly growing "rockabilly 
rebels" movement was the Sun 
Sound Show at the Rainbow Theater. 
It featured Warren Smith and Char- 
lie Feathers, who never had a big hit 
but is considered a god by rockabil- 
ly fans in the U.K. 

"He was so popular that the rec- 
ord companies had to reissue his 
recordings," says Willie Jeffrey, the 
co-founder and promoter of the 
Hemsby Music Festival. "[Feathers] 
never compromised — that's why we 
love him. He [carried] on as though 
nothing has happened after 1956." 



Int'l Support Kept Rockabilly Alive Duriog II.S. Lag 



While the U.S. marketplace be- 
gins to develop a new appreciation 
for its home-grown rockabilly sound, 
markets as direrse as the U.K., Fin- 
land, and Japan are marking sewr- 
al decades of support for the genre. 

The well-regarded label Rollin' 
Rock Records may have had little 
impact in the U.S., but in Europe the 
story was different. As Barney 
Koumis — owner/producer of No Hit 
Records and co-promoter of April's 
Viva Las Vegas rockabilly festival — 
explains, "1 grew up [in the U.K.] 
with Rollin' Rock Records; the 
.stuff's fantastic. It was the first 
newly recorded rockabilly I'd heard." 

Rollin' Rock Records, which 
opened its doors in 1970 in Van Nuys, 
Calif, (but is currently based in Oak- 
land), al.so had a mtgor impact in in- 
land, of all places. Distributed 
through K-tel, Rf)llin' Rock made that 
country's top 10 pop sellers chart 
with Ray Campi in the late '70s. 

In 1982, as the rockabilly revival 
began to fade, Finnish fan Pete 
Hokanen — then 15 years old and 
influenced by Rollin' Rock and the 
short-lived Pennsylrania-based Rip- 
saw label — decided to start his own 
label. His Goofin' Records (named 
after the Bill Haley & His Comets 
song "Goofin' Around") is based in 
Vantaa, Finland. 

As Hokanen explains, "There 
were many good rockabilly bands 
that could not make records, and I 
felt I had to do something so the 
music would not be forgotten." 

Goofin' Records, which recently 
celebrated its 15th birthday, has 
recorded .some of Europe's best rock- 
abilly bands. These have included 
Finnish bands like the Barnshakcrs 
and Hal Peters & His Countrymen 
and the Go-Getters from Sweden. 

Lenox Records, based in Paris, 
sell its own titles and is also a major 
distributor, handling many of the 
leading rockabilly labels from 
around the world. The label was 
founded in 1992 as a reissue imprint, 
but in the last two years it has con- 
centrated on new bands. 

The label's first release from a 
new band was from the Sweden- 
based High Winders. The label also 
has issued releases from Wildfire 




Willie and the Ramblers. The label's 
hottest new band is Don Cavelli & 
the Two Timers, an authentic-style 
drumless rockabilly trio. 

" In 1992, Andy 
Widder started 
Part Records in 
Dielheim, Ger- 
many. The label 
records a mix of authentic rockabil- 
ly, neo-rockabilly, and biker rock- 
'n'roll. In 1994, Widder launched 
Dynamite magazine, which has been 
well-received in the U.S. even though 
it's written in German. Starting with 
issue No. 17 in March '98, it began to 
include an insert with a complete 
English translation. 

In Barcelona, Spain, Carlos Diaz 
runs El Toro Records, a vinyl-only 
label that boasts two acclaimed 
bands — the Tennessee Boys from 
Portugal and Running Wild from 
Belgium. Diaz also publishes a 
rockabilly magazine. Rock Therapy, 
which is distributed in Argentina, 



Chile, Mexico, and parts of the U.S. 

In 1989, Tetsuya Nakatani began 
the London-based Vinyl Japan label 
out of the back of a U.K. record store. 
In addition to recording groups like 
the Polecats and Restless — two of 
the hottest neo-rockabilly bands in 
Japan in the early '80s — the label has 
also recorded rockabilly groups like 
the Space Cadets, Stargazers, John- 
ny Bach & the Moonshine Boozers, 
and the Rimshots, a rockin' hillbilly 
outfit from Wales. 

A decade later, Tetsuya Suganuma 
has started the On the Hill label in 
Toyohashi City, Japan; it releases 
Japanese rockabilly bands like the 
Rollin' Rocks (named after the label), 
the Bloomin' Brothers, and the 
Nishguchi Jiw Vive. 

The label has also issued titles from 
Sweden's Eddie & the Flatheads, Ger- 
many's Spodee 0 Dee, and the Nether- 
lands' Ranch Girls. Other releases 
include \Tnyl LI'S from High Noon and 
the Bamshakers. brian light 



II.S. Indie Labels, Distributors 
Play A Key Role In New Rockabilly 




The rockabilly revival in the U.S. 
has been built by a group of inde- 
pendent labels and distributors. 
These current companies are 
building on inno- 
vators of the past. 
One early inde- 
pendent label — 
Rockin' Ronnie 
Weiser's Rollin' 
Rock Records, 
which evolved 
from a rockabilly magazine — is 
acknowledged as an influential label 
by aficionados of the genre. Its cata- 
log is now controlled by HighTone's 
HMG imprint. Another important 
but short-lived label was Ripsaw 
Records in Pennsylvania, which 
began in the late '70s. 

In the mid-'80s, Rock-A-Billy 
Record Co. in Denver picked up the 
torch when Willie Lewis, a hardcore 
record collector, decided to start a 
label. Through the '80s, he released 
a series of 45s with an authentic 




sound reminiscent of the classic 
Memphis label Meteor Records, a 
contemporary of Sun Records. 

In the early '90s, Lewis began to 
record material by 
the Austin, Texas- 
based group High 
Noon, a traditional 
drumless rockabil- 
ly trio that made 
the most out of the 
classic lineup pop- 
ularized by Elvis Presley, guitarist 
Scotty Moore, and bas.sist Bill Black. 
Until its demise in 1997, High Noon 
was one of the most important bands 
at the forefront of the rockabilly 
revival. 

Across town in Denvier, Kurt Ohlen 
runs the Wormtone label, which has 
released 45s by the San Francisco- 
based Sugar King Boys and the 
Austin-based Horton Bros., as well 
as Kim Lenz & Her Jaguars, who 
have since signed with HighTone. 

fCont 'muedon patje 'J6) 



Feathers, 66, passed awav in August 
1998 (Billboard, Sept 12, 1998). 

Other original artists like Mac Cur- 
tis, Sonny Burgess, Sleepy LaBeef, 
Scott, and Wanda Jackson have all per- 
formed abroad to great acclaim. Due 
to the popularity of those artists, oth- 
ers — .such as Gene Summers, Larrj' 
Dodd, Mickey Hawks, and Sonny 
Fisher — haw also been tracked down, 
resurrected, and celebrated. 

The trend to bring back classic 
rockabilly artists has also spurred the 
birth of new labels. In the U.K., 
Koumis formed No Hit Records in 
1987 after coming to the U.S. specif- 
ically to track down Dawson. 

Until then, Dawson was one of the 
few original arti.sts who had not had 
a revival; Koumis was mainly inter- 
ested in any unreleased material he 
might have. When Koumis finally 



made contact with Dawson, he says, 
he was amazed at how pmverful his 
live performances were. 

"He's every bit as vital as he was 
in the '50s," saj-s Koumis. "He was 
so good I wanted to record new 
material with a traditional feel." 

Dawson, whose latest album is 
"More Bad Habits" on Chapel Hill, 
N.C. -based Yep Roc, .says he is glad 
that the search for authentic rocka- 
billy artists led to him. 

He says, "I always felt I .started 
something in the '50s that I never 
got to finish, and now it's like finish- 
ing the chapter." 

Brwm Light in a coUector of rocka- 
billy maxic who for four ijenm has 
hosted an annual show focusing on 
the genre for Columbia Univemily^a 
WKCR Ne w York. 



newsline... 



SONY MUSIC HAS inked its first agreement to license music videos to a 
third party on the Internet Terms of the agreement were not disclosed, 
but the pact prewnts the company. Launch, from programming its videos 
in an on-demand format, according to a Sony spokeswoman. Instead, the 
Web site will develop a streaming music video channel that features Sony 
artists, according to Launch CEO Da\id Goldberg. Sources say Launch 
is in advanced discu.ssions «ith other labels to strike similar deals. Launch 
recently acquired MusicVideos.com, which primarily plays clips that come 
from independent labels. Stjny announced plans in 1998 to team with Real- 
Networks to develop Video Mu.sic Network, a streaming channel that wiU 
exclusiwly play videos from Sony acts. It has not yet debuted. In related 
news. Launch has agreed to acquire the Sony music news service SW Net- 
works for an undisclosed amount. No immediate .staff changes are expect- 
ed; Goldberg says Launch will use the buy to bolster its brand via SW's 
radio-station news syndication ser\ice. brett atwood 

GERALD LEVIN, chairman/CEO of Time Warner, said at a media confer- 
ence March 24 in New York that he expected double-digit growth in the 
company's music arm, Warner Music Group, and its film unit Warner 
Bros. Pictures, this year. In other remarks at the Big Picture conference, 
co-sponsored by the investment bank Schrodcrs and the publication Vari- 
ety, Levin said the company was working with technology companies like 
Dell to create "Web DVD," which will offer full-motion enhanced video 
programming via personal computers. don Jeffrey 

MIRIAM HICKS, former president of Island Black Music, resigned that post 
March 19, an Island spokesman confirms. He is said to be in discussions 
with other majors about starting a label, according to sources. 

EUROPEAN WOODSTOCK '99, slated for July 16-18 in Austria, has been 
postponed until at least next year. Some 250,000 fans had been expected 
to attend the festival, which was to feature MetalUca and Iggy Pop, among 
others. The U.S. Woodstock '99 is set for July 23-25. "This doesn't affect 
the U.S. festiN-al in Rome, N.Y., at all," says Woodstock partner .John Scher, 
who declines comment on whether any acts slated for the European fes- 
tival would join the U.S. e\<ent. tom Ferguson and melinda newman 

A GERMAN RECORD dealer is in prison in the U.K. prior to a court appear- 
ance the first week of April on charges of illegally importing pirate CDs. 
The man was arrested at a record fair held March 20-21 in Birmingham, 
England, following a joint action by the British Phonographic Industry 
(BPl) and the International Federation of the Phonographic Industry. In 
a separate action, BPI investigators seized MP3-compilation CD-R discs 
from record fairs in Doncaster and Washington in northeast England. 
The BPI action is part of its new initiatiw targeting computer-related 
music piracy. jeff ci-*rk-meads 

GLOBAL MEDIA CORR, a British Columbia, Canada-based company that plans 
to open an Internet music and video store serving North America in May, 
says it has lined up a European fulfillment house for a proposed European 
store as well. Winston Barta, VP of the company, says the Netherlands- 
based fulfillment company, Depot 31, will provide distribution of European 
titles to the European market 85,000 European import titles for the U.S. 
and Canadian markets, and the 250,000-plus titles that will be available in 
the Web store in the U.S. and Canada. Global also plans to license its online 
retail technology,' and operations to other companies, which would have their 
own brand names on their Web stores. t)ON Jeffrey 
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W 


66 


3 


HANDS OF A WORKING HAN 

TY I'ERFFDON ' ■i.\L't.'ll 1 E 1 


21 


20 


9 


1 STILL BELIEVE 

MARIAH CAREY ■ uMBlA 


S) 


70 


2 


WHEN 1 CLOSE MY EYES 

SHAMLL . . . ' ..■■I .FA 


22 


18 


20 


MIAMI 

WILL SMHH (COLUMBIA) 




to 


50 


15 


NO PLACE THAT FAR 

SARA {VANS [Firj-. IFFJVSHKILLEF 


23 


25 


6 


MY NAME IS 

EMINEM IWEBFAnERMATKTNTERSCOPE] 


Cl 


53 


20 


YOU GET WHAT YOU GIVE 

NEVY RADICALS IMCAJ 


24 


28 


II 


YOU WERE MINE 

DIXIE CHICKS (MONUMENT) 


ID 


65 


3 


STAY THE SAME 

JOEY MCINTYRE ICl) 


2S 


21 


8 


YOU GOT ME 

THE ROOTS FEATURIRG ERYHAH BAOU lUCAl 


E) 


68 


15 


FADED PICTURES 

CASE I JOE iFt JAFAMERCUFTY) 


31) 


28 


24 


CAN 1 GET A... 

il. ; f (AT Utt W MAJ» .Wl m rQ£l iLWWCJW 


H) 


73 


3 


UFE 

KCI A JOJO IROCK LANmiCJVINTERSCOPEI 


2D 


31 


S 


I'LL THINK OF A REASON LATER 

UE ANN YVOMACK IDtCWYMLA NA5)-yilIL) 


(5 


63 


8 


CRUSH 

DAVE MATTHEWS BAND (RCA) 


21 


22 


21 


(lui WIST HUE snm A unu MW THK ON rau 

■N SYNC IRCJV; 


w 


75 


2 


PRAISE YOU 

FATBOV SLIM (SKINTFASTRALWERKS) 


3i) 


44 


4 


WHArS IT GONNA BETI 

BUSTAHHYDES'lAI iAStT 'LiiVlIi'.t.-l.n^^lt', 


n 


64 


4 


RUN 

COIUCTIVE SOUL f- JLLVZ-ly,-) AFLA-IF L 


30 


24 


22 


NOBODY'S SUPPOSED TO BE HERE 

OE80AAH COX) ARISTA 


W 




1 


GET INVOLVED 

HAFYiAj . SAA:iO i Q TIP iyOTCWNYlCUYrt002) 


31 


29 


33 


JUMPER 

THIRD EYE BLIND (ELEiaWVEEG) 


W 




8 


THAT D0N7 IMPRESS ME MUCH 

SHANIA TWAJN (MERCURY (TYASHVILLE)) 


32) 


36 


9 


AU NIGHT LONG 

FAITH EFA%S FFAT FUFF (MODT (DAD B0Yi'A)16IAI 


2D 




1 


TWO TEARDROPS 

STEVE 'JYARINFR (CAPITOL (NASFfVILLE)l 


33 


32 


10 


MEANWHILE 

GEORGE STRAIT (MCA NASHVILLE) 


71 


62 


19 


CHANGES 

2 PAC (A)AARUD€ATH ROWONTERSCOPE) 


S) 


39 


7 


WHArS SO DIFFERENT 

GINUWINE (550 MU5I&EBGI 


32) 




1 


EVERYTIME 1 CRY 

TERR' CLAFfK iF/EFfCURY (NASHVILLEI) 




41 


4 


GIRLFRIENOBOYFRIEND 

BLALKSTtg FT YYTH A1FT " V. \'l^:Mr'-l 


3D 






PLEASE^REMEUBER ME 


» 


30 


29 


LULLABY 

SHAWN MULLINS ISM(;COLUMBlA) 


74 


69 


16 


HOLD ON TO ME 

JCHS Wi;HAtLF«:Nr^W£irf AILASl C :HASHfllL£ll 




40 


5 


ORDINARY LIFE 

CHAD BROCK IWA!»1E» BROS (NASHVTLLE): 


3D 




1 


YOU IMON'T EVER BE LONELY 

ANDY GFJIGGS ["CA INJLSHVILLE)) 



Ob 
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1999 biiiLKJdni'BPI Cofr;!iu" cations 



H0T100RECU 


RRENl 


r AIRPLAY 




2 


4 


INSIDE OUT 

EVE 6 (RCA) 




14 


i4 


6 


HOW DEEP IS YOUR LOVE 

:HL HU r:.(I 'j ;tiLAS[>Ut' .-UV^HtUflV' 


2 


4 


7 


TOO CLOSE 

NEXT (ARBTAI 




IS 


i; 


10 


ARE YOU THAT SOMEBODY? 

Wn.tVA-i ;h,A.'>;r,Pf;-.iNf: ATI antiCi 


3 


5 


< 


ru BE 

EDWIN MCCAl*) ((AVAATLANTICI 




16 


21 


11 


1 DON'T WANT TO MISS A THING 

AEROSM^H f COLUMBIA! 


4 


3 


4 


IRIS 

GOO GOO DOLLS IWARNER SUN5ETFREPRTSE) 




17 




1 


LOVE UKE THIS 

FAItH t"VJ»NS iHAIl Bav.'AftlSTA) 


9 


1 


2 


FLANDS 

)EWEL (ATLANTIC) 




18 


IE 


le 


TRULY MADLY DEEPLY 

^Wf-Gl G*"Dir. i:-OLUMBIA) 


t 


6 


1 


FROM THIS MOMENT ON 

SHANIA TWAIN (MERCURY) 




19 


18 


27 


TIME Of YOUR UFE (GOOD RIDDANCE] 

CinttN UA* iRtPRISEl 


7 


8 


16 


TORN 

FUTALIE IMBRUGI (A (FtCAl 




20 


20 


9 


TOUCH IT 

MONIFAH fUPIOWN'UN(V£RW> 


i 




1 


THESE ARE THE TIMES 

OFfU HILL lUNIVtRSJYdSLANa'MERCURY) 




21 


13 


7 


ONE WEEK 

6JWCNAKE0 LADIES (fttPftlSFi 


9 


9 


18 


YOU'RE STILL THE ONE 

SHANIA TTNAIN (MERCURY! 




22 


19 


9 


WRONG AGAIN 

HftRriNA MCBfilDt (RCA INASHVILIDI 


11 


10 


7 


THIS KISS 

FAJTH HILL (WARNER BROS ) 




23 




1 


NEVER THERE 

CAKE ICAPfflCORN'ME;RCURV) 


11 


7 


3 


LATELY 

DIVINE (PENDULUFA'RED ANTl 




24 


25 


19 


AS LONG AS YOU LOVE ME 


12 


12 


16 


REAL WORLD 

MATCHBOX ?0 ILAVAATIANIFCI 




25 


15 


2 


PRETTY FLY (FOR A WHITE GUY) 

THE OFFSPRING ICOLUMBIA^ 


13 


II 


8 


MY FAVORITE MISTAKE 

SHERYL CROW (A4M')NTERSC0PE) 


Ra^Fients AF« tYtles AtFich have aopea(«d orlhe FFoF lOOcDait 
fcr mm tTian 20 <A«el<s and Fi*.^ Onxitivd OeFinv tF)e top 50 



TITLE (PuMrsrwr ~ Ucensing Org.) Stmt Music Dist 
10 m. I HAVE TO GIVE (P-BtisL ASUP/Zomba. ASCAP) WBU 
i JUJ. HI6HT LONG [Chyrufiaby. BWOania Combs. 8MI/EMI 

BiKtivKKd mumai. mjhm m.'km Cwnbs, 

ASCAP.IMI Apnl, ASCAPj'BroHw -t-B/Dlhrn, ASCW*) HL 

7 ANGEL Of MINE (WB ASCAP/MohwnTurws. 
A^CAP/^lav(xl. ASCAP/PDlyGram International, 
ASCAP,.'Rtietti)iyme ASCAP) HtjWBH 

12 ANGEL (ScoyyATV Songs. BhU/Tyde. BMl/Sludw 

Noma<le, SOCANl HL 
IS THE ANIMAL SONG (Raugli Cut. BMDWSM 

72 ANYONE ELSE iPolyG/am inlematKirul. ASCAP/St. 
Jul«n. ASCAP) HL 

54 ANYWHERE (Kalmmia ASCAP/JustinComtn, 
ASCAP/'FMI April, ASWP) 

IOC AT THE STARS (lefitativ«. BMI/Vfainer Oapfie*. BMI] 
WBM 

14 ...BABY ONE MORE TIME Uomba. ASCAPAkanlsville. 
ASCAP) WBM 

31 BACK 2 GOOD (EMI BiKkwood, BMl/BKlnis. 

BMI/Melusic. ASCAP) HL 

1 BEUEVE OerHiniaiKa PRS^ffi. ASCAP/Watnor 
Chappall PRS)WBM 

67 BLUE MONDAY (6e PRSM6. ASCAP) WBM 
X BUST MAN (BMG. ASCAP/S«rrs Hotna. 

ASCAP/Zoniba, BMlAeren It Up. BMI] HL/WBM 
42 CAH I GET A... (L<l Lu Lu. BMl/Dt Irv. BMl/Ja, 

BMMMI BUckwood, BMI] HL 
17 C'ESTLAVlEISugetFiM. PRS/Eucks. PRS/19. 

PRSlf'BMG. FKS/BMG Songs, ASCAP/CJirysalis, 

ASCAP/PolyGiam , ASCAP) HUVfflM 
88 CHANGES Uoshua's Dream, BML^Music Corp Ot 

Amerir-i BMl.Vappn, ASTAP/WB ASCAP) HUWH 
84 CRUSH iColdEii G<(rf, ASCAP) CLM 
50 DOO WOP {THAT THING) (Sony/ATV Tunes, 

ASCAP/OCverse Creation ASCAP) HL 
59 DRIVE ME WILD (Iiav«i>n' Zoo. ASCAP/Myn & Ouch's 

Bdv, ASCAPi-Cal IV, ASCAP/Cooler Mm. ASCAP) 
52 EVERVBOOrS FREE (TO WEAR SUHSCREEM) (Paw. 

BMI) HL 

3 EVERY MORNING [McG. BML/Wfl>nef Cluppell, 
BMI.^ Squared, BMI,<-C3mefburv. BMI) WBM 
93 EVERYTIME I CRY (BMG. ASCAP/Smira Home. 
ASCAP/Wamet-TamerlanB BMI) HiyWBM 

27 EX-fACTOR (Sony.'ATV Tunes ASCAP/Otwetse 
Creation, AS«P/ColBems-EMI. ASCAP/Careefs BMG. 
BMLWu-Iang. BMI) HL 

33 fADED PICTURES (ZomlM. ASCAP/Kely. 

ASCAp.Talleit Tree. ASCAPAVB. ASCAP) WBM 
29 FLY AWAY (MiiS B«S5ie. ASCAP) ClM 
66 GEORGY PORGY (Hudmar, ASCAP] WBM 

86 GET IJmOLVED (Wi Tco Tone. ASCWi'Pc*yG(am 
IfitemaliDnal, ASCW/Jaw Mertfart. ASaP-'Zomta. ASCAP) 

80 GHEHO COWBOY (Mo Thugs, ASCAP,^. 

ASCAP/layzie Bone. ASCAP/EMI April ASCAP) HL 
GIRLFRIEND/BOYFRIEND (Donnl, ASCAP/ZomAa, 
ASCAP.'^iYWsla, ASCAP/Wd Lovwe. ASCAP/Astati, 
ASCAP.-TVT ASCAP.'BlDodrfl Rochwell. ASCAP) WBM 
GIVE IT TO YOU (FMI Apnl, ASCAPi'Ttyte T,me. 
ASCAPi'jDiiJafi K/i,£tiI. ASCAPf'1 Like Em Tl>cke, ASCAP) 
(GOO MJST HAVE SPENT] A LITTU MORE TIME ON YOU 
(Bayiun Beat. BMI.V-j^C Corp 01 America, BUII HL 
GONE CRAZY (WR ASCAPAee Haw. ASCAP) WBM 
HANDS OF A WORKING MAN Warner la merlarw, 
eVvSiigar BeniJ.BMDWBM 
THE HARDEST THING (Stet>hen A Kipner. ASCAP/EMI 
Apiil, AS-CAIVMuM, ASCAP) HI 
HARD KNOCK LIFE (GHETIO AHTHEM) (Lil Lu Lu. 
BMi.'EMI Blackwood BML.'45, A5CAP,1nstan11y. 
ASCAP.'WB, ASCAP/HBtene Blue. ASCAP/HPL 
Communications ASCAP] HLAKBM 
HAVE YOU EVER? (Rea tunes. ASCAP] WBM 
t (Money Mack, BMI) 

2 HEARTBREAK HOTEL [Juofle Fever, BMUEMI Blacfcwwd. 
BWi.'VdulvBfiB. SAlli'Marshai ASCAP.tMl April. ASCAP) HL 

73 HEAVY (Suggtlu;/ BMI) WBM 

U HILLBILLY SHOES ISixte«n Stars. BMI) HL 

n HOLD ON TO ME (Reynwng. BMl3ayau Boy, BHI] HL 

99 HOLLA HOLU ITVI ASCAP/OI Int. BMI) 

32 HOW FOREVER FEELS IWarner-Iameflane, BMt/New 
Wortis, BML'WB, ASCAP) WBM 

M I CAN'T GET OVER TOO (Son^/ATV Tree, 

BWI'Showtiilly. BMI.'WarrYer- Tamerlane. BMI/Constanl 
Pressure. BMII HlvWBM 

« I DON T WANT TO MISS A THING (Rsalsv«s. ASCAP) WBM 

15 IFYOU(LOVIN ME) (ZOOOWatti ASCAP/Xenny 
Flav, ASCAP/WB, ASCAP/Ioni Rotii, ASCAPAhe Mother 
Ctiaptet ASCAP) WBM 

44 I'LL THINK OF A REASON LATER (Hsmstein 
Cumberlanil BML^by Mae. BMI/IMI Blackwood. 
BMliTy Land. BMI] HU-WBM 

» I'M HOT READY (T^.Meo. ASCAP/EMI Apnl, ASCAP/Lil' 
Mob. SMiF'D'vxJed. SMI^omba. BMI) HL/WBU 

47 I'M YOUR AHGa(Zonitia.BMI,Tt.K»lty.BM0W6M 
5 I STia BELIEVE aom Sturges. ASCAP/Chrrsalis, 

ASCAP.'-Colgems-EMl, ASCAP) HLWBM 
21 IT AIN'T MY fAULT 1 1 2 (Big P, BMI) 
3B JUMPER C3EB.6M|''tMIBi3CkM»d.6MJ)HL 
S KISS ME (Le Tigre Sjr Un Ballon. ASCAP/Squini, 

ASCAP/M) Sn-CallBd, ASCAP) HL 
82 LIFE (^omtiA. BML/R Kelly. BMI) WBM 
71 LOVE AIN'T LIKE THAT (LaLuna. BMt/EMI Blackwood. 

BMI.Mark Alan Spnngcr. BMI) HL 

48 LULLABY (Shawn Mullins. BMI/EMi Blackwood. BMI) HL 
« LUV ME. LOT ME (Street Tufi, ASCAPiWamer-Tamerlane 

&V|,TI,1B Tyme. ASCAP-WCA, ASCAP) HUWBM 
41 MEANWHILE U Fre<d Knobloch ASCAP/Waysong. 
ASCAP/lrtnjn. ASCAP/lngram, ASCAP) 

35 MIAMI (IreyDall, ASCAP/Pladii, ASCAP/^)am U Well, 
ASCAP/Jelly s Jams, ASCAP/Sony/ATV Tunes, 
ASCAP/Portrait-Solar, ASCAP/UPJJ. ASCAP] HL 

55 MY fIRST NIGHT WITH YOU (Sony/AIV Songs. 
BMI/ECAf , BMIilteaisonBS ASCAP] WBM 

36 MT NAME IS (Eight Mila Style. BMl/Ain't NoHting 
Gotng On But Funkin. ASCAP/Orysalis. 
ASCAP/M A M . ASCAP) WBM 

62 NANN (Fust N' Gold, BMI/Tiick H' Rtck. BMI/Funk So 
Rigtitous. BMI] 

87 NAS IS LIKE (Zomba. ASCAP/III Will. ASCAP/EMI 
Apnl, ASCAP) WBM 

28 NOBOOrS SUPPOSED TO BE HERE (Woen 
ASCAP/t amoos ASCAP] HL 

74 NO PLACE THAT FAR (Sony/ATV Trite. BMimenonga. 
BML^amstein Cumberland, BMI) HUWBM 

8 HO SCRUBS (Shek'em Dawn. BMl/Hitco. BML/Tam, 
ASCAP/Aii Control. ASCAP;TMI April. ASCAP/XaniJacy 
ASCAP/T oiiy Morcodes. ASCAP] HL 

68 ONE MORE TRY (Momson Leatiy, ASCAP/Chappell & 
Co.ASCAPl 

70 ONE (Trenranti. BM|/Stapp. BMl^igM Frye. BMl) 
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YOO 

JESSE POWFll .1 MCA, 
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BBJEVE 

CHFP fWAWWR RPOS 1 ^wwkiMNo I 
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36 
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PUSHIN' WEIGHT 

Kl CUBE FEAT MR SFFIWT FFFIOP (Pfl««FllFI 
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WHAT'S IT GONNA BET! 

&J'-A '-■i\'i^ = -y .'.v:i iMfWCCtllfHTRAtEQ 
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37 
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IF EVER 

3RD STOREE (VAB yUi*tLEI(TRA,EEGF 
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2 


9 


HEARTBREAK HOTEL 
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HOLLA HOLLA 

JA RULE iMURDEH INC.WF jAAiMERCLJRV) 


33 


51 
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EVERY MORNING 

SUGAR RAY 1 IAVA.'ATLANTIC> 




42 


34 


12 


1 WILL GET THERE 

80K II MEN ."I .>','.VC."'KSGEFFL\ 
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3 
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1 STIU BELIEVE 

MARtAH CAREY {COLUMBIA) 
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47 


3 


WITMVOU 

LILAMa:ANNi*5yL:J^t 


D 


7 
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KISS ME 

SIXPENH NONE rr* RICHER :■, ' :"LJ>.'?il 
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WHArD YOU COME HERE FORT 

TRIFFA UTAMARA . r i: ; liLFiilA 


J 
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HARD KNOCK LIFE (GHETTO ANTHEM) 

JAY-Z -■'r..: -t r^'-'-- 7.'' - '-■ 




® 


45 
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PRAISE YOU 

FAT60Y SLIM (SKIFJT.'ASTRALWEllKSI 


H 


12 
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STAY THE SAME 

jocrMciNTYfie . 
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39 


15 


GOODBYE 

SPICE GIRLS IVIRC1F4I 


XI 
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4 


IF YOU (LOVIN' MO 

SIlKIELEKTRiMEG) 




47 


41 


18 


FLY (THE ANGEL SONG) 

NF l»HJ'FiORS FSAMF iFtlFl^/LlF|FiriW!f iFiASIAFUDi 


15) 


9 


3 


ALL NIGHT LONG 

F6irM[VJWS'tAT RjfFDMeviBAOWTF'iWISTA) 




48 


42 


23 


WHATCHA WAMNA DO? 

WW > FFAI LF^!IUL fVIlSCR :F« UF^I'FTFFCRIFYl 


3D 


14 


10 


C'EST LA VIE 

e-WITCMCD (EPIC) 




49 


4« 


10 


JUMPER 

THIRD EYE BIFF« IFLEKTRArEG- 


12 


10 


5 


IT AIN7 MY FAULT 2 

sc.- ;k !MX»ffi ff*' insnutt t.-wiK j;:-- 
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52 
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RESPIRATION 

Flos [EF I 'RB 'FFTJ AFi a.W SFFfi OURWSPaom 
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11 
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I'M NOT READY 

ifEllH ^i-'-lAt l = L-KIRJVtEG> 
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49 
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MORE FREAKY TALES 

TOO SHDF*! iSI.3RT JIVEI 


H) 
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WHEN 1 CLOSE MY EYES 

SHAhiCf (LAr ACL' ARISTA) 




52 


44 
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HOW FOREVER FEELS 

M ■. .• CHESNFF '.^ 


IS 


13 
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ALL 1 HAVE TO GIVE 

BACKSTREET BOfS {JIVE) 
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1 DON'T WANT TO MISS A TNING 

MARKCFIFSNUn ■ i ALF f. f, A5FU'ii 1 £1 
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10 


ANGEL OF MINE 

MONICA (ARtSTAl 
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48 
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LOVE LIKE THIS 

FAIFH LvA'F^j . tWy,ARISTAI 


3D 


15 
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THE ANIMAL SONG 

SAVAGE GASOtN ^\ j .C CCUjmiA i 




55 


38 


20 


...BABY ONE MORE TIME 

BRiINFT SPEARS ili^E) 


18 


16 
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WRITTEN IN THE STARS 

a'cii iznn i LiAMN wMts lajHBfioCKEr.riajwci 




5fi 


57 
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SOOPAMAN LOVER 

OO] HF« ^Fi 30 aiO 1 HIM V".lAii;if iM'FA. 


U 


17 
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FADED PICTURES 

Cfiif & JOr IDET JAM'MERCURri 




3D 


67 
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STAND UP 

OMJ IILFHi! FUF tHB^Kl FUlM UIFtFn<MOt(RQ 


2t 


18 


10 


TAKING EVERYTHING 

GtHALD LtVERT lEASTWEST/EEGl 




SI 


53 


9 


MEANWHILE 

GEORGE STRAIT IMCA '.ASH'.UlF 


21 


19 


20 


GHETTO COWBOY 

"'.-iW/HfiiaUTvP'' 




51 


58 


21 


ITS THE THINGS YOU 00 

FIVE AH S'A 


22 


20 


10 


WOOF 

9oym^i>' ''■' ■ M'^.-w.- 




M 


50 


22 


TRIPPIN' 

TOTAL FEAT FJiSSY ELLIOTT FBAD BOV.'AHISTAF 


s> 


JO 
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MY FIRST NIGHT WITH YOU 




81 


54 


22 


CAN'T GET ENOUGH 

AmiwFLiF «A*LiLCi;;»»EW3«winusw 






1 


ONE MORE TRY 

C ii t.E :--E'.DULJM'HmANr) 




82 


55 


27 


BECAUSE OF YOU 

98 DEGREES (MOTOWH'UNIVERSAlI 


3D 


29 


10 


WE LIKE TO PARTY! 

vtMliASC-S 'OTOOvil CKXiaSTmCTLf -KYTHi,'! 




63 
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11 


SOFriESOOrS OUT THERE WATCHING 


2t 


23 


18 


I'M YOUR ANGa 

R KELLVi CELINE DWNi .iVL; 




84 


65 


18 


MUSIC SOUNDS BETTER WITH YOU 

STARDUST , 1- 1 ! . . '. 


27 


21 


27 


NOeOOY'S SUFPOSQ) TO BE HERE 

DfROPAH cot - ■ -.-A 




65 


60 


4 


HERE 1 GO 

INFAMOUS SYNDICATE (RELATIViTYF 


21 


25 


9 


HOW DO 1 DEAL 

JE^'JIFEI' hEVilTl :i4il«AF»*ER BROS 1 




66 


59 


24 


LOVE ME 

1 1 ? FEATURIIVG MASE RAD BDT/ARISTA) 


28 


27 


6 


NCCI BUST HWf STEXT) A UTTIE Wffi TM OH 10U 

■N SYNC (RCA) 




67 


70 
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1999 

PRINCE (WARNER BROS.) 




31 


6 


NANN 

TRCXOMCrrFtAI TRHA iSUP'NStlCCjViiKKl.OCK: 




61 


66 
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WE BE PUTTIN' IT DOWN 

UADAJJFEA' SFI0»>KK£ iIFFrP«OflirF^ 


31 


28 


3 


NAS IS UKE 

NAS 1 '1 1 '.'fili. 
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11 


JUST DONT GIVE A F™ 

EMNEM WLSAFFtfl/AFH ^MfcHSOJPL 


32 


26 


11 


WHEN YOU BELIEVE 
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GANGSTA! GANGSTA! IHOW U DO IT1 

C wen FEAT. KURUPT |F1UMIllTY,llGHTYfARJ 


33 
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GIVE IT TO YOU 

WflOAN KNIOIT ilNIERSCOttj 




71 


62 
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JACKIE'S STRENGTH 

TORI AMOS (ATUNTIC) 
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WATCH FOR THE HOOK 

COOL -"■■n:? F'f)Sfj,rji;[ti wrmrrflscQPf 1 




72 


61 


18 


HOLD ME 

BFIIAN MCKNIGHT (MOIOWTtfUWVERSALF 
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BLUE MONDAY 

ORGY ir- 1 1 WEUMENTHtE/REPRlSE) 
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■caisuiiwmiwiiMaigp.iMiit 

RICKY MARTIN iCniUMBIA] 
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MY FAVORITE GIRL 

DM*- ..■■■(- ^JLH;■:^i^FlW*lli^in^''ri:w 
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THE ROCKAFELLER SKANK 

FATBOY ..._ '.' '." - . II -..VLW^S 
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PRETTY FLY (FOR A WHITE GUYJ 
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CD Records with the greatest sales gains. C 1999. Billboard/BPI Commun)catlons and SoundScan, Inc. 



4S ORDINARY LIFE (Mapiolia Hill, ASCAP) 

94 PLEASE REMEMBER HE (Sony/ATV Cross Keys, 

ASCAP,''Gluii Sky Rider. BMI/In/ing. BMI) HUWBM 
57 POWERFUL THING (Mighty Nic«. BMl/AnderSDcigS. 

BMI/MCA ASCApF'Tife Feattier. ASCAP] HL 
61 PRAISE YOU (PolyGram. ASCAP/Maat, BMI/^gs 01 

PolyGratn, BMI) HL 
78 RUM (Sugarfii;;. BMI] WBM 
25 SAVE TOHIGHT (D«sel 2. STIM/WB. ASCAP/Wamw 

Chappell, PRS) VffiM 
13 SLIDE (Corner Of Clark And Kent, BMI/EMI Virgin. BMI] m. 

90 SPECUL (DfiSdarn, ASCAP/Almo, ASCAP/Vibecnishet, 
BMt'lrvtitK BMlT«Dunder. BMII WBM 

SS STAND BESIDE ME (Hamstein Cumberland. BMI) iMBM 
U STAT THE SAME (losetti. ASCAP/Cnstfen, BMI) WBM 
20 SWEnLAOttKhatatroy.ASCAP/Warr^erChapoell. 

ASCAP.f'B Blacti, ASCAP^Halied Under My CloHies, 

ASCAP/Chrysalis. ASCAP) WBM 
64 TAKING EVERYTHING (Oi<.ided BMtTomtia. BMI/2000 

Wans. ASCAP.'flB ASCAPAnm Roh. ASCAP) WBM 
83 THAT DON T IMPRESS ME MUCH [Songs Of PolyGram 

lit;'l BMI.'Luon Lc-iu, BMi-'ZoinOa, ASCAP) KLVWBM 
89 TWO TEARDROPS (Mr Bubtia, BMl/Sony/ATV Tm. 

BMI/'Steve Wanner, BMI) Hl/WBM 
69 UNBELIEVABLE (Mighly H-ce. BMt'AJ Andersong^. 

BMliYfiMiw)c< Pacrtic. BMIi4»r Utt's Wort. 8MI] HUWBM 

91 WATCH FOR THE HOOK (D« Only I, ASCAP/Gnal 
Booty. ASCAP/Ctirysalis ASCAP/Hitco, 
ASCAP/Orgamm] Noin. BMl/Wmdswedt Pacific. 
BMI/Chrysahs. BMI/Goodie Mob. BMI) WBM 



U WE un TO PARTY1 (Peer, BMI) HL 

M WHAT'O YOU COME HERE FOR? (Jtinkie Funk. 

BMli'lean Slates &Ml'Cat Pow. BMUTam-Cat BMI) 
30 WHAT irS LIRE (Insh IntBllsct, ASCAP/T-Boy, ASCAP) 
4 WHArS IT GONNA BET! H Ziah s, BMl^arner 

Cnapoe^i, BML-^OOO Watts. ASCAP/Warnw Chappell. 

ASCAP,aDni Robi, ASCAP^WB, ASCAP) WBM 
49 WHArs SO DIFFERENT (Gold Dad(ty, ASCAP/Virsnia 

Beaclt. ASCAP.'WB. ASCAP) WBM 
37 WHEN A WOMAN'S FED UP (Zomba. BMl^ Kelly. 

BMI) WBM 

16 WHEN I CLOSE MT EVES (Nyrraw, ASCAP/EMI April. 

ASCAP/Marshai, ASCAP) Hi 
SB WISH TOO WERE HOtE (Acutl-RDSe. BMI/Sony/ATV 

Tree, BUl'Mr Gubba. BMl'Belbn Uncle, BMI) HUWBM 
97 WITH YOU MB, ASCAPi'Drfi.?min' Upstream, 

ASCAP/Big Red Iracto*. ASCAP] WBM 
85 WOOF (Big P BMI) 
40 WRIHENIM THE STARS (Wonderland, 

BMI,11appenstarKe, BMLiTvadon, BMI) HL 
77 YOU GET WHAT YOU GIVE (QrossR Point Harlem, 

BMIyFulufe Fu'nitixe, BMMMI BIdckvraud. BMI] HL 
39 rOUGOTME (Caiecrs-BMG, BMI/'Giand Negai. 

BMl'Scott Storch ASCAP/Blues Baby. ASCAP/Bkmdia 

Rockwell ASCAP) HL 
43 rOU WERE MINE IWoolly Puddin', BMI/Bi*. BMI) HL 
79 TOU WON'T EVER BE LONELY (Sorry/ATV Tree. 

BMI/Mo Fuuy Dice, ASCAP/Famous. ASCAP) KL 
22 YOU (EMI Apnl, ASCAP/Ya Otgg. ASCAP/OirysaliS, 

ASCAP/To The Thud Power, BMII HL;WBM 
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THE 



Billboard HOT 100 



THE MOST POPULAR SINGLES t TMCKS COMPILED FROM • HtHOML SAMPLE 

OF BROADCAST DATA SYSTEMS RADIO PLAYLISTS AND RETAIL STORE. MASS 
MERCHANT AND INTERNET SALES REPORTS COLLECTED, COMPILED. AND 
PROVIDED BVSOUNDSCAN. 



THIS 
WEEK 


it 


2 WKS 
AGO 


5- 
* 5 


TITLE ARTIST 

PRODUCER fSOMGWRITEfil IMPHINr & NUMBER'PRCMOTION LABEL 


PEAK 
POSITION 


1 


1 


1 


IE 


^4 No. 1 

BELIEVEA 4wMia»tHo. 1 CHER 

M.r/.>|f.5,[l P.AW.i.Gie MiGGINS.SMCLLNNt'i^BARFTf '-TORCH) X nD) ■'T| {V) iXi WARNER BROS. 17119' 


I 


2 


2 


2 


15 


HEARTBREAK HOTEL A WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE 

S01i1?H0:k.-,;.M:-| r y. -./,-;, i-, ^ . i;:. .n !Xl J,R;?rft 13619* 


^ 


CD 


7 


9 


13 


m Greatest Gainer/Sales m i 

EVERY MORNING * SUGAR RAY 

DKAHNt M RAy TjKAHNE.H BEAN,A./ARATE.P,r£lLEi) (CJ IDHV) lAVA aii62ATLANTiC ^ 


3 


® 


8 


65 


4 


WHAFS IT GONNA BE?! ★ BUSTA RHYMES FEATURING JANET 

't IT ■H,_.flLLAUav ^ c.-0e£Fi5CM (Q (D) 01 FUPMODE^tLEKTRA 64051/E.EG t 


4 


s 


4 


4 


9 


r STILL BELIEVE A MARIAH CAREY 

.or:-', (a.armato.b cantarelu) (C) (di !M) (T) (vi (X) Columbia 79093 1 


4 


CD 


5 


7 


9 


^ Greatest Gainer/Airplay ^ 

kiss me • sixpence none the richer 

s ■ CC)lLH<X}MLiNr 79101.-:gLUMUI1 1 


5 


7 


3 


3 


18 


ANGEL OF MINEA MONICA 
RiEfH.i'iS ■ ... : ■. _TPOnSl (C) (DI ARISTA 13590 T 


1 


CD 


E 


8 


NO SCRUBS * TLC 

' llMinGS. - i.LRG£SSTCOni£j ■Cj [Ci lAFACE 2i3Bf.'ARi5TA 


6 


CD 


11 


19 


9 


ALL NIGHT LONG * FAITH EVANS FEATURING PUFF DADDY 


9 


10 


9 


6 


10 


ALL 1 HAVE TO GIVEA BACKSTREET BOYS 

FULL FORCE (FULL FORCE) (C) (D) T |VI m IWl 42&62 f 


5 


QD 


14 


17 


6 


STAY THE SAME • JOEY MCINTYRE 

j:;, . . *FANiS!EFFD SHEA aMCINTYREJ carrier; ■.: [ 02 79103 1 


11 


12 


10 


5 


18 


ANGEL * SARAH MCLACHLAN 
P.IHAftCHAND MCL«CHlAN ,P,MARCHANDI (CHO) ABtSTAWARNER SUNSET 1 362 Ij-REPRISt t 


4 


13 


12 


12 


28 


SLIDE GOO GOO DOLLS 

R CAVALLO.GOO GOO DOLLS (J.WEZNIW WARNER flROS. ALBUM CL/T t 


8 


14 


13 


11 


20 


...BABY ONE MORE TIMEA BRITNEY SPEARS 

■ 1 11.' MARTIN) iC; I'J: ■ ' JfVE42M5 t 


1 


QD 


16 


22 


4 


IFYOUdOVIN'ME)* SILK 

Ml iTr riri- FR'^r-i ■ ■ - " \ A RCeE»SOr. L.BROWDE-f.D ALLAMBV' (D (D> ID «) aEKTRA 64072tEG t 


15 


QD 


91 


- 


2 


WHEN 1 CLOSE MY EYES -k SHANICE 

WWr.'PBFLL '.V ■.■ i_.,I.SAVAGQ IC' iDi UtfACE -M3fc!;;A<;iSrA t 


IE 


QD 


25 


43 


7 


C EST LA VI E • B* WITCHED 

RHEParr. in-.VIT.-KrD^ HEDGES.BRANMGA'JAC^EfiMA'li la (D) fT) CV) 0() EPIC 79084 t 


17 


11 


15 


20 


19 


HARD KNOCK LIFE (GHETTO ANTHEM) • JAY-2 

MAfiK4S<irv:i J S'ROUS-.M CHAHN \;. (CKOIiriROC-A-fEUADEf JAM6Mi9;J'MERCUF[y t 


15 


QD 


22 


28 




THE ANIMAL SONG -k SAVAGE GARDEN 

W.AFANASIEFF i| I .;.'.Ebi CmD; HQUVWOCC 791,.' _uLL'.'biA t 


19 


20 


27 


24 




SWEET LADY TYRESE 

THECMARACTERSiJ T Ai STiNT.TArLHR.r FARBAH) RCA CUT I 


20 


21 


21 


18 


5 


IT AINT MY FAULT SILKK THE SHOCKER FEATURING MYSTIKAL 
CRAIG B (SILKK THE SHOC-^ER MYSTIKAL) (C) (DI (T> NO LIMIT 53a7QrTOIO«in t 


18 


22 


20 


13 


7 


YOU JESSE POWELL 

C.ROUNO'C -■L.i'.:' J "^DA-Li.! IC: l[ii SILAS i^SCtAlLA I 


10 


23 


19 


15 


23 


HAVE YOU EVER? -k BRANDY 

D FOSTER ID.WAf^HiN) IC! (0) IVI ATLANTIC 84198 t 


1 


24 


18 


14 


18 


(GOD MUST HAVE SPEND A UTTLE MORE TIME ON YOU ★ N SYNC 

r - - r.^TURKESE ROGERS; iV^ ■ RCA 65665* t 


8 


25 


24 


21 


28 


SAVE TONIGHT EAGLE-EYE CHERRY 

A.KV.t/Ar4 IL LJhtHRTI \NORK ALBUM i l.I 1 ^r. i 


5 


20 


23 


16 




I'M NOT READY * KEITH SWEAT 

K.SWEAT.i . -L[ III IK.SWEATJ LITT.£H .W.JONES) (C) ID) ELEKTRA WOS^'EEG t 


16 


27 


2e 


26 




EX-FACTOR LAURYN HILL 

If-ill ' . '.' ■ VLSr- 3 CiGfijDCC.ESG.GBCE.CWKCSJ iV.RurrMOUa HBJM " "" ■■■ ' 


22 


28 


17 


10 


27 


NOBODY'S SUPPOSED TO BE HEREA DEBORAH COX 
A.CRAWFOfiO.M JORDAN IS.CRAWFOftO.UOORDAm (O (DI (T) ARiSTA 13550 1 


2 


CD 


28 


31 


27 


FLY AWAY LENNY KRAVITZ 

LKRAVITZ X "WAV I.'l VlRGiN ALBiJM CUT t 


28 


CD 


30 


34 


16 


WHAT IT'S LIKE EVERLAST 

r .i""'LASTi£,SCHRODV; TOMMV BOr ALBiJM CUT i 


30 


31 


31 


33 


15 


BACK 2 GOOD MATCHBOX 20 

M.££^Ltl.Cih: ■ V ritf^LSIlU: iV, LAVA ALBUM . 1 I ■■|Ti;.'.I : ■ 


29 


32 


29 


27 


9 


HOW FOREVER FEELS * KENNY CHESNEY 

B.CANNC-'J \ WILSON (W Ml>BLEy T MULLINS) IC) !DI iVl BHA 65&6& ' 


27 


33 


32 


23 


IS 


FADED PICTURES ★ CASE & JOE 

JOE ■•- "■- -^PiON: iC: iDi DEFJAM ■lLi'.\.K- - 


10 


(D 


37 


47 


8 


WE LIKE TO PARTY! * VENGABOYS 
r'^?v-' .-1 DtLMUNDO-DAr.SM.DJ DCLMUNOO) (D) (T) IX) GROOVILJCIOUS C^; ST- -T.YRHrTHM- 


34 


3S 


33 


25 


20 


MIAMI WILL SMITH 
L i i .f'Ji^i & TONE itV SW TK,i< T0BV,SJ.flARN£S.W.SHELflY,S.SHOCKLEY,l_SYLvtP5,iii: COLUMBIA ALSUM CUT t 


17 


CD 


36 


37 


6 


MY NAME IS ★ EMINEM 

DHDfi ■ i- nrii i SIFIREJ IT)WEBArTERMATM9504C-'lNTERSCOPE> 


36 


37 


34 


32 


IS 


WHEN A WOMAN'S FED UP R. KELLY 

R.KEUY -ir-.ni- JIVE ALBUM cur t 


22 


3« 


35 


30 


30 


JUMPER * THIRD EYE BLIND 
S.JENtCINS IS JENKINS) ICI (0) (VI ELEKTRA 640MyEEG ' 


5 


CD 


42 


42 


8 


YOU GOT ME ★ THE ROOTS FEATURING ERYKAH BADU 

THE GRAND NEG« IT '"'0TT[».A,iHOMPS0N,J.SCOn,SSTCfiCH THE 'I r ;■ i - : i^' MCA 55539" ; 


39 


40 


38 


29 


4 


WRITTEN IN THE STARS -k ELTON JOHN & LEANN RIMES 

PCOLLINS i ii'-. T R.CEi r ,- 1. pn ;vr..- - IJ.L.'-'-.r: t 


29 


41 


40 


38 


11 


MEANWHILE * GEORGE STRAIT 

T.BROWN ■ ' ' ■ k\OBLCCH,W MCLVr.ElDJ X\-X>- iv: MC.^ NASHVILLE 7?0Sfl 


38 


42 


43 


45 


27 


CAN 1 GET A... * JAY-Z FEATURING AMIL (OF MAJOR COINZ) & JA 

1 GOTTI LIL' ROS _ -.r;hT£R.i.L0R£NZ0.J.A7K)NS,R.MAYS: ;T; MF JAM ■-->■ \'[- ./-i t 


19 


43 


39 


39 


11 


YOU WERE MINE DIXIE CHICKS 
P.WORLEY B CHANCE* lE.ERWIN.M SE:DEL.i MONUMENT AISUM CUT t 


34 


CS) 


46 


51 


6 


VIL THINK OF A REASON LATER LEE ANN WOMACK 

M.WRIGHT lT.MMlTm.T.NICHOl.Sl (V) DECCA ALBUM CUT/MCA NASHVILLE 


44 


® 


43 


53 


7 


ORDINARY LIFE ★ CHAD BROCK 

N WILSON, BCAhf.ONiBBAK£R,CHAflR|NGTC*Ji lCHOh"vl WARNER BROS, -.-^ .1- 17136 ' 


45 


46 


41 


36 


16 


1 DONT WANT TO MISS A THING -k MARK CHESNUTT 
M.WHCHTiD WAffREM (C) H: i <V) OECCA 7207aMCA NASWILLE 


17 


47 


45 


41 


23 


I'M YOUR ANGEL A R. KELLY & CELINE DION 

R KELLY (R_KEILY) (C) IDJ (Tl IVl JIVE 42557 ' 


1 


48 


44 


40 


28 


LULLABY SHAWN MULLIN5 

SMULL NS 15 '.lU^LIN&l (V) SM6 ALBUM :ijTCOLLMSiA I 


7 
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SpundScan* 
lllllll 



THIS 
WEEK 


ll 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

IMPRINT & NUMBER/PROMOTION LASU 


PEAK 
TOSITIOM 


® 


52 


59 


7 


WHArS so DIFFERENT 


GINUWINE 

550T/I ^p ^ ■ ) ■ 


49 


50 


47 


44 


21 


DOO WOP (THAT THING) • 

L'MI iC 


LAURYN HILL 

IDI i,T! ,VI ',A: RUPPKJ.PL ■ ■ ■ 


1 




55 


67 


4 


GIRLFRIEND'BOVFRIEND 

LIL M'l', -3i,-:r J ATrt:'.s,L JEFFRIES: 


BLACKSTREET WITH JANET 

UL'MANALBUM * - -L ■ 


51 




61 




2 


EVERYBODV'S FREE (TO WEAR SUNSCREEN) 


BAZ LUHRMANN 

:P' - ALBUM CUT ' 


52 


93 


51 


55 


8 


1 CAN'T GET OVER YOU 

j . • - ■ . iNr^.t.MCeRIDE) 


BROOKS 4 DUNN 

IVI ARISTA SA .. . , i , ■,■ ,1' 


51 


® 


70 


94 


3 


ANYWHERE 112 FEATURING LIL'Z 
D,Om 1 iPUKI^U 5CJ.N:siCR,LU«WEU.ZC0fEUW>, >1-.jB0VDi fiADBW*lSUM ;:jT--(iV ( 


54 


QD 


66 


90 


3 


MY FIRST NIGHT WITH YOU * 

RWAKE [ vVA=5fiEN 


MYA 

•XI (DI uNivERST- (i:,;.: i ".-pp:. jpp • 


55 


56 


49 


48 


n 


BUSY MAN 

J -f." ' e RESAN.G.TEkENi 


BILLY RAY CYRUS 

V: MEKCLHY iNA,Sm'. ..l ALBUM CUT * 


46 


57 


50 


52 


11 


POWERFUL THING 

" • ' •■' ■i-.:,C\ S VAUGhNJ 


TRISHA YEARWOOO 

(V) UCA 'tASt<Vll.E ALRGM C.)T 


50 


59 


56 


66 


5 


WISH YOU WERE HERE 

C C.I'nM|:-7RL^iN -.DtfiSOVD MOORE! 


MARK WiaS 

(V) MERCURY !T.A3H'.Ill£i alBLT.' Cut 


56 




59 


63 


6 


DRIVE ME WILD * 

■1 ^ ,M i MILi.E=5,Ci HUeHAfiD U LA'AltR 


SAWYER BROWN 

P . CURB J3075 t 


59 


® 


79 





2 


THE HARDEST THING 

- ■ ,1 ■ : KI^NER.D FRANK) 


98 DFGRt LS 
MOTOANA.BCIJ ..)_■. .P-.P_ • 


60 


dD 


64 


71 


4 


PRAISE YOU * 

fSLlM ■ ' '.K^OROUGM) 


FATBOY SLIM 

ic; m fxjsKiNT P'::pp- ^ :tp-l.'.;p- ■ i 


61 


dD 


75 


88 


4 


NANN * 

RIGHTEOUS FUNK eOOGIE iT A DLGGiNSj 


TRICK DADDY FEATURING TRINA 

CI :d. ;t sup-n-slide . i .-.p'-... p 1 


62 


(D 


63 


70 


4 


GONE CRAZY 


ALAN JACKSON 
VI ARISTA NASHVILLE P " ' ' 


63 


64 


53 


35 


10 


TAKING EVERYTHING* 

Dt.irf 1 AW3V,L,SRCW0iR,A,ROBEHSvN) 


GERALD LEVERT 

(C)ie1)(T: ;a)Eap-j, - , -, - 


11 


65 


57 


60 


17 


STAND BESIDE ME 

!■ . ' ■ ."hWiSADAVIS! 


JO DEE MESSINA 

-■ ALBUM CUT ' 


34 


(D 


71 


82 


3 


GEORGY PORGY ERIC BENET FEATURING FAITH E . ANS 

■ i -'tCLE O F PAiCHi WARNLRii'-:. 


66 


dD 


n 


75 


6 


BLUE MONDAY it 

- .'L M.MNERG GILBERT,? HOOK Sf/GRRIS) 


ORGY 

:T) IX. F-111,PLEWENTREE AA^5S' ptEpR pp t 


67 










—^m Hot Shot Debut 




dD 


NEW^ 


1 


ONE MORE TRY * 

DENZIL FOSTER,! MCEIROV (G MICHAEL) 


DIVINE 

(0 (DI PENDULUM 1 533&RED ANT t 


68 


69 


58 


56 


16 


UNBELIEVABLE 

.'i L A','LNLR«:A ANDEHS0N.J SFEELE) 


DIAMOND RIO 
I V) ARISTA NASHVILLE AL8UM CUT t 


36 


QD 


77 


76 


6 


ONE 


CREED 


70 




JKUR/i'r r. ...„,•• I 




71 


68 


74 


5 


LOVE AINT LIKE THAT 

b ,„',L. V ,! ' hlLL ■ 


FAITH HILL 
WARNERBROS '.P p. • p p '.'CUT 


68 


72 


74 


79 


4 


ANYONE ELSE 

P-.VCi?i F^ B J AALKER JH C RATE IR FOSTER 


COLLIN RAYE 

EPIC :1AP.". ALBUM CUT 1 


72 


QD 


80 


80 


5 


HEAVY 


COLLECTIVE SOUL 

ATLANTIC AlBUM CUT 


73 


74 


60 


54 


17 


NO PUCE THAT FAR * 

N .ML .*. L -■)■, :) f VAT^^ T SHAPli^C T.MART 'I, 


SARA EVANS 
C ini CiRCA :')pp. ■, , p 6558A ' 


37 


75 


67 


61 


19 


HOLD ON TO ME * 

1 . . . ■ -..Y .V TiAMBEAJ.':: 


JOHN MICHAEL MONTGOMERY 


33 


QD 


85 


95 


3 


HANDS OF A WORKING MAN 

BGALL MORE^D.V :a'-- •.■ COLLINS: 


TY HERNDON 

EPIC NAC". ..r ALBUM CUT l 


76 


77 


62 


58 


18 


YOU GET WHAT VOU GIVE 

-av.'-'.T'iP 'J ■."'.JLR 


NEW RADICALS 

MCA ALBUM CUT ' 


36 


71 


76 


77 


4 


RUN 

rROi-u.l; 


COLLECTIVE SOUl 
HOLLYITOOOSCONrTRP.- . i 


76 


QD 


92 




2 


YOU WON T EVER BE LONELY * 

T ■ GRIGGS, P JONES'' 


ANDY GRIGOS 

(O D RCA '.ii- L.i 6S64fa ' 


79 


80 


69 


57 


20 


GHETTO COWBOY • MO THUGS FAMILY FEAT. BONE THUGS-N-HARMONY 

A^EWE=^SOK.;^-:rt:^A.^■;f^cefis:N,■, iFE£4,ji!.^',i ' .if.j-.L' T i'.-C''.!:; • ■ -■ • ■ 


15 


dD 


97 




2 


HILLBILLY SHOES * 

J SCAT FE 1 y GEG£R,1*V MULLIS B TAYLOR 


MONTGOMERY GENTRY 

iC; lUl (V. CC.LMb'AiNASHV.LK • Jp) IP ' 


81 


(M) 


94 


96 


3 


LIFE K-CI & JOJO 
RKELLT P I LY 1 ROCK UWCrtlCA SOUNDTRACK CUTTNTERSCOPE 1 


82 


dD 


RE-ENIRV 


9 


THAT DON'T IMPRESS ME MUCH 


SHANIA TWAIN 

(V.MERCUH- lRA;"|. 


59 


64 


84 


78 


8 


CRUSH 

S-ULLyWHITE D .i MAnHEYVS: 


DAVE MATTHEWS BAND 


75 


15 


82 


62 


10 


WOOF * SNOOP DOGG FEATURING MYSTIKAL AND FIEND 

CRAIG p iS'lCOP DDGGMYSIIKAl.FIEND) ICi ,0: IT.NOUMrTS3J6>FR|CJrY f 


62 


dD 


NEW^ 


1 


GET INVOLVED 

P ' ■ ■AC 3.a-TlPI 


RAPHAEL SAAOIQ«,Q-TIP 

MOTOWK S(jUT.LlTKACK LJTit+OcLyWXiD I 


86 


87 


86 


89 


3 


NAS IS LIKE * 

DJ PREMIER ; Kr^MIER N JONES) 


NAS 

,TI ,%■} CDILMBIA PP)l,r t 


86 




81 


72 


18 


CHANGES 2PAC 

ASHAKURIT SHAKLR D EVANS ti HORNSBYI AMARUDEATM ROW ALBUM COTJNTERSCOPE t 


32 


dD 


NEW^ 


1 


TWO TEARDROPS 

S AARiNER ;6 ANCERSC-N S WARiJ.EA: 


STEVE WARINER 

v; CAPITOL I'lASIppiLEi ALBUM CUT T 


89 


90 


88 




2 


SPECIAL 

GARBAGE GARBAGE 


GARBAGE 

A(Mn SCPINCP? Plf-i.'M C.iP ITJTPSPc'PPP I 


88 


91 


87 


85 


10 


WATCH FOR THE HOOK * CCO. BREE2E FEAT. OUTKAST. GOODIE MOB i WITCHDCKTOR 


73 


92 


78 


68 


9 


HA* 

M FRESH iJUVE'J'LE.M fREBH 


JUVENILE 

(fl CASH MONET SU?SJ' UNIVERSAL ' 


68 


dD 


NEW^ 


1 


EVERYTIME 1 CRY 

^'EGAll :iihtGA-J,K STALE- 


TERRI CLARK 

IVI MERCURY (NAS-tVILLE' ALBUM CU' t 


93 


® 


NEW^ 


1 


PLEASE REMEMBER ME 

p. r.ALLiT.'PPE > ^TKOITJ T MCGRA^. IR.CROWEU.W JENNINGS) 


TIM MCGRAW 

CURB ALBUM CUT ■ 


94 


dD 


NEW^ 


1 


GIVE IT TO YOU * 

. -','T ■ -■ -Pis IIT LE^VIS,J,^SGH! fi THICKE) 


JORDAN KNIGHT 

C: IDI iNTERSCUFE P7U4& 


95 


96 


90 


92 


19 


LUV ME. LUV ME 

■■■ LL-A^I.HHliK'v T .iAI^PPUPPL.l APC~B:.UHGPKAWM:**DS 


SHAGGY FEATURING JANET 

WIITFTELD) n.YrE TYW SOUNDIfiJKK CUT«)* t 


76 


dD 


NEW^ 


1 


WITH YOU * 

lASPIRO ■■ ■ -'PL PRL'LE 


LILA MCCANN 

■ • ■ ' 64np.d ' 


97 


® 


NEMI^ 


1 


WHATD YOU COME HERE FOR? * 

SftJCt . ■ .--I---T.PO/.£LL,r.PG'WELL 


TRINA S. TAMARA 
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IFPI ASKS FOR ACTION AGAINST SEARCH ENGINE COMPANY 



(Coutiiiiicd fvt)i)i imgr 1) 

agencies to their concerns — may yet 
block their way in the digital arena. 

The International Federation of 
the Phonographic Industry (IFPI) 



has asked the public prosecutor in 
Nor«'ay to bring criminal proceed- 
ings against FAST Search & Trans- 
fer, a search engine company that. 



HOT 100 



Tlim coliwni jm'iKiivd by Geoff Mojjfield with assiatunce from Ke ith 
Caidfield and Stor GraiibniK 

FlNE-TUNING: Four months have (lassed since the chai'Ls department 
Dwrhauled The Billlioarri Hot 1(X) (Billboai-d, Dec. .">, 1998). Haring road- 
tested the new methodology for one-third of the chart year, and in re.fpon.se 
to changes in the market, it's time to do some tinkering under the hood. 

A refinement of criteria on Hot Country Singles & Tracks will remove 
nine stations from that chart's panel, effective ne.\t i^^sue. At the same 
time, those nine stations will also be removed the Hot 100 radio panel. 
Alth<jugh the combined audience of the nine stations does not I'epresent 
a significant percentage of listeners represented by the Hot 100 panel, 
this revision may have a subtle impact on the chart's mix. 

Ewn before this alteration, we had noticed a drap in the Hot lOO's coun- 
try content. At the start of the chart year, Nashville roster acts account- 
ed for as many iis 28 slots in some weeks; for the last few weeks, the num- 
ber has hovered between 22 and 24. There are 2C on this issue's list. 

Coming next is an adjustment in the calculation of the chart's retail 
points. The formula, unveiled in the Dec. .'>, 1998, issue, was intended to 
yield a ratio of TS'J radio points and 25'7r i-etail points. However, an in- 
crease in the sales index has shifted the chart to a ItifM ratio for the past 
five weeks. The elevation in retail's impact, in part, has been motivated 
by the changes in the Hot 100 metho<lology: Since the chart's retooling. 
Billboard has learned of at least six top l.'j singles that labels would not 
have released to retail had the Hot lOO's old rules still been in place. 

Unit volume on Hot 100 Singles Sales for each of Billboard's four Maix'h 
issues stands 22.5'^ ahead of sales that singles posted in November's four 
issues, when Billboard calculated the formula now in place. 

The effect of the adjustment will l)e subtle. On last issue's chart, a 257f 
ratio would have seen Busta Rhymes Featuring Janet's "What's It 
Gonna Be'.'!" holt to No. 10, rather than No. 8. TLC, with its huge radio 
audience, would have placed "No Scrubs" at No. 5, a notch higher than 
last issue's rank. 

The new formula takes effect in the May 1 Billboaixi. Te.st charts based 
on the new ratio will l)e released at noon ET on FYidays via Billboard 
Information Network and Bi-oadcast Data Systems, starting A|)ril 2. 

Symbolism: The debut of the Recording Industry Assn. of Ameri- 
ca's diamond award has Billboard's singles chart trading diamonds for 
daggers, as a new symbol designates songs for which videos have been 
jinxluced. Since clijjs seem so common — 87% of this issue's Hot 100 and 
XKi of the current Hot R&B Singles & Tracks list hare them — we con- 
sidered ending this identification. However, videos are not as abundant 
on other formats. Just 'iO% of the tracks on the Hot Dance Music/Club 
Play list and ofi'J of the current Hot Country Singles & Tracks have gone 
before a camera, so we will continue to list this data on our singles lists. 

The diamond now designates titles with net shipments of 10 million 
units (sec Bom ceii the Bullets, page 9<i). a milestone albums see far more 
fivquently than singles do. The only single certified diamond to this point 
is Elton John's "Candle In The Wind H)i)7"/"Something About The Way 
You Look Tonight," released a little more than 18 months ago. 



IFPI argues, specializes in dii-ecting 
customers to pirate music sites. 

Saemund Fiskvik, director gener- 
al of IFPI's Norwegian group, which 
has filed the complaint, says the pub- 
lic prosecution .service in Oslo is 
enthusiastic about the idea because 
any criminal piweedings would be a 
world first. However, sources sug- 
gest to Billboard that prosecutors 
feel they can use their time more 
profitably in tackling more tradi- 
tional crime. 

IFPI Norway filed its complaint 
March 24, alleging that FAS'! was 
contravening Norwegian copyright 
law. According to Fiskvik, IFPI con- 
tends that FAST is making illegal 
files available, contrary to that coun- 
try's Copyright Act. IFPI's fallback 
position, he adds, is that FAST is 
contributing to the unlicensed repro- 
duction of music, also a crime under 
copyright legislation. 

No comment was forthcoming 
from FAST management at press 
time. Chairman/CEO Espen Brodin 
is currently traveling in the U.S. 
Fiskvik says prosecutors have ex- 
pressed to him their enthusiasm for 
tackling the issues IFPI has raised 
because of the innovative nature of 
any such prosecution. This element, 
he says, has heightened their intel- 
lectual interest, as well as their de- 
sire for justice. 

FAST is based in Oslo, with inter- 
national operations in Manchester, 
England, and WestlxH'ough, Ma.ss. 

Its search engine and associated 
database are licensed to U.S. com- 
pany Lycos, which in February an- 
nounced the launch of mp3. lycos, 
com, which it called "the world's 
largest searchable database of MP3 
audio files on the Web" (Billboard. 
Feb. 1.3). 

Fiskvik says a number of legal 
issues remain to be explored, pri- 
marily whether FAST's internation- 
al activities on the Internet are sub- 
ject to Noi'wegian law. He says, "It 
will be a piincipal question for the 
poUce to look for evidence concern- 
ing the location of FAST's equip- 
ment. The location of their server 
will be central." 

The attitude of prosecutors will 
also be central to any criminal case. 
One source within the public prose- 
cution service says that Internet- 
based music piracy is simply too 
small a crime for prosecutors to be 
interested. The source adds, "There 
is also another issue. We are here to 
protect Norwegian citizens, and this 
is more of an international matter. If 
it's a cau.se for concern for the music 



industi-y, let them take this case to 
Britain or America." 

Fiskvik says that if the legal 
authorities in Norway decide the 
case is beyond their juiisdiction, that 
will be an important and valuable 
lesson in how the largely undefined 
area of the Internet is to be regulat- 
ed. He adds that it is not his decision 
as to whether IFPI or the RIAA 
would pursue an action against 
FAST outside Nonvay 

However, the IFPI worldwide sec- 
retariat in London is incensed by 
what it perceives to be FAST's activ- 
ities and appears determined to 
press ahead. 

Director of operations Mike Ed- 
wards says, "FAST has developed a 
search engine software that en- 
courages massive systematic copy- 
right piracy by searching all MP3 
files worldwide and then .storing all 
the dii'ect links to thase files in a data- 
ba.se. It involves software that contin- 
ually scans the Internet for new MPS 
files, monitors the availability of each 
MPS server, and updates, hour by 
hour, the database of links." 

Edwards adds, "The Lycos/FAST 
search engine should be promoting 
opportunities for the many start-up 



businesses that are pioneering legit- 
imate electronic delivery of music 
over the Internet. Instead, howerer, 
this search engine is doing the o|)|jo- 
site — it Ls providing a service where 
virtually no authorized files can be 
found." 

IFPI worldwide chairman Jason 
BeiTnan says this fin?t action against 
a search engine company is a reflec- 
tion of the new realities of the world 
marketplace. 

"Right now we're facing a terrible 
combination," he says. "We have a 
major piracy problem with phjfsical 
piwluct, and. at the same Ume, what 
we have with FAST is a virtually all- 
pirate atmosphere which in some re- 
spects prevents us from doing legit- 
imate bu.siness." 

Herman says that, like Fiskvik, he 
has been encouraged by his conver- 
sations with Noi-wegian prosecutors 
that they will proceed with the case. 

The Norwegian prosecution serv- 
ice says a decision on whether to go 
ahead may take between six and 
nine months. 

Assistance in preparing this stnni 
ivas /rmvidrd bii Kui R. Lofthus in 
Oslo. 



MORE SHIFTS AT UNIVERSAL STUDIOS 



(Cf))itiiiiii'dfroiu page 01 

Kornblau says the division will 
fully utilize the UMVD machine, 
which he says "maximizes every 
ski; of product." 

With the increased product flow 
and various changes at the video 
unit, Kornblau says, there were at 
times miscommunications among 
departments. 

"We need to work closer with .sales 
and marketing and come up w ith a 
way to lererage our product," he says. 

Other members of the e.xecutive 
office wei-e executive VP of intema- 
tional Andrew Kairey, who overeaw 
the recently dissolved CIC Video 
International joint venture, and ex- 
ecutive VP/COO Bill Clark. 

Kairey, whose position is being re- 
evaluated, is super\i.sing the transi- 
tion from CIC to PolyGram interna- 
tionally, and Clark will most likely be 
reassigned U> Universal's motion pic- 
ture group, according to Kornblau. 

UMVD, which has a similar ex- 
ecutive office setup, will remain the 
same, with Henry Droz as president 
and .lim Urie as executive VP/GM. 

In his new position, Kornblau has 
a split report to McGurk and Droz. 



A string of box-office disappoint- 
ments, including "Meet Joe Black" 
and "Babe: Pig In The City," hasn't 
helped the vide<» di\i.sion. Its la-st ma- 
jor sell-through hits were "Liar 
Liar" and "The Lost World: Juras- 
.sic Park," more than two years ago. 

In addition, a plan to revitalize 
"The American Tail" animated 
series last year fell well below the 
studio's expectations. 

But Kornblau says that the studio 
has "turned a cornel" and that the 
slate of upcoming video releases is 
the strongest it has had in yeai's. 

Universal is prepping the relea.se 
of DreamWorks' Academy Award 
winners "Saving Private Ryan" and 
"The Prince Of Egypt." The former 
is due as a VHS-only rental title on 
May 25, while the latter is slated as 
a fourth-quarter sell-through title. 

The division will also handle the 
critically acclaimed and multi-awaixl- 
winning films "Gods And Monstei*s," 
"Affiiction." and "Hilary And Jackie." 

Universal's biggest moneymaker 
of mm. "Patch Adams" vrith Robin 
Williams, is exi>ected later this year 
as a rental title. 
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An industry forecast about developing 
artists and the new music climate. 

Critical reviews Special ctiarts 
Artist interviews 
^ Comprehensive release schedule 
• Plus in-depth dialogue with progessive retailers 
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G/UtBAGEA ALMO$OUNDS800ia)NTERSCOPEn0.9a'16 98) VERSION 2.0 


13 


37 


34 


30 


53 


LIMP BIZKITA FLIP 90i24flNTERSCOPEiio,9a'i6 981 ■ THREE DOLLAR BILL. Y'ALL 


22 


91 


60 


69 


28 


HOLE A DGC26l&J;iNitn5[;oPtOD9a'lfc.98:i CELEBRITY SKIN 


9 




NEW^ 


1 


D Wl 1 IrMtU EPIC 69/51 (10.98 cQrlD-9BI BWI 1 LHbU 


38 


GT) 


108 


109 


10 


m Heatseeker Impact m 

TRICK DADDY SUP-N SUDE ^SC^iWARLOCk (10,9ai'lfi 981 H WWW.THUG-COM 


92 




48 


55 


14 


rAlDUT aLIM SKIVI e*;ii7*,'ASIRW.WtRKS(10 96'1696] D ivU Vt WJML A LUNtj WAV, ofloT 


39 


40 


36 


33 


26 


GOO GOO DOLLS A' WARNER BROS. 47058 (t0.9EV16.98j DIZZY UP THE GIRL 


15 


93 


84 


72 


37 


BARENAKED LADIES A' RfPRISE 46963iWARNER BROS [10.9C^16.96) STUNT 


3 


41 


31 


32 


18 


MARIAH CAREY A^ (X)IUMBU 69670* (11.98 ECV17. 981 # I'S 


4 


94 


86 


80 


46 


FAITH HILL A' WARNER BROS. (NASHVILLE) 4G790 (10.98/16-981 FAITH 


7 


42 


28 




2 


VAN MORRISON P0INTBLANK47I48(VlRGtN (12.98/17,981 BACK ON TOP 


28 




95 


75 


51 


3 


KENNY CHESNEY bna 6765mG [10.9e;'16.98l EVERYWHERE WE GO 


51 


43 


33 


25 


21 


VARIOUS ARTISTSA POLVGRAM-UNIVERSAL-EMI 41679&VIRGIN(U 9ai'17.98l NOW 


10 


96 


71 


95 


20 


SOUNDTRACK A 550MUSiC6a971jtPH:ill 98£iyi7,98i TOUCHED BY AN ANGEL: THE ALBUM 


16 


44 


37 


35 


21 


DRU HILL A UNl«RSITT/ISlAND524M2rtlERCLIRVI10 98E{V17 98l ENTER THE DRU 


2 


97 


83 


65 


6 


VARIOUS ARTISTS GRAMMritLEKTRA6?3ao'7tEG [11 9ai7 981 1999 GRAMMY RAP NOMINEES 


54 


45 


39 


45 


30 


ROB ZOMBIE A GEFFEN 252]2*flNTERSCQPE (10-9*16 981 HELLBILLY DELUXE 


5 


QD 


NEW^ 


1 


™,?,??.f!^I>!?Xl/. , no .^ii. THE ALL TIME GREATEST MOVIE SONGS 

COLUUBIAIPIC GSe^atPlC ril ,98 E(i'18.98l 


98 


46 


35 


29 


41 


BRANDY A' AtLANrK:83039*/AG(lo,9ft'l7.98) NEVER S-A-Y NEVER 


2 


(3D 


NEW^ 


1 


JEFF BECK EPIC 67937 111 98 EQ('17 981 WHO ELSE! 


99 


47 


40 


37 


9 


S.u^p^'^JlS^^'JSr^r'^*'*'"^^ LIVE AT LUTHER COLLEGE 
BAMA RUGS 67755/10 (19 98 CO! 


2 


100 


85 


66 


70 


CELINE DION A' 550 MUSIC 6aa6i7tPiC(io.98E*i7 981 LETS TALK ABOUT LOVE 


1 


CD 


55 


67 


19 


112 • BAOeOy73021'/ARlSTA(10.9a^l6.98l ROOM 112 


20 


101 


93 


86 


21 


FAITH EVANS* BAD BOY 73016*/ARISIA (10 98,17 981 KEEP THE FAITH 


6 


QD 


NEW^ 


1 


JOEY MCINTYRE C2 69856 (i i 98 Ea'l7 981 STAY THE SAME 


49 


102 


96 


96 


19 


U2 • ISLAND 52d61iW£RCURY(lt,98Ea!7 981 THE BEST OF 1980-1990 


45 


m 


NEW^ 


1 


SILVERCHAIR EPIC 69816(11 98 EQ'16 96) NEON BALLROOM 


50 


dD 


NEW^ 


1 


.™o™'"cl^i^J°^^^^^ •'"""ME'" STEAMROLLfR MEETS THE MOUSE 


103 


51 


42 


40 


36 


MONICA A i«;i:- ;iC9a'i6 9B) THE BOY IS MINE 


8 


OS) 


103 


87 


27 


SOUNDTRACKA DEFJAM558663'/WERCUHV(n.9aE<V17.9ai RUSH HOUR 


5 


52 


50 


48 


6 


COLLECTIVE SOUL • Atlantic 83162.'AG (10.9&1698) DOSAGE 


21 


105 


99 


91 


24 


CAKE • CAPRICORN 538092'WEHCURt 110.98 EQfie.sSJ PROLONGING THE MAGIC 


33 


53 


53 


52 


68 


ANDREA BOCELLI A' philips 539207 (10.96 E(V17.98) D ROMANZA 


35 


106 


97 


83 


20 


SOUNDTRACKA interscope 90181 (10.98(17 981 THE RUGRATS MOVIE 


19 


54 


46 


43 


18 


JEWEL A' ATLANTIC 82950'/AC (10 9*17 98) SPIRIT 


3 


107 


95 


84 


49 


ANDREA BOCELLI •PHILIP5 4620M 110,98 Eai7.98) ARIA — THE OPERA ALBUM 


59 



O Albums with ifie greatest sales gams th.s week. •Recording Industry Assa, Of Amertca (RIAAJ cerliltcalton for nel shipment of 500.000 album units (Gold), ARIAA certification (or net shipment of 1 million units {Platinum). ^ RIAA certification for net shipment ol 10 
million units (Diamond). Numeral lollowing Platinum or Diamond symbol indicates album's multi-plaiinum level. Fof boxed sets, and dooWe albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs ancyor tapes 'Asterisk 
indicates LP Is available Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gairwr shows chart's largest unit increase. 
Pacesetter indicates biggest percentage growth, Heatseeker Impact shovw albums removed Irom Heatseekers this vreek. DBir^dicales pastor present Heatseeker lltle. 6 1999, Billboard'BPI Communications, and SoundScan, Inc. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT 1 NUMBER'DISTHIBUTING LABEL ISUGGESTtD UST PRICE OR EQUIVAIENT FOR CASSETTLCD; 


PEAK 
POSITION 


108 


92 


59 


4 


VUKMOUTH RAP A LOI «;20vinaN lu 9U19 98) THUGGED OUT THE ALBULATION 


40 


109 


91 


75 


6 


EMMYLOU HARRIS. UNDA RONSTAOT, OOav PARTON yp,Q |, 

ASYLUM 6227i>EEG Ill.Sa'l? Mi 


62 


110 


91 


78 


10 


SOUNDTRACK HOLLYWO0D62l77(10.9a'17.98] VARSITY BLUES 


19 


111 


10« 


88 


36 


BEASTIE BOYS A' GRAND ROrAL 37716.^CAPirOL (11 9&17,98l HELLO NASTY 


1 


112 


10b 


107 


20 


TOTAL • am BOY 73020./ARlsiAil09a'L6.98:i KIMA, KEISHA & PAM 


39 


113 


101 


105 


53 


JO OEE MESSINA • aim 77904 (|0.9&'16.98) I'M ALRIGHT 


Gl 




138 


155 


12 


KID ROCK mVA*ILANIICS3119,'AG (10 98(16,981 ■ DEVIL WITHOUT A CAUSE 


114 




120 


126 


5 


SIXPENCE NONE THE RICHER SIXPENCE NONE THE RICHER 
SCILIM7032M1098'1598)|B blArtPH,t nunt 1 ML montn 


115 


116 


90 


76 


S 


SOUNDTRACK 143(All*Nrica316OTOll095'17.9a) MESSAGE IN A BOTTLE 


39 


117 


106 


98 


102 


THIRD EYE BLINDA' tltK1RA620l2-/E£Glll 9a'l7 98lin THIRD EYE BLIND 


25 


118 


114 


110 


24 


PHIL COLLINS • FA[XVAL0E.'ATLAMTIC63l39.'Afi(l0.98'17.9ai ...HITS 


19 


119 


102 


93 


8 


JIM BRICKMAN winohau hill 11396 (I0 9a'l6,98l DESTINY 


42 


IM 


100 


81 


1 


TEAR DA CLUB UP THUGS OF THREE 6 MAFIA CRAZYNDALA2DAYZ 

KYPN0TI2C MINDS 171&RELATIVITY 1 10 9ai6.9a} 


18 


121 


113 


101 


41 


EVE 6 A RCA C7617 (10 9&'16 98) BH EVES 


33 


122 


10? 


90 


27 


SHAWN MULLINS • SMG69637/caLUMBiA no 98 EQ/16S8I B SOUL'S CORE 


54 


123 


112 


100 


4 


BONEY JAMES WARNER BROS 47283 (10.9ft'16.981 BODY LANGUAGE 


91 


124 


109 


120 


3 


SOUNDTRACK n0LLYWOOO62180(10,9a'17 98l THE OTHER SISTER 


109 


125 


98 


70 


4 


TRACY BYRD mca Nashville 70048 [lo.9a 16.98) KEEPERS/GREATEST HITS 


70 


126 


78 




2 


WILCO REPRISE 47282(WARhEfl BROS. (10.9*16.981 SUMMERTEETH 


73 


3E> 


163 


; < 


31 


FIVE • ARISTA 19003 (to 98/16 981 ■ FIVE 


112 


128 


110 




2 


BETH ORTON hlavenly,T€CONSTRXTI0N i«38*(A«iista(I0 9816 981 ■> CENTRAL RESERVATION 


110 


129 


81 




2 


C-BO AY-0L '(OD ifiy&-:4720&ViRliiNilO9&i5 9a) THE FINAL CHAPTER 


81 


130 


111 




4 


w*'!!°"v,'*''^'^^?s,r.UJ»ni8i *W GOSPEL 1«9- THE rOR? 30 TOP GOSPEL ARTISTS JIKD SONGS 


94 


131 


118 


118 


22 


SP^Tj^'^re^'l-^!^ W0W-I999; THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


51 


132 


119 


103 


25 


DEBORAH COX # ARISTA 19022 (10.9&1S.98I B ONE WISH 


72 


OD 


136 


123 


17 


OJ QUIK PROr.LEl«J34- ARISTA (109&'16 981 RHYTHM-AL-ISM 


63 


134 


115 


114 


33 


EAGLE-EYE CHERRY A work 6913«epic (10 98 E<ll6.98> B DESIRELESS 


45 


135 


124 


108 


31 


THE TEMPTATIONS* MOT(WN530937,UNIVERSAl (10.99 E(«6 981 PHOENIX RISING 


44 


136 


121 


_ 


3 


JOHN TESH GISP55%73 [10 98 £(117 981 ONE WORLD 


121 


137 


122 


131 


19 


RO* ,:09S miM SOURCE PRESENTS HIP HOP HITS- VOLUME 2 


46 


138 


117 


92 


39 


THt dKIAN 9tl£tK UKLncolKAA THE DIRTY BOOGIE 

INrERSCOP- 90183 9ai6 981 


9 


139 


132 


127 


12 


SOUNDTRACK V.AflNER SUNSET*£PRia 47l4aWARhER BROS. (10 9a'17.961 PRACTICAL MAGIC 


36 


140 


127 


124 


30 


t/ADim IC ADTIGTC A 

roJ»' iIg (! 981 '^'"'^ PRESENTS, JOCK JAMS VOL. 4 


20 


141 


133 


116 


17 


Si™"?™;"*' r"?^^^^^ 98, ™E COLLECTION, VOLUME ONE 


32 


142 


134 


129 


101 


SAVAGE GARDEN A' (XLUMBIA 67951 111.98 Eai7 981 SAVAGE GARDEN 


3 


143 


129 


111 


18 


™™?T^S0™- ,11 9*17.981 * ''^'^ ' '■^"^ 


7 


144 


126 


106 


17 


SOUNDTRACK A AMERCAK 6937?,«1UUB« (1198 tdl 7 981 CHEF AID; THESOUTH PARKAIBUM 


16 


145 


142 


130 


19 


GEORGE MICHAEL A i aniF*; ft, fiFNTI FMFN. THF RF'^T OF GFORGF UICHAFL 
tPiC 6963b (15 98 1019 98, LAUItb i lltK 1 LtMtri. , nt Dt3i UT kjtUnUL MIVtlACl. 


24 


146 


128 


102 


26 


ntl 1 n oWCJA 1 A t LtKIHA b226.;ittU (10 W (b.9U, ^IILLKI 1 nt O/lPrtC 


6 


147 


137 


152 


94 


TIM MCGRAW A' CURB 77886 (10 9a'16 961 EVERYWHERE 


2 


148 


149 


137 


27 


MARILYN MANSON A NOTHihC 90273viNTEltscop£ (1 l.9a;]7.98l MECHANICAL ANIMALS 


1 


149 


135 


181 


59 


SOUNDTRACK A' MAVtRiCK46a4(»WARr<ERB«)S.lll,9«17.98l THE WEDDING SINGER 


5 


550) 


189 


187 


4 


LIT BCA 67775 (9 9»'I3 98, B A PLACE IN THE SUN 


150 




156 


153 


71 


MARTINA MCBRIDEA ftCA(NASHVILLE,6751&RLG1109a'l6981 EVOLUTION 


24 




RE ENTRT 


17 


ELVIS CRESPO • SONY DISCOS 82634 (8.98 E*14.9ei B SUAVEMENTE 


147 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBf R70ISrR,BtJTING LABEL (SUGGfSTED LIST PRICE OR EQUIVAIEKT FOR CASSETTEA^D) 


PEAK 
POSITION 


153 






22 


JONNY LANG # A4M 5A0984*INTERSCOPE no 98 CV16 981 




28 


154 


147 


138 


34 


MARK WILLS S MERCURY (riASHVILL£l 536317 (10.98 E&16.98I ^| 


WISH YOU WERE HERE 


74 




170 




2 


LES NUBIANS OMTOWK^HIGtiER OCTAVE 4S997MRGIN (10.9&16.9ei B 


PRINCESSES NUBIENNES 


155 


156 


141 


144 


2S 


DC TALK • FOREFRONT 46526(V1RGIN (t0.9&16.98> 


SUPERNATURAL 


4 


157 


143 


133 


44 


SOUNDTRACK A' capitol 93402 (lo.9Eyi 7.981 


HOPE FLOATS 


4 


158 


154 


135 


il 


VARIOUS ARTISTS •RAZOR SHE 89004(11 9»17.98) 


MONSTERS OF ROCK 


112 


159 


116 


74 


5 


MR. SERVON NO LIMIT 5O045.,'PRIORITY (10 96^16.981 


DA NEXT LEVEL 


14 


160 


123 


99 


3 


SAWYER BROWN CURB 77902 Il0 9a'i6 98) 


DRIVE ME WILD 


99 


161 


146 


1 19 


11 


SARA EVANS RCA (NASHVIUEI 676&37RLG (10,96^16 981 B 


NO PLACE THAT FAR 


116 


162 


130 


97 


4 


JIMI HENDRIX EJPtRlENCt MENDBB M931VUCA (199»24.98) LIVE AT THE FILLMORE EAST 




163 






B 
0 


VARIOUS ARTISTS beast 545a.siMiTAfi (10 9&16.991 SLAMMIN' WRESTLING HITS 


111 


m 


162 


184 


4 


LOS TRI-O ARIOLA 5843&BA1G LAT,N (8 9a'12 98lB 


NUESTRO AMOR 


162 


365) 


167 


149 


56 


BIG BAD VOODOO DADDY A COOISYIUE 9Q29Q'INTERSC0PE (10 9ftl6 96, 


BIG BAD VOODOO DADDY 


47 


166 


144 


112 


4 


TEVIN CAMPBELL QWEST 4703e7WARNER BROS. (10.98(16 98) 


TEVIN CAMPBELL 


88 


HD 


185 




42 


NATALIE MERCHANTA EL£KIRA62]9&1EG(10 9&16.98) 


OPHELIA 


8 


168 


151 


125 


32 


KELLY PRICE* T-NECMSIAND52451&MERCURY (10.98 E(yi6.98) 


SOUL OF A WOMAN 


15 


169 


159 


132 


30 


MONIFAH UPIC7WN S3166'AJNIVERSAL(10.9&I6.98) 


MO'HOGANY 


96 


170 


158 


141 


33 


DIAMOND RIO • ARISTA HASHV,LU 18666(I098'16 98) 


UNBELIEVABLE 


70 


171 


157 


143 


30 


?(!^M*!f.^m676.,imG„„8.2B98, FOR THE RECORD: 41 NUMBER ONE HITS 


13 


172 


148 


145 


18 


SOUNDTRACK A DftUMWORKE 5KM 1 ,'lMEftSCOPE i 1 1 .^■\7.9&\ 


THE PRINCE OF EGYPT 


25 


173 


153 


117 


27 


VINCE GILL • MCA NASHVILLE 7C017 ;i09a'16.9e) 


THE KEY 


11 


3S) 


197 


199 


45 


J9"'^_.?^,^'-!r,^",^^"^,,4^^ THE BEST THAT 1 COULD DO 1978 - 1988 


33 


175 


161 


142 


10 


THE BLACK CROWES American 69361,'CCHJMSIA (10,98 EQ'I6.98i 


BY YOUR SIDE 


26 


176 


155 


113 


6 


^j'SfrJ' naVhville (10,,»,6,98, ' DON'T "«NT TO MISS A THING 


65 


177 


160 


156 


72 


SPICE GIRLSA'viRGiN ibili illSBium 


SPICEWORLD 


3 


178 


169 


150 


21 


DIVINE PENDULUM 12325/REDANT(ia.9»16.9SlH 


FAIRY TALES 


126 


179 


140 


122 


4 


THE SUPERTONES BEC 17415 [lo.gB/l 5.98) 


CHASE THE SUN 


95 


180 


166 


147 


21 


THE FLYS DCLKHXJS VINYL 7400&TMUMA (10 96^16.98) ■ 


HOLIDAY MAN 


109 


181 


180 


159 


70 


METALLICAA' ELEKTR* 62126*itEGI10 9&16.9Bl 


RELOAD 


1 


182 


164 


163 


22 


SOUNDTRACK soijnotrax 82icmTno.9&i7.98) 


BLADE 


36 


183 


165 


136 


79 


USHER A' OF ACE 26flA3,iARiST* (10.9ai6 981 


MY WAY 


4 


m 


NEW^- 


1 


DROPKICK MURPHYS HELLCAT 804I3*/CPirAPH [10.98/14.981 II 


THE GANG'S ALL HERE 


184 


185 


172 


160 


79 


MASTER P A- NO UMIT W6M*/PRI0Rin (10 9ail6.9e) 


GHETTO 0 


1 


186 


171 


158 


20 


S,e«hm',?ii6,..,«c.i.0.9»1798, EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX 


133 


187 


176 


165 


77 


a»Tn« 'il?eT88«*'io 98716.98) ^HE GREATEST HITS COLLECTION 


4 


188 


191 


188 


12 


LEE ANN WOMACK OECCA 70040'MC:A NASh4VIIXE(10.9Si'16.98) B 


SOME THINGS 1 KNOW 


136 


189 


145 


121 


8 


SOUNDTRACK POLYGRAM TV 53874a'MERCUftY (1 1.9B Ea'l?.9a) 


THE '605 


22 


190 


188 


170 


20 


ANDREA BOCELLI • philips U3]23<10.98 Eai7 981 


VIAGGIO ITALIANO 


153 


191 


152 


128 


7 


QUINCY JONES QWtST 4&49aWARNEn BROS. (24.9ELi29.9SJ 


FROM Q WITH LOVE 


72 


192 


182 


148 


32 


GERALD LEVERT • EASTWESI 6226l^K (10.98/16 98) LOVE & CONSEQUENCES 


17 


193 


173 




33 


SOUNDTRACK • MAVERiCK *69S4.wftRNER BROS. (1 1 Sft'!? 981 THE WEDDING SINGER VOLUME 2 


22 


3M) 


NEW^ 


1 


MCDERMOTT, KEARNS & TYNAN MAST£RTONE B552,W3<NT (13 9&I6 


Bi THE IRISH TENORS 


194 


195 


186 


162 


33 


SNOOP DOGG A' na nhfjtc lo rn qc cai n fsjoT TO BE TOLD 
\0 UMIT 50000-,'PRiORiTY (11 98/17 981 "A bflMt lb lU Bt bULU. IVUI lU BL lULLJ 


1 


196 


175 


175 


26 


TRIN-I-TEE 5:7 B HITE 9IX)94;iNTERSCOPt(10 9a'l5 98)B 


TRIN-I-TEE 5:7 


139 


197 


192 


186 


82 


INSANE CLOWN POSSE • I&lAMO !i24442;MERClJRY (10 98 £^16 981 


THE GREAT MILENKO 


63 


198 


196 


192 


21 


VARIOUS ARTISTS • ARISTA 19026 ; 10 98,16 98) ULTIMATE DANCE PARTY 1999 


69 


199 


181 


161 


67 


SOUNDTRACK*'" 30f*Y CLASSICAL 63213 (10 98 


TITANIC 


1 


^00) 


RE-ENTRT 


42 


MASTER P A' NO LIMIT 53638','PRIORITY iL2,9&19 981 


MP DA LAST DON 


1 



TOP audm: k i ma by artbts) 



AldtMma 171 

Backstreet Boys 27 
Baferuked Ladies 93 
Beastx Boys 1 1 1 
Jen B«* 99 
BeeOos 84 

Big Bad Voodoo Daddy 165 
The Bl*ck Crowes 175 
Black Moon 35 
Blondle bS 

Andrea Bocelli 53. 107, 190 

BoneThoetN-Hamwty 141 

Btantfy 46 

Jtm Bnckman 119 

Brooks & Ounr 187 

Gjrtti eroohs 61 

Ftwy Brown 55 

Busts RRymes 31 

B*WiKhed 33 

Tracy Byrd 125 

Cake 105 

Tevin C*rnptctl 166 

Mariah Carey 41 



CBO 129 
Cner 8,86 
Eaele^V« Ctwny 134 
Kenny Owwsy 95 
MarkChonun 176 
The Chieftains 56 
C}i«rkill« Chufch 28 
C-Murder 1 2 
Collective Soul 62 
PMCoHins lis 
The Cons 72 
CMorahCoi 132 
Cned 33 
ENtsCrespo 152 
Sheryl Craw 70 

dcTalk 156 
Diamond Ro 170 
Celine Dion 100 
Divine 178 
D<»« Chicks 9 
DJOuik 133 
OMX 14,25 
Dropkick Murphys 184 
DruHIH 44 



Faith Evans 101 



Sara Evans 161 

Em 6 121 

Everclear 61 

Everlasl 11 

n« 127 

Thenys 180 

Kirk Franklin 62 

Gartiafe 90 

VinccGill 173 

Qinuwine 5 

GoOsmack 80 

GooGooOqIIs 40 

Mase Presents Hart«n Woitd 26 

Emmytou Hanis. Linda Ronstacn, 

OollyParton 109 

jMil Hendrix 162,186 

FaiEh Mill 94 

L»u*ynHiM 4 

Hole 91 

Whitney Houston 57 



Soney James 123 
iay-2 13 
Jewel 54 



Qulncyjorws 191 
Juwnite 16 

R.Kelly 34 
Kid Rock 114 
Knn 18 
Lenny Kravilz 65 
Jonny Lang 1 53 
Gerald Lmwd 192 
bmpBizkit 37 
iJt 150 

Bai Luhrmann 78 
Madonru 71 

Mannheim 5toamrolle» 103 

Marilyn Manson 148 

Ricky Martin 76 

Master P 185.200 

matchbcn ZO 64 

Dave Mattliew^ Bard 88 

Dave MatthewVTtm Rtynoids 47 

Martina McBnde 151 

McOerrr>on, Keams & Tynan 194 

Tim McGraw 147 

JoeyMclntyre 49 

Santi ktcLachlan 22 

Jofin MiHtencami) 174 

Natalie Merchant 167 



Ja Dee Messina 113 
Metallica 66, 181 
Memod Man 87 
Gecrge Michael 145 
Monica 51 
Monriah 169 
Alanis Mocissette 77 
Vat) Morrison 42 
Mr Servon 159 
Shawn Mulllns 122 
Mystlhal S9 
New Radicals B3 
■NSync 15 
Les Nut«ans 15S 
The Offspring 7 
Orgy 36 
BetnOrton 128 
OutKast 69 
Jesse Powell 68 
Kelly Price 168 



Savage Garden 1 42 
Sawye< Brown 1 60 
Selena 74 



The Brian Setzer Ofche^ra 13B 
Shamoe 82 
Siikk The Shodwr 59 
SiMicha«r 50 

Sijipence t*one The Richer 1 1 5 
FattM)ySJ>m 39 
Will Smith 19 
Snoop Dogg 195 
SOUNDTRACK 
T>ie'60s 189 

Arma^Oon - The Atuum 85 
Blade 182 

Chef Aid: The South Park Album 
144 

City Ot Angels 60 
TlwCotruptor 63 
Cruel Intentuns 73 
Hopenoa»s 157 
Lile 10 

Message In A Bottle 116 
The Ofher Sister 124 
Practical Mag»c 139 
The Prince 01 EoPi 1 72 
The Rugrats Movie 106 
Rush Hour 104 
Titanic 199 

Touched By Ar Anget The AJtum 



Vanity Blues 110 

The Weddine Singer 149 

The Wedding Singer Volume 2 

193 

Bniney Spews 3 

Spce Girts 177 

George Strait 29 

Sugar Ray 20 

Tne Supertenes 1 79 

Keith Sweat 146 

Tear D« OuO Up Thugj CX Three 6 

Mslia 120 

The Templaltons 135 

JohnTesh 136 

Th«) Eye Blind 117 

TLC I 

Total 112 

Trick Daddy 92 

Trim tee 5: 7 196 

LosTno 164 

Shania Twain 6 

Tyiese 24 



VARKJUS ARTISTS 



1999 Granwny Nominees 32 
1999 Granwny Rap Nominee* 97 
The AlMolute Hits 75 
The All Time Grealest Movie Son^ 



140 

Monsters 01 Rock 158 
NcM 43 

Slammin' Wrestling Hits 163 
The Source Presents Hip Hop Mils 
-Volume 2 137 
Ultimate Dance Party 1 999 198 
Wdd WrestlinR Federation: WWF 
The Musk: Volume 3 23 
Wow-1999; The Year's 30 Top 
ChnstiBfi Artists And Songs 1 3 1 
Wow Gospel] 999 -TheYeBf-i 
30 Top GospH Arbsts And Son^ 
130 

WilcD 126 

Mam Wills 154 

LeeAnnWomack 188 

Yukmouth 108 

Rob Zomttic 45 
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PERSEVERANCE PAYS OFF FOR SQUINT'S SIXPENCE NONE THE RICHER 




(Cofttinned from fnuje 1) 

The modern rock band's single 
"Kiss Me" is No. 6 on The Billboard 
Hot 100 this issue. The single, fueled 
by exposure in the film "She's All 
"That," vras certified gold by the Re- 
cording Industi'y Assn. of America 

"Kiss Me" is ahs*) the first .single 
from the soundtrack to the WB-TV 
series "Dawson's Creek." That pro- 
ject will he released in late April on 
Columbia Records, which has part- 
nered with Squint to work the .single. 

"In an environment when most 
people are sale-pricing singles, it's 
not on sale, and it's made it to the top 
fiv« on the Hot 100," says Jeiry Blair, 
senior VP of the Columbia Records 
Group. "This proves when people 
really want some- 
thing, they go out 
and buy it." 

Diiving the sin- 
gle to the upper 
reaches of the Hot 
100 has been a 
labor of love for 
Squint, a Nashville independent 
label/film company founded by 
artist/producer/director Stere Tay- 
lor. In a time when many labels .seem 
to have a mentality of "toss it against 
the wall and see if it sticks," S<iuint's 
dedication to breaking Si.\|>ence to a 
national audience through relentless 
promotion is an admirable attack 
that has reaiied rewards. 

"The perseverance of Squint has 
absolutely paid off," says Garett 
Michaels, PD at modem rock station 
WPLT Detroit. 

Valley Media product manager 
Kevin Hawkins agrees. "Kudos to 
Squint for staying with this project 
as long as they have," he sa.v-s. "The 
last week was the be.st week we've 
had with this record to date." 

Tower Nashville GM Jon Kcrli- 
kowske recalls S<iuint calling him to 
secure an art boai'd out.side the .store 
for Si.\j)ence eai ly on before he'd ever 
heartl of the band. "All of a .sudden, 
they'w really ex|)loded," he says. 

Squint's scrappy indie efforts 
gainetl some major-label muscle last 
fall when it partnered with Colum- 
bia to promote the single. John 
Kalodner, C'olumbia's senior VP of 
A&R, saw the band at Los Angeles' 
Viper Room and became a fan. He 
introduced the single to Blair. From 
there, the Columbia team helped 
place the song in the film "She's All 
That" and has helped propel the 
song at top 40. 

"We hare built up our own Squint 
promotion team throughout 1998," 
sa.vs Squint VP Stephen Pi-endergast. 
"We have Trve people working with us 
in that capacit.v. We integrated our lit- 
tle team with [Columbia's] mon.ster 
team and tried to find as man.v waj's 
to work together as we could." 

Pi-endergast says that in addition 
to top 40 airplay, the band has also 
gained a .solid foundation in other 
formats, such as modern rock (Los 
Angele.s' KROQ recently added the 
single), college, and triple- A. 

Louis Kaplan, PD at KLLC San 
Francisco, refers to Sixpence as "the 
Cinderella story of the .year." 

But while the group's .success may 
.seem to have happened orernight, it 
actually took the Grammy-nominat- 
ed band a few years to get to the ball. 

"This is not a pop act with a fluke 
song," says label founder Taylor. 
"Thev are a veteran band. Even 



COUMBR 



though they are young, they've been 
together years." 

Six|)ence None The Richer, which 
takes its moniker from a C.S. Lewis 
story, comprises lead vocalist Leigh 
Nash, cellist/guitarist/principal 
.songwriter Matt Slocum, drummer 
Dale Baker, ba.ssist Justin Carv, and 
rhythm guitarist Sean Kelly. 

After circulating a demo around 
Austin, Texas, the band signed with 
Nashville-based R.K.X. Recoi-ds and 
released its fii-st album, "The Father- 
less And The Widow," in 199S. The 
band's initial success came in the 
Christian market, with 1995's "This 
Beautiful Mess" winning a Dove 
Award. This was followed in lf)9.5 with 
the EP "Tickets 
For A Prayer 
Wheel." 

The group 
gained an audi- 
ence early on by 
hcadhning its own 
dates, as well as 
opening for lO.OOO Maniacs and the 
Smithereens. 

.Six|)ence signed with Squint in 
1997 and released its self-tilled laliel 
debut in Nm'ember S<]uint signed a 
disti'ibution deal with Alternative 
Distribution Alliance in early 1998. 
and the label began activ^jly working 
the "Kiss Me" single by soliciting ini- 
tial support at college, public, and 
tripIe-A radio. Last .summer, the sin- 
gle began gaining steam at motlern 
rock and mcMlern AC radio. 

Squint also serviced a "Kiss Me" 
video. Filmed in Paris, the clip paid 
homage to the work of French direc- 
tor Francois Truffaut (Billboard, 
July 4, 1998). 

Since the song's inclusion in "She's 
All That," another video with clip.s 
from the movie has been issued. 
According to Blair, .still another ver- 
sion, with footage from "Dawson's 
Creek," will be serviced soon. 

Nash cixKlits the film with having 
a major impact on the .single's explo- 
sion at radio. "It makes a lot of |X'o- 
ple obviously more awaix; of the band 
and our music," she .sa,vs. "1 just 
didn't realize what a big difference 
it wa.s going to make." 

Slocum agrees. "The movies are 
such a huge vehicle for songs these 
da.ys," he sa.vs. 'And I think a lot of 
it, t(M), had to do with going in and 
meeting people and making rela- 
tionships. It was wiki how much that 



meant to a lot of radio stations that 
we actually came to their station, 
met them, and |jerforme<l for them." 

Thus far, the album has sold more 
than 123,000 units, according to 
Squint, in a mix of mainstream and 
Christian outlets. 

Prendergast says the label is fan- 
ning the fire for the full set at retail 
with point-of-purchase materials, 
such as bin cards tying the band to 
the song. There also arc plans for 
.$100,000 in TV ads on MTV VHl, 
and other outlets; print ads are also 
planned. 

Pre-ndergast says the label is also 
exploring options internatinnall.v 

For their part, Slocum and Nash 
are grateful to Squint. 

"1 think it's a huge vote for artist 
development and what labels used 
to do with a band — bringing them 
in and looking at it as a 10- to lo- 
year relationship," Slocum says. 
"Growing a band, as opposed to, 
'Get them in here, get them a sin- 
gle, sell a lot of records, and get 
them out of here.' " 



ASCAP 

(CoHtimtcd ftfnii jiutjc fii 
money if t hey air programs that con- 
tain no ASCAP music, or if they 
enter into direct fee arrangements 
with ASCAP's publisher and writer 
membei-s. 

The court is also being asked to 
include in the new rate .structure sta- 
tions' analog and digital TV signals, 
as well as local stations' use of the 
Internet. Pending its own court fil- 
ing, ASCAP sa.vs it will not comment 
on the TV group's filing. 

While the current pact between 
ASCAP and the local stations, 
which are represented by the trade 
group Television Music License 
Committee, expires Wednesday 
(31), the court will set interim fees 
pending the outcome of the stations' 
court filing. 

Failure between the .stations and 
ASC'AP to negotiate a new rate struc- 
ture brought the matter to federal 
court; under a 1950 consent decree 
between ASCAP and the U.S. .Justice 
Department, the court is mandated 
to approw new rates. 

ASCAP has separate rate agree- 
ments with the ABC, CBS, and NBC 
networks. 



U.S. ROCKABILLY LABELS, DISTRIBUTORS 



u.o. nubixnoiLLi 

(Cfiiitinitfd fraui paf/r 90) 

Other modern labels having an 
impact are Los Angeles-based Ecco- 
fonic, which was founded by the 
recording act Dickei-son, and Brook- 
lyn, N.Y.-based Norton Records, 
which is headed by Billy Miller and 
Miriam Linna. 

Buttressing the revival is the dis- 
tribution foundation laid by Orange, 
Calif -based He|) Cat Distribution in 
the West and Pittsburgh-based Get 
Hip Di.sti-ibution in the East. 

Frustrated by the unavailability of 
rockabilly mu.sic in the U.S., Gabby 
Ca-stalleiia .started Hep Cat in 199i3 
as a distributor and mail-order cata- 
log company. Initially distributing 
and selling just vintage and contem- 
ixjrary rockabill.v, the company now 
handles hillbilly boogie. Western 



swing, big band, and jump blues. 

Hep Cat provides a viable outlet 
for the many arti.sls who are releas- 
ing their own albums, like Texas 
rockabilly artist Mack Stevens on 
the Corsicana, Texas-based Free- 
donia label; the Racketeers on the 
Boston-ba.sed Scollay S(iuare latel, 
which also serves as the label for 
the Raging Teens; and hot new act 
Josie Kreuzer, who has developed a 
style similar to Wanda Jackson and 
.lanis Martin. 

Get Hip Distribution is another 
prime .source for rockabilh'. In busi- 
ness for 10 .years, the company car- 
ries rockabilly, ps.ychobilly, rock- 
'n'roll, and garage music, according 
to Get Hip manager Barbara 
Bernardo. hrian licht 




by Geoff Maufteld 

Diamonds are FOREVER: Effective with this issue, Billboard's 
charts recognize the newest award from the Recording Indu.stry 
A.ssn. of America (RIAA), the diamond certification, bestowed to 
albums and singles with net U.S. shipments of at least 10 million units 
{BUlhoardBiilietin, March 3). To do so, we have appropriated the 
diamond-shaped symbol, which prior to this issue was used on our 
singles charts to highlight songs for which videoelips have been pro- 
duced. 

Unlike platinum awards, which are awarded in multiples (double- 
platinum for net shipments of 2 million, triple-platinum for 3 million, 
etc.), the KIAA will not issue double diamond awards for titles that 
surpass 20 million units. The boxed set rule — in which the shipments 
of boxes or double albums that last 100 minutes or more are multipUed 
by the number of CDs or albums in the set — is applied to diamond cer- 
tifications. 

As with multi-platinum albums on our charts, the number that follows 
the diamond symbol designates the iilatinum level for which the title has 
been certified. For example, on Top Pop Catalog Albums, the "11" that 
follows the diamond symbol on Metallica's self-titled 19i)l album means 
that in addition to its diatnond award, the set has been certified 11-timcs 
platinum for shipments of 1 1 million copies. 

The diamond will he most frequently found on Top Pbp Catalog Albums, 
The Billboard 200. Top Country Catalog Albums, and — we suppose for 
as long as Garth Brooks recorcl-s — Top Country Albums. The .symbol, 
however, will be u.sed on any chart that houses a diamond-level album or 
.single. 

In the diamond symbol's inaugural Billboard issue, the certification 
appears at three rungs on The Billboiutl 200: Backstreet Boys' self-titletl 
debut. No. 27; Brooks' "Double Live," No. (il; and the "Titanic" .sound- 
track. No. 19!t. It apiKnirs 10 times on Top Pop Catalog: the previously 
mentioned "Metallica," No. 1 ; Shania T» ain's "The Woman In Me," No. 
4; Alanis Murissette's ".lagged Little Pill," No. 6; Pink Floyd's "Dark 
.Side Of The Moon," No. 7, and "The Wall," No. 20; Guns N" Roses' 
"Appetite For Destruction," No. 12; Celine Dion's "Falling Into You," No. 
19; James Taylor's "Greatest Hits, " No. 21; AC/DC's "Back In Black," 
No. 2.i; and Bnwks' "The Hits," No. 44. 

Irish eyes are SMILING: As predicted here last issue, TV expo- 
sure and St. F'atrick's Day deliver handsome gains for the mostly Irish 
n*Witched. who debut at No. 38 (37,000 units), and Irish siblings the 
Corrs, who jump more than 100 place.s, to No. 72. With their sales more 
than tripling, the Corrs easily win the big chart's Greatest Gainer. 

Veteran act the Chieftains almost alwa.vs prosper on St Patrick's Day. 
This year, with "Live With Regis & Kath'ie Lee" and "Late Night With 
Conan O'Brien" on boai-d, is no exception ((i.'j-.ifi, a 21*^ gain). 

Stories to TELL: charlotte church, the 12-year-old soprano who 
turned heads with a breathtaking performance at the National Assn. of 
Recording Merchandisers' recent convention, now .startles chart watch- 
ers. With 4,''),0()0 units, the classical vocalist debuts at No. 28 on The Bill- 
board 200, ahead of former New Kids On The Block member Joey 
Mclntyre and multi-platinum rock banfl Siiverchair (Nos. 49 and 50, 
res|)ectively). The debut artist tenefits from a well-orchestrated aware- 
ness campaign, including a release-week stop on Kosie O'Donnell's day- 
time show, but Church's first-week splash even exceeded Sony Classi- 
cal's most oiJtimistic projections. She appeared Mareh 26 on "Late Show 
With David I.,etterman" and is to be featured on the Friday (2) edition 
of "Dateline NBC" ... In addition to boosting Church and the Corrs, 
"Rosie O'Donnell" is a plank in Lenny Kravitz's climb ((i8-(J5), while 
"The Tonight Show" helps bring bullets to Sixpence None The Richer 
(120-115) and Big Bad Voodoo Daddy (167-165). Ginuwine, with Hot 
Shot Debut ribbons on both The Billboard 200 (No. 5, 124,0(X) units) and 
Top R&B Albums (No. 2), was a gue.st on "Regis & Kathie Lee," while 
I)J Quik rides the "Soul Train" to bullets on both charts (4B-40 on the 
R&B list, 136-133 on the big chart) . . . Univision talk-show ho.stess 
Cristina Saralegui has been described as the Latin equivalent of Oprah 
Winfrey, and this issue her "Cristina" program helps deliver an Oprah- 
like bounce for Elvis Crespo. With a 40% gain, he jumps 6-3 on this 
issue's unpublished Billboard Latin .50, 17-6 on Heatseekers, and re- 
entei-s The Billboard 200 at No. 1.52. Crespo al.so ap|)eared on the Tele- 
mundo network's March 19 coverage of Miami's Carnaval En La Calle 
Ocho (Carnival On 8th Street), an event also covered that same night by 
a special on Univision stations . . . Hey f(tlks, the .$18.98 barrier has been 
pierced. The price tier, which previously had been u.sed only occasional- 
ly on two-CD .sets, is employed for a single-disc offering assembled by 
Sony Mu.sie Soundtrax. "The All Time (Greatest Movie Songs," a compi- 
lation shared by the Epic and Columbia label groups, debuts at No. 98 
with a wholesale price that projects to an $18.98 shelf price. So is this a 
one-time thing, or is this the new tag for premium sets? 
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CAPRICORN PICKS UP JACK LOGAN'S 'BUZZ' 



(('(jutitntcd fmiit jxigp II) 

Vinyl may have prmided the fresh 
outlook, but Logan and friends, par- 
ticularly his longtime collaborator 
Kelly Keneipp, have never been 
short on songs. Logan says he has 
more than 1,000 on tape, the prod- 
uct of years of writing music in his 
spare time. He and Keneipp, who 
produced Logan's "Mood Elevator" 
and "Tinker," have even begun their 
ow n record label, Backburner, in 
order to release their own home 
recordings and those of friends (see 
story, this page). 

Culled from Logan's tapes, the 
songs on "Buzz Me In" range from 
country-tinged ballads to all-out nick 
songs to Elvis Costello-style pop 
numbers. "He's such a prolific 
writer, sometimes you can't see the 
woods for the ti'ces," says Vinyl, who 
notes that Logan and Keneipp were 
often "baffled as to why I picked cer- 
tain songs" from their demos. 

The album is undoubtedly Logan's 
most high-fidelity set to date, and 
Vinyl .says of Logan and his Keneipp- 
led backing band. Liquor Cabinet, "I 
knmv that these gu.vs came from a lo- 
fi backgi'ound, and there's a fear of 
things sounding too slick, too 
straight. But I wanted to bring it all 
up a level, enhance it." Comments 
Keneipp, "People ai-en't going to say, 
'That's not a real Jack Logan album,' 
but it is much more refined. We put 
a lot more work into it." 

"Buzz Me In" is so diverse that 
"you could listen from one song to 
the next and not know it's the .same 
artist," says Phil Walden ,Ir., execu- 
tive VP of Capricorn. "We'd like to 
see Jack develop his career, not just 
in terms of record sales, but so he 
can go out on tour for .six months and 
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every Thursday. 
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make a little mone.v. Sure, he's a leg- 
end in Athens, but there are a lot of 
legends around Athens working at 
the tjico stand." 

Walden sa.vs that the label was not 
profit-motivated in signing Logan, 
whose "Bulk" and "Mood Elevator" 
have .sold 19,000 and 12,000 units, re- 
spectively, according to SoundScan. 
"I don't have any brilliant ideas that 
will guarantee that .Jack turns the 
corner in terms of .sales. We'll have 
to rely on the good taste of the 
American public to pull it through — 
.so I'm not optimistic," he quips. 

Capricorn GM Mike Bone says, 
"It's not an in-the-pocket, alterna- 
tive-cannon-f(Klder record; it's more 
esoteric than that. But it's a great 
record to be associated with because 
it has a real organic approach." 

The label hopes that Logan's tour- 
ing will sell records and is servicing 
the album lo triple- A, college, alter- 
native, and roots music radio. As 
with all his albums, the cover art was 
drawn by Logan. The artist is seek- 
ing management and is booked by 
Brian E^le of Tough Guy. 

Minneapolis retailer Let It Be 
has always done well with I,ogan's 
recordings, according to owner 
Ryan Cameron. "Minneapolis is a 
stronghold for him," he says, but he 
notes that a more powerful push 
from Capricorn could "help .lack 
elsewhere where people aren't as 
familiar » ith him." 

Curtis Schieber, host of specialty 
show "The Invisible Hits Hour" on 
rock outlet WWCD (CDlOl ) Colum- 
bus, Ohio, has already aired the al- 
bum track "Hit Or Miss." 

"The first thing that struck me 
about 'Buzz Me In' was that it's a 
quantum leap from his earlier work," 
says Schieber, who cites both the 
high-tech production and more com- 
plete songs as notable changes. "The 
songs on 'Bulk' are sketches and 
vignettes, but these are actual sto- 
ries in comparison." 

Recent business has kept Logan, 
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BY DYLAN SIEGLER 

Brought together by a fascina- 
tion with the three-choni magic 
of the Sex Pistols and a common 
love of Ehis Costello, Jack Logan 
and Kelly Keneipp have been 
parlni'r.< in In-fi recording ever 
.since citlu r "iie picked up a gui- 
tar. Keneipp has produced two of 
Logan's alliums, pla.ved on almost 
all his recordings, and collaborat- 
ed on many of Logan's 1,000 
songs. Their recent business 
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endeavor, the Winder, Ga. -based 
Backburner Records, is a natural 
extension of their longtime 
friendship. 

"Back in college, in the late 
'70s, we bar! two little hoombo.x- 
es." explains Keneipp. "We w'ould 
record a guitar track into one, 
then [ilay back the tape and |ilay 
along, and .lack w<iuld bend his 
head ilow n and sing into the built- 
in mike." 

A couple of decades later, 
Keneipp and Logan ai-e CEO and 
A&R rep, respectively, of a start- 
up lalx>l they've created to release 



music by themselves and their 
friends. 

"We had such a backlog of 
songs, a lot of which Jack and I 
feel are worth putting out,'' says 
Keneipp. "But with what label'.' 
ILogan's labelj Capricorn isn't 
going to be interested in the 
basement tapes. .So why not 
make a go as a label''" Says 
Logan, "I'm the art director and 
the traveling salesman, and 
Kelly's the distributor." 

With help from his wife, Nikki, 
Keneipp contacted friends from 
the nearby Athens, Ga., music 
scene, including singer/song- 
writer Vic Chesnutt (also a 
Capricorn artist 1, the Roach 
Brothers, Dashboard .Savioi's 
member Rob Veal, and the Possi- 
bilities, all talented friends who 
he says "pla.ved on rainy Monday 
nights in Athens in front of threi- 
people." 

Adds Logan, "We're ju.st getting 
our friends invoKwi with this, peo- 
ple we love — we're not objective at 
all." 

The musicians agreed lo 
Keneipp 's "small-time, handshake 
deal" and plan to record in his hv- 
ing rtHini f<tr fi"ee. 

"Pei'sonall.v, I like it liettcr in the 
living rimm," he admits. "We hope 
to use Backburner iis an outlet for 
our cruder, more lo-fi recordings. 
Bigger lalK'ls are just not interest - 
ed in something not jialatjible lo 
radio." 

Keneipp and Logan used pro- 
ceeds from their music jiublishing 
comjian.v. Enormous Bulk, to start 
the laliel. Backburner's profits ("if 
an.v," sa.vs Keneipp) will be split 



MM with the paj-tici|)ating ai-fets. 
The lalx'l will rely on a smattering 
of friends across the country to 
drop off Backburner releases at 
local record stores, and all other 
Backburner sales will lie conducletl 
online, at server.tl.net/logan/. 

Paul Stark administers the 
Web site, where downloadable 
music soon will be available for 
sale and as free promotional 
items. Hard copies of Logan's last 
alliinii ami tiic ilclttil Hacklmrrier 
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release, "Tinker." arc i-urreiUly 
available for purchase there. 
Hundreds <if cartoons by Logan 
will also be featured. 

T-shirts featuring Logan's art- 
work will Im' avoidable via the site, 
and add-ons (like free music sam- 
plers, such as Uie mulli-arlist 
"Backburner Bits," and slickers) 
w ill be offered to lhc)sc who buy 
online. 

"Technology is going to 
change the record business — it 
already has," says Logan, "and 
we want to dip our foot in there 
and be readv." 



who is published by Enormous Bulk 
Music (BMI), from writing songs as 
much as he'd like. "Since the Capri- 
corn signing and our work on Back- 
burner, I'm jonesing to write some 



songs right now," he admits. 

Some of Logan's huge song back- 
log shows up on "Tinker," a Back- 
burner release, and other songs will 
be used on forthcoming releases 



pressed by the start-up. 

With both Capricorn and Back- 
burner on his side, "I'm trying to 
have it both ways," .sa.ys Logan. "So 
far, it's working out." 



HOLLYWOOD FORMS AN R&B ARM, WITH PJS' SOUNDTRACK AS ITS DEBUT 



(Cuiitimiedfmm page S) 

the collection, coordinated by Imag- 
ine and Hollywood, includes new 
tracks from Snoop Oogg, Destiny's 
Child, Goodie Mob, Krayzie Bone, 
Jermaine Dupri & Da Brat, and 
Raphael Saadiq & Q-Tip. 

Indi\idual artisLs .signed to the divi- 
.sion are female R&B .singer Sy Smith, 
male rapiier O, and male duo Dittamo 
& Ade. Both Smith and 0 are featui'ed 
on "The PJs" soundtrack and will haxe 
albums out in late summer. 

For the past eight years, 
Phillips and Traylor have been 
partners in AHM Entertainment, 
an L. A. -based company that 
included artist management, mar- 
keting, production, and sound- 
track supervision. Additionally, 
Traylor is an entertainment attor- 
ney. Prior to co-founding AHM, 
Phillips was director of marketing 
at MCA Records. 

The duo crossed paths with Holly- 
wood when they approached BVMG 
president David Herman about a pro- 
duction deal for Smith and 0. 

While Cavallo says he wasn't 
intrigued by a production deal, he 
was interested in Travlor and 



Phillips. He had been interview ing 
record company e.\ecutives to head 
the new K&B department, but in this 
|>air, he saw a bit of himself. 

"I've been an artist manager, and 
one of the things you learn is that .vou 
have to take risks, you have to make 
a payroll. They ran their own busi- 
ness, as had I. If you're going to take 
a company from scratch, it helps to 
have people who haven't been turn- 
ing on a spigot full of mone.v." 

"Honestly, this w-asn't something 
we were looking to do at all," says 
Phillips. "But Bob doesn't come from 
a normal record company jierspec- 
live; he comes from a management 
and entrepreneurial perspective. 
That's where weve been for the past 
eight .vears. It was a unique opportu- 
nity to step into a situation with peo- 
ple who were on the same |)agc as us." 

While Traylor and Phillips are 
staffing up — they've hired Marvyn 
Mack as national director of urban 
promotion — they don't know how big 
their stafT or roster will eventually be. 

"The staff w ill be a direct reflec- 
tion of the size of our roster," says 
Traylor. "We're not trying lo be 



huge. We want to take the same ap- 
proach w^e had with our company — 
service a few artists extremely well 
and make them extremely success- 
ful." 

Both agree that the key is multi- 
talented acts. "Every one of our art- 
ists is a writer and a .singer," says 
Phillips. "We think an artist who 
writes stands a far better chance of 
expressing their true talents and 
breaking through." 

Not included in the mix is gangs- 
ta rap. Although Traylor and 
Phillips both .stress that, as "The 



PJs" soundtrack shows, the label 
will release R&B and rap music 
w ith an edge, it will draw the line. 

"They won't sign gangsta rap," 
says Cavallo. "I've never worked 
with an artist I've found objection- 
able and nor will I, no matter how 
many records they've sold. It has 
nothing to do with Disne.v — Michael 
and Byron wouldn't get past me." 

Hollywood has flirted with R&B 
music before through its rap label, 
Hollywood Basic, which closed in the 
early '90s, and through R&B artist 
J'son, who is no longer on the label. 
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/VIM UPDATE ON BBMO liVKN TS & HAPPENINCiS 



New Tunparks' Directory 
Packed With Powerful Data 



The 1999 Directory of Fun- 
parks & Attractions is now avail- 
able from Amusement Business. 
This comprehensive resource 
guide, updated each year, eon- 
tains over 2,100 listings of amuse- 
ment and theme parks, water 
attractions, tourist at- 
tractions, aquariums, 
oceanariums, botanical 
gardens, zoos, family 
entertainment centers 
and museums world- 
wide. Information in- 
cludes addre.s,ses, phone 
numbers, management 
contacts, operation 
dates, admission prices, group 
rates and previous year's atten- 
dance, as well as a description of 
each facility and the types of at- 
tractions it features. 

Funparks contains a complete 
alphabetical listing of attractions 
by category. Additionally, mem- 
bers of the International Associ- 
ation of Amusement Parks and 
Attractions, the World Water- 
park Association, and the Inter- 
national Association of Family 
Entertainment Centers are des- 
ignated throughout the book. 
Also included is a separate sec- 




tion on amusement and theme 
parks under construction, a list- 
ing of corporate headquarters, 
and a classification index. New in 
this year's directory are infor- 
mative charts on 1998's Top 50 
Amusement/Theme Parks in 
North America and 
worldwide, the Top 15 
flpS Water Parks, and more. 

This directory is used 
throughout the year by 
decision-makers in the 
park industry, including 

P owners and managers 
at parks and attrac- 
tions, food and drink 
concessionaires, merchandise 
concessionaires, plus tour and 
travel executives. 

Copies of the Directory of 
Funparks & Attractions are 
available for .$fiO, including first- 
class postage and handling. For 
orders outside the U.S. or Cana- 
da, please add $12 for airmail. 
Onlers must be prepaid and sent 
to: Amusement Business, Single 
Copy Department, P.O. Box 
24970, Nashville, TN 37202 or 
call 615-32M250 for more infor- 
mation. 




Aki Kaneko has joined Bill- 
board as an account manager in 
Los Angeles. Kaneko represents 
Billboard to current and 
prospective advertisers in 
.Japan. In addition, he is 
responsible for automotiw. 
consumer electronics, and 
professional audio adver- 
tising for Billboard's West 
Coast offices. Kaneko re- 
ports to associate publisher/in- 
ternational Gene Smith and West 
Coast adverti.sing director Jodie 
Francisco. 

Prior to this, Kaneko was Bill- 



board's sales representative for 
Japan. He holds a B.A. in radio, 
television, and film with a con- 
centration on multimedia 
management and produc- 
tion. Kaneko has .served as 
an intern in the promotion 
department at Quincy 
Jones' Qwest Records and 
at TFE, a television pro- 
duction company that pro- 
duced "Life Styles of the Rich 
and Famous" and "Star Search." 
In addition to English, Kaneko 
speaks .Japanese, Mandarin Chi- 
nese, and Burmese. 



Billboard's Music & Marketing Seminar has been postponed. 
Watch Homefront for rescheduled dates. 



Billboard International Latin Music Conference & .Awards 
Fontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlanta • July 14-16, 1999 
Billboard/ Airplay Monitor Radio Seminar & Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
Billboard Music Video Conference & .Awards 
Loews Santa Monica Beach Hotel • Santa Monica • November 10-12, 1999 
For more information, contact Michele Jacangelo Quigley at 2I2-53S-5tX)2 



Visit our Web site at http://www.billboard.com 
Contact Sam Bell at 212-.');j6-1402/l-800-449-1402. 
E-mail: sbeilcgbillboard.com 
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Shanice Closes Her Eyes And Counts To 75 



CHAR! 



BEAT 



J UST OVER m YKAliS ACIO, Jeannie C. Rile.v set 
a i-ecord on The BilllKianl Hot UKI liy l('apingSl-7 with 
"Harper Valley F?T.A." Riley's record was almost bro- 
ken last year by Montell Jordan's "I Can Do That." 
That single also took a 74-point jump, rising 94-20 the 
week (if Sept. 12, 1998. But this issue. Riley and Jor- 
dan's record finally falls. 

With a mighty 91-1() move on 
the Hot 100. Shanice la.ys claim to 
the liiggest one-week move with 
hor LaFace label debut, "When I 
Close My E.yes." This 7r)-point 
bounce gives her a one-point edge 
a\'er Riley and .Jordan, enough to 
set a new record. 

Shanice's achievT?ment is unlike- 
ly to stand for three decades. Cur- 
rent Hot 100 methodology favors 
big jumps, as titles can unler the chart in the lower 
rungs ha.sed on aiqilay and then make nuyor moves 
when commercial singles are released. 

Men AT WORK: When wus the last time a male artist 
was in the top thi-ec of The BiUboai-d Hot 100? It's been 
longer than you think. For the la.«t 10 weeks, the top 
three has lieen cwhisiwly female. The oiilji male arti.st 
to in-eak into the top three since Nov. 28, UMt8. hiu^ been 
K. Kelly, and he wiL< acconi|jiinied by Celine Dion. The 
only e.\clu.si\ely male act to appear in the top three since 
Nm; 14, 1998, has been 98', and that gi^oup had one lone 
week at No. 3. So it's no small victory for the male gen- 
der that Sugar Ray atlvances 7-3 with "Every Morn- 
ing." The Lava/Atlantic single has lieen commercially 
I'eleased and jumps .")l-4 on Hot 1(K) Singles .Sales. 

Should "Every Morning" wake up at No. 1, it will lie 
the tii'st exclusively male single to reach the top since 




bi/ Fred Bronson 



Barenaked Ladies' "One Week," the week of Oct. 17, 
1998. 

Church GOER: British procUgN- Chariotte Church 

makes a stunning debut on The Billboard 200 at No. 28 
with "Voice Of An Angel" (Sony Classical). Born Feb. 
21, 198(), Chui-ch is ju.st two weeks younger than Stevie 
Wonder was when he made hB first 
apix'arance on the Billboard album 
chai-t the week of July 13. 1963. 

Chuixh and Wonder ai-e not the 
youngest artists to ever have an 
album debut on the Hot KHt. Little 
Jimmy Osmond was only 9 when 
his "Killer Joe" set entered the 
chart in December 1972. Church, 
howerer, can claim one record: She 
is the youngest artist to ewr lead 
the Top Classicid Crossovt>r chart, where "Voice Of An 
Angel" debuts at No. 1. 

Andy's CREWE: a TV commercial for Fiat propels 
j\ndy Williams back ont<i tlie British .singles chart for 
the first time in Zi years. ".Vlu.sic To Watch Girls B.v," 
originally written and recorded by Bob Crewe as an 
in.'itniniental for a Diet Pejisi commercial in 1%7, debuts 
at No. 9. On its first release, Williams' giTxjvy version 
IKsiked at No. 33 in the U.K and No. 34 in the U.S. in '67. 

KnIGHT'S TIME: Former New Kid On The Block 
Joey Mclntyre is poi.se<l to enter the top 10 of the Hot 
100, as "Stay The Same" (C2) mmvs 14-11. Fellow for- 
mer Kevi- Kkl Jordan Knight is also on the cliart, enter- 
ing at No. 95 with "Give It To You" (Interscnpe). It's the 
first time there have been tw-o Kids on the chart since 
Man-'h l«t4. 



TOTAL 157.816,000 157,494.000 (ON 0.2%; 
ALBUMS 131,726,000 138,851 .000 (L/P 5.4%) 
SINGLES 26,090,000 18,643,000 (ON 28.6%) 
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a celebration 
of caring 

A T.J. Martell Foundation 



The T.J. Martell Foundation 
1999 Humanitarian Award Gala 
honoring 

MICHAEL DORNEMANN 

Chairman, BMG Entertainment 



Thursday, May 13, 1999 



Reception 6:30 PM • Dinner 8:00 PM 
New York Hilton • New York City 
Black Tie 



Deadline For Journal Ad Submission: 
April 12th 
For More Information, Call: 
212.245.1818 

Ci ! ilerial 
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torn petty and the heartbreakers. echo ™. 

the new album featuring "fcee girl now" and "room at the top." allium available april 13 





